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POINT  NO.  6 

Because  the  LAMBERT  MACHINE  COM- 
PANY was  the  pioneer  manufacturer  of  Peanut 
Butter,  it  is  in  a position  to  give  manufacturers 
practical  first-hand  advice  on  how  to  make  Peanut 
Butter — the  selection  of  the  nuts,  recipes,  etc. 
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and  stoning  machinery,  one  or 
more  peanut  butter  mills  complete 
with  automatic  salter,  auxiliary 
machinery  (elevators,  conveyors, 
storage  bins,  feed  hoppers)  and 
approved  power  transmission,  such 
as  will  render  the  plant  as  nearly 
automatic  as  possible. 

The  Lambert  Machine  Com- 
pany is  the  only  concern  manu- 
facturing COMPLETE  peanut 
butter  plants. 

Plans  designed  according  to 
requirements  or  specifications, 
and  estimates  furnished. 


Peanut  Butter  Mill  No.  8 


laonbert  Machine  C 9 


Marshall,  Mich. 
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Peasant  Family  Gathered  Around-  the  Samovar,  a Formal  Afternoon  Function 


TYPICAL  TEA  DRINKING  SCENES  IN  RUSSIA 


THE  TEA  CRISIS  IN  RUSSIA 

<|  The  tea  shortage  in  Russia  became  acute  soon  after  the  overthrow  of  the 
imperial  government,  and  now,  according  to  official  advices  in  Petrograd, 
the  people  may  expect  the  complete  disappearance  of  tea  from  the  market 
in  many  parts  of  the  country.  Foreign-grown  leaf  was  recently  selling  in 
Moscow  at  $1.78  to  $2.89  per  pound  according  to  quality.  This  article 
explains  the  crisis  and  also  how  the  officials  are  trying  to  avert  a famine. 

By  Thomas  Reece 

Petrograd,  Russia 


FOR  some  time  back  a serious  shortage  of  tea 
has  been  experienced  in  several  parts  of  Rus- 
sia. According  to  the  statistics  in  possession  of 
the  Ministry  of  Supplies  the  available  stocks  of 
tea  in  the  country  had  been  quite  sufficient  for  the 
satisfaction  of  the  country’s  requirements,  and  if 
many  had  not  stocked  tea  for  a considerable  pe- 
riod, as  was  the  case  during  October,  the  unsold 
stocks  would  have  been  quite  sufficient  until  the 
transport  difficulties  had  been  overcome. 

It  is  said  that  150. wagons  (freight  cars)  of 
goods  should  be  despatched  from  Vladivostok  per 
day,  including  15  to  20  wagons  of  tea.  But  in- 
stead of  150  wagons  only  50  have  been  despatched, 
including  three-fourths  of  a wagon  of  tea,  as  a 
consequence  of  the  high  percentage  of  defective 
locomotives ; and  also  chiefly  because  of  the  diffi- 
culties that  arise  on  the  Trans-Baikal  and  Tomsk 
Railways.  These  lines  in  November  were  con- 
gested with  2,000  wagonloads  of  all  kinds  of 
goods,  but  it  was  hoped  that  in  a short  time 
regular  consignments  of  tea  would  take  place  in 
Vladivostok. 

Huge  Stock  of  Teas  in  Sryetensk 
Besides  at  Vladivostok  considerable  stocks  of 
tea  are  to  be  found  at  Sryetensk,  namely,  155,000 
poods.*  On  the  way  to  Sryetensk  510,000  poods 
had  been  s-ent  by  water,  and  if  there  are  not  ex- 
traordinary delays  in  their  arrival  at  Sryetensk 
there  should  soon  be  665,000  poods  there.  Count- 
ing the  consumption  of  tea  in  the  whole  country 
at  15  wagon  loads  per  day,  which  are  despatched 
from  Sryetensk,  the  country  is  provided  for 
something  like  a month  and  a half. 

Added  to  the  foregoing  notice  on  the  difficulties 
between  Vladivostok  and  Western  Russia,  it  is  of 
interest  to  observe  a note  from  Moscow  saying  that 
the  population  of  that  city  has  been  greatly  agi- 
tated with  a threatened  tea  famine.  The  Com- 
mittee of  Supplies,  which  has  acquired  a number 
of  particulars  from  the  tea  firms,  states  that  the 

* One  pood  is  equal  to  36,07  pounds. 


shortage  of  tea  is  only  temporary,  and  that  a 
tea  crisis  is  based  on  no  solid  foundation,  and  is 
to  a large  extent  purely  artificial.  It  may  be 
stated  that  the  population  has  to  some  extent 
aided  the  panic  by  forming  long  queues  and  hav- 
ing taken  to  storing  up  tea  in  abnormal  quantities. 

Famine  Prices  Obtained  in  Moscow 

The  Moscow  Supplies  Committee  has  held  two 
conferences  with  the  tea  firms,  at  which  it  was 
explained  that  the  dealers  can  put  on  sale  325,000 
funts*  of  tea  for  Moscow  City  and  250,000  funts 
for  the  Moscow  Government,  which  at  the  time 
the  report  left  was  considered  to  be  quite  ample 
for  current  requirements.  Large  arrivals  of  tea 
were  expected  from  Asia;  and  at  the  moment  of 
the  report  the  prices  quoted  were  3 roubles  20 
copecks  ($1.60),  4 roubles  40  copecks  ($2.20),  4 
roubles  80  copecks  ($2.40),  and  5 roubles  20  co- 
pecks ($2.60),  and  so  on  per  funt,  of  course  ac- 
cording to  quality.  Still,  there  are  cases  where  the 
population  is  asked  to  pay  considerably  higher 
prices. 

The  crisis  to  which  the  above  notes  refer  has 
considerably  exercised  the  authorities,  and  they 
have  been  issuing  various  reports  on  the  subject, 
one  of  which  shows  that  the  average  annual  con- 
sumption of  tea  in  Russia  is  about  5,000,000  to 
6,coo,ooo  poods ; but  the  supply  of  the  country 
with  tea  recently  has  become  a very  difficult  ques- 
tion, and  the  population  of  the  country  may  ex- 
pect the  complete  disappearance  of  tea  from  the 
market. 

The  tea  question  is  further  complicated  by  the 
fact  that  the  Ministry  of  Trade  and  Industry  has 
not  recognized  tea  as  a product  of  primary  neces-^ 
sity,  and  for  its  importation  into  Russia  every 
consignment  requires  a special  permit. 

This  tea  crisis  has,  of  course,  affected  quite  dis- 
tinctly a number  of  Russian  districts  which  come 
into  view  as  the  respective  populations  begin  to 
cry  out.  Thus,  for  example,  it  is  reported  that 

f One  funt  is  equal  to  0.9  of  a pound- 


24 


THE  TEA  AND  COFFEE  TRADE  JOURNAL 


January,  1918 


in  Nova  Nikolaievsk  and  other  towns  of  the 
Tomsk  Government,  a council  of  representatives 
of  tea  firms  had  taken  steps  on  the  proposal  to 
jointly  insist  on  the  despatch  of  tea  from  Vladi- 
vostok, where,  as  stated  above,  large  quantities  are 
known  to  be  in  stock  for  account  of  various 
firms,  waiting  simply  to  be  sent  off. 

As  the  detention  of  the  tea  in  Vladivostok,  ac- 
cording to  the  tea  dealers,  has  produced  a great 


by  Russians  for  Presentation  Purposes 

scarcity  of  the  article  in  the  Tomsk  Government, 
particularly  the  higher  qualities,  the  tea  firms 
have  decided  to  approach  the  Ministries  of  Ways 
of  Communication  and  Trade  and  Industry,  as 
well  as  other  authorities,  for  their  assistance  in 
obtaining  at  all  events  brick  teas  as  early  as  pos- 
sible in  Nova  Nikolaievsk.  The  firms  of  A.  V. 
Shretzoff  and  Vuisotzki  Sons  & Co.,  and  the  Cara- 
van Company,  have  applied  to  the  local  Bourse 
Committee  for  its  support  in  the  action  they  have 
taken. 

Russia  May  Have  Tea  Committee 

In  the  committee  on  the  supply  of  tea  and  coffee 
attached  to  the  General  State  Supplies  Committee 
there  has  been  considered  an  interesting  project 
for  regulating  the  tea  business.  The  content  of 
the  project  amounts  to  the  following:  (1)  For 

the  purpose  of  regularizing  the  tea  business  of 
the  country  a tea  committee  should  be  formed ; 
(2)  the  tea  committee  is  to  be  under  the  chair- 
manship of  the  special  agency  for  grain,  sugar 
and  salt  purchases  for  the  army. 

A board  is  to  be  duly  constituted,  which  will 
include  representatives  of  the  large  tea  firms,  etc. 
The  duties  of  the  committee  would  be,  of  course, 
to  provide  both  the  army  and  the  population  with 
the  tea  required  in  due  proportion  and  with  regu- 
larity. Tt  would  further  fix  the  quantities  that  are 


to  be  considered  as  the  due  proportions,  and,  of 
course,  direct  the  forwarding  of  the  same  and  fix 
the  prices  as  well  as  the  quantities  that  may  be 
stocked,  and  so  on.  The  committee  would  decide 
with  regard  to  requisitioning  tea  and  also  im- 
pounding tea  that  may  be  on  the  free  market,  in 
case  of  the  owners  refusing  to  execute  the*orders 
of  the  authorities  on  the  conditions  that  may  be 
fixed,  etc.  They  would  also  see  to  the  fulfillment 
of  orders  and  delivery  of  tea  at  prices  not  ex- 
ceeding the  fixed  limits,  and  so  on. 

This  and  many  other  analogous  measures  tend- 
ing to  the  efficiency  of  the  work  of  the  com- 
mittee, if  not  leading  rather  to  confusion  be- 
cause of  their  number  and  variety,  are  duly  in- 
scribed in  the  statement  quoted  from,  and  natur- 
ally, as  is  usual  when  such  schemes  are  drawn  up 
and  submitted  for  approval,  there  is  a list  of 
penalties  that  may  be  imposed,  including  imprison- 
ment of  those  who  fail  to  conform  to  these  re- 
quirements when  and  if  they  become  law. 

Russians  Are  Demanding  Coffee 

The  Ministry  of  Supplies  has  received  infor- 
mation that  in  Vladivostok  there  are  over  300,000 
poods  of  imported  coffee.  Therefore  it  has  been 
decided  to  include  coffee  in  the  list  of  goods  pre- 
pared by  the  Ministry  of  Supplies  to  be  forwarded 
in  turn. 


An  Ornamental  Slab  of  Brick  Tea  Used  in 
Russia  by  Travelers  and  Army  Officers 

There  has  been  a growing  demand  in  Russia 
for  coffee.  In  1915  about  42,000  pounds  were 
imported  through  Darien,  China,  which,  since  the 
congestion  at  Vladivostok,  has  become  of  increas- 
ing importance  as  a port  of  entry.  In  1916  the 
imports  through  Darien  reached  507,292  pounds, 
of  which  only  about  106,335  pounds  got  through 
the  “blockade’’  to  Russia. 
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ALMOND  CULTURE  IN  SPAIN 


This  Industry  Has  Flourished  for  More  Than 
a Century  in  the  Malaga  District  and 
is  Growing  in  Importance 


By  Louis  C.  Dreyfus,  Jr. 

Malaga,  Spain 

r I 'HE  growing  and  preparation  of  almonds  for 
foreign  markets  is  one  of  the  most  important 
industries  carried  on  in  the  Malaga  district  of 
Spain.  They  have  been  cultivated  and  exported 
from  Malaga  for  over  a century,  and  the  exports 
have  gradually  increased  each  year.  In  the  last 
thirty-four  years  exports  to  the  United  States 
have  increased  in  value  from  $65,198  in  1883  to 
$924,031  in  1916.  The  high  mark  of  $1,162,436  was 
reached  just  before  the  war,  in  1913. 

The  Two  Principal  Varieties 
The  two  principal  varieties  of  Spanish-grown 
almonds  are  known  commercially  as  Jordans  and 
Valencias.  The  former  are  indigenous  to  the 
district  immediately  around  Malaga,  which  is  the 
only  place  they  are  successfully  grown,  probably 
because  the  Jordan  trees  are  very  delicate  and 
very  susceptible  to  wind  and  frost  when  in  blos- 
som. The  Jordan  almond  is  somewhat  more 
elongated  and  tapering  than  the  Valencia. 

The  Valencia  almond  is  much  hardier  than  the 
Jordan.  Curious  enough,  it  does  not  grow  to  any 
extent  in  the  Province  of  Valencia,  but  is  scat- 
tered through  the  Peninsula,  principally  in  the 
Provinces  of  Murcia,  Almeria,  Granada,  Malaga, 
Jaen,  Seville  and  Huelva. 

Culture  and  Harvesting  Methods 
Almond  trees  grow  mostly  in  orchards  in  val- 
leys and  along  the  coast.  They  blossom  in  Janu- 
ary and  February,  the  nuts  ripening  in  July,  when 
they  are  beaten  off  the  trees  with  sticks  and  al- 
lowed to  lie  for  a day  or  two  in  the  sun  to  wither 
the  husk  as  well  as  dry  the  kernel.  After  husking, 
the  shells  are  cracked  on  a stone  with  a bar  of 
iron,  and  the  kernels  extracted  with  the  fingers. 
The  nuts  are  then  packed  in  ioo-kilo  sacks  (kilo 
equals  2.2046  pounds),  and  taken  to  the  exporters 
at  Malaga. 

How  the  Nuts  Are  Graded  and  Packed 
The  almonds  are  prepared  for  shipment  by  the 
large  exporters.  Because  of  their  uneven  lengths 
and  sizes,  the  Jordans  cannot  be  graded  by  ma- 
chinery, as  is  partly  done  with  the  Valencias,  but 
are  separated  entirely  by  hand.  Female  labor 
picks  out  the  imperfect  nuts,  at  the  same  time 
selecting  the  perfect  ones  into  four  sizes,  accord- 


ing to  the  number  of  kernels  to  the  ounce.  A 
good  operator  can  grade  30  kilos  of  almonds  in 
seven  hours.  After  they  are  selected,  the  nuts  are 
polished  in  a rapidly-rotating  cylinder,  the  process 
lasting  from  20  to  30  minutes.  They  are  then 
ready  for  export. 

There  are  no  accurate  figures  giving  the  total 
production  of  Spanish  almonds.  According  to 
customs  returns  the  exportation  of  almonds  from 
all  Spain  for  the  past  three  years  was  6,992  metric 
tons  in  1914,  11,752  tons  in  1915,  and  9,772  tons  in 
1916.  Of  the  almonds  exported  in  1915  about  29 
per  cent  went  to  Great  Britain,  27  per  cent  to  the 
United  States,  8 per  cent  to  France,  5 per  cent  to 
Cuba,  4 per  cent  to  the  Argentine  Republic,  and 
the  remainder  to  the  Scandinavian  countries,  Bra- 
zil and  Holland.  The  exports  from  Malaga  alone 
in  1916  were  2,063  tons,  of  which  the  United 
States  took  49  per  cent  and  Great  Britain  35  per 
cent. 


WHY  POETS  NEGLECT  COFFEE 

Were  it  Not  So  Hard  of  Rhyme  its  Name  and 
Fame  Might  Be  More  Widely 
Celebrated  in  Verse 


POETS  have  neglected  to  more  generally  cele- 
brate the  name  and  fame  of  coffee  in  verse 
partly  because  they  cannot  find  a suitable  word  to 
rhyme  with  “coffee,”  and  partly  because  they  are 
greatly  influenced  by  tradition,  according  to 
Henry  Dwight  Sedgwick  in  the  Yale  Review. 

“Coffee  is  a hard  word  to  find  a rhyme  for,” 
writes  Mr.  Sedgwick.  “One  had  hoped  that  vers 
libres  would  give  scope  to  coffee  lovers.  But  the 
vers-librettisti  and  vers-librettistse  (those  gentle- 
men and  ladies  who  write  poetry  for  the  eye  and 
the  ear  rather  than  for  the  intelligence)  have  been 
equally  negligent. 

“Philosophers  do  not  care  for  breakfast.  Kant 
took  a pipe  and  a stroll  for  his  morning  meal,  and 
if  we  were  to  inquire  into  the  habits  of  the  ex- 
tremely modern  poets  we  should  be  likely  to  find 
that  they  are  equally  reckless  of  breakfast.  I 
suspect  them  of  gruel  or  mutton  broth. 

“To  return,  as  I have  said,  no  poet  has  cele- 
brated coffee.  Shakespeare  came  too  soon.  Pope 
has  a mere  reference : 

“ ‘Coffee,  which  makes  the  politician  wise, 

And  see  through  all  things  with  his  half -shut 
eyes ’ 

“But  in  Pope’s  day  coffee  was  an  affair  of 
afternoon,  and  company  did  not  appeal  to  roman- 
tic sentiments  as  breakfast  coffee  does.” 


Turk,  Mongolian  and  Persian  Drinking  Coffee  Persian  Coffee  Service  in  the  Middle  Ages 


RARE  ENGRAVINGS  SHOWING  COFFEE’S  SPREAD  IN  THE  EAST 


A PICTORIAL  HISTORY  OF  COFFEE 

No.  1— COFFEE  IN  THE  NEAR  EAST  IN  THE  EARLY  CENTURIES 

<1  This  is  the  first  in  a series  of  garlands  of  rare  engravings  and  historical 
notes  which  have  to  do  with  the  origin  and  spread  of  the  ‘‘  drink  thathelp- 
eth  digestion  and  procure th  alacrity.  ” <1  The  pictures  are  like  scenes  from 

a pageant  of  manners  and  customs,  showing  the  brewing  and  drinking  of 
coffee  among  the  peoples  of  the  Levant,  Western  Europe  and  the  New  World 
from  the  thirteenth  to  the  eighteenth  centuries. 


T1IE  introduction  of  coffee  to  civilization  is 
hidden  among  the  mysteries  of  the  East.  Con- 
sidering its  presumably  rapid  rise  to  favor,  and  its 
tremendous  popularity  in  the  East  itself,  it  is  sur- 
prising that  the  information  concerning  it  is  not 
more  reliable.  There  are,  however,  a few  legends, 
possibly  based  upon  facts,  concerning  its  earliest 
history,  and  several  highly  important  historic  pic- 
tures which  portray  better  than  any  verbal  de- 
scription some  of  the  customs  involved  in  its  use. 

An  Oriental  Version  of  Coffee's  Origin 
One  Eastern  tradition  runs  that  in  1285  the 
dervish  Hadji  Omer  was  driven  by  his  enemies 
out  of  Mocha  into  the  desert,  where  they  expected 
he  would  die  of  starvation.  This  would  undoubt- 
edly have  occurred  if  he  had  not  plucked  up  cour- 
age to  taste  some  strange  berries  which  he  found 
growing  on  a shrub.  While  they  seemed  to  be 
edible  they  were  very  bitter  and  he  tried  to  im- 
prove the  taste  by  roasting  them.  He  found, 
however,  that  they  had  become  very  hard,  so  he 
attempted  to  soften  them  with  water.  The  berries 
seemed  to  remain  as  hard  as  before  but  the  liquid 
turned  brown,  and  Omar  drank  it  on  the  chance 
that  it  contained  some  of  the  nourishment  from 
the  berries.  He  was  amazed  at  how  it  refreshed 
him,  enlivened  his  sluggishness  and  raised  his 
drooping  spirits. 

Later,  when  he  returned  to  Mocha,  his  salvation 
was  considered  a miracle.  The  beverage  to  which 
it  was  due  sprang  into  high  favor,  and  Omer  him- 
self was  made  a saint. 

Coffee  Introduced  Into  Persia 
From  Mocha  the  use  of  coffee  spread  to  Persia. 
Gemaleddin,  the  Mufti  of  Adin,  on  one  of  his 
travels,  found  it  in  use  there  about  1420. 

There  is  an  interesting  Persian  picture  dating 
from  about  this  period  which  represents  service 
of  some  beverage,  but  whether  of  coffee  or  tea  is 
very  uncertain.  At  all  events  we  see  one  maid 
servant  bringing  in  porcelain  cups  on  a tray,  while 
another  carries  a pot  containing  the  beverage. 


Gemaleddin,  according  to  the  account  of 
Schehabeddin  Ben,  an  Arabian  author  of  the 
fifteenth  century,  had  never  seen  coffee  served  be- 
fore, and  when  he  returned  to  Adin  carried  some 
with  him.  Soon  afterwards,  feeling  indisposed, 
he  tried  coffee  as  a remedy,  and  was  surprised  at 
his  quick  recovery.  He  found  also  that  it  relieved 
his  headache,  prevented  drowsiness,  and  enlivened 
his  spirits,  all  without  any  subsequent  ill  effects. 
Thereupon  he  recommended  it  to  the  dervishes 
to  relieve  their  fatigue  when  compelled  in  their 
religious  rites  to  pass  the  night  in  prayer. 

The  First  Turkish  Coffee  Houses 
It  was  soon  adopted  by  men  of  letters  and  law, 
as  well  as  later  by  tradesmen,  and  came  to  be 
drunk  not  only  at  night  but  in  the  daytime.  The 
Custom  spread  from  Adin  to  Medina,  Mecca  and 
Cairo.  In  1554  it  was  introduced  to  Constanti- 
nople at  the  time  of  the  great  Soliman.  Shems 
from  Damascus  and  Hekin  from  Aleppo  each 
opened  a coffee  house,  where  gathered  men  of 
learning  and  literature,  as  well  as  others,  to  pass 
the  time  over  their  coffee  cups  in  conversation 
and  at  chess  or  checkers. 

At  one  time  the  Turkish  coffee  houses  became 
so  popular  as  to  be  condemned  and  shut  up  by  the 
government,  as  giving  birth  to  too  much  free 
speech.  The  people,  however,  drank  it  even  more 
copiously  at  their  homes,  and  the  coffee  houses 
were  re-established  upon  payment  of  a tax. 

An  interesting  picture,  drawn  after  an  early 
edition  of  the  “Arabian  Nights,”  exemplifies  the 
customary  offering  of  coffee  in  welcoming  a guest. 
Another  engraving,  from  an  account  of  one  of 
the  early  travelers  into  Turkey,  illustrates  the 
service  of  coffee  to  a Mohammedan  and  a Persian, 
indicating  that  the  custom  was  prevalent  in  both 
countries. 

“A  Drink  Which  Procureth  Alacrity” 
Sandys,  in  a description  of  his  travels  in  1610, 
has  a curious  paragraph  on  coffee  among  the 
Turks : “Although  they  be  destitute  of  Taverns, 
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yet  they  have  their  coffee-houses,  which  some-’ 
thing  resemble  them.  There  set  they  chatting 
most  of  the  day,  and  sip  of  a drink  called  coffa 
(of  the  Berry  that  it  is  made  of)  in  little  China 
Dishes,  as  hot  as  they  can  suffer  it ; black  as  soot, 
and  tasting  not  much  unlike  it,  which  helpeth,  as 
they  say,  digestion  and  procureth  alacrity.” 

The  most  illuminating  illustration  of  a Turkish 
coffee-house  portrays  the  interior  of  one  at  about 
the  time  of  the  introduction  of  coffee  into  Europe. 
We  see  the  making  of  the  beverage  over  a little 
brasier  at  a fireplace  in  one  corner  of  the  room. 
The  attendant  is  blowing  the  fire  with  small  bel- 
lows. Pots  and  cups  are  distributed  round  about, 
while  the  coffee  is  being  served  to  the  guests  who 
are  seated  cross-legged  upon  the  divan. 

Altogether,  one  of  the  most  noticeable  things 


in  regard  to  coffee  in  the  East  in  mediaeval  times 
is  its  continual  recommendation  as  a health  giver, 
preventive  of  headaches,  aid  to  digestion,  and 
creator  of  energy  without  any  evil  after  effects. 


BRAZIL  SHIPS  LESS  YERBA  MATE 
[special  correspondence] 

Rio  de  Janeiro,  Nov.  1,  1917. — Yerba  mate  ex- 
ports, upon  which  a great  number  of  business  men 
of  Southern  Brazil  largely  depend,  have  decreased. 
The  trade  in  this  article  has  always  been  a local 
one,  and  the  exportation  has  been  generally 
limited  to  the  countries  of  the  Rio  de  la  Plata 
adjoining  Brazilian  territory.  An  effort  to  gen- 
eralize the  use  of  this  tea  abroad,  particularly  with 
the  armies  of  Europe,  does  not  seem  to  have  been 
successful  in  increasing  the  export.  A.  M.  G. 


\ Seventeenth  Century  Turkish  Coffee  House  Which  Was  a Popular  Gathering  Place 
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TEA  PROPAGANDA  IN  INDIA 


How  the  Government  Has  Increased  Consump- 
tion, Until  Now  India  Uses  About 
35,000,000  Pounds  Annually 

/^WING  to  the  propaganda  -work  of  the  Tea 
Cess  Committee,  India  is  looming  larger  each 
year  as  a consumer  of  tea,  now  ranking  third 
among  the  world’s  tea  drinking  countries,  con- 
suming about  35,000,000  pounds  annually. 

How  the  propaganda  has  been  carried  on  in 
South  India  has  been  explained  by  H.  H.  Newby, 
the  Tea  Cess  Commissioner  for  India.  Because 
of  the  difficulty  in  getting  natives  to  brew  the 
tea  properly  for  themselves,  the  Tea  Cess  Com- 
mitee  has  confined  its  efforts  mainly  to  advertise- 
ments and  other  means  to  draw  people  to  shops 
selling  liquid  tea.  “The  great  idea,”  said  Mr. 
Newby,  “is  to  make  these  shops  successful,  and 
they  are  being  constantly  inspected  to  make  cer- 
tain that  they  are  using  good  tea  and  making  it 
properly.” 

On  January  1,  1917,  there  were  1,124  shops  sell- 
ing tea  in  Calcutta  alone,  as  compared  with  some 
440  a year  before.  In  eight  other  large  cities  there 
were  1,000  shops  in  existence. 

Following  up  the  idea  of  interesting  numbers 
rather  than  individuals,  much  work  has  been  done 
at  large  mills  and  factories  in  the  way  of  selling 
liquid  tea  to  employees.  Other  means  employed 
include  the  supplying  of  liquid  tea  at  railroad 
stations,  demonstrations  and  distributions  of 
liquid  tea  at  cattle  fairs,  exhibitions  and  religious 
gatherings  throughout  India,  and  the  use  of  mov- 
ing pictures  and  window  displays,  etc. 

The  Tea  Cess  Committee  see  great  possibilities 
for  further  increasing  consumption,  and  believe 
the  propaganda  should  be  carried  on  as  energetic- 
ally as  possible,  especially  in  view  of  the  British 
restriction  on  tea  imports  into  the  United  King- 
dom and  the  necessity  for  finding  markets  that 
can  be  supplied  from  Calcutta. 


COFFEE  ERA  DAWNING  IN  ENGLAND? 

By  the  number  and  tone  of  advertisements  ap- 
pearing in  English  publications  one  would  sus- 
pect that  the  consumption  of  coffee  in  England 
as  about  to  take  a big  jump.  One  house  says  that 
“Coffee  was  thought  to  have  been  introduced  to 
the  English  in  the  Middle  Ages  by  a Moor.  For 
all  practical  purposes  it  was  introduced  to  the 
ordinary  Englishman  by  German  submarines  in 
September  (or  thereabouts),  1917.”  The  adver- 
tisement goes  on  to  say  that  the  grocers  sold  their 
stocks  so  quickly  that  at  last  the  English  tasted  it 
fresh. 


British  coffee  interests  believe  the  soldiers  re- 
turning from  the  front  after  the  war  will  bring 
back  a cultivated  taste  for  coffee  and  swell  the 
ranks  of  British  coffee  drinkers  by  the  millions. 
Brooke,  Bond  & Co.,  Ltd.,  London,  announce  that 
because  the  shortage  of  tea  has  created  an  ex- 
ceptional demand  for  coffee  they  have  secured  a 
special  line  of  roasted  coffee  beans  (whole)  of 
choice  liquoring  quality,  and  are  offering  them  at 
36  cents  per  pound  in  6o-pound  bags. 


DECISION  IN  TEA  COVERING  CASE 
Washington,  D.  C.,  Dec.  18,  1917. — The  United 
States  Court  of  Customs  Appeals  has  handed 
down  a decision  relative  to  tea  coverings  in  the 
case  of  the  United  States  vs.  McCord-Brady  Com- 
pany et  al.  In  their  syllabus  in  this  case  the 
judges  say: 

“Paragraph  627,  tariff  of  1913,.  levying  duty 
upon  ‘cans,  boxes  or  other  containers  of  tea 
packed  in  packages  of  less  than  5 pounds,’,  does 
not  levy  duty  upon  the  container  of  the  tea  itself, 
but  upon  the  container  of  the  packages  of  tea. 
The  provision  is  relative  in  its  terms  and  does  not 
apply  to  immediate  containers  of  tea.  Where  tea 
was  imported  packed  in  packages  of  less  than  5 
pounds  each,  these  packages  being  assembled  and 
placed  in  a large  box  or  case  for  transportation, 
the  container  of  the  less  than  5-pound  quantity 
of  the  tea  itself  should  have  been  admitted  free  of 
duty,  and  duty  should  have  been  levied  upon  the 
box  or  case,  which  was  the  immediate  cohtainer 
of  the  packages  of  tea.” 

NAVY  OPENS  COFFEE  BIDS 
[from  a staff  correspondent] 
Washington,  D.  C.,  Dec.  18,  1917. — Bids  were 
opened  yesterday  by  the  Bureau  of  Supplies  and 
Accounts,  Navy  Department,  for  furnishing  800,- 
000  pounds  of  green  coffee  for  delivery  to  the 
Dannemiller  Coffee  Company,  Brooklyn,  N.  Y. 
The  bids  were  as  follows : J.  Aron  & Co.,  at 

$.0939  per  pound ; A.  C.  Israel,  at  $.0947 ; Leon 
Israel  & Bros.,  at  $.0942;  William  A.  Jamison,  at 
$.0939,  and  George  F.  Wieman  Company,  at  $.096. 
The  award  has  been  made  to  the  first-named  firm 
at  $75,120.  

BRITISH  COCOA  AND  MILK  POWDER 
Now  that  the  British  Food  Controller  is  urging 
the  wider  use  of  cocoa  as  a substitute  for  tea,  one 
of  the  leading  London  cocoa  houses  is  offering  a 
special  preparation  of  cocoa  and  milk  powder. 

The  only  possible  good  in  the  universe  is  hap- 
piness. The  time  to  be  happy  is  now.  The  place 
to  be  happy  is  here.  The  way  to  be  happy  is  to 
try  and  make  somebody  else  so. — Robert  G, 
Ingersoll. 


WHAT  GERMANY  WANTS. 

HER  CLAIMS  AS  SET  FORTH  BY  LEADERS  OF  GERMAN  THOUGHT 
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21.  “Germany,  Austria-Hungary  and  Italy,  bound  to- 

gether by  economic  interests  in  Central  Europe, 
form  a great  domain  which  would  be  very  happily 
rounded  off  by  the  adhesion  of  Switzerland,  Bel- 
gium and  Holland  in  the  West,  and  of  Poland  and 
Lithuania  in  the  East.” 

Paul  Dehn,  in  Deutschland  unter  der  Orient . 

22.  “It  is  sad  to  reflect  that  neither  Paraguay  nor  Argen- 

tina belongs,  even  in  part,  to  Germany  to-day.” 
Professor' Johannes  Unold,  of  Munich. 

23.  “The  East  is  the  only  territory  in  the  world  which 

has  not  passed  under  the  control  of  one  of  the  am- 
bitious nations  of  the  globe.  Yet  it  offers  the  most 
magnificent  field  for  colonization;  and  if  Germany 
does  not  allow  this  opportunity  to  escape  her,  if 
she  seizes  this  domain  before  the  Cossacks  lay  hands 
upon  it,  she  will  have  secured  the  best  share  in  the 
partition  of-  the  earth.  The  German  Emperor  would 
have  the  destinies  of  Nearer  Asia  in  his  power,  if 
some  hundreds  of  thousands  of  armed  colonists 
were  cultivating  these  splendid  plains;  he  might 
and  would  be  the  guardian  of  peace  for  all  Asia.” 
A.  Sprenger, 

in  Babylonien  das  reichste  Land  in  der  Vorzeit  und 
das  lohnendste  Kolonisationsfeld  fur  die  Gegenwart. 

24.  “ All  Morocco  in  the  hands  of  Germany,  German  can- 

non on  the  routes  to  Egypt  and  India,  German 
troops  on  the  Algerian  frontier;  this  would  be  a 
goal  worthy  of  great  sacrifices.” 

Maximilian  Harden,  in  Zukunft.  July  29th,  1911. 

25.  “Now  we  know  what  the  war  is  for.  It  is  to  hoist 

the  storm  flag  of  the  Empire  on  the  narrow  Channel 

that  opens  and  locks  the  road  into  the  Ocean 

We  shall  remain  in  the  Belgian  Netherlands,  to 
which  we  shall  add  the  thin  strip  of  coast  up  to 
the  rear  of  Calais.  . . . From  Calais  to 
Antwerp,  Flanders,  Limburg,  Brabant,  to  behind  the 
lines  of  the  French  forts,  Prussian.  The  southern 
triangle  with  Alsace  Lorraine  and  Luxemburg.  We 
need  land  for  our  industries,  a road  into  Ocean. 

. . . . Never  was  there  a war  more  just.  It 

shall,  it  must,  it  will  conquer  new  provinces  for 
the  majesty  of  the  noble  German  spirit.” 

Maxmilian  Harden,  in  Zukunft,  Dec.,  1914. 

26.  “If  Central  Europe  comes  to  nothing,  then  we  shall 

indeed  have  Central  Africa.  Central  Europe,  on  the 
other  hand,  without  Central  Africa,  cannot  be  con- 
templated for  a moment.”  Dr.  Paul  Leutwein 
(son  of  a former  Governor  of  South-West  Africa), 
in  Europaische  Staats-und  Wirtschafts-Zeitung. 

27.  “Germany’s  requirements  come  to  this:  it  must  stick 

to  the  position  it  has  won  at  the  South-West  en- 
trance of  the  North  Sea  (Antwerp),  and  must 
acquire  the  Suez  Canal.” 

Vice-Admiral  Hermann  Kirchhoff,  in  the  same 
journal. 

28.  “We  must  think  of  a way,  if  we  are  to  maintain  our- 

selves as  one  among  the  world-nations.  This  way 
has  already  been  found  in  process  of  the  war.  It 
is  called  Association  (Genossenschaft) — political, 
national,  military,  economic  Association.  The 
original  nucleus  of  the  Association  is  Central 
Europe  ( Germany  plus  Austria-Hungary ) ; Poland, 
too,  belongs  to  it  by  nature.  The  Near  East  is 
brought  in  to  supply  us  both  with  (1)  foodstuffs, 
and  (2)  raw  material.  A connecting  bridge  is  also 
needed  between  Central  Europe  and  the  Near  East. 

And  there  it  is — Bulgaria ” 

Paul  Rohrbach  (of  German  Colonial  Office),  in 
Deutsche  Politik,  May  19th,  1916. 

29.  “A  victorious  war  ....  would  give  us  the 

Belgian  Congo,  the  French  Congo,  and,  if  Portugal 
continues  to  translate  her  hostile  intentions  to- 
wards us  into  actions,  would  also  give  us  the 
Portuguese  colonies  on  the  East  and  West  coasts  of 


THE  INTERNATIONAL  IDEAL 
Th.ere  has  been  much  discussion  here  and  else- 
where of  a war  settlement  by  means  of  a political 
pooling  arrangement  among  the  nations,  each  re- 
taining its  own  mystic  and  incommunicable  sov- 
ereignty. That  idea  will  fade.  We  shall  not  end 
with  a political  pool,  but  with  a moral  and  eco- 
nomic merger. — Charles  Ferguson, 


Africa.  Wc  should  then  have  a colonial  Empire  of 
which  our  fathers,  who  used  to  smile  slily  at  our 
first  essays  in  colonization,  could  never  have 
dreamt.  But  the  most  important  factor  in  this 
probable  partition  of  the  African  world  is,  that  we 
should  have  thereby  put  an  end  to  the  English 
attempts  at  dominion  from  the  Cape  to  Cairo.  Be- 
tween Egypt,  which  is  still  English,  and  Anglo- 
Boer  South  Africa  would  stretch  the  immense  band 
of  our  colonial  possessions,  extending  from  the  In- 
dian Ocean  to  the  Atlantic.  Still  English,  we  say 
advisedly  of  North-East  and  South  Africa.  For 
who  can  tell  what  may  happen  when  the  words  of 
the  poet  are  realized:  ‘One  day,  Germanism  will  be 
the  salvation  of  the  world.’  ” 

Kreuszeitung  des  Ostheeres  (official  publication 
issued  by  German  Commander  at  Lodz  on  the 
occasion  of  German  Emperor’s  birthday,  Jan- 
uary 27th,  1915.) 

30.  “In  our  opinion,  it  is  radically  necessary  to  improve 

our  whole  Western  front  from  Belfort  to  the  Coast. 
Part  of  the  North  French  Channel  Coast  we  must 
acquire  if  possible.” 

31.  “On  Belgium  we  must  keep  firm  hold 

On  no  point  are  the  masses  more  united,  for  with- 
out the  slightest  possible  doubt  they  consider  it  a 
matter  of  honor  to  hold  on  to  Belgium.” 

32.  “Our  friends,  Austria-Hungary  and  Turkey,  will  open 

to  us  the  Balkans  and  Asia  Minor,  and  thus  we 
shall  assure  ourselves  of  the  Persian  Gulf  against 
the  pretentions  of  Russia  and  Great  Britain.” 

33.  “We  need  liberty  of  the  seas,  which  was  the  real  cause 

of  war  between  England  and  Germany.  To  obtain 
it  we  must  have  Egypt.” 

From  the  Manifesto  of  German  Professors, 
October,  1914. 

34.  “So  far  as  regards  France,  the  possession  of  the 

coastal  districts  bordering  on  Belgium  as  far  as  the 
neighborhood  of  the  Somme,  must  be  regarded  as  a 
vital  matter  for  our  future  position  at  sea.  The 
“hinterland”  which  must  be  acquired  with  them 
must  be  so  delimited  that  the  complete  use  of  the 
canal  ports  which  we  gain,  both  for  industrial  and 
strategic  purposes,  must  be  secured.  All  further 
acquisitions  of  French  ’ territory,  apart  from  the 
necessary  annexation  of  the  mining  district  of 
Briey,  must  be  determined  purely  according  to  mili- 
tary and  strategical  considerations.  After  the  ex- 
periences of  this  war,  it  must  be  regarded  as  a 
matter  of  course  that  we  must  not  in  the  future 
leave  our  frontiers  open  to  hostile  invasion,  as  we 
should  do  if  we  left  to  our  opponents  those  fortified 
positions  which  threaten  us,  and  in  particular  Ver- 
dun and  Belfort  and  the  part  of  the  Western  slopes 
of  the  Vosges  which  lies  between  them.  With  the 
acquisition  of  the  line  of  the  Meuse  and  the  French 
coast,  to  which  the  canals  lead,  and  the  mining  dis- 
tricts of  Briey,  which  have  been  mentioned,  the 
possession  of  the  Canal  districts  in  the  Department 
of  the  Nord  and  the  Pas  de  Calais  is  necessarily  in- 
cluded.” 

35.  “The  necessity  of  strengthening  the  agricultural 

basis  of  our  nation  . . . requires  a considerable 

extension  of  the  Imperial  and  Prussian  frontiers 
in  the  East  by  annexation  of  at  least  parts  of  the 
Baltic  Provinces  and  of  those  territories  which  lie 
to  the  south  of  it.” 

36.  “The  reconstruction  of  East  Prussia  requires  the  better 

security  of  its  frontiers  by  placing  in  front  of  them 
considerable  districts,  and  also  West  Prussia,  Posen 
and  Silesia  must  not  remain  frontier  marches  ex- 
posed to  danger  as  they  are  now.” 

“The  security  of  the  German  Empire  imperatively 
requires  the  possession  of  the  whole  adjoining  ter- 
ritory of  Luxemburg  and  Lorraine,  including  the 
fortifications  of  Longwy.” 

From  the  Manifesto  of  Six  Industrial 
Associations,  May,  1915. 


JUSTICE  AND  RIGHTEOUSNESS 
There  is  no  way  of  permanently  settling  any 
great  question  involving  the  welfare  of  human 
kind  except  on  the  basis  of  right  and  justice. 
Position,  wealth,  influence,  laws,  are  helpless  as  a 
means  of  establishing  a rule  of  human  conduct, 
unless  supported  by  principles  of  justice  and 
righteousness. — Elbert  H.  Gary. 
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FOUR  BITES  OF  A CHERRY 

By  Failing  to  Declare  War  on  All  of  Ger- 
many’s Allies  We  Are  Unjust 
to  Our  Own  Allies* 


By  Theodore  Roosevelt 

I X his  recent  message  to  Congress,  President 
*•  Wilson  stated  that  in  order  "to  push  our  great 
war  of  freedom  and  justice  to  its  righteous  con- 
clusion, we  must  clear  away  with  a thorough  hand 
all  impediments  to  success,"  and  added,  ‘'the  very 
embarrassing  obstacle  that  stands  in  our  way  is 
that  we  are  at  war  with  Germany,  but  not  with 
her  allies.”  He  recommended  that  we  declare  war 
on  Austria,  and  added  : “The  same  logic  would 

lead  also  to  a declaration  of  war  against  Turkey 
and  Bulgaria,”  but  inferentially,  and  for -reasons 
not  apparent,  he  advised  against  such  action. 

The  President  is  entirely  right  in  stating  that 
our  failure  hitherto  to  declare  war  on  the  allies 
of  Germany  has  been  a very  embarrassing  ob- 
stacle to  our  success,  and  he  is  entirely  right  in 
advising  a declaration  of  war  against  Austria.  In- 
cidentally, I wish  to  point  out  that  this  is  pre- 
cisely what  I insisted  upon  in  these  columns  two 
months  ago,  and  what  I had  elsewhere  advocated 
six  months  ago,  and  it  is  worth  while  remembering 
that  the  administration  papers  then  assailed  me 
for  urging  the  course  which,  although  there  has 
not  been  the  slightest  change  in  the  situation,  the 
President  now  urges. 

There  was  no  justification  whatever  for  failure 
to  declare  war  on  Austria  when  we  declared  war 
on  Germany,  and  there  is  now  no  justification  for 
failure  to  declare  war  on  Bulgaria  and  Turkey 
when  we  declare  war  on  Austria.  There  is  no  use 
in  making  four  bites  of  a cherry.  There  is  no  use 
in  going  to  war  a little,  but  not  much.  The  Presi- 
dent has  sent  a message  pledging  support  to  Rou- 
mania,  but  it  is  worse  than  an  empty  form  to  send 
such  a message  unless  we  forthwith  declare  war 
on  Bulgaria.  The  President  has  appointed  a 
Sunday  for  the  special  expression  of  sympathy 
with  Armenia,  but  such  expression  of  sympathy 
is  utterly  meaningless  unless  we  go  to  war  with 
Turkey.  The  Austro-Hungarian  and  Turkish 
empires  must  be  broken  up  if  we  intend  to  make 
the  world  even  moderately  safe  for  democracy. 
There  must  be  a revived  Poland,  taking  in  all  the 
Poles  of  Austria,  Prussia  and  Russia ; a greater 
Bohemia,  taking  in  Moravia  and  the  Slovaks;  a 
great  Jugo-Slav  commonwealth,  including  Serbia, 
Croatia,  Bosnia  and  Herzegovina,  while  the 
Roumanians  in  Hungary  should  become  part  of 

* Copyright,  1917,  by  the  Kansas  City  Star.  ■ 


Roumania,  and  the  Italians  in  Austria  part  of 
Italy.  The  Turk  must  be  driven  from  Europe, 
and  Christian  and  Arab  freed.  Only  in  this  man- 
ner can  we  do  justice  to  the  subject  peoples  tyran- 
nized over  by  the  Germans,  Magyars  and  Turks. 
Only  in  this  way  can  we  remove  the  menace  of 
German  aggression,  which  has  become  a haunting 
nightmare  for  all  civilization,  especially  in  the 
case  of  small,  well-behaved,  liberty-loving  peoples. 
. By  declaring  war  on  Germany’s  allies  we  do  not 
commit  ourselves  to  asking  anything  that  is  not 
just  for  our  own  allies.  But  by  failing  to  declare 
war  on  Germany’s  allies  we  are  ourselves  guilty 
of  injustice  to  our  own  allies. 


A WOMAN  COOK  ON  ARMY  COFFEE 

Mrs.  Charlotte  Bangs,  who  bears  the  title  of 
captain,  recently  told  some  interesting  things 
about  how  coffee  is  made  in  the  army,  She*  is 
one  of  the  few  American  women  who  have  the 
permission  of  the  Government  to  give  feminine 
aid  and  counsel  to  the  amateur  army  cooks. 

In  a recent  interview  in  the  New  York  Sun, 
Captain  Bangs  said  : “Last  summer  in  the  Signal 
Corps  camp,  where  I was  ‘elected’  an  assistant 
mess  sergeant,  it  was  found  that  the  amateur 
cooks  had  been  using  a huge  bag  filled  with 
ground  coffee,  which  they  had  boiled  in  gallons  of 
water,  not  alone  for  dinner  but  again  for  the 
supper.  Of  course,  many  complaints  were  heard 
about  the  coffee.  So  I straightway  made  some 
clean  cheesecloth  bags,  holding  much  less  quanti- 
ties of  the  ground  coffee,,  and  these  were  after- 
ward used  by  the  cooks,  with  no  subsequent  boil- 
ing for  a second  meal.  Immediately  the  coffee 
improved.  Those  lads  (plunged  suddenly  into 
cooking  for  many  dozens  of  their  comrades)  had 
not  even  known  the  dangers  of  serving  such  boiled 
drinks  as  that  second  service  was.” 


COFFEE  MADE  FROM  ALFALFA  HAY 
Claims  are  being  made  in  Iowa  that  alfalfa  hay 
can  be  processed  so  as  to  serve  as  food  for  man 
as  well  as  animals.  It  is  said  that  “coffee”  can 
be  made  from  baked  alfalfa  leaves,  the  product 
having  close  resemblance  to  the  real  article.  By 
another  process  these  leaves  can  be  converted  into 
“tea,”  it  is  alleged. 


FRANCE  SIGNS  COFFEE  CONTRACT 
A contract  for  2,000,000  bags  of  Brazilian  cof- 
fee has  been  made  by  the  government  of  France 
with  the  government  of  Brazil.  Arrangements  for 
the  transport  of  the  coffee  in  interned  German 
shins  have  also  been  made  between  the  two 
nations. 


SOME  OF  THE  BOYS  OF  THE  COFFEE  TRADE  NOW  IN  SERVICE 

, No.  1 — Charles  A.  Green,  Major,  151st  U.  S.  Field  Art.,  42nd  Div.,  American  Expeditionary  Forces, 
France — sec.  of  Green  & De  Laittre  Co.  No.  2 — John  S.  Fishback,  Lieut.,  19th  Field  Art.,  U.  S.  A.,  San 
Antonio,  Tex. — of  Gieger-Fishback  Co.  No.  3 — Charles  McDougall,  Lieut.,  2nd  Co.,  Military  Police, 
Cajnp  Wadsworth,  S.  C. — with  Arnold,  Dorr  & Co.,  New  York.  No.  4 — C.  R.  Coffin,  Capt  47th  N.  Y. 
Inf.,  U.  S.  A.,  Camp  Wadsworth,  S.  C. — with  A.  C.  Israel,  New  York.  No.  5 — Frank  C.  Fishback, 
Capt.,  Motor  Truck  Co.  No.  14,  Douglas,  Ariz. — of  Geiger-Fishback  Co.  No.  6 — George  Brownhili^  2nd 
Co.,  Military  Police  Camp  Wadsworth,  S.  C. — with  D.  M.  Enright,  New  York.  No.  7 — John  Hock, 
Jr.,  102nd  Ammunition  Train,  Art.  Brig.,  Camp  Wadsworth,  S.  C. — with  Geo.  W.  Lawrence,  New  York. 
No.  8 — Thomas  J.  Meehan,  Sergt.,  Camp  Upton,  N.  Y. — of  P.  C.  Meehan  & Co.,  New  York.  No.  9— - 
Dalton  L.  Kinsella,  Sergt.,  Co.  E.,  254th  Inf.,  Camp  Funston,  Mo. — with -Hanley  & Kinsella  Coffee  & 
Spice  Co.,  St.  Louis.  No.  10 — H.  Weiner,  Q.  M.  Dept.,  Camp  Meade,  Md. — with  J.  Aron  & Co.,  New  York. 
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THE  TRADE’S  ROLL  OF  HONOR 


News  of  Those  Men  and  Firms  That  Are 
Doing  Their  Bit  to  Help  Win  the  War, 
at  Home  and  Overseas 


THIS  is  our  monthly  record  of  the  men  in  the 
tea,  coffee,  spice  and  fine  grocery  trades  who 
have  recently  become  active  in  the  cause  of  na- 
tional defense,  either  at  home  or  abroad.  When 
sending  names  for  the  Trade’s  Roll  of  Honor, 
be  sure  to  give  the  name  of  the  concern  with 
which  each  man  was  connected  and  his  military 
rank  and  organization. 

In  Military  and  Naval  Service 

Charles  A.  Green,  secretary  and  treasurer  of 
Green  & De  Laittre  Company,  Minneapolis,  coffee 
roaster — Major,  151st  U.  S.  Field  Artillery,  42d 
Division,  American  Expeditionary  Force,  France. 

Edgar  O.  Kennedy,  of  Chase  Sl  Sanborn,  Bos- 
ton— Lieutenant,  U.  S.  A.,  Camp  Devons,  Ayer, 
Mass. 

J.  Arthur  Moir,  son  of  John  Moir,  of  Chase  & 
Sanborn — Lieutenant,  U.  S.  A.,  Camp  Upton,  Yap- 
hank,  L.  I.,  N.  Y. 

James  Gordon  Phyfe,  son  of  James  Phyfe,  New 
York  coffee  broker — Quartermaster  Sergeant, 
U.  S.  Marines,  Brooklyn  Navy  Yard,  N.  Y. 

Harry  F.  Thomson,  sales  manager  of  Provident 
Chemical  Works,  St.  Louis — Lieutenant,  Electrical 
Engineer,  U.  S.  Naval  Reserve  Force. 

Fred  Tillmann,  Jr.,  head  of  Tillmann  & Bendel, 
wholesale  grocers,  San  Francisco — U.  S.  Navy. 

E.  D.  Dupont,  manager  of  the  Dupont  Whole- 
sale Grocery  Company,  Houma,  La. — Lieutenant, 
Labor  Company  313. 


Captain  Suggests  Publishing  Letters 
A well-known  New  York  coffee  man,  formerly 
with  A.  C.  Israel,  New  York,  and  now  a United 
States  Army  captain,  believes  that  the  letters  from 
the  “Boys”  in  service  would  prove  interesting 
reading.  He  says : 

Headquarters,  47TH  N.  Y.  Infantry,  U.  S.  A. 

Camp  Wadsworth,  Spartanburg,  S.  C. 
Editor,  The  Tea  and  Coffee  Trade  Journal,  New 
York  City. 

Dear  Sir  : 

May  I suggest  a feature  that  might  prove  at- 
tractive to  your  paper? 

A column  to  be  devoted  to  letters  from  the 
“boys  of  the  Street”  who  have  gone  away  with 
the  different  New  York  organizations,  in  which 
they  might  give  an  account  of  experiences  that 
would  unquestionably  prove  interesting  reading. 
My  best  wishes  for  your  continued  success. 

C.  R.  Coffin, 
Captain-Ad  j utant. 


Letters  to  the  Editor 
Despite  their  long  hours  and  arduous  duties 


many  of  the  “boys”  are  able  to  find  time  for  a 
letter  to  the  editor.  Here  is  one  from  “Over 
There.”  It  was  written  by  a former  New  York 
coffee  man  serving  with  the  British  Army  in  the 
Canadian  Army  Medical  Corps  : 

Canadian  Convalescent  Officers’  Hospital, 
Broadstairs,  Kent,  England,  Nov.  20,  1917 
Mr.  W.  H.  Ukers,  Editor,  The  Tea  and  Coffee 
Trade  Journal,  New  York  City.  , 

Dear  Sir: 

I must  thank  you  very  much  indeed  for  your 
courteous  letter  of  the  29th  ulto.  received  this 
morning,  from  which  I note  you  purpose  sending 
me  the  “Blue  Book  of  the  Trade.”  The  copy  of 
the  October  issue  that  you  mention  having  sent 
me  has  not  yet  turned  up,  but  no  doubt  will  in  due 
course,  and  I know  I shall  enjoy  it,  as  I was  for 
several  years  in  the  accounting  department  of 
Messrs.  Hard  & Rand.  In  fact,  I resigned  my 
position  there  to  come  to  Canada  and  enlist. 

You  ask  me  to  tell  you  something  of  my  camp 
life  experiences.  The  news,  of  course,  that  we 
are  allowed  to  give,  as  you  can  well  understand, 
is  extremely  limited.  On  arriving  in  Canada  over 
a year  ago  my  desire  was  to  enlist  in  some  unit 
that  I could  help  suffering  humanity,  and  not  to 
carry  a gun  to  kill  some  other  “Mother’s  Son” ; 
therefore  I joined  the  C.  A.  M.  C.  (Canadian 
Army  Medical  Corps),  and  trained  there  for  five 
months,  and  was  drafted  to  come  overseas  in 
April.  After  a wonderful  experience  and  passage 
on  the  Olympic  with  8,000  troops  we  landed  at 
Birkenhead  on  thq  7th  May  (anniversary  of  the 
sinking  of  the  Lusitania).  Unfortunately  while 
on  hospital  duty  on  the  ship  I contracted  a severe 
cold,  which  temporarily  precluded  the  possibility 
of  my  going  to  France  with  my  unit.  They  soon, 
however,  found  out  my  vocation  in  civil  life,  and 
that  they  could  use  me  to  better  advantage  here 
in  that  capacity  than  in  the  lines.  They  possibly 
took  my  age  (39)  into  consideration  also. 

I was  shortly  drafted  to  the  staff  of  this  lovely 
hospital,  situated  on  the  brink  of  the  Chalk  Hills 
on  the  Kentish  coast,  and  within  a stone’s  throw 
of  the  famous  old  home  of  Charles  Dickens’ 
“Bleak  House.”  I have  filled  varied  positions  in 
this  hospital,  firstly,  in  opening  up  the  Orderly 
Room,  then  as  Ward  Master,  where  my  duties 
were  extremely  pleasant,  tending  the  needs  of  the 
suffering,  who  all  seemed  appreciative  of  any 
little  help  given  them. 

Since  the  evacuation  of  this  hospital  a couple 
of  months  ago,  owing  to  the  extremely  dangerous 
position  on  this  coast,  I have  acted  as  orderly 
corporal,  and  assisted  generally,  chiefly,  however, 
in  the  Quartermaster’s  Department.  We,  the 
staff,  are  now  awaiting  orders  to  know  where  our 
next  hospital  will  be  opened  up,  and  shall  be  off 
at  a moment’s  notice  to  prepare  for  our  patients. 

I have  tried  several  times  since  to  get  over  to 
France,  but  as  clerical  help  is  greatly  needed,  and 
feeling  that  in  that  capacity  I can  really  render 
the  greatest  assistance  to  the  Cause,  I must  be 
contented  and  feel  that  I am  doing  my  “bit.” 

I have  been  recommended  by  our  commanding 
officer,  Col.  Goldsmith,  for  a commission  in  the 
Imperial  Forces,  and  may  at  a future  date  put  in 
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my  application  if  1 see  the  opportunity  where  I 
can  render  even  greater  help. 

Each  man  is  allowed  one-third  ounce  of  tea  and 
about  the  same  quantity  of  coffee  per  day.  Of 
course,  we  get  very  little  sugar,  and  not  much 
milk,  but  even  if  we  got  less  we  would  be  satis- 
tied,  and  on  the  whole  we  are  well  fed  and  noth- 
ing to  kick  about,  especially  once  we  know  that 
our  comrades  at  the  front  are  well  looked  after, 
and  that  we  are  not  robbing  them  of  anything. 

I am  glad  to  see  the  rapid  progress  that  has  been 
made  in  the  U.  S.  A.,  and  I venture  to  say  that 
the  ‘‘Boys”  will  give  a jolly  good  account  of  them- 
selves next  spring  when  the  big  push  begins. 

Wishing  you  the  compliments  of  the  approach- 
ing season,  I remain,  dear  sir, 

Yours  faithfully, 

James  Hendy. 


A Letter  on  Army  Tea  and  Coffee 

Army  tea  and  coffee  naturally  interest  the 
writer  of  the  following  letter.  He  tells  as  much 
as  the  army  regulations  will  permit  the  “Boys” 
in  service  to  relate  to  civilians. 

Camp  Quartermaster,  Camp  Meade,  Md. 

The  Tea  aniJ  Coffee  Trade  Journal,  New  York, 
N.  Y. 

My  Dear  Mr.  Ukers: 

It  certainly  does  make  one  feel  that  he  is  re- 
membered after  reading  through  your  recent  let- 
ter. I endorse  heartily  the  good  work  of  the 
Soldiers’  and  Sailors’  Welfare  Society,  and  sin- 
cerely trust  they  will  be  successful. 

On  account  of  the  incorrect  address  your 
journal  hasn’t  reached  me,  but  it  eventually  will, 
and  I assure  you,  Mr.  Ukers,  that  I will  appreciate 
it,  as  I have  in  the  past. 

The  tea  dished  out  down  here  is  pretty  good. 
We  have  Oolong,  Gunpowder,  Young  Hyson  and 
English  breakfast— -and  plenty  of  it — at  supper. 
The  coffee  is  good ; consists  of  Rios  and  Santos, 
and  we  have  it  breakfast  and  dinner.  I would' 
like  to  write  you  regarding  tea  and  coffee,  but  we 
have  our  General  Orders  to  observe. 

Very  sincerely, 

Herman  Weiner. 

P.  S. — My  last  position  was  with  J.  Aron  & Co., 
New  York. 


Exploits  of  the  Military  Police 
Because  oif  the  lack  of  space  to  print  the  fol- 
lowing interesting  letter  in  full,  the  editor  has 
been  obliged  to  “censor”  it  somewhat : 

Second  Co.,  Military  Police,  27TH  Division 
Camp  Wadsworth,  Spartanburg,  S.  C. 

Nov.  28,  1917. 

The  Tea  and  Coffee  Trade  Journal,  New  York. 
Dear  Sirs  : 

We  military  policemen  do  duty  in  town,  just 
about  100  taking  turns  each  week ; there  are  300 
of  us.  Then  we  are  sent  back  to  camp  and  do  a 


little  more  guard  duty  or  drilling  on  horseback 
and  with  the  rifle  and  gun. 

Here  are  a couple  of  experiences  I have  had  : 

One  night  about  10  o’clock  orders  came  to  get 
ready  to  raid  a corn  whiskey  joint  about  a mile 
and  a half  from  the  city.  It  was  a small  shack, 
the  place  being  in  darkness.  When  our  lieutenant 
tried  to  force  his  way  in  an  old  man  looked  out 
and  made  for  the  side  door,  the  lieutenant  bring 
in  the  air.  A couple  of  us  fellows  surrounding 
the  shack  broke  in  at  the  front.  The  old  man 
(about  60  years  old)  bred  back  as  the  L’t  entered, 
hitting  him.  The  L’t  bred  back,  hitting  him 
about  four  times.  Both  were  taken  to  the  hos- 
pital. In  the  meantime  we  ransacked  the  house, 
bnding  about  three  gallons  of  the  whiskey  (like 
water,  but  with  much  more  punch  behind  it). 
The  L’t  is  now  well.  The  old  man  died  a week 
or  so  later. 

[The  writer  also  describes  a sanguinary  melee  and  a 
railroad  accident,  and  concludes  with  the  statement  be- 
low.— Editor.] 

The  above  are  about  the  most  important  hap- 
penings. The  rest  of  my  duty  is  guarding  such 
places  as  dynamite  houses,  patrolling  the  roads, 
etc. 

With  best  regards, 

George  Brown  hill. 

(Formerly  with  Daniel  M.  Enright.) 


A Sailor  Lad’s  Letter 

A strict  censorship  is  in  force  in  the  navy, 
which  explains  why  letters  from  sailor  boys  are 
so  brief.  However,  they  are  glad  to  hear  from 
"home.” 

U.  S.  S.  Kentucky 

Dec.  1,  1917. 

My  Dear  Mr.  Ukers  : 

I received  your  good  “Blue  Book,”  both  October 
and  November  copies,  and  it  was  quite  a surprise 
to  receive  them  and  read  the  news  and  doings  of 
things  in  the  trade. 

I am  waiting  for  a few  pictures  and  will  for- 
ward you  same  and  a little  write-up  about  same. 

1 look  forward  to  December’s  issue  of  the  “Blue 
Book.” 

Sincerely, 

James  P.  Norton. 

( Formerly  with  Woods,  Ehrhard  & Co.) 


Army  Life  Interferes  With  Letter  Writing 
This  writer,  formerly  with  Geo.  W.  Lawrence 
& Co.,  is  kept  busy  in  performing  his  army  duties, 
as  his  letter  would  indicate : 

104TH  Machine  Gun  Battalion,  U.  S.  A. 
Camp  Wadsworth,  S.  C.,  Dec.  5,  1917. 
W.  H.  Ukers,  Editor,  The  Tea  and  Coffee  Trade 
Journal,  New  York. 

My  Dear  Sir: 

Copy  of  November  issue  of  The  Tea  and 
Coffee  Trade  Journal  reached  me  some  time  ago 
and  should  have  been  acknowledged  ere  this,  but 
"Army  Life”  does  not  afford  much  opportunity  for 
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WELFARE  SOCIETY’S  CHRISTMAS  GIFT  TO  THE  BOYS  IN  SERVICE 

THESE  ‘‘goodies”  were  contained  in  each  Christmas  package  given  by  the  Soldiers  and 
Sailors’  Welfare  Society  of  the  Green  Coffee  Trade  to  the  Boys  in  service:  Can  of 

G.  Washington’s  Prepared  Coffee,  can  of  Franco- American  plum  pudding,  package  of  Hills 
Bros.  Dromedary  Golden  dates,  pound  of  Christmas  candy,  Scudders  licorice  lozenges, 
8 packages  of  Spearmint  gum,  28  packages  of  cigarettes,  bag  of  chewing  tobacco,  10  bags 
of  smoking  tobacco,  with  4 packages  of  cigarette  papers,  12  cigars,  two  packs  of  playing 
cards,  a Red  Cross  checker  board,  Red  Cross  writing  paper  and  envelopes  and  a pencil,  a 
metal  trench  mirror,  3 khaki  handkerchiefs  and  a photograph  showing  members  of  the 
Welfare  Society  as  they  marched  in  the  Liberty  Loan  Parade  last  October.  The  contents 
of  each  Christmas  box  were  valued  at  $8.50. 


letter  writing.  I enjoy  reading  the  “coffee  gos- 
sip” contained  in  your  journal,  and  shall  be  glad 
to  receive  subsequent  issues. 

Very  truly  yours, 

John  Hock,  Jr. 


Likes  to  Read  About  the  “Street” 

This  green  coffee  trade  soldier  boy,  formerly 
with  Eppens,  Smith  & Co.,  appreciates  the  “Blue 
Book  of  the  Trade”  because  he  is  still  interested 
in  what  is  “going  on  back  on  ‘the  Street.’  ” He 
writes : 

Camp  Dix,  New  Jersey. 

Dear  Mr.  Uicers  : 

Your  letter  received  and  also  your  journal.  It 
is  very  nice  to  have  the  journal  of  my  business 
to  look  over  and  read  of  what  is  going  on  back  on 
“the  Street.” 

In  a short  time  I will  write  you  a letter  telling 
of,  my  experience  in  camp,  and  if  possible  when 
I get  “over  there”  will  write  so  you  can  publish 
some  interesting  tales  of  the  war. 

Sincerely  yours, 

George  Kammer. 


LOST  FORTUNE  IN  COFFEE  DEALS 
When  the  transfer  tax  report  on  the  estate  of 
Loyal  L.  Smith,  capitalist,  who  died  in  Atlantic 
City  on  February  8,  1908,  was  filed  recently  it  was 
revealed  that  he  had  lost  more  than  $1,500,000  in 
speculating  in  coffee.  One  of  the  debts  of  the 
estate  was  $123,480  to  Crossman  & Sielcken,  the 
New  York  coffee  importing  concern,  which  was 
recently  succeeded  by  the  firm  of  Sorenson  & 
Nielsen. 


SHANGHAI  STORE  SERVES  TEA 
One  of  the  features  of  Shanghai’s  mammoth 
new  department  store,  a branch  of  the  Sincere 
Company,  Ltd.,  in  Hong  Kong,  is  the  serving  of 
afternoon  tea  to  patrons  in  the  roof  garden.  This 
store,  the  largest  and  most  complete  in  China,  has 
every  modern  convenience,  and  caters  to  both 
native  and  foreign  trade.  There  is  a large  gro- 
cery and  wine  department. 
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U.  S.  FOOD  CARGOES  CONDEMNED 

British  Prize  Court  Renders  Judgment  on  Some 
of  Crossman  & Sielcken’s  Consignments 
to  “Copenhagen  Firms  With 
German  Connections” 

ADVICES  from  England  during  the  month  tell 
of  the  condemnation  by  the  British  Prize 
Court  of  $300,000  worth  of  American  foods 
seized  aboard  seven  Scandinavian  steamships,  and 
consigned,  according  to  the  president  of  the  prize 
court,  by  Crossman  & Sielcken,  the  New  York 
coffee  importing  house  which  was  recently  suc- 
ceeded by  the  firm  of  Sorenson  & Nielsen.  The 
shipments  were  made  before  the  United  States 
became  a belligerent  in  the  war  with  Germany. 

In  his  decision,  Prize  Court  President  Sir  Evans 
made  the  following  points  abput  Herman  Sielcken, 
one  of  the  partners  of  the,  concern,  who  died 
abroad  on  October  8,  according  to  a dispatch  in  a 
German  newspaper,  the  Frankfurter  Zeitung: 

Salient  Features  of  the  Judgment 
That  Sielcken,  who  was  _ born  in  Hamburg, 
claimed  to  have  become  a citizen  of  the  United 
States,  but  that  his  naturalization  papers  were 
not  produced,  it  being  stated  that  he  had  lost 
them,  and  that  no  affidavit  regarding  the  loss  was 
presented,  although  he  promised  to  make  one. 

That  an  intercepted  letter  of  Sielcken  sent  from 
Germany  stated  that  nothing  should  be  done  to 
“hide  the  German  end”  of  the  business,  as  the 
whole  world  had  “reason  to  be  proud  of  anything 
German.” 

That  Sielcken’s  firm  “used  six  aliases  for  the 
concealment  of  identity  when  sending  and  receiv- 
ing cablegrams  and  wireless  messages.” 

That  Sielcken  was  working  for  his  firm  in  Ger- 
many, and  that  immediately  after  the  seizure  of 
the  cargoes  he  sent  a wireless  message  from 
Berlin  directing  his  firm  to  protest  to  Washington 
against  the  seizures  and  to  stop  all  shipments  until 
further  notice. 

That  the  goods  were  shipped  to  Copenhagen 
firms  with  German  connections. 

The  Four  Consignee  Firms 
It  was  asserted  in  the  prize  court  judgment  that 
the  seven  Scandinavian  vessels  left  New  York  in 
March  and  April,  1915,  and  carried  various  kinds 
of  foodstuffs,  including  meats,  lard,  prunes,  ap- 
ples, biscuits,  hominy  and  other  cereal  products. 
Sir  Evans  said  the  following  firms  in  Copenhagen 
figured  as  consignees:  Paulsen  & Co.,  Weimann 

& Co.,  Levin  & Co.,  and  Beckmann  & Jorgensen. 

Sir  Evans  went  into  considerable  detail  in 
throwing  light  on  the  individuals  comprising  the 
consignor  firm  of  Crossman  & Sielcken  and  their 
activities  as  follows : 

Hermann  Sielcken’s  Citizenship 
The  consignor  firm,  Crossman  & Sielcken,  con- 
sisted of  three  partners — Hermann  Sielcken, 


Thorlief  Nielsen  and  John  Sorensen.  What  were 
their  respective  shares  has  not  been  stated.  Her- 
mann Sielcken  was  born* in  Hamburg.  His  part- 
ner Nielsen  states  that  Sielcken  became  a natural- 
ized citizen  of  the  United  States  in  the  State  of 
California  many  years  ago,  but  that  he  had  lost 
his  naturalization  papers. 

Sielcken  was  in  Germany  at  the  outbreak  of  the 
war,  and  has  resided  there  ever  since.  Nielsen 
visited  him  at  Baden  Baden  in  July,  1916,  and  ob- 
tained a promise  from  him  to  send  an  affidavit  as 
to  his  naturalization  when  he  visited  some  town 
where  an  American  official  resided  before  whom 
an  affidavit  could  be  made.  No  such  affidavit  is 
forthcoming.  Nielsen  added  that  it  has  been  very 
difficult  to  comunicate  with  him. 

Sielcken’s  Attitude  Toward  Germany 

This  is  not  true,  as  intercepted  telegrams  and 
wireless  messages  disclose  regular  communica- 
tions, and  also  show  that  letters  passed  between 
Sielcken  in  Germany  and  his  partners  in  America. 
One  letter  from  him  to  Nielsen  that  was  inter- 
cepted proves  that  letters  passed,  and  also  lays 
bare  at  the  same  time  his  attitude  toward  Germany 
and  this  country.  It  is  dated  March  14,  1916. 

In  it  he  says : “If  there  is  any  doubt  in  your 

mind  my  letters  must  have  destroyed  that  doubt, 
namely,  that  our  firm  is  and  always  has  been  a 
strict  American  firm  of  a real  cosmopolitan  spirit. 
Therefore,  there  could  never  be  the  slightest 
chance  of  making  it  an  English  house  or  adopt 
English  laws  as  rules  for  any  part  of  our  business. 
We  were  an  American.  We  certainly  have  no 
reason  to  relinquish  anything  German  in  any 
person  or  in  anything  we  are  doing,  as  the  whole 
world  has  reason  to  believe  and  be  proud  of  any- 
thing German,  or  to  have  a chance  to  imitate 
the  German  strength  of  character.  * * * To 

make  any  part  of  the  (our)  business  more  Eng- 
lish, or  to  hide  the  German  end  of  it,  is  a direct 
offense.  I will  never  permit.” 

Use  of  Aliases  Reported 

In  the*  particular  transactions  now  before  the 
court  Crossman  & Sielcken  used  six  aliases  for  the 
concealment  of  their  identity  when  sending  and 
receiving  cablegrams  and  wireless  messages. 
These  aliases  were  “Geo.  Kirkpatrick,”  "Severin 
Sorensen,”  “Thorlief  Nielsen,”  “Joseph  Pickslay,” 
“Wm.  Russell  & Co.,”  and  “Wm.  Bayne  & Co.” 
The  intercepted  cablegrams,  etc.,  show  their  ac- 
tivities and  establish  that  their  chief  partner  was 
working  for  them  in  Germany.  Many  have  been 
intercepted,  but  no  doubt  many  more  passed. 

Sir  Evans  further  said  that  the  following  wire- 
less message  was  sent  by  Hemann  Sielcken  from 
Berlin  to  Crossman  & Sielcken  in  New  York  on 
the  very  day  the  goods  on  two  of  the  seven  Scan- 
dinavian vessels  were  seized : “England  seized 

our  shipments  in  Flilding  and  United  States;  pro- 
test against  seizure  in  Washington ; stop  till 
further  notice  all  shipments.” 

Paulsen  & Co.,  according  to  Sir  Evans,  supplied 
coffee  to  Hamburg  and  acted  as  intermediaries  for 
Hamburg  houses.  In  the  particular  transactions 
before  the  court  they  are  said  to  have  used  three 
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aliases  for  the  purpose  of  concealing  their  identi- 
ties, viz.:  “Erik  Rasmussen,”  “Thorvald  Mikkel- 
sen”  and  the  “Anglo-Russian  Trading  Company.” 
This  latter  company,  Sir  Evans  asserted,  was 
brought  into  existence  solely  in  order  that  Paulsen 
& Co.  might  use  the  title  as  a cover-name,  and  in 
keeping  “with  the  deceitful  and  false  suggestion 
that  it  was  a company  connected  with  Anglo- 
Russian  business.” 


MR.  MITCHELL  ENDS  TEA  TRIP 

Supervising  Tea  Examiner  Completes  His  Ten 
Months’  Inspection  Tour  of  the  Prin- 
cipal Producing  Countries 

[from  a staff  correspondent] 

Washington,  D.  C.,  Dec.  26,  1917. 
pEORGE  F.  MITCHELL,  .Supervising  Tea 
Examiner,  who  has  been  studying  conditions 
in  the  Far  Eastern  tea  producing  countries  for 
ten  months,  was  expected  to  arrive  in  Washing- 
ton early  in  January,  1918.  He  began  his  tea 
inspection  trip  on  April  5,  sailing  from  San 
Francisco  on  the  transport  Thomas  on  that  date 
with  Mrs.  Mitchell. 

In  a recent  letter  to  The  Tea  and  Coffee 
Trade  Journal’s  correspondent  at  Washington, 
Mr.  Mitchell  told  of  many  interesting  happenings 
during  his  tour,  and  named  the  tea-growing  dis- 
tricts he  had  visited.  He  told  of  arriving  at 
Nagasaki,  Japan,  on  May  20,  saying,  “I  spent 
five  weeks  in  Japan,  visiting  nearly  all  the  tea 
districts.  Two  weeks  of  this  time  was  spent  in 
and  around  Shidzuoka,  the  most  important  tea 
district  of  Japan.” 

Next  Mr.  Mitchell  visited  the  Chinese  tea  dis- 
tricts at  Tientsin,  Peking,  Hankow  and  Shanghai, 
spending  three  weeks  in  each  of  the  last  two 
places.  He  went  to  the  Ping  Suey  district,  com- 
ing out  at  Hang  Chow. 

“While  at  Hang  Chow,”  wrote  Mr.  Mitchell, 
“I  visited  the  famous  Song  Tsung  (Dragon’s 
Well)  district,  where  for  more  than  130  years  the 
tea  for  the  Emperors  of  China  has  been  pro- 
duced.” 

Foochow  was  the  next  stop,  where  Mr.  Mitchell 
spent  a week,  going  on  to  Taipeh  in  Formosa, 
where  he  inspected  many  of  the  tea  districts  of 
that  country  and  visited  the  government  tea  ex- 
perimental station  near  Ampuchin.  Mr.  Mitchell 
said  the  tea  market  at  Taipeh  is  by  far  the  most 
interesting  in  the  Far  East. 

Returning  to  China,  he  visited  Amoy,  Hong 
Kong  and  Canton,  and  then  went  on  to  the  tea 
estates  in  Java  for  two  weeks  and  then  to  the 


Ceylon  districts.  After  a month  in  India  he 
traveled  to  Sumatra  and  thence  to  Manila,  where 
he  boarded  a United  States  Government  trans- 
port, which  Mr.  Mitchell  expected  would  enable 
him  to  reach  Washington  early  in  January. 

Lamm. 


WHO’S  WHO  IN  THE  TRADE 


An  Appreciation  of  Thomas  J.  Woods,  of 
Woods,  Ehrhard  & Co.,  New  York 

HPHOMAS  J.  WOODS  is  one  of  a group  of 

* rising  young  green  coffee  men  in  the  New 
York  trade  who  are  taking  the  place  of  Front 
street  pioneers  and  living  up  to.  the  best  traditions 
of  the  business. 

Mr.  Woods  was  schooled  in  the  coffee  business 
under  an  old-time  and  highly  respected  New 
York  coffee  jobber,  the  late  Walter  J.  Peck,  of  the 
firm  of  E.  H.  & W.  J.  Peck.  Those  who  knew 
Mr.  Peck  say  that  he  represented  the  finest  type 
of  New  York  coffee  merchant,  with  the  highest 
ideals.  Mr.  Woods  entered  his  employ  at  the  age 
of  fourteen,  and  he  credits  Mr.  Peck  with  having 
had  much  to  do  with  the  success  he  has  achieved. 
He  was  with  the  Peck  concern  for  about  twelve 
years,  leaving  in  1901  to  enter  the  coffee  broker- 
age business  on  his  own  account.  In  1914  he 
joined  forces  with  F.  W.  Ehrhard,  organizing  the 
present  firm  of  Woods,  Erhard  & Co.  This  con- 
cern is  making  good  progress  and  stands  well  in 
the  trade.  It  has  two  prominent  Brazil  accounts 
— J.  C.  Mello  & Co.,  of  Santos,  and  Pinto  & Co., 
of  Rio. 

“Tom”  Woods,  as  he  is  familiarly  termed,  is 
an  aggressive  and  clean-cut  coffee  salesman.  He 
puts  so  much  determination,  “pep”  and  per- 
suasion into  his  sales  efforts  that  his  Front  street 
jobbing  friends  say  that  when  “Tom”  makes  a 
bid  they  are  afraid  to  decline,  even  though  the 
bid  be  much  too  low. 

Pie  is  popular  with  his  fellows,  a good  mixer 
and  an  all-around  athlete.  He  has  the  reputation 
of  being  a clever  devotee  of  the  art  of  self- 
defense.  Billiards  are  his  hobby. 

Mr.  Woods  was  born  in  Brooklyn,  N.  Y.,  in 
1875.  He  still  resides  there,  and  is  a member  of 
the  Cortelyou,  Cathedral  and  St.  Peter’s  Clubs. 


DEATH  OF  SIELCKEN  CONFIRMED 
The  death  of  Hermann  Sielcken,  former  head 
of  Crossman  & Sielcken,  New  York  coffee  im- 
porters, has  been  confirmed.  The  Frankfurter 
Zeitung  published  an  account  of  Mr.  Sielcken’s 
death  on  October  8. 


SPICES  AND  EXTRACTS 

<flA  department  of  particular  interest  to  spice  importers,  grinders  and 
dealers  and  to  manufacturers  of  flavoring  extracts,  perfumes  and  toilet  prepara- 
tions. 


BUYING  EXTRACT  SUPPLIES 

Talks  on  the  Origin  of  Raw  Materials,  with 
Instructions  for  Establishing  Their 
Claims  to  Purity 

By  Dr.  V.  A.  Fryer 

NO.  10 OIL  OF  SPEARMINT 

SPEARMINT  ( Mentha  Viridis),  or  mint,  as 
it  is  sometimes  called,  like  peppermint  is  a 
perennial  herb.  It  is  indigenous  to  Europe  and 
Asia,  but  has  been  naturalized,  and  is  largely 
cultivated  in  the  United  States  and  Canada.  A 
considerable  acreage  is  devoted  to  its  cultivation 
in  Michigan  and  Indiana. 

Spearmint  Resembles  Peppermint 
It  closely  resembles  peppermint  in  appearance, 
and  like  it  is  found  wild  in  moist  and  swampy 
localities.  A common  and  closely  allied  variety  of 
wild  mint  ( Mentha  arvensis ) is  often  confounded 
with  the  wild  spearmint. 

The  term  spear  no  doubt  refers  to  the  long 
spikes  which  form  the  flowers.  It  flowers  from 
July  to  September,  and  is  cut  in  very  dry  weather 
just  after  the  flowers  have  expanded,  the  leaves 
and  flowering  tops  being  used  in  the  preparation 
of  the  volatile  oil.  It  has  a strong,  aromatic  odor, 
resembling  that  of  peppermint  but  less  pungent. 

The  oil  is  obtained  by  distillation  from  either 
the  fresh  or  partly  dried  leaves  and  flowering 
tops,  the  yield  being  about  % to  l/2  per  cent.  It 
resembles  oil  of  peppermint  in  color  and  in 
changes  produced  by  exposure,  but  differs  from 
it  in  odor  and  in  the  taste,  being  less  pungent 
and  cooling. 

Oil  of  spearmint  and  oil  of  peppermint  are  both 
very  stable  oils,  yet  the  odor  is  best  preserved  by 
the  addition  of  3 or  4 per  cent  of  alcohol.  Oil  of 
spearmint  dissolves  clear  in  80  per  cent  alcohol, 
but  becomes  turbid  upon  further  dilution.  The 
specific  gravity  ranges  from  0.914  to  0.934  77 

degrees  F.  It  rotates  the  plane  of  polarized  light 
to  the  left,  the  angle  of  rotation  varying  from 
— 33  degrees  to  — 48  degrees  at  77  degrees  F. 

At  the  present  time  oil  of  spearmint  is  largely 


used  in  the  chewing  gum  industry,  but  there  has 
never  been  any  other  than  a very  limited  demand 
for  the  flavoring  extract,  although  the  United 
States  Department  of  Agriculture,  in  their  stand- 
ards of  purity  for  food  products,  require  that 
flavoring  extract  of  spearmint  shall  contain  not 
less  than  3 per  cent  by  volume  of  oil  of  spearmint. 

The  green  leaves  of  spearmint  are  used  in  cook- 
ery for  flavoring  green  peas,  potatoes,  etc.,  and 
for  preparing  the  old-fashioned  mint  sauce,  also 
as  the  main  flavoring  ingredient  in  that  appetizing 
beverage,  mint  julep. 

The  writer  is  not  aware  that  oil  of  spearmint  is 
adulterated  to  any  extent,  unless  by  the  addition 
of  alcohol,  which  is  a favorite  form  of  sophistica- 
tion for  all  essential  oils.  This  form  of  adultera- 
tion may  be  readily  detected  by  the  methods 
given  in  a former  article. 


CANADIAN  REPORT  ON  PEPPER 

Pepper,  and  particularly  the  black  variety,  con- 
tinues to  be  the  most  generally  adulterated,  spice 
offered  in  Canadian  markets,  according  to  the 
chief  analyst  of  the  Dominion’s  Inland  Revenue 
Department,  who  has  recently  completed  analyses 
of  345  samples  of  pepper.  Of  the  number  48  were 
legally  adulterated  and  30  were  in  doubt.  The 
percentage  of  adulteration  was  announced  as  13.9 
per  cent. 

The  analyst  further  points  out  that  some  of 
the  adulteration  is  due  to  the  demands  of  retailers 
for  an  article  that  can  be  sold  at  a certain  fixed 
price,  and  mentions  some  of  the  things  found  as 
follows:  Pepper  shells,  ground  olive  stones, 

cocoanut  shell  and  other  similar  sclerenchvmatous 
cellular  matters  and  starches. 


COLGATE  & CO.  INDICTED 
Colgate  & Co.,  Jersey  City,  were  recently  in- 
dicted by  the  grand  jury  in  the  United  States 
Court  at  Norfolk,  Va.,  011  a charge  of  refusing 
to  sell  products  to  dealers  who  would  not  agree 
to  sell  at  the  prices  fixed  by  the  company. 

Commenting  upon  the  indictment,  Sidney  M. 
Colgate  said  that  the  Department  of  Justice  had 
offered  the  company  the  alternative  of  abandon- 
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ing  its  “established  policy  of  price  protection  or 
being  sued  by  the  Government,”  and  that  the 
company  chose  “to  accept  suit,  feeling  compelled 
in  justice  to  fair  dealers  everywhere,  the  public 
and  ourselves,  to  take  a definite  stand  for  our 
mutual  well-being.” 

EXPORTS  OF  SIAMESE  SPICES 
During  the  fiscal  year  1916-17  Siam  exported 
$221,677  worth  of  pepper,  as  compared  with  $330,- 
919  worth  in  1915-16,  and  $82,462  worth  of  carda- 
moms, as  against  $34,052  worth.  In  the  1916-17 
fiscal  period  the  United  States  took  78,549  pounds 
of  white  pepper,  valued  at  $i5,Q95>  as  compared 
with  447,438  pounds,  value  $82,288,  in  the  1915-16 
fiscal  year. 


GROCERY  TRADE  DIGEST 

•I  The  most  important  news  happenings 
of  the  month  boiled  down  for  busy  readers. 


Cleveland  Grocers  to  Hold  Show 
The  Cleveland  Retail  Grocers’  Association  is 
preparing  its  thirteenth  annual  food  show,  which 
opens  February  4,  and  runs  one  week  in  the 
Central  Armory  of  Cleveland.  Among  the  many 
features  in  prospect  are  the  lectures  on  food 
conservation  and  cooking  and  the  Better  Baby 
contest,  in  which  $1,000  in  prizes  will  be  dis- 
tributed. The  grocers’  association  has  secured 
the  co-operation  and  endorsement  of  State  and 
national  food  control  departments. 


Urges  a “Potato  Day”  Each  Week 
The  United  States  Food  Administration  is 
again  urging  retailers  to  hold  a special  sale  on 
potatoes  one  day  every  week,  at  least  until  the 
1917  crop  is  eaten  up.  The  Administration  bul- 
letin says,  “The  nation  expects  every  grocer  to 
do  his  duty  on  potatoes,  and  his  duty  is  not  per- 
formed entirely  by  selling,  but  by  helping  the  pub- 
lic form  new  buying  and  dietetic  habits  with  pota- 
toes, and  reduce  trade  costs,  and  to  use  potatoes 
to  save  wheat  and  meat.” 


Grocers  Signing  Food  Pledges 
Wholesale  and  retail  grocers  in  all  parts  of  the 
country  are  enrolling  as  members  of  the  United 
States  Food  Administration,  and  signing  a pledge 
‘To  the  Government  and  our  fellow-countrymen 
that  we  will,  to  the  best  of  our  ability,  adhere  to 
the  war  conservation  programme  and  loyally  co- 


operate with  the  Food  Administration.  We 
pledge  ourselves  to  give  our  customers  the  benefit 
of  fair  and  moderate  prices,  selling  at  no  more 
than  a reasonable  profit  above  cost  to  us.”  This 
pledge,  in  the  form  of  an  attractive  window 
poster,  also  contains  a list  of  food  necessities 
which  the  Food  Administration  is  urging  Ameri- 
cans to  conserve. 


Shredded  Wheat  Company  Has  Big  Year 
Reporting  for  the  past  year,  the  Shredded 
Wheat  Company  showed  a 10  per  cent  increase  in 
sales  over  those  of  the  preceding  year,  attributing 
the  increase  to  the  tendency  to  substitute 
shredded  wheat  for  meat,  eggs  and  wheat  in  the 
homes  of  America  and  the  growing  usage  of  the 
biscuits  in  army  camps. 


National  Food  Survey  Under  Way 
Practically  all  the  schedules  mailed  by  the 
Government  in  its  national  food  survey  of  stocks 
held  by  wholesalers,  jobbers  and  retailers  were 
delivered  by  January  2.  The  schedules  call  for 
returns  on  86  items  in  100  different  foods,  show- 
ing stocks  on  hand  at  the  end  of  the  years  1916 
and  1917  and  estimates  of  quantities  in  transit  on 
the  day  of  stocktaking. 


The  World’s  Sugar  Supply 

The  National  Bank  of  Commerce,  New  York, 
recently  issued  a pamphlet  entitled  “The  World’s 
Sugar  Supply;  Its  Sources  and  Distribution.” 
The  production  of  cane  and  beet  sugar  is 
analyzed  and  the  chief  exporting  countries  of  the 
two  varieties  are  named.  The  pamphlet  also  tells 
of  the  factors  affecting  the  great  consuming  na- 
tions now  chiefly  involved  in  the  sugar  famine. 


First  Food  License  Revoked 
The  first  instance  in  which  the  United  States 
Food  Administration  found  it  necessary  to  re- 
voke a dealer’s  license  was  that  of  Morris  Singer 
& Co.,  wholesale  produce  dealers  in  Washington, 
D.  C.,  who  permitted  two  carloads  of  potatoes  to 
deteriorate  by  refusing  acceptance  of  delivery. 
On  the  whole  there  has  been  an  astonishingly 
small  number  of  cases  requiring  drastic  action 
by  the  Government. 


Retail  Grocers  Co-operating  with  Hoover 
£ince  his  appointment  early  in  December  as 
chairman  of  the  committee  of  retail  grocers, 
formed  to  co-operate  with  the  Food  Administra- 
tion in  carrying  out  its  programme,  John  H. 
Schaefer,  president  of  the  National  Retail  Gro-! 
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cers’  Association,  has  organized  his  plans  to  visit 
retail  grocery  associations  in  all  parts  of  the 
United  States.  

Plan  One  Delivery  a Day  as  Maximum 
One  regular  delivery  a day  as  a maximum  for 
retail  stores  and  co-operative  delivery  systems 
are  now  direct  objectives  of  the  delivery  cam- 
paign of  the  Commercial  Economy  Board  of  the 
Council  of  National  Defense. 


Sears-Roebuck  Refuses  Grocery  Business 
Sears-Roebuck  & Co.,  Chicago,  are  refusing 
grocery  catalogues  to  applicants,  saying  that  they 
have  so  much  business  now  in  that  department 
that  they  would  be  unable  to  fill  the  orders  of 
new  customers  without  considerable  delay. 


Brokers  Protest  Sugar  Sales  Methods 
Many  of  the  more  prominent  sugar  brokerage 
houses  are  protesting  against  the  American  Sugar 
Refining  Company’s  plan  to  sell  its  sugars  to  the 
domestic  trade  by  means  of  its  own  selling  or- 
ganization instead  of  through  brokers.  The 
brokers  are  said  to  see  a movement  that  will 
mean  not  only  the  elimination  of  themselves  but 
ultimately  the  jobbers  as  well. 


California’s.  1917  Rice  Crop 
California  is  expected  to  produce  a rice  crop 
this  year  valued  at  between  $8,000,000  and  $10,- 
000,000,  according  to  Joseph  Stevens,  president 
of  the  Pacific  Rice  Growers’  Association.  He  pre- 
dicts that  prices  will  be  almost  double  those  of 
last  season. 


Specialty  Men  Hold  Meeting 
The  following  men  were  reappointed  to  office 
at  a meeting  of  the  directors  of  the  American 
Specialty  Manufacturers’  Association,  held  De- 
cember 18 : H.  F.  Thornhorst,  national  secretary, 
and  Charles  W.  Dunn,  counsel. 


.Japan  Has  Large  Rice  Crop 
The  first  official  forecast  of  Japan’s  rice  crop 
this  year  gives  a total  of  296,883,295  bushels, 
which  exceeds  last  year’s  production  by  4,668,060 
bushels,  and  the  average  annual  crop  covering  a 
period  of  five  years  by  31,761,955  bushels. 


N.  C.  R.  A.  EXECUTIVE  COMMITTEE 
President  Casanas,  of  the  National  Coffee 
Roasters’  Association,  has  appointed  the  following 
ps  his  new  executive  committee;  Frank  R.  Seelye, 


of  Sherman  Bros.  & Co.,  Chicago;  Charles  H. 
Bain,  of  Hills  Bros.,  San  Francisco ; Frank  O. 
Field,  of  Brownell  & Field  Company,  Providence, 
R.  I.;  Willibald  Hoffmann,  of  John  Hoffmann  & 
Sons  Company,  Milwaukee;  R.  W.  McCreery,  of 
the  Western  Grocers’  Mills,  Marshalltown,  la.; 
Robert  Meyer,  of  Meyer  Bros.  Coffee  & Spice 
Company,  St.  Louis;  Lee  G.  Zinsmeister,  of  J. 
Zinsmeister  & Sons,  Louisville;  Treasurer  M.  H. 
Gasser,  of  the  Gasser  Coffee  Company,  Toledo; 
Vice-President  Edward  Aborn,  of  Arnold  & 
Aborn,  New  York;  Vice-President  S.  H.  Holstad, 
of  S.  H.  Holstad  & Co.,  Minneapolis,  and  Presi- 
dent B.  C.  Casanas,  of  the  Merchants  Coffee  Com- 
pany, New  Orleans. 


BALFE  DEFENDS  SUGAR  PRICES 


President  of  Austin,  Nichols  & Co.  Says  in 
Court  They  Were  Justified  in  Charging 
More  Than  Rate  Set  by  Hoover 

A T the  preliminary  hearing  on  January  5 in 
New  York  of  the  Federal  Food  Administra- 
tion’s complaint  that  Austin,  Nichols  & Co.,  whole- 
sale grocers,  had  been  making  excessive  charges 
for  sugar,  President  Harry  Balfe  admitted  to 
Arthur  Williams,  Food  Administrator,  that  the 
bills  for  sugar  sent  out  by  the  company  before 
December  13  did  not  on  their  face  conform  to  the 
requirements  of  the  Federal  Food  Administration. 

Five  New  York  retailers  took  the  stand  as 
witnesses  for  the  Food  Administration,  one  of 
them  asserting  he  had  been  charged  12  cents  per 
pound  for  Crystal  Domino  sugar.  The  maximum 
allowed  by  the  Food  Administration  for  that  kind 
of  sugar  is  11.35  cents  per  pound. 

The  charges  were  defended  by  Mr.  Balfe  on 
the  ground  that  the  price  set  down  in  the  bills 
for  sugar  included  the  authorized  price  plus  dif- 
ferentials for  “breakage,”  repacking  and  special 
services,  to  which  the  company  considered  itself 
entitled  in  the  past  and  upon  which  it  could  not 
get  a definite  ruling  from  the  Food  Adminis- 
tration. 

Mr.  Balfe  insisted  that  if  the  company  went 
astray  in  its  practice  it  was  due  to  the  fact  that 
the  United  States  Food  Administration  did  not 
make  clear  just  what  was  or  was  not  permissible. 
He  explained  the  “breakage”  charge  as  being  for 
expense  incurred  in  breaking  an  original  package 
of  100  pounds  to  accommodate  a customer  who 
wanted  less  than  that  quantity,  the  company 
adding  one-half  cent  per  pound  to  the  price  for 
the  special  service. 


PATENT  AND  TRADE  MARK  SERVICE 

<3  A Department  giving  the  latest  information  from  the  United  States  Patent 
Office  on  patents  and  trade  marks.  Subscribers  and  advertisers  may  consult 
this  bureau  without  charge  except  that  postage  for  reply  must  accompany  all 
inquiries;  there  are  no  fees  for  trade  mark  searches. 

(Address  all  communications  Patent  and  Trade  Mark  Service,  The  Tea  and  Coffee  Trade  Journal) 


PATENT  OFFICE  RECORD 


Patents  Granted,  Trade  Mark  Applications, 
Certificates  Issued  and  Labels  and  Prints 
Registered  During  the  Month 


[staff  correspondence] 
Washington,  D.  C.,  Dec.  31,  1917. 

HERE  follows  2/  complete  record  of  the  ac- 
tivities of  the  United  States  Patent  Office 
during  the  month,  in  so  far  as  they  apply  to  the 
tea,  coffee,  spice  and  general  grocery  trades : 

Patents  Granted 

Attachment  for  Coffee  Pots — Harry  B.  W. 
Michael,  Meriden,  Conn.,  assignor  to  International 
Silver  Company,  Meriden.  (No.  1,247,131.)  A 
drip-coffee  apparatus,  comprising  a cylindrical 
coffee  container  and  a cylindrical  container  holder, 
the  former  being  adapted  in  diameter  to  be  set 
within  the  latter,  and  formed  near  its  lower  end 
with  an  annular  bearing  shoulder  from  the  inner 
edge  of  which  a concentric  tapering  fabric-binding 
flange  depends,  and  the  said  container  holder 
being  formed  with  a concentric  supporting 
shoulder  from  the  inner  edge  of  which  a tapering 
fabric-binding  flange  depends,  and  the  said  flanges 
being  of  the  same  length,  and  the  flange  of  the 
coffee  container  being  adapted  to  fit  snugly  within 
the  flange  of  the  container  holder  to  adapt  them 
to  bind  in  place  a fabric  strainer  drawn  over  the 
lower  end  of  the  flange  of  the  coffee  container  for 
confining  the  ground  coffee  therein.  (Illustrated.) 


Coffee  Mill — Antonio  Izidro  Gonsalves,  Funchal, 
Madeira.  (No.  1,247,394.)  In  a grinding  mill  a 
tubular  housing,  a frusto  cone-shaped  sleeve 
threaded  into  the  housing,  rings  threaded  into  the 
housing  above  and  below  the  sleeve,  said  sleeve 
having  an  inner  dented  surface,  a frusto  cone- 
shaped  member  positioned  within  the  sleeve,  a 
spindle  constrained  to  rotate  with  said  member 
and  bearing  in  said  rings,  and  means  to  revolve 
the  frusto-cone  member.  (Illustrated.) 


Coffee-Making  Apparatus.  Jose  Lopes  Guima- 
raes,  Rio  de  Janeiro,  Brazil,  assignor  to  Jose 
Lopes  Guimaraes  & Co.,  Rio  de  Janeiro.  (No. 
1,247,396.)  An  apparatus  of  the  character  de- 
scribed, a boiler  having  a flat  top  and  provided 
at  its  top  and  bottom  with  communicating  water 


chambers,  spaced  to  form  a burner  chamber  be- 
tween them,  and  a pipe  leading  from  the  upper 
water  chamber  adjacent  one  side  of  the  top 
thereof,  and  having  a laterally  extending  upper 
end  adapted  to  enter  a coffee  pot,  when  the  same 
is  on  the  boiler,  the  burner  chamber  having  an 
opening  in  its  lower  portion  and  a plurality  of 


openings  in  its  upper  portion,  and  a water  re- 
ceptacle secured  to  the  top  of  the  boiler  adjacent 
its  pipe,  and  having  a pipe  leading  from  its 
bottom  to  the  lower  water  chamber  of  the  boiler. 
(Illustrated.) 


Tea  Ball.  Francis  W.  Tully,  Brookline,  Mass. 
(i)247j9°6.)  A tea  ball  comprising  two  sections 
of  fibrous  material  secured  together  rim  to  rim, 
said  sections  being  coated  with  a water-proofing,’ 
heat-resisting,  cementitious  substance,  and  the  two 
sections  being  cemented  together  by  the  same  sub- 
stance which  renders  the  article  water-proof  and 
heat-proof,  and  a flexible  suspension  member  se- 
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Trade  Marks  Which  Have  Been  Favorably  Acted  Upon  by  the  Patent  Office 


cured  by  said  cementing  substance  between  the 
rims  of  the  two  sections. 


Coffee  Mill.  Thomas  J.  Conklin,  Meriden, 
Conn.,  assignor  to  The  Charles  Parker  Company, 
Meriden.  (No.  1,248,458.)  In  a mill  of  the  class 
described  a casing,  a grinding  member  in  the 
casing,  the  casing  having  a boss  and  the  grinding 
member  having  a shaft  extending  through  said 
boss,  a spring  around  the  shaft,  the  boss  having 
an  internal  annular  flange,  against  which  one  end 
of  the  spring  bears,  the  other  end  of  the  spring 
bearing  against  the  grinding  member,  a crank,  the 
hub  of  which  is  fitted  to  said  shaft  to  rotate  the 
same  and  therefore,  the  grinding  member,  a nut 
threaded  onto  the  extended  end  of  the  shaft,  the 
nut  and  adjacent  side  of  the  hub  having  teeth 
which  are  longitudinally  beveled,  and  which  on 
their  ends  are  beveled  on  greater  angles  than  the 
other  beveled  portions  of  the  teeth,  the  two  series 
of  teeth  co-operating  to  prevent  backward  move- 
ment of  the  nut,  and  a second  spring  surrounding 
the  shaft  bearing  at  its  inner  end  against  said 
flange,  and  at  its  outer  end  against  said  hub  to 
force  the  hub  yieldingly  against  the  nut.  (Illus- 
trated.) 


Trade  Marks  Registered 

Here  is  a list  of  trade  marks  which  have  been 
registered  and  for  which  certificates  have  been 
issued : 

“Sifto.”  (199,488.)  The  Anthony  Ice  & Salt 
Company,  Anthony,  Kan.  Table  salt.  First  use, 
April  17,  1917. 

“Hour  Glass.”  ( 199,493-)  The  Barton  Salt 
Company,  Hutchinson,  Kan.  Table  salt.  First 
use,  May  20,  1917. 

“Rico.”  (199,522.)  The  Fitts  Manufacturing 
Company,  Pueblo,  Col.  Baking  powder,  ammonia, 
bluing.  First  use,  October,  1903. 

Registered  November  27,  1917. 


“OK,”  diamond  shaped  figure.  (119,618.)  Alart 
& McGuire  Company,  Brooklyn,  N.  Y.  Mustard 
and  sauces.  First  use,  1883. 

“Toreador,”  picture  of.  (119,619.)  Francesco 
Albano,  New  York,  N.  Y.  Olive  oil.  First  use, 
March  t,  1917. 


“Dixieland”  scene.  (119,626.)  American  Cof- 
fee Company,  Ltd.,  New  Orleans,  La.  Coffee, 
First  use,  1903. 

“San-i-Baker.  (119,634.)  Sani  Baker  Corpora- 
tion, Inc.,  New  Orleans,  La.  Coffee,  tea  and  food 
flavoring  extracts.  First  use,  January  17,  1917. 

“Harvest.”  (119,715.)  Hooton  Cocoa  Com- 
pany, Newark,  N.  J.  Breakfast  cocoa,  powdered 
sweet  cocoa,  premium  chocolate,  sweet  chocolate. 
First  use,  January  1,  1917. 

“Borodo.”  (119,722.)  Ives  Sales  Service,  Chi- 
cago, 111.  Shelled  pecans,  walnuts,  almonds  and 
peanuts.  First  use,  March  8,  1916. 

“Aunt  Jane’s.”  (119,723.)  Aunt  Jane  Com- 
pany, Arlington,  Mass.  Horseradish,  piccalilli, 
salad  dressing,  mayonnaise,  tartar  sauce,  chow- 
chow,  fruit  chutney  and  chilli  sauce.  First  use, 
March  17,  1915. 

“Bingo.”  (119,815.)  The  Stowell  Coffee  Com- 
pany, Cincinnati,  Ohio.  Coffee.  First  use,  Sep- 
tember 1,  1914. 

“Pride  of  Poona  Garden.”  (119,843.)  Weddle 
Tea  Company,  New  York,  N.  Y.  Tea.  First  use, 
February  9,  1917. 

Registered  December  11,  1917. 


Trade  Marks  Pending 
The  following  trade  marks  have  been  favorably 
acted  upon.  Any  person  who  believes  he  would 
be  damaged  by  the  registration  of  a trade  mark, 
may  within  thirty  days  enter  opposition  to  pre- 
vent the  proposed  registration.  All  inquiries  per- 
taining to  these  marks  should  be  addressed  to 
The  Tea  and  Coffee  Trade  Journal,  79  Wall 
street,  New  York  City. 

Week  Ending  November  20,  1917 
“Silver  Nugget.”  . (105,799.)  Fort  Smith  Coffee 
Company,  Fort  Smith,  Ark.  Blended  coffee. 

“Gold  Nugget.”  (105,800.)  Fort  Smith  Coffee 
Company,  Fort  Smith,  Ark.  Coffee. 

“Postal.”  (105,794.)  H.  P.  Coffee  Company, 
St.  Louis,  Mo.  Tea,  black  pepper,  red  pepper, 
white  pepper,  allspices,  cinnamon,  ginger,  cloves, 
nutmegs,  mustard,  mixed  pickling  spices. 

“Freshies.”  (105,814.)  Harold  B.  Pinder  & 
Co.,  Chicago,  111.  Shelled  peanuts,  shelled  wal- 
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nuts,  shelled  pecans,  shelled  almonds,  shelled  nuts 
mixed  with  raisins. 

“Vilosa”  and  diamond-shaped  figure.  (105,823.) 
The  Tebbets  & Garland  Store,  Chicago,  111. 
Coffee. 

“Nutros.”  (106,052.)  M.  J.  Brandenstein  & 
Co.,  San  Francisco,  Cal.  Rice. 

“Vasanta.”  (105,822.)  The  Tebbets  & Garland 
Store,  Chicago,  111.  Tea. 

Week  Ending  November  2 7,  1917 

“Ho-Ca-Co.”  (106,506.)  Howard  & Casey  Com- 
pany, Mount  Vernon  and  Marion,  111.  Cream  of 
tartar,  bluing,  ammonia,  Epsom  salts,  baking  soda 
and  faking  powder. 

Week  Ending  December  4,  1917 

“Amcoco.”  (101,586.)  Amsterdam  Coffee 
Company,  Inc.,  New  York,  N.  Y.  Coffee. 

Week  Ending  December  ii,  1917 

“Cato.”  (106,247.)  Francis  W.  Gibson,  Bos- 
ton, Mass.  Coffee. 

“Vanobene.”  (106,423.)  Hardenbergh  Manu- 
facturing Company,  Auburn,  N.  Y.  A food 
flavoring  preparation. 

“Teyerbina.”  (106,454.)  J.  F.  Macadam  & Co., 
Buenos  Aires,  Argentina  Extracts  of  the  Para- 
guayan tea  plant  {ilex  Paraguay  ensis) . 

“Ho-Ca-Co.”  (106,507.)  Howard  & Casey  Co., 
Mount  Vernon  and  Marion,  111.  Rice,  coffee, 
mustard,  vinegar,  food  flavoring  extracts  and 
other  food  articles. 

Circular  figure  crossed  by  a panel.  (106,566.) 
The  Jones  Thierbach  Company,  San  Francisco, 
Cal.  Bicarbonate  of  soda,  cream  of  tartar  and 
baking  powder. 

“Rob  Roy”  and  head  of  man.  (106,595.)  F.  E. 
Royston  & Co.,  Inc.,  Aurora,  111.  Tea,  flavoring 
extracts  for  foods,  vinegar,  spices,  red  pepper. 


IN  THE  EDITOR’S  MAIL  BAG 


Here  Will  Be  Found  Letters  from  Readers 
Who  Say  Something  Worth  While 

/^vNLY  letters  are  published  in  this  column 
which  deal  with  subjects  of  general  trade  in- 
terest. Readers  should  remember  whenever  they 
write  us  they  can  best  serve  themselves  and  us 
by  being  brief.  We  find  it  impossible  to  print 
many  letters  because  of  their  length. 

Appreciation  from  Ireland 
The  following  letter  from  a prominent  Fellow 
of  the  Institute  of  Grocers  and  the  “.Champion 
Tea  Blender  of  the  United  Kingdom”  is  interest- 
ing because  it  shows  that  some  European  tea  and 
coffee  men  are  watching  the  doings  of  the  trade  in 
this  country,  and  sympathize  with  our  efforts  to 
“always  stand  on  the  side  of  humanity,  freedom 
and  righteousness.” 


Sligo,  Ireland,  Nov.  14,  1917. 
W.  H.  Ukeks,  Esq.,  Editor,  The  Tea  and  Coffee 
Trade  Journal,  New  York,  U.  S.  A. 

Dear  Mr.  Ukers  : 

I have  great  pleasure  in  enclosing  renewal  of 
my  subscription,  and  congratulate  you  most  sin- 
cerely upon  the  continual  usefulness  of  your 
journal  to  all  engaged  in  the  tea  and  coffee  trade 
who  want  to  keep  in  the  van  of  progress.  As  a 
humble  unit  in  an  Empire  which  has  always  stood 
up  against  wrong  and  oppression,  I also  tender 
you  my  most  profound  admiration  for  your  manly 
stand  on  the  side  of  Humanity,  Freedom  and 
Righteousness,  and  for  your  whole-hearted  ef- 
forts to  eliminate  all  “wobblings”  where  a definite 
line  of  demarcation  is  necessary. 

“Truth,  Justice,  Manhood  will  prevail; 

We  cannot  fail,  we  must  not  fail.” 

With  all  kind  regards,  I am 

Most  faithfully  yours, 

Young  Warren, 
Principal  of  Warrens’  Stores. 


THE  UPLIFT  CORNER 


Helpful  Thoughts  and  Verses  that  Make 
for  Self-Reliance  and  Freedom,  in 
Blending  Sentiment  with 
Business 


GOD  GIVE  US  MEN 
“May  God  give  us  men, 

The  times  demand  strong  minds,  great  hearts, 
true  faith  and  ready  hands ; 

Men  whom  the  lusts  of  office  will  not  kill, 

Men  whom  the  spoils  of  office  cannot  buy, 

Men  who  possess  opinions  and  a will, 

Men  who  have  honor, 

Men  who  will  not  lie ; 

Tall  men,  suncrowned,  who  live  above  the  fog 
in  public  duty  and  in  private  thinking.” 


AMERICA’S  FOUR  ARMIES 
If  this  war  is  to  be  won  we  shall  have  to  put 
several  armies  in  the  field  : The  army  of  soldiers 
in  the  trenches,  making  of  their  breasts  a rampart 
for  free  government  and  free  men;  the  army  of 
food  producers  in  the  furrows ; the  woman’s  army 
of  food  conservers,  beating  back  the  flank  at- 
tacks and  the  rear  attacks  of  the  world-old  camp 
follower  of  war — famine;  and  the  patriotic  army 
of  civilians  in  the  business  and  political  worlds, 
fighting  against  disloyal  greed,  unpatriotic  parti- 
sanship, perverted  personal  ambition  and  eco- 
nomic treason  to  the  Republic. — Carl  Vrooman. 


What  is  right  and  what  is  wrong?  Everything 
is  right  that  tends  to  the  happiness  of  mankind, 
and  everything  is  wrong  that  increases  the  sum 
of  human  misery. — Robert  G.  Ingersoll. 
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OUR  BUSINESS  CREED 

We  believe  the  basic  principle  on  which  a trade  paper  should  build  is  SERVICE — service  to  readers  and  service  to  advertisers,  in  a 
way  to  promote  the  welfare  of  the  general  public.  ....  , , 

We  believe  in  the  application  of  the  TRUTH  to  the  editorial,  news  and  advertising  columns. 

We  believe  in  the  utmost  frankness  regarding  circulation. 

We  believe  the  highest  efficiency  can  be  secured  through  a CIRCULATION  OF  QUALITY  rather  than  of  quantity— that  character 
and  not  mere  numbers,  should  be  the  criterion  by  which  the  value  of  a publication  should  be  judged. 

We  do  not  publish  free  reading  notices  or  paid  “ write  ups.” 
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STRANGLING  THE  PERIODICALS 

Congress  at  its  last  session  passed  a hasty  postal  law  increasing  the  postage  on  peri- 
odicals from  FIFTY  TO  NINE  HUNDRED  PER  CENT. 

Some  periodicals  will  be  killed — all  will  be  restricted  in  circulation  and  crippled.  There 
will  be  fewer  readers  and  the  habit  of  reading  curtailed.  The  great  function  of  periodicals 
is  to  assist  in  the  spread  of  ideas — by  printing  the  achievements  in  the  world  of  thought, 
culture  and  science. 

Thus  to  shut  out  farm  journals — as  these  zone  rates  will — will  lessen  the  productive 
power  of  our  country  by  millions  of  dollars  through  loss  of  better  methods.  Shut  off  trade 
journals  and  you  decrease  the  manufacturing  power  by  more  millions.  Shut  off  the  relig- 
ious papers  and  there  are  shut  off  channels  that  have  raised  millions  of  dollars  for  dis- 
tressed humanity.  Shut  off  the  great  periodicals  of  the  home  and  there  is  throttled  an 
avenue  that  has  given  expert  instruction  to  hundreds  of  thousands. 

Repeal  this  law.  Repeal  this  FIFTY  TO  NINE . HUNDRED  PER  CENT  periodical 
postage  increase.  Write  your  Congressman  in  protest  against  the  postage  increase. 


THE  UNPATRIOTIC  GROCER 

The  wholesale  or  retail  grocer  who  fails  to  heed  the  Food  Administrator’s  request  to 
limit  his  profits  to  a reasonable  margin,  irrespective  of  market  conditions,  deserves  to  be 
handled  with  rough  courage.  He  should  be  promptly  pilloried  by  his  fellows.  Indeed,  it 
is  a question  as  to  whether  social  ostracism  isn’t  too  good  for  such  a man. 
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We  may  disagree  as  to  whether  or  not  it  wouldn’t  have  been  better  to  let  the  good  old 
law  of  supply  and  demand  have  its  way  regarding  coal,  foodstuffs,  railroads  and  all  the 
other  public  utilities,  and  trust  to  reaching  the  profiteer  by  taxation,  but  the  facts  are  that 
we  have  price  fixing,  food  control  and  government  dictation,  and  it  ill  becomes  any  citi- 
zen to  array  himself  against  the  requests  of  the  authorities,  who,  presumably,  have  only  the 
common  good  in  mind  when  they  make  them. 

In  other  words,  these  officials  are  the  representatives  of  the  President,  to  whom  we 
have  proudly  given  over  our  rights  as  individuals  in  a democracy,  to  the  end  that  the  war 
to  make  that  democracy  forever  free  should  be  prosecuted  with  autocratic  vigor — the  only 
way  to  wage  a war,  anyhow.  Should  their  requests  be  ignored  or  treated  lightly,  it  is  only 
a question  of  time  when  they  will  be  forced  to  adopt  such  drastic  rules  and  regulations  as 
the  situation  demands,  for  nothing  should  be  permitted  to  interfere,  even  in  the  slightest 
degree,  with  the  main  business  which  we  have  in  hand — the  business  of  winning  this  war. 


COFFEE  PACKAGES  AND  PATRIOTISM 

It  has  been  charged  that  the  coffee  roasters  have  not  responded  as  fully  as  they  might 
to  the  National  Defense  suggestion  that  paper  containers  be  substituted  for  tin,  wherever 
possible,  in  the  packaging  of  dry  food  products. 

Even  though  he  realizes  that  this  is  the  patriotic  thing  to  do,  we  can  appreciate  that 
the  coffee  man  who  has  built  up  a successful  package  business  with  a tin  container  is  re- 
luctant to  change  over  to  paper  until  he  has  had  ample  opportunity  to  examine  carefully 
into  the  merits  of  the  various  paper  packages  on  the  market.  Perhaps,  thus  far,  the  all- 
paper package  men  have  not  been  sufficiently  enterprising  in  going  after  the  coffee  men’s 
business,  although  it  is  interesting  to  note  that  they  are  beginning  to  give  more  study  to 
coffee  packers’  needs  and  they  are  making  more  serious  efforts  to  acquaint  them  with  the 
advantages  of  the  all-paper  substitute  for  the  tin  can. 

To-day  it  is  possible,  through  refinement  of  manufacture,  to  procure  a paper  package 
that  has  all  the  appearance  of  the  tin  package  on  the  grocer’s  shelf;  it  is  less  expensive, 
and,  because  the  label  can  be  printed  on  it  direct,  it  constitutes  a more  permanent  adver- 
tisement. Opinions  differ  as  to  the  flavor-retaining  qualities  of  the  all-paper  container  as 
against  its  all-tin  rival.  Much  seems  to  depend  upon  the  lining  and  construction. 

However,  this  is  no  time  for  the  coffee  packer  to  be  over  particular  or  to  dally  too 
long  in  making  his  choice.  Tin  continues  scarce.  Many  products  cannot  be  successfully 
packed  in  paper.  It  has  been  demonstrated  that  coffee  is  a dry  product  exception.  We 
believe  more  coffee  packers  will  measure  up  to  their  patriotic  duty  when  they  know  more 
about  these  all-paper  containers. 

Then  there  is  a serious  question  for  the  all-tin  package  folks  involved  in  this  war- 
time situation.  It  is  this:  If  coffee  packers  are  once  weaned  away  from  the  all-tin  pack- 
age, will  it  be  possible  to  bring  them  back  to  tin  after  the  war  is  over,  especially  consid- 
ering the  many  readjustments  involved?  For  example,  one  leading  coffee  package  has 
just  been  transformed  from  a round  tin  to  a square  paper  carton.  Will  it  ever  go  back? 

iMiiititiiiiiiiiiiiiimimiiiiunimiifiiiimiiiimiiiiiihiiitiiJfiiiiiiiiiiiiiiiiiiHimiiiiiii^ 

WHAT,  INDEED,  IS  TRUE  CIVILIZATION? 

By  Its  Fruits  You  Shall  Know  It. 

T is  not  dominion,  wealth,  material  luxury;  nay,  not  even  a great  literature  § 
and  education  widespread,  good  though  these  may  be.  1 

Civilization  is  not  a veneer;  it  must  penetrate  to  the  very  heart  and  core  | 
of  the  societies  of  men.  | 

Its  true  signs  are  thought  for  the  poor  and  suffering,  chivalrous  regard  and  | 

1 respect  for  women,  the  frank  recognition  of  human  brotherhood,  irrespective  of  j 

| race  or  color  or  nation  or  religion,  the  narrowing  of  the  domain  of  mere  force  as  a | 

1 governing  factor  in  the  world,  abhorrence  of  what  is  mean  and  cruel  and  vile,  cease-  1 

| less  devotion  to  the  claims  of  justice.  1 

Civilization  is  not  an  aggregation  of  things,  it  is  a consecration  of  soul. 

1 — From  a speech  by  Lord  Chief  Justice  Russell  before  the  American  Bar  Association.  I 

| 1 
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MISCELLANEOUS  TRADE  NEWS 

(J  A Department  Covering  the  Activities  and  Developments  of  the  Man- 
ufacturing Tea,  Coffee,  Spice  and  Fine  Grocery  Interests  and  the  Supply  Trades 


THE  TIN  OUTLOOK  FOR  1918 

Despite  the  Tremendous  Needs  for  Tin  an 
Expert  Predicts  Government  Control  Will 
Keep  Prices  Down  This  Year 

A NOTE  of  optimism  was  evident  throughout 
a talk  on  the  outlook  for  tin  during  1918, 
delivered  by  H.  W.  Phelps,  president  of  the 
American  Can  Company,  at  a recent  gathering 
of  Southern  California  canners  of  foodstuffs. 
His  speech  was  quite  reassuring  to  this  group  of 
producers,  who  must,  in  the  majority  of  cases, 
use  tin  for  packaging  their  products,  and  cannot 
well  use  substitutes.  “With  fair  luck  and  con- 
servation,” said  Mr.  Phelps,  “the  1918  season  will 
not  suffer  seriously  from  lack  of  cans.” 

“Prices  will  he  higher  than  in  1917,”  continued 
Mr.  Phelps,  “but  Government  control  of  the  steel 
and  tin  plate  industries  will  offset  a part  of  the 
sharp  advances  in  raw  material.  The  only  serious 
disturbing  factor  is  the  danger  of  labor  troubles. 

“Few  canners  realize  the  tremendous  demand 
for  tin  plate  for  strictly  war  purposes.  All  small 
cartridges  are  partitioned  with  tin  plate  in  much 
the  same  manner  as  eggs  in  an  egg  case,  and  then 
they  are  enclosed  in  a tin  box  and  soldered  up  air- 
and  water-tight.  The  larger  shells  are  placed  in 
individual  cans,  a 3-inch  shell,  for  example,  being 
sealed  in  a can  3 inches  in  diameter  by  18  inches 
long.  This  is  only  one  of  the  many  war  demands 
being  made  on  tin  plate  outside  of  the  food  can- 
ning trade. 

“In  the  food  trade,  increased  demand  has  been 
phenomenal.  For  example,  milk  (which  is  one 
of  the  most  essential  army  rations)  js  being 
packed  in  tremendously  increased  quantities.  One 
concern  which  bought  18.000,000  cans  from  the 
American  Can  Company  in  1916  had  purchased 
19,000,000  cans  up  to  May  1,  1917*  and  on  May 
i placed  specifications  for  68,000,000  cans  more  to 
cover  the  rest  of  1917  requirements.  _ 

“About  May  1,”  Mr.  Phelps  continued,  “it  be- 
came evident  that  the  can  manufacturers  of  the 
United  States  would  be  unable  to  get  sufficient 
tin  plate  to  supply  canners’  requirements  for 
1917,  and  the  biggest  men  in  the  industry,  includ- 
ing the  steel  manufacturers,  tin  plate  manufac- 
turers, can  makers  and  food  packers,  were  called 
to  Washington  for  conference. 

“'The  Government  at  that  time  had  absolutely 
no  legal  power  to  require  anything  of  any  manu- 
facturer, and  thus  what  was  done  had  to  be 
voluntary  on  the  part  of  each  man.  It  was  de- 


cided that  the  only  way  to  save  the  situation  was 
to  stop  abruptly  the  manufacture  of  baked  beans, 
sauerkraut,  hominy  and  similar  foods,  the  can- 
ning of  which  was  not  necessary  for  their  preser- 
vation. The  saving  on  baked  beans  alone 
amounted  to  1,500,000  cans  a day,  but  it  also 
meant  tremendous  financial  loss  to  packers  who 
were  in  the  baked  bean  business. 

“Be  it  said  to  the  credit  and  patriotism  of  the 
packers  of  the  United  States,  that  when  they 
were  brought  together  in  Washington,  and  the 
facts  laid  before  them,  every  packer  in  this 
country  voluntarily  discontinued  bean  packing 
from  June  i to  August  1,  and  through  their  pa- 
triotic sacrifice  a million  and  a half  cans  a day 
were  saved  for  perishable  foods.  Had  this  not 
been  done  a corresponding  quantity  of  perishable 
products  would  have  been  lost.” 

Referring  to  the  situation  for  1918,  Mr.  Phelps 
stated  that  nobody  yet  knew  what  the  price  of 
cans  would  be  or  what  deliveries  would  be,  but 
he  said  under  the  guidance  of  the  Government  the 
problem  of  producing  cans  would  be  solved. 
There  is  practically  no  pig  tin  produced  in  the 
United  States,  and  heretofore  it  has  all  come 
through  England,  and,  therefore,  through  the  sub- 
marine zone.  Last  year  one  great  cargo  of  pig- 
tin  was  sunk  by  a German  submarine,  and  this 
caused  a great  deal  of  trouble.  For  the  new  year 
arrangements  have  been  made  to  ship  around 
through  the  Straits  of  Malacca  to  San  Francisco 
or  Los  Angeles,  and  thence  by  rail  to  the  tin 
plate  mills,  thus  increasing  the  freight  cost  but 
successfully  avoiding  the  submarine  trouble. 

Another  favorable  move  for  the  new  year  is 
the  reduction  in  exports  of  tin  plate.  There  can 
be  no  question  that  large  quantities  of  the  tin 
plate  exported  last  year  found  its  way  into  Ger- 
many. This  has  all  been  cut  off  through  an  em- 
bargo system. 

As  now  worked  out,  it  is  believed  that  the  tin 
plate  mills  of  this  country  can  produce  about 
enough  plate  to  supply  the  demand  for  1918  if 
they  work  full  tilt.  The  can  manufacturers  have 
sufficient  capacity  to  make  this  plate  up  into  cans, 
so  there  is  no  great  danger  on  the  latter  score. 

All  of  the  above  does  not  take  into  account  the 
possibility  of  labor  troubles  and  shutdowns.  In 
Mr.  Phelps’  opinion  this  is  a matter  which  the 
United  States  Government  will  have  to  take 
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firmly  in  hand  if  serious  trouble  is  to  be  avoided. 
As  to  prices  for  the  new  year,  pig  tin,  steel  plate 
and  all  the  other  materials  which  go  into  the 
manufacture  of  tin  cans  have  advanced  25  to  33% 
per  cent.  To  partly  counteract  this  is  the  fact 
that  the  Government  is  regulating  the  prices  to 
be  charged  by  the  steel  and  plate  manufacturers. 
Thus  it  seems  lively  that'  can  prices  will  not  be 
enough  higher  in  1918,  compared  with  191 7,  to 
make  much  difference  in  canned  goods  prices. 

COFFEE  ROASTERS  URGE  TIN  SAVING 

Members  of  the  National  Coffee  Roasters’ 
Association  are  urged  in  the  first  bulletin  issued 
under  the  new  Casanas  administration  to  conform 
to  the  wishes  of  the  Government  by  using  substi- 
tutes for  tin  containers  for  packaging  coffee.  The 
U.  S.  Food  Administration  was  recently  in  com- 
munication with  the  association’s  committee  on 
conservation  of  tin  on  the  subject. 

The  association  also  asks  members  to  notify 
Secretary  Toms,  whose  new  address  is  201 
Tchoupitoulas  street,  New  Orleans,  also  the  ad- 
dress of  the  association,  of  any  violation  of  the 
Food  Administration’s  rule  against  making  the 
sale  of  sugar  dependent  upon  simultaneous  sales 
of  coffee,  otherwise  known  as  “combination 
sales.”  The  New  York  branch  of  the  association 
also  went  on  record  against  these  sales  at  their 
meeting  held  December  13,  and  asked  to  be  in- 
formed of  such  sales  practices. 


MAKES  NEW  CHINA  TEA  CONNECTION. 

Irwin-Harrisons  & Crosfield,  Inc.,  New  York, 
tea  importers,  with  offices  in  Philadelphia,  Chi- 
cago, Boston  and  San  Francisco,  have  arranged 
in  conjunction  with  Messrs.  Harrisons  & Cros- 
field, Ltd.,  London,  to  take  over  the  old-estab- 
lished import  and  export  business  of  Westphal, 
King  & Ramsay,  Ltd.,  and  conduct  the  new  en- 
terprise under  the  title  of  Harrisons,  King  & 
Irwin,  Ltd.,  with  offices  at  Shanghai,  Hankow 
and  Foochow.  W.  S.  King  will  be  the  managing 
director. 


ERRATUM 

Through  an  error  the  name  of  Paul  Findlay  was 
omitted  as  the  author  of  the  article  “Some  Rec- 
ord Coffee  Sales,”  telling  the  story  of  Reid,  Mur- 
dock & Co.’s  Monarch  coffee  campaign,  which 
appeared  in  our  December  issue.  This  means  is 
now  taken  to  make  proper  amends  and  supply  the 
deficiency. — The  Editors. 


Are  you  doing  your  bit  in  saving  food  for  our 
allies  and  our  soldiers  and  sailors? 


PACKAGING  FOOD  IN  THE  MOVIES 


New  Educational  Foodstuffs  Moving  Picture 
Made  for  the  National  Packaging  Ma- 
chinery Company  is  to  Be  Released 
This  Month 


nPHE  National  Packaging  Machinery  Company, 
* Jamaica  Plain,  Boston,  Mass.,  has  completed 
arrangements  whereby  its  new  moving  picture, 
which  shows  modern  methods  of  packaging  food- 
stuffs by  machinery  and  the  economy  of  the  sys- 
tem, will  be  run  in  practically  all  theaters  in  the 
United  States  throughout  the  year  in  the  Uni- 
versal Screen  Magazine.  The  film  is  to  be  re- 
leased on  January  25,  under  the  title  of  “Handling 
Foods  Without  Hands.” 

Charles  P.  Wellman,  of  the  National  Packag- 
ing Machinery  Company,  said  in  describing  the 
film,  “We  are  trying  to  convince  the  buying 
public  that  foods  in  packages — provided  such 
packages  are  made  entirely  of  paper  and  thus 
handled  mechanically  throughout — are  a real 
economy,  because  they  guarantee  quality,  honest 
weight  and  sanitary  condition  at  a mere  frac- 
tional cost  over  bulk  goods,  and  actually  at  a 
lower  price  than  such  goods  could  be  bought 
from  bulk  if  handled  by  the  individual  retailer’s 
clerk.” 

In  its  announcement  to  the  leading  packers  of 
foodstuffs  throughout  the  country,  the  National 
Packaging  Machinery  Company  said  it  would 
advise  each  packer  at  what  theater  the  film  would 
be  shown  in  his  city  and  the  date,  so  that  he 
could  see  the  “Brightwood”  machines  in  action. 


U.  S.  COMMANDEERS  BUSH  TERMINAL 

The  recent  taking  over  of  the  warehouses  and 
piers  of  the  Bush  Terminal  Company  in  South 
Brooklyn  by  the  United  States  Government  for 
war  freight  purposes  caused  considerable  interest 
in  the  tea,  coffee  and  grocery  circles  in  New 
York.  The  following  firms  held  leased  space,  and 
were  notified  on  January  4 to  vacate : The  Great 
Atlantic  & Pacific  Tea  Company,  the  All-Package 
Grocery  Company,  Libby,  McNeill  & Libby,  and 
Leon  Israel.  There  are  many  other  trade  inter- 
ests occupying  space  as  transients  who  must  also 
seek  new  accommodations. 

The  goods  in  storage  included  large  quantities 
of  tea,  sugar,  eggs,  peanuts,  beans  and  coffee.  Of 
the  last  named  rumor  first  had  it  that  there  were 
2,000,000  bags  in  storage,  which  amount  upon  in- 
vestigation quickly  dwindled  to  200,000  bags. 


It  is  disgraceful  to  be  idle  and  dishonorable  to 
be  useless. — Robert  G.  Ingersoll. 
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INFORMATION  FOR  BUYERS 

Pithy  Suggestions  as  to  Where  and  How 
to  Buy  to  the  Best  Advantage 


BUYERS  in  all  branches  of  the  tea,  coffee  and 
grocery  business  will  find  it  to  their  advan- 
tage to  read  this  department  every  month.  Only 
items  of  legitimate  trade  news  intended  to  be  in- 
formative and  helpful  to  buyers,  and  all  carefully 
edited,  will  be  published  here. 


New  Pamphlets  on  Electric  Coffee  Mills 
Users  of  coffee  mills  will  be  interested  in  the 
two  new  pamphlets  gotten  out  by  the  Electri-Cut 
Manufacturing  Company,  Canton,  Ohio,  showing 
its  complete  line  of  Canton  electric  coffee  mills 
and  explaining  the  salient  features  of  the  ma- 
chines. 


Some  of  the  advantages  claimed  for  the  Canton 
mills  are  the  Electri-Cut  safety  nail  release,  which 
prevents  nails  or  other  hard  objects  from  damag- 
ing the  knives  if  they  get  into  the  mill,  the  special 
analysis  steel  knives  which  afford  twelve  different 
adjustments,  the  direct  drive  shaft,  the  new  push- 
button electric  switch  and  the  5-pound  egg-shaped 
nickel  urn. 

A postal  card  request  will  bring  the  handsomely 
printed  and  illustrated  folders  to  any  inquirer. 


A New  Type  of  Fiber  Container 

The  Weis  Fibre  Container  Corporation,  160 
West  Front  street,  Monroe,  Mich.,  is  turning  out 
a unique  and  very  practical  line  of  fiber  con- 
tainers for  coffee,  tea,  cocoa,  spices  and  similar 
products.  These  containers  need  not  be  labeled, 
inasmuch  as  the  label  is  printed  directly  on  the 
containers,  and  in  view  of  the  fact  that  they  are 
square  in  form  they  are  very  economical  of  pack- 
ing space. 

The  principal  feature  of  interest  regarding  this 
line  of  containers  is  that  they  are  not  only  damp- 
proof,  but  are  lined  with  grease-proof  parchment, 
which  retains  the  full  aroma  or  volatile  oil  of 
ground  coffee,  spices,  etc. 

These  containers  are  made  in  various  diameters, 
from  i$4  inches  square  up  to  6 inches  square,  thus 
giving  a wide  range  of  sizes  to  take  care  of  almost 
any  requirements. 

The  caps  with  which  these  containers  are  sealed 
are  especially  ingenious,  they  being  round  in  form 
and  made  so  that  they  may  be  locked  or  sealed 
into  the  container  openings.  For  spices  they  fur- 
nish a perforated  cap  with  a special  inset  seal  to 
retain  contents  in  transit,  which  seal  may  be  re- 
moved and  destroyed  or  replaced  after  each  use 
of  contents. 

Some  of  the  largest  manufacturers  and  packers 
of  teas,  coffee  and  spices  have  adopted  Weis  fiber 
containers,  thus  helping  to  conserve  the  tinplate 
supply,  in  accordance  with  the  Food  Administra- 
tion’s requirements.  The  manufacturers  will  send 
samples  and  quote  prices  within  the  limits  of 
factory  capacity.  

Adds  New  Peanut  Butter  Mill  to  Line 

The  Lambert  Machine  Company,  Marshall, 
Mich.,  recently  announced  the  addition  of  a large 
type  Buhr  stone  milt  to  its  already  extensive  line 
of  peanut  butter  machinery. 

The  mill  is  designed  with  a view  to  filling  the 
trade’s  demand  for  a larger  capacity  machine. 
A.  P.  Grohens,  general  manager  of  the  Lambert 
Machine  Company,  advises  that  the  new  mill  is 
expected  to  be  ready  for  market  by  April  j, 


Showing  Strength  of  Vegetable  Parchment 
The  Kalamazoo  Vegetable  Parchment  Com- 
pany, Kalamazoo,  Mich.,  recently  gave  a remark- 
able demonstration  of  the 
toughness  of  the  paper  it  pro- 
duces. This  paper  is  a vege- 
table parchment,  and  is  used 
widely  in  containers  for  cof- 
fee, spices,  cocoa  and  other 
products. 

The  demonstration  con- 
sisted of  having  a 3-inch  wide 
strip  of  40-pound  parchment 
paper,  taken  from  stock,  sup- 
port the  full  126-pound  weight 
of  a young  lady  of  Kalama- 
zoo, as  shown  in  the  accom- 
panying picture. 

To  the  spectators  of  the 
test  it  was  explained  that 
vegetable  parchment  may  be 
boiled,  soaked,  frozen,  buried 
underground  and  subjected 
to  abuse  that  would  destroy 
ordinary  paper  without  being 
Three-Inch  Paper  damaged  in  the  slightest  de- 
SUPP0RISI26  gree-  There  .s  hut  one  way 
Pounds  to  comP^e^ev  destroy  vege- 

table parchment  paper — burn 
it.  The  Kalamazoo  Vegetable  Parchment  Com- 
pany is  completing  a model  mill  for  the  manufac- 
ture of  the  basic  stock  as  well  as  the  preparation 
of  vegetable  parchment  and  waxed  papers. 
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“The  Individual  Job” 

Although  common  practice  has  tended  strongly  to  standardize 
the  Duplex  Paper  Package  — as  to  sizes,  shapes,  outside- 
papers  and  lining-papers  — successful  work  on  the  part  of 
the  Manufacturer  more  than  ever  demands  an  attitude  of 
individuality. 

Among  all  the  different  specifications,  there  are  many  possible 
combinations— and  no  two  or  three  of  them  can  ever  be  “just 
as  good”  for  the  conscientious  and  intelligent  Buyer. 

In  the  matter  of  linings,  for  instance,  repeated  tests,  by  our 
friends  in  widely  separated  parts  of  the  country,  have  con- 
vinced us  that  there  is  no  one  “ invariably-best  ” material. 
Different  climates,  different  grades  and  roasts  of  coffee,  dif- 
ferent fineness  of  grind — these  factors  still  combine  to  guide 
our  customers  to  the  choice  of  various  linings. 

A 

And,  when  it  comes  to  the  printing-design,  every  successful 
job  is  of  necessity  individual. 

So  that  we  like  to  think  of  our  offerings  to  the  Tea,  Coffee 
and  Spice  Trade  not  as  a castiron  assortment  from  which 
selection  can  be  made,  so  much  as  a fund  of  facilities  out  of 
which  we  can  always  fashion  the  finished  package  to  suit  the 
individual  requirement. 

UNION  BAG  & PAPER  CORPORATION 

( Name  of  the  Nearest  Selling  Agent  upon  request ) 
PRINCIPAL  OFFICES  - WOOLWORTH  BUILDING  - NEW  YORK  CITY 
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PURE  FOOD  LAW  VIOLATIONS 

Notices  of  Judgments  Under  the  Food  and 
Drugs  Act  Issued  Recently  by  the 
Department  of  Agriculture 

THE  United  States  Department  of  Agriculture, 
Bureau  of  Chemistry,  recently  issued  the  fol- 
lowing notices  of  judgment  under  the  Food  and 
Drugs  Act : 

Pepper 

Pepper  labeled  “Ground  Black  Pepper."  Adul- 
terated with  pepper  shells  and  misbranded. 
Shipped  September,  1914,  by  the  Wixon  Spice 
Company,  Chicago.  Plea  of  guilty;  judgment, 
court  costs. 

Mace 

Mace  labeled  "Golden  Glow  Strictly  Pure 
Mace,  6 pds.  net  weight,  Twin  City  Grocer  Com- 
pany, Distributors,  Elkhart,  Ind.,  6 lbs.  Mace.” 
Adulterated  with  Bombay  mace  and  misbranded. 
Shipped  by  the  Woolson  Spice  Company,  Toledo. 
Ohio.  Plea  of  nolo  contendere ; fine,  $25  and 
costs. 

Rice 

Rice  labeled  “Coquille,  Ore.  Yamato  Choice 
Japan  Rice.  Win.  Cluff  Co.,  S.  F.,”  and  “Coated 
with  Glucose  and  Talc.  Remove  by  Washing 
Before  Using.”  Misbranded  because  label  indi- 
cated that  the  food  was  a foreign  product, 
whereas  it  was  domestic-grown  rice  of  the  Japan 
type.  Shipped  May,  1912,  by  the  William  Cluff 
Company.  San  Francisco.  Plea  of  guilty ; fine, 
$25.00. 

Coffee 

Coffee  labeled  “Arab  Coffee  with  Chicory” 
(picture  of  Arab  in  center).”  * * * “The 

contents  of  this  package,  a mixture  of  ground 
coffee  and  chicory.  * * * Chas.  F.  Thierbach 

Co.,  San  Francisco,  California.”  Misbranded  be- 
cause the  article  was  a mixture  of  South  Ameri- 
can (Santos)  coffee  and  chicory.  Shipped  on 
about  June  28,  1912,  by  the  Jones-Thierbach  Com- 
pany, San  Francisco.  Plea  of  guilty;  fine,  $25. 

Coffee 

Coffee  labeled  “One  pound  Hills  Bros.  Mexo- 
moka  Coffee,  San  Francisco.”  Adulterated  in 
that  the  label  indicated  the  product  was  a mixture 
of  Mexican  and  Mocha  coffee,  but  in  truth  was  a 
blend  of  two  parts  Acid  Bourbon  Santos  and  one 
part  Mexican  coffee,  and  the  coffee  was  below 
the  professed  standard.  Shipped  November, 
1913,  by  Hills  Bros.,  San  Francisco.  No  claimant 
appeared;  decree  pro  confesso;  sold,  by  the 
United  States  marshal. 

Pepper 

Pepper  labeled  “Blanke’s  Strictly  Pure  Spices 
Black  Pepper  i(4  Ounces  Net  Weight.  C.  F. 
Blanke  Tea  & Coffee  Co.,  St.  Louis.  Blanke's 
Strictly  Pure  Spices.  The  spice  in  this  package 
is  ground  of  well-selected  stock,  and  is  guaran- 
teed to  be  strictly  pure  by  C.  F.  Blanke  Tea  & 
Coffee  Co.,  St.  Louis.”  Adulterated  with  sand 
and  clay.  Shipped  during  March  and  May,  1915, 
by  the  C.  F.  Blanke  Tea  & Coffee  Company,  St. 
Louis.  Plea  of  guilty;  fine,  $80  and  costs. 


Black  Pepper 

Black  pepper  labeled  “Regro  Brand.  Strictly 
Pure  Pepper,  Packed  for  the  T.  S.  Reed  Grocery 
Company,  Beaumont,  Texas.”  Adulterated  with 
pepper  shells  and  misbranded.  Shipped  by  the 
Thomson  & Taylor  Spice  Company,  Chicago. 
Decree  of  condemnation  and  forfeiture ; released 
on  $500  bond. 

Pepper 

Pepper  labeled  “No.  377,  guaranteed  by  Parrish 
Bros.,  Inc.,  Baltimore,  Md.  The  spice  contained 
in  this  package  is  guaranteed  to  be  absolutely 
pure.  Packed  for  the  Southern  Distributing  Co., 
Wholesale  Grocers,  Norfolk,  Va.,  Spice  Pepper.” 
Adulterated  with  pepper  shells  and  misbranded. 
Shipped  March,  1915,  by  Parrish  Bros.,  Inc., 
Baltimore,  Md.  Decree  of  condemnation  and 
forfeiture;  destroyed. 

Pepper 

Pepper  labeled  "Pepper.”  Adulterated  with 
pepper  shells  and  misbranded.  Shipped  June  30, 
1915,  by  the  W.  H.  Crawford  Co.,  Baltimore,  Md. 
Released  in  bond. 

Pepper 

Pepper  labeled  “4  Oz.  Net.  The  Great  Eastern. 
The  Leader  Beats  all  Ground  Spices.  Black 
Pepper.”  Adulterated  with  pepper  shells  and 
misbranded.  Shipped  January,  1915,  by  the  Great 
Eastern  Coffee  & Tea  Company,  St.  Louis.  Plea 
of  guilty;  fine,  $20  and  costs. 

Lemon  Peel  Flavor 

Lemon  peel  flavor  labeled  “Gumpert’s  Emulsion 
Lemon  Peel  Flavor.  Made  from  Selected  Lemon 
Peels  by  a Process  which  Retains  all  the  De- 
licious Aroma  and  Flavor  of  the  Fresh  Fruit. 
Adaptable  to  any  Food  Product  Where  Lemon 
Flavor  is  Desired,  Ready  for  Immediate  Use. 
Can  be  Diluted  to  any  Extent.  Perfectly  Soluble 
in  Water  or  any  Other  Fluid.  Will  not  Bake 
Out.  Will  Not  Freeze  Out.  Will  Not  Boil  Out. 
Manufactured  by  S.  Gumpert  & Co.,  Bush  .Ter- 
minal, Brooklyn,  New  York,  U.  S.  A.”  Adul- 
terated with  commercial  citral  and  misbranded. 
Shipped  by  S.  Gumpert  & Co.,  Brooklyn,  N.  Y. 
Plea  of  guilty;  fine,  $25. 

Macaroni 

Macaroni  labeled  in  part ; “Macaroni,  Mosca 
Brand,  Guaranteed  by  Manufacturer.  Serial  No. 
3880.”  (Stamped  on  ends  of  boxes  in  an  incon- 
spicuous manner)  : “Manufactured  by  the  At- 

lantic Macaroni  Company,  Long  Island  City." 
(Stenciled  on  sides  of  boxes)  : “Quality  Extra 

Fine,”  “22  lbs.  Net.”  Further  stenciled  with  the 
letter  “G”  in  a diamond  and  marked  with  a 
design  of  an  Italian  scene  showing  peasants 
eating  macaroni,  and  an  Italian  sailboat.  Mis- 
branded in  that  label  indicated  article  was  a 
foreign  product,  whereas  it  was  manufactured 
in  the  United  States.  Decree  of  condemnation 
and  forfeiture ; fine,  court  costs  ; released  in  $50 
bond. 


It  is  better  for  Americans  to  purchase  from 
Americans,  even  if  the  things  purchased  cost 
more. — Robert  G.  Ingersoll. 
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CO-OPERATE  WITH  U.  S. 
FOOD  ADMINISTRATION 


AND 


BENEFIT  YOURSELVES 
AT  THE  SAME  TIME 


The  Necessity  for  the  Conservation  of  Tin  Plate  for  War  Purposes, 
as  strongly  pointed  out  by  the  U.  S.  Food  Administration,  urges 
Packaging  Concerns  to  use  more  extensively 

TIN=AND=FIBER  CANS 

FOR  COFFEE,  TEA,  COCOA,  AND 
DRY  PRODUCTS  GENERALLY 

1 

and  in  doing  so  they  achieve  two  desirable  ends:  They  work  in 
harmony  with  the  Government  and,  at  the  same  time,  use  the 
best  and  most  Economic  Package  available. 


11 


is 


WE  SPECIALIZE  IN  ALL  SIZES 

Square  and  Oblong  Tin=and=Fiber  Cans 


FOR 


COFFEE  AND  COCOA 


CANISTER  COMPANY 

of  New  Jersey 

PHILLIPSBURG,  N.  J. 


Originators  of  the  Tin-and -Fiber 
Container  in  Extensive  use  in 
the  Coffee  and  Tea  Trade. 
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MARKETS  OF  THE  WORLD 


Latest  News  Letters  from  Staff  and 
Special  Correspondents  in  Foreign 
and  Domestic  Trade  Centers 


OUR  LONDON  LETTER 


The  Latest  News  From  Mincing  Lane  and  the 
Continental  Trade  Centers 

Office  of  The  Tea  and  Coffee  Trade  Journal, 
34  Cranbourn  Street,  London,  W.  C. 

London,  Dec.  15,  1917. 

THE  tea  position  in  this  country  gives  promise 
of  gradual  improvement,  from  the  consum- 
er’s point  of  view.  Some  large  purchases  have 
been  made  on  Government  account  in  producing 
countries,  but  the  new  scheme  of  distribution 
awaits  completion.  Normal  consumption  is  nearly 
6,000,000  pounds  a week.  During  the  four  months 
of  July  to  October  imports  amounted  to  only 
about  one-third  of  the  normal,  but  during  Novem- 
ber they  increased  to  68  per  cent.  There  will  be 
some  shortage  for  a considerable  time  to  come. 
It  is  anticipated  that  the  reduction  in  the  maxi- 
mum price  of  $1.00  per  pound  will  take  effect  on 
January  1. 

The  details  of  the  Government  scheme  for  the 
purchase  of  tea  in  India  and  Ceylon  were  settled 
December  7.  Briefly,  the  plan  provides  for  the 
purchase  by  the  Ministry  of  Food  at  prices  based 
on  the  average  prices  of  each  garden  for  the  years 
1911,  1912  and  1913,  plus  some  contribution  to- 
wards the  increased  costs  of  working  during  the 
war.  The  Government  will  make  the  necessary 
freight  arrangements. 

There  seems  good  ground  for  the  belief  that  the 
Government  tea  when  it  arrives  will  not  be  sold  at 
public  auction,  but  will  be  disposed  of  by  a system 
of  balloting. 

There  are  admittedly  disadvantages  in  balloting 
— particular  teas  being  more  suitable  for  certain 
districts  and  waters — but  in  the  special  circum- 
stances of  the  time  it  may  not  be  possible  to  carry 
selection  to  its  normal  lengths,  and  most  people 
will  be  duly  thankful  to  have  regular  supplies  of 
any  description  of  tea. 

As  far  as  the  producers  and  the  wholesale  trade 
are  concerned  the  public  are  assured  of  tea  at  a 
very  moderate  cost.  It  is  essential,  however,  that 
the  new  scheme  should  provide  the  public  with  the 


full  benefits  of  the  arrangements,  and  some  control 
over  the  retailers,  which  hitherto  has  been  notably 
lacking,  will  be  imperative. 

Until  recently  considerable  delays  occurred  in 
Liverpool  and  Manchester  owing  to  the  fact  that 
these  ports  had  not  been  accustomed  during  re- 
cent years  to  deal  with  large  cargoes  of  tea.  Ar- 
rangements have  now  been  made  by  which  most 
of  these  difficulties  should  be  overcome.  Deliv- 
eries from  Liverpool  and  Manchester  should 
henceforward  be  effected  much  more  rapidly. 

The  London  Coffee  Market 

The  new  regulation  fixing  maximum  prices  for 
coffee  took  effect  December  10.  The  maximum 
rates  are  arranged  on  a conditional  basis.  For 
roasted  or  ground  coffee  36  cents  per  pound  is 
fixed,  and  for  raw  coffee  32  cents  per  pound ; but 
a trader  who  has  coffee  on  offer  at  these  rates,  and 
is  willing  to  sell  it,  “may  sell  better  qualities  of 
roasted  or  ground  coffee  at  any  price  not  exceed- 
ing 60  cents  per  pound,  and  of  raw  coffee  at  any 
price  not  exceeding  56  cents.” 

The  trade  does  not  view  the  new  order  favor- 
ably as  it  stands.  Merchants  doubt  that  any  ma- 
terial quantity  of  coffee,  acquired  at  current 
prices,  can  be  offered  to  the  public  at  the  lower 
rates  fixed.  To  offer  coffee  at  the  lower  maxima 
the  trade  would  need  to  purchase  it  at  from  $15.00 
to  $16.25  per  1 12  pounds  (duty  of  $10.50  per  112 
pounds  extra)  in  its  rough  state. 

The  solution  of  the  problem  suggested  by  one 
trader  is  that  the  Government  should  from  month 
to  month  release  a given  quantity  of  coffee  from 
captured  or  prize  stocks  at  from  $15.00  to  $16.25 
per  hundredweight.  For  a common  quality  cof- 
fee sold  from  prize  stocks  on  December  6 the 
Government  received  $17.75.  If  captured  stocks 
were  released  on  the  terms  suggested  he  believes 
that  adequate  supplies  might  be  forthcoming  at 
the  lower  rates  fixed. 

The  demand  for  coffee  appears  to  have  become 
much  enlarged  of  late,  doubtless  as  a result  of  the 
dearness  and  scarcity  of  tea.  The  coffee  stocks  in 
the  country  are  very  large.  Statistics  showing  a 
quantity  almost  three  times  the  pre-war  stocks 
have  been  published,  but  it  is  pointed  but  that  a 
great  proportion  of  this  coffee  is  of  a class  that 
would  have  been  re-exported  in  normal  times. 
Coffee  of  the  class  usually  in  demand  by  home 
consumers  is  stated  to  be  “very  short.” 

Tea,  coffee  and  grocery  firms  appear  to  have 
rallied  up  well  in  support  of  the  campaign  to  in- 
crease the  sale  of  National  War  Bonds.  Many  of 
the  leading  houses  devoted  sp’ecial  space  in  their 
advertisements. 
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THE  JAVA  TEA  MARKET 

Ban  on  Telegraphic  Communication  Between 
Holland  and  Her  Colonies  Has  Prac- 
tically Stopped  Trading 


[special  correspondence] 

Batavia,  Java,  Oct.  31,  1917. 

REAT  BRITAIN’S  ban  on  telegraphic  com- 
munication  between  Holland  and  the  Nether- 
lands colonies  and  between  England  and  Holland, 
which  went  into  effect  early  in  October,  has  re- 
sulted in  almost  a total  cessation  of  business  here. 
Whilst  commercial  houses  have  been  kept  fully 
busy  on  orders  received  prior  to  the  ban,  prac- 
tically no  new  business  has  been  undertaken.  The 
community  here  generally  expects  a satisfactory 
solution  will  be  found  to  settle  the  political  diffi- 
culties between  Holland  and  Great  Britain  and 
thus  relieve  the  situation. 

Steamers  have  been  sailing  as  scheduled  without 
hindrance,  freight  bookings  have  been  fully  taken 
up,  and  little  difficulty  has  been  experienced  by 
commercial  houses  in  effecting  the  sale  of  their 
drafts  through  the  banks  in  connection  with  ship- 
ments. The  absence  of  orders  and  exchange  rates 
and  quotations  from  other  markets  withdraws  all 
bases  upon  which  transactions  on  behalf  of  princi- 
pals can  take  place,  and  merchants  in  all  depart- 
ments of  the  export  trade  have  withdrawn  from 
the  market  until  the  position  is  clearer. 

America  is  a Big  Buyer 
It  is  a remarkable  fact  that  the  shipments  to 
the  North  American  continent  at  the  end  of 
August  were  15,500,000  half  kilos,  as  against 
500, oco  in  1916,  and  1,000,000  in  1915.  Without 
doubt  if  the  right  class  of  Java  tea  is  shipped  to 
America  this  outlet  should  be  a permanent  one. 
Fortunately,  the  greater  part  of  the  shipments 
made  to  America  this  year  has  been  through 
British  houses  acting  for  clients  on  the  American 
continent ; at  the  same  time  considerable  con- 
signments have  been  made  through  local  Dutch 
houses.  If  the  latter  can  be  prevailed  upon  to 
ship  only  good,  sound  tea,  the  demand  should 
rather  increase  than  decrease  in  future  years. 

The  older  estates  were  originally  all  planted  up 
with  China  seed,  and  until  quite  recently  Java 
quality  was  more  or  less  based  on  this  class  of  tea, 
which  is  known  locally  as  Kampong  type,  produc- 
ing a poor  liquor  with  dark  infusion,  and  is  in 
every  respect  undesirable  from  the  public’s  point 
of  view.  However,  in  later  years  many  estates 
have  replanted  with  tea  grown  from  Assam  and 
Ceylon  seed,  while  young  estates  have  used  noth- 


ing else,  and  this  without  doubt  has  been  the 
reason  for  the  much  improved  quality  of  Java  tea, 
and  making  it  so  much  more  popular  both  in 
Europe  and  Russia. 

U.  S.  Buyers  Must  Be  on  Guard 
It  is  therefore  of  the  utmost  importance  for 
American  buyers  to  guard  against  purchasing  teas 
grown  from  China  seed.  Bonafide  tea  houses 
here  would,  of  course,  never  consider  filling 
orders  for  American  clients  with  such  teas,  but 
it  is  known  that  consignments  have  gone  forward 
which  will  eventually  be  offered  to  the  trade. 

The  Java  planters  have  also  risen  to  the  occa- 
sion as  regards  the  American  outlet,  and  have 
now  altered  their  sortations  so  that  very  nearly 
50  per  cent  of  the  output  of  this  island  is  now 
well-made  leaf  teas,  while  in  the  past  the  percent- 
age was  hardly  more  than  20  per  cent. 

Distribution  of  Java  Tea. 

The  Java  tea  export  figures  for  the  first  nine 
months  of  1917  show  that  19,964,000  half  kilos 
went  to  the  United  States  and  Canada,  as  com- 
pared with  550*338  half  kilos  in  the  corresponding 
period  of  1916,  and  1,186,072  in  the  first  nine 
months  of  1915.  This  is  the  largest  quantity 
shipped  to  any  one  section,  Russia  coming  next 
with  15,212,000  half  kilos,  and  Australia  third 
with  10,134,000  half  kilos.  Holland  took  188,000 
half  kilos  and  England  3,396,000  half  kilos.  Java’s 
total  tea  exports  for  the  period  were  49,596,000 
half  kilos.  F.  P.  C. 


COSTA  RICA’S  COFFEE  TRADE 

An  Official  Survey  of  Exports  for  the  Last 
Season  Shows  a Decided  Decrease  as 
Compared  With  the  1915-16  Period 

/^VFFICIAL  statistics  of  Costa  Rica’s  coffee 
exports  for  the  past  season  (August,  1916- 
April,  1917),  show  shipments  totaling  27,044,550 
pounds  gross — 10,089,630  pounds  less  than  during 
1915-16.  Of  Beneficiado,  or  fully  milled  coffee, 
24,749,135  pounds  were  exported,  and  2,295,415 
pounds  of  the  Pergamino  (parchment)  grade, 
these  quantities  being,  respectively,  91.51  per  cent 
and  8.49  per  cent  of  the  total. 

The  United  States  took  53.16  per  cent  of  the 
shipments,  the  United  Kingdom  40.14  per  cent, 
and  Panama  the  bulk  of  the  remainder.  Some 
coffee  was  sent  to  France,  Italy,  Spain  and  Chile. 
The  Province  of  San  Jose  supplied  46.34  per  cent 
of  the  exports,  Heredia  16.32  per  cent,  Cartago 
13.22  per  cent,  and  Alajuela  12.98  per  cent.  The 
estimated  valuq  of  th$  coffee  exported  was  8,128,- 
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Lincoln  Said  You  Couldn’t  Fool  All 
Of  The  People  All  Of  The  Time 

Many  claims  are  being  made  for  the  cheap  types  of  paper  containers,  cartons, 
etc.  which  cannot  be  substantiated  in  practice.  A carton  or  spiral  tube  surface- 
coated  with  paraffin  or  surface-lined  with  parchment  will  absolutely  not  hold 
and  conserve  aromatic  products  such  as  coffee  as  compared  to  tin  cans. 

Packers  of  packaged  coffee  who  think  otherwise  are  only  fooling  themselves 
and  possibly  (for  a short  time)  the  consuming  public.  In  time  a reaction  is 
bound  to  come  and  the  good  will  value  attending  the  brand  of  coffee  imperfectly 
packaged  be  seriously  injured.  Coffee  quickly  goes  stale  in  such  packages, 
Mrs.  Consumer  may  not  know  the  cause  but  she  will  remember  the  name  of  the 
brand  that  failed  to  satisfy  and  quickly  change  her  allegiance  to  one  that  does. 

A natural  query  to  such  coffee  packers  is  “if  the  proper  conservation  of  your 
product  on  the  grocer’s  shelves  and  in  the  consumer’s  kitchen  cuts  so  little 
figure  why  did  you  ever  use  tins  ? ” 


is  the  trade  name  of  a package  that  is  practically  a duplicate  of  a tin  can  ex- 
cept the  Napacan  is  made  entirely  of  paper.  It  is  manufactured  under  a scien- 
tific process  involving  a real  principle  by  which  its  impervious  qualities  are  built 
into  it.  For  products  for  which  it  is  suitable  the  Napacan  is  just  as  impervious 
as  tin,  in  fact  better  in  many  cases;  for  instance  the  Napacan  doesn’t  sweat. 

Another  achievement  involving  a principle  is  the  “Hermetic  Seal”  closure 
which  is  especially  recommended  for  Coffee.  This  closure  is  far  superior  to  the 
tin  slip  covers. 

In  appearance  the  Napacan  is  truly  the  “package  beautiful”  and  here  again 
its  beauty  is  “built  into”  it,  no  pasted  label  to  get  torn.  Its  handsome  appear- 
ance can  only  be  destroyed  by  destroying  the  package  itself. 

The  “Best  Looking  Package”  strongly  influences  Mrs.  Consumer  and  means 
much  on  the  grocer ’s  shelves.  The  Napacan  is  a decided  asset  to  your  sales  and 
advertising  department. 

THE  PRICE 

is  under  the  cost  of  a tin,  can  the  package  the  Napacan  competes  with.  Com- 
parisons are  not  odious  to  the  Napacan.  We  will  gladly  pack  some  of  your  coffee 
in  Napacans  for  a comparative  test  with  the  same  coffee  packed  in  the  cheap 
forms  of  paper  containers  and  in  tins.  Then  let  the  “cup  test”  prove  the  result. 

To  packers  whose  output  is  sufficiently  large  and  who  so  desire  we  will  lease 
machines  on  a royalty  basis  enabling  you  to  manufacture  your  own  Napacans. 
In  this  way  you  obtain  a remarkable  can  (for  coffee,  baking  powder,  etc.)  at  a 
very  low  cost  and  your  packaging  problem  is  permanently  solved. 

Napacan  catalog,  samples,  etc.,  on  request. 

NATIONAL  PAPER  CAN  COMPANY 

576-598  Clinton  Street  MILWAUKEE,  WIS. 
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5$ 

480  colones.  (At  normal  exchange  the  colon  is 
worth  $6.4653;  exchange  now  fluctuating.) 

The  1917-18  crop  is  placed  at  30,000,000  pounds, 
hut  the  season  is  not  far  enough  advanced  to 
make  any  definite  estimate.  Picking  is  just  be- 
ginning in  the  San  Jose  district.  B.  F.  C. 


SMALL  OLIVE  CROP  IN  GREECE 


Severe  Drought  Has  Cut  Yield  Down  to  About 
a Fifth  of  a Normal  Year’s 
Production 


I T NFORTUNATE  climatic  conditions  in 
Greece  early  in  the  year,  combined  with  an 
unusually  severe  drought  in  the  olive-producing 
districts,  seriously  cut  down  the  olive  crop  in  1917. 
The  presence  of  disease  in  the  groves  has  also 
affected  the  situation,  so  much  so  that  the  Minis- 
tries of  National  Economy  and  Agriculture  have 
made  appropriations  to  combat  the  dreaded 
“Dakus”  and  other  olive  tree  diseases.  For  these 
reasons  it  is  estimated  that  the  total  crop  will 
not  exceed  20  per  cent  of  that  of  a normal  year. 

In  the  Amphisso  district  the  production  is  esti- 
mated at  about  one-tenth  the  normal,  not  more 
than  373,000  gallons  being  expected.  This  strikes 
a hard  blow  at  consumers  of  fruit  from  this  dis- 
trict, which  perhaps  grows  the  best  quality  in 
Greece.  In  a good  olive  year  the  production  in 
Old  Greece  is  about  25,000,000  gallons,  of  which 
7,000,000  to  9,250,000  gallons  are  generally  ex- 
ported. 

In  the  provinces  of  New  Greece  conditions  are 
brighter,  reports  from  Crete  and  Mitylene  being 
very  encouraging.  From  Mitylene  come  estimates 
of  a possible  crop  of  7,450,000  gallons. 

Cable  advices  from  Patras,  Greece,  place  the 
production  of  olive  oil  in  that  district  for  the 
coming  season  at  100,000,000  pounds,  with  4,000,- 
oeo  pounds  of  olives  for  export.  Local  whole- 
sale prices  late  in  December  were  24  cents  for 
oil  and  14  cents  for  olives. 


ARABIA  MAY  SHIP  DIRECT  TO  U.  S. 

It  is  probable  that  coffee  from  Red  Sea  ports 
will  soon  be  shipped  direct  to  the  United  States 


from  Djibouti  and  Massowah,  Arabia,  by  French 
and  Italian  steamers.  Aden  has  become  badly 
congested  with  freight  owing  to  the  British  re- 
strictions on  shipments  from  that  port,  and  there 
is  great  difficulty  in  negotiating  commercial  paper. 
Exporters  are  expected  to  overcome  the  diffi- 
culties at  Aden  by  shipping  from  French  and 
Italian  ports. 

PORTO  RICAN  COFFEE  EXPORTS 
[from  a staff  correspondent] 
Washington,  D.  C.,  Dec.  19,  1917. — The  Chief 
of  the  Bureau  of  Insular  Affairs  in  his  annual 
report  gives  the  following  figures  for  the  ex- 
ports of  coffee  from  Porto  Rico: 


Total.  United  States 

Twelve  Months  Cents  Per  Cents  Per 

Ending  June — Pounds.  Pound.  Pounds.  Pound. 

1908  35,256,489  12.21  129,322  12.49 

1909  28,489,236  13.04  126,684  13.61 

1910  45,209,792  12.54  163,350  13.39 

1911  33,937,021  14.71  248,941  14.35 

1912  40,146,365  16.83  414,656  17.15 

1913  49,774,197  17.10  773,626  17.19 

1914  50,211,947  16.32  420,644  17.42 

1915  51,125,620  13.86  4,159,893  13.04 

1916  32,144,283  15.71  509,158  15.31 

1917  39,615,146  14.87  212,024  15.31 


PORTO  RICO  COFFEE  PROPAGANDA 
Porto  Rico  is  to  make  still  another  effort  to 
create  a permanent  market  for  her  coffee  in  the 
United  States.  Governor  Yager,  before  he  left 
the  island  for  a Christmas  holiday  visit  to  the 
United  States,  is  said  to  have  signed  a bill  passed 
by  the  island  Legislature  authorizing  an  appro- 
priation of  $20,000  to  launch  the  work  of  opening 
new  markets.  A commissioner  is  to  be  appointed, 
with  offices  in  New  York. 


R.  F.  IRWIN  TO  GO  TO  JAPAN 
R.  F.  Irwin,  a director  of  Irwin-Harrisons  & 
Crosfield,  Inc.,  New  York,  will  go  to  Japan  this 
season,  in  company  with  a corps  of  tea-men 
assistants,  to.  look  after  the  company’s  interests 
there. 


Fred  Mason,  president  and  general  manager 
of  the  Shredded  Wheat  Company,  recently  ar- 
ranged for  Dr.  T.  Alexander  Cairns,  of  the 
United  States  Food  Administration,  to  deliver 
a lecture  on  food  conservation  at  Niagara  Falls. 
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PUREST  AND  BEST  BAKING  POWDERS 

Cream  of  Tartar  and  Pure  Phosphate 

Buyers  Private  Brands  at  Attractive  Prices 

Also  High  Grade  Cocoas  under  Private  Brands 

MANHATTAN  BAKING  POWDER  CO.,  264  Spring  St.,  New  York 
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CHICAGO  NEWS  LETTER 

Activities  of  the  Trade  in  the  Windy  City  and 
Vicinity  as  Seen  by  Our  Own 
Correspondent 

Chicago,  Dec.  29,  1917. 

THE  outstanding  feature  of  the  local  coffee 
market  is  that  the  roasters,  having  come  to 
the  conclusion  that  in  many  cases  they  have  been 
selling  their  product  without  profit,  are  now  going 
thoroughly  into  the  matter  of  roasting  costs  and 
terms  and  discounts  with  a view  of  revising  their 
methods  of  doing  business  if  the  existing  system 
is  found  to  he  as  faulty  as  some  believe. 

Beyond  this  there  have  been  few  new  develop- 
ments during  the  month.  Santos  old  crop  con- 
tinues to  grow  scarcer  and  its  price  is  therefore 
firm.  On  practically  all  other  coffees  the  market 
is  rather  quiet.  Because  of  the  uncertain  trans- 
portation situation  dealers  seem  to  be  buying  in 
larger  quantities  and  keeping  larger  stocks  on 
hand  than  has  been  customary  heretofore. 

The  tea  market  here  is  little  changed  from  what 
it  was  a month  ago.  The  two  boatloads  of  tea 
that  arrived  on  the  Pacific  Coast  recently  were 
well  taken  up.  Japans  are  reported  as  growing 
scarcer  in  Chicago,  and  the  opinion  is  expressed 
that  Ceylons  and  the  black  varieties  will  be  offered 
more  freely  in  the  near  future. 


Chicago  Personals  and  Trade  Notes 
G.  E.  McKenney,  of  Grossfeld  & Roe,  whole- 
sale grocers,  has  been  elected  president  of  the 
Chicago  Coffee  Roasters’  Association  for  the 
ensuing  year,  succeeding  T.  P.  Hinchman,  of  the 
Steele-Wedeles  Company.  The  other  officers 
elected  are : Vice-president,  H.  Delafield,  of 

Durand  & Kasper  Company;  treasurer,  Oscar 
Remmer,  of  Sprague,  Warner  & Co.,  and  secre- 
tary, P.  R.  Nelson,  of  Franklin  MacVeagh  & 
.Co. — The  Heissler  & Junge  Company  of  this  city 
has  begun  an  extensive  newspaper  advertising 
campaign  for  its  “Holsum  Coffee”  and  “Holsum 
Bread,”  emphasizing  the  “fresh  daily”  feature  in 
both.  The  company  announces  it  will  deliver  its 
fresh  roasted  coffee  to  retail  grocers  every  morn- 
ing just  as  it  delivers  fresh  bread  every  day, 


and  urges  consumers  to  buy  the  coffee  in  the 
bean  and  grind  it  at  home.  This  company  claims 
to  be  the  first  in  Chicago  to  make  it  possible  for 
the  housewife  to  buy  coffee  one  day  after  it  has 
been  roasted. — A.  A.  Sprague  2d,  son  of  the 
founder  of  Sprague,  Warner  & Co.,  wholesale 
grocers,  Chicago,  has  the  distinction  of  being  the 
first  man  in  the  Fort  Sheridan  officers’  training 
camp  to  be  commissioned  a major  in  the  infantry. 
— Lucius  B.  Berdan,  retired  millionaire  grocer,  of 
Toledo,  Ohio,  .died  recently  in  Chicago.  A sensa- 
tional development  of  the  investigation  of  the 
circumstances  of  his  death  was  the  charge  made 
by  Mr.  Berdan’s  widow  that  he  had  been  kid- 
napped six  weeks  before  his  death  by  persons  who 
were  seeking  to  obtain  a share  of  his  estate,  the 
value  of  which  has  been  estimated  as  high  as 
$10,000,000. 


Enemy  Trading  in  Chicago 
Tea  and  coffee  men  in  Chicago  are  reported 
as  expecting  a large' number  of  their  fellows  to 
he  obliged  to  close  up  their  shops  after  May  1, 
when  the  new  city  ordinance  prohibiting  enemy 
aliens  from  doing  any  sort  of  business  goes  into 
effect  in  Chicago.  The  ordinance  was  passed 
early  in  January  by  the  City  Council. 


THE  NEW  YORK  MARKETS 

Special  Market  Reviews  for  “The  Tea  and 
Coffee  Trade  Journal” 


New  York,  Jan.  2,  1918. 

* I 'HE  coffee  market  for  December  has  been 
somewhat  more  interesting  than  in  recent 
months.  Prices  are  firmer  and  demand  has  been 
fairly  good,  particularly  from  out-of-town  trade. 
The  purchase  of  2,000,000  bags  of  Brazil  coffee 
by  France  did  not  help  prices  materially,  as  the 
stocks  at  the  ports  of  shipment  in  Brazil  are  the 
largest  on  record. 

The  market  responded  to  the  German-Prussian 
peace  move,  and  the  freight  situation  also  added 
to  the  activity. 

Mild  coffees,  especially  Colombians,  are  having 
somewhat  of  an  inning.  Many  lines  have 
changed  hands  only  to  be  sold  over  again  at  a 
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It  isn’t  what  we  say  about  the  Union  Special  Ba& 
Closing  Machine,  but  what  its  users  say,  that  should 
convince  you  of  the  practical  usefulness  of  this 
valuable  time  and  labor  savor  for  your  use. 

Read  this  letter  from  a concern  that  is  usin&  it — under 
exactly  the  same  conditions  that  exist 
in  your  own  plant.  This  is  unbiased 
evidence,  because  it  is  based  on  the  , 

most  critical  test  under  actual  working,  C\  r . ^ 
conditions. 

You’ll  experience  the  same  satis- 
o faction,  and  the  same  enthusiasm 

for  the  Union  Special  Bag  Closing  ■flgjpfc;  % 

' Machine  when  you  try  it  out  in  || 

your  plant.  | ^NHf  I 

It  enables  one  man  to  close  as  I Jfe 

many  ba£s  as  four  men  sewing  by  hand — I 
and  it  g,ives  you  a 100%  better  job!  I 

Write  for  illustrated  book  shoving  just  how  it  • 

works,  and  xv hat  it  docs  ~ and  write  today! 


onvmcin 


300  W.KINZIE  ST. 

. CHICAGO 


5^ Fibre  Containers  for  Coffee,  Tea,  Baking 
Powder,  Cocoa,  Spices,  Etc. 


Solve  your  packaging  problem  in  points  of  imperviousness,  compactness  and  economy.  Weis 
Parchment  Lined  Containers  for  Teas,  Coffees  and  Spices  hold  the  full  aroma  of  your  product,  none  of 
the  volatile  oils  escape  or  absorb. 

Weis  Paraffired  Fibre  Containers  are  absolutely  damp-proof  and  impervious  to  contaminating 
influences.  The  Ideal  Baking  Powder  Package.  Endorsed  by  Good  Housekeeping  Institute  and  other 
leading  Food  Authorities. 

Put  your  packaging  problems  up  to  us.  Our  containers  are  made  in  Square  form,  with  Round, 
Air-tight  cap;  any  capacity  from  four  to  two  hundred  and  fourteen  cubic  inches. 

Get  samples,  state  your  requirements — and  quotations  will  be  forwarded  promptly. 

THE  FIBRE  CONTAINER  CORPORATION 

160  WEST  FRONT  STREET  MONROE,  MICH. 
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further  advance.  Some  fancy  Bogotas  were 
withdrawn  from  the  market  to  be  held  for  higher 
prices.  Maracaibos  and  other  mild  grades  have 
been  influenced  by  the  advance  in  Colombian 
coffees,  and  the  general  impression  is  that  they 
will  continue  the  upward  movement  for  the  next 
few  weeks. 

The  Year  in  Coffee 

Another  year  of  war  has  been  marked  by  a 
further  decline  in  prices.  A year  ago  Rio  7’s 
were  quoted  at  9^4  cents,  while  the  quotation  at 
the  dose  of  this  year  was  8 cents.  Santos  4’s 
last  year  were  io-)4>  while  this  year  they  list  a 
cent  lower,  or  9^4. 

The  gradual  closing  of  the  markets  abroad  has 
left  this  country  the  only  available  market. 
Stocks  have  therefore  steadily  increased,  and 
Brazil  finally  found  it  necessary  to  protect  the 
market  by  restricting  shipments  and  financing  the 
surplus. 

The  necessity  for  increased  coffee  consumption 
is  evidenced  by  the  proposed  advertising  cam- 
paign to  be  very  largely  financed  by  Brazil. 

Porto  Rico  is  also  vitally  interested  in  making 
its  coffee  popular  in  the  States,  as  the  market 
abroad  is  closed.  The  Porto  Rican  Legislature 
is  said  to  have  appropriated  $20,000  for  beginning 
the  work.  It  is  proposed  to  appoint  another  com- 
missioner to  conduct  the  campaign. 

The  elimination  of  German  interests  from 
large  importing  firms,  and  the  blacklisting  of 
certain  shippers  of  coffee  under  the  trading  with 
the  enemy  act,  made  a change  in  a number  of 
directions. 

The  year  has  been  full  of  difficulty  and  uncer- 
tainty that  can  only  be  eliminated  by  a final 
winding  up  of  the  war  and  a gradual  return  to 
normal  conditions. 

The  New  York  Tea  Market 

The  tea  market  is  still  advancing  owing  to  the 
many  difficulties  confronting  this  branch  of  the 
trade.  Ceylons  are  extremely  scarce  and  in  con- 


sequence show  a sharp  advance.  Formosas  are 
very  active,  with  the  crop  1,500,000  pounds  short 
of  last  season. 

The  long  delay  in  arrival  of  shipments  un- 
settles conditions.  Added  to  this  the  congested 
freight  situation  is  a further  cause  of  annoyance. 
There  are  also  labor  difficulties  at  the  terminals. 
Sellers  are  therefore  finding  it  difficult  to  meet 
demands,  and  buyers  in  need  of  immediate  sup- 
plies pay  prices  without  question. 

The  Year  in  Tea 

The  year  has  been  filled  with  many  problems 
which  still  exist  to  a large  degree.  There  has 
never  been  a time  when  warehouse  stocks  have 
been  so  light  as  at  the  close  of  1917.  Most  of  the 
arrivals  have  come  in  on  the  Pacific  Coast,  neces- 
sitating shipment  overland. 

The  prospect  of  a tax  on  tea  unsettled  business 
for  months,  and  purchases  during  this  period 
were  for  actual  needs  only. 

The  embargo  placed  on  the  importation  of  tea 
into  England,  and  also  the  embargo  on  shipments 
of  tea  from  Java,  made  a change  in  conditions 
here.  In  consequence  Java  teas  have  broken 
down  the  prejudice  existing  against  them.  As 
a result  there  has  been  a large  increase  in 
the  importation  of  this  tea. 

The  situation  is  bound  to  remain  acute  during 
the  duration  of  the  war. 

The  Spice  Market 

The  market  has  been  active,  with  the  usual  ‘ 
routine  trade  for  the  closing  months  of  the  year. 
Supplies  through  the  entire  list  are  very  small, 
and  the  slow  movement  of  freight  from  the  Pa- 
cific is  causing  trouble. 

Pepper — Distribution  has  been  large  owing  to 
demand  by  both  army  and  navy  commissaries. 
Prices  are  firm  but  unchanged.  Cloves — Stocks 
are  small  and  demand  steady.  Prices  reacted  a 
little,  but  an  advance  is  predicted  as  the  shortage 
becomes  more  apparent.  Pimento — Prices  are 
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IN  THE  MARKET  FOR  PAPER  BAGS? 

It  Will  Pay  You  to  Investigate  Our 
Line  of  Distinctive  Containers. 

With  packaging  costs  steadily  advancing  it  behooves  you  to 
cut  your  costs  wherever  possible. 

We  can  take  care  of  your  requirements  for  anything  in  paper 
bags,  Single  and  Duplex  Styles.  Perhaps  we  can  point  the 
way  to  greater  economy  without  sacrificing  the  appearance  of 
your  package.  Will  you  give  us  the  opportunity? 

THE  GRAND  LAKE  CO.,  Inc. 

Manufacturers  of  Lined  Bags  and  Linings  for  Cartons 

THIRTY  BROAD  STREET  NEW  YORK 
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I PRODUCE  & WARRANT  COMPANY,  Inc.  jl 

( New  York  Agency ) 

78-80  Wall  Street  New  York 

433  Gravier  Street  New  Orleans 

Export  and  Import  Commission 

mmimmmmimmmmm mum 

Merchants 

Coffee,  Cocoa,  Rice,  Beans,  Sugar 

and  other  North,  Central  and  South  American  Products 

i | 7 || 

Sole  North  American  Agents  for  Companhia  Leme  Ferreira,  S.  A.  Santos 
Sole  New  Orleans  Agents  for  Villas,  Boas  & Co,,  Santos 
HEAD  OFFICE:  ANTWERP,  BELGIUM 

II  Branches:  Amsterdam,  Holland.  Rio  de  Janeiro,  Santos,  Bahia,  Brazil.  \ 

If  Genoa  and  Milano,  Italy.  London,  England.  San  Salvador,  C.  A.  Havana,  Cuba.  fj 

And  represented  in  all  the  principal  markets  of  the  world.  \\ 

I iiiitiiintitiiiiiiiiiiM imittirt II If I II 111111111  Iitiitiiiini IIIIIIIIIMIIIIICIIIIII IM1II Iiiiiiitiiiiiiiiinif MiMiiniiti Mitiini iiiisiiiiiiiiiitiiiiiiMMiiii MIIIMII II MINI miimiiiiimin I 1 

?tiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiliiii>iiiitiiiiiiiiiiiiiiiiiiiiiliilililliliiiliiilllillllilllltllllilillilllliiiliilllliiilliiliiiiiiiiiiiiiliitiiiiiiiiiiiiiiiiiililiiiiiiiiiiiiiiliiiiiiiiii«iiiiiiiiiiiiiiiiiiiiiiiiiiitiiiiiiiiiiiiiiiiii«iiaiiiiiiiiiitiiiiiiiiiiiiigiiiiiiiiiiiiiiiaiiiiiiiiiiiiii,iiiiiiii,i~ 

When  Writing  Advertisers,  Kindly  Mention  The  Tea  and  Coffee  Trade  Journal 


January,  1918 


64 


THE  TEA  AND  COFFEE  TRADE  JOURNAL 


unchanged,  with  demand  about  normal.  Cassias 
—All  grades  are  firmer  and  active  with  supply 
scarce.  Nutmegs — Prices  are  firm  with  stocks 
small  and  demand  steady.  Mace — No  change  in 
quotations.  Some  export  trade  is  noted,  with 
general  demand  fair.  Ginger — Prices  are  firmer, 
and  expected  to  advance  sharply  early  in  the 
year,  as  all  grades  are  very  scarce. 


SALIENT  TRADE  NOTES 


The  G.  Washington  Sales  Company,  Inc.,  has 
removed  its  offices  to  the  company’s  refinery  at 
Bush  Terminal  No.  20,  Brooklyn,  N.  Y. 

Hills  Bros.,  San  Francisco,  recently  ordered 
their  ninth  Jubilee  coffee  roaster,  the  new  ma- 
chine having  500  pounds  capacity. 

Another  No.  6 Burns  coffee  roasting  outfit  has 
been  ordered  by  Donahoe’s,  a large  Pittsburg  meat 
and'  grocery  retail  store  at  438  Market  street. 

The  Great  Atlantic  & Pacific  Tea  Company  has 
contracted  for  a three-story  concrete  and  brick 
building  at  East  Liberty,  Pittsburg,  Pa. 

The  Seller-Brown  Coffee  Company,  St.  Louis, 
has  been  incorporated,  with  capital  of  $100,000, 
by  B.  E.  Sellers,  E.  C.  Brown  and  Clarence  T. 


The  Walker-Smith  Company,  wholesale  grocer, 
Brownwood,  Tex.,  is  altering  its  coffee  roasting 
equipment  by  adding  feed  hoopers,  bucket  eleva- 
tors, cooling  and  stoning  apparatus,  all  of  Burns 
make. 

The  Independence  Coffee  & Spice  Company, 
Denver,  has  bought  the  three-story  Craffey  build- 
ing at  1632  Market  street.  This  concern  was  or- 
ganized in  1903,  and  now  is  a wholesale  dealer 
in  extracts,  teas  and  baking  powder,  in  addition 
to  coffee  and  spices. 

The  Bour  Company,  Toledo,  Ohio,  recently 
bought  its  third  Burns  coffee  granulator. 

The  Produce  & Warrant  Company,  Inc.,  New 
York  and  New  Orleans,  has  been  appointed  New 
Orleans  agent  for  Villas,  Boas  & Co.,  Santos. 

A complete  Burns  coffee  roasting  plant  will  soon 
be  installed  by  the  Rogers  & Hughes  Company, 
Owensboro,  Ky.,  which  has  succeeded  the  Rogers- 
Siler  Grocery  Company. 

Bleecher  & Simons,  coffee  roasters  and  packers, 
now  located  at  236  Washington  street,  New  York, 
will  move  into  new  and  larger  quarters  at  90 
Front  street  about  February  1. 

Neil  A.  Dorr,  former  president  of  the  Dorr  Cof- 
fee Company,  Inc.,  New  Brunswick,  N.  J.,  has 


Case. 

severed  connections  with  that  concern,  and  started 

General  Can  Company 

Sixteenth  & Canal  Sts. 
Chicago,  111. 

Tin  and  Fibre 
Cans 

Direct  Importers  Java  Teas 

EUGEN  BOISSEVAIN  & CO.,  INC. 

128  Water  Street,  New  York 

Coffee,  Cocoa,  Spices,  Copra,  Cocoanut  Oil,  Damar,  Copal,  Kapok 


January , 1918 


THE  TEA  AND  COFFEE  TRADE  JOURNAL 


65 


In  constant  and  close  touch  with  the  largest 
distributors  in  the  world,  the  FOREIGN 
& HOME  PRODUCTS  CORPORATION 
offers  its  organized  service  for  the  favorable 
representation  of  your  products.  We  invite 
your  correspondence  with  a view  to  exclusive 
representation  of  your  line,  or  the  handling 
of  consignments. 

FOREIGN  & HOME  PRODUCTS  CORPORATION 

93  Front  Street, 

New  York,  N.  Y. 


No.  36  is  a Very  Satisfying  Proposition 


IT'S  “BUILT  FOR  BUSINESS” 
and  is  an  exceptionally  dependable  mill. 
It  has  the  unequalled  capacity  of  granulat- 
ing five  pounds  per  minute,  or  pulverizing 
one  pound.  It’s  a particularly  easy-run- 
ning machine — backed  by  a three-quarter 
horse-power  motor  and 

THE  COLES  REPUTATION 
It’s  fitted  with  an  automatic  releasing 
and  resetting  device  which  is  entirely  new; 
and  it’s  never  necessary  to  reset  it  after 
cleaning  the  mill,  for  it  does  this  itself. 
The  motor  operates  both  grinders  simul- 
taneously. The  tooth  grinders  are  harder 
than  steel;  heads  are  self-cleaning.  Dust- 
proof  pans;  six-pound  nickel-plated  hop- 
pers. The  indicating  regulator  provides 
for  twenty  grades  of  coffee. 

IF  YOU  WANT  TO  MAKE  A BIG  BUSINESS 
BIGGER,  IT'S  THE  MILL  YOU  NEED. 
Height,  38  in.  Counter  Space,  13x30  in. 

Shipping  weight,  300  lbs. 

A Pedestal  Base  may  be  added  at  any  time. 

COLES  MANUFACTURING  COMPANY 

TWENTY-THIRD  AND  TURNER  STREETS,  PHILADELPHIA 
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a new  enterprise  under  the  name  of  the  Tokio 
Tea  Company,  at  56  Easton  avenue,  New  Bruns- 
wick. 

The  Mate  Products  Corporation,  50  East  Forty- 
second  street,  New  York,' is  distributing  a 28-page 
booklet  that  describes  the  mate,  or  South  Ameri- 
can tea,  that  is  distributed  in  this  country  by  that 
concern.  The  product  is  manufactured  and  ex- 
ported by  David  Carneiro  & Co.,  Brazil,  and 
several  of  the  certificates,  etc.,  awarded  that  com- 
pany at  various  international  and  national  exposi- 
tions are  used  to  illustrate  the  booklet. 

Joannes  Bros.  Company,  Green  Bay,  Wis.,  will 
soon  install  a Burns  No.  6 peanut  roaster  and 
equipment,  picking  table  and  No.  2 nut  mill. 

Elisha  Walker,  of  William  Salomon  & Co.,  New 
York,  has  been  elected  a director  of  the  Loose- 
Wiles  Biscuit  Company  to  fill  the  vacancy  caused 
by  the  death  of  George  G.  Henry. 

C.  H.  Kroneberger  & Co.,  Baltimore,  are  having 
their  coffee  roasting  plant  reset  in  their  new 
location  at  32  South  Frederick  street,  and  are 
making  improvements  in  the  way  of  bucket  ele- 
vators, smoke  suction  and  separate  motor  drives. 
A No.  t 1 Burns  grinding  mill  is  also  being  in- 
stalled. 

James  F.  O’Brien,  formerly  of  the  Boston  office 
of  the  Kellogg  Toasted  Corn  Flake  Company,  has 


succeeded  E.  W.  Murphy  as  New  York  repre- 
sentative in  the  Metropolitan  district. 

The  Van  Camp  Packing  Company,  Indianapolis, 
will  soon  have  nine  Burns  No.  7 peanut  roasters 
in  operation. 

The  American  Process  Cocoa  Company,  Jersey 
City,  N.  J.,  has  been  incorporated  for  $125,000,  to 
manufacture  and  deal  in  cocoa,  chocolate  and  all 
products  of  the  cocoa  bean.  The  incorporators 
are  C.  A.  Ullman,  L.  B.  Blakeman  and  W.  J. 
Madden. 

The  Korten  Bros.  Company,  Chicago,  will  soon 
install  another  No.  5 Burns  coffee  roaster  and  a 
No.  21  Burns  mixer. 

Louis  Le  Blanc  has  been  appointed  manager  of 
the  Dupont  Wholesale  Grocery  Company,  Houma, 
La.,  during  the  absence  of  E.  D.  Dupont,  who  is 
now  a lieutenant  in  the  U.  S.  Army. 

Blumenthal  Bros.,  Philadelphia,  are  enlarging 
their  cocoa  roasting  department  by  the  addition  of 
three  more  No.  1 Burns  roasters. 

The  Skinner  Manufacturing  Company,  Omaha, 
has  issued  its  second  edition  of  the  Skinner 
macaroni  cook  book,  which  now  contains  138 
tested  recipes,  each  taking  some  one  kind  of  the 
several  Skinner  macaroni  products. 

The  Pneumatic  Scale  Corporation,  Ltd.,  Nor- 
folk Downs,  Mass.,  has  secured  from  the  Great 


PROTECTIVE  PAPERS 

This  is  the  registered  name  for  the  broad  line  of  specialized  papers  made 
by  the  Diamond  State  Fibre  Company.  Included  in  the  line  are  Diamond-F 
Glassine,  Diamond-F  Greaseproof  (Imitation  Parchment),  Diamond-F  Vege- 
table Parchment,  Diamond-F  Parchmoid  and  Diamond-F  Filter  Paper. 

Each  of  these  is  the  best  for  its  particular  purpose  that  human  hands  and 
modern  machinery  can  produce. 

Diamond-F  Glassine,  Greaseproof,  Vegetable  Parchment  and  Parchmoid 
are  ideal  wrapping  and  packing  papers.  They  keep  impurities  out  and  original 
goodness  in.  Diamond-F  Filter  Paper  is  U.  S.  Government-tested. 

Ask  Your  Jobber. 

DIAMOND  STATE  FIBRE  COMPANY 

Bridgeport,  Pa.,  (near  Philadelphia) 
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MITSUI  & CO. 

LIMITED 

Importer  of  All  Kinds  of 

TEA,  SPICES  and 
PRODUCE 

* i I 

5 r 

|| 

JAPAN,  FORMOSA,  CHINA  GREEN, 

CONGOU,  INDIA,  CEYLON  AND  JAVA 
TEAS,  SPICES,  RICE,  DRIED  BEANS, 

SEEDS,  CANNED  GOODS,  DRIED  FISH,  |] 

EGG  ALBUMEN  AND  YOLK  AND  ALL 
PRINCIPAL  PRODUCTS  OF  THE  FAR 
EAST.  II 


TEA  AND  PRODUCE  DEPARTMENT 

87  Front  Street,  New  York  City 

||  U.  S.  A. 

BRANCHES  IN  ALL  PRINCIPAL  CITIES 
OF  THE  WORLD 

II 

II 
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Atlantic  & Pacific  Tea  Company  the  contract  for 
furnishing  automatic  weighing  equipment  for  the 
A.  & P.  macaroni  manufacturing  plant  in  Jersey 
City. 

The  Hooton  Cocoa  Company,  Newark,  N.  J.,  is 
installing  a second  Burns  machine  for  cleaning 
raw  cocoa  by  sifting  and  suction. 

A.  W.  Brockway,  for  eleven  years  with  the 
United  States  Printing  Company ; W.  W.  Fitz- 
hugh,  Jr.,  fifteen  years  with  the  Robert  Gair  Com- 
pany, and  Clarence  Stewart,  for  eighteen  years 
with  the  American  Label  Manufacturing  Com- 
pany, have  formed  a paper  goods  concern  under 
the  name  of  Brockway-Fitzhugh-Stewart,  with 
offices  at  105  Hudson  street,  New  York.  Particu- 
lar attention  will  be  given  to  labels,  folding  boxes 
and  corrugated  and  fiber  shipping  containers. 

Bishop  & Co.,  Los  Angeles,  Cal.,  are  improv- 
ing their  cocoa  roasting  plant,  among  the  additions 
being  a No.  1 Burns  roaster,  arranged  for  either 
gas  or  oil  fuel. 

The  Ragus  Tea  & Coffee  Company’s  six-story 
warehouse  at  401  Washington  street,  New  York, 
has  been  sold  to  James  Butler,  Inc. 

A food  manufacturing  department  has  been 
established  by  Hamilton  & Russell,  importers  and 
exporters,  Park  Row  building,  New  York.  A 
No.  2 Burns  nut  mill  has  already  been  ordered. 
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Oimaware 
Is  the  best 
premium 
because  it 
appeals  -4-3 
irresistibly 
to  the  -*• 
housewife 

€*  JmcMesGhlna  Go. 
Sebringr  Ohio 


The  Best 
Premium 
Dinner  Sets 
and 

Assortments 


1111111111111 mini 
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NORDHEIM  & CO. 

67  WALL  STREET  NEW  YORK 

IMPORTERS  OF 

TEA,  RUBBER,  COFFEE,  TIN,  COPRA 

and  other  Dutch  Indian  Produce 

Agents  of  von  Nordheim  & Co.,  Batavia,  and  Indische  Handels 
Maatschappy  (Indian  Trading  Company),  Rotterdam  and  Soerabaia, 
Java. 

Directors  of  tea,  rubber,  cocoanut  and  tobacco  plantations  in  the 
Dutch  East  Indies. 
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JAVA  TEAS  OF  DIRECT  IMPORT 

ROWLEY  DAVIES  & CO.,  LTD. 

BATAVIA,  JAVA 
OR  FENCHURCH  HOUSE, 

5,  FENCHURCH  STREET, 

LONDON,  E.  C. 

WILL  GLADLY  SUPPLY  ALL  INFORMATION 


Jardine,  Matheson  & Co., 

LIMITED 

Importers  of  all  classes  of  tea,  including 

CEYLONS.INDIAS 
and  JAVAS 

63  Wall  Street,  New  York 


TEMPLE  GARDEN  PRODUCTS 

TEA 
COFFEE 
COCOA 
CHOCOLATE 
SPICES 
EXTRACTS 

THE  TEMPLE  GARDEN  CO.,  BOSTON 


FRANCIS  PEEK  & CO.,  Lm. 

Head  Office:  20  Eastcheap,  London,  E.  C. 

SINGAPORE  JAVA  SUMATRA 

Laidlaw  Buildings  Balavia,  Soerabaja,  Bandoeng  Medan 


OF 

JAVA  TEA 


AND  OTHER 

DUTCH  EAST  INDIAN  PRODUCE 
TIN  RUBBER  SUGAR 

COFFEE  RICE  TAPIOCA  PEPPER  CITRONELLA  OIL,  ETC. 

Write  to  our  Batavia  House  and  ask  to  be  placed  on 
Mall  List  to  receive  our  Java  Monthly  Produce  Report 
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Forging  to  the  Front 


Today  this  firm  ranks  among  the  leading  coffee  importers  of  the 
United  States.  Two  years  ago  it  was  just  making  a beginning. 

At  the  end  of  the  first  year  we  stood  close  to  fourth  place  in  point 
of  coffee  receipts.  The  end  of  1917  finds  us  tied  for  second  place. 

This  rapid  growth  is  fraught  with  significance  for  the  buyer  of 
green  coffee.  We  could  not  expand  in  this  fashion  if  we  were  not 
rendering  a real  service  to  the  American  coffee  buyer. 

If  you  are  not  listed  among  our  customers  we  seek  the  oppor- 
tunity to  serve  you  and  serve  you  well. 

M.  LEVY’S  SONS 

Importers  and  Jobbers  of  Green  Coffee 

436  GRAVIER  STREET  ::  NEW  ORLEANS 


MOISTURE  PROOF  CARTON  LINERS 

HAVE  PROVEN  SUCCESSFUL 
SUBSTITUTES  FOR  TIN  CANS 
IN  PACKING  TEA  AND  COFFEE 

SAMPLES  FURNISHED  AND 
PRICES  QUOTED  ON  REQUEST 


NATIONAL  CARTON  CO. 

JOILET,  ILL. 
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JOHN  C. 

SIEGFRIED  & CO. 

FOUNDED  — 1894 

IMPORTERS  EXPORTERS 

NUTS 

TEA  BEANS 

All  products  of  JAPAN,  CHINA  and  JAVA 

Shidzuoka,  Japan 

San  Francisco.  Cal. 

Shanghai.  China 

Chicago,  111. 

E.  B.  MOLLER  & CO. 

Importers,  Growers  and  Manufacturers  of 

CHICORY  AND 
COFFEE  SUBSTITUTES 

OF  EVERY  GRADE 

211  FRANKLIN  STREET,  NEW  YORK 


REEVE  & VAN  RIPER 

WAREHOUSEMEN 

77777717  Milling,  Cleaning,  Hulling, 

LUrrrLll  Separating  and  Picking 

Puckers  of  Teas  £e*ki8£,lTWedX? 

Storage  and  Weighing 

46-48-49  WATER  ST..  NEW  YORK 


BLACK  TEAS 

Best  Values  in  Straight  Orange 
* Pekoes 

Regular  Arrivals  from 
Plantations 


A.  H.  SAKLAT  & CO. 

Importers  and  Jobbers 

85-87  Front  St.  NEW  YORK 

Tel.  Hanover  6664 


WABASH  BAKING  POWDER  CO. 

King  of  Private  Brands 

The  Largest  Exclusive  Private 
Brand  Baking  Powder,  Extracts, 
Gelatine  Dessert,  Corn  Starch 
and  Soda  Factory  in  the  World. 

Wabash,  Indiana. 

Established  1892. 


Urn  Bags— Mailing  Bags — Individual  Tea  Bags 


NATIONAL 
URN  BAG 
CO. 

174-176  E.  104th  St. 

New  York  City 


Tea  Bag 


Urn  Bags  at  Lowest  Prices 


We  have  the  facili  ies  and  the  organization  for 
giving  you  most  efficient  service 
Samples  mailed  on  request  free 


HUNT  & CO. 

The  Oldest  Japan  Tea  Exporting  House 
in  the  Orient 

JAPAN  TEA  ::  CHINA  TEA 


135  Front  St.,  New  York 

CHICAGO  MONTREAL 

326  W.  Madison  St.  3 St.  Nicholas  St. 


Agencies  in  Important  Cities 


“A  National  Slogan  Is  Rising 
from  the  World’s  Cleanest 
Paper  Mill” 

When  we  boost  this  slogan,  we  are  simply  preaching 
the  Gospel  of  Conservation.  England  is  learning  to 
“Save  with  Paper.”  Send  for  December  "Prattler” 
and  read  how. 

Vegetable  Parchment  and  Waxed 
Papers  are  taking  the 
place  of  tin 

Pack  in  paper — save  the  tin — and  save  the  food — also, 
save  on  the  cost  of  the  package. 

Send  us  your  product  and  we  will  be  glad  to  suggest 
an  economical  container  that  will  preserve  the  contents. 

KALAMAZOO  VEGETABLE  PARCHMENT  CO. 
Kalamazoo,  Michigan. 
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THE  PRACTICAL  RETAIL  GROCER 

A department  devoted  to  the  discussion  of  problems  which  vex  retailers; 
telling  how  to  arrange,  display  and  sell  goods;  how  to  systematize;  how  to  ad- 
vertise, how  to  obtain  the  maximum  efficiency  in  the  grocery  business. 


ADVERTISING  AND  THE  DEALER 


A Series  of  Articles  on  the  Subject  of  How 
Advertised  Goods  Bring  More  Busi- 
ness for  Every  Store* 


No.  3 HOW  SERVICE  HELPS  YOU 

/'"'VUR  forty  years  of  watching  advertisers  has 
taught  us  that  invariably  the  manufacturer 
of  a trade-marked,  standardized  product  gives 
better  service  than  the  maker  of  unknown  brands. 

Because  of  this  service  you  can  buy  in  smaller 
quantities,  make  more  frequent  turnovers,  do  busi- 
ness on  less  capital  than  you  can  when  your  stock 
consists  mostly  of  unadvertised  goods. 

With  fewer  goods  in  your  stock  and  on  your 
shelves,  but  sales  equal  if  not  greater  than  normal, 
you  have  a lot  more  capital  to  operate  with.  In- 
stead of  all  your  money  invested  in  a few  lines, 
you  can  have  a more  diversified  stock — more  dif- 
ferent things  upon  which  you  can  make  a profit. 
And  the  broader  your  stock  the  more  opportunity 
you  have  for  securing  new  customers — the  more 
people  you  can  count  on  to  come  a longer  dis- 
tance to  trade  at  your  store. 

All  of  this  leads  directly  to  the  question  of 
price — for  new  trade  will  not  venture  to  you  un- 
less they  feel  that  your  prices  will  be  right.  See 
the  next  chapter. 

Standardized  Prices 

Never  in  the  history  of  retailing  has  there  been 
such  a wonderful  proof  of  the  benefits  of  trade- 
marked  and  advertised  merchandise  as  is  being 
shown  right  now.  For  the  past  ten  years  labor 
has  been  steadily  advancing  in  price.  Every  year 
it  has  cost  manufacturers  more  to  make  their 
products.  And  since  the  war  has  upset  all  calcu- 
lations, who  is  it  that  is  exerting  every  effort  to 
hold  prices  down  to  a proper  level? 

Clearly  it  is  the  manufacturer,  who  for  years 
has  been  teaching  the  public  to  buy  his  product 

* Copyright,  1917,  Wilmer  Atkinson  Company. 


at  a certain  price.  Even  when  his  books  .showed 
him  that  he  was  losing  money  on  every  sale,  when 
prices  of  raw  materials  were  soaring,  still  he 
thought  a long  time  before  deciding  to  advance 
a.  price  that  had  become  associated  with  his  trade- 
mark. When  finally  forced  to  it,  instead  of 
shouldering  all  the  advance  upon  you  (as  has 
been  done  by  unresponsible  jobbers  and  manu- 
facturers) the  advertiser  has  in  practically  all  in- 
stances cut  his  profit  in  order  to  make  the  ad- 
vance as  small  as  possible. 

Standardized  Profits 

Standardized  profits,  which  follow  standardized 
prices,  will  be  the  salvation  of  the  store  of  mod- 
erate size.  The  manufacturer  of  an  advertised 
product  is  doing  all  he  can  to  see  that  every  dealer 
gets  a fair  profit,  and  he  is  serving  his  own  in- 
terests best  by  making  that  profit  as  large  and  as 
sure  as  possible.  In  advertising  he  tells  all  peo- 
ple of  all  classes  to  ask  for  his  product,  and  he 
would  like  to  have  all  stores  offer  it  for  sale. 

To  do  this  he  guards  your  earnings  as  much  as 
he  can.  He  is  opposed  to  price  cutting.  In  many 
instances  he  refuses  to  sell  the  merchant  who 
makes  a practice  of  beating  down  prices.  He 
wants  the  big  and  little  store  to  have  the  same 
chance.  He  believes  in  fair  play. 

Now,  how  about  unadvertised  goods?  The 
salesman  calls  upon  you  and  you  buy.  Then  he 
goes  down  the  street  and  offers  Mr.  Price-cutter 
the  same  article  at  a better  figure,  if  he  will  buy  * 
more.  Your  stock  comes  and  you  put  it  on  sale 
at  a fair  margin,  only  to  find  that  your  competitor 
down  the  street  is  underselling  you.  The  result  is 
a price  war  in  which  neither  of  you  make  any 
profit  at  all. 

In  standardizing  profits,  giving  every  one  a 
fair  margin,  selling  at  prices  controlled  not  by 
any  local  condition  but  by  the  natural  laws  of 
•supply  and  demand,  the  advertiser  is  the  best 
friend  the  storekeeper  has. 

Now  that  you  have  this  question  of  price  clearly 
in  mind,  suppose  we  think  about  the  problem  of 


January,  1918 


THE  TEA  AND  COFFEE  TRADE  JOURNAL 


73 


A Warm  Nourishing  Meal 


Shredded  Wheat  Biscuit  with  hot  milk  and  a little  cream  makes  a warm,  nourishing,  satisfy- 
ing meal.  It  not  only  pleases  the  palate,  but  supplies  the  body  with  strength  and  energy 
for  the  day’s  work. 

Shredded  Wheat 

Tell  your  customers  about  the  real  food  value  of  this  delicious  cereal,  and  suggest  its  use  with 
milk  and  a little  fruit,  instead  of  the  egg  or  meat  breakfast  that  costs  many  times  as  much 
but  gives  no  more  nourishment. 


The  Shredded  Wheat  Company 

Niagara  Falls,  N.  Y. 
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making  sure  your  customers  always  get  the  best 
the  market  offers.  Read  the  next  chapter  and 
see  how  advertising  helps  you  again. 

Maintained  Quality 

You  and  the  advertising  manufacturer  both  owe 
your  success  to  the  same  thing — the  satisfaction 
of  the  customer  who  uses  what  you  sell.  You 
built  up  your  business  because  people  liked  your 
goods,  your  service  and  your  prices.  The  manu- 
facturer of  trade-marked  merchandise  succeeds 
in  identically  the  same  way.  You  maintain  your 
standing  by  strict  adherence  to  the  principles  that 
made  your  success  possible.  The  manufacturer 
who  trade-marks  his  goods  follows  your  example 
in  every  particular. 

You  see,  a trade-mark  is  a two-edged  sword. 
It  is  a guide  to  good  merchandise,  but  it  would 
serve  just  as  well  as  a guide  what  not  to  buy. 
In  fact,  while  a customer  will  remember  the 
trade-mark  and  name  of  an  article  which  is  satis- 
factor}',  he  will  even  more  carefully  remember  the 
one  which  is  not  satisfactory. 

The  maker  of  trade-marked  goods  must  main- 
tain quality.  One  shipment  not  up  to  standard 
would  ruin  his  business  in  the  community  that 
received  it. 

Unbranded  goods  can  vary  and  nobody  gets 
blamed  but  the  merchant  who  sold  them.  He  may 
have  paid  just  as  much,  but  he  is  accused  of  buy- 
ing poor  quality — no  excuse  he  can  make  will 
really  excuse  him. 

But  if  anything  does  happen  to  go  wrong  with 
a trade-marked  article  it  is  the  manufacturer  who 
gets  the  blame.  In  that  case  your  customers 
know  that  you  expected  the  same  quality  that  you 
sold  before,  and  that  the  failure  of  the  goods  is 
on  the  manufacturer’s  head;  and  not  on  yours! 

Once  more  has  advertising  helped  you — adver- 
tising which  the  manufacturer  paid  for  and  you 
profit  by.  In  the  next  chapter  we  summarize  all 
these  advertising  helps. 

More  Business  for  Your  Store 

What  you  need  to  get  more  business  for  your 
store  are  these  six  essentials : 

Acceptable  Merchandise — The  known  brands 
that  please  the  greatest  number  of  people. 
Frequent  Turnover — Elimination  of  dead  or 
slow-moving  stock  to  insure  having  less  of 
your  money  tied  up. 

Proper  Fill-ins — Dealing  with  firms  that  recog- 
nize the  manufacturer’s  responsibility  to  the 
merchant. 

Standardized  Prices — Goods  sold  at  a figure  that 
the  public  knows  is  a just  price. 

Standardized  Profits— Dealing  with  firms  that 
protect,  you  from  price-cutting  and  unfair 
competition, 


Maintained  Quality— Trade-marked  and  adver- 
tised goods  that  put  quality  responsibility 
upon  the  maker  and  not  on  you. 

TRADE  GETTERS 


A Series  of  Business  Winning  Plans  that  Have 
Been  Tried  and  Found  Successful  in 
Different  Parts  of  the  Country* 

By  Frank  Farrington 

I T gives  a store  individuality  and  pleases  cus- 
* tomers  if  the  grocer  gives  only  new  money 
in  change.  This  is  not  so  difficult  to  arrange, 
especially  in  the  matter  of  paper  money,  as  the 
bank  will  help.  New  pennies  and  nickels  may  be 
used,  too.  The  mere  using  of  none  but  new 
pennies  will  help  get  you  some  publicity.  It  would 
be  worth  while  even  to  pay  a slight  premium  for 
the  new  money,  and  it  would  certainly  be  worth 
while  to  pay  the  expense  of  transportation  to  have 

it.  

“We  Sell  It!” 

In  order  to  get  the  benefit  of  advertising  done 
by  the  manufacturers  of  goods  you  handle,  have 
a large  sign  or  showcard  lettered  at  the  top  with 
“We  Sell  It !”  with  space  below,  where  you  are 
to  paste  any  advertisement  you  desire  of  a new 
item  in  the  way  of  advertised  goods.  Take  these 
advertisements  from  the  newest  magazine  or 
weekly,  showing  that  you  are  on  hand  with  the 
goods  when  they  are  given  their  first  publicity. 
This  plan  will  keep  you  informed  yourself  about 
what  advertising  is  done  on  your  lines.  If  you 
will  watch  your  trade  paper  carefully  for  manu- 
facturers’ announcements,  you  will  know  in  ad- 
vance about  many  coming  campaigns. 


Under  the  Windows 

Many  stores  have  space  below  the  windows,  out- 
side, that  is  not  used  even  for  a sign.  Why  not 
make  this  space  work  regularly  by  using  there  the 
car  cards  that  many  manufacturers  of  your  lines 
of  goods  will  supply?  Place  two  strips  of  molding 
so  that  the  cards  may  be  slipped  into  the  grooves, 
and  keep  changing  the  cards  so  that  something 
new  appears  at  frequent  intervals.  The  cards  will 
be  lead  by  people  who  look  toward  the  store,  and 
they  afford  another  way  of  tying  up  the  store  to 
the  advertising  of  the  big  national  advertisers. 
Where  car  cards  are  not  available  the  store  can 
use  homemade  cards,  printed  on  bristol  board.  In 
making  these  yourself  use  indelible  ink,  or  other- 
wise the  first  water  that  gets  on  the  cards  will 
spoil  them. 

* Copyright  by  Frank  Farrington. 
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Extensive  Advertising  Maintains  the  Sale  of 

Knox  Sparkling  Gelatine 

We  never  let  American  housewives  forget  KNOX  SPARKLING  GELATINE,  but  keep 
it  everlastingly  before  them  with  magazine  advertising  that  penetrates  every  corner  of  the 
country  and  reaches  them,  no  matter  where  they  live.  You’ll  find  KNOX  GELATINE  is 
the  best  known  to  your  customers  and  consequently  the  easiest  to  sell.  Keep  it  well  dis- 
played and  thereby  secure  every  possible  sale  because 

Every  Package  Pays  You  a Good  Profit 

On  request  we  will  send  you  “Food  Economy”  booklets  for  FREE  distribu- 
tion. These  will  help  your  customers  keep  their  pledge  to  Hoover. 

Charles  B.  Knox  Gelatine  Co.,  lac.,  Johnstown,N.  Y. 


Over  8000  grocers  in  Greater  New  York  alone 
supply  Yuban  regularly  to  their  trade.  Do  you? 

COFFEE  NEW  YORK  CITY 


ARBUCKLE  BROTHERS 


I 
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SYSTEM  AND  SALESMANSHIP 

•II  Helpful  suggestions  on  organization, 
advertising  and  sales  factors,  for  Execu- 
tives, Store  Managers  and  Clerks 


COURTESY  IN  BUSINESS 


How  the  Art  of  Pleasing  Becomes  the  “Oil  on 
the  Troubled  Waters  of  Business”  and 
Adds  to  the  Grocer’s  Profits 


By  H.  C.  Grote- 

St.  Louis,  Mo. 

True  courtesy  never  fails  of  appreciation,  even 
at  the  hands  of  those  who  do  not  practice  it.  As 
a business  asset  its  place  is  among  the  absolute 
essentials  of  success. — Selected. 

COURTESY  is  at  all  times  a most  valuable 
asset.  It  is  particularly  an  asset  in  the  retail 
grocery  business,  because  the  proprietor  and  his 
clerks  come  in  contact  mostly  with  women  and 
children  who,  as  a rule,  are  keenly  sensitive  to 
the  attentions  and  little  niceties  in  every-day  life 
— much  more  so  than  the  average  man. 

The  friendly  greeting,  the  desire  to  serve,  the 
“thank  you,”  are  never  used  in  vain,  and  in  every 
case  are  appreciated. 

“How  can  I serve  you?”  or  “Have  you  been 
waited  on?”  go  farther  than  “Well,  what  do  you 
want?”  A bristling  or  abrupt  manner  always 
does  more  harm  than  good,  and  has  the  tendency 
to  drive  customers  away. 

Helping  a lady  or  child  to  the  door  with  her 
basket,  opening  the  door  and,  as  she  passes  out, 
saying,  “Thank  you”  and  “Call  again,”  have  been 
known  to  work  wonders  in  the  way  of  building  a 
profitable  and  lasting  business. 

“Courtesy”  Should  Be  the  Watchword 
If  I were  a grocer  I would  not  employ  a clerk 
who  did  not  habitually  practice  the  art  of  pleasing. 
Also,  I would  take  pains  to  set  my  help  an  ex- 
ample in  service,  and  “Courtesy”  should  be  the 
watchword  at  all  times. 

There  is  never  any  occasion  to  be  discourteous 


even  to  the  complaining  customer.  Most  com- 
plaints are  imaginary.  If  the  clerk  is  not  well 
schooled  in  the  way  to  handle  such,  they  should 
be  turned  over  to  the  proprietor  for  attention  and 
adjustment. 

A customer  having  a complaint  can  be  won  or 
lost  as  much  by  action  as  by  words.  If  you  have 
to  “make  good”  on  anything,  do  it  cheerfully, 
never  show  displeasure.  Never  show  by  word  or 
action  that  you  do  it  unwillingly  or  that  you  feel 
you  are  being  imposed  upon. 

Customers  with  a grievance,  if  tactfully 
handled,  can  be  turned  into  valuable  patrons,  and 
thus  they  become  an  asset.  It  is  better  to  be  im- 
posed upon  occasionally,  AND  HOLD  YOUR 
CUSTOMER,  than  be  “stiff”  about  some  trifling 
thing  and  lose  a customer.  Generally  any  differ- 
ences can  be  made  up  in  the  long  run. 

There  are  times  when  your  very  best  customers 
get  mixed  in  their  accounts.  Sometimes  they 
complain  when  you  know  full  well  they  are  un- 
just. Don't  quarrel;  don’t  argue — be  tactful. 
Make  it  good.  However  much  it  hurt  at  the  time 
it  will  pay  you  in  the  end  to  do  so.  Naturally  this 
“goes  against  the  grain”  oftentimes,  but  remem- 
ber, it  is  better  to  agree  with  them  if  they  cannot 
readily  be  convinced  in  order  to  hold  their  patron- 
age. Any  other  course  will  drive  them  elsewhere 
to  circulate  false  and  misleading  reports  about 
you. 

A customer  who  pays  for  what  he  buys  is  an 
asset.  So  long  as  he  is  a customer  you  profit  by 
his  trade.  It  stands  to  reason,  therefore,  that  it 
pays  to  be  pleasing. 

The  practice  of  courtesy  does  not,  as  a rule,  re- 
quire much  effort,  and  certainly  does  not  cost  the 
dealer  anything.  Notwithstanding  it  pays  big,  and 
will  advertise  any  business  favorably,  it  is  not 
being  practiced  as  much  as  it  should  be.  Parents 
prefer  to  send  their  children  to  a store  where  they 
will  be  courteously  treated,  not  familiarly,  please 
understand,  but  courteously.  Every  lady  prefers 
to  trade  at  a place  where  she  will  always  be 
treated  as  a lady.  You  have  to  show  by  your 
manner  that  you  appreciate  her  trade,  and  any 
efforts  expended  along  that  line  will  pay  divi- 
dends. 


Empire  Hardware  Company 
gltt  STORE  FURNISHINGS  ga£2’rant. 

SCALES,  CANISTERS,  SHOW  CASES,  REFRIGERATORS,  Etc. 
ELECTRIC  COFFEE  MILLS 

85  Warren  St.  New  York  City 

Write  for  complete  Catalogue 
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TRICOLATOR 

“THE” 

COFFEE  MAKER 

The  Aluminum  Bowl 
Makes  Perfect  Coffee 
Thru  Paper  Filters 
$1.75 

’Included  with  the 
2qt.  FIRE  KING 

(Almost  Unbreakable) 

CHINA  Urn  $3.00 

IW* 

A Gallon  size  $7  50 
with  Fire  King  urn 
and  100  filters 

Send  for  circular  and  prices  on  Urn 
TRICOLATORS  and  Filter  Paper. 

THE  TRICOLATOR  CO. 

CHICAGO 


The  Best  Asset  of  a 
Grocery  Business  is 
Satisfied  Customers 

baker’s  Cocoa 
and  Chocolate 

1 Preparations  are  re- 
, liable,  always  of 
^uniformly  high 
| quality,  easily  sold, 
[l  in  constant  de- 
P mand ; the  stand- 
REO.  U.  S.  ards  of  the  trade. 

PAT. OFF. 

ALWAYS  SATISFACTORY 
Walter  Baker  & Co.  Ltd. 

Established  1780  Dorchester,  Mass. 


Don’t  Spill  the  Beans! 

All  of  us  once  in  a while  “spill 
the  beans.”  But  an  old-fashioned 
grocer  “spills  the  beans” — and 
other  commodities — nearly  as 
often  as  he  waits  on  a customer. 

This  is  because  his  goods  are  so 
located  that  he  has  to  travel 
back  and  forth  from  the  boxes, 
barrels  and  bags  to  his  scale,  and 
there  is  consequently  spillage 
and  waste. 

Then  there’s  the  “spillage”  of 
clerks.  They  are  even  worse 
than  the  “boss.”  They  “spill” 
extra  profits  into  the  scale — 
rather  than  go  to  the  trouble  of 
crossing  the  floor  to  return 
“extra  weight”  to  its  place. 

But  why  any  spillage  when  it 
all  can  be  stopped  by  installing 
a spill  preventer — a Sherer  up- 
to-date  counter?  A 


has  all  its  goods  handy.  . It  saves  waste 
on  31  articles.  Each  article  is  in  close- 
to-the-scale,  tight-fitting,  glass-front 
drawers.  The  Sherer  is  a wonderful 
saver! 

It’s  not  only  a saver  of  waste  and  of 
spillage,  but  of  time  and  of  money! 
It’s  also  a saver  of  health;  for  it  keeps 
things  clean,  pure,  and  fresh. 

Ask  grocers  who  own  them.  Then 
ask  us  for  details.  Send  for  our  Book- 
let 10.  Test  out  a counter.  Then  you 
will  know. 

Sherer  - Gillett  Company, 

Patentees  and  Manufacturers 

1707  South  Clark  Street, 
Chicago. 


Patented 
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Being  courteous  should  be  as  natural  to  the 
business  man  as  is  the  fact  that  he  breathes. 
Courtesy  holds  and  adds  to  trade.  Courtesy  can 
also  be  described  by  the  word  “attentive” — atten- 
tive to  your  customers’  wants. 

Be  friendly,  be  pleasing,  and  people  will  be  glad 
to  trade  with  you.  However,  be  naturally  so; 
don’t  strain  yourself  so  as  to  make  it  appear  you 
are  doing  something  to  which  you  are  not  ac- 
customed. Any  other  than  a natural  manner  puts 
restraint  on  the  customer  and  makes  him  sus- 
picious. Natural  courtesy  leads  to  confidence,  and 
quite  naturally  to  increase  in  trade,  and  carries 
with  it  “good  will.” 

Many  families  in  your  neighborhood  who  do 
not  buy  from  you  at  all,  or  possibly  only  a part 
of  what  they  use,  can  readily  be  induced  to  turn 
all  their  trade  your  way. 

Be  pleasing,  be  habitually  courteous — there  is  no 
better  way  to  fasten  your  customers  to  you.  Men 
have  gone  into  business  with  very  little  capital, 
and  often  without  much  experience,  yet  have 
succeeded.  Their  only  stock  in  trade  was  cour- 
tesy— they  practiced  the  art  of  pleasing. 


Courtesy  lends  a dignity  to  its  votaries.  It 
is  the  balm  that  heals  the  wounds  of  life's  strug- 
gles; the  oil  on  the  troubled  waters  of  business; 
the  lubricant  of  diplomacy;  the  guiding  star  of 
social  intercourse. — Selected. 


A “HURRY  DESK”  TO  SAVE  SALES 
A progressive  grocer  in  the  East  has  installed  a 
“Hurry  Desk,”  and  finds  that  it  secures  a great 
many  orders  that  would  otherwise  be  lost.  The 
desk  is  high  enough  for  a person  to  write  on  while 
standing,  and  has  a pad  of  order  blanks  and  a 
pencil  fastened  to  it.  A printed  card  reads,  “If 
you  are  in  a hurry,  write  out  your  order  and  drop 
in  this  box,”  referring  to  the  receptacle  secured  to 
the  side  of  the  desk. — System. 


GINGER  SALES  TALKS 


Wholesome  Advice  and  Practical  Suggestions 
for  Grocery  Salesmen  from  “One 
Who  Knows” 


By  Wesley  Williams 

I N these  talks  tea,  coffee  and  grocery  salesmen 
will  find  inspiration,  encouragement  and  as- 
sistance in  doing  bigger  things,  in  a better  way, 
for  both  their  employers  and  themselves. 


Let  your  actions  out  of  the  store  be  just  as  clean 
and  reliable  as  they  are  in  the  store.  Too  many 
of  us,  I am  afraid,  think  that  what  we  do  outside 
does  not  count.  A great  error — when  we  work 
for  a firm  we  are  to  all  intents  and  purposes  its 
direct  representatives,  and  the  store  is  judged 
accordingly. 


Mr.  Farrington  says,  “The  ‘talking  machine’ 
clerk  and  the  ‘clam’  clerk  are  in  the  same  class,  so 
far  as  desirability  is  concerned.”  He  is  quite 
right — the  man  who  talks  over  much  is  just  as 
bad  as  the  fellow  who  does  not  talk  at  all.  Strike 
the  middle  distance  and  say  the  right  thing  at  the 
right  time  to  the  right  person — that’s  tact. 


One  of  the  things  that  every  one  of  us  should 
keep  in  mind  is  that  when  we  enter  the  employ  of 
a firm,  we  should  do  the  things  assigned  us  as  the 
Boss  wants  them  done.  Too  many  of  us  imagine 

Skinner’s  4 8 71 

MACARONI  I 

The  Nationally  Advertised  Line.  24s  per 

On  SPECIAL  DEAL.  See  jobber’s  BCASE 
salesmen  or  write  for  particulars. 

SKINNER  MANUFACTURING  COMPANY 
Omaha,  U.  S.  A. 


Eat  some 

Dromedary 
Dates  and  learn 
what  good  dates 

C|  1*^  Sold  only  in  sealed 
packages  by  Grocers 
and  Fruit  Dealers 
everywhere. 

Imported  and  Packed  by 

THE  HILLS  BROTHERS  CO. 
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S.A.SCHONBRUNN  SCO. 

83  Front  Street,  New  York 

Tm  porters  arid  ^ 

* 'Roasters  Qf  {sOj'J'ee 

DISTRIBUTORS  OF  COFFEE  OF  QUALITY 

Samples  and  prices  that  will  bear  competition,  furnished 
on  request. 


WARNER’S  MACARONI 

A High  Grade  All  Durum  Semolina  Product  that  can 
be  profitably  Retailed  at  10c.  Per  Package. 

WARNER  MACARONI  COMPANY,  Inc. 

Sales  Office:  SYRACUSE,  N.  Y. 


include  every 
Known  variety 
of  Biscuits 


A FEW  COMFORTS 

OUR  SOLDIERS  WILL  ENJOY 

G.  Washington’s  Refined  Coffee — Beechnut  Peanut  Butter. 
Candy — Chocolate — Crackers. 

Cheese  (in  jars) — Cigarettes — Tobacco. 

Sardines — Shelled  Nuts — Raisins. 

Potted  Meats — Potted  Fish  Paste — Canned  Fish. 

Special  Advertising  and  Display  material  on  request. 

A Store  and  Window  Display  will  interest  the  Relative  and  Friend  of 
the  boys  in  the  United  States  service. 


YOU  ARE  PROTECTED 

on  our  new  food  product 

We  Sell  to  Retail  Tea  and  Coffee  Merchants  Only 
NOT  A SUBSTITUTE 

The  best  seller  and  quickest  repeater  ever  handled  by  the 

TEA  MAN 

Sure  we  can  prove  it — 

Concerns  who  order  one  gross  to  start  repeat  for 
5,  10  and  20  gross. 

One  independent  Tea  and  Coffee  Company  have 
ordered  over  100  gross  in  the  past  month. 

Certainly  We'll  Send  You  A Sample. 
ASK  US 

WOLVERINE  SPICE  CO. 

GRAND  RAPIDS,  MICH. 
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that  our  methods  are  best,  but  the  concern  pays  us 
our  salaries  and  should  have  our  willing  and 
obedient  service. 


What  are  you  doing  for  the  future?  This  is  im- 
portant. Your  present  job  should  be  a stepping 
stone  to  something  higher,  but  you  must  be  ready 
for  it.  The  way  to  prepare  for  it  is  to  consider 
your  job  as  a school  in  which  you  learn  something 
new  every  day. 

These  are  days  of  stress  and  worry  in  business. 
The  Boss  has  a hard  job.  What  are  you  doing  to 
lighten  his  load?  You  can  be  a helpful  force  if 
you  try.  Do  not  worry  him  with  vexatious  trifles ; 
try  to  do  your  work  just  a little  bit  better  than  you 
have  ever  done  it. 


Try  to  memorize  the  price  of  every  article  you 
handle.  Nothing  makes  a clerk  show  up  so  badly 
as  to  be  compelled  to  ask  the  price  of  an  article  of 
some  other  clerk.  It  has  a bad  effect  on  the  cus- 
tomer’s mind  and  is  very  apt  to  shake  confidence 
in  your  ability  as  a salesman. 


ORANGE  AS  AN  ATTENTION  GETTER 
When  you  want  to  attract  attention  to  a state- 
ment in  a sign  or  poster  you  ordinarily  use  red 
ink  because  you  know  that  it  arrests  attention 
more  quickly  than  any  other  color.  The  color 
orange,  goes  red  one  better.  In  addition  to  hav- 
ing equal  attention-compelling  value  it  is  much 
more  pleasing  to  the  eye.  It  creates  instantly  an 
atmosphere  which  is  warm  and  “friendly.”  A 
professor  of  psychology  at  the  University  of 
Michigan  claims  to  have  established  the  fact  that 
the  attention-getting  value  of  the  color  orange  is 
greater  than  that  of  any  other  common  color. 

Fruit  merchants  have  long  realized  that  the  at- 
tention value  of  a window  full  of  bright  oranges 
is  an  actual  selling  force.  A big,  heaped  up  pile 


of  oranges  brightens  up  grocery  windows  and 
draws  people  inside.  It  doesn’t  have  to  be  artistic 
— it’s  the  mass  display  of  orange  color  that  counts. 


GETTING  A LINE  ON  PROSPECTS 
Have  a supply  of  postcards  printed  with  a list 
of  the  most  important  items  in  your  store.  Ask 
the  recipients  of  the  cards  to  check  up  such  items 
as  they  think  they  may  need  during  the  coming 
month  or  season.  Announce  that  the  return  of  a 
card,  if  brought  in  person,  with  the  item  checked 
up,  will  entitle  the  individual  to  a souvenir  or  an 
item  from  stock  free  of  charge.  No  very  diffi- 
cult salesmanship  should  be  necessary  to  make  the 
plan  productive  of  sales,  immediate  or  for  future 
delivery. 


MOTOR  FOOD  SHOPPING  SERVICE 
A “grocery  information  service  department”  has 
been  established  by  a Chicago  automobile  dealer 
for  the  benefit  of  motor  car  owners.  This  de- 
partment is  supposed  to  tell  automobilists  the 
names  and  addresses  of  the  “fair-price”  grocery 
stores  nearest  their  homes.  “Fair-price”  in  this 
sense  means  those  retailers  who  sell  goods  in 
accordance  with  recommendations  of  the  Food 
Administration. 
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Keeps  the  Goodness 
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Well  Confined,, 

B.  FISCHER  & CO., 

IMPORTERS  and  ROASTERS  NEW  YORK 

FLAVORING  EXTRACTS 


C.  F. 


Largest  Selling  Brand  the  U S. 

Awarded 

Highest  and  Only  Grand  Prix  at  the 
Panama-Pacific  Exposition,  also 
15  other  highest  awards  for 
Purity,  Strength  and  Fine  Flavor 
Prices  10c.,  25c.,  35c.,  50c,  $1.00 

SAUER  CO.,  Richmond,  Va 
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Use  Sugar  Sparingly-Do  Not  Waste  It 

Everyone — manufacturers  and  householders — 
should  use  sugar  sparingly  for  the  present. 

The  supply  is  limited  and  will  be  until  the  new 
crop  of  cane  can  be  harvested  and  shipped  from 
Cuba  and  the  Tropics.  The  supply  will  then  be 
ample. 

In  the  meantime,  the  people  of  the  New  England 
and  Atlantic  Coast  States  should  use  sugar 
sparingly.  Grocers  should  limit  their  sales  to  any 
one  family.  No  one  should  hoard  or  waste  sugar. 

American  Sugar  Refining  Company 

“Sweeten  it  with  Domino 99 

Granulated,  Tablet,  Powdered,  Confectioners,  Brown 


IMPERATOR  COFFEE 


A blend  of  some  of  the  finest  coffees 
grown.  It  “rules’'  in  the  realm  of 
coffeedom,  thus  deserving  its  name. 

Make  your  store  headquarters  for  “Imperator’’ 
coffee  in  your  town.  We  are  looking  for  the  most 
representative  retail  concern  in  each  city  or  town  of 
the  United  States  to  take  the  exclusive  agency  for 
this  sales  building  coffee.  Write  for  particulars. 


JABURG  BROS.,  New  York 

IMPORTERS 


NEW  ORLEANS 
The  Logical  Coffee  Port 
Home  of 

Alameda  Coflee 

Sold  only  In  1 and  3-lb.  Tins 
Under  Our  Trade-Mark 

CAREFULLY  SELECTED  for 
PARTICULAR  TRADE 

Mr.  GROCER,  put  YOUR  TRADE 
WISE 

MERCHANTS’  COFFEE  CO. 

OF  NEW  ORLEANS,  ltd. 

New  Orleans 

B.  C.  CASANAS.  Prest. 


When  Writing  Advertisers,  Kindly  Mention  The  Tea  and  Coffee  Trade  Journal 
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PRICES  CURRENT 

Wholesale  and  Retail 

As  of  January  2,  1918 

Prices  to  Wholesalers 


GREEN  COFFEE 
(250  Bags  or  Over) 

Brazil  Grades.  Line  or  Grade  Price.  Cup  Selected  Price. 


Santos 

7 

954 

954 

" 

6 

914 

10 

“ 

5 

10 

1014 

* :!j 

1014 

1054 

“ jj 

1014 

1014 

« 

2 

10*4 

1054 

Rio 

7 

854 

* 

“ 

6 ... 

854 

M 

5 

834 

“ 

4 

914 

(No  Rio  Cup 

“ 

3 

954 

Selections) 

“ 

2 

954 

Green  Coffee,  Mild  Grades — Line  or  Grade  Prices — 
(250  Bags  or  Over) 


Maracaibo — 

Truxillos 

. 954@ 

Bocono 

. 934  @1014 

Tovar 

. 954@1014 

Merida 

.lO^lO*^ 

do  washed... 

.l0*i'@im 

Fa;r  to  Good. . 

. 10*4@ll!4 

Prime  to  Choice.  1054@Hlz 

Cucuta — 

Ordinary 

.10  @1014 

Fair  to  good 

.1054@n 

Prime  to  Choice. 

.12  @13 

do  washed 

.11  @13 

tLaguayra — 

Caracas 

. 914  @10 

do  washed . . . 

.10 14  @1114 

Porto  Cabello . . . 

. 9«4@  914 

do  washed . . . 

.1014  @1114 

Colombian — 

Ocana 

. 954@10!4 

Bucaramanga . . . 

.1054@13 

do  washed... 

.11  @13 

Tolima 

. 9 @1254 

Bogotas-Washed. 

9l4@14 

fMedelin 

.10  @1614 

tManizales 

. 9 @1414 

Cauca 

@.... 

Mexican — 

t Cordoba 

. 9V4@  9*4 

do  washed... 

.1054  @11 54 

tCoatepec 

.10  @1014 

tdo  washed... 

.1114@1314 

tOaxaca 

.10  @1014 

Jdo  washed., 

..11  @12 

Central  America — 
tCosta  Rica — 

Common 714  @ 814 

Fair  to  good 1014  @11 M 

Prime  to  choice  . .12  @12V^ 

San  Salvador 9 *4  @10 14 

do  washed 10  *4  @11 

Nicaragua., 9 14  @10 

do  washed.. . . .10  @11 

tGuatemala  Coban 


Common 

. 7 !4@  814 

Fair  to  good .... 

.10 14  @11 

Prime  to  choice. . 

.11*4@1214 

do  unwashed. . 

. 9 14  @10 

Puerto  Rico — 

tUnwasbed 

. 9!4@10!4 

Washed 

.10!4@12!4 

tHavti — 

tUnwashed 

. 9 @ 914 

tWashed 

.10!4@11J4 

tJamaica — 

Ordinary 

. 914@  914 

G’d  ordinary 

. 9!4@  954 

Washed 

.10  @11 

East  India — 

Padang  Int 

.25  @26 

Corinche 

.24  @26 

Kroe 

.24 14  @25 

Timor 

.2214  @23 

Private  Estate . . 

,.2514  @2614 

Fancies 

.26  @2814 

Abyssinian 

.21  @2214 

Mocha 

,2114@22 

Liberian — 

tStraits 

, . 12. . @13l4 

tSurinam 

Pamanoekin 

..12..  @1314 

t Nominal  because  of  small  arrivals, 
t Common  to  fancy. 


Foochow — 
Common , 

Fair 

Good 

Superior. 
Fine .... 
Formosa — 

Fair 

Good  — 
Superior. 

Fine 

Finest.. . 
Choice . . 
Choicest . 


TEAS. 

China  and  Japan— Line  Prices 
(75  or  More  Packages  of  One  Number) 


Formosa — Cont. 

,26  @..  Fancy.... 1.00  @1.20 

,2614@.. 


, 26 14  @ . . Gunpowder — 

.27  @..  Extra 45  @60 

Firsts 42  @43 

.27  @..  Seconds @ 

.27  @28  Imperial — 

.30  @..  Firsts..... @.. 

.35  @36  Seconds 28  @30 

.40  @45  Thirds @.. 

.55  @60  Young  Hyson— 

.70  @75  Extra 50  @55  • 


Young  Hyson — Cont. 

Imperial — 

Firsts 

...44 

@45 

Firsts 

..34 

@35 

Seconds  

@36 

Seconds 

..32 

@33 

Thirds 

@34 

Thirds 

@ 

Hyson — 

Japan — 

Seconds 

@30 

Basket  fired.... 

@40 

Thirds 

@ 

Pan  fired 

@40 

PINGSUEY 

Congou — 

Gunpowder — 

Common 

@26 

Pinheads 

@40 

Good 

@28 

Extra  Firsts... 

@37 

Superior 

.30 

@ <1 

Firsts 

@35 

Fine  to  finest . . . 

.35 

@40 

Seconds 

@35 

Choice  to  choicest . 

.50 

@75 

Thirds 

@31 

India  and  Ceylon 

Pekoe  Souchong 34  @35 

Pekoe 37  @40 

Orange  Pekoe 40  @45 

Ceylon — 

Pekoe  Souchong.  .35  @36 

Pekoe 38  @42 

Orange  Pekoe. ..  .40  @50 
B.  O.  Pekoe 42  @55 


-Line  Prices. 

Darjeeling- 

Fancy  Orange 50  @1.00 

Java — 

Pekoe  Souchong  ..31  @32 

Pekoe 32  @33 

Orange  Pekoe ....  35  @38 


Pepper — 
Singapore, 
Acheen  A. 
Acheen  B. 
Acheen  C. 
Lampong . 
White— 


SPICES— First  Hand  Prices. 

Cassia — 

23J4@23)4  Saigon,  rolls 45  @51 

@ China,  rolls 14  @1414 

@ do  seal,  bk...  13  @1314 

@ Kwangsi 1514  @15  54 

23 14 @23 14  Batavia,  Ext 22l4@23 

do  short  stick 1814  @19 


Singapore 27!4@28 

P®nang @27  H 

Siam 2714  @28 

Heavy — 

Aleppy 2714  @28 

. Tellicherry 27!4@28 

Cloves — 

Zanzibar 44  @45 

Amboyna 48  @50 

Penang @60 

Pimento 5J4@  6 

Red  Peppers — 

Mombassa 23  @. . 

Japan 12  54  @13 


Cinnamon — 

Ceylon 

@ 

Ginger — 

Japan 

Cochin — ABC.. 

..16  @17 

do  D 

Lemon . 

. .1614  @17 

African 

,.1414@.. 

Jamaica,  g’g. . . 

..1614  @17 

Nutmegs — 

75s  to  80s 

..26  @27 

105s  toTlOs. . . 

. .23  @24 

Mace 

CHICORY— First  H\nd  Prices. 
Domestic,  granulated,  coarse  or  medium,  in  bags. . . 

In  barrels 

Best  English,  in  barrels 

Domestic  yellow  roll 

COCOA— First-Hand  Prices. 


Accra 9 14  @10 14  Grenada . . . 

African 1214@13  Hayti 

Bahia 10*4  @1114  Jamaica 

Caracas 1254@13  Maracaibo. 

Guayaquils — Para 

Arriba 12  @1214  Sanchez.... 

Machala 11  @1114  St.  Vincent 

Caraques 11  @1114  Savanilla.. 

Cuban 11  @12  Surinam..., 

Dominica 11 14  @12  Trinidad . . , 


@20 

@2) 


@1214 

. 9 

@ 914 

.10 

@11 

.22 

@24 

11 

@12 

1014@10!4 

@ 

@ 

,12 

@12V4 

.1254@13J4 

Prices  to  Retailers 

Coffee 

(Bag  Lots— 130  Pounds.) 


Kind  of  Coffee. 

Green 

Roasted. 

From 

To 

From 

To 

Santos 

1414 

12 

1714 

“ Peaberry . 

14 

1514 

1714 

Rio 

..  814 

1214 

12 

1514 

Maracaibo 

18 

16 

22 

Caracas 

..  1114 

17 

1654 

21 

Bucaramanga. . . 

18 

16*4 

22 

Bogotas 

..  1314 

19 

1754 

2314 

Mexican 

19 

18 

2314 

Costa  Rica 

17 

1654 

21 

Guatemala 

..  11 14 

1714 

16 

2114 

Jamaica 

1314 

15 

16*4 

Padang 

33 

3254 

40l| 

JMocha 

..  2514 

25 

25 

3014 

(Abyssinian 

23 

2314 

28 

Java 

33 

3114 

40 

Porto  Rico 

1814 

17 

2314 

TEAS. 

(Single  Package  Lots.) 

From 

To 

Formosa 

28 

45 

Foochow 

21 

Congou 

40 

Japan  P.  F 

24 

45 

“ B.  F 

....  25 

45 

India 

60 

Ceylon 

45 

65 

Gunpowder 

40 

Young  Hyson. . . . 

43 
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IT’S  NOT  THE  GRADE  OF  COE  FEE 
But  How  It  Is  Made  That  Counts 

No  More  “Bad”  Coffee 

IF  YOUR  CUSTOMERS  USE 


COFFEE  FILTER 

It  makes  LOW  price  coffee  taste  like 
the  BEST.  No  matter  what  grade  of 
coffee  you  sell  if  it  is  made  in  the  Auto- 
Vac  Filter  your  customers’  satisfaction  is 
GUARANTEED. 

Result— Increased  Coffee  Customers. 


BE  THE  FIRST  IN  YOUR  CITY  TO  USE  THE 


5 CUP  SIZE 

(Silver  and  Plain) 

ATTRACTIVENESS 
QUALITY  UTILITY 


FILTER  AS  A BUSINESS  GETTER 

Attractive  Prices  for  Premium  Users. 


THE  AUTO  VAC  FILTER 

All  Glass,  Transparent, 
Metal  Parts  Heavily 
Nickeled.  Attractive 
and  Sanitary. 


THE  AUTO  VAC  FILTER 

'fas 

[GoODHoDSEKEEPINGBBnTOIEl 


THE  AUTO  VAC  FILTER 

Adaptable  for  Use  on 
Table  with  Alcohol 
stand,  or  on  any  Elec- 
tric Stove,  Coal  Stove 
or  Gas  Range 


Premium  users  write  at  once  for  our  special  proposition. 

Auto  VACUUM  FREEZER  COMPANY  25  West  Broadway,  New  York 

COFFEE  FILTER  DEPARTMENT 


II 
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ffiant  gbbertigements  

Subscribers  are  entitled  to  one  free  insertion  in  this  de- 
partment during  the  year. 

Classified  want  advertisements  under  regular  heading  $2 
for  twenty-five  words  or  less.  Additional  words  four  cents 
each.  Payable  cash  with  order. 


©elp  Wanted 

WANTED — Factory  manager  by  Boston  wholesale  tea  and 
coffee  house.  Give  age,  experience  and  references  in 
replying,  stating  salary  expected.  All  replies  will  be 
kept  strictly  confidential.  Address  Box  415,  care  of 
The  Tea  and  Coffee  Trade  Journal. 


jfflteceUaneoutf 


WANTED — Second-hand  coffee  roaster.  Must  be  cheap. 
State  price,  make  and  condition  of  machines.  Address 
W.  E.  Williams,  28  East  Jackson  boulevard,  Chicago,  111. 

WANTED  to  hear  from  owner  of  good  business  for  sale. 
State  cash  price,  full  description.  Address  D.  F.  Bush, 
Minneapolis,  Minn. 


FOR  SALE — One  Burns  Gas  Roaster,  two-bag  capacity. 
Complete  outfit,  $675,  including  5-H.P.  General  Electric 
Motor  (direct  current),  cooling  car,  cooling  box,  fan; 
also  various  connections.  Apply  Harry  E.  Parker,  232 
North  Michigan  avenue,  Chicago,  111. 


Skinner's  -f  87< 

MACARONI  I 

The  NationallyAdvertised  Line.  I 24s  per 
On  SPECIAL  DEAL.  See  jobber’s  ■ C A S E 
salesmen  or  write  for  particulars. 

SKINNER  MANUFACTURING  COMPANY 
Omaha,  U.  S.  A. 


1 ONE  HUNDRED  AND  FIFTY 
i MODEL  TEA  AND  COFFEE 
ADVERTISEMENTS 

comprise  Blake’s  Tea  & Coffee  Ad  Service.  Each 
advertisement  is  of  a size  that  will  exactly  fit  a five  or 
six  inch  single  column  newspaper  space. 

Every  ad  is  printed  in  duplicate  and  easily  removed 
from  the  loose  leaf  binder.  All  the  compositor  has  to 
do  is  to  follow  the  general  style,  filling  in  your  brand 
names  and  signature. 

You  may  become  the  sole  owner  of  these  ads  in  your 
locality.  Will  send  the  service  on  approval.  Keep 
it  five  days  and  if  it  isn’t  as  represented,  return  it  at 
our  expense.  Address 

THE  TEA  AND  COFFEE  TRADE  JOURNAL 
79  WALL  STREET,  NEW  YORK 

Protect  Your  Trade 
Marks  and 

Your  Trade  Marks 
will 

Protect  You. 

For  all  information  and  services  relating 
to  Trade  Marks,  Write 

TRADE  MARK  TITLE  CO. 

Ft.  Wayne,  Ind. 


Talks  With  Grocers  on  Package  Coffees. 

No.  12— CONCENTRATE  ON  A FEW  BRANDS. 

IfDon’t  make  the  mistake  of  handling  too  many  brands  of  coffee.  It  will  not 
pay  you  to  crowd  your  shelves  with  a multitude  of  brands  of  unknown  merit. 
IfFind  one  or  two  package  coffees  of  proven  worth  and  then  feature  them.  Put 
your  best  selling  effort  behind  them. 

^Scattered  effort  is  one  explanation  of  many  grocers’  ill  success  with  their  coffee 
departments.  Follow  the  example  of  the  wholesale  coffee  roaster.  You  will 
generally  find  him  concentrating  on  a few  brands  and  backing  them  w.th  per- 
sistent publicity. 


If  Let  your  store  become  known  as  headquarters  for  one  or  two  brands  of  quality 
package  coffee.  You’ll  find  this  one  way  to  increase  your  coffee  sales. 


This  is  the  advertisement  of  the  Coffee  Packers  whose  Trade-Marked  Brands  are  illustrated  in  this  space. 
These  brands  are  all  established  successes  and  they’ll  help  you  Build  a Permanent  Coffee  Trade. 


EVERYBODY  LIKES  SUMORE 


EVERYBODY  WANTS  SUMORE 


*Tis  Time  to  Begin 
with  Colonial  Inn 


DENISON  (EL  CO.. 

Importers  and  Roasters 
Chicago 


Write  for  Premium  Catalogue 


Eureka  Coffee  Co..  Buffalo,  N.  Y. 


See  quarter  page  ad  in  this 
issue  for  agency  proposition. 


Whea  Writing  Advertisers,  Kindly  Mention  The  Tba  and  Coffbk  Trad*  Journal 
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Over  11,900  retail  merchants 
failed  last  year 


Bankers  and  wholesalers  are  interested  in  these  figures.  They  lose 
when  the  merchant  fails. 

Up-to-date  'National  Cash  Registers  stop  lax  methods  in  retail 
stores — save  time,  work  and  money. 

And  they  enable  a merchant  without  delay  to  give  a complete, 
reliable  statement  of  his  business. 

Every  banker  and  wholesaler  should  investigate  the  N.  C.  R.  System. 
He  will  then  recommend  it  to  the  merchant. 

Our  registers  are  sold  on  small  monthly  payments.  5 per  cent  off  for  cash. 

Write  today  for  literature.  Address  Department  118 

THE  NATIONAL  CASH  REGISTER  COMPANY,  Dayton,  Ohio 


When.  Writing  Advertisers,  Kindly  Mention  The  Tea  and  Coffee  Trade  Journal 
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Facts  About  the  Sugar  Situation 

Our  Government  has  asked  you  to  use  sugar  sparingly.  We  believe  that  the  people  of  this  country  will  be 
glad  to  do  their  part  to  conserve  the  sugar  supply  when  they  know  the  facts. 

These  facts  are  as  follows: 

More  than  two-thirds  of  the  source  of  Europe’s  sugar  supply  is  within  the  present  battle  lines.  This  has 
resulted  in  greatly  reducing  the  production  of  sugar  in  Europe. 

England  and  France  and  other  countries  have  been  forced  to  go  for  sugar  to  Cuba. 

Ordinarily,  nearly  all  of  the  Cuban  raw  sugar  comes  to  the  United  States  and  is,  refined  here,  chiefly  for  home 


use.  This  is  not  the  case  now. 

In  view  of  the  exceptional  world  demand  for  sugar  there  is  no  surplus,  and  barely  enough  to  tide  us  over  until 
the  new  crop  comes  in.  The  people  of  the  New  England  and  Atlantic  Coast  States  should  use  sugar  sparingly.  No 
one  should  hoard  or  waste  it. 

This  Company  has  no  surplus  sugar  to  sell.  It  is  working  with  the  Government  to  conserve  the  supply  and  to 
take  care  of  the  Allies  so  far  as  possible. 


The  Franklin  Sugar  Refining  Company 

PHILADELPHIA 

“A  Franklin  Sugar  for  every  use  99 

Granulated,  Dainty  Lumps,  Powdered,  Confectioners,  Brown 


* lien  Writing  Advert  lers.  Kindly  Mention  The  Tea  and  Coffee  Trade  Journal 
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F.A.FERRIS  & CO. 

262-264-266-268-270  & 272 
MOTT  STREET 

NEW  YORK 


THE  FERRIS  PAGES 


OUR  NEIGHBORLY  CHAT 

With  Our  30,000  Grocer  Friends 

AT  THE  BEGINNING  OF  THE  NEW  YEAR 


“Watchmen!  Tell  us  of  the  Night, 

What  Its  Signs  of  Promise  Are  ? 99 


I.  HOW  SHALL  THE  WAR  END? 

From  the  Center  of  Europe  we  still  hear  a Voice,  passionate  with  Self-Will 
and  Greed, — “Germany  shall  Rule  the  World!” 

But  is  our  Globe  to  be  Trade-marked  in  letters  Mountain  high  and  wide, — 
“GERMANIA?”  Shall  Hohenzollern  Ambition,  Greed  and  Brutish  Cruelty 
set  the  standard  for  the  World’s  Millions?  To  this  end  the  Kaiser  has  spent  a 
quarter  of  a Century  Purposing,  Preparing  and  Plotting  for  the  present  Con- 
flict, until  it  was  A SURE  THING!  ! ! But  it  has  not  gone  off  according  to  the 
Program.^  A Million  Men  thrown  against  little  Belgium,  as  it  were,  in  a day. 

— Continued  on  the  next  three  page  a. 
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A SURE  THING!  But— 

Belgium,  struck  down  and  bleeding,  still  stands  at  bay.  The  Hohenzollern 
has  not  taken  Belgium  yet.  Why?  Paris,  too,  was  to  serve  Christmas  Dinners 
to  the  Northern  Host  in  1914,  and  France, — unprepared, — another  SURE  THING ! 
But  four  Christmas  Dinners  since  then,  and  no  Hohenzollern  has  eaten  in  Paris. 
The  Great  Invasion  from  the  East,  Irresistable,  came  against  a French  barrier 
Immovable.  Is  Germany  to  Rule  the  World?  Shall  the  War  end  in  this  way? 
How  would  that  suit  you?  Is  that  fit  for  America? 

II.  BUT  HOW  SHALL  THE  WAR  END? 

Pretty  much  of  the  rest  of  the  Civilized  World,  through  gritted  teeth,  are 
saying,  “The  Allies  Must  Win  Out!”  They  represent  the  World  in  its  highest 
aspirations  for  Liberty,  Self-Government  and  Brotherliness.  They  believe  in 
“An  Open  Sea”  in  which  there  shall  be  no  Mines  planted  and  no  Submarines 
doing  their  deadly  work.  In  that  new  LWorld  Circle  the  TRUE  GERMANY 
may  take  its  place,  sharing  Blessings  with  all  the  rest.  We  say  the  TRUE  Ger- 
many! Can  this  War  end  for  good  and  all  without  the  Hohenzollern  going  down 
and  out  forever?  Would  any  end  without  that  be  worth  while  for  the  World, — 
for  America, — for  YOU? 

OUR  WORLD  ENEMY  HAD  GREAT  ADVANTAGES  IN 

1.  POSITION. — At  the  Hub  of  the  Wheel.  It  is;  only  one-sixth  of  the  dist- 
ance to  the  circumference  at  any  point  for  them  while  the  Allies  thus  far  have 
to  go  all  the  way  around.  And  the  Hohenzollern  is  at  the  HUB  and  at  HOME. 

2.  PREPARATION. — A quarter  of  a century  definitely  and  intensely  given 
to  Training  Armies,  Accumulating  Stores,  Perfecting  Defenses,  Planning  Of- 
fensives,— every  Foot  of  Ground  between  Germany  and  the  Sea  mapped  out, — 
every  Advance  a written  book,  every  Feint,  Retreat  and  Ambush  printed  in  the 
score  and  rehearsed.  All  were  ready,  Nation-wide,  Aye!  World-wide,  when  the 
Hohenzollern  said  “MARCH!” 

But  the  Allies  have  settled  down  to  the  work  of  Self-Defense  and  World- 
Defense.  America  is  with  them  and  Five  Million  Men  in  Khaki  are  ready  to 
back  it  up.  More  to  follow  if  need  be!  Liberty  Loans  for  Fifty  Billions  will  be 
forthcoming,  or  whatever  further  may  be  needed.  Yet  God  Forbid!  What  a 
terrific  and  devilish  waste  of  money  it  will  be!  But  America  means  to  “See  it 
Through!”  The  true  American  loves  his  Land,  his  Nation,  his  Liberty,  his 
Peace,  and,  Thank  God!  he  loves  the  rest  of  Mankind, — that  they  may  have  the 
same  Blessings!  Men  are  living  in  great  times  today;  some  rise  by  Great  Issues 
to  Great  Ideals.  They  say  “Amen !”  to  the  noble  words  of  our  Honored  President 
in  his  last  Message  to  Congress, — 

- — Continued  on  the  next  two  pages 
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“ Let  there  be  no  midunderstanding.  Our  present  and  immediate  | 

task  is  to  win  the  War,  and  nothing  shall  turn  us  aside  from  it  until  it  is 
j accomplished.  Every  power  and  resource  we  possess,  whether  of  men, 
of  money,  or  of  materials,  is  being  devoted  and  will  continue  to  be  de- 
voted to  that  purpose  until  it  is  achieved. ” 

F.itfitiiiiiiiiiiiiitiiiiiiTitiiiiittiiitiiiuitiiiitiiiiiiiiiiiiiitiiMiiiiiiiMiiiiiiiiiiiiiiiiiiiiiiiiiiiiiititiiiimiiiinmiiiiiiimiiiiiitiimiiiiitifiiiiiiimiiitf  intif  iiiiiiiiiimMifimtiiiimnif  iiiimiiiiiniiiiiitmiiiTiiTiiiiiiiiiiii*ii  tiiin  mifiiMimimiiimMiniiimnif  Mmiiiiiniiiifiiiiuiiit 
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“The  purpose  of  the  Central  Powers  strike  straight  at  the  heart  of 
| everything  we  believe  in;  methods  of  warfare  outrage  every  principle 
f of  humanity  and  of  knightly  honor;  their  intrigue  has  corrupted  the  very 
thought  and  spirit  of  many  of  our  own  people.  Our  safety  would  be  a 
an  end,  our  honor  forever  sullied  and  brought  into  contempt  were  we  to 
1 permit  their  triumph.  They  are  striking  at  the  very  existence  of  democ- 
racy and  liberty.” 


III.  BUT  HOW  SHALL  THE  WAR  END? 

Is  America  in  the  right  and  are  we  with  her?  Are  these  two  the  only  alter- 
natives? Is  the  Age  of  Miracles  past?  Suppose  there  once  comes  before  the 
conscience-stricken  William  II  a vision  of  the  horrors  accumulating  since  he 
gave  his  heart  and  hand  to  this  Ambition  for  World  Conquest? 

SEE!  Millions  of  Gory  Hands  reaching  up  from  illy-made  Graves  to 
pronounce  their  curse  upon  him  and  his  cruel  Ambition! 

SEE!  The  Vision  of  Homes  by  the  Millions  WRECKED! 

SEE!  Families  by  Millions  disrupted  and  THEIR  EARTHLY  HOPES 
CRUSHED! 

SEE!  The  Nations  burdened  for  untold  years  with  THEIR  LOAD  OF 
HOPELESS  DEBT! 

Is  the  Age  of  Miracles  past?  With  such  horrid  visions  as  these,  what  if  the 
Kaiser  cries  out,  “Woe  is  me!  Let  me  die!  Yet  can  the  Merciful  God  forgive? 
May  I give  the  rest  of  my  life  to  undoing  the  Bitter  Mischief  I have  done  my 
Fellow  Men  the  World  round?  Can  those  whom  I have  called  ‘My  People’  ever 
trust  me  to  work  for  them,  with  them,  in  making  a new  Germany,  noble  before 
all  Nations  and  a Blessing  to  them  all,  by  its  Industry,  its  Brotherliness,  its 
Death-blow  to  the  Spirit  of  War  and  Ambition?” — To  Fearsomeness,  Frightful- 
ness and  Outrage? 


What  an  outcome  this  would  be!  The  Miracle  of  Ages  indeed!  Germany 
standing  at  length  with  all  the  World  for  the  Life,  Liberty  and  Peace  of  every 
Nation!  Can  it  be  that  the  All-Merciful  and  Righteous  Father  has  in  His  plan 
any  such  MIRACLE  OF  GRACE  as  this? 

— Continued  on  the  next  page . 
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Well,  a Good  New  Year  to  you  and  to  all  Suffering  and  Sorrowing  ones. 
The  Clouds  are  Dark — the  Gale  Rages — the  Port  of  Safety  not  yet  in  sight!  But 
thro’  it  all  a call  to  every  American  to  stand  at  every  cost  in  this  crisis  for  the 
Noblest  Ideals  and  such  a deliverance  from  the  present  distress  as  will  mean  the 
Welfare  and  continued  Liberty  of  America — the  Welfare  and  Liberty  of  all  the 
World! 

Again  hear  the  noble  word  of  our  President  (Every  Inch  a Patriot!) — 


^lli||llllllllllllllllllllllllllllllllllllllllllllllllllllllli||||||||||||||||||||||||||||||||||lllllll|||||||||||||||||||||lllllllllllllll||||||S|||l|||||||||l|||||||||||(|||||l||Iltllllllllllll|||IIIIIIIIIIIIIIIIIIIIIIIIIIII!lllllllllllltllllllllllllM  I Hill 

“A  supreme  moment  of  history  has  come.  The  eyes  of  the  people  | 
have  been  opened  and  they  see.  The  hand  of  God  is  laid  upon  the  Na-  1 

tions.  He  will  show  them  favor,  I devoutly  believe,  only  if  they  rise  to  | 

the  clear  heights  of  His  own  justice  and  mercy. ” 

Miiiiiiiiiiiiiiriiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiifimiiiiiiiiiiiimiimiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiii  iiiiiiiiiiiiiiiiiiiiiiiiiiiiiimtiiiiiiiiiiiiiiiiiiiiitiiiiiiiiiiiiiimiiiiiiimiiiiiiiiittifiimiiiiiiiiiiiiiiiiiniiiiiiiiiiiiiiiiiiiiiitiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiifii" 

So,  while  we  stand  together  for  the  best  that  is  in  us,  called  to  pledge  as  our 
Noble  Fathers  did,  their  Life,  their  Fortune  and  their  Sacred  Honor — getting 
Broader  of  View,  Higher  of  Purpose  and  Kinder  of  Heart,  under  each  new  trial, 
we  have  faith  to  believe,  by  and  by,  the  hand  of  Providence  will  spell  out  once 
again  “A  Happy  New  Year!” 

You  never  read  such  a Business  New  Year  Greeting  as  this  before,  did  you? 
But  you  never  were  such  a broad  man  as  you  are  today.  Are  you  conscious 
how  you  have  grown  in  the  last  three  years?  As  we  keep  step  together,  will  you 
give  us  the  great  privilege  of  being  counted, 

Your  Sincere  and  Affectionate  Friends, 


Nos.  262-264-266-268-270-272  Mott  Street, 
New  York  City. 


United  States  Food  Administration  License,  No.  G O 6116. 
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Satisfactory  sugar  makes  and  keeps  satisfied 
customers.  That  means  sugar  perfect  in 
sweetening  power,  even  in  texture,  of  spark- 
ling pure  white  crystals,  and  free  from  dirt. 

That  means  sugar  from  the  Warner  Re- 
finery, because  only  pure  cane  is  used  and 
our  modem  refinery  insures  a perfect  pro- 
duct, refined  and  packed  under  conditions 
of  absolute  cleanliness  and  up-to-the-min- 
ute efficiency. 

This  applies  with  equal  force  to  all  kinds 
of  Warner  Sugar — extra  granulated  in 
convenient,  attractive  2 lb.  and  5 lb. 
cartons,  dainty  cubes  for  coHee  and  tea  or 
any  of  our  27  kinds  in  bags,  barrels  or  boxes. 

WARNER  SUGAR  REFINING  CO. 

79  Wall  Street,  New  York 


granulated 


BKAFFEEHAG 

1 1 MAX  I 

1111111 NOT  a substitute 

but  real  coffee  with 
95%  of  the  caffeine 
removed. 

Prepared  at  New  Brunswick,  N.  J. 
Sold  by  grocers  everywhere. 

KAFFEE  HAG  CORPORATION 
225  5th  Ava.,  Naw  York 


jpiiiiiia 

| UNDERWOOD  | 
I TYPEWRITER  I 


| Holds  first  place  in  the  estima-  j 
| tion  of  largest  corporations  and  | 
| most  expert  typists. 


Features 


SIMPLICITY 

SPEED 

ACCURACY 

DURABILITY 


jj  “The  Machine  You  Will  Eventually  Buy”  m 
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PREMIUMS 

AND 

NOVELTIES 


NEW  PREMIUM  SPECIALTIES 


Some  of  the  Latest  Productions  of  the  Premium 
Supply  Houses 

\ ] EW  things  are  being  brought  forward  every 
*■  day  as  premiums  which  are  particularly  suit- 
able for  use  in  the  tea  and  coffee  trade.  Under 
this  heading  will  appear  the  more  notable  pro- 
ductions of  the  month. 

A New  Kitchen  Utensil 
The  Harling  vegetable  strainer  is  now  being 
energetically  boosted  as  a premium  of  unusual 
merit  by  the  Cleveland  Strainer  Company,  630 
Garland  building,  Cleveland,  Ohio.  The  utensil 
is  designed  to  prevent  spillage  of  contents  while 
pouring  off  the  water  in  a pan  of  vegetables,  and 
to  prevent  the  housewife  from  burning  or  scald- 
ing her  hands  during  the  operation.  The  device 
retails  at  25  cents,  but  is  sold  at  much  lower  rates 
in  quantities  for  premium  purposes.  The  manu- 
facturer claims  merchants  are  finding  it  a big 
profit  maker. 

White  Ivory  Premium  Specialties 
W.  D.  Earl  & Co.,  Inc.,  Leominster,  Mass., 
manufacturers  of  clocks,  jewel  boxes,  portrait 
frames,  bud  vases  and  other  novelties  in  white 
ivory,  is  now  making  a special  drive  on  its  white 
ivory  mantel  clocks,  which  it  produces  in  fifty 
different  styles.  This  concern  also  manufactures 
special  articles  in  white  ivory  to  order. 


A “Matchless”  Lighter 
Salz  Bros.,  71  West  Thirty-fifth  street,  New 
York,  are  making  a special  drive  on  their  “Auto- 
lite,”  a “matchless”  cigar  lighter  designed  espe- 
cially for  soldiers,  sailors,  hunters,  fishermen, 
automobilists  and  others  engaged  in  outdoor  pur- 
suits. They  are  supplied  in  either  14-karat  gold, 
sterling  silver  or  nickel  plate. 


Petroleum-Burning  Buffet  Lamp 
Wm.  R.  Noe  & Sons,  53  West  Twenty-first 


street,  New  York,  have  added  a new  petroleum- 
burning buffet  lamp  to  their  already  large  line 
of  these  articles.  The  new  product  makes  a 
handsome  appearance  (“is  the  neatest  lamp  in 
America,”  says  the  manufacturer),  stands  ioyt> 
inches  high,  has  an  ornamental  linen  shade  and 
is  finished  in  matte  silver  or  brass. 


Silverex  French  Coffee  Pot 
One  of  the  features  of  the  Silverex  line  of 
products  manufactured  by  the  Strathmore  Com- 
pany, 220  Eddy  street,  Providence,  R.  I.,  is  the 
French  coffee  pot,  which  can  also  be  used  as  an 


A High-Grade  Premium  Specialty 


English  tea  pot.  Strathmore  Silverex  is  an  alloy 
of  precious  and  semi-precious  metals,  not  a plated 
product.  The  manufacturer  says  the  metal  is 
harder  and  more  springy  than  sterling  silver,  that 
it  will  not  rust  or  wear  out,  and  guarantees  it 
“not  to  tarnish  until  the  year  1980.” 


Electric  Pocket  Flashlights 
Electric  pocket  flashlights  are  generally  found 
to  be  desirable  premiums,  both  because  of  their 
wide  utility  in  home  and  shop  and  their  compara- 
tive low  cost.  The  Sunlight  Electric  Specialty 
Company,  453  Broome  street,  New  York  City, 
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manufactures  a large  variety  of  flashlights,  some 
of  which  retail  at  as  low  as  25  cents. 


Imported  Bracelet  Watches 
The  Brooks  Jewelry  & Optical  Company, 
Globe-Democrat  building,  St.  Louis,  Mo.,  an- 
nounces that  it  has  a large  stock  of  imported 
gold-filled  bracelet  watches  at  pre-war  prices  that 
are  especially  desirable  as  premiums  with  teas, 
coffees,  etc.  The  line  ranges  in  price  from  $1.75 
to  $35.  The  company  claims  that  owing  to  war 
conditions  European  watches  will  not  only  be 
much  higher  in  price  but  hard  to  procure. 

Steel  and  Aluminum  Carving  Set 
The  Buffalo  Knife  Company,  Buffalo,  N.  Y., 
announces  an  addition  to  its  line  of  cutlery,  a new 
style  carving  set,  with  the  knife  blade  made  of 
crucible  steel  and  the  handle  of  shell  aluminum 
filled  with  cork.  The  knife  is  scimitar  shape,  with 
an  8-inch  blade.  The  company  also  makes 
cleavers,  butcher  knives  and  paring  knives  at 
prices  that  will  interest  premium  users. 


THE  PREMIUM  USERS 


Business-Getting  Schemes  Evolved  by  Live  Tea, 
Coffee  and  Grocery  Merchants 


I TERE  are  some  of  the  latest  ginger  ideas  fol- 
1 lowed  by  tea,  coffee  and  grocery  merchants 
who  find  that  premiums  “help  sell  the  goods.” 

Gives  Bowl  of  Gold  Fish 
When  introducing  its  new  line  of  Old  Master 
coffee  recently,  Stepp’s  Cash  Grocery,  Springfield, 
Mo.,  gave  a bowl  of  gold  fish  and  some  seaweed 
with  each  2-pound  can  of  coffee  sold  on  the  first 
day.  Housewives  were  formally  invited  to  attend 
a demonstration  of  the  new  brand  of  coffee,  and 
were  treated  to  a light  lunch  and  music  at  noon. 


Baking  Powder  Maker’s  Premium  Plan 
The  part-cash  part-coupon  redemption  system 
of  premium  giving  is  favored  by  the  E.  Metznaur 
Baking  Powder  Company,  21 1 South  Third  street, 
St.  Louis,  Mo.,  manufacturer  of  Vision,  Sun- 
beam, Golden,  Double  Eagle  and  Leading  Lady 
brands  of  baking  powder.  The  company  gives  as 
premiums  jewelry  of  all  kinds,  kitchen  utensils, 
chinaware,  silverware,  shaving  articles,  dinner- 
ware,  etc. 

Gives  Aluminum  Percolator  with  Coffee 
With  each  pound  of  coffee,  Lindbloom  & 
Roseberg,  of  McPherson,  Kan.,  give  a coupon, 


The  Most 
Practical 
Method 

A recent  editorial  in  The  Sat- 
urday Evening  Post  relative 
to  economy,  the  curtailing 
of  waste,  and  losses  incurred 
through  credit  trade,  stated 
that,  “a  discrimination 
should  be  made  in  favor  of 
those  who  pay  cash.” 

In  1896  the  nationally  pop- 
ular HVC  Green  Stamps, 
founded  upon  the  principle 
that  cash  patronage  earns  a 
discount  were  introduced  to 
American  housewives. 

How  sound  the  principle  is, 
how  well  the  service  ren- 
dered has  satisfied  both  cus- 
tomer and  merchant  is  illus- 
trated today  in  the  millions 
of  thrifty  housewives  who 
gladly  i ‘pay  as  they  go”  at 
thousands  of  progressive 
stores  in  order  to  receive 
and  enjoy  the  saving  made 
possible  by  these  discount 
tokens. 

By  liberally  rewarding  cash 
customers  every  merchant 
showing  the  sign  “We  Give 
Green  Stamps”  is  dis- 
couraging extravagance  and 
encouraging  thrift  in  Ameri- 
can homes.  The  Sperry 
System  is  the  most  practical 
method  for  dealer  and  con- 
sumer, because  at  a mini- 
mum cost  to  the  former  it 
returns  a maximum  benefit 
to  the  latter. 

The  Sperry  & Hutchinson  Co. 

2 West  45th  Street  New  York  City 
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and  when  a customer  has  thus  acquired  twenty 
coupons  the  firm  exchanges  them  for  a handsome 
aluminum  percolator.  This  premium  has  proved 
a big  attraction. 


Uses  Patriotic  Hats  as  Premiums 
The  C.  D.  Kenny  Company,  1060  Market  street, 
Wheeling,  W.  Va.,  makes  a specialty  of  premiums 
that  will  appeal  to  children.  Recently  the  com- 
pany gave  a red,  white  and  blue  patriotic  hat  with 
each  pound  of  tea  and  coffee  of  certain  brands. 


AUTOCRACY  IN  FOODS  IF  NEEDED 
The  difference  between  democracy  and  auto- 
cracy is  a question  whether  people  can  be  organ- 
ized from  the  bottom  up  or  from  the  top  down. 
If,  in  our  defense,  it  becomes  necessary  to  organ- 
ize from  the  top  down  we  will  do  so.  The  moment 
we  have  done  this  we  shall  have  undermined  the 
individual,  and  our  people  shall  be  reduced  to  an 
autocracy.  It  is,  therefore,  worth  our  while  to 
make  that  one  effort  to  carry  this  thing  over  on 
a volunteer  basis. — Herbert  Hoover. 


To  plow  is  to  pray;  to  plant  is  to  prophesy;  and 
the  harvest  answers  and  fulfills. — Robert  G. 
Ingersoll. 


Good  Merchandising 

Is  selling  QUICK  at  a PROFIT, 
DON’T  tisk  price — ORDER. 

Half  Dozen  to  a Gross. 

If  not  SATISFACTORY— return. 


25c  Item 


If  your  Jobber  cannot  furnish— 
order  direct. 

GOOD  for  PREMIUM  or  SPEC- 
IAL Sale. 

&f>e 

BUCKEYE  ALUMINUM  CO. 

Manufacturers  of  “REAL  SOLID’* 
Aluminum  Cooking  Utensils. 

WOOSTER,  OHIO 


TEA  anl  COFFEE  POST  CARPS 

Two  Series  of  Beautiful  Three-Color  Pictures,  Showing 

Set  No.  1 — Tea  Culture  and  Manufacture 
Around  the  World. 

Set  No.  2 — Coffee  Culture  and  Prepara- 
tion Around  the  World. 

Scenes  in  every  tea  and  coffee  country  on  the  globe  ; many  re- 
produced from  original  photographs.  With  descriptive  text 
written  by  WILLIAM  H.  UKERS,  Editor  of  THE  TEA 
AND  COFFEE  TRADE  JOURNAL. 

25  COLORED  CARDS  IN  EACH  SET 

25  Tea  Cards  in  Set  No.  I 
25  Coffee  Cards  in  Set  No.  2 

No  printing  on  the  picture  side,  but  ample  space  reserved  for  ad- 
vertising under  the  descriptive  text  on  the  cards  and  on  the  boxes. 
Each  set  is  packed  in  a neat  card-board  box. 

AN  EDUCATIONAL  PREMIUM 

These  cards  can  be  used  as  an  Advertising  Novelty 
or  as  a Premium  with,  or  without  coupons. 

Parents  and  Teachers  will  approve  and  encourage 
the  children  to  collect  them  as  they  tell  the  Complete 
Tea  and  Colfee  Story. 

Quantity  Price  List  on  Request 
No  Free  Samples 

SAMPLE  SETS,  25  CENTS  EACH 
Order  by  Number 

THE  AJAX  PUBLISHING  CO. 

93  Wall  Street,  New  York 
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Peanut  Butter  made  by  LAMBERT  machinery 
is  unique  because  the  process  thoroughly  emulsifies 
the  oil  with  the  minimum  of  separation. 


The  Lambert  Peanut  Butter  Plant 

offers  you  the  only  complete  Peanut  Butter  Equipment,  consisting 
of  suitable  peanut  roasting  apparatus,  peanut  blancher,  picking 

— 1 — and  stoning  machinery,  one  or 

more  peanut  butter  mills  complete 
with  automatic  salter,  auxiliary 
machinery  (elevators,  conveyors, 
HI — storage  bins,  feed  hoppers)  and 
jP|i  11  ’ approved  power  transmission,  such 

1 T'  as  will  render  the  plant  as  nearly 

PwU  1 " ^ automatic  as  possible. 

The  Lambert  Machine  Com- 
Pany  is  the  only  concern  manu- 
facturing  COMPLETE  peanut 
1 fPlj butter  plants. 

«*  w?r\ 

j Plans  designed  according  to 

requirements  or  specifications, 
1/  and  estimates  furnished. 


laanbert  Machine  C9 
0 Marshall,  Mich.  I 


Peanut  Butter  Mill  No.  8 
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WHO'S  WHO  IN  THE  TRADE 


S.  H.  HOLSTAD 

First  Vice-President  of  the  National  Coffee 
Roasters’  Association 
See  Page  132 
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THE  STORY  OF  MATAGALPA  COFFEE 


11  Matagalpa  coffee,  the  principal  agricultural  product  of  one  of  Nicara- 
gua’s most  thriving  Departments,  was  not  generally  knowh  in  the  United 
States  until  about  the  beginning  of  191  (>.  Up  to  that  time  Europe  took 
practically  all  that  was  exported.  IfWhen  Transatlantic  shipping  became 
difficult,  dangerous  and  highly  expensive  in  1915,  the  flow  of  coffee  was 
diverted  to  New  York,  New  Orleans  and  San  Francisco,  cargoes  arriving 
at  those  ports  in  increasing  numbers  in  recent  months.  Now  Matagalpa 
coffee  is  finding  favor  in  this  country  chiefly  as  a blending  coffee.  If  This 

article  traces  the  development  of  the  industry  in  the  Matagalpa  Depart- 
ment, and  gives  an  insight  into  the  cultural  Kand  [manufacturing  methods, 
and  tells  of  the  opportunities  and  the  efforts  being  made  to  increase  the 
acreage  and  production. 

By  W.  J.  Shedd 
Chicago 


MATAGALPA  coffee  is  grown  in  the  Depart- 
ment of  Matagalpa,  which  is  situated  in  the 
northwestern  part  of  the  Republic  of  Nicaragua. 
It  is  the  chief  agricultural  product  of  the  Depart- 
ment, and  is  grown  on  the  high  table  land  known 
as  the  Matagalpa  Mountains.  The  coffee  district 
stretches  for  a distance  of  about  twenty  miles  on 
every  side  of  the  capital  city  of  the  Department, 
which  is  also 
known  as  Mat- 
agalpa, and  has 
a population  of 
about  15,000. 

The  Mat- 
agalpa table 
land  has  an  ele- 
vation of  from 
1,200  to  5, coo 
feet  above  sea 
level,  and  is 
well  drained  by 
hundreds  of 
mountain 
streams.  It  is 
covered  by  vir- 
gin forests  of 
tropical  trees.  There  is  sufficient  rainfall  every 
month  throughout  the  }'ear  to  keep  the  trees 
green  and  the  pastures  in  good  condition  for 
grazing. 

The  Soil  is  Virgin  and  the  Climate  Ideal 
A great  part  of  this  district  is  yet  uncultivated 
and  shows  no  sigjr  of  ever  having  been  tilled  by 
the  hand  of  man.  In  many  places  the  leaf  mold 
and  other  decayed  vegetation  covers  the  earth  to 
the  depth  of  two  and  three  feet.  The  surface 
soil  is  a combination  of  black  and  chocolate-col- 
ored earth  mixed,  especially  on  the  side  hills,  with 


lava  ash  and  rotten  rock  and  mostly  a clay  sub- 
soil. The  climate  is  delightful,  about  like  the 
month  of  June  in  the  northern  part  of  the  United 
States.  The  trade  winds  blowing  back  and  forth 
from  the  Pacific  Ocean  to  the  Caribbean  Sea 
keep  the  air  always  pure  and  invigorating,  and 
even  in  midday  one  may  not  be  uncomfortably 
warm  if  not  exposed  to  the  direct  rays  of  the 

tropical  sun. 
The  nights  are 
cool  enough  to 
require  a pair 
of  woolen 
blanket  bed  cov- 
ers for  comfort. 

The  city  of 
Matagalpa  is 
the  metropolis 
of  the  coffee- 
growing dis- 
trict, and  the 
central  point  to 
which  the  plant- 
ers  forward 
their  coffee 
from  the  haci- 
endas, to  start  it  on  the  ox-cart  trip  of  80  miles 
over  mountains,  rivers  and  plains  to  the  city  of 
Leon  the  nearest  station  on  the  Nicaraguan  Rail- 
road ; from  Leon  it  is  transported  by  rail  to 
Corinto  on  the  Pacific  Ocean,  the  only  seaport 
in  Nicaragua  having  a railroad  connection. 

Beginning  of  the  Industry  in  Matagalpa 
It  is  only  about  forty  years  ago  that  Elisio 
Macy,  a civil  engineer  employed  on  the  pre- 
liminary surveys  of  the  Nicaragua  Canal,  went  to 
this  district,  and  seeing  a few  coffee  trees  planted 
bv  the  Indians,  that  were  thriving  and  producing 


Coffee  Pickers  Turning  in  the  Day's  Harvest 
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a fine,  large  berry,  was  convinced  that  the  soil, 
altitude  and  climate  were  suitable  for  coffee  cul- 
ture, and  backed  his  judgment  with  his  labor  and 
money  and  planted  the  liyst  large  plantation.  He 
died  in  1914,  but  not  before  he  had  seen  the  coffee 
raised  in  the  district  reach  an  annual  production 
of  over  50,000  bags  per  year,  and  bringing  as 
good  prices  in  the  English  and  European  market 
as  any  raised  on  the  Western  Hemisphere. 

The  plantations  here  are  owned  chiefly  by 
Americans,  English,  Germans  and  Italians,  al- 
though a few  enterprising  Nicaraguans  own  some 
very  good  medium-sized  haciendas.  The  fact 
that  practically  two-thirds  of  the  annual  produc- 
tion was  owned  by  the  English  and  European 
planters,  each  of  whom  wished  to  ship  his  product 


as  Nicaraguan  coffee  has  never  been  well  thought 
of  or  ever  brought  a very  good  price  compared 
with  other  Central  American  coffees.  This  coffee, 
which  comprises  by  far  the  greater  part  of  the 
crop  exported  from  Nicaragua,  is  raised  at  a 
lower  altitude  in  another  part  of  the  country, 
where  they  have  no  rainfall  from  December  to 
May,  and  is  therefore  a natural  coffee,  as  there  is 
no  water  available  during  the  picking  months  to 
wash  it. 

The  Matagalpa  coffee  is  all  washed  coffee,  sun- 
dried  on  the  smaller  haciendas,  steam-dried  on 
the  larger  ones,  hulled,  polished,  and  nearly  all 
hand-picked  by  Indian  women,  girls  and  boys 
before  being  shipped.  W.  H.  De  Savigny,  United 
States  Consular  Agent  for  Matagalpa,  and  himself 


Sorting  Coffee  Berries  on  an  American  Company’s  Plantation  in  Matagalpa 


back  to  his  native  country  ^n  exchange  for  needed 
merchandise  and  supplies,  made  this  coffee  well 
known  in  the  markets  of  London,  Hamburg  and 
Genoa,  where  they  commanded  a fancy  price. 
The  Americans,  finding  a better  market  there  than 
in  the  United  States,  sent  their  crops  to  the  same 
places.  What  little  was  shipped  to  the  United 
States  went  to  San  Francisco. 

Matagalpa  Coffee  in  the  United  States 
This  condition  prevailed  till  1916.  The  great 
difficulty,  danger  and  high  freight  to  send  it 
across  the  Atlantic  in  1915  forced  most  of  it  on 
the  New  York,  New  Orleans  and  San  Francisco 
markets. 

What  is  known  to  the  trade  in  the  United  States 


one  of  the  largest  growers  and  shippers  of  these 
coffees,  suggested  that  each  planter  shipping  cof- 
fee into  the  United  States  should  stencil  the  sacks 
“Matagalpa  Nicaragua,”  instead  of  just  “Nica- 
ragua,” as  they  were  then  doing,  to  give  them  a 
distinguishing  mark  between  their  coffee  and  the 
lower  country,  or  natural  coffee.  The  idea  was 
favorably  received,  and  now  all  this  coffee  is 
marked  as  he  suggested,  “Matagalpa  Nicaragua” 
The  labor  is  principally  Indian,  with  a small 
percentage  of  Jamaican  negro.  Practically  the 
same  conditions  prevail  as  in  other  Central 
American  coffee-producing  districts.  Wages  are 
always  paid  in  advance,  and  there  is  a forced 
labor  law  compelling  all  the  Indians’  to  be  con- 
tracted, or  “matriculated,”  to  some  planter.  Re- 
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fusal  to  work  after  being  paid  for  same  makes 
them  liable  to  arrest  and  imprisonment.  Living 
rations  consist  of  beans,  corn,  rice,  cheese,  coffee, 
etc.,  in  addition  to  wages.  Whole  families  often 
come  many  miles  to  assist  at  picking  time,  and 
live  in  large  buildings  together  during  the  season. 
The  end  of  the  picking  season  is  generally  cele- 
brated by  a big  barbecue  or  “Fiesta,”  as  the 
Spaniards  call  it. 


Ox-Cart  Coffee  Transport  in  Matagalpa 


This  coffee  is  all  raised  in  the  shade,  Negro 
(black),  or  Blanca  (white),  Guava  forest  trees 
being  considered  the  best  for  this  purpose,  as  they 
are  a leguminous  tree,  putting  nitrogen  into  the 
soil.  The  best  shade  must  be  high  enough  to  per- 
mit a free  circulation  of  air  around  and  above  the 
coffee  trees,  and  just  dense  enough  to  break  the 
direct  rays  of  the  sun  from  the  coffee  during 
midday. 

The  coffee  trees  are  kept  pruned  to  a height 
of  from  8 to  10  feet.  Young  trees  are  raised 
from  the  seed  in  nurseries  till  about  eighteen 
months  old,  when  they  are  transplanted  into  the 
hacienda  in  rows  about  9 feet  apart  each  way. 

The  trees  are  picked  over  three  times  each  year, 
the  flrst  time  generally  in  November,  next  in 
December  and  the  last  in  January.  Only  the  ripe 
red  berries  are  removed  at  each  picking.  The 
day’s  picking  is  removed  in  the  evening  to  the 
mill,  which  is  generally  located  as  near  the  center 
of  the  hacienda  as  possible  and  always  near  a 
mountain  stream,  as  a large  quantity  of  water  is 
necessary  to  operate  the  water  wheels  for  power 
and  supply  sufficient  water  to  wash  the  coffee. 

The  day’s  picking  is  pulped  each  night  and  run 
into  cement  tanks,  where  it  remains  from  24  to  36 
hours  to  ferment.  This  is  for  the  purpose  of  dis- 
integrating any  of  the  sticky  gums  on  the  shells 


not  removed  by  the  pulper,  so  they  can  be  removed 
by  the  next  process,  which  is  the  washing.  Most 
of  the  planters  here  have  discarded  the  machine 
washers  and  are  using  canals  instead.  These 
canals,  made  of  wood  or  cement,  are  12  to  15  feet 
wide  and  12  feet  deep,  about  150  feet  long,  and 
inclined  about  2 feet  to  16  feet,  with  dams  about 
every  30  feet,  consisting  of  a 6-inch  plank  placed 
crosswise  and  upright  from  the  bottom  of  the 
canal  and  secured  to  the  sides.  A strong  current 
of  clean  water  is  turned  into  the  fermenting  tanks, 
which  are  connected  with  the  canals.  The  gate 
valves  open  up,  allowing  the  coffee  to  be  forced 
out  with  the  water  into  and  through  the  canals. 

The  washing  is  done  by  Indians  with  wooden 
paddles,  working  the  coffee  against  the  current. 
The  heavier  and  best  berries  lodge  at  the  first 
dam,  the  next  best  at  the  second,  and  so  on,  the 
“quakers”  and  worthless  berries  and  refuse  flow- 
ing away  at  the  end  of  the  canal.  The  coffee, 
after  being  thoroughly  washed,  is  drawn  off  into 
wooden  trays  about  2 feet  wide,  6 feet  long  and 


Loading  a Coffee  Steamer  at  Cor  into 


3 inches  deep,  with  woven  wire  bottoms.  It  is 
dried  in  the  sun  sufficiently  so  it  will  not  germinate 
or  mold,  and  then  placed  in  the  sweating  bins  or 
boxes,  where  it  is  allowed  to  sweat  for  three  or 
four  weeks,  being  shoveled  each  day  to  prevent 
overheating. 

After  the  sweating  process  it  is  then  dried  on 
cement  patios  by  the  sun  on  the  smaller  haci- 
endas, on  the  larger  ones  in  big  machine-driven 
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dryers,  until  the  shells  become  a light  straw  color, 
and  are  sufficiently  brittle  to  be  removed  by  the 
huller,  which  is  the  next  process.  After  hulling, 
or  removing  the  shells,  the  berries  are  polished, 
classified,  hand-picked  and  bagged  ready  for  ship- 
ment. 

The  Matagalpa  coffee  is  a fine,  large  berry  and 
a big,  bold,  even  roaster.  It  is  sweet,  with  a de- 
lightful aroma  and  a good  body.  It  very  much 
resembles  the  best  Bogotas  in  style  and  cup  qual- 
ity, and  is  a splendid  blending  coffee  with  Santos^ 
“Bucks”  and  Mexicans.  It  has  not  sufficient 
acidity  of  itself  to  make  a desirable  drink  for  the 
United  States  trade,  although  it  is  drunk  that  way 
in  England  and  Europe. 

The  government  of  Nicaragua  is  now  the  best 
of  the  Central  American  Republics.  General 
Emiliano  Chamorro,  who  was  elected  President 
recently,  has  been  the  Nicaragua  ambassador  to 
Washington  ever  since  the  government  or  Zelaya 
was  overthrown.  To  President  Chamorro,  more 
than  any  other  man,  is  due  the  credit  of  ousting 
Zelaya.  He  took  the  field  at  the  head  of  his 
troops  and  never  quit  until  he  had  accomplished 
his  sworn  purpose,  and  is  the  only  general  ever 
known  in  Nicaragua  to  whom  the  Indians  came 
voluntarily  to  join  his  forces.  In  gratitude  to 
them  he  has  opened  up  schools  for  the  education 
of  their  children.  He  is  ever  ready  to  receive  a 
delegation  of  agriculturists,  listen  to  their  requests 
and  grant  them  if  in  his  power  to  do  so.  He 
traveled  extensively  in  the  United  States  during 
the  time  he  was  in  the  diplomatic  service,  and  is 
trying  his  best  to  bring  Nicaragua  to  the  front  as 
a republic. 

A railroad  from  Pearl  Lagoon  on  the  Caribbean 
Sea  to  Matagalpa  is  now  being  surveyed  and  pro- 
moted in  the  United  States  with  apparent  success. 
If  this  country  is  opened  up  to  settlement  by  a 
railroad  it  will  develop  very  rapidly,  as  the  soil, 
climate  and  rainfall  are  of  the  very  best  for  the 
production  of  coffee,  sugar  cane,  bananas  and 
other  tropical  agricultural  products.  The  valleys 
and  plains  will  support  thousands  of  cattle. 


CHINESE  CUBE  TEA  FOR  AMERICA? 

Some  Chinese  tea  men  are  said  to  believe  there 
is  a market  in  the  United  States  for  cube  tea 
because  of  its  convenient  form  for  users.  This 
tea  is  compressed  without  being  steamed  and 
without  the  addition  of  any  foreign  matter.  It 
is  usually  of  a higher  grade  than  brick  tea. 

Remember,  those  boys  in  France  are  your  boys. 
Do  your  bit  in  saving  food  and  they  will  get  their 
bite. 
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fHE  ENEMY’S  TEA  AND  COFFEE 


What  the  People  of  Germany  and  Her  War 
Allies  Are  Drinking  in  Lieu  of 
the  Real  Article 


A MONG  the  many  war-born  food  substitutes 
■C*  now  in  general  use  in  Germany,  Austria- 
Hungary,  Turkey  and  their  allies,  tea  and  coffee 
“surrogates”  play  an  important  role  in  the  enemy’s 
dietary. 

Fig  and  barley  “coffees”  seem  to  be  the  favorites 
among  the  Teutonic  people,  while  a “coffee”  con- 
coction made  from  rye  flour  dough  has  recently 
made  its  appearance  in  German  homes.  The  Ger- 
man civilians  seem  resigned  to  these  “surrogates,” 
according  to  an  American  Government  official 
who  was  in  Germany  just  before  America’s 
declaration  of  war  in  April,  1917.  He  says  that 
in  view  of  the  fact  that  the  coffee  ordinarily 
served  in  Germany  is  not  of  a strong  brew,  little 
difference  is  noted  from  the  coffee  before  the 
war.  However,  he  quotes  a Bremen  coffee  mer- 
chant as  saying  that  there  is  no  question  but  that 
coffee  substitutes  will  quickly  disappear  after  the 
war. 

Fig  “coffee”  has  long  been  used  on  the  Con- 
tinent. It  is  said  that  it  had  its  birth  in  Austria- 
Hungary  a half  century  ago,  and  since  then  has 
spread  throughout  Europe.  It  resembles  ground 
coffee,  and  used  alone  yields  a sweet  infusion  of 
agreeable  flavor.  Mixed  with  coffee  in  the  pro- 
portion of  one-third  it  gives  a coffee-like  color  to 
the  infusion.  The  figs  are  dried,  roasted,  ground 
to  a powder,  then  compressed  into  tablets  and 
boiled. 

Barley  “coffee,”  as  its  name  indicates,  is  made 
from  roasted  and  ground  barley.  It  is  boiled  in 
water  with  a small  proportion  of  real  coffee  to 
flavor  the  liquor.  The  rye  “coffee”  is  made  from 
rye  flour  dough  that  has  been  kneaded  into  hard, 
thin  rolls  about  one-quarter  of  an  inch  in  diameter, 
then  cut  into  small  pieces,  roasted,  ground  and 
boiled  in  water. 

While  no  authoritative  information  is  at  hand 
it  is  generally  understood  that  there  is  some  coffee 
to  be  had  in  the  enemy  countries,  but  that  the 
price  asked  puts  it  beyond  the  reach  of  all  but 
the  very  well-to-do.  At  the  close  of  iqi6  coffee 
was 'selling  at  $1  a pound  in  Berlin  and  at  $4  a 
pound  in  Constantinople,  while  in  Vienna,  where 
coffee  is  as  well  liked  as  beer  is  in  Munich,  it 
could  be  obtained  only  with  a coffee  card,  and 
only  at  the  rate  of  a half  pound  per  person  per 
week. 

Tea  substitutes  have  not  proved  so  successful. 
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Early  in  1916  dispatches  from  Berlin  told  of  the 
making  of  a kind  of  “tea”  out  of  grapevine  leaves, 
and  that  the  resulting  brew  had  an  excellent 
flavor.  Hundreds  of  tons  of  the  leaves  were 
harvested  in  Western  and  Southern  Germany, 
dried  in  the  wine  presses  and  sold  everywhere 
as  “genuine  German  tea.” 

Prof.  Udo  Dammer,  of  the  Royal  Botanical 
Gardens  at  Dahlen,  Germany,  announced  in  the 
same  year  that  a mixture  of  dried  blackberry  and 
strawberry  leaves  could  be  made  into  a “tea”  that 
could  not  be  distinguished  from  the  finest  true 
variety,  even  by  experts.  As  to  the  palatability  of 
German  “tea  surrogates”  we  have  the  evidence  of 
a Danish  editor  who  recently  visited  Germany, 
and  who  said  : “The  privations  which  the  Ger- 

mans have  to  suffer  are  enough  to  make  even  a 
Dane  reflect.  * * * Most  households  have  to 
carry  on  without  coffee,  tea,  chocolate,  butter,  fat, 
white  bread  and  sugar.  * * * As  is  well  known, 
the  Germans  are  masters  in  ‘substitutes.’  Their 
coffee  substitute  is  not  bad,  but  the  tea  made  from 
German  plants  tastes  like  soap-water.” 


CHINA  TEA  STILL  DECLINING 


Though  the  Chinese  Government  is  Striving  to 
Rebuild  the  Industry,  Planters  and 
Traders  See  Little  Hope 

By  Thomas  Sammons 

Shanghai 

' I *HE  tea  trade  of  China  is  not  keeping  pace  with 
the  world’s  increasing  consumption  of  tea. 
Efforts  are  being  made  to  regain  the  lost  ground 
by  the  introduction  of  scientific  cultivation  and 
the  use  of  machinery.  The  Ministry  of  Agri- 
culture and  Commerce  has  established  a tea- 
planting model  farm  at  Anhwei,  and  the  first 
batch  of  the  thirty-nine  packages  of  tea  grown 
on  this  farm  was  sent  to  the  Hankow  market  dur- 
ing the  year.  It  is  said  to  have  been  of  good 
quality,  but  no  details  are  yet  available  of  the 
equipment  and  methods  employed. 

Foreign  tea  men*  seem  to  have  little  faith  in  the 
results  of  this  attempted  reform,  and  consider  it 
unlikely  that  Chinese  teas  will  ever  regain  the 
leading  place  in  the  markets  of  the  world.  It  is 
said  that  Chinese  teas  have  less  tannin  than  other 
teas,  and  that  the  finer  grades  are  unsurpassed  in 
delicacy  of  flavor,  but  the  average  tea  drinker 
seems  to  find  the  teas  of  Tndia  and  Ceylon  satis- 
factory. 

The  tea  trade  of  1916  was  disappointing  to  the 
traders  in  black  teas,  who  hoped  to  realize  the 


same  large  profits  that  they  enjoyed  during  the 
preceding  year.  They  did  not  understand,  ap- 
parently, that  the  great  rise  in  the  gold  value  of 
silver  and  the  high  freight  rates  to  Europe  made 
buying  for  London  absolutely  out  of  the  question 
at  the  previous  year’s  prices.  In  the  hope  of  ob- 
taining such  prices  they  competed  in  the  tea- 
producing  districts,  with  the  result  that  the  prices 
of  black  tea  named  to  foreign  buyers  in  Hankow 
and  Foochow  were  prohibitive,  and  had  to  be 
reduced  30  per  cent  before  purchases  could  be 
contemplated.  The  Chinese  tea  dealers  in  Han- 
kow are  said  to  have  lost  about  $1,650,000. 

The  Green  Tea  Trade 

The  trade  in  green  teas  was  more  favorable  to 
the  tea  men,  although  supplies  were  about  10  per 
cent  less  than  for  the  preceding  year.  The 
shortage  was  largely  in  Pingsueys  and  Hoochows, 
which  comprise  about  45  per  cent  of  the  crop  of 
green  tea,  and  which  are  exported  principally  to 
the  United  States.  Accordingly,  there  was  a fall- 
ing off  in  exports  of  green  tea  to  America,  al- 
though more  black  tea  was  shipped,  the  total  ex- 
ports being  about  the  same  as  for  the  year  1915, 
and  amounting  to  18,604,000  pounds.  There  was 
a good  demand  for  the  teas  that  go  to  other  parts 
of  the  world  than  the  United  States  (such  as 
Foong  Mees,  Hysons,  etc.,  exported  in  large 
quantities  to  Russian  Turkestan),  and  prices  gen- 
erally yielded  satisfactory  results  to  the  tea  men. 
Growers  of  the  leaf  had  a profitable  year. 

MAY  CHANGE  TEA  JURISDICTION 
[from  a staff  correspondent] 

Washington,  D.  C.,  Jan.  28,  1918. — There  seems 
to  be  a disposition  in  some  quarters  to  have  the 
tea  law  administration  put  under  the  Department 
of  Agriculture  instead  of  under  the  Treasury 
Department,  as  at  present. 

It  is  understood  that  this  matter  was  taken 
up  recently  at  a meeting  of  collectors  of  customs, 
and  later  referred  to  the  newly-organized  United 
States  Tariff  Commission.  Up  to  this  time  no 
decision  has  been  reached  by  the  Commission. 
Many  officials  in  the  Treasury  Department  are 
opposed  to  any  such  change  of  jurisdiction. 


BRITISH  USE  COCOA  SHELL  POWDER 
The  scarcity  of  cocoa  in  Great  Britain  has  been 
responsible  largely  for  the  introduction  of  a 
cocoa  shell  powder  as  a satisfactory  substitute. 
This  cocoa  surrogate  looks,  smells  and  tastes  like 
the  real  article,  and  apparently  is  as  nutritious 
as  the  high-priced  cocoas.  Grocers  report  in- 
creasing sales  of  the  substitute, 
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A DUTCH  COFFEE  HOUSE  OPENED  IN  HOLLAND,  ABOUT  1650 

A rare  engraving  from  a painting  by  Adriaen  van  Ostade  (1610-1675),  which  is  said  to  be  the  earliest  picture 

of  a coffee  house  in  Western  Europe 


A PICTORIAL  HISTORY  OF  COFFEE 


No.  2 — THE  INTRODUCTION  OF  COFFEE  INTO  WESTERN  EUROPE 


II  This  is  the  second  in  a series  of  garlands  of  rare  engravings  and  historical 
notes  which  have  to  do  with  the  origin  and  spread  of  the  “drink  that  help- 
eth  digestion  and  procureth  alacrity.”  If  The  pictures  are  like  scenes  from 
a pageant  of  manners  and  customs,  showing  the  brewing  and  drinking  of 
coffee  among  the  peoples  of  the  Levant,  Western  Europe  and  the  New  World 
from  the  thirteenth  to  the  eighteenth  centuries. 


REPORTS  concerning  coffee  began  to  drift 
into  Western  Europe  in  the  beginning  of  the 
17th  century.  At  that  time  it  was  called  by 
various  names,  all  of  which  were  more  or  less 
close  imitations,  of  the  Turkish  “kahveh,”  which 
in  turn  was  from  the  Arabian  “qahwah.” 

In  1598  Linschoten, 
writing  of  the  Turks, 
mentioned  their  “mari- 
ner of  drinking  their 
chaoua.”  Parry  in 
1601  called  it  “coffe.” 

Captain  Smith  in  1603 
spoke  of  it  as  “coffa,” 
as  did  also  Sandys 
in  1610. 

An  important  ref- 
erence to  coffee  is 
made  by  John  Evelyn 
in  his  diary  under  the 
date  of  1636.  His 
statement  runs : 

“There  came  in  my 
time  (1636)'  to  the 
college  one  Nathaniel 
C o n o p i o s out  of 
Greece  . . . He 

was  the  first  I ever 
saw  drink  coffee, 
which  custom  ^carne 
not  into  England  till 
thirty  years  after.” 

Coffee  seems  to 
have  been  introduced 
among  the  French  im- 
porters in  Marseilles 
in  1644,  and  among 
this  class  in  Holland 
at  about  the  same 
date. 

The  earliest  picture 
of  aycoffee  house  in 
Western  Europe,  on 


the  authority  of  Westermann’s  Monatschefte,  is 
of  one  in  Holland  depicted  by  the  Dutch  painter 
Adriaen  van  Ostade  about  i6;,o.  It  shows  its 
genesis  from  the  tavern  by  still  bearing  a close 
resemblance  to  one.  Careful  inspection,  however, 
will  discover  in  the  background  a cup  and  saucer 

on  one  bench,  and 
steam  rising  from  a 
pitcher  on  the  stool. 

In  England  the  first 
coffee  house  seems  to 
have  been  opened  in 
i6f;o  in  Oxford,  as 
Wood  states,  “This 
year  Jacob,  a Jew, 
opened  a coffey  house 
at  the  Angel  in  the 
parish  of  S.  Peter  in 
the  East  Oxon.” 

In  London  a coffee 
house  was  opened  in 
1652  by  Pasqua  Rosec, 
a servant  of  Mr.  Ed- 
wards, the  merchant. 
This  was  in  St.  Mich- 
ael’s alley,  Cornhill, 
London.  Others  fol- 
lowed not  long  after- 
wards, among  the 
Tn  o s t famous  of 
which  were  Garra- 
way’s,  Will’s,  St.' 
James’,  and  White’s. 

The  coffee  houses 
in  England  became 
almost  immediately 
meeting  places  for  the 
men  of  intelligence  of 
the  time,  each  cater- 
ing to  certain  classes. 
Will’s,  for  example, 
was  the  center  for  the 
famous  writers,  St. 


A 17TH  Century  Engraving  Showing  Coffee 
Service  in  the  Foirf.  St.  Germain,  Paris 
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James’  for  the  Whigs,  Button’s  for  the  Tories, 
and  so  on. 

The  use  of  coffee,  in  contrast  with  the  heavier 
ale  or  port,  seemed  to  produce  a nimbler  intellect^ 
and  we  read  much  of  the  brilliant  conversation 
and  the  sparkling  wit  of  the  coffee  houses.  It 
is  scarcely  too  much  to  say  that  English  prose  was 


London  Coffee  House  Politicians  of  the  17TH 
Century 

born  in  the  talk  of  the  coffee  houses,  and,  it  may 
be  added,  English  criticism  as  well. 

The  author  John  Dryden  held  forth  in  state  at 
Will’s,  surrounded  by  the  lesser  lights  of  the 
period.  Before  his  death  in  1700,  a sickly  little 
boy,  with  dark,  comprehending  eyes,  was  brought 
in  and  introduced  to  him.  This  was  Alexander 
Pope,  who  was  to  be  Dryden’s  successor  in  Eng- 
lish literature,  and  a prominent  figure  in  the  coffee 
houses  of  the  next  generation. 

As  an  indication  of  how  rapidly  the  use  of 
coffee  spread,  we  find  mention  by  Petty  of  “the 
importation  of  40,000  pounds  ($200,000)  worth 
of  coffee  berries”  in  1662.  Plarvey  in  1665  recom- 
mended it  as  a cure  of  the  plague. 

In  Paris,  coffee  was  introduced  privately  by  M. 
1'hevenot  in  1657,  and  publicly  by  Soliman  Aga, 
the  Turkish  Ambassador,  in  1669.  At  this  date 


coffee  houses,  or  cafes,  were  put  in  by  Pascall,  the 
Armenian,  and  by  Procope,  a Sicilian. 

The  Parisian  coffee  houses  became  almost  as 
great  centers  for  literature  as  the  London  cafes, 
though  at  this  period  literature  in  France  had  a 
greater  number  of  stars  than  the  English.  There 
is  a tradition  that  Moliere  visited  the  coffee 
houses  which  Were  established  not  long  before  his 
death,  and  Racine,  Corneille  and  Pascal  were  all 
known  there.  This  was  particularly  an  age  of 
French  drama,  and  authors  and  stage  stars  both 
used  to  gather  at  the  cafes  and  discuss  the  latest 
play. 

As  seen  in  our  illustrations,  it  was  long  the 
custom  in  Paris  to  decorate  the  coffee  houses  in 
Armenian  or  Oriental  style,  in  harmony  with  their 
origin. 


Early  Parisian  Coffee  House  With  Armenian 
Decorations 

In  Vienna  a small  coffee  house  seems  to  have 
been  started  about  1650,  and  a great  impetus  was 
given  to  the  drink  there  in  1683.  After  the  victory 
by  Sobieski  over  the  Turks,  he  found  a large 
amount  of  coffee  among  the  spoils,  and  authorized 
a soldier,  who  had  distinguished  himself  for  his 
bravery,  to  start  a coffee  house  with  this  supply. 
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In  retrospect,  when  one  realizes  the  glories  of 
the  old-time  coffee  houses,  it  seems  unfortunate 
that  they  should  have  passed  away,  especially  as 
practically  the  only  charge  against  them  was  that 
they  lent  themselves  too  easily  to  free  speech  and 
j criticisms  of  the  king.  With  the  oncoming  rush 
of  prohibition  it  may  be  that  they  could  be  again 
re-established  to  advantage,  as  there  is  nothing 
in  social  life,  not  even  the  clubs,  which  takes 
their  place. 

{To  be  continued ) 


FOLLOW  DIRECTIONS 


Your  Government  Asks  You  to  Prove  That 
Free  People  Can  Obey  Voluntarily,  and 
Thus  Help  Win  the  War 

4 

V/  OU  would  give  your  life  for  your  country. 

You  would  scorn  an  American  whose  pa- 
triotism ended  with  waving  flags,  cheering  the 
j troops  and  standing  up  when  the  band  plays.  You 
want  to  serve  your  country. 

Are  you  willing  to  do  what  your  Government 
, asks?  Are  you  willing  to  follow  directions? 

| Are  you  so  comfortably  fixed  that  you  can 
afford  to  eat  what  you  please?  Ah,  but  you  can’t 
■ afford  to  eat  what  your  country  needs.  Follow 
I directions. 

Are  you  saving  now  of  your  slender  means  all 
you  possibly  can?  Still,  as  far  as  your  circum- 
I stances  permit,  Follow  directions. 

Have  you  servants  who  can’t  be  made  to  under- 
I stand?  It  is  your  chore  to  see  that  they  do. 
J Follow  directions. 

Follow  directions.  To-day  the  direction  is  to 
save  two  slices  of  bread,  an  ounce  of  meat,  an 
ounce  of  sugar,  a snitch  of  butter.  To-morrow 
as  conditions  change  there  will  be  new  directions. 

; Follow  directions. 

1 Follow  directions.  If  Germany  wins  you  will 
be  obeying  orders  given  by  some  one  you  will 
' not  care  to  obey.  Your  Government  asks  you  to 
prove  that  free  people  can  follow  directions. 

| Follow  directions.  If  we  fail  in  this  the  war 
will  drag  on.  As  we  succeed,  we  shall  sooner 
1 have  peace.  Follow  directions. 

BUSINESS  IN  WAR  TIME 

You  are  business  men,  and  you  say:  “This  is 

r all  well  enough,  but  what  does  it  mean?  If  every- 
| body  is  to  stop  buying  non-essentials  business  will 
be  Wrecked.  Business  men  must  live.”  Must 
l they?  A lot  of  men  going  into  this  war  will  not 
i live.  This  is  important  enough  for  men  to  die 
! for,  and  I would  rather  have  a receive^  than  an 
executor. — Frank  A.  Vanderlip. 


A POT  OF  TEA 
By  Robert  W.  Service 

You  make  it  in  your  mess-tin  by  the  brazier’s  rosy 
gleam ; 

You  watch  it  cloud,  then  settle  amber  clear; 

You  lift  it  with  your  bay’nit,  and  you  sniff  the 
fragrant  steam; 

The  very  breath  of  it  is  ripe  with  cheer. 

You’re  awful  cold  and  dirty,  and  a-cursin’  of  your 
lot ; . ... 

You  scoff  the  blushin’  ’alf  of  it,  so  rich  and  rippin 
’ot; 

It  bucks  you  up  like  anythink,  just  seems  to  touch 
the  spot; 

God  bless  the  man  that  first  discovered  Tea ! 

Since  I came  out  to  fight  in  France,  which  ain’t 
the  other  day, 

[ think  I’ve  drunk  enough  to  float  a barge ; 

All  kinds  of  fancy  foreign  dope,  from  caffy  and 
doo  lay, 

To  rum  they  serves  you  out  before  a charge. 

In  back  rooms  of  estaminays  I’ve  gurgled  pints 
of  cham ; 

I’ve  swilled  down  mugs  of  cider  till  I’ve  felt  a 
bloomin’  dam ; 

But  ’struth;  they  all  ain’t  in  it  with  the  vintage 
of  Assam ; 

God  bless  the  man  that  first  invented  Tea! 

1 think  them  lazy  lumps  o’  gods  wot  kips  on 
asphodel, 

Swigs  nectar  that’s  a flavour  of  Oolong; 

I only  wish  them  sons  0’  guns  a-grilling  down 
in  ’ell 

Could  ’ave  their  daily  ration  of  Suchong. 

Hurrah ! I’m  off  to  battle,  which  is  ’ell  and  ’eaven 
too; 

And  if  I don’t  give  some  poor  bloke  a sexton’s 
job  to  do, 

To-night,  by  Fritz’s  campfire,  won’t  I ’ave  a gor- 
geous brew ; 

(For  fightin’  mustn’t  interfere  with  Tea.) 

To-night  we’ll  all  be  telling  of  the  Boches  that 
we  slew, 

As  we  drink  the  giddy  victory  in  Tea! 

— From  “ Rhymes  of  a Red  Cross  Man.” 

Copyright  by  Barse  & Hopkins,  New  York. 

JAVA  COFFEE  GOING  OUT 

Planters  on  Sumatra’s  West  Coast  Are  Turning 
to  the  Culture  of  the  Robusta  Variety 
and  the  Growing  of  Quinine 

Horace  J.  Dickinson 

Padang,  Sumatra 

THE  culture  of  Java  coffee  on  Sumatra’s  west 
coast  has  been  abandoned  almost  entirely, 
and  is  now  confined  chiefly  to  the  wild  product. 
On  estates  situated  high  in  the  mountains  Java 
coffee  is  being  replaced  gradually  by  quinine,  while 
on  estates  on  lower  levels  Robusta  coffee  is  being 
grown  with  much  success. 

Owing  to  the  excellent  results  obtained  in 
former  years  from  Robusta  coffee,  not  only  have 
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European  plantations  been  extended  but  the  na- 
tives are  applying  themselves  more  and  more  to 
the  growing  of  this  variety.  The  acreage  under 
cultivation  has  iiiGreased  yearly.  The  coffee 
grown  on  these  estates  is  in  better  demand  in 
European  markets  than  the  wild  product. 

In  November,  1916,  a new  plantation  was 
opened  in  the  Moeara  Laboeh  district  with  Euro- 
pean capital,  while  a second  plantation  will  be 
opened  in  the  early  part  of  1918.  It  is  proposed 
to  plant  coffee  on  these  plantations  as  a beginning 
and  later  undertake  the  cultivation  of  tea. 


TO  NEUTRALS 


An  Appeal  to  Those  Nations  Holding  Aloof 
from  the  War  Against  Germany, 

“the  Imperial  Pirate’’* 

By  Dr.  Frank  Crane 
New  York 

ISTEN,  Neutrals! 

You,  Holland;  you,  Denmark;  you,  Norway 
and  Sweden,  who  are  next  door  to  the  house 
where  the  supreme  assassin  of  history  is  murder- 
ing the  father  or  driving  him  away  in  a slavery 
more  brutal  than  any  African  outrage,  raping  the 
mother,  mutilating  the  boys  and  carrying  the 
little  girls  away  into  captivity,  helping  himself  to 
all  the  food  in  the  place,  robbing  it  of  all  its  tools 
and  metals  wherewith  to  forge  swords  for  himself 
and  stripping  the  chest  of  its  money. 

Don’t  you  hear  their  shrieks?  Can  you  sleep 
on,  and  dine,  and  go  about  your  business,  with 
these  blood-curdling  sounds  in  your  ears  ? 

Of  course  you  want  to  be  neutral.  You  say  it 
is  none  of  your  quarrel.  But  you  are  mistaken. 

At  first  it  may  not  have  seemed  to  be  your  war. 
But  it  is  now.  For  it  is  a war,  not  upon  this 
state  or  that,  but  upon  Humanity. 

And  listen,  Spain,  and  you,  South  American 
Republics!  Is  it  nothing  to  you,  all  ye  that  pass 
by? 

The  Imperial  Pirate  knows  no  favorites.  He 
has  torpedoed  the  ships  of  Scandinavia.  He  has 
impressed  Dutchmen  into  slavery  in  his  gun 
works.  He  has  smitten  Spain  in  her  maritime 
trade.  And  many  a South  American  vessel  has 
been  checked  off  on  his  books  as  “spurlos 
versenkt.” 

He  is  shooting  up  the  world. 

He  is  the  drunken  cowboy  Bad  Man  of  the 
earth. 

Do  you  think  you  will  escape  if  he  is  victo- 

* Copyright  by  Frank  Crane.  Reprinted  by  permission 
of  The  Associated  Newspapers. 


rious?  Do  you  imagine  he  loves  you  more  than 
little  Belgium? 

We  appeal  not  to  your  rulers  and  diplomats, 
not  even  to  your  merchants  and  bankers,  but  to 
your  People,  to  the  laborers,  the  multitude. 

You  have  your  labor  unions,  aiming  to  relieve 
the  unjust  conditions  of  your  workers.  What 
about  the  working  class  of  Belgium,  beaten  with 
whips,  cowed  with  revolvers,  reduced  to  pitiable 
slavery  ? 

If  Germany  is  successful,  have  you  any  reason 
to  suppose  she  will  be  any  tenderer  with  you  than 
she  has  been  with  the  Belgians? 

Come  on  in ! 

We  tried  to  keep  out  of  it  ourselves,  but  could 

not. 

Even  Japan  and  China  have  lined  up.  Have 
you  less  feeling  of  humanity  than  Orientals? 


COFFEE  PRICES  IN  BIG  CITIES 
Statistics  issued  by  the  United  States  Depart- 
ment of  Labor  show  that  on  November  15,  1917. 
the  average  retail  price  of  coffee  per  pound  in 
New  York  was  26.1  cents,  in  Boston  34.4  cents,  in 
Washington,  D.  C.,  28.6  cents,  in  Denver  30  cents, 
and  in  San  Francisco  30.5  cents.  The  figures 
show  little  change  over  those  prevailing  November 
13,  1916. 

WHY  HAVRE  BOURSE  WAS  CLOSED 
In  explaining  the  reason  for  forbidding  all 
coffee  deals  on  the  Havre  Bourse,  Victor  Boret, 
the  French  Food  Minister,  said  that  the  supply 
of  coffee  on  hand  was  sufficient  for  France’s  needs 
for  more  than  a year,  and  that  the  step  was  taken 
to  release  tonnage  for  transportation  of  American 
troops  and  material.  He  warned  the  people 
against  excessive  buying  and  hoarding. 


THE  CARTER,  MACY  TEA  CASE 
Washington,  D.  C,  Jan.  28,  1918. — The  Carter, 
Macy  Company’s  tea  case,  which  is  now  pending 
in  the  Supreme  Court,  is  expected  to  come  up  for 
initial  argument  about  the  middle  or  latter  part 
of  March.  No  motion  has  been  made  by  attorneys 
interested  in  the  case  to  advance  it  on  the  calen- 
dar. Up  to  this  time  no  briefs  in  the  case  have 
been  filed  with  the  court. 


ARON  SELLS  TWO  EXCHANGE  SEATS 
J.  Aron,  of  J.  Aron  & Co.,  Inc.,  recently  sold 
two  of  his  extra  memberships  in  the  New  York 
Coffee  and  Sugar  Exchange.  One  went  to  Hop- 
kins Bros,  for  $4,500  and  the  other  to  Block, 
Maloney  & Co.  for  $4,200. 


February,  1918 


THE  TEA  AND  COFFEE  TRADE  JOURNAL 


129 


LICENSES  FOR  COFFEE  MEN 


Hoover  Regulates  Green  Coffee  Trade  to  Check 
Speculation — Roasters’  Profits 
Under  Scrutiny 

D ELIEVING  that  the  recent  2-cent  advance  in 
the  price  of  green  coffee  and  the  unusual  ac- 
tivity in  the  market  were  due  to  speculation, 
President  Wilson  on  January  31,  acting  on  a re- 
quest by  Federal  Food  Administrator  Hoover,  is- 
sued a proclamation  requiring  all  importers  and 
distributers  of  green  coffee  to  procure  a license 
before  February  4,  1918. 

This  announcement  came  as  a complete  surprise 
to  the  green  coffee  interests  and  caused  a mild 
panic  among  the  speculators.  On  February  1 the 
market  went  off  63  to  69  points. 

Front  street  was  unanimous  in  agreeing  that 
the  Government’s  action  was  both  necessary  and 
wise.  The  so-called  “alien  interests,”  held  re- 
sponsible by  the  regular  traders  for  the  unwar- 
ranted advances,  were  demoralized. 

Green  Coffee  Men  Accuse  Roasters 

While  the  green  coffee  men  accepted  the  new 
regulations  gracefully,  they  made  a point  of  the 
fact  that  in  so  far  as  the  traders  in  actual  coffee 
were  concerned  they  had  not  been  taking  ex- 
cessive profits,  claiming  rather  that  the  war  years 
had  been  lean  years  for  them.  Some  of  the 
leaders  in  the  green  coffee  trade  interviewed  by 
this  paper  suggested  that  an  examination  of  the 
roasting  business  might  discover  evidences  of 
profiteering.  The  Government  is  said  to  be  al- 
ready scrutinizing  coffee  roasters’  profits. 

B.  C.  Casanas,  speaking  for  the  members  of 
the  National  Coffee  Roasters’  Association,  of 
which  he  is  president,  intimates  that  in  view  of 
the  increased  cost  of  doing  business  additional 
profits  might  be  justifiable. 

The  President's  Proclamation 

The  text  of  the  section  in  President  Wilson’s 
proclamation  that  concerns  the  green  coffee  trade 
is  as  follows : 

All  persons,  firms,  corporations  and  associa- 
tions engaged  in  the  business  of  importing  or  dis- 
tributing green  coffee  are  hereby  requested  to 
procure  aiicense  on  or  before  February  4,  1918. 

Application  for  license  must  be  made  to  the 
United  States  Food  Administration,  Washington, 
License  Divisions,  on  forms  prepared  by  it  for 
that  purpose,  which  may  be  obtained  on  request. 

Any  person,  firm,  corporation  or  association 
other  than  those  hereinbefore  excepted  who  shall 
engage  in  or  carry  on  any  business  hereinbefore 
specified  after  February  4,  1918,  without  first  pro- 
curing such  license,  will  be  liable  to  the  penalty 
prescribed  by  said  Act  of  Congress. 


The  United  States  Food  Administration  fur- 
nished this  paper’s  Washington  correspondent 
with  the  following  official  “interpretation”  of 
President  Wilson’s  proclamation: 

“All  importers  and  distributers  of  green  coffee 
are  required  to  procure  a license  on  or  before 
February  4,  1918.  The  United  States  Food  Ad- 
ministration requested  this  action,  owing  to  the 
large  increase  of  outside  speculation  in  green 
coffee  futures  which  has  occurred  in  the  past 
few  weeks. 

“By  the  proclamation,  importers  and  distrib- 
uters of  green  coffee  come  under  the  license 
regulations,  and  are  required  to  sell  such  goods 
at  not  more  than  a reasonable  advance  over  actual 
purchase  price  of  the  particular  goods  sold,  with- 
out regard  to  the  market  or  replacement  value  at 
the  time  of  such  sale. 

“The  Food  Administration  forbids  resales  of 
green  coffee  within  the  same  trade. 

“The  license,  in  selling  commodities,  is  re- 
quired to  keep  such  commodities  moving  to  con- 
sumers in  as  direct  a line  as  is  practicable  and 
without  unreasonable  delay.  Resales  within  the 
same  trade  without  reasonable  justification,  espe- 
cially in  tending  to  resale  at  higher  market  price 
to  the  retailer  or  consumer,  will  be  dealt  with  as 
unfair  practice.  License  will  be  revoked  if  dealers 
violate  this  rule.” 

Views  of  the  Trade 

When  seen  by  a representative  of  this  paper, 
George  W.  Lawrence,  president  of  the  New  York 
Coffee  and  Sugar  Exchange,  stated  that  the 
licensing  order  was  in  line  with  the  Government’s 
policy  of  preventing  speculation  in  food  com- 
modities and  of  lowering  the  cost  of  living.  Mr. 
Lawrence  explained  that,  in  his  opinion,  the 
authorities  had  no  desire  to  interfere  with  legiti- 
mate coffee  trading,  and  that  the  new  ruling  was 
designed  to  prevent  unwarranted  price  advances 
due  to  speculation.  Mr.  Lawrence  believed  the 
move  a wise  one,  and  was  in  hearty  sympathy 
with  the  aims  of  the  Food  Administration. 

A prominent  member  of  the  green  coffee  trade, 
when  interviewed,  was  emphatic  in  his  denuncia- 
tion of  profiteering  in  the  coffee  trade.  He  ac- 
cused coffee  roasters  of  taking  excessive  profits, 
and  said  that  if  the  Government  wasn’t  already 
investigating  the  roasting  trade  it  ought  to. 

A leading  coffee  broker  said  that  he  favored 
most  anything  that  would  prohibit  the.  “alien” 
speculators  from  playing  “ducks  and  drakes”  with 
the  coffee  market,  as  they  have  been  doing  in  the 
past  several  weeks,  and  was  particularly  glad  to 
learn  that  the  Government  had  stepped  in  at  this 
juncture.  He  said  that  the  whole  coffee  trade 
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from  legitimate  trader  to  retailer,  would  quickly 
feel  the  benefits  of  Federal  regulation.  In  his 
opinion  the  advance  of  2 cents  a pound  in  green 
coffee  of  recent  date  was  wholly  unwarranted  by 
conditions.  He  explained  that  there  was  plenty 
of  coffee  in  this  country  and  a great  abundance  in 
Brazil. 

A Front  street  coffee  roaster  was  of  the  opinion 
that  the  licensing  plan  was  bound  to  prove  an  ex- 
cellent thing  for  all  the  legitimate  coffee  interests. 
He  said  that  in  his  belief  not  one-quarter  of  the 
transactions  that  took  place  in  the  latter  part  of 
January  on  the  Coffee  Exchange  could  be  charac- 
terized as  ‘‘legitimate,”  meaning  that  interests 
outside  of  the  coffee  trade  had  come  into  the 
market  to  get  some  quick  profits  on  one  of  the 
cheapest  food  products.  This  roaster  expressed 
his  belief  that  by  licensing  the  importers  and  dis- 
tributers the  “aliens”  would  be  driven  out. 

Another  member  of  the  trade  said  that  the 
measure  was  necessary  to  check  the  bullish  senti- 
ment that  had  developed  over  the  shipping  con- 
ditions. “Eventually  it  may  prove  a blessing,”  he 
declared. 

In  line  with  the  foregoing  trade  comment  a 
New  York  coffee  broker  says  that  if  an  import 
duty  were  imposed  on  green  coffee  it  would  not 
only  stop  speculation  in  that  commodity  but  fur- 
nish substantial  additional  revenue  for  the  Gov- 
ernment. He  suggests  a 5-cent  import  duty, 
which  would  result  in  about  $50,000,000  revenue. 


How  Washington  Sees  It 
' [from  a staff  correspondent] 

Washington,  D.  C.,  Feb.  2,  1918. 

“At  this  time  we  do  not  contemplate  making 
any  investigation  into  the  alleged  excessive  profits 
of  the  coffee  roasters  of  the  country,”  said  T.  F. 
Whitmarsh,  Director  of  Distribution  of  the 
United  States  Food  Administration,  and  well 
known  to  the  trade,  in  talking  with  your  cor- 
respondent about  the  licensing  of  the  green  coffee 
people  and  relative  matters.  He  said  that  the 
Administration  expects  the  coffee  roasters  of  the 
country  to  make  a profit  no  greater  than  their 
pre-war  profit. 

Mr.  Whitmarsh  stated  that  the  outline  of  the 
license  rules  governing  the  green  coffee  trade  had 
not  been  completed  up  to  this  time.  It  is  under- 
stood on  very  good  authority  that  in  the  very  near 
future  the  Food  Administration  is  going  to  re- 
quire the  green  coffee  merchants  to  make  a 
monthly  report  on  their  profits  on  green  coffee. 
This  will  doubtless  be  in  the  form  of  a question- 
naire which  will  be  sent  out  to  all  of  the  green 
coffee  merchants. 


It  is  held  at  the  Food  Administration  that  the 
coffee  broker  is  to  be  licensed  as  well  as  the  green 
coffee  merchants. 

It  is  a foregone  conclusion  that  the  roasted 
coffee  dealers  will  have  to  sell  on  the  price  basis 
of  the  green  coffee  merchants,  and  therefore  the 
officials  believe  that  they  have  struck  the  root  of 
the  matter  in  getting  a hold,  or  trying  to,  of  the 
green  coffee  situation. 

Officials  in  charge  of  this  work  are  anxious  that 
the  coffee  roasters  shall  be  patriotic  and  try  and 
co-operate,  so  that  they  will  not  be  forced  to  take 
methods  with  them  as  with  the  green  coffee  trade. 

The  Food  Administration  officials  have  called 
on  the  Coffee  Exchange  to  stop  speculation  in 
green  coffee.  They  state  that  they  are  in  close 
touch  with  the  trade,  and  know  many  of  the 
things  that  have  been  going  on,  intimating  that 
they  are  well  aware  of  many  speculative  deals 
which  have  been  put  through.  That  is  given  as 
the  reason  for  the  recent  order  licensing  the 
green  coffee  men.  Lamm. 


The  Roasters'  Association  Viewpoint 
[from  a staff  correspondent] 

New  Orleans,  Feb.  4,  1918. 

B.  C.  Casanas,  president  of  the  National  Coffee 
Roasters’  Association,  said  he  had  heard  of  no 
complaint  regarding  roasters  taking  excessive 
profits,  and  he  therefore  is  not  in  a position  to 
state  what,  if  any,  action  might  be  taken. 

He  said  that  undoubtedly  the  association  would 
act  if  members  were  shown  to  be  doing  business 
in  a manner  that  called  for  it,  but  he  intimated 
that  with  the  increased  expenses,  some  of  them 
directly  placed  by  the  Government,  some  addi- 
tional revenue,  as  compared  with  pre-war  times, 
might  be  inevitable,  though  coffee  is  one  of  the 
cheapest  products  in  the  market.  E.  K.  P. 


Coffee  Men  Call  on  Whitmarsh 
[from  a staff  correspondent] 

Washington,  D.  C.,  Feb.  5,  1918. 

George  Lawrence,  president  of  the  New  York 
Coffee  Exchange,  and  a large  committee  from  the 
New  York  trade,  had  an  all-day  conference  here 
to-day  with  Theodore  Whitmarsh,  of  the  Food 
Administration,  in  connection  with  the  licensing 
of  the  green  coffee  trade.  The  committee  pointed 
out  some  of  the  difficulties  of  the  situation  and 
asked  to  be  further  enlightened  on  the  law.  Mr. 
Whitmarsh  pointed  out  the  Government’s  posi- 
tion, and  said,  “What  are  you  going  to  do  for 
us?”  The  committee  returned  to  New  York  this 
afternoon.  Lamm. 


February,  1918 


THE  TEA  AND  COFFEE  TRADE  JOURNAL 


Chicago  Grocers  Complain  to  Hoover 
[from  a staff  correspondent] 

Chicago,  Feb.  4,  1918. 

Harrison  Parker,  president  of  the  National 
Society  of  Fruitvalers,  which  operates  a working- 
men’s chain-store  system  in  this  city,  telegraphed 
Food  Administrator  Hoover,  on  January  30,  com- 
plaining of  the  condition  of  the  coffee  market. 

President  Parker  said  that  the  food  speculators, 
who  had  been  driven  out  of  speculation  in  butter, 
eggs  and  cold  storage  products  by  the  United 
States  Food  Administration,  had  turned  to  the 
coffee  market,  and  were  carrying  on  a systematic 
campaign  through  the  New  York  Coffee  Ex- 
change to  advance  the  price  of  coffee.  He  asked 
the  Food  Administrator  to  make  immediate  in- 
vestigation of  the  coffee  business  of  the  country, 
and  to  confine  trading  to  bona-fide  dealers,  as  has 
been  done  with  other  food  products,  to  the  end 
that,  the  profiteers  may  be  driven  from  the  busi- 
ness. 

To  this  message  the  Food  Administrator  sent 
the  following  telegram  to  President  Parker  on 
February  2 : 

“Your  wire  thirtieth.  Have  acted  with  regard 
to  New  York  Coffee  Exchange,  and  green  coffee 
has  just  been  placed  under  license,  effective  Feb. 
fourth.  Excessive  prices  for  roasted  coffee  and 
any  violation  of  statute  by  coffee  dealers  or 
others  will  be  prosecuted.” 

Herbert  C.  Hoover. 


Maximum  Price  on  Coffee  Options 

When  the  New  York  coffee  men’s  committee 
returned  from  Washington  on  February  6,  Presi- 
dent Lawrence  announced  from  the  rostrum  of 
the  Exchange  that  a maximum  price  on  options 
had  been  fixed  by  Food  Administrator  Hoover 
as  per  the  following  ruling,  which  was  duly 
posted : 

All  purchases  and  sales  of  green  coffee  on  the 
New  York  Coffee  and  Sugar  Exchange,  Inc.,  for 
delivery  during  the  current  month  at  prices  ex- 
ceeding 814  cents  (eight  and  one-half  cents)  per 
pound  for  type  No.  7,  New  York  Coffee  and 
Sugar  Exchange  standard,  with  customary  allow- 
ances for  other  grades,  as  provided  by  the  rules 
of  the  said  Exchange,  are  hereby  prohibited,  and 
all  purchases  and  sales  of  green  coffee,  for  de- 
livery in  months  other  than  the  current  month,  at 
prices  which  exceed  the  prices  aforesaid  by  more 
than  $.0015  per  pound  for  each  and  every  suc- 
ceeding month  up  to  and  including  the  month 
specified  for  delivery,  are  hereby  prohibited.  The 
said  prices  shall  be  subject  to  modification  from 
time  to  time  by  the  U.  S.  Food  Administrator. 

Herbert  C.  Hoover. 

Effective  Feb.  6,  T918, 
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For  actual  dealers  in  the  green  coffee  bean,  the 
Food  Administration  has  also  issued  a special 
rule  prohibiting  them  from  having  on  hand  or 
under  control  in  this  country  supplies  more  than 
sufficient  for  their  reasonable  requirements  for 
ninety  days.  This  is  an  exception  to  the  general 
rules  and  regulations  governing  licensed  dealers 
in  other  commodities,  limiting  the  amounts  they 
may  have  on  hand  to  quantities  no  greater  than 
their  reasonable  requirements  for  sixty  days.  The 
stocks  permitted  to  the  coffee  dealers  are,  of 
course,  in  addition  to  those  which  they  may  have 
en  route  from  foreign  countries  or  which  they 
may  have  in  such  countries  under  contract. 


Roasted  Coffee  Prices  Considered 
Roasted  coffee  prices  were  also  discussed  at 
the  Washington  conference,  and  it  is  believed  that 
a ruling  will  shortly  be  announced  dealing  with 
the  price  of  the  roasted  product. 

George  W.  Lawrence,  president  of  the  New 
York  Coffee  and  Sugar  Exchange,  who  headed 
the  committee  which  went  to  Washington,  stated 
that  Mr.  Hoover  and  his  associates  were  ex- 
tremely fair  in  their  attitude,  and  that  it  seemed 
to  be  their  policy  to  interfere  with  business  as 
little  as  possible;  also  that  there  was  to  be  no 
closing  of  the  Exchange. 

Those  making  the  trip  to  Washington  in  addi- 
tion to  Mr.  Lawrence  were  Stephen  H.  Dorr, 
Arnold  Dorr  & Co.;  William  Bayne,  Jr.,  William 
Bayne  & Co. ; L.  S.  Bache,  J.  S.  Bache  & Co. ; 
W.  L.  Johnson,  Shearson,  Hammill  & Co.;  Henry 
Schaefer,  Siegfr.  Gruner  & Co.;  William  A. 
Jamison,  Arbuckle  Bros.,  and  Ross  W.  Weir, 
Ross  W.  Weir  & Co. 


MITCHELL  TELLS  OF  TEA  TRIP 


In  Interview  With  Our  Washington  Correspond- 
ent, He  Says  Far  Eastern  Tea  Men 
Are  Trying  to  Meet  U.  S. 

Tea  Standards 


[From  a Staff  Correspondent] 

Washington,  D.  C.,  Jan.  26,  1918. 

EORGE  F.  MITCHELL,  supervising  tea  ex- 
aminer,  returned  to  Washington  yesterday 
from  his  inspection  trip  through  the  Far  Eastern 
tea-growing  countries.  He  left  this  country  on 
March  29,  1917.  He  states  that  he  found  the  tea 
law  as  operated  by  the  United  States  Government 
to  be  very  nearly  correct. 

Mr.  Mitchell  said  that  in  the  Far  East  the  im- 
porters seem  to  be  trying  to  live  up  to  United 
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States  Government  tea  standards,  and  where  this 
is  not  the  case  it  is  due  more  to  ignorance  of  the 
law  than  anything  else.  He  says  that  he  had  op- 
portunity in  many  instances  to  explain  the  law  to 
those  who  have  not  been  keeping  in  as  close  touch 
with  changes  as  they  might.  Such  misunderstand- 
ings as  do  exist,  Mr.  Mitchell  says,  are  rather 
among  the  foreign  exporters  than  the  American 
importers. 

In  the  near  future  Mr.  Mitchell  will  make  a 
formal  report  of  his  trip  to  the  Secretary  of  the 
Treasury,  telling  what  he  observed  and  what  he 
judges  will  be  most  helpful  in  continuing  the 
work.  It  is  expected  that  the  report  will  be  en- 
tirely confidential.  Lamm. 


WHO’S  WHO  IN  THE  TRADE 

An  Appreciation  of  S.  H.  Holstad,  First  Vice- 
President  of  the  National  Coffee 
Roasters’  Association 

O H.  HOLSTAD  is  the  self-made  type  of  man. 
^ • Though  he  began  business  life  with  less 
than  the  average  educational  preparation — he  had 
two  years  of  “schooling”  in  Norway  and  one  in 
Chicago — he  has  won  his  way  into  prominence 
among  the  coffee  roasters  of  the  United  States. 
His  fellows  are  agreed  that  his  rugged  honesty 
and  keen  foresight  are  the  qualities  largely  re- 
sponsible for  his  success  in  his  chosen  field. 

Association  coffee  roasters  need  no  introduc- 
tion to  Mr.  Holstad.  He  has  been  an  active  mem- 
ber of  the  National  Coffee  Roasters’  Association 
for  many  years,  once  serving  as  a member  of  the 
board  of  directors,  and  this  year  occupying  the 
position  of  first  vice-president. 

The  United  States  is  Mr.  Holstad’s  adopted 
land.  He  was  born  in  Norway,  September  23, 
1871,  and  arrived  in  Chicago  on  the  Fourth  of 
July,  1880.  After  trying  his  youthful  hands  at 
other  lines  of  business  he  turned  to  the  coffee 
trade  in  1892,  joining  the  Thomson  & Taylor  Spice 
Company.  On  December  31,  1901,  he  left  Thom- 
son & Taylor  to  go  into  business  for  himself  in 
Minneapolis  as  a member  of  the  firm  of  Atwood 
& Holstad,  from  which  he  withdrew  in  1906. 

Mr.  Holstad  returned  to  the  coffee  business  in 
1908,  forming,  with  Charles  A.  Ekelund,  Alexan- 
der W.  Kreiser  and  himself,  the  partnership  of 
S.  H.  Holstad  & Co.,  of  Minneapolis.  The  com- 
pany was  incorporated  in  the  next  year,  and  is 
now  one  of  the  representative  Middle  Western 
companies  doing  an  importing,  roasting  and  job- 
bing business  in  teas,  coffees  and  spices. 

Outside  of  business  hours,  Mr.  Holstad  is  much 


occupied  in  fostering  religious  welfare  in  the 
Lutheran  Church.  He  holds  various  offices  in 
congregations  in  Minneapolis,  Chicago  and  North- 
field,  and  is  chairman  of  the  Lutheran  Board  of 
Publications  and  Board  of  Trustees  which  con- 
ducts foreign  missions.  He  is  also  actively  in- 
terested in  quite  a number  of  educational  and 
charitable  institutions  in  the  United  States  and 
Canada. 

ROASTING  COSTS  IN  CHICAGO 


Association  Members  Decide  They  Have  Been 
Charging  Too  Little,  and  One  Roaster 
Advances  Price 


[From  a Staff  Correspondent] 

Chicago,  Jan.  31,  1918. 

A FTER  several  months  of  discussion  the  mem- 
bers  of  the  Chicago  Coffee  Roasters’  Asso- 
ciation have  come  to  the  conclusion,  according  to 
President  G.  E.  McKenney,  that  the  cost  of  roast- 
ing coffee  is  35  to  40  cents  a sack.  The  prevailing 
charge  for  roasting  coffee  here  is  30  cents  a sack. 
Despite  the  fact  that  the  membership  of  the  local 
coffee  fraternity  is  unanimously  agreed  on  these 
figure  they  are  reluctant  to  advance  the  price.  As 
one  member  of  the  trade  put  it,  “Each  is  afraid 
to  be  the  first  to  advance  prices  for  fear  he  will 
lose  some  business.” 

However,  one  firm,  Grossfeld  & Roe,  has  de- 
cided to  blaze  the  trail,  and  beginning  to-morrow, 
according  to  Mr.  McKenney,  of  the  coffee  de- 
partment of  that  house,  this  firm  will  advance  its 
roasting  rates  to  40  and  50  cents  per  sack,  the 
lower  figure  for  straight-run  roasting  and  the 
higher  for  single-sack  roasting. 

“If  we  can’t  get  that  price,”  Mr.  McKenney 
said,  “the  probability  is  that  we  will  abolish  roast- 
ing charges  altogether  and  add  the  cost  of  roast- 
ing to  the  price  of  the  coffee.  In  this  event  the 
advance  probably  will  be  half  a cent  a pound.” 

The  Chicago  association  is  still  discussing  the 
advisability  of  readjusting  terms  and  discounts, 
but  on  that  question  the  sentiment  is  not  so  uni- 
fied. While  some  roasters  are  in  favor  of  reduc- 
ing terms  on  coffee  to  30,  others  point  out  that 
this  would  throw  additional  burdens  on  the  retail 
grocer,  who  is  already  severely  handicapped  in 
competing  with  the  chain-store  groceries.  The 
chain  stores,  President  McKenney,  of  the  local 
association  explained,  get  at  least  60  days  on 
coffee,  and  he  added,  “We  don’t  want  to  make  the 
retail  grocer’s  burden  any  greater  than  it  is.” 

L.  R. 
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THE  COFFEE  EXCHANGE  IN  1917 


President  Lawrence,  Who  Was  Re-elected  to 
Office  for  191 8,  Reports  a Most  Diffi- 
cult Year,  Owing  to  the  War 


George 


Lawrence 


tivitiqs  of  the  Coffee 


A T the  annual  election  of  officers  of  the  New 
**  York  Coffee  and  Sugar  Exchange,  held  Janu- 
ary 17,  George  W.  Lawrence  was  re-elected  presi- 
dent. Stephen  H.  Dorr  was  chosen  vice-president, 
and  Furman  T.  Nutt,  Jr.,  treasurer.  The  follow- 
ing were  elected  mem- 
bers of  the  board  of 
managers  to  serve  two 
years  : Walter  F.  Blake, 
Edward  F.  Dierks, 
Manuel  E.  Rionda, 
Thorlief  S.  B.  Nielsen, 
Leopold  S.  Bache  and 
Clarence  J.  Housman. 
Augustus  M.  Wal- 
bridge,  John  W.  Ed- 
monds and  Charles  J. 
Walter  were  elected  to 
serve  for  one  year. 

In  reviewing  the  ac- 
Exchange  during  1917, 
President  Lawrence  reported  that  it  was  a “most 
difficult  and  trying  year,  and  especially  so  in  cof- 
fee.” In  the  early  spring  and  summer  months 
sugar  more  than  offset  the  lethargy  of  the  coffee 
market,  he  added,  but  this  factor  was  removed 
when  the  Food  Administration  requested  the  Ex- 
change on  August  16  to  cease  trading  in  sugar 
futures,  which  request  was  promptly  complied 
with  for  the  duration  of  the  war.  Many  of  the 
sugar  trade  expect  that  after  the  war  a largely 
increased  volume  of  business  will  be  done  on  the 
Exchange,  and  in  preparation  for  this  increase  a 
committee  has  been  appointed  to  consider  changes 
in  existing  conditions. 

Ten  amendments  to  the  by-laws  and  two  to  the 
trade  rules  were  made  during  the  year,  the  most 
drastic  being  that  which  provides  that  no  alien 
elected  after  July  1 can  serve  as  an  officer  of  the 
Exchange  or  on  any  committee,  or  vote  in  person 
or  by  proxy,  or  make  or  sign  any  contract  on  the 
Exchange,  or  permit  any  such  contract  to  be 
signed  by  a firm  of  which  he  is  a partner,  unless 
at  least  one  other  member  of  the  firm  is  either  a 
member  of  the  Exchange  elected  prior  to  July  1, 
1917,  or  a member  of  the  Exchange  who  is  a citi- 
zen of  the  United  States. 

President  Lawrence  reported  that  the  highest 
price  for  coffee  futures  during  the  year  was  when 
December  sold  at  9.44  cents  during  January,  1917, 


and  the  lowest  when  December  sold  at  6.67  cents 
in  November,  1917.  The  highest  price  for  spot 
No.  7 coffee  was  in  May,  1917,  when  it  sold  at 
iol/2  cents,  and  the  lowest  price  was  in  Novem- 
ber, when  it  sold  at  y}/2  cents. 

The  annual  report  closed  with  a resolution  of 
thanks  to  the  men  who  composed  the  sugar  liqui- 
dating committee  that  was  appointed  to  facilitate 
the  closing  of  outstanding  future  contracts  after 
trading  in  sugar  futures  was  suspended  in  August. 
The  committee  was  made  up  of  the  following: 
Henry  Schaefer,  William  Bayne,  Jr.,  Franklin  W. 
Hopkins,  M.  R.  Mayer  and  A.  Schierenberg. 


AMERICAN  COFFEE  BLACKLIST 


Revised  Directory  of  “Enemy”  Coffee  and 
Cacao  Concerns  in  Latin  America  with 
Whom  it  is  Forbidden  to  Trade 
Except  Under  License 


nPHE  following  revised  list  of  “enemy”  coffee 
*■  and  cacao  concerns  doing  business  in  Latin 
America  is  published  for  the  guidance  of  buyers 
in  the  United  States.  Americans  are  forbidden 
to  trade  with  them  under  the  provisions  of  the 
“enemy  trading  act”  unless  they  have  a license  to 
do  so.  The  directory  includes  those  names  that 
appeared  in  our  December  issue  and  several  new 
ones  of  firms  that  handle  coffee  as  well  as  other 


products : 


Brazil 


Baasch,  Hermann  Rio  de  Janeiro 

Bayer  & Co.,  Frederico Rio  de  Janeiro 

Behrmann  & Co Bahia 

Berringer  & Co x Para 

Chaves,  J.  P Santos 

Dauch  & Co Santos 

Diebold  & Co Santos 

Diebold,  Alexander Santos 

Domschke  & Co : Bahia 

Green  & Co.,  Belem Para 

Guimares,  Jose Santos 

Jacobsen,  S Santos 

Nossack  & Co Santos 

Oliveira  & Co. Santos 

Ornstein  & Co Rio  de  Janeiro 

Overbeck,  W Bahia 

Schmidt  & Co Sao  Paulo 

Schmidt,  Francesco Santos 

Schmidt,  Trost  & Co Sao  Paulo 

Schoenn  & Co.,  Roberto Rio  de  Janeiro 

Selva,  Antonio  Carlos  de Sao  Paulo 

Sinner,  Alfredo  Santos 

Trinks  & Co.,  Peter Santos 


Wille  & Co.,  Theodore — Sao  Paulo,  Rio  de  Janeiro 
and  Santos. 


Colombia 


Anez  & Co.,  Julio  A Cucuta 

Beckmann  & Co Cucuta 

Berne  & Co.,  O Barranquilla 

Brener,  Moller  & Co Cucuta  and  Barranquilla 
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Dissel,  Van  Rode  & Co Cucuta 

Empresa  Hanseatica Barranquilla 

Escobar  & Co Cali 

Gomez,  Hermanos  Manisales 

Held,  A Barranquilla 

Lindemayer,  Wiese  & Co.  Barranquilla 

Wessels,  Bernhard  Bucaramanga 


Costa  Rica 


Carranza,  Jamie San  Jose 

Hubbe,  O.  J San  Jose 

Steinvorth  &"TIijos,  W Cartago 

Vargas  & Co.,  Gabriel San  Jose 

Dominican  Republic 

Hohlt,  F.  Wolff  Santiago 

Ecuador 

Guzman  Hijos,  L.  E Guayaquil 

Guatemala 

Dieseldorf  & Co Coban 

Gerlach,  Fed Guatemala  City 

Giesemann  & Co.,  Ad Guatemala  City 

Laeisz  & Co Quezaltenango 

Nottebohm  & Co Guatemala  City 

Sapper,  R Guatemala  City 

Schlubach,  Dauch  & Co Guatemala  City 

Haiti 

Olaffson  & Co.,  Lucas Port-au-Prince,  Petit 


Goave,  Mirogoane  and  St.  Marc. 

Reinbold  & Co.,  Hermann. ..  .Port-au-Prince,  St. 
Marc,  Petit  Goave,  Mirogoane  and  Gonaives 

Venezuela 

Anez  & Co.,  Julio. . .Maracaibo  and  San  Cristobal 

Beckmann  & Co Maracaibo 

Blohm  & Co.... Ciudad  Bolivar,  Caracas,  La 
Guairo,  Puerto  Cabello,  Valencia,  Barquisi- 
meto  and  Maracaibo. 

Breuer,  Moller  & Co.  . . .Maracaibo  and  San  Cris- 
tobal. 

Christern,  Zingg  & Co Maracaibo 

Dissel,  Van  Rode  & Co.  .Maracaibo  and  San  Cris- 
tobal. 

Fensohn  & Co.,  C Curacao  and  Caracas 

Pulgar  Hijo,  J.  A Maracaibo 

Rayhrer  & Firnhaber Maracaibo 

Steinvorth  & Co. . . .Maracaibo  and  San  Cristobal 


WHAT  THE  ENEMY  LIST  MEANS 


By  Ceasing  to  Trade  With  Enemy  Firms  We 
Not  Only  Help  Win  the  War  But  Cinch 
Our  Foreign  Trade  Afterwards 


TNDOUBTEDLY  the  publication  of  the 
^ American  blacklist,  or  Enemy  Trading 
list,  as  it  is  officially  called,  for  Latin-America, 
has  had  no  small  part  in  disturbing  the  minds  of 
German  trade  leaders,”  says  the  American  Ex- 
porter in  its  January  issue.  “These  enemy  firms,” 
the  paper  adds,  “were  to  a considerable  extent 
keeping  a place  open  for  Germany  by  using 
American  supplies  as  a temporary  convenience, 
but  eager  to  shift  over  to  German  goods  as  soon 


as  the  blockade  ceased.  Neutral  firms,  on  the 
other  hand,  will  not  only  handle  American  goods 
throughout  the  war  but  will  continue  to  do  so 
after  peace  has  come. 

“Thus  in  ceasing  to  trade  with  enemy  firms  we 
not  only  help  win  the  war  by  breaking  down  the 
enemy’s  credits  and  severing  his  lines  of  financial 
communication — which  are  often  as  intangible  as 
wireless  or  invisible  ink — but  we  also  help  to  hold 
our  Latin-American  trade  after  the  war. 

“None  of  the  countries  south  of  the,  Rio  Grande 
will  buy  any  the  less  American  merchandise  be- 
cause certain  merchants  are  unable  to  import.  The 
only  difference  will  be  that  the  share  of  the  allied 
and  neutral  importers  in  the  local  trade  will  in- 
crease at  the  expense  of  their  competitors  of 
enemy  character. 

“The  broad-minded  American  doctrine,  which 
was  again  enunciated  in  the  Trading  with  the 
Enemy  Act,  is  that  domicile,  not  nationality,  de- 
termines the  enemy  character  of  the  trader,  and 
German  firms  are  presumably  listed  as  enemies 
only  when  branches  of  firms  in  Germany,  or  doing 
business  in  Germany  or  acting  as  agents  for  the 
German  Government.  Hence  the  number  of  firms 
on  the  enemy  list  is  comparatively  small. 

“In  Buenos  Aires,  for  instance,  the  United 
States  Government  lists  only  126  names  as 
enemies,  and  several  of  these  are  duplicated,  com- 
panies being  listed  under  both  their  German  and 
Spanish  names.  Yet  a recent  census  showed  that 
there  were  299  German  mercantile  establishments 
in  Buenos  Aires,  or  more  than  double  the  number 
listed  by  our  Government  as  enemies.  Incident- 
ally, there  are  no  less  than  29,690  mercantile  es- 
tablishments, exclusive  of  industrial  or  manufac- 
turing plants,  in  the  city  of  Buenos  Aires  alone.” 


NEW  ENEMY  TRADING  RULE 
Washington,  D.  C.,  Jan.  17,  1918. — The  War 
Trade  Board  recently  announced  that  branches  of 
American  business  houses  established  in  foreign 
countries  may  accept  and  pay  drafts,  deliver 
goods,  warehoused  or  otherwise  stored,  and  per- 
form other  similar  acts  with  enemies  or  allies 
of  enemies  when  such  acts  are  necessary  to  pre- 
vent a violation  of  a law  or  commercial  obligation 
enforcible  in  the  country  in  which  the  branch  is 
established,  providing,  however,  that  a report  of 
every  such  transaction  be  made  to  the  War  Trade 
Board  within  thirty  days  of  its  occurrence.  It 
is  also  stipulated  that  American  business  houses 
shall  not  construe  this  ruling  to  mean  that  they 
can  undertake  new  contracts  or  commercial  trans- 
actions. ’Lamm. 


SPICES  AND  EXTRACTS 

<JA  department  of  particular  interest  to  spice  importers,  grinders  and 
dealers  and  to  manufacturers  of  flavoring  extracts,  perfumes  and  toilet  prepara- 
tions. 


t 

THE  SPICE  TRADE  ABROAD 


The  Kinds  in  Demand  in  Europe  and  Canada, 
How  They  Are  Packed,  and  How 
American  Dealers  May  Secure 
Some  of  the  Trade 


JTOLLOWING  a canvass  of  some  European  and 
* Canadian  spice  trading  centers,  the  Bureau  of 
Foreign  and  Domestic  Commerce  recently  issued 
the  following  information  for  the  benefit  of  the 
American  spice  exporters : 

Spices  Handled  in  Western  Canada 

A dealer  in  Calgary,  Alberta,  Canada,  states 
that  spices  which  are  carried  in  stock  by  most  of 
the  wholesale  grocers  in  Calgary  are : Allspice 

(ground  and  whole),  cinnamon  (stick  and 
ground),  cloves,  ginger,  mace,  mint,  nutmegs, 
parsley,  paprika,  pepper  (black  and  white,  ground 
and  whole),  cayenne  pepper,  pickling  spice,  pouF 
try  dressing,  sage,  savory,  thyme  and  turmeric. 
These  are  packed  in  3-ounce  cartons,  4 dozen  to 
the  case.  They  are  prepared  to  sell  to  the  con- 
sumer at  10  cents  a package.  Most  of  these  car- 
tons are  shakers. 

Another  dealer  mentions  the  following  spices 
as  the  ones  that  are  principally  used,  giving  the 
gross  weight  of  the  packages:  Ginger,  ^ pound; 
black  pepper,  3 ounces ; white  pepper,  3 ounces ; 
mace,  3 ounces ; nutmeg,  3 ounces ; allspice,  4 
ounces;  pickling  spice,  4 ounces;  cinnamon,  4 
ounces ; cloves,  4 ounces.  These  are  cartons  with 
metal  tops  (shakers)  and  bottoms,  put  up  by  a 
firm  in  this  city.  They  retail  at  10  cents  a pack- 
age. (No.  96076b). 

The  Scottish  Spice  Trade 

Spice  houses  in  Glasgow,  some  of  whom  also 
have  important  interests  in  other  parts  of  Scot- 
land, express  a strong  interest  in  imports  of 
spices  from  the  United  States,  and  call  attention 
to  the  fact  that  market  prices  are  very  much 
enhanced  under  present  conditions.  Some  have 
requested  lists  of  the  products  of  American  firms, 
with  their  prices  and  terms  of  sale.  One  company 
also  has  given  a list  of  the  spices  in  which  it  deals 
and  the  form  in  which  they  are  handled.  The  list 
includes  barrels  of  arrowroot,  bales  and  bags  of 
Ceylon  cinnamon  chips,  bags  of  Chinese  broken 
cassia,  bags  of  Japanese  broken  cassia,  bags  of 
Morocco  corianders,  bales  of  Zanzibar  cloves, 
cases  of  Penang  cloves,  bales  of  clove  stems,  bags 
of  Cochin  ginger,  bags  of  Jamaica  ginger,  bags  of 
Japanese  ginger,  Padang,  Singapore  and  West 


Indian  mace,  whole  nutmegs,  grinding  nutmegs, 
Jamaica  pepper  or  pimento,  and  all  kinds  of 
ground  white  pepper.  (No.  96060b.) 

The  French  Spice  Trade 
The  principal  varieties  of  spices  sold  in  Mar- 
seille, France,  are  pepper,  saffron,  cinnamon, 
cloves,  capers,  nutmegs,  coriander,  pimento,  pap- 
rika and  curry.  White  and  black  pepper  are  sold 
chiefly  in  bulk,  and  in  paper  packages  of  13,  50 
and  100  grams  (0.45,  1.76  and  3.52  ounces).  A 
certain  well-known  brand  of  ground  pepper  and 
cayenne  pepper  are  sold  in  small  bottles.  Saffron 
is  usually  packed  in  cartons  or  tins  weighing  100 
grams  (3.52  ounces).  Cloves,  coriander,  nut- 
megs and  cinnamon  are  sold  in  bulk,  paprika  and 
curry  in  small  bottles  of  various  sizes.  Imports 
of  spices  into  France  are  regulated,  and  are  sub- 
ject to  special  import  licenses.  Only  limited 
quantities  may  be  imported  within  certain  periods. 
(No.  96005H.) 

Several  business  firms  in  Bordeaux,  France, 
have  expressed  a desire  to  enter  into  relations 
with  American  exporters  of  spices  and  other  food 
products.  There  is  an  excellent  and  growing 
market  at  present  in  this  territory  for  such  goods. 
(No.  96015b.) 

The  Italian  Market  for  Spices 
The  Italian  market  for  spices  is  an  extremely 
small  one.  Pepper  is  used,  the  quantity  imported 
in  the  six  months  ended  June  30,  1917,  amounting 
to  813  tons,  but  imports  come  directly  from  India, 
Ceylon  and  the  East  Indies.  Saffron  is  used  in 
coloring,  and  imports  for  the  period  mentioned 
amounted  to  about  260  tons.  Of  the  products 
that  are  known  as  spices  in  America,  only  cloves, 
cinnamon,  mace  and  ginger  are  in  use.  Curry 
powder  and  mustard  powder  are  sold  in  stores 
which  cater  to  the  foreign  residents. 

Such  spices  as  are  offered  for  sale,  like  cloves, 
mace,  nutmeg,  ginger,  curry  powder,  paprika,  cin- 
namon, mustard  and  caraway  seeds,  are  usually, 
if  ground,  packed  in  glass  bottles  holding  2,  4 or 
8 ounces,  or,  if  not  ground,  in  cans  of  7,  14  or  28 
pounds.  When  ground  and  in  glass  containers 
they  are  packed  about  6 dozen  to  the  case. 

Importers  are  accustomed  to  buying  goods  on 
60  to  90  days’  time  from  date  of  shipment,  with 
the  usual  trade  discounts.  (No.  96037b.) 

The  Spice  Trade  in  Wales 
The  Swansea  (Wales)  demand  for  spices  is 
fairly  large,  and  the  supply  is  obtained  chiefly 
from  the  United  States.  Previous  to  the  war 
spices  were  imported  in  barrels,  and  then  repacked 
in  small  tins,  selling  from  2 cents  upward.  At 
present,  on  account  of  the  difficulty  in  obtaining 
small  tins,  the  spices  are  sold  chiefly  in  7-pound 
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tins.  The  importers,  when  possible,  prefer  to 
purchase  spices  already  packed  in  7-pound  tins. 

There  are  no  wholesale  bakers’  supply  houses 
or  bologna  manufacturers  in  this  district.  Sau- 
sages are  manufactured  usually  by  the  retail 
butchers  themselves,  and  the  spices  needed  are 
purchased  from  the  local  wholesale  grocers.  (No. 
96060b.)  


The  Bureau  of  Foreign  and  Domestic  Com- 
merce, Washington,  D.  C.,  or  any  of  its  district 
or  co-operative  offices,  will  supply  the  names  of 
spice  dealers  and  importers  in  the  trading  centers 
mentioned  in  the  foregoing  if  inquirers  will 
specify  the  Department’s  file  number  which  fol- 
lows each  item  in  brackets. 


BUYING  EXTRACT  SUPPLIES 


Talks  on  the  Origin  of  Raw  Materials,  with 
Instructions  for  Establishing  Their 
Claims  to  Purity 

By  Dr.  V.  A.  Fryer 
No.  1 1 OIL  OF  WINTERGREEN 

YV/- INTERGREEN  ( Gaultheria  procumbens ) 
**  is  a small  evergreen  shrub  with  a slender 
creeping  stem  growing  in  cool,  damp  woods, 
usually  in  the  shade  of  evergreen  shrubs  or 
trees,  and  is  distributed  generally  through  Can- 
ada and  the  United  States.  Its  leaves  are  about 
one  and  one-half  inches  long  and  one  inch 
wide,  roundish  oval  in  shape,  shining  bright 
green  above  and  paler  beneath ; the  flowers, 
whitish  in  color,  appear  from  May  to  September, 
and  the  fruit,  occurring  in  five-celled  berry-like 
pods,  ripens  at  corresponding  periods. 

Wintergreen  is  known  by  various  names,  such 
as  partridge  berry,  boxberry,  checkerberry,  moun- 
tain tea,  teaberry,  etc.  The  whole  plant  has  a 
very  aromatic  odor  and  taste,  the  leaves  having 
been  sometimes  employed  as  a substitute  for  tea, 
and  as  a popular  remedy  in  family  practice  for 
bowel  complaints. 

The  volatile  oil  is  obtained  either  from  the 
leaves  alone  or  from  the  whole  plant.  Old  leaves 
of  wintergreen  do  not  yield  as  much  oil  as  new 
leaves.  Leaves  gathered  in  the  spring  from 
plants  that  have  been  previously  picked  twice  a 
year  in  the  spring  and  toward  fall  yield  as 
high  as  14  ounces  of  oil  to  100  pounds  of  leaves. 

Oil  of  wintergreen  is  obtained  by  distillation 
from  the  leaves  or  the  whole  plant  of  Gaultheria 
procumbens  as  well  as  various  other  native 
American  plants,  particularly  the  sweet  birch  or 
mountain  mahogany. 

Much  of  the  commercial  oil  is  a mixture  of 
the  oils  of  true  wintergreen  and  oil  of  sweet 
birch;  the  small  farmers  who  distill  the  oils  mix 


the  wintergreen  and  bark  of  the  birch  indis- 
criminately in  their  stills  or  combine  the  products 
of  separate  distillations  before  marketing. 

Oil  of  wintergreen  from  either  source  is 
nearly  colorless  when  freshly  distilled,  but  as 
usually  met  with  is  of  a reddish  or  brownish 
red  color.  It  consists  almost  entirely  of  methyl 
salicylate,  a product  which  can  also  be  pro- 
duced artificially  from  methyl  alcohol,  salicylic 
acid  and  sulphuric  acid.  In  fact,  large  quantities 
of  methyl  salicylate  are  produced  in  this  manner 
and  sold  as  artificial  oil  of  wintergreen. 

For  flavoring  purposes  oil  of  true  wintergreen, 
oil  of  birch  and  artificial  oil  of  wintergreen  may 
be  regarded  as  identical,  although  only  the 
flavoring  extract  prepared  with  the  true  oil  can 
properly  be  labeled  extract  of  wintergreen.  Ex- 
tract made  from  artificial  oil  should  be  labeled 
imitation.  All  of  the  above  oils  are  heavier  than 
water,  the  specific  gravity  ranging  from  1.172  to 
1.185  at  77  degrees  F. 

True  oil  of  wintergreen  rotates  the  plane  of 
polarized  light  slightly  to  the  left,  while  oil  of 
birch  and  artificial  oil  of  wintergreen  are  optically 
inactive ; in  other  respects  they  may  be  considered 
identical. 

Adulteration  of  the  true  oil  with  the  oils  of 
birch  or  methyl  salicylate  is  very  difficult  to 
detect,  and  is  entirely  beyond  the  skill  of  any 
but  the  best  equipped  chemists.  Its  great  density 
prevents  its  adulteration  with  most  of  the 
cheaper  oils,  the  oil  of  sassafras  being  about  the 
only  oil  commonly  used  as  an  adulterant. 
Chloroform  or  a mixture  of  alcohol  and  chlor- 
oform has  also  been  used  for  the  same  purpose. 

Oil  of  sassafras  may  be  detected  by  treating 
the  suspected  oil  with  strong  nitric  acid,  when 
a brown-red  resinous  mass  will  separate. 
Chloroform  or  a mixture  of  alcohol  and  chlor- 
oform may  be  detected  by  the  low  boiling  point, 
pure  oil  of  wintergreen  boiling  at  431.6  de- 
grees F. 

If  any  of  the  lighter  volatile  oils  are  used  as 
the  adulterant  this  may  be  detected  by  dropping 
the  suspected  oil  in  water,  when,  if  pure,  it  sinks 
in  a few  seconds,  but  if  adulterated  several  min- 
utes are  required. 

Another  characteristic  of  oil  of  wintergreen 
is  that  its  aqueous  solution  gives  a purple  color 
when  mixed  with  a ferric  salt,  such  as  tincture 
or  solution  of  chloride  of  iron.  This,  of  course, 
applies  also  to  the  oils  of  birch  and  methyl 
salicylate. 

WAR  TAX  RULINGS  ON  EXTRACTS 

Internal  Revenue  Commissioner  Roher  has  de- 
cided, in  connection  with  the  war  revenue  tax 
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law,  that  the  manufacturer  of  flavoring  extracts 
and  of  toilet  articles  must  pay  the  tax  even 
though  the  product,  should  bear  the  private  label 
of  a dealer  for  advertising  purposes. 


REFUNDS  ON  COFFEE  AND  SPICES 
[from  a staff  correspondent] 
Washington,  D.  C.,  Jan.  29,  1918. — The  Inter- 
state Commerce  Commission  has  allowed  in  the 
case  of  Fehler  & Lang  et  al.  vs.  the  Louisville  & 
Nashville  Railroad,  a refund  of  $2.76  on  ship- 
ments of  coffee  from  New  Orleans  to  Cullman, 
Ala. 

In  the  case  of  Willson  Bros.  vs.  the  New  York, 
Chicago  & St.  Louis  Railroad,  a refund  of  $0.89 
was  allowed  on  one  “less-than-carload  shipment” 
of  ground  black  pepper  from  Cleveland  to  Edger- 
ton,  Wis.  L.  M.  L. 


COLGATE  PRICE  CASE  POSTPONED 
Argument  in  the  Colgate  price  maintenance 
case,  in  which  the  Federal  Trade  Commission 
seeks  to  prevent  Colgate  & Co.,  Jersey  City,  from 
refusing  to  sell  to  such  as  it  regards  undesirable 
customers,  will  be  begun  on  March  21.  Counsel 
for  Colgate  & Co.  filed  a demurrer  on  the  Federal 
indictment  and  succeeded  in  obtaining  the  post- 
ponement. _____ 

CAUTION  IN  SELLING  EXTRACTS 
Manufacturers  and  distributers  of  flavoring  ex- 
tracts should  exercise  extreme  care  to  prevent 
flavoring  extracts  from  being  sold  or  used  for 
intoxicating  purposes,  according  to  the  Flavoring 
Extract  Manufacturers’  Association’s  latest  bul- 
letin. Trouble  has  already  arisen  in  some  States 
on  this  score,  and  if  it  keeps  spreading  will  re- 
sult in  disaster  for  the  industry,  in  the  belief  of 
the  Extract  Association. 


JAMAICA  GINGER  IN  OREGON 
Thomas  E.  Lannen,  attorney  for  the  Flavoring 
Extract  Manufacturers’  Association,  says  the  law 
of  the  State  of  Oregon  does  not  prohibit  the  sale 
of  essence  of  Jamaica  ginger  or  extract  of  ginger 
for  legitimate  culinary  or  medicinal  purposes. 
Some  manufacturers  have  believed  the  contrary. 


SOUTH  CAROLINA  ANTI-GINGER  BILL 
A bill  making  it  unlawful  to  transport,  manu- 
facture or  sell  any  essence  or  tincture  of  Jamaica 
ginger  has  been  proposed  in  South  Carolina.  The 
Flavoring  Extract  Manufacturers’  Association 
urges  its  members  to  fight  the  bill. 


GROCERY  TRADE  DIGEST 

•A  The  most  important  news  happenings 
of  the  month  boiled  down  for  busy  readers. 


The  “Slacker”  Tin  Can 
The  United  States  Food  Administration  has 
found  partly-filled  cans  of  tomatoes  and  sauer- 
kraut in  sufficient  quantities  to  put  the  officials  on 
their  guard.  Close  watch  is  being  kept,  and  can- 
makers  are  being  asked  to  cut  off  supplies  of 
containers  to  canners  who  do  not  fill  their  cans. 


Justifies  Cutting  Out  Sugar  Brokers 
Earl  D.  Babst,  president  of  the  American  Sugar 
Refining  Company,  says  the  company’s  action  in 
doing  away  with  the  services  of  sugar  brokers  is 
directed  against  hoarding,  manipulation  and 
speculation,  in  keeping  with  President  Wilson’s 
suggestion  that  intermediaries  be  eliminated  as 
far  as  practicable. 


Austin,  Nichols  & Co.  Exonerated 
The  Federal  Food  Board  of  New  York  has 
announced  that  it  has  exonerated  the  wholesale 
grocery  firm  of  Austin,  Nichols  & Co.,  against 
which  five  complaints  were  made  of  selling  sugar 
above  the  Government  price. 


Food  Order  Upsets  Cereal  Manufacturers 
The  Federal  Food  Administration’s  order  to 
restrict  during  the  next  six  months  the  production 
of  cereal  products,  such  as  breakfast  foods,  to  70 
per  cent  of  the  output  of  the  first  half  of  last 
year,  is  understood  to  have  greatly  disturbed 
cereal  manufacturers  and  distributers. 


California  Navel  Orange  Crop  Shortage 
There  is  only  about  15  per  cent  of  a normal 
navel  orange  crop  in  Southern  California,  accord- 
ing to  the  California  Fruit  Growers’  Exchange, 
which  explains  that  the  fruit  is  running  heavily  to 
larger  sizes.  

National  Retailers  May  Meet  in  New  York 
Rumors  are  afloat  that  the  next  annual  con- 
vention of  the  National  Retail  Grocers’  Associa- 
tion may  be  held  in  New  York  because  of  the 
congestion  in  the  hotels  at  Washington,  where  the 
meeting  was  scheduled  to  convene. 

New  York  Wholesalers  Back  Up  Hoover 
At  the  recent  thirtieth  annual  meeting  of  the 
New  York  State  Wholesale  Grocers’  Association 
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the  members  showed  that  they  were  firmly  in  back 
of  the  war  rulings  emanating  from  Washington. 
Many  notable  speakers  took  part,  among  them 
being  Theodore  F.  Whitmarsh,  Herbert  Hoover’s 
chief  aid  and  president  of  the  National  Whole- 
sale Grocers’  Association.  All  the  officers  were 
re-elected,  the  ticket  being  headed  by  President 
Sylvan  L.  Stix,  of  Seeman  Bros.,  New  York. 


Macaroni  Standards  Approved 
These  definitions  and  standards  for  macaroni, 
spaghetti  and  vermicelli  have  been  approved  by 
the  Secretary  of  Agriculture.  Macaroni,  spaghetti, 
vermicelli  are  dried  pastes  made  of  the  semolina 
of  hard  wheat.  They  contain  not  more  than  13P2 
per  cent  of  moisture.  Flour  macaroni,  flour 


spaghetti,  flour  vermicelli  are  dried  pastes  made 
of  flour  or  of  a mixture  of  flour  and  semolina. 
They  contain  not  more  than  13*4  per  cent  of 
moisture. 


Navy  Jam  Contract  Awarded 
Sprague,  Warner  & Co.,  Chicago,  has  been 
awarded  the  contract  for  furnishing  the  Great 
Lakes  Naval  Training  Station  (Illinois)  with 
70,000  pounds  of  tinned  fruit  jams  at  $10,150. 


We  have  reached  the  time  in  our  national  life 
when  no  loyal  citizen  in  the  country  can  afford 
to  spend  a dollar  for  wasteful  luxuries.  Such  an 
expenditure  resolves  itself  into  a disloyal  act. — 
Cardinal  Gibbons. 


OUR  SAMMIES’  ARMY  FIELD  KITCHEN  AND  COFFEE  MAKER 

This  new  type  of  automobile  army  field  kitchen  carries  two  fifty-gallon  coffee  urns  and 
can  make  1,000  cups  of  coffee  in  ten  minutes  for  our  soldiers  while  in  battle  or  on  the  march 


OOLD'IERS,  like  civilians,  want  their  meals,  es- 
pecially  their  coffee,  served  piping  hot,  and  for 
that  reason  they  have  hailed  with  delight  the 
motorized  army  field  kitchen  that  can  go  almost 
any  place  a soldier  is  likely  to  go  and  can  prepare 
a wholesome  meal  as  expeditiously  as  any  good 
hotel. 

The  army  field  kitchen  pictured  here  was  de- 
veloped by  a Connecticut  hotel  manager  after  he 
had  visited  the  student  officers’  training  camp  at 
Plattsburg  two  summers  ago.  He  saw  there  that 
under  the  old  army  methods  food  was  being 


wasted  and  not  always  properly  cooked,  so  he  de- 
signed the  motorized  field  kitchen. 

With  two  cooks  the  kitchen  will  replace  two 
complete  army  kitchen  units  of  80  men  and  40 
horses,  and  can  prepare  a meal  consisting  of  beef 
bouillon,  boiled  beef,  beans  and  coffee  for  1,750 
men  in  less  than  -one  hour.  It  has  made  1,000 
cups  of  coffee  in  ten  minutes,  utilizing  steam  in 
the  process. 

The  kitchen  proper  consists  of  an  upright  10- 
horsepower  boiler,  two  90-gallon  stew,  soup  or 
pot-roast  kettles,  and  a pair  of  50-gallon  coffee 
urns.  The  truck  chassis  on  which  the  kitchen 
is  mounted  has  a road  speed  of  15  miles  an 
hour. 


Two  of  These  Field  Kitchens  Will  Meet  the  Meal- 
Time  Needs  of  an  Entire  Regiment  of  Hungry  Men 


Rear  of  Mobile  Field  Kitchen, 
Which  in  Less  Than  an 
Hour  has  Prepared  a Full 
Meal  for  1,750  Soldiers.  By 
Using  Steam  it  Can  Make 
1,000  Cups  of  Coffee  in  Ten 
Minutes 


By  courtesy  of  “Popular  Mechanics’’ 


PATENT  AND  TRADE  MARK  SERVICE 

A Department  giving  the  latest  information  from  the  United  States  Patent 
Office  on  patents  and  trade  marks.  Subscribers  and  advertisers  may  consult 
this  bureau  without  charge  except  that  postage  for  reply  must  accompany  all 
inquiries;  there  are  no  fees  for  trade  mark  searches. 

(Address  all  communications  Patent  and  Trade  Mark  Service,  The  Tea  and  Coffee  Trade  Journal) 


PATENT  OFFICE  RECORD 


Patents  Granted,  Trade  Mark  Applications, 
Certificates  Issued  and  Labels  and  Prints 
Registered  During  the  Month 


[staff  correspondence] 
Washington,  D.  C.,  Jan.  29,  1918. 
IT  ERE  follows  a complete  record  of  the  ac- 
^ ^ tivities  of  the  United  States  Patent  Office 
during  the  month,  in  so  fir  as  they  apply  to  the 
tea,  coffee,  spice  and  general  grocery  trades : 

Patents  Granted 

Coffee  Extract — Louis  Etaix,  Paris,  France. 
(No.  1,251,359.)  A process  for  the  manufacture 
of  coffee  extract,  consisting  in  volatilizing  the 


Inventions  Patented  During  the  Month 


aromatic  substances  contained  in  coffee  by  sub- 
jecting same  to  the  action  of  heat  and  absorbing 
the  volatilized  aromatic  substances  by  means  of 
a pulverized  coffee  extract  prepared  from  pre- 
viously de-aromatized  coffee,  the  process  being 
carried  out  in  a series  of  inter-connected  closed 
vessels. 


Coffee  Pot — Frederick  E.  Boardman,  Brooklyn, 
N.  Y.  (No.  1,250,547.)  A coffee  pot  comprising 
an  inner  cylinder,  an  outer  cylinder  of  larger 
diameter,  and  secured  to  said  inner  cylinder  at  a 
point  above  the  lower  end  thereof,  a disk  closing 
the  lower  end  of  said  outer  cyylinder  and  sur- 
rounding said  inner  cylinder,  and  a spout  secured 
to  the  inner  cylinder  and  projecting  through  said 
outer  cylinder,  said  spout  being  perforated  be- 
tween the  said  cylinders  as  herein  specified.  (Il- 
lustrated.) 


Attachment  for  Coffee  Roasters — Samuel  Li- 
berto,  San  Antonio,  Tex.  (No.  1,251,392.)  A 
device  comprising  a coffee-receiving  hopper,  an 
air  suction  pipe  connected  to  the  coffee-receiving 
hopper,  said  coffee-receiving  hopper  having  its 
lower  end  open  and  a doorway  in  the  side  thereof, 
a substantially  rectangular  flange  formed  on  the 
lower  end  of  the  coffee-receiving  hopper,  a wire 
cage  abutting  the  flange,  and  substantially 
U-shaped  members  securing  the  wire  cage  to  the 
flange,  said  wire  cage  having  an  opening  in  the 
top  thereof  for  allowing  foreign  matter  larger 
than  coffee  to  enter  the  cage.  (Illustrated.) 


Percolator — Joseph  F.  Smart  and  John  B.  Grif- 
fin, New  Britain,  Conn.,  assignors  to  Landers, 
Frary  & Clark.  (No.  1,251,432.)  In  a percolator 
element,  the  combination  of  a tube  having  a pro- 
jection thereon,  a clamping  plate  mounted  upon 
said  tube  adjacent  to  said  projection,  a second 
clamping  plate  mounted  on  said  tube  and  located 
on  the  side  of.  said  first  clamping  plate  adjacent 
to  said  projection  so  that  said  projection  lies  be- 
tween said  plates,  and  a cup  having  its  bottom 
portion  between  said  plates,  one  of  said  plates 
having  projections  engaging  the  side  of  the  other 
plate  remote  from  said  bottom  portion,  said  tube 
having  a second  projection,  and  said  first  clamping 
plate  lying  between  and  engaging  both  of  the  said 
projections  of  said  tube.  (Illustrated.) 


Trade  Marks  Registered 

Here  is  a list  of  trade  marks  which  have  been 
registered  and  for  which  certificates  have  been 
issued : 

“Pold  Nord”  scene,  balloon.  (105,148.,)  F.  & 
J.  Di  Palma,  New  York.  Olive  oil.  First  use, 
January  1,  1903. 

“Cup-Merit.”  (105,364.)  Mabel  L.  Todd,  Cin- 
cinnati, Ohio.  Tea,  coffee  and  cocoa.  First  use, 
July  1,  1917.  Registered  Dec.  25,  1917. 


“Merco.”  (103,065.)  The  William  S.  Merrell 
Chemical  Co.,  Cincinnati,  Ohio.  Flavoring  ex- 
tracts. First  use,  March  26,  1917. 

Registered  Jan.  1,  1918. 


“Breakfast  Joy:”  (100,195.)  Edward  Brondi, 
New  York,  N.  Y.  Coffee.  First  use,  May,  1914. 

Registered  Jan.  15,  1918. 


Labels  Registered 

This  is  a record  of  labels  which  have  been 
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fob, sox 

CUPSWELL 

/O7,0^f 


/ o 3 S8Z 


fox,  31 1 


/ 07,^6* 


OWN  USE 


/os, % +0 


Bright  Spot 

as,  Olb 


/03,637 

North  Shore 

/ 07,^74. 


/os,  its 

Yota 

/o6,83  4 


Trade  Marks  Which  Have  Been  Favorably  Acted  Upon  by  the  Patent  Office 


registered  and  for  which  certificates  have  been 
issued : 

“Roy  Rob.”  (20,397.)  The  Donald  Company, 
Grand  Island,  Neb.  Tea. 

“Lark.”  (20,415.)  Samuel  M.  Newmark,  Los 
Angeles,  Cal.  Coffee. 

“Wilson’s  Orange  Blossom  Coffee.”  (20,438.) 
Wilson  Coffee  Company,  Tampa,  Fla.  Coffee. 

“Wilson’s  Costum  House  Coffee.”  (20,439.) 
Wilson  Coffee  Company,  Tampa,  Fla.  Coffee. 

Registered  Dec.  18,  1917. 


Trade  Marks  Pending 

The  following  trade  marks  have  been  favorably 
acted  upon.  Any  person  who  believes  he  would 
be  damaged  by  the  registration  of  a trade  mark, 
may  within  thirty  days  enter  opposition  to  pre- 
vent the  proposed  registration.  All  inquiries  per- 
taining to  these  marks  should  be  addressed  to 
The  Tea  and  Coffee  Trade  Journal,  79  Wall 
street,  New  York  City: 

Week  Ending  December  18,  1917 

“Bright  Spot.”  (88,026.)  O.  R.  Pieper,  Mil- 
waukee, Wis.  Vinegar,  flavoring  extracts,  olive 
oil,  saldd  oil. 

“Community.”  (03,744.)  Oneida  Community, 
Ltd.,  Oneida,  N.  Y.  Spices,  flavoring  extracts, 
vinegar,  condiments  and  condiment  sauce. 

“Rayo.”  (102,322.)  Stiles  Pelens  Coffee  Co., 
Cincinnati,  Ohio.  Coffee. 

“Leading  Lady.”  (103,837.)  E.  Metzenaur 

Baking  Powder  Co.,  St.  Louis,  Mo.  Blended  cof- 
fee, cocoanut,  extracts  for  food  flavoring. 

“Rival”  wrestlers.  (105,775.)  Haskel,  Adams 
Company,  Boston,  Mass.  Vinegar,  spices,  coffee, 
tea,  flavoring  extracts  and  ginger. 

“M  & H.”  (105,840.)  Malone  & Hyde,  Inc., 

Memphis,  Tenn.  Coffee. 

Week  Ending  January  i,  1918 

“Peco”  (103,582.)  Newton  C.  Bentz,  Sr., 
Hastings,  Fla.  Food  drink. 


“Cupswell.”  (107,044.)  Cheek-Neal  Coffee  Co., 
Nashville,  Tenn.  Coffee  and  tea. 

“Postman.”  (107,564.)  Guy  Palmer  Nourse, 
Madison,  Wis.  Coffee,  tea,  cornstarch,  pepper, 
extracts. 

“North  Shore.”  (107,474.)  North  Shore 
Creamery  Co.,  Evanston,  111.  Mustard,  peanut 
butter  and  cottage  cheese. 

“Yoto.”  (106,836.)  Griggs,  Cooper  & Co.,  St. 
Paul,  Minn.  Tea. 

Week  Ending  January  8,  1918 

“Rob  Roy.”  (106,502.)  The  Donald  Co., 
Grand  Island,  Neb.  Coffee. 

PITHY  TRADE  NOTES 

Arthur  G.  Schincke,  formerly  connected  with 
the  canned  goods  department  of  Austin,  Nichols 
& Co.,  New  York,  is  now  purchasing  agent  of  the 
Pittsburg  branch  of  the  Great  Atlantic  & Pacific 
Tea  Company. 

The  Pennsylvania  Chocolate  Company,  Pitts- 
burg, Pa.,  is  said  to  be  planning  a $350,000  addi- 
tion to  its  factory. 

Russell  & Co.,  essential  oil  house  at  99  Beek- 
man  street,  New  York,  have  appointed  A.  C. 
Drury  & Co.,  29  West  Kinzie  street,  Chicago,  their 
Middle  West  representative. 

Chester  A.  Smeltzer,  manager  of  the  vanilla 
bean  department  of  H.  Marquardt  & Co.,  New 
York,  recently  returned  from  a long  South 
American  business  trip. 

H.  A.  Baker,  chief  chemist  of  the  American 
Can  Company,  New  York,  is  now  in  Washington, 
serving  as  a member  of  the  Committee  on  Con- 
servation of  Tin  Plate. 

The  Planters’  Nut  & Chocolate  Company,  a 
Pennsylvania  concern,  has  appointed  T.  Campon 
as  New  York  representative,  with  offices  at  125 
Greene  street. 
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OBITUARY 

George  H.  Macy 

George  H.  Macy,  who  retired  in  1916  as  the 
head  of  the  New  York  firm  of  Carter,  Macy  & 
Co.,  one  of  the  largest  tea  importing  concerns  in 
this  country,  died  January  18  at  his  home,  22 
Riverside  Drive,  in  his 
sixtieth  year. 

At  the  time  he  sold  the 
Carter,  Macy  business  to 
the  American  Interna- 
tional Corporation  in 
1916,  Mr.  Macy  had  been 
a tea  importer  in  New 
York  for  35  years.  His 
two  sons,  Oliver  Carter 
and  T.  Ridgway  Macy,. 
are  still  identified  with 
this  corporation. 

In  1894,  Mr.  Macy 
George  H.  Macy  went  to  the  Far  East  to 
establish  direct  buying 
branches,  under  the  name  of  George  H.  Macy  & 
Co.,  and  these  agencies  are  accredited  with  having 
had  much  to  do  with  the  growth  of  the  Carter, 
Macy  & Co.  business. 

Mr.  Macy  was  actively  identified  with  the  Tea 
Association  of  the  United  States.  He  was  one  of 
the  organizers  and  a vice-president.  He  was  a 
senior  trustee  of  the  Seaman’s  Bank  for  Savings, 
New  York,  a director  of  the  Atlantic  Mutual  In- 
surance Company,  the  Commonwealth  Insurance 
Company,  the  St.  Louis  & Southwestern  Railway 
Company,  and  the  Sterling  Salt  Company.  He 
was  a vice-president  of  the  Jekyl  Island  Club,  and 
a member  of  the  Union  League,  Downtown  Asso- 
ciation, Riding,  New  York  Yacht,  Columbia  Yacht 
and  Essex  County  Country  Clubs. 


Edward  Augustus  Cowdrey 
Edward  Augustus  Cowdrey,  a well-known  New 
York  spice  broker  and  a member  of  the  American 
Spice  Trade  Association,  which  he  helped  to  or- 
ganize, died  January  17.  Mr.  Cowdrey  was  51 
years  old.  He  was  born  December  11,  1867,  in 
New  Rochelle,  N.  Y.  Practically  all  his  business 
life  was  spent  in  the  spice  trade,  and  he  became 
widely  known  throughout  the  country.  For  the 
past  twenty  years  he  had  been  operating  as  a 
broker  in  New  York  under  his  own  name. 


HOW  MACY  ESTATE  IS  DIVIDED 
Under  the  provisions  of  the  will  left  by  George 
H.  Macy,  who  died  January  18,  his  interests  in  the 
Carter,  Macy  & Co.,  New  York  tea  importers,  go 


to  his  son  Oliver  Carter  Macy.  When  probated 
the  will  showed  an  estate  valued  at  $1,500, coo,  the 
largest  share  of  which  goes  to  Mr.  Macy’s  widow. 
An  additional  bequest  of  $100,000  goes  to  Oliver 
C.  Macy,  while  the  two  other  sons,  T.  Ridgway 
and  W.  Kingsland,  each  get  $200,000,  half  of  that 
sum  being  contingent  upon  their  not  contesting  the 
will  nor  objecting  to  the  sale  of  the  Carter,  Macy 
& Co.  interest  to  Oliver  C.  Macy. 


THE  UPLIFT  CORNER 


Helpful  Thoughts  and  Verses  that  Make 
for  Self-Reliance  and  Freedom,  in 
Blending  Sentiment  with 
Business 


GOD’S  GARDEN 

The  Lord  God  planted  a garden 

In  the  first  white  days  of  the  world, 

And  set  there  an  angel  warden 
In  a garment  of  light  enfurled. 

So  near  to  the  peace  of  Heaven, 

The  hawk  might  nest  with  the  wren ; 

For  there,  in  the  cool  of  the  even, 

God  walked  with  the  first  of  men. 

And  I dream  that  these  garden  closes, 

With  their  shade  and  their  sun-flecked  sod, 

And  their  lilies  and  bowers  of  roses, 

Were  laid  by  the  hand  of  God. 

The  kiss  of  the  sun  for  pardon, 

The  song  of  the  birds  for  mirth — 

One  is  nearer  God’s  heart  in  a garden 
Than  anywhere  else  on  earth. 


EDUCATION 

“The  aim  of  ‘Science’  is  to  attain  conceptions 
so  adequate  and  exact  that  we  shall  never  need  to 
change  them.  There  is  an  everlasting  struggle 
in  every  mind  between  the  tendency  to  keep  un- 
changed, and  the  tendency  to  renovate,  its  ideas. 
Our  education  is  a ceaseless  compromise  between 
the  conservative  and  the  progressive  factors.” — 
William  James. 


THE  ART  OF  LIFE 

To  improve  the  golden  moment  of  Opportunity, 
and  catch  the  good  that  is  within  our  reach,  is 
the  great  art  of  life.  Many  wants  are  suffered 
which  might  once  have  been  supplied ; and  much 
time  is  lost  in  regretting  the  time  which  had  been 
lost  before.— Samuel  Johnson. 


There  is  only  one  way  to  be  happy,  and  that  is 
to  make  somebody  else  so. — Robert  G.  Ingersoll. 
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OUR  BUSINESS  CREED 

We  believe  the  basic  principle  on  which  a trade  paper  should  build  is  SERVICE — service  to  readers  and  service  to  advertisers,  in  a 
way  to  promote  the  welfare  of  the  general  public.  . 

We  believe  in  the  application  of  the  TRUTH  to  the  editorial,  news  and  advertising  columns. 

We  believe  in  the  utmost  frankness  regarding  circulation. 

We  believe  the  highest  efficiency  can  be  secured  through  a CIRCULATION  OF  QUALITY  rather  than  of  quantity— that  character 
and  not  mere  numbers,  should  be  the  criterion  by  which  the  value  of  a publication  should  be  judged. 

We  do  not  publish  free  reading  notices  or  paid  “ write  ups.” 
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NO  MORE  GAMBLING  AND  PROFITEERING  IN  COFFEE 
In  spite  of  editorial  warnings  sounded  through  these  columns  at  various  times  during 
the  last  three  years,  the  Coffee  Exchange  has  either  been  unwilling  or  unable  to  check  gam- 
bling in  green  coffees,  and  so  the  inevitable  has  happened.  The  Government  has  been  forced 
to  step  in  and  regulate  exchange  transactions  and  to  require  that  green  coffee  importers 
and  distributers  be  licensed. 

In  October,  1914,  we  pointed  out  that  while  the  trade  needed  a Coffee  Exchange  or 
some  place  where  sellers  and  buyers  could  meet,  it  had  no  need  of  a speculation  pit  or  coffee 
ring  where  gambling  in  coffee  was  tolerated.  We  also  warned  the  trade  that  unless  the 
Exchange  did  something  on  its  own  to  stop  gambling  in  options  and  to  insist  that  even 
transactions  in  futures  be  made  legitimate,  it  was  only  a question  of  time  when  the  Gov- 
ernment would  be  compelled  to  step  in.  The  present  governmental  visitation  has  long  been 
discounted  by  the  real  friends  of  the  Exchange.  It  ought  to  prove  a blessing.  It  will  if 
it  permanently  stops  gambling  in  coffees.  j 

As  for  the  coffee  roaster,  if  investigation  discloses  that  any  of  the  charges  of  profiteering 
now  being  brought  against  him  are  true,  then,  even  though  price  fixing  be  considered  a 
clumsy  device  to  correct  the  evil,  it  would  appear  justifiable  as  a war  emergency  measure, 
and  the  patriotic  roasters  who  are  arrayed  against  disloyal  greed  or  economic  treason  in  any 
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form  will  welcome  it  as  the  best  way  to  control  the  recalcitrant  ones.  It  seems  a pity  that 
the  National  Coffee  Roasters  Association  hasn’t  beaten  the  Government  to  it  in  getting  at 
the  real  truth  about  coffee  roaster  profits.  Who  knows  whether  the  coffee  roasters  and 
packers  as  a class  are  getting  only  just  profits?  On  the  one  hand,  it  is  charged  that  the 
green  coffee  is  costing  the  packer  less  on  the  average  than  before  the  war;  yet  he  has 
steadily  maintained  pre-war  selling  prices,  and  in  some  cases  has  advanced  them  sharply. 
O11  the  other  hand,  it  is  argued  in  his  defense  that  his  cost  of  doing  business  has  increased 
to  such  an  extent  as  to  entitle  him  to  some  “additional  revenue”  (as  President  Casanas  puts 
it)  to  offset  increased  overhead  charges,  while  not  necessarily  adding  to  his  profits. 

In  times  like  these  any  trade  unable  to  govern  itself  and  to  eliminate  gambling  or 
profiteering  in  its  product  invites  Government  control  and  public  policy  demands  that  there 
should  be  a prompt  and  cheerful  compliance  with  the  administration’s  orders  relating 
thereto. 


ASSOCIATION  ORGAN  HOLD-UPS 

Some  of  the  abuses  of  the  advertising  and  publishing  business  die  very  hard.  It  has 
long  since  been  demonstrated  that  it  is  a questionable  practice  for  any  trade  association  to 
solicit  or  accept  advertising  for  its  official  organ.  Yet  the  idea  continues  to  persist  in  many 
quarters,  where  a certain  class  of  advertising  agent  has  been  able  to  play  upon  the  cupidity 
of  the  association  officials  or  the  officials  themselves  have  foolishly  held  to  the  belief,  that 
they  were  justified  in  usurping  the  province  of  the  legitimate  trade  paper  publisher,  at  the 
same  time  deceiving  themselves  into  thinking  they  could  serve  two  masters. 

It  is  the  sense  of  those  who  are  most  concerned  with  truth  in  advertising  that  any 
publication  which  is  used  by,  or  in  the  interest  of,  any  trade  organization  should  not  carry 
advertising.  The  Associated  Advertising  Clubs  have  not  thus  far  declared  themselves  on 
this  question  (perhaps  because  of  the  beam  in  their  own  eyes),  but  the  Associated  Business 
Papers,  Inc.,  than  which  there  is  no  higher  or  better  authority,  at  a recent  convention 
adopted  the  following  resolution : ■ 

Whereas,  certain  associations  of  business  men  permit  the  name  and  influence  of  their 
associations  to  be  used  in  the  solicitation  of  advertising  for  their  association  publications 
in  a manner  that  frequently  is  highly  objectionable, 

Resolved,  that  The  Associated  Business  Papers,  Inc.,  in  convention  assembled  in  Chi- 
cago, this  13th  day  of  October,  1917,  do  hereby  condemn  such  solicitations  as  an  undig- 
nified and  improper  perversion  of  association  influence,  far  removed  from  the  original  pur- 
pose of  any  business  organization,  and  equally  removed  from  the  methods  that  should 
govern  the  sale  of  legitimate  advertising. 

The  National  Association  of  Retail  Grocers  and  a number  of  local  grocery  associa- 
tions are  offenders  against  the  advertising  abuse  referred  to  in  this  resolution.  Directly, 
or  indirectly,  they  convey  the  idea  that  an  advertisement  in  their  mediums  will  secure  for 
the  advertiser  a special  privilege  which  they  are  in  no  sense  able  to' deliver;  and  if  they 
were,  business  rivals  of  those  purchasing  the  influence  through  the  medium  of  the  adver- 
tisements might  well  claim  that  it  was  unfair  competition  and  would  be  justified  in  seeking 
Federal  Trade  Commission  relief. 


JAVA  TEAS  NEED  MORE  PROPAGANDA 
We  hope  the  Java  planters  won’t  be  misled  by  Tea  Commissioner  Edwards’  report 
into  thinking  that  the  future  of  Java  teas  in  this  country  is  assured.  They  have  yet  a long 
way  to  travel.  As  a result  of  Mr.  Edwards’  visit  the  planters  are  told  that  the  old  Ameri- 
can prejudice  against  Java  teas  has  disappeared,  being  “changed  completely.”  The  most 
sanguine  of  the  friends  of  Java  teas  in  America  would  not  make  so  bold  a claim.  Java 
teas  require  intelligent  propaganda  over  a long  period  before  they  can  be  said  to  have 
acquired  a permanent  hold  in  the  American  market. 

With  the  present  scarcity  of  Indias  and  Ceylons  almost  any  kind  of  fermented  substi- 
tute would  sell  here.  That  Javas  have  been  doing  so  well  in  these  unusual  conditions  is 
no  criterion.  The  real  test  is  yet  to  come.  The  battle  is  by  no  means  won. 


MISCELLANEOUS  TRADE  NEWS 

^ A Department  Covering  the  Activities  and  Developments  of  the  Man- 
ufacturing Tea,  Coffee,  Spice  and  Fine  Grocery  Interests  and  the  Supply  Trades 


ALL-PAPER  COFFEE  CONTAINERS 


A Description  of  Some  of  the  Newer  Types  of 
Packages  Being  Used  as  Substi- 
tutes for  Tin  Cans 


IV /IUCH  progress  has  been  made  of  late  in  the 
development  of  all-paper  containers  for 
coffee.  Several  manufacturers  are  now  turning 


How  One  Coffee  Packer  Advertises  an  All- 
Paper  Container 

out  all-paper  packages  that  are  especially  de- 
signed for  this  product.  They  are  enabling  the 
coffee  packer  to  meet  the  tin  can  shortage,  and 
at  the  same  time  deliver  his  commodity  to  the 
consumer  in  an  attractive  and  substantial  con- 
tainer. 

This,  and  subsequent  articles,  will  describe 
some  of  the  newer  paper  packages  suitable  for 
use  as  containers  for  coffee  and  other  dry  prod- 
ucts, and  will  serve  as  a guide  for  packers. 

The  “Napacan” 

The  “Napacan,”  manufactured  by  the  National 
Paper  Can  Company,  Milwaukee,  is  a distinctive 
coffee  package.  The  manufacturer  states  that 
before  it  was  placed  on  the  market  the  package 
was  carefully  tested  out  as  a coffee  container,  the 
tests  extending  over  one  year.  It  is  of  the 
paraffined  type.  According  to  the  company,  a 
special  manufacturing  process  makes  it  superior 
to  the  ordinary  paraffine  package  as  a container 
for  coffee.  It  is  cylindrical  in  shape  and  has  a 
gloss  finish  that  adds  much  to  its  attractiveness. 

The  label  can  be  printed  directly  on  the  pack- 


age, in  colors,  allowing  the  packer  to  duplicate 
his  tin  can  easily  and  at  the  same’  time  avoid 
pasting.  Furthermore,  it  cannot  be  torn  off, 
which  makes  the  package  a permanent  advertise- 
ment. The  labels  can  be  pasted  on,  if  preferred. 

The  “Napacan”  can  be  had  in  various  sizes  and 
shapes  with  different  types  of  closures.  The  cof- 
fee package  has  a special  closure  designed  to 
retain  the  flavor  and  aroma,  as  shown  in  the 
accompanying  illustration. 

The'  manufacturer  outlines  some  of  the  ad- 
vantages of  the  “Napacan”  as  follows : It  is  a 

sterile  food  container,  and  consequently  is 
hygienic ; it  costs  less  than  tin  or  glass ; it  is 
lighter  than  tin  or  glass ; it  is  waterproof  and 
retains  the  flavor. 

A Carton  With  a Lid 

The  United  Printing  Company,  Toledo,  Ohio, 
is  putting  out  a line  of  cardboard  cartons,  the 
feature  of  which  is  a patented  opening  and  clos- 
ing device  known  as  the  “Jiffy”  lid.  The  flaps  at 
the  top  of  the  carton  are  cut  so  as  to  form  a lid 
which  enables  the  consumer  to  open  the  package 
without  mutilating  it.  The  housewife  simply 
presses  at  a point  indicated,  which  breaks  the  seal 
and  allows  the  lid  to  be  easily  raised.  It  can 


A Type  of  Closure  Used  in  the  “Napacan” 
Coffee  Package 

afterwards  be  put  back  into  its  original  position, 
thus  protecting  the  contents.  The  accompanying 
illustration  shows  the  position  of  the  opening  and 
how  it  is  used. 

This  lid  should  make  a desirable  feature  for 
coffee  cartons.  Many  consumers  leave  the  coffee 


: ■ ' 


me  I TU paKr  Container - 

airtight  and  odortight — seals 
in  the  “live”  flavor  of  coffee 
fresh  from  the  roaster. 

9 4sk  your  grocer  . 

mp 
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in  the  original  package  until  entirely  used.  When 
the  carton  is  mutilated  in  the  opening  process  the 
contents  are  exposed  to  the  air  with  consequent 
loss  of  aroma  and 
flavor.  The  “Jiffy” 
lid  protects  both  the 
package  and  contents. 

When  being  packed 
the  carton  can  be  sealed 
the  same  as  the  ordi- 
nary package  and  is 
equally  moisture  proof. 
There  are  different 
style  openings  and  car- 
tons for  various  prod- 
ucts. The  lid,  with 
suitable  printing,  can  be 
used  as  a coupon  to  be 
torn  off  at  the  hinge 
and  saved  when  the  car- 
ton has  been  emptied. 

This  device  is  the  invention  of  J.  E.  Blain,  of 
Toledo,  Ohio.  The  United  Printing  Company  has 
vthe  manufacturing  rights  to  equip  cartons  with 
the  “Jiffy”  lid,  and  is  prepared  to  furnish  samples 
and  prices.  The  patented  opening  should  afford 
a wider  range  of  usefulness  for  the  ordinary 
sealed  carton. 


“Sealright”  Paper  Containers 
The  cocoa  package  illustrated  on  this  page  was 
made  by  the  Sealright  Company,  Inc.,  Fulton, 
N.  Y.  This  is  a paraffine  container  with  a slip 
cover,  over  which  has  been  pasted  a lithographed 
wrapper,  bearing  the  brand 
name  in  colors.  This  makes  a 
distinctive  cocoa  package,  one 
that  should  appear  to  good  ad- 
vantage on  the  grocer’s  shelf 
The  manufacturer  says  it  is 
comparatively  inexpensive. 
This  is  only  one  of  several 
types  of  all-paper  cans  made 
by  this  firm,  the  range  of  diam- 
eters being  from  1 y2  to  4% 
inches;  the  last  named  is  for 
coffee.  The  samples  received 
are  well  made,  and  should 
make  serviceable  containers  for 
both  liquid  and  dry  products. 

The  Sealright  Company,  Inc., 
says  it  can  guarantee  deliveries 
because  it  is  located  at  a large 
and  important  source  of  supply 
expected  that  this  firm’s  output 
will  soon  be  as  high  as  200,000  cans  per  day. 


TIN  TUBE  MANUFACTURE 


How  Collapsible  Metal  Containers  for  Flavor- 
ing Extracts,  Toilet  Requisites, 

Etc.,  Are  Made 

' I TIE  high  cost  of  glass  during  recent  months 
has  caused  many  manufacturers  of  extracts 
and  toilet  requisites  to  use  collapsible  tin  tubes 
instead  of  bottles.  This  has  meant  a radical 
move,  involving,  as  it  does,  an  entire  change  in 
the  appearance  of  the  package  and  its  contents. 
However,  it  is  being  done  quite  generally,  and 
manufacturers  report  that  the  tubes  are  working 
out  satisfactorily. 


Little  has  been  written  about  the  manufacture 
of  tin  tubes,  and  this  brief  description  of  the 
process  will,  therefore,  be  of  interest,  particularly 


Steps  in  Tube  Making  : The  “Pig,”  the  “Slug,” 
the  Finished  Tube  and  the  Cap 


to  the  manufacturer  who  contemplates  changing 
his  extract  package. 

The  First  Manufacturing  Process 

The  tin  used  in  the  manufacture  of  collapsible 
tubes  comes  to  this  country  in  the  form  of  “pigs” 
weighing  about  one  hundred  pounds  each.  The 
first  manufacturing  process  is  to  melt  the  tin 
and  form  slabs  about  one  inch  thick,  which  are 
further  reduced  to  strips  of  various  thickness  and 
width  by  being  passed  through  a series  of  rollers. 
From  these  strips  are  cut  what  are  known  as 
“slugs,”  which  are  circular  pieces  of  metal.  The 
tubes  are  made  from  the  “slugs”  by  a “squirting” 
process.  Two  different  shaped  “slugs”  are  used, 
those  for  the  body  being  cupped  and  those  for 
the  cap?  flat. 

The  “slug”  from  which  the  body  of  the  tube 
is  made  is  placed  within  a die  on  a press,  and 
a plunger  then  hits  it  with  a pressure  of  from 
60  to  200  tons.  The  metal  squirts  around  the 


How  the  Carton  With 
the  “Jiffy”  Lid  is 
Operated 


An  Attractive 
All- Paper 
Cocoa  Package 

for  paper.  It  is 
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plunger  and  a seamless  tube  is  formed.  The  tube 
is  trimmed  to  the  desired  length,  a hole  is 
punched  in  the  top,  and  it  is  then  threaded  to 
receive  the  cap.  Meantime  the  caps  have  been 
made  on  a specially  constructed  machine.  A cork 
liner  is  inserted  in  the  cap,  which  is  then  screwed 
on  the  tube  and  the  container  is  ready  for 
decorating.  The  up-to-date  tube  factory  has  fa- 
cilities for  applying  labels  direct  to  the  tubes, 
using  from  two  to  seven  colors.  Paper  labels  can 
be  used,  if  preferred; 

The  first  decorated  collapsible  tubes  ever  used 
in  this  country  are  said  to  have  been  imported  by 
George  H.  Neidlinger,  now  president  of  the 
Peerless  Tube  Company,  Bloomfield,  N.  J.  He 
secured  the  agency  for  them  for  the  United 
States,  but  soon  afterwards  began  to  manufacture 
collapsible  tubes  in  his  own  factory.  This  plant 
was  later  absorbed  by  the  Peerless  Tube  Com- 
pany, which  at  that  time  was  engaged  in  the 
tube  decorating  business. 


DEER  SALESMEN  IN  CONVENTION 


This  Year’s  Gathering  of  the  A.  J.  Deer  Com- 
pany’s Sales  Force  at  Hornell  Proved 
to  Be  Highly  Instructive 

' I *HE  salesmen  of  the  A.  J.  Deer  Company,  who 
foregathered  at  the  Hornell  plant  on  January 
1 to  participate  in  the  annual  five  days’  conven- 
tion, are  convinced  that  they  started  the  New 
Year  right,  and  that  the  meeting  was  the  most 
enjoyable  and  instructive  ever  staged  by  the  Deer 
Company. 

The  various  business  days  of  the  convention 
were  devoted  this  year  to  discussions  of  the  dif- 
ferent products  of  the  company  and  its  policies 
and  practices.  The  first  day  was  largely  a “get- 
together-day.”  The  business  sessions  started  on 
the  second  day,  during  which  President  A.  J. 
Deer  spoke  on  the  origin  and  development  of 
the  steel  cutting  burrs,  which  are  the  basis  of  the 
company’s  success  in  the  manufacture  of  Royal 
coffee  mills.  A feature  of  this  session  was  the 
exhibit  of  the  complete  line  of  Royal  electric  cut- 
ting and  pulverizing  coffee  mills,  of  which  nearly 
a hundred  were  shown  on  the  convention  floor. 

Meat  choppers  and  peanut  butter  machines  were 
the  third  day’s  subjects,  while  the  fourth  day  was 
largely  taken  up  in  describing  the  Royal  coffee 
roasters  and  the  company’s  system  of  supplying 
green  coffee  to  users  of  their  machines.  Another 
enjoyable  feature  of  this  day’s  session  was  the 
demonstration  of  how  to  sell  Royal  equipment, 
J.  C.  Frost,  of  Des  Moines,  taking  the  part  of  the 
salesman,  while  E.  B.  Beck,  of  San  Francisco, 


acting  as  a merchant,  countered  Mr.  Frost’s  efforts 
with  all  the  objections  he  could  offer.  The  de- 
monstration proved  highly  instructive  to  some  of 
the  younger  salesmen. 

On  the  fifth  day  Mr.  Deer  resumed  his  talk  on 
the  Royal  system  of  supplying  green  coffee  direct 
from  “plantation  to  cup”  through  the  users  of 
Royal  roasters.  That  evening  the  convention  was 
brought  to  a fitting  close  with  a banquet,  which 
was  attended  by  about  200  men,  and  an  exhibition 
of  the  Deer  moving  picture  which  records  a trip 
to  the  coffee  country  of  Brazil. 

At  the  banquet  President  Deer  announced  that 
the  sales  for  the  year  1917  showed  an  increase  of 
about  a quarter  of  million  dollars  over  1916.  The 
company  also  showed  a 23  per  cent  increase  in 
shipments  from  the  factory,  with  a 23  per  cent 
increase  in  cost  and  a 1 per  cent  increase  in  pro- 
ductive labor. 

The  sixth  day,  Saturday,  was  “get-away-day” 
for  a large  number  of  the  salesmen,  who  left  then 
for  their  posts  in  various  parts  of  the  country, 
imbued  with  the  conviction  that  1918  is  to  be  the 
greatest  year  in  the  history  of  the  Royal  enterprise. 

VALUE  OF  CONSTANT  ADVERTISING 

How  constant  advertising  can  make  an  estab- 
lished food  product  dominate  its  market  was 
recently  illustrated  by  a census  of  the  kinds  of 

cocoa  used  by  5,516 
American  farm 
women.  This  cen- 
sus, which  was 
conducted  by  the 
Webb  Publishing- 
Company,  St.  Paul, 
Minn.,  disclosed 
that  55.7  per  cent* 
of  the  women  used 
Walter  Baker’s 
tocoa,  which  is 
significant  in  view 
of  the  fact  that  the  Walter  Baker  Company  has 
been  advertising  its  cocoa  constantly  for  sixty- 
three  years. 

The  results  of  the  census  are  shown  in  the 
accompanying  graph.  The  black  area  at  the 
bottom  shows  that  31.8  per  cent,  of  the  women 
prefer  282  other  brands  “too  numerous  to  men- 
tion,” which  has  its  own  significance  to  adver- 
tisers of  food  products. 

NEW  IMPORTER  OF  BRAZIL  COFFEE 

W.  D.  Stuart,  formerly  with  Arnold,  Dorr 
& Co.,  New  York,  is  now  in  charge  of  the  coffee 
department  recently  opened  by  George  H.  McFad- 
den  & Bro.  In  addition  to  doing  a general  coffee 
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“Langston”  Machinery 

for 

Round  Paper  Cans 


Samuel  M.  Langston  Company 

Camden,  N.  J.,  U.  S.  A. 

Canadian-Fairbanks  Morse  Co.,  Agents  for 

Canada 
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business,  this  firm  will  also  conduct  a cost  and 
freight  coffee  business  with  the  Prado,  Chaves 
Company,  of  Santos,  as  North  American  repre- 
sentatives. Mr.  Stuart  made  the  arrangements 
with  the  Prado,  Chaves  Company  while  on  a two 
months’  business  trip  to  Brazil.  Pie  returned  to 
New  York  on  January  3.  The  Prado,  Chaves 
Company  is  one  of  the  most  important  coffee  ex- 
porting houses  in  Brazil.  The  company  has  its 
own  plantations,  one  of  which  has  more  than 
3,000,000  trees. 


NEW  JAVA  TEA  CONCERN 

Trading  Company  Transmarina  Begins  Busi- 
ness— The  Future  of  Java  Tea 

•"THE  Trading  Company  “Transmarina”  (Han- 
delmaatschappy  “Transmarina,”  Inc.)  has 
begun  business  at  62  William  street,  New  York, 
with  F.  W.  Lotz,  general  manager,  as  the  New 
York  branch  of  the  well-known  Rotterdam,  Hol- 
land, import  and  export  house  of  the  same  name. 
This  company  has  also  established  offices  in  South 
America,  Hong  Kong  and  elsewhere. 

In  addition  to  its  other  activities  the  Trans- 
marina has  just  opened  a tea  department  in  charge 
of  L.  Beling,  late  managing  director  of  Peek 
Bros.  & Winch,  America.  All  kinds  of  tea  will 
be  handled,  but  a specialty  will  be  made  of  Java 
and  Sumatra  growths. 

H.  J.  Wessels,  of  Amsterdam,  formerly  con- 
nected with  the  Nederlandsche  Thee  Maatschappy, 
and  now  managing  director  of  the  Java-Sumatra 
Tea  Company,  with  headquarters  at  Bandoeng, 
Java,  will  act  as  tea  buyer  in  the  Dutch  East 
Indies  for  the  Transmarina.  Mr.  Wessels  is  at 
present  making  a visit  to  the  United  States  study- 
ing the  requirements  of  this  market  prior  to 
leaving  for  Java.  In  the  course  of  an  interview 
with  a representative  of  this  paper,  Mr.  Wessels 
expressed  amazement  at  what  he  said  was  the 
entire  unsuitability  for  this  market  of  a large  pro- 
portion of  the  Java  teas  he  found  offering  here. 
He  estimated  that  from  60  to  65  per  cent  of  the 
imports  of  Java  teas  were  broken  and  dusty  and 
not  wanted  by  the  American  trade.  He  feared 
that  planters  who  had  consigned  this  produce 
would  have  to  stand  smart  losses.  He  was,  how- 
ever, very  hopeful  of  the  future  that  this  market 
offers  to  good  quality  Javas. 

Mr.  Wessels  thought  that  while  the  trade  is  ab- 
sorbing large  quantities  of  Java  tea  it  is  doing  so 
owing  to  these  teas  being  a great  deal  cheaper 
than  Ceylons  and  Indias,  but  that  most  of  it  is 
being  used  for  blending,  and  its  identity  is  not 


becoming  established  in  the  public’s  mind  as  the 
Java  planters  hoped  it  would  be.  He  says  he  has 
found  little  or  none  of  it  being  sold  to  the  public 
as  pure  Java  tea.  In  his  opinion  there  is  every 
likelihood  that  the  trade  will  revert  to  Indias  and 
Ceylons  when  conditions  again  approach  normal 
and  prices  are  more  of  a parity,  unless  better 
qualities  of  Javas  are  shipped  and  the  name  of 
Java  is  more  prominently  identified  with  the 
article  in  the  mind  of  the  trade  and  that  of  the 
general  public.  At  the  present  Java  tea  is  selling 
so  well  simply  because  it  is  the  only  fermented 
tea  in  good  spot  supply  and  on  account  of  its 
cheapness. 


INFORMATION  FOR  BUYERS 


Pithy  Suggestions  as  to  Where  and  How 
to  Buy  to  the  Best  Advantage 


D UYERS  in  all  branches  of  the  tea,  coffee  and 

grocery  business  will  find  it  to  their  advan- 
tage to  read  this  department  every  month.  Only 
items  of  legitimate  trade  news  intended  to  be  in- 
formative and  helpful  to  buyers,  and  all  carefully 
edited,  will  be  published  here. 

SuMATRAS,  TlMORS  AND  KrOES  OFFERED 
The  Eppens,  Smith  Company,  Washington  and 
Warren  streets,  New  York,  has  some  choice  lots 
of  Sumatra  coffees  to  offer  and  also  some  un- 
usually fine  dark  brown  Kroes.  They  can  be  had 
either  on  the  spot  or  afloat.  This  firm  has  also 
received  a shipment  of  fine  Timors.  They  are 
well  aged  and  the  brownest  that  have  been  re- 
ceived here  in  years.  These  coffees  were  three 
and  a half  years  in  transit  from  the  East  Indies 
to  New  York.  The  unusual  delay  was  due  to  the 
war. 


Tin  and  Composite  Coffee  Cans 
Packers  of  coffee  and  other  dry  products  will 
be  interested  in  the  line  of  tin  and  tin  and  fiber 
cans  put  out  by  the  General  Can  Company,  Six- 
teenth and  Canal  streets,  Chicago.  This  firm 
specializes  in  cans  for  the  coffee  and  allied  trades. 
It  has  been  turning  out  all-tin  containers  for  some 
time,  and  has  recently  installed  machinery  for  the 
manufacture  of  composite  cans  (fiber  sides  and 
tin  tops  and  bottoms). 


The  Estherville  Grocer  Company’s  large  whole- 
sale building  has  been  practically  completed  at 
Estherville,  Ta. 
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The  Meaning  of  “Resources” 

During  the  past  fifteen  or  twenty  years,  we  have  several 
times  taken  occasion  to  refer  to  the  unequaled  resources 
of  Union  Bag  & Paper  Corporation,  calling  the  Trade’s 
attention  to  the  fact  that  we  control  every  operation  in  the 
manufacture  of  a Paper  Bag  — from  the  cutting  of  the 
mature  Spruce  in  the  North  Woods  down  to  the  final 
decoration  of  the  finished,  individual  container. 


In  normal  times,  we  may  have  seemed  to  be  more  impressed 
by  these  facts  than  we  could  expect  others  to  be. 

Today’s  conditions,  however,  are  bringing  our  friends  in  the 
Trade  to  see  these  resources  as  a real  protection.  It  means 
much  to  them  that  we  not  only  are  able  to  produce  the 
goods  just  as  ordinarily,  but  that  we  look  after  our  friends 
first . 

And  those  new  friends,  who  are  this  year  using  ^he  UNION 
DUPLEX  TEA&COFFEE  PACKAGES  for  the  first 

time,  also  have  occasion  to  rejoice  in  these  wide  resources— 
because  they  now  know  that  such  resources  (natural, 
mechanical  and  financial)  permit  our  doubling  or  trebling 
output  whenever  necessity  demands. 

This  year  will  call  for  many  millions  more  Duplex  Paper 
Packages  than  last  year.  We  are  equipped  and  ready 
to  supply  them. 


m 


UNION  BAG  & PAPER  CORPORATION 

( Name  of  the  Nearest  Selling  Agent  upon  request ) 
PRINCIPAL  OFFICES  - WOOLWORTH  BUILDING  - NEW  YORK  CITY 
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JAVA  TEAS  IN  AMERICA 

Tea  Commissioner  Edwards  Reports  That  the 
Prejudice  Against  Them  Has  Disap- 
peared as  a Result  of  His  Last 
Summer’s  Visit 


[special  correspondence] 

Hongkong,  Jan.  1,  1918. 

' I TIE  following  excerpts  from  the  report  of  his 
* visit  to  America  by  the  Java  Tea  Commis- 
sioner, H.  J.  Edwards,  have  just  reached  here 
from  Batavia : 

“The  various  markets  of  the  world,  with  the 
exception  of  those  of  the  United  States  and 
Canada,  consumed  during  1916  103,500,000  pounds 
of  Java  tea.  In  the  beginning  of  1917,  Mr.  Ed- 
wards, of  the  Tea  Export  Bureau,  left  for  the 
States  and  Canada  with  a consignment  of  11,235 
chests  of  tea,  with  the  object  to  make  Java  tea 
better  known  in  these  countries.  For  this  cam- 
paign Mr.  Edwards  made  arrangements  with 
Irwin,  Harrisons  & Crosfield,  of  San  Francisco, 
and  later  on  with  Harrisons  & Crosfield,  of 
Canada. 

‘‘The  population  of  the  U.  S.  A.  in  1916  was 
estimated  to  be  110,000,000,  and  the  consumption 
of  tea,  calculated  on  1 pound  per  head  and  per 
year,  comprised  the  following  qualities : 


Pounds 

British  India  and  Ceylon 35,000,000 

China  (black  tea) 8,000,000 

Java  1,000,000 

Japan  (green  tea) 35,oco,oco 

China  (green  tea) 12,000,000 

Formosa  (Oolonga) 17,000,000 

Foochow  (Oolonga) 1,000,000 


109,000,000 

“An  increase  in  the  consumption  is  expected,  | 
especially  when  the  prohibition  of  alcoholic  drinks* 
is  adopted.  It  is  further  expected  that  the  con- 
sumption of  Java  tea  will  greatly  increase.  Up 
to  the  present  the  consumption  of  green  tea  is 
greater  than  that  of  black  tea;  the  proportion  is 
about  65,000,000  to  44,000,000  pounds.  The  green 
tea  will,  however,  slowly  be  replaced  by  the  black 
tea,  and  through  the  medium  of  dealers  and 
blenders  the  Java  quality  will  gain  in  popularity, 
as  they  must  and  shall  present  to  the  people  a 
good  quality  of  tea  that  flatters  the  taste.  There 
is  at  least  room  for  200,000,000  pounds  of  Java 
tea  on  the  American  markets. 

“Mr.  Edwards  visited  the  following  markets : 
San  Francisco,  New  York,  Philadelphia,  Balti- 
more and  Boston.  New  York  is  the  most  im- 
portant market,  then  follows  Philadelphia  and 
then  Boston.  Boston  is  the  oldest  market  and 


gains  regularly  in  importance.  The  other  mar- 
kets in  the  United  States  are  practically  of  no 
importance. 

“The  result  of  Mr.  Edwards’  trip  is  that  Java 
tea  is  at  present  better  known  in  the  United 
States,  and  that  the  old  prejudice  against  Java 
tea  has  now  disappeared.  Java  used  to  be  looked 
i.pon  in  the  United  States  as  a country  of  no  im- 
portance as  regards  the  export  of  tea,  and  as 
being  no  serious  competitor  of  British  India  and 
Ceylon.  This  has  now  changed  completely.  Peo- 
ple in  the  United  States  are  now  convinced  that 
our  superior  qualities  can  be  very  well  used  to- 
gether with  or  as  a substitute  of  similar  qualities 
of  British  India  and  Ceylon  tea.  The  importa- 
tion of  Java  tea  in  Canada  will  amount  this  year 
to  seven  or  eight  million  pounds,  as  against  half 
a million  pounds  in  1916.”  T.  M. 


U.  S.  TEA  BOARD  REAPPOINTED 
[From  a Staff  Correspondent] 
Washington,  D.  C.,  Jan.  28,  1918. — Announce- 
ment was  made  to-day  by  the  Secretary  of  the 
Treasury  of  the  reappointment  of  the  U.  S.  Board 
of  Tea  Experts.  The  members  of  the  Board  for 
1918  are:  Arthur  T.  Hellyer,  of  Chicago;  Her- 
bert G.  Woodworth,  of  Boston;  C.  E.  Wyman,  of 
St.  Paul;  E.  R.  Rogers,  of  Tacoma;  J.  J.  McNa- 
mara, of  New  York  City;  George  W.  Caswell,  of 
San  Francisco,  and  George  F.  Mitchell,  the  Super- 
vising Tea  Examiner.  It  is  expected  that  all  of 
the  members  will  serve.  The  first  meeting  of  the 
Board  will  be  held  in  New  York  City  on  Feb- 
ruary 11.  ' Lamm. 


TEA  MAN  GOES  TO  FAR  EAST 
| Oliver  W.  Bowen,  manager  of  the  tea  depart- 
f'ment  of  W.  R.  Grace  & Co.,  New  York,  left  on 
February  8 for  a trip  to  the  tea-producing  dis- 
tricts in  Java,  India,  China  and  Japan.  Mr. 
Bowen  is  accompanied  by  his  wife  and  children, 
and  expects  to  be  away  about  six  months.  He 
states  that  the  object  of  the  trip  is  to  establish  an 
even  closer  community  of  interest  with  tea  pro- 
ducers. In  Mr.  Bowen’s  absence  the  tea  depart- 
ment will  be  in  charge  of  H.  Kircher. 


THE  BAHIA  1917-18  CACAO  CROP 
[special  correspondence] 

Bahia,  Brazil,  Nov.  17,  1918. — This  season 
has  been  dry  and  the  cacao  crop  excellent.  The 
early  estimates  of  this  year’s  crop  (May,  19 17,  to 
May,  1918)  were  placed  at  800,000  to  1,000,000 
bags  of  132  pounds  each.  The  present  estimate 
places  it  at  700,000  to  800,000  bags.  D.  D. 


February,  1918  THE  TEA  AND  COEFEE  TRADE  JOURNAL 


151 


CO-OPERATE  WITH  U.  S. 
FOOD  ADMINISTRATION 


AND 


BENEFIT  YOURSELVES 
AT  THE  SAME  TIME 


The  Necessity  for  the  Conservation  of  Tin  Plate  for  War  Purposes, 
as  strongly  pointed  out  by  the  U.  S.  Food  Administration,  urges 
Packaging  Concerns  to  use  more  extensively 

TIN-AND-FIBER  CANS 

FOR  COFFEE,  TEA,  COCOA,  AND 
DRY  PRODUCTS  GENERALLY 

and  in  doing  so  they  achieve  two  desirable  ends:  They  work  in 
harmony  with  the  Government  and,  at  the  same  time,  use  the 
best  and  most  Economic  Package  available. 

WE  SPECIALIZE  IN  ALL  SIZES 

Square  and  Oblong  Tin=andTiber  Cans 

FOR 

COFFEE  AND  COCOA 


CANISTER  COMPANY 

of  New  Jersey 

PHIL  LIPS  BURG,  N.  J. 


Originators  of  the  Tin-and-Fiber 
Container  in  Extensive  use  in 
the  Coffee  and  Tea  Trade . 
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THE  MARKETS  OF  THE  WORLD 

If  Latest  News  Letters  from  Staff  and  Special  Correspondents  in  the  Countries 
of  Production  and  the  Leading  Foreign  and  Domestic  Trade  Centres. 


OUR  LONDON  LETTER 


The  Latest  News  From  Mincing  Lane  and  the 
Continental  Trade  Centers 

Office  of  The  Tea  and  Coffee  Trade  Journal, 
34  Cranbourn  Street,  London,  W.  C. 

London,  Jan.  8,  1918. 

'T"'HE  British  tea  trade  is  not  pleased  or  satis- 
* fied  with  the  orders  that  are  issued  from  time 
to  time  by  the  Food  Controller.  Frequent 
changes  make  the  position  at  times  very  con- 
fusing. From  January  15  the  Government  takes 
full  control  of  tea,  and  that  may  lead  perhaps  to 
a little  less  overlapping  of  orders. 

Since  the  beginning  of  the  New  Year  control 
tea  prices  are  lower.  The  maximum  figure  for 
Class  A is  56  cents  per  pound ; for  Class  B,  64  to 
75  cents;  for  Class  C,.  75  to  80  cents;  for  Class 
D,  the  best,  88  cents,  and  for  uncontrolled  tea, 
64  cents. 

Tea  lovers  are  rather  concerned  because  Class 
D material  is  to  be  only  10  per  cent  of  the  total 
sold,  and  there  are  fears  that  it  may  be  cut  out 
altogether.  As  one  authority  points  out,  the 
arduous  years  of  acquirement  of  expert  knowl- 
edge and  the  strenuous  testing  of  samples,  some- 
times even  at  the  expense  of  health,  deserve  a 
better  reward  than  being  scrapped  at  the  behest 
of  stray  Government  officials.  It  is  probably  true 
that  there  has  been  some  substitution  of  grades 
by  unfair  grocers,  who  thereby  sold  lower  grade 
tea  at  higher  class  prices.  These  cases,  however, 
do  not  appear  to  be  numerous,  and  surely  some 
better  way  of  preventing  substitution  might  be 
found  rather  than  wiping  out  the  small  pro- 
portion of  good  tea  left  us. 

Tea  Market  Still  Unsettled 

The  market  is  unsettled.  Sales  during  the  past 
month  had  a downward  tendency,  due  to  in- 
creased supplies.  The  demand  has  been  good, 
but  a considerable  quantity  of  tea  failed  to  reach 
the  minimum  price.  The  future  is  by  no  means 
clear,  and  buyers  are  naturally  inclined  to  in- 


creased caution.  Public  sales  will  for  the  time 
being  be  discontinued,  and  the  weekly  supply  will 
be  allotted  by  ballot  to  the  licensed  buyers,  who 
will  be  entitled  to  their  shares  in  the  same  way 
as  they  now  receive  it  through  the  channel  of 
public  sale. 

The  Passing  of  Mincing  Lane 

The  passing  of  Mincing  Lane  as  an  auction 
center  is  an  event  of  some  importance,  for  the 
regular  weekly  auctions  there  have  been  a guide 
to  the  prices  of  tea  all  over  the  world.  The  bal- 
loting method  can  be  properly  regarded  purely 
as  a war  measure.  The  A,  B,  C and  D methods 
of  grading  seem  to  offer  a very  fair  margin  of 
profit,  but  the  average  small  grocer  feels  that  the 
wholesaler  will  be  able  to  exact  what  price  he 
wants  or  withhold  supplies.  If  .this  be  true  it 
will  cause  considerable  bitterness. 

Sharp  criticism  of  tea  control  was  passed  by 
Edmund  Burke,  chairman  of  Peek  Bros.  & 
Winch,  at  the  annual  meeting  of  the  company’s 
shareholders.  He  declared  that  want  of  shipping 
was  not  accountable  for  the  tea  shortage,  and  the 
Government  was  compelling  the  trade  to  pay 
prices  which  were  25  to  50  per  cent  too  high,  and 
at  the  same  time  giving  them  an  insufficient  quan- 
tity to  work  with.  “Tea  ought  to  be  8 to  12  cents 
per  pound  cheaper  to-day,”  Mr.  Burke  said.  “Re- 
move the  control,  allow  freedom  of  import  and 
of  sale,  and  tea  will  fall  by  that  amount  at  least,” 
he  added. 

Peek  Bros.  & Winch’s  report  shows  that  the  net 
profit  earned  during  the  year  ended  June  30  last 
is  $257,000,  as  compared  with  $98,000  in  the  pre- 
vious twelve  months.  The  last  recorded  profits 
are  arrived  at  after  setting  aside  $123,000  to 
further  strengthen  the  contingency  reserve 
against  outstanding  foreign  debts,  whereas  in  the 
previous  year  there  was  no  appropriation  of  this 
nature. 

The  London  Coffee  Market 

The  coffee  market  has  been  quiet  during  the 
last  few  weeks.  The  rise  in  retail  prices  has 
rather  checked  the  national  consumption.  An 
order  was  recently  issued  by  the  Food  Controller 
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Lincoln  Said  You  Couldn’t  Fool  All 
Of  The  People  All  Of  The  Time 

Many  claims  are  being  made  for  the  cheap  types  of  paper  containers,  cartons, 
etc.  which  cannot  be  substantiated  in  practice.  A carton  or  spiral  tube  surface- 
coated  with  paraffin  or  surface-lined  with  parchment  will  absolutely  not  hold 
and  conserve  aromatic  products  such  as  coffee  as  compared  to  tin  cans. 

Packers  of  packaged  coffee  who  think  otherwise  are  only  fooling  themselves 
and  possibly  (for  a short  time)  the  consuming  public.  In  time  a reaction  is 
bound  to  come  and  the  good  will  value  attending  the  brand  of  coffee  imperfectly 
packaged  be  seriously  injured.  Coffee  quickly  goes  stale  in  such  packages, 
Mrs.  Consumer  may  not  know  the  cause  but  she  will  remember  the  name  of  the 
brand  that  failed  to  satisfy  and  quickly  change  her  allegiance  to  one  that  does. 

A natural  query  to  such  coffee  packers  is  “if  the  proper  conservation  of  your 
product  on  the  grocer’s  shelves  and  in  the  consumer’s  kitchen  cuts  so  little 
figure  why  did  you  ever  use  tins  ? ” 


is  the  trade  name  of  a package  that  is  practically  a duplicate  of  a tin  can  ex- 
cept the  Napacan  is  made  entirely  of  paper.  It  is  manufactured  under  a scien- 
tific process  involving  a real  principle  by  which  its  impervious  qualities  are  built 
into  it.  For  products  for  which  it  is  suitable  the  Napacan  is  just  as  impervious 
as  tin,  in  fact  better  in  many  cases;  for  instance  the  Napacan  doesn’t  sweat. 

Another  achievement  involving  a principle  is  the  “Hermetic  Seal”  closure 
which  is  especially  recommended  for  Coffee.  This  closure  is  far  superior  to  the 
tin  slip  covers. 

In  appearance  the  Napacan  is  truly  the  “package  beautiful”  and  here  again 
its  beauty  is  “built  into”  it,  no  pasted  label  to  get  torn.  Its  handsome  appear- 
ance can  only  be  destroyed  by  destroying  the  package  itself. 

The  “Best  Looking  Package”  strongly  influences  Mrs.  Consumer  and  means 
much  on  the  grocer ’s  shelves.  The  Napacan  is  a decided  asset  to  your  sales  and 
advertising  department. 

THE  PRICE 

is  under  the  cost  of  a tin  can,  the  package  the  Napacan  competes  with.  Com- 
parisons are  not  odious  to  the  Napacan.  We  will  gladly  pack  some  of  your  coffee 
in  Napacans  for  a comparative  test  with  the  same  coffee  packed  in  the  cheap 
forms  of  paper  containers  and  in  tins.  Then  let  the  “cup  test”  prove  the  result. 

To  packers  whose  output  is  sufficiently  large  and  who  so  desire  we  will  lease 
machines  on  a royalty  basis  enabling  you  to  manufacture  your  own  Napacans. 
In  this  way  you  obtain  a remarkable  can  (for  coffee,  baking  powder,  etc.)  at  a 
very  low  cost  and  your  packaging  problem  is  permanently  solved. 

Napacan  catalog,  samples,  etc.,  on  request. 

NATIONAL  PAPER  CAN  COMPANY 

576-598  Clinton  Street  MILWAUKEE,  W1S. 
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requiring  returns  of  all  coffee  in  bond  on  De- 
cember 31.  The  return  must  include  all  raw 
coffee,  whether  held  on  account  of  persons  out- 
side the  United  Kingdom  or  otherwise. 

Thomas  Meares,  who  died  at  Clive  Hall, 
Shrewsbury,  December  12,  aged  92,  was  the 
oldest  living  member  of  the  tea  trade,  to  which 
he  was  apprenticed  in  1841.  In  the  early  sixties 
he  became  associated  with  Peek  Bros.  & Winch, 
and  later  established  the  well-known  firm  of 
Meares,  Absolom,  Goring  & Co.,  of  Mincing  Lane, 
from  which  he  retired  in  1883. 

Thomas  Reece. 


GUADELOUPE’S  VANILLA  CROP 


Planters  Are  Expecting  That  the  Present  Crop 
Will  Exceed  the  1916  Yield  by 
at  Least  35  Per  Cent 

[special  correspondence] 

Guadeloupe,  F.  W.  I.,  Dec.  6,  1917. 

THE  present  crop  of  vanilla,  the  picking  of 
which  will  commence  this  month,  is  expected 
to  be  at  least  35  per  cent  larger  than  the  output 
of  1916,  which  amounted  to  73,000  pounds  of 
cured  beans.  Until  the  1st  of  November  there 
was  every  indication  that  the  coming  crop  would 
exceed  all  past  records,  but  from  that  time  on  the 
dry  weather  caused  many  of  the  beans  to  drop 
off,  thus  spoiling  the  chances  for  a record  year. 

The  planters  received  as  high  as  6 francs  per 
kilo  (47  cents  a pound)  for  green  beans  of  the 
rqi 6 crop,  and  the  average  price  was  in  the  neigh- 
borhood of  4 francs  per  kilo  (31  cents  per 
pound).  It  is  not  likely  that  such  prices  will  be 
offered  this  year,  inasmuch  as  the  rumors  of  a 
record-breaking  crop  in  Mexico  and  the  prohibi- 
tion of  Mexican  vanilla  from  the  markets  of 
France  have  caused  the  buyers  to  fear  that  the 
price  of  cured  vanilla  will  fall  in  the  United 
States. 

One  of  the  important  buyers  states  that  after 
experimenting  for  several  years  he  has  succeeded 
in  adapting  the  Mexican  method  of  curing  to  the 
climatic  conditions  at  Basse  Terre,  and  that  last 
year  American  experts  found  it  difficult  to  dis- 
tinguish between  beans  cured  by  him  and  beans 
from  Mexico.  He  is  now  installing  special  ma- 
chinery, and  expects  his  output  of  cured  vanilla 
to  exceed  his  last  year’s  production,  both  as  to 
quality  and  quantity. 

The  action  of  the  French  Government  in  pro- 
hibiting the  importation  of  Mexican  vanilla  will 
probably  increase  the  demand  in  France  for  beans 
from  this  colony  and  help  to  keep  prices  here 
from  falling  too  far  below  normal.  H.  T.  W. 


MADRAS’  TEA  AND  COFFEE  TRADE 


With  Good  Crops  on  Hand  This  Season,  Lack 
of  Tonnage  is  Somewhat  Im- 
peding Exports 


[special  correspondence] 

Madras,  India,  Dec.  21,  1917. 


r I ’HE  1916-17  coffee  crop  was  delayed  by  tardy 
blossoming  and  late  rains  in  October  and 
November,  but  when  it  was  harvested  it  turned 
out  better  than  that  of  the  previous  season.  Prices 
were  high  at  the  beginning  of  the  season  but 
subsequently  declined,  and  as  freights  were  also 
high,  exports  declined  more  than  17  per  cent  in 
quantity  and  18  per  cent  in  value.  More  than 
half  the  quantity  exported  during  the  whole  year 
was  shipped  during  March,  1917.  As  in  the  pre- 
vious year,  48  per  cent  went  to  the  United  King- 
dom, whereas  France  increased  her  receipts  from 
24  to  26  per  cent. 

Practically  all  the  coffee  crop  of  India  is  grown 
in  the  Madras  district.  The  area  is  204,532  acres, 
of  which  107,452  acres  are  in  Mysore  State,  44,085 
in  Madras  Presidency,  42,495  in  Coorg,  2,507  ip 
Cochin,  and  7,993  in  Travancore  State.  The  ex^ 
ports  of  coffee  in  1915-16  and  1916-17  by  countries 
were  as  follows : 


♦ 1915-16 


Destinations  Cwt. 

United  Kingdom  78,596 

France  ! 46,141 

Ceylon  13,277 

Victoria  6,983 

New  South  Wales 3,213 

Native  states  in  Arabia  (other  than 

Muscat)  7,101 

Asiatic  Turkey 

Bahrein  Islands 4,795 

All  other  countries  4,245 


1916-17 

Cwt. 

65,006 

34,701 

14,453 

5,548 

4,110 

3,541 

2,195 

2,027 

3,313 


Total 164,351  134,894 

Tea  Trade  Facts 

The  total  exports  of  tea  from  the  Madras  Presi- 
dency amounted  to  24,910,000  pounds  in  1916-17, 
against  25,840,000  pounds  in  1915-16.  The  de- 
crease is  ascribed  to  want  of  tonnage.  In  March 
restrictions  were  placed  on  exports  to  the  United 
Kingdom,  but  the  effect  of  these  restrictions  will 
not  be  felt  until  1917-18.  The  average  price  rose 
from  $0.21  to  $0.23  per  pound.  The  acreage 
under  tea  was  reported  to  be  73,402  acres  in  1916, 
against  68,288  acres  in  1915,  the  total  in  all  India 
in  1915  being  622,628  acres.  The  foregoing  figures 
of  production  include  both  black  and  green  teas. 
Green  tea  is  not  largely  produced  in  Southern 
India,  owing  to  the  better  prices  which  are  gen- 
erally obtained  for  black  tea. 


The  Spice  Trade 

The  quantities  in  pounds  of  the  exports  of 
spices  for  the  last  two  years  were  as  follows : 
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Spices 

Pepper  

Chillies  

Ginger  

Cardamoms 

All  other  


1915-16 

Pounds 

13,147,510 

8,050,911 

2,003,456 

108,021 

149,429 


1916-17 

Pounds 

11,920,958 

9,960,144 

1,326,138 

59,267 

160,065 


Total . . 23,459,327  23,426,572 

Pepper  (black  and  white)  is  grown  chiefly  in 
Malabar,  Cochin  and  Travancore.  The  trade 
here  knows  two  qualities — Tellicherry  and  Allep- 
pey — the  first  named  generally  bringing  the 
highest  price.  Market  months  are  from  Septem- 
ber to  May.  Before  the  war  France  took  23  per 
cent,  Italy  21  per  cent,  the  United  States  20  per 
cent,  Germany  15  per  cent,  and  the  United  King- 
dom 12  per  cent. 

The  annual  acreage  under  chillies  (red  pepper) 
is  about  300,000  acres.  Ceylon  normally  takes  91 
per  cent  and  the  Straits  Settlements  6 per  cent  of 
the  production. 

Cardamoms  were  shipped  chiefly  to  London  be- 
fore the  war,  but  it  is  believed  that  most  of  the 
crop  found  its  way  to  Norway  and  the  North 
German  ports.  A medicinal  tincture  is  made 
from  cardamom.  The  seed  is  also  ground  and 
used  for  flavoring  cakes,  liqueurs,  bitters,  etc. 
The  annual  acreage  is  about  20,000.  The  price 
f.  o.  b.  West  Coast  is  from  $9.41  to  $10.06  per 
maund  (25  pounds).  L.  M. 


TRINIDAD  COCOA  PROSPECTS 


Indications  Are  That  the  1918  Crop  Will  Be 
Lighter  Than  1917,  and  that  Export- 
ers Can  Do  Better  Business 


[special  correspondence] 

Trinidad,  B.  W.  I.,  Dec.  18,  1917. 
17  ROM  the  present  outlook  it  is  not  believed 
that  the  1918  crop  of  cocoa  will  be  a heavy 
one,  and  exporters  will  be  able  to  find  markets  for 
all  the  produce  available. 

The  bulletin  of  the  Agricultural  Society  of 
Trinidad  for  November,  1917,  announces  that  the 
cocoa  market  was  depressed  during  the  greater 
part  of  the  month,  but  the  recent  announcement 
that  there  would  be  given  facility  for  shipment  to 
London  revived  interest.  Prices,  which  had  fallen 
to  somewhere  around  $11  and  $11.25  for  Ordinary 
and  Estates,  advanced  to  $11.50  and  $12,  respec- 
tively, and  appear  to  be  still  advancing.  The  ar- 
rivals from  Venezuela  have  been  moderate. 

Despite  the  lack  of  shipping  facilities  67,890,3 72 
pounds  of  cocoa  were  shipped  during  the  ten 
months  from  January  to  October  3T,  1917,  and 
this,  added  to  339,000  pounds  shipped  in  Novem- 
ber, makes  a total  of  68,229,372  pounds  shipped. 


This  figure  would  have  been  augmented  were  it 
not  for  the  order  that  permitted  only  one-half 
of  the  amount  that  had  been  formerly  shipped  to 
the  United  Kingdom  to  be  taken.  The  quantity 
shipped  to  date— 68,229,372  pounds— is  more  than 
the  total  shipped  for  any  year  in  the  history  of 
the  industry,  and  it  will  be  materially  increased 
during  the  remaining  month,  if  shipping  facilities 
are  available,  owing  to  the  telegram  of  the  Sec- 
retary of  State  for  the  Colonies  permitting  ex- 
portation during  December  of  the  proportion  al- 
lowed to  be  shipped  to  the  United  Kingdom,  pro- 
vided that  the  shipments  do  not  reach  England 
before  January  1,  1918.  H.  D.  B. 


SUMATRA’S  COFFEE  AND  SPICES 


Export  Restrictions  Instituted  by  the  Nether- 
lands Overseas  Trust  Caused  Big 
Declines  in  Shipments 

[special  correspondence] 

Padang,  Sumatra,  Dec.  28,  1917. 
nr  HE  effects  of  the  European  war,  which  in 
A 1915  had  already  greatly  retarded  the^eco- 
nomic  development  of  Sumatra’s  west  coast,  are 
now  even  more  acutely  felt.  The  result  is  that 
both  the  export  and  import  trade  suffered  a de- 
cline from  which  they  are  not  likely  to  recover 
while  the  war  continues. 

Particular  hardships  were  experienced  by 
reason  of  the  difficulty  of  securing  consent  of  the 
Netherlands  Overseas  Trust  to  ship  goods  to 
Holland,  together  with  continual  increase  in 
freight  rates  and  the  lack  of  shipping  space.  The 
action  of  the  Dutch  Government  in  reserving  75 
per  cent  of  all  available  tonnage  for  exportation 
of  foodstuffs  to  the  Netherlands  greatly  reduced 
the  export  trade. 

Fortunately,  as  the  European  markets  became 
more  and  more  isolated,  American  and  Japanese 
connections  were  gradually  strengthened,  and 
products  that  formerly  were  exported  solely  to 
Europe  found  a market  in  those  countries. 
Whether  or  not  these  new  connections  will  be 
permanent  is  a question  which  can  be  decided  only 
on  competitive  grounds  when  peace  has  been 
re-established. 

During  the  first  half  of  1916  there  was  a con- 
siderable exportation  of  coffee  and  cassia  to  Hol- 
land, while  toward  the  close  of  the  year  com- 
merce with  Europe  was  practically  restricted  to 
copra.  While  in  former  years  the  business  with 
America  was  confined  to  coffee  principally,  nowa- 
days it  embraces  almost  all  the  articles  that  for- 
merly found  their  way  chiefly  to  Europe. 
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Preserving  the  Original  Goodness  of  Teas,  Coffees  and  Spices 


YOUR  product  leaves  your  factory  clean  and 
fresh.  It  must  reach  the  ultimate  consumer 
in  precisely  the  same  condition.  That  is  the 
mission  of  Diamond-F  Protective  Papers. 

Perhaps  Diamond-F  Glassine  is  the  paper  best 
suited  to  certain  of  your  products.  Maybe 
Diamond-F  Greaseproof  (Imitation  Parchment) 
would  serve  the  purpose  better.  For  every  pack- 
ing purpose,  there’s  a Diamond-F  Protective 
Paper  that  exactly  meets  the  requirements. 

Ask  your  jobber  to  show  you  the  Diamond-F 
line  which  includes,  in  addition  to  the  two  above- 
mentioned  papers,  Diamond-F  Vegetable  Parch- 
ment and  Diamond-F  Parchmoid.  These  Pro- 
tective wrapping  and  packing  papers  preserve  the 
original  goodness  of  Teas,  Coffees  and  Spices. 
They  are  used  by  leading  industries  all  over  the 
United  States. 

They  are  made  with  pure  spring-water  under 
clean,  sanitary  conditions  by  paper  experts.  Ask 
your  jobber  about  Diamond-F  Protective  Papers. 
If  he  cannot  supply  you,  write  us  direct. 


I>iamwd 


A Mark  of  Quality — 
A Sign  of  Service 


Diamond  State  Fibre  Co,,  Bridgeport,  Pa.  (Near  Pltila.) 


MOISTURE  PROOF  CARTON  LINERS 

HAVE  PROVEN  SUCCESSFUL 
SUBSTITUTES  FOR  TIN  CANS 
IN  PACKING  TEA  AND  COFFEE 


SAMPLES  FURNISHED  AND 
PRICES  QUOTED  ON  REQUEST 


NATIONAL  CARTON  CO. 

JOILET,  ILL. 
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Coffee  and  Spice  Exports 


Some  of  the  articles  exported  from  Padang, 
Sumatra,  during  1915  and  1916  are: 


Articles 

Coffee  

Cassia  

Cacao  

Copra  ^ 

Peanuts  

Mace  

Nutmegs  

Rice  


1915  1916 

Pounds  Pounds 


9,879,176  6,737,440 

2,674,440  4,698,936 

1,632  

42,461,784  32,464,152 

323,272  282,200 

150,144  76,432 

715,224  550,800 

23,144,888  26,537,544 


CHICAGO  NEWS  LETTER 


Activities  of  the  Trade  in  the  Windy  City  and 
Vicinity  as  Seen  by  Our  Own 
Correspondent 


Chicago,  Jan.  31,  1918. 

1 I 'HE  condition  of  the  Chicago  coffee  market  is 
*■  reported  more  satisfactory  than  it  has  been 
in  many  months.  Nearly  all  grades  have  gained 
about  2 cents  per  pound  within  the  last  month, 
due  principally  to  the  difficulty  of  securing  de- 
liveries because  of  the  railroad  congestion.  The 
market  at  present  is  strong.  Short-haul  trans- 
portation in  the  Middle  West  is  considerably  re- 
lieved, but  the  numerous  embargoes  make  it  diffi- 
cult to  put  through  long  shipments. 

Chicago  Tea  Market 

In  the  local  tea  market  the  situation  is  rather 
reversed.  Whereas  this  market  has  been  very 
active  and  very  strong  for  a long  time,  it  is  now 
reported  “quiet,  but  firm.”  There  is  little,  if  any, 
speculative  buying.  In  fact,  all  trading  in  teas 
here  just  now  seems  to  be  on  a hand-to-mouth 
basis.  Weather  conditions  and  the  unsettled  state 
of  transportation  and  fuel  supply  are  regarded  as 
factors  in  the  existing  hiatus.  Supplies  of  tea 
in  this  territory  are  reported  as  low,  but  it  is  un- 
derstood that  considerable  Japanese  tea  is  en 
route. 

One  exception  to  this  state-  of  affairs  is  no- 
ticed in  Formosa  teas,  in  which  the  upward  ten- 
dency was  attributed  to  a report  that  the  Govern- 
ment was,  or  would  soon  be,  in  the  market  for 
about  4,000  cases  of  Formosa  teas. 

Chicago  Trade  Notes 

A shipment  of  eight  cars  containing  93  tons  of 


Spanish  paprika  was  received  here  this  month 
by  A.  E,  Jessurun,  130  North  Wells  street.  Mr. 
Jessurun  said  that  the  shipment,  which  came 
from  Espinardo,  Spain,  was  the  biggest  lot  of 
paprika  ever  shipped  to  one  person.  The  entire 
lot,  he  said,  had  been  contracted  for  in  this  district 
before  its  arrival.  He  added  that  a great  deal 
more  than  93  tons  could  be  used  by  Chicago 
dealers  if  it  were  available  at  this  time. 

Chicago  is  now  in  the  midst  of  perhaps  the 
worst  sugar  famine  it  has  ever  seen..  Nearly  all 
department  stores,  many  of  the  big  grocers,  and 
hundreds  of  the  smaller  grocers,  have  not  had  a 
pound  to  sell  in  weeks.  The  situation  became  so 
critical  a few  days  ago  that  a few  carloads  of 
sugar  were  taken  in  charge  by  the  local  food 
board  and  distributed  regardless  of  consignees. 
This  resulted  in  a small  measure  of  relief. 

Chicago  Roasters  Work  Mondays 

The  officers  of  the  Chicago  Coffee  Roasters’ 
Association  have  obtained  from  the  Illinois  fuel 
administrator  a modification  of  Fuel  Administra- 
tor Garfield’s  recent  drastic  ruling  whereby  coffee 
houses  during  the  five-day  “fiielless”  period  were 
closed  only  on  Saturday  afternoon,  Monday  af- 
ternoon and  Tuesday,  or  a total  of  two  days. 
During  the  six  ensuing  fuelless  Mondays  the  Chi- 
cago coffee  roasters  will  be  able  to  remain  open 
practically  all  day. 


RECORD  COFFEE  VOYAGE  FROM  JAVA 

During  January  the  Eppens,  Smith  Company, 
New  York,  received  a shipment  of  Timor  coffee 
that  had  been  three  years  and  a half  in  transit 
from  the  Dutch  East  Indies.  The  coffee  was 
aboard  the  German  steamship  Brisbane,  which 
cleared  from  Batavia,  Java,  on  July  4,  1914.  When 
the  European  war  began  the  vessel  was  declared 
by  an  Allied  cruiser  and  sent  to  Goa,  a Portuguese 
port  in  India,  where  it  laid  until  Portugal  joined 
the  Allies.  The  Portuguese  seized  the  Brisbane 
and  turned  it  over  to  the  British,  who  moved  it 
to  Bombay. 

The  cargo  was  finally  transshipped  to  the  City 
of  Adelaide  at  Bombay,  reaching  New  York  about 
the  middle  of  January,  three  years  and  a half 
after  the  coffee  was  loaded  onto  the  Brisbane  at 
Batavia.  The  usual  time  consumed  is  about  30 
days. 


NEW  EQUAL  VALUE  ASSORTMENTS 

Puritan  China  will  delight  your  most  discriminating  patrons.  Ask  for  samples 
and  details — there’s  no  obligation. 

THE  LIMOGES  CHINA  CO.  w.  1.  gahris,  Pres.  SEBRING,  OHIO 
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Fibre  Containers  for  Coffee,  Tea,  Baking 
Powder,  Cocoa,  Spices,  Etc. 

Solve  your  packaging  problem  in  points  of  imperviousness,  compactness  and  economy.  Weis 
Parchment  Lined  Containers  for  Teas,  Coffees  and  Spices  hold  the  full  aroma  of  your  product,  none  of 
the  volatile  oils  escape  or  absorb. 

Weis  Paraffined  Fibre  Containers  are  absolutely  damp-proof  and  impervious  to  contaminating 
influences.  The  Ideal  Baking  Powder  Package.  Endorsed  by  Good  Housekeeping  Institute  and  other 
leading  Food  Authorities. 

Put  your  packaging  problems  up  to  us.  Our  containers  are  made  in  Square  form,  with  Round, 
Air-tight  cap;  any  capacity  from  four  to  two  hundred  and  fourteen  cubic  inches. 

Get  samples,  state  your  requirements — and  quotations  will  be  forwarded  promptly. 

THE  5^#*  FIBRE  CONTAINER  CORPORATION 
160  WEST  FRONT  STREET  MONROE,  MICH. 


IN  THE  MARKET  FOR  PAPER  BAGS? 

It  Will  Pay  You  to  Investigate  Our 
Line  of  Distinctive  Containers. 

With  packaging  costs  steadily  advancing  it  behooves  you  to 
cut  your  costs  wherever  possible. 

We  can  take  care  of  your  requirements  for  anything  in  paper 
bags,  Single  and  Duplex  Styles.  Perhaps  we  can  point  the 
way  to  greater  economy  without  sacrificing  the  appearance  of 
your  package.  Will  you  give  us  the  opportunity? 

THE  GRAND  LAKE  CO.,  Inc. 

Manufacturers  of  Lined  Bags  and  Linings  for  Cartons 

THIRTY  BROAD  STREET  NEW  YORK 


When  Writing  Advertisers,  Kindly  Mention  The  Tea  and  Coffee  Trade  Journal 
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THE  NEW  YORK  MARKETS 

Special  Market  Reviews  for  “The  Tea  and 
Coffee  Trade  Journal” 

New^York,  Feb.  6,  1918. 

T T NUSUAL  activity  characterized  the  coffee 
^ market  during  the  month.  Under  the  in-* 
fluence  of  speculators  prices  advanced  steadily, 
until  on  February  1 they  averaged  2 cents  a pound 
higher  than  on  December  15. 

There  was  a decided  weakening  of  the  market, 
however,  when  on  February  1 the  United  States 
Food  Administration  announced  that  on  and  after 
February  4 all  importers  and  distributers  of  green 
coffee  must  be  licensed. 

The  Government  order  will  doubtless  check 
speculation,  but  the  bull  element  continues  to  pre- 
dict higher  prices,  basing  its  contention  on  the 
prospect  of  the  Government  taking  over  more 
ships  from  the  Brazilian  trade,  with  a consequent 
shortage  of  tonnage.  The  higher  price  champions 
are  also  building  on  an  early  peace,  which  will 
mean  that  European  buyers  will  be  heavy  pur- 
chasers of  coffee  in  this  market,  because  it  will 
afford  the  quickest  means  of  replenishing  their 
supplies.  It  is  not  only  the  purely  speculative 
element  that  is  advancing  these  arguments. 

The  bears,  however,  are  in  the  majority.  TJiey 
point  out  that  the  visible  stocks  are  larger  than 
last  year,  and  that  more  coffee  is  affoat  than  at 
this  time  a year  ago;  also  that  a large  Brazil  crop 
is  in  prospect. 

It  is  believed  that  the  advance  in  the  price  of 
mild  coffees  has  been  warranted  owing  to  ship- 
ping difficulties.  The  Government  recently  took 
over  several  of  the  United  Fruit  Company’s  ships 
which  were  carriers  of  Colombian  coffees. 

The  consensus  of  opinion  seems  to  be  that  it  is 
the  part  of  wisdom  for  roasters  to  continue  to 
buy  only  as  needed. 

Tea  Market  Fairly  Active 

Considering  that  January  is  the  month  of  stock 
taking,  and  that  there  is  usually  a falling  off  in 
the  demand  for  tea,  the  month  has  been  reason- 
ably active,  with  a steady  uptrend  of  prices  in  all 
grades  of  tea,  except  the  poor  quality  Javas  and 
lower  grade  Indias.  Jobbers  are  experiencing 
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much  difficulty  in  effecting  deliveries  owing  to 
shipping  complications. 

Formosas  appear  to  be  a good  buy  just  now, 
as  the  spot  stock  is  small  and  the  teas  “sold  to 
arrive”  can  be  readily  placed  at  satisfactory  prices. 
Then,  again,  the  purchase  of  these  teas  for  the 
army  and  navy  must  have  a bearing  on  the  mar- 
ket. The  Navy  Department  is  now  seeking  bids 
on  about  3,500  chests  of  Formosas,  the  same  grade 
as  purchased  last  November. 

Japans  of  the  better  grade  are  in  active  de- 
mand, with  no  indications  of  lower  prices. 

Greens  remain  about  the  same,  without  any 
considerable  stock  to  work  with. 

The  Spice  Market  . 

The  market  has  been  quiet.  Such  buying  as 
has  been  evident  seems  to  have  been  simply  to 
cover  actual  needs  for  grinding.  Prices  continue 
Arm.  Stocks  are  gradually  diminishing,  with  no 
new  arrivals  of  much  consequence  to  be  re- 
ported. It  would  seem  that  the  shortage  in  sup- 
plies of  practically  all  kinds  of  spices  will  soon  be 
. felt  keenly,  especially  in  the  spring. 

Peppers — There  has  been  a fair  business  done 
and  prices  remain  practically  unchanged.  Stocks 
are  getting  smaller.  Cloves — The  demand  re- 
mains steady  and  prices  continue  Arm  blit  un- 
changed. Spot  stocks  are  being  gradually  re- 
duced. Pimento — Prices  are  slightly  Armer  and 
the  demand  is  fair.  Cassias — With  dwindling 
stocks  and  prevailing  high  freight  rates  prices 
are  expected  to  advance  soon.  Nutmegs — Prices 
are  Arm,  stocks  are  small  and  demand  is  fair. 
Mace — Business,  except  a fair  jobbing  trade,  is 
sluggish.  Ginger — Prices  remain  unchanged. 

Stocks  are  very  low. 


U.  S.  WANTS  TEA,  COFFEE,  ETC. 

[From  a Staff  Correspondent] 
Washington,  D.  C.,  Feb.  14,  1918. — Bids  will 
be  opened  March  6 by  the  General  Supply  Com- 
mittee (which  purchases  the  annual  supplies  for 
the  executive  departments  in  this  city)  for  the 
following:  158  Ave-pound  cans  of  baking  soda, 

718  pounds  of  cocoa,  81,467  pounds  of  green 
coffee,  14,467  pounds  of  roasted  coffee,  74  pint 
bottles  of  vanilla  extract,  1,575  pounds  of  black 
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PUREST  AND  BEST  BAKING  POWDERS 

Cream  of  Tartar  and  Pure  Phosphate 

Buyers  Private  Brands  at  Attractive  Prices 

Also  High  Grade  Cocoas  under  Private  Brands 

MANHATTAN  BAKING  POWDER  CO.,  264  Spring  St.,  New  York 
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Can  just  about 
up  with 

Machine 


THE  Union  Special 

Ba&  Closing  Machine  will  close 
the  mouths  of  as  many  filled  ba&s 
four  men  can  sew  by  the  hand  method.  This  means 
a saving  of  the  wa&es  of  three  men — an  important  item 
in  these  days  of  expensive  labor. 

In  addition  it  will  save  two-thirds  or  more  of  your  twine  costs, 
enable  you  to  use  bags  one  inch  smaller  in  size  — take  up 
less  floor  space  — do  a neater  and  better  job  than  can  be  done 
by  hand  and  the  famous  Union  Special  Double  Locked  stitch  insures  you 
against  leakage. 

Sum  up  these  advantages  and  figure  for  yourself  how  quickly  the  Union 
Special  Ba&  Closing  Machine  will  pay  for  itself  in  your  own  plant. 


Our  book  “ Closing  Filled  Bags”  tells  the  whole  story — 
W rite  for  your  copy 


Union  Special  Machine  Co.,  300  W.  Kinzie  St.,  Chicago,  111 


Like  Raking  In  Money 


Non-Alcoholic  Flavors 


f 1 1 

• • • 


In  Decorated  Collapsible  Tubes 

ARE  ALL  HIGH 

DON’T  YOU  WANT  TO  MAKE  SOME  MONEY? 


ALCOHOL 

BOTTLES 

LABELS 


We  manufacture  collapsible  tubes  for  non-alcoholic  flavors.  On  account  of  the 
high  price  of  alcohol  and  the  possibility  of  the  government  refusing  to  allow  its 
use  in  flavoring  extracts,  the  non-alcoholic  flavor  is  coming  into  its  own  a little 
bit  earlier  than  some  of  us  expected.  Even  though  tin  is  at  the  highest  price  in 
its  history,  you  can  still  place  your  flavoring  extracts  on  the  market  with  a large 
margin  of  profit. 

PEERLESS  TUBE  CO.,  71  Locust  Ave.,  BLOOMFIELD,  N.  J. 
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ground  pepper,  93  pounds  of  white  ground  pepper, 
6,784  pounds  of  green  tea,  6,949  pounds  of  Oolong 
tea-  Lamm. 


THE  GUAYAQUIL  CACAO  MARKET 

[special  correspondence] 

Guayaquil,  Ecuador,  Dec.  10,  1917. — The 

prices  of  $8.40,  $8  and  $7.60  that  prevailed  for 
arriba,  balao  and  machala  cacao  at  the  close  of 
October  were  sustained  in  November  until  the 
24th,  when  they  were  lowered  by  40  cents  per  100 
pounds.  The  situation  of  this  market  becomes 
more  grave  each  day,  owing  to  the  ever-increasing 
difficulties  of  exportation.  At  the  present  time 
77,000  sacks  of  cacao  are  held  up  at  Colon  on  that 
account  and  cannot  be  moved  before  March  or 
April.  As  a consequence  of  the  cessation  of  ship- 
ments to  Europe,  the  United  States  markets  are 
the  only  available  ones,  and  those  are  becoming 
more  restricted.  The  future  is  very  unpromising. 
Of  the  month’s  exports  of  1,037,883  pounds,  Chile 
took  27,037  pounds,  Peru  37, 203, * Spain  554,368, 
and  the  United  States  419,275  pounds. 

Coffee  prices  were  fluctuating,  first  grade  being 
quoted  at  $9.20  and  second  grade  at  $8.80.  There 
were  exported  to  Chile  443,652  pounds  and  to 
Panama  41,072  pounds,  a total  of  484,724  pounds. 

NAVY  OPENS  TEA  BIDS 
[From  a Staff  Correspondent] 
Washington,  D.  C,.  Feb.  2,  1918.— Bids  were 
opened  yesterday  by  the  Bureau  of  Supplies  and 
Accounts,  Navy  Department,  for  furnishing  the 
Brooklyn  navy  yard  with  150,000  pounds  of  tea  in 
half  chests,  as  follows : M.  J.  Brandenstein  & 

Co.  (part),  at  $.295  per  pound;  Carter,  Macy  & 
Co.,  at  $.3497;  Irwin-Harrisons  & Crosfield,  Inc., 
at  5 Robinson  & Woodworth  Company,  at 

$.36;  Woolson  Spice  Company,  at  $.3878,  and 
J.  C.  Whitney  Company,  at  $.352.  Lamm. 


BIG  RUSSIAN  MUSTARD  SEED  CROP 
[special  correspondence] 

Moscow,  Russia,  Nov.  30,  1917. — The  acreage 
under  mustard  seed  in  Russia  in  1917  was  T33,7O0 
acres,  as  compared  with  106,876  acres  in  1916,  and 
the  production  was  about  44,700  tons  and  35,700 
tons  in  the  respective  years. 


About  70  per  cent  of  the  crop  is  taken  for  mus- 
tard seed  oil  production;  about  10  per  cent  goes 
for  the  production  of  ether  oil;  19  per  cent  is  used 
in  the  manufacture  of  mustard,  and  the  remaining 
t per  cent  is  sold  by  pharmacists  under  the  name 
of  mustard  seed.  Comparatively  little  is  exported 
—about  250  tons  in  1916.  O.  N.  N. 


MEAT  PACKER  IN  COFFEE  TRADE 

Wilson  & Co.,  Chicago,  Are  Planning  a Large 
Scale  Roasting  and  Importing  Business 

[From  a Staff  Correspondent] 

Chicago,  Jan.  31,  1918. 

VVTILSON  & CO.,  Chicago  meat  packers,  are  to 
* ^ enter  the  coffee  business.  The  significance 
of  this  will  be  realized  when  it  is  recalled  that 
Armour  & Co.  established  a coffee  department  a 
few  months  ago,  and  that  it  is  rumored  that 
Swift  & Co.  are  contemplating  similar  action. 

The  Wilson  & Co.  coffee  department  will  be 
under  the  charge  of  P.  R.  Nelson,  whose  resigna- 
tion as  head  of  the  coffee  department  of  Franklin 
MacVeagh  & Co.  becomes  effective  to-morrow. 
In  -view  of  the  fact  that  he  is  going  to  a non- 
member concern,  Mr.  Nelson  also  resigned  as 
secretary  of  the  Chicago  Coffee  Roasters’  Asso- 
ciation. In  the  latter  office  he  is  succeeded  by 
A.  J.  Kasper,  Jr.,  of  the  firm  of  that  name,  while 
his  place  at  Franklin  MacVeagh  & Co.  will  be 
taken  by  Lou  Connor,  formerly  of  Sioux  City,  la. 

Mr.  Nelson  said  that  Wilson  & Co.’s  plans  for 
a coffee  department  are  still  in  the  process  of  for- 
mation, but  it  is  probable  the  company  would 
enter  the  new  field  on  a large  scale,  and  probably 
would  roast  as  well  as  import  coffees.  L.  R. 


CANADA’S  TEA  AND  COFFEE 
Since  eight  out  of  nine  of  Canada’s  provinces 
went  “dry”  in  the  prohibition  movement  a year 
ago,  the  consumption  there  of  tea  and  coffee  has 
been  greatly  increased,  according  to  H.  C.  Lowrev, 
writing  in  Printers’  Ink.  He  says  a great  many 
tea  shops  and  tea  rooms  have  been  opened  in  the 
past  year,  and  that  they  are  well  patronized. 
Though  coffee  has  not  been  advertised  in  Canada 


PHOSPHATE 

For  Baking  Powder  and  Prepared  Flour 
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Main  Office  and  Worksj  8011  IDAHO  AVENUE,  ST.  LOUIS  Branch  Officers  NEW  YORK,  CHICAGO 
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as  much  as  tea,  Mr.  Lowrey  finds  that  coffee  sales 
have  jumped  about  two  pounds  per  capita  in 
Western  Canada. 


CELEBRATES  150TH  ANNIVERSARY 
The  Antoine  Chiris  Company,  of  Grasse, 
France,  and  New  York  City,  is  this  year  cele- 
brating its  150th  anniversary.  The  Chiris  Com- 
pany was  organized  in  1768  at  Grasse,  and  in  the 
150  years  that  have  elapsed  has  built  up  an  ex- 
tensive business  in  essential  oils,  synthetic  and 
aromatic  chemicals. 

The  American  Chiris  sales,  office  and  manu- 
facturing forces  held  a -convention  recently  as  a 
part  of  the  anniversary  celebration,  gathering 
at  the  the  company’s  works  at  Delawanna,  N.  J. 
President  Burton  T.  Bush  gave  a short  stereop- 
ticon  lecture,  showing  the  different  plants  and 
plantations  of  the  company  throughout  the  world. 


COFFEE  PACKER  BUYS  BACK  CANS 
The  Stone-Ordean-Wells  Company,  packer  of 
Empress  coffee,  with  head  offices  at  Duluth,  Minn.» 
has  announced  that  it  will  pay  cash  to  the  Ameri- 
can Red  Cross  for  every  clean  and  undamaged 
Empress  coffee  can  that  is  delivered  by  the  Red 
Cross  to  the  company’s  wholesale  houses,  which 
are  located  in  Minnesota,  North  Dakota  and  Mon- 
tana. Consumers  and  retailers  are  urged  to  turn 
over  their  empty  Empress  cans  to  their  local  Red 
Cross  branch  or  chapter  and  thus  help  in  the 
company’s  patriotic  plan  to  help  the  Red  Cross 
and  conserve  the  nation’s  supply  of  tin  plate. 


SALIENT  TRADE  NOTES 

W.  J.  Schroth,  manager  of  John  C.  Siegfried  & 
Co.’s  Japan  house,  is  now  in  this  country  calling 
on  the  trade  in  the  interest  of  import  orders  for 
the  coming  season. 

A.  Howard,  of  John  C.  Siegfried  & Co.,  of  San 
Francisco  and  Chicago,  is  calling  on  the  trade 


in  behalf  of  Java  teas  and  general  merchandise. 

A.  Denekamp  is  now  en  route  for  Soerabaya, 
Java,  to  open  an  office  there  for  the  Pacific  Ameri- 
can Trading  Company. 

C.  M.  Komaroff,  of  the  Far  Eastern  staff  of 
Gaston,  Williams  & Wigmore,  returned  to  China 
recently  after  a two  months’  visit  to  New  York. 

E.  W.  Thomas,  of  C.  W.  Antrim  & Co.,  Rich- 
mond, Va.,  made  a business  trip  to  New  York  late 
in  January,  calling  on  Aborn  & Cushman,  the 
Front  street  coffee  brokers. 

The  Dannemiller  Coffee  Company,  Brooklyn, 
N.  Y.,  has  increased  its  capital  from  $100,000  to 
$250,000,  and  has  contracted  for  a new  building 
of  five  stories,  to  be  erected  shortly  in  the  Bush 
Terminal  section  of  Brooklyn.  This  will  make 
four  buildings  for  the  Dannemiller  Coffee  Com- 
pany. The  new  plant  will  be  equipped  with  two 
Jubilee  four-bag  gas  roasters  and  coolers,  and 
there  is  room  for  four  more.  When  complete  the 
Dannemiller  plant  will  have  a capacity  of  450  bags 
per  day. 

W.  S.  Ransom,  of  Schon,  Stevenson  & Co., 
Huntington,  W.  Va.,  spent  several  days  this  month 
in  visiting  the  New  York  trade.  He  made  his 
headquarters  at  Aborn  & Cushman,  coffee  brokers, 
on  Front  street. 

A.  Poletes,  coffee  packer  at  321  South  Cherry 
street,  Canton,  Ohio,  has  installed  a Challenge 
burr  pulverizer  to  do  special  coffee  grinding  work. 

The  Temple  Garden  Company,  importer  and 
packer  of  tea,  coffee,  cocoa,  spices,  etc.,  with  head 
offices  in  Boston,  will  open  a branch  in  Atlanta, 
Ga.,  to  better  meet  the  increasing  demand  in  that 
section  for  Temple  Garden  products. 

Bowers  Bros.,  Richmond,  Va.,  recently  installed 
a second  Burns  coffee  granulator. 

Old  & Wallace,  New  York  spice  importers, 
have  increased  their  capital  stock  from  $100,000 
to  $200,000. 

Newmark  Bros.,  Los  Angeles,  Cal.,  who  make 
a specialty  of  granulated  coffee,  have  installed  an- 
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JAVA  TEAS  OF  DIRECT  IMPORT 

ROWLEY  DAVIES  & CO.,  LTD. 
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IRWIN  ■ HARRISONS  & CROSFIELD,  Inc. 
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The  roasting  apparatus  will  include  two  No.  1 
Burns  machines  and  a Burns  raw  cocoa  cleaner. 

Theodore  Crowell,  New  York  tea  importer,  has 
leased  the  five-story  and  basement  building  at  101 
and  103  Broad  street. 

The  Pennsylvania  Chocolate  Company,  Pitts- 
burg, will  soon  install  a Burns  raw  cocoa  bean 
cleaner. 

Sigmund  Krauter,  specialist  in  olive  oil,  is  now 
settled  in  in  his  new  quarters  at  71  Wall  street, 
New  York. 

The  Rogers  Company,  Tacoma,  Wash.,  is  in- 
stalling additional  Burns  roasters  in  its  peanut 
butter  plants  in  Tacoma  and  Seattle. 

The  Blue  Ridge  Manufacturing  Company, 
Rockymount,  Va.,  is  erecting  a three-story  fac- 
tory to  manufacture  flavoring  extracts  and  toilet 
articles. 

The  A-  A.  Forster  Company,  manufacturer  of 
peanut  butter  at  Natick,  Mass.,  is  adding  a No. 
5 Burns  four-bag  roaster  and  one  of  the  latest 
type  Burns  nut-grinding  mills. 

The  co-partnership  business  of  the  wholesale 
grocery  firm  of  Bentley,  Settle  & Co.,  Syracuse, 
N.  Y.,  has  been  incorporated,  with  a capital  of 
$400,000,  and  will  continue  at  its  previous  location 
under  the  style  of  Bentley,  Settle  & Co.,  Inc. 

The  Muskogee  Wholesale  Grocer  Company, 


NORDHEIM  & CO. 

67  WALL  STREET  NEW  YORK 

IMPORTERS  OF 

TEA,  RUBBER,  COFFEE,  TIN,  COPRA 

and  other  Dutch  Indian  Produce 

Agents  of  von  Nordheim  & Co.,  Batavia,  and  Indische  Handels 
Maatschappy  (Indian  Trading  Company),  Rotterdam  and  Soerabaia, 
Java. 

Directors  of  tea,  rubber,  cocoanut  and  tobacco  plantations  in  the 
Dutch  East  Indies. 


other  Burns  granulator  and  chaff  remover.  The 
company  now  has  three  of  these  machines  in  op- 
eration. 

The  Rochester  Vanilla  Company,  Inc.,  Roches- 
ter, N.  Y.,  has  been  incorporated,  with  capital  of 
$25,000.  The  incorporators  are  Robert  C.  Hull, 
86  Meigs  street,  Rochester;  Wilbur  E.  Schott, 
Waterloo,  N.  Y. ; Wyatt  D.  Hull,  Brockport,  N.  Y. 

Sears,  Roebuck  & Co.,  the  Chicago  mail-order 
house,  has  ordered  a Burns  tea  mixer  that  will 
blend  500  pounds  at  one  operation. 

Carter,  Macy  & Co.,  tea  importers,  of  New  York, 
have  leased  the  entire  four-story  and  basement 
building  at  the  corner  of  West  and  Beach  streets, 
containing  about  50,000  square  feet  of  floor  space. 

The  Muary-Coles  Company,  Memphis,  Tenn., 
which  recently  ordered  two  No.  1 Burns  coffee 
roasters,  has  increased  the  contract  to  four  such 
machines.  When  these  are  installed  the  company 
will  have  eight  two-bag  coffee  roasters. 

Johnson  & Woods,  Inc.,  New  York,  have  been 
incorporated,  with  capital  of  $50,000,  to  deal  in 
teas,  coffees,  etc.  S.  B.  Howard,  A.  W.  Britton 
and  George  V.  Reilly,  all  of  New  York,  are  the 
incorporators. 

The  Great  Atlantic  & Pacific  Tea  Company  will 
soon  install  a complete  cocoa  and  chocolate  manu- 
facturing plant  at  its  headquarters  in  Jersey  City. 
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Muskogee,  Okla.,  is  increasing  its  peanut  butter 
equipment  by  the  addition  of  one  of  the  latest 
type  No.  2 mills. 

The  Ardenter  Mustard  & Spice  Company,  New 
York,  has  been  dissolved. 

The  Charles  B.  Knox  Gelatine  Company,  Johns- 
town, N.  Y.,  is  distributing  a 32-page  booklet  con- 
taining a large  number  of  recipes  of  left-overs 
and  plain  desserts.  The  book  is  issued  under  the 
name  of  Mrs.  Charles  B.  Knoic,  and  has  been 
passed  upon  by  the  United  States  Food  Adminis- 
tration and  found  to  conform  to  their  rules  con- 
cerning the  conservation  of  food. 

The  W.  S.  Quinby  Company,  Boston,  has  re- 
moved to  its  new  building  at  291  Atlantic  avenue. 

It  is  a five-story  structure,  and  provides  ample 
room  for  handling  the  company’s  La  Touraine 
coffee  and  Golden  Dome  tea. 

The  John  Scowcroft  & Sons  Company,  Ogden, 

Utah,  has  added  a tea  packing  department  to 
its  wholesale  grocery  business  and  will  import  tea 
direct. 

Joannes  Bros.,  Los  Angeles,  Cal.,  have  been 
awarded  a contract  to  supply  the  bulk  of  the  coffee 
and  spice  requirements  of  the  Soldiers’  Home  at 
Sawtelle,  Cal.,  for  the  first  half  of  1918. 

A Challenge  coffee  pulverizer  was  recently  in- 


I PRODUCE  & WARRANT  COMPANY,  Inc. 

( New  York  Agency) 

78-80  Wall  Street  New  York 

433  Gravier  Street  New  Orleans 
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1 Sole  North  American  Agents  for  Companhia  Leme  Ferreira,  S.  A.  Santos 
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HEAD  OFFICE:  ANTWERP,  BELGIUM 

| Branches:  Amsterdam,  Holland.  Rio  de  Janeiro,  Santos,  Bahia,  Brazil. 

| Genoa  and  Milano,  Italy.  London,  England.  San  Salvador,  C.  A.  Havana,  Cuba. 
And  represented  in  all  the  principal  markets  of  the  world. 


stalled  by  the  Paxton  & Gallagher  Company, 
Omaha. 

Brewster,  Gordon  & Co.,  wholesale  grocers, 
Rochester,  N.  Y.,  recently  removed  to  their  new 
six-story  warehouse,  which  is  of  concrete  and 
steel  and  200  feet  deep  and  98  feet  wide. 

L.  C.  Naisawald  & Sons,  New  York,  have  been 
incorporated  to  succeed  the  firm  of  the  same 
name,  which  has  been  prominent  for  many  years 
as  a sugar  and  rice  brokerage.  L.  C.  Naisawald 
is  president  and  treasurer;  H.  L.  Naisawald,  sec- 
retary, and  H.  Wk  Naisawald,  assistant  treasurer. 


National  Hysteria 

never  won  a battle.  But  an  efficient  army, 
efficiently  equipped  and  backed  by  the  good 
wishes  of  those  at  home  will  win  any  war. 
You  cannot  have  efficiency  of  equipment 
without  money.  Invest  your  money  in 

LIBERTY  BONDS. 

It  is  the  least  you  can  do, 
and  it  doesnft  cost  anything . 
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General  Can  Company 

Sixteenth  & Canal  Sts. 
Chicago,  111. 


Tin  and  Fibre 
Cans 


Direct  Importers  Java  Teas 

CUGEN  BOISSEVAIN  & CO,  INC. 

128  Water  Street,  New  York 

Coffee,  Cocoa,  Spices,  Copra,  Cocoanut  Oil,  Damar,  Copal,  Kapok 


WABASH  BAKING  POWDER  CO. 

King  of  Private  Brands 

The  Largest  Exclusive  Private 
Brand  Baking  Powder,  Extracts, 
Gelatine  Dessert,  Corn  Starch 
and  Soda  Factory  in  the  World. 

Wabash,  Indiana. 

Established  1892. 
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Tea  Bag 

Lowest  Prices 


We  have  the  facilities  and  the  organization  for 
giving  you  most  efficient  service 
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THE  PRACTICAL  RETAIL  GROCER 

A department  devoted  to  the  discussion  of  problems  which  vex  retailers; 
telling  how  to  arrange,  display  and  sell  goods;  how  to  systematize;  how  to  ad- 
vertise, how  to  obtain  the  maximum  efficiency  in  the  grocery  business. 


ADVERTISING  AND  THE  DEALER 


A Series  of  Articles  on  the  Subject  of  How 
Advertised  Goods  Bring  More  Busi- 
ness for  Every  Store* 


NO.  4 WAR-TIME  MERCHANDISING 

<<  “THESE  be  parlous  times.”  With  the  wind 
* blowing  from  every  quarter  and  prices 
going  up  as  stocks  go  down,  the  merchant  justly 
feels  anxious. 

Naturally,  we  hesitate  to  give  advice.  Our 
experience  has  been  peace  experience.  We  know 
no  more  about  war  than  you  do.  But  one  thing 
is  sure.  The  sinews  of  war  are  crops.  No  mat- 
ter what  happens,  crop-makers  and  their  families 
must  be  clothed,  housed  and  fed.  Your  business 
is  secure.  Getting  the  stuff  to  sell  is  going  to 
be  your  problem ; you  can’t  escape  having  people 
with  money  to  sell  to ! 

However,  it  is  just  plain,  everyday  horse-sense 
to  take  advantage  of  trade-marks,  advertised 
goods  and  goods  of  standardized  quality.  Not 
to  do  so  is  to  take  unnecessary  risks. 

There  are  two  good  reasons  for  relying  on 
advertised  brands  under  unusual  conditions : 

First,  as  to  getting  the  goods  to  sell : 

The  advertising  manufacturer  does  business  on 
a big-volume  basis  and  in  standardizing  his  prod- 
uct he  has  deeply  studied  the  source  of  his  raw 
materials.  He  has  greater  power  in  the  raw 
material  market  and  is  better  posted  than  the 
little  fellow.  In  a pinch  he  will  be  able  to  take 
care  of  you,  whereas  the  smaller  concern  will 
be  helpless,  and  will  leave  you  stranded. 

Second,  as  to  the  quality  of  the  goods  you  sell : 

The  advertiser  is  going  to  keep  up  his  quality. 
He  has  to ! The  money  he  has  spent  in  making 
a market  and  building  up  public  confidence  would 
be  just  so  many  dollars  thrown  away  if  he  yields 
to  the  temptation  to  decrease  quality,  or  to  adul- 
terate and  substitute.  And,  knowing  which  side 

* Copyright,  1917,  Wilmer  Atkinson  Company. 


his  bread  is  buttered  on,  he  will  keep  up  the 
quality  that  will  satisfy  your  customers. 

The  non-advertiser  is  in  a far  different  posi- 
tion. In  the  face  of  scarcity  and  soaring  prices 
of  raw  materials  his  first  defensive  movement 
will  be  to  lower  quality.  It  is  only  natural  that 
he  should.  He  is  unknown,  has  no  “ties  that 
bind*”  is  under  no  public  obligation. 

-Mind  you,  we  do  not  accuse  him  of  dishonesty. 
He  may  tell  you  frankly  that  it  is  a “war 
measure” — that  it  is  forced  upon  him  and  that 
under  the  pressure  he  cannot  keep  up  to  the 
standards  you  have  a right  to  demand  for  your 
trade,  for  you  owe  your  allegiance  to  the  people 
whose  money  rings  your  cash  register.  You 
occupy  an  important  position  in  your  community 
and  it  is  your  responsibility  to  see  that  your 
people  get  the  best.  It  is  your  good  fortune  that, 
in  supplying  them  the  best — advertised,  standard- 
ized trade-marked  goods — you  are  also  best 
serving  your  own  interests  and  continuing  your 
■reputation  for  unvarying  reliability. 

This  chapter  has  discussed  during-the-war 
conditions.  In  the  next  chapter  what  will  hap- 
pen even  later  on  is  considered. 


HOW  GROCERS  CAN  HELP  HOOVER 

With  our  meatless  and  wheatless  days  we  are 
commencing  to  understand  that  there  are  other 
things  that  taste  good,  are  good  and  that  satisfy. 
Thus  the  housekeeper  is  on  the  lookout  for  articles 
that  are  palatable,  nourishing  and  that  will  assist 
her  in  providing  a menu  that  will  enable  her  to  do 
her  part  in  this  great  work  of  saving  food. 

Here,  then,  is  the  opportunity  to  study  the  food 
substitutes  and  to  recommend  them.  As  a nation 
we  eat  too  much  meat.  Here  is  about  how  the 
diet  of  a nation  is  made  up:  Meats,  39  per  cent; 

cereals,  31  per  cent;  vegetables,  15  per  cent;  sugar, 
5 per  cent.  There  are  many  substitutes  for  white 
flour.  Cornmeal,  rye  flour,  etc.,  and  rice  bread  is 
palatable  and  tasty.  Study  the  cook  book.  Help 
your  customers  by  your  sensible  suggestions. 
They  will  appreciate  it  and  you  will  make  many 
sales  of  articles  not  usually  called  for  and  that 
will  help  win  the  war  by  saving  the  essentials. 
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The  Nation’s  Best  Ration 

It  is  time  to  cut  out  the  unnecessary,  non-nutritious,  indigestible 
foods  which  are  generally  the  most  expensive.  The  best-balanced 
ration  for  youngsters  or  grown-ups,  for  work  or  play,  is 

Shredded  Wheat  Biscuit 

It  is  100  per  cent,  pure  whole  wheat,  nothing  added,  nothing  thrown  away.  It 
comes  in  clean,  sanitary,  dust-proof  packages  and  is  prepared  by  a process  that 
represents  an  investment  of  ten  million  dollars.  Shredded  Wheat  is  delicious  for 
any  meal  with  milk  and  sliced  bananas,  prunes,  baked  apples,  or  other  fruits. 

Made  only  by 


The  Shredded  Wheat  Company,  Niagara  Falls,  N.  Y. 
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Hang  this  in  Your  Kitchen 

United  States  Food  Administration 

HOME  CARD  1918 

Trade  Where  You  See  This 
Emblem 

WHAT  YOU  CAN  DO  TO  HELP  WIN  THIS  WAR 


Eat  Where  You  See  This 
Emblem 


Our  Problem  is  to  feed  the  Allies  and  our  own  soldiers  abroad  by  sending  them  as  much 
food  as  we  can  of  the  most  concentrated  nutritive  value  in  the  least  shipping  space.  These 
foods  are  wheat,  beef,  pork,  butter  and  sugar. 

Our  Solution  is  to  eat  less  of  these  and  as  little  of  all  foods  as  will  support  health  and 
strength.  All  saving  counts  for  victory. 

The  Food  Administration  asks  every  loyal  American  to  help  win  the  war  by  maintaining 
rigidly,  as  a minimum  of  saving,  the  following  program: 

Have  TWO  WHEATLESS  DAYS  (Monday  and  Wednesday)  in  every  week,  and  ONE  WHEATLESS  MEAL 
in  every  day. 

Explanation — On  “Wheatless”  days  and  in  “Wheatless”  meals  of  other  days  use  no  crackers,  pastry, 
macaroni,  breakfast  food  or  other  cereal  food  containing  wheat,  and  use  no  wheat  flour  in  any  form  except 
the  small  amount  that  may  be  needed  for  thickening  soups  or  gravies,  or  for  a binder  in  corn  bread  and  other 
cereal  breads.  As  to  bread,  if  you  bake  it  at  home,  use  other  cereals  than  wheat,  and  if  you  buy  it,  buy  only 
war  bread.  Our  object  is,  that  we  should  buy  and  consume  one-third  less  wheat  products  than  we  did  last 
year. 

Have  ONE  MEATLESS  DAY  (Tuesday)  in  every  week  and  ONE  MEATLESS  MEAL  in  every  day.  Have 
TWO  PORKLESS  DAYS  (Tuesday  and  Saturday)  in  every  week. 

Explanation — “Meatless”  means  without  any  cattle,  hog  or  sheep  products.  On  other  days  use  mutton 
and  lamb  in  preference  to  beef  or  pork.  “Porkless”  means  without  pork,  bacon,  ham,  lard  or  pork  products, 
fresh  or  preserved.  Use  fish,  poultry  and  eggs.  As  a nation  we  eat  and  waste  nearly  twice  as  much  meat  as 
we  need. 

Make  every  day  a FAT-SAVING  DAY  (Butter,  lard,  lard-substitutes,  etc.). 

Explanation — Fry  less;  bake,  broil,  boil  or  stew  foods  instead.  Save  meat  drippings;  use  these  and  vegetable 
oils  for  cooking  instead  of  butter.  Butter  has  food  values  vital  to  children;  therefore  give  it  to  them.  Use 
it  only  on  the  table.  Waste  no  soap;  it  is  made  from  fat.  Be  careful  of  all  fats.  We  use  and  waste  two  and 
a half  times  as  much  fat  as  we  need. 

Make  every  day  a SUGAR-SAVING  DAY. 

Explanation — Use  less  sugar.  Less  sweet  drinks  and  candy  containing  sugar  should  be  used  in  war  time. 
As  a nation  we  have  used  twice  as  much  sugar  as  we  need. 

Use  FRUITS,  VEGETABLES  and  POTATOES  abundantly. 

Explanation — These  foods  are  healthful  and  plentiful,  and,  at  the  same  time,  partly  take  the  place  of  other 
foods  which  we  must  save.  Raise  all  you  can  for  home  use. 

Use  MILK  wisely. 

Explanation — Use  all  of  the  milk;  waste  no  part  of  it.  The  children  must  have  whole  milk.  Use  sour 
and  skim  milk  in  cooking  and  for  cottage  cheese. 

HOARDING  FOOD.  Any  one  buying  and  holding  a larger  supply  of  food  now  than  in  peace  time,  except 
foods  canned,  dried  or  preserved  in  the  home,  is  helping  to  defeat  the  Food  Administration  in  its  attempt  to 
secure  a just  distribution  of  food  and  the  establishment  of  fair  prices.  The  food  hoarder  is  working  against 
the  common  good  and  even  against  the  very  safety  of  the  country.  Hoarding  food  in  households  is  both  selfish 
and  unnecessary;  the  Government  is  protecting  the  food  supply  of  its  people. 

Loyalty  in  little  things  is  the  foundation  of  the  national  strength.  DISLOYALTY  IN 
LITTLE  THINGS  GIVES  AID  TO  THE  ENEMY.  KEEP  THE  PLEDGE 


Do  not  limit  the  food  of  growing  children. 

Eat  sufficient  food  to  maintain  health;  the  nation 
needs  strong  people. 

Cooperate  with  your  local  and  federal  food  admin- 
istrators. Take  their  advice. 


Preach  and  practice  the  “gospel  of  the  clean  plate.” 
Housekeepers  should  help  the  stores  to  cut  down 
deliveries. 

Use  local  supplies;  this  saves  railroad  transportation. 


Report  to  the  nearest  food  administration  officer  the  name  and  address  of  any  person 
discouraging  the  production  or  saving  of  food. 


NEW  FOOD  CARD  FOR  KITCHENS  OF  PATRIOTIC  AMERICAN  HOMES 

Here  is  the  food  pledge  card  for  1918.  It  gives  the  complete  weekly  schedule  of  the  food  conservation 
regulations  just  promulgated  by  the  United  States  Food  Administration  and  confirmed  by  President  Wilson 
in  a recent  proclamation.  Grocers  can  help  in  the  observance  of  these  regulations  by  urging  their  customers 
to  buy  the  foodstuffs  suggested  on  the  card. 
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Over  8000  grocers  in  Greater  New  York  alone 
supply  Yuban  regularly  to  their  trade.  Do  you? 

ARBUCKLE  BROTHERS  NEW  YORK  CITY 


IMPERATOR  COFFEE 

A blend  of  some  of  the  finest  coffees 
grown.  It  “rules”  in  the  realm  of 
coffeedom,  thus  deserving  its  name. 

Make  your  store  headquarters  for  ‘‘Imperator’' 
coffee  in  your  town.  We  are  looking  for  the  most 
representative  retail  concern  in  each  city  or  town  of 
the  United  States  to  take  the  exclusive  agency  for 
this  sales  building  coffee.  Write  for  particulars. 

JABURG  BROS.,  New  York 

IMPORTERS 


NEW  ORLEANS 
The  Logical  CoIIee  Port 
Home  of 

Alameda  CoIIee 

Sold  only  in  1 and  3-lb.  Tins 
Under  Our  Trade-Mark 

CAREFULLY  SELECTED  for 
PARTICULAR  TRADE 

Mr.  GROCER,  put  YOUR  TRADE 
WISE 

MERCHANTS’  COFFEE  CO. 

OF  NEW  ORLEANS,  Ltd. 

New  Orleans 

B.  C.  CASANAS,  Presi 
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FOOD  CONSERVATION  DIGEST 

<1  Practical  suggestions  for  dealer  and 
consumer  co-operation  with  the  Food 
Administration. 


Food  Conservation  “Flyers”  for  Dealers 
A series  of  “flyers”  informing  dealers  how  they 
can  co-operate  in  food  conservation  can  be  ob- 
tained free  from  the  Retail  Store  Section  of  the 
United  States  Food  Administration,  Washington, 
D.  C.  The  first,  just  issued,  deals  with  corn  as  a- 
substitute  for  wheat,  and  gives  a dozen  corn 
slogans  for  use  in  advertising  and  on  showcards, 
with  a diagram  of  a window  display,  and  sug- 
gestions for  a demonstration  booth  for  groceries. 


How  to  Arrange  Food-Saving  Exhibits 
Complete  plans  for  food-saving  exhibits  in 
show  windows  can  be  secured  without  charge 
from  the  Section  on  Campaign  Methods,  United 
States  Food  Administration,  Washington,  D.  C. 
These  plans  tabulate  the  necessary  substitute  ma- 
terials, accessories  and  space  needed  for  exhibits, 
illustrating  the  need  for  economy  in  food  and 
definite  methods  of  saving  wheat,  fats,  sugar, 
meat  and  milk. 

Large  Packages  Economize  Tin 
A baking  powder  concern  in  Chicago  is  dis- 
tributing a placard  to  grocers  recommending  that 
consumers  purchase  double-size  packages  of  all 
food  products  packed  in  tin,  thus  saving  35  per 
cent  tin  plate  for  use  in  ammunition.  Baking 
powder  is  also  recommended  in  making  corn 
bread,  and  a special  booklet  of  war-time  recipes  is 
offered  housewives. 

To  Increase  Cheese  Sales 
It  is  believed  that  food  conservation  will  en- 
courage the  substitution  of  cheese  for  meat,  as 
beef  and  pork  are  exported  to  Europe.  This 
country  now  has  a liberal  supply,  and  cheese  is 
not  largely  used  by  our  army,  navy  or  the  allied 
governments. 


Wheat  Substitutes  Are  Plentiful 
Cereal  mills  of  the  country  are  prepared  to  meet 
the  increased  demand  for  wheat  flour  substitutes, 
says  the  United  States  Food  Administration. 
Lack  of  transportation  is  the  only  factor  that  will 
stand  in  the  way  of  proper  distribution.  For  that 
reason  the  Administration  has  issued  a warning 
against  unwarranted  increases  in  the  prices  of 


wheat  flour  substitutes,  saying  that  numerous 
complaints  have  been  received  that  some  dealers 
are  “profiteering”  in  these  cereals. 


Get  Behind  the  Colored  Bean 

The  United  States  Food  Administration  urges 
the  more  general  use  of  colored  beans,  instead  of 
the  white  navy  and  marrowfat  varieties.  Grocers 
can  render  real  war  service  by  stocking  colored 
beans,  giving  the  consumers  the  benefit  of  any 
difference  in  price  and  explaining  that’  they  are 
as  good  as  white  beans  for  cooking  and  diet. 

A Clear-Cut  Grocery  Platform 

The  following  conservation  merchandise  pro- 
gramme is  being  followed  by  the  grocers  of  At- 
lanta, Ga. : 

Tuesday — Meatless  day.  Sell  fish,  poultry, 

game,  vegetables  and  fresh  fruits. 

Wednesday — Wheatless  day.  Sell  cornmeal, 
grits,  big  hominy,  oatmeal,  corn  products,  fresh 
fruits  and  vegetables. 

Thursday — Irish  potato  day.  Sell  Irish  potatoes 
— sell  ’em  by  the  peck,  half  bushel  or  barrel — fresh 
fruits  and  vegetables. 

Friday — Fish  day.  Sell  fish — fresh  fish,  salt 
fish,  canned  fish — fresh  fruits  and  vegetables. 

Saturday — Porkless  day.  Sell  mutton,  ram, 

lamb,  sheep,  poultry  and  game,  fresh  fruits  and 
•vegetables. 

Sell  sweet  potatoes  every  day. 

Kippered  Japanese  Samma 

Among  the  new  fish  substitutes  for  meat  re- 
cently advocated  by  the  Food  Administration  is 
kippered  Japanese  samma,  known  to  American 
fishermen  on  the  Pacific  as  mackerel-pike.  A 
Japanese  packing  concern  is  canning  it  in  kip- 
pered or  smoked  form,  and  the  quality  is  pro- 

nounced so  good  by  experts  that  it  is  believed  a 
considerable  market  can  be  created  in  this  country 
at  a reasonable  price. 

Luminous  Paint  to  Save  Electricity 

Grocers  can  save  electricity  by  adapting  the 
idea  put  into  practice  by  a Boston  hotel.  When 
the  recent  Fuel  Administration  order  prohibiting 
the  use  of  current  at  specified  times  went  into 
effect,  this  enterprising  “boniface”  had  his  sign 
painted  with  luminous  paint,  which  is  said  to  have 
proved  a fairly  satisfactory  war-time  substitute. 


Hen  Versus  Hun 

“The  American  Hen  versus  the  European  Hun” 
has  been  suggested  as  a pithy  slogan  for  the  cam- 
paign promoting  production,  storage  and  con- 
sumption of  eggs  and  poultry. 
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STONE,  Ordean,  Wells  Company  of  Duluth 
sent  us  this  drawing  as  expressing  their  idea 
of  the  way  RYZON  has  captured  the  Northwest. 
Their  orders  for  the  first  ninety  days  exceeded 
seven  carloads  of  RYZON  — which  shows  what 
a progressive  wholesale  grocer  with  a really 
modern  sales  organization  can  do  with  RYZON. 
Hats  off  to  Stone,  Ordean,  Wells  Company — 
and  to  RYZON,  The  Perfect  Baking  Powder. 
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DISPLAYING  PEANUT  BUTTER 

A Practical  Suggestion  for  Building  Up  a 
Striking  Window  Display  That  is  Cer- 
tain to  Bring  Added  Business 

DEALERS  in  peanut  butter  can  discover  in  the 
accompanying  picture  and  description  valu- 
able hints  on  how  to  make  up  a window  display 


Directly  in  the  center  of  the  window  was  a pea- 
nut plant,  which  to  most  people  is  a novelty.  As 
a “back  curtain,”  so  to  speak,  Boxmann  Bros, 
strung  peanuts  on  threads,  hanging  them  from 
the  ceiling.  An  artificial  monkey  swinging  on  a 
trapeze,  made  up  of  peanuts  strung  on  threads, 
was  used  as  a final  attention-getter. 

Boxmann  Bros,  have  earned  quite  a reputation 


A Retail  Grocer's  Well-Planned  Home-Made  Peanut  Butter  Display 


that  is  certain  to  draw  trade  and  add  prestige  to 
a store.  The  display  was  made  recently  by  Box- 
mann Bros.,  who  conduct  the  Boxmann  Tea  & 
Coffee  House  in  Moline,  111. 

The  display  was  made  up  entirely  of  peanuts, 
such  as  jumbos,  blanched  and  Spanish  salted 
kinds.  The  jumbos  were  used  to  cover  the  floor 
of  the  window,  which  was  slanted  toward  the 
street.  The  words  “Peanut  Butter”  seen  in  the 
picture  were  made  with  the  Spanish  salted  pea- 
nuts, while  the  blanched  peanuts  were  shown  in 
the  glass  jars  seen  in  the  background.  The 
pyramids  consist  of  peanut  butter  containers. 


for  the  originality  of  their  window  displays.  It 
will  be  recalled  they  won  first  money  in  the  rice 
display  contest  conducted  by  The  Tea  and 
Coffee  Trade  Journal  last  summer. 


Skinner’s  -§87’ 

MACARONI  ■ = 

The  Nationally  Advertised  Line.  24s  per 

On  SPECIAL  DEAL.  See  jobber’s  M CASE 
salesmen  or  write  for  particulars. 

SKINNER  MANUFACTURING  COMPANY 
Omaha,  U.  S.  A. 


Empire  Hardware  Company 
gKSSk  store  furnishings  Restaurants 

SCALES,  CANISTERS,  SHOW  CASES,  REFRIGERATORS,  Etc. 
ELECTRIC  COFFEE  MILLS 

85  Warren  St.  '“^JSTSSSJS'*  New  York  City 


Between  Greenwich  Street 
and  West  Broadway 
Write  for  complete  Cataloged 
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i^^American  Sugar  Refining  Company^ 

Every  barrel  of  loose  sugar  you  weigh  and  wrap  means  a pound 
or  more  lost  through  spillage  or  overweight. 

Every  carton  or  cotton  bag  of 

‘Domino 

Granulated  Sugar 

goes  from  the  refinery  to  your  customer*  without  waste  of  sugar— without  loss  of  your 
time — without  chance  of  overweight.  There  is  a saving'  also  of  paper  bags  and  twine. 

American  Sugar  Refining  Company 


I Aim 


** Sweeten  it  with  Domino ” 

Granulated,  Tablet,  Powdered,  Confectioners,  Brown 


Mr.  Wagon  Route  Tea  and 
Coffee  Merchant 

This  Guarantee  printed  on  each  pack- 
age of  Dwight’s  Lemon  Pie  Filling . 

( Private  Brand  if  desired .) 

If  this  filling  does  not  please  you  or  make 
for  you  a better  pie  than  can  be  made  from 
fresh  lemons,  your  dealer  will  refund  the  pur- 
chase price  upon  return  of  broken  package. 

It’s  a powder,  made  from  lemons, 
for  making  Lemon  Pie . 

WOLVERINE  SPICE  COMPANY 

GRAND  RAPIDS,  MICH. 
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SYSTEM  AND  SALESMANSHIP 
Helpful  suggestions  on  organization, 
advertising  and  sales  factors,  for  Execu- 
tives, Store  Managers  and  Clerks 


HOW  SOME  GROCERS  ADVERTISE 

Striking  Examples  of  the  Methods  Employed 
by  Successful  Retailers  in  Building 
Up  Their  Businesses 


By  W.  B.  Stoddard 

ONE  of  the  chief  expenses  of  the  grocer  is 
the  cost  of  delivery,  and  in  the  large  cities  a 
number  of  them  are  endeavoring  to  educate  their 
patrons  back  to  the  market  basket  system.  It 
would  pay  the  small-town  merchant  to  follow 
their  example.  Krogers,  Cincinnati,  Ohio,  had 
this  special  announcement  in  the  papers : 

FIVE  CENTS’  ALLOWANCE 
With  every  purchase  of  Meats  and  Groceries 
(not  including  sugar)  amounting  to  $1.00  or  more 
IF  TAKEN  HOME  BY  THE  PURCHASER. 

Here  is  an  opportunity  to  reduce  the  high  cost 
of  living.  In  addition  to  the  Kroger  lowest  prices 
commensurate  with  quality  you  get  an  allowance 
of  5c.  with  every  order  amounting  to  $1.00  or 
more  that  you  take  from  the  store. 

If  you  cannot  call  personally,  let  the  boys  of 
your  neighborhood  take  your  basket  to  and  from 
the  Kroger  store. 

Another  big  firm  that  has  been  urging  the 
market  basket  brigade  is  the  Frank  Lind  Grocery 
Company,  of  St.  Louis,  which  recently  issued  the 
following : 

SPECIAL  NOTICE 

Reduce  the  Cost  of  Living  by  Being  Your  Own 
Delivery  Man 

Note  our  long  list  of  attractive  bargains.  They 
will  stand  all  investigations.  Every  item  guaran- 
teed. Leaving  out  that  big  expense — delivery — 
you  reap  additional  benefits  by  calling  for  your 
goods,  since  even  the  most  conscientious  grocer 


does  not  know  as  well  as  the  customer  exactly 
what  is  wanted  in  the  way  of  merchandise. 

We  don’t  have  to  add  the  cost  of  trading  stamps 
to  our  prices,  as  we  don’t  give  them.  With  the 
saving  you  effect  on  purchases  at  our  store  you 
can  well  afford  to  buy  your  own  china  and  glass- 
ware. The  items  listed  below  are  just  a few  of 
the  immense  stock  we  carry.  Give  us  a trial  and 
be  convinced.  Positively  no  goods  delivered  at 
these  prices. 

MARKET  BASKET  FREE 
With  purchase  of  $1.00  or  over.  (Eggs  and 
sugar  not  included  in  this  list.)  Come  in;  give 
your  order,  and  get  a good,  stout  basket  free. 

HINTS  ON  LETTER  WRITING 


Some  Suggestions  on  How  to  Express  Your 
Thoughts  in  Good  and  Effective 
Business  English 

/^\NE  of  the  most  valuable  pieces  of  literature 
issued  by  the  National  Cash  Register  Com- 
pany for  the  benefit  of  its  employees  is  that  en- 
titled “Success  in  Letter  Writing,”  by  Sherwin 
Cody.  Its  suggestions  are  applicable  to  any  line 
of  business. 

Under  the  head  of  “Construction”  Mr.  -Co’dy 
says : Every  business  letter  should  be  strictly 

grammatical,  properly  punctuated,  and  the  words 
should  be  correctly  spelled.  “Grammar  is  merely 
the  science  of  the  logical  relationship  of  words  in 
a sentence.”  The  opening  lines  should  be  properly 
aranged.  Paragraphs  should  be  indented  not  less 
than  one-half  inch.  Margins  should  be  regulated 
by  the  length  of  the  letter.  A letter  which  is  in- 
correct in  form  is  like  a blurred  photograph. 
Good  construction  tends  towards  clearness  and 
sharpness. 

Discussing  “style,”  the  author  says  : Use  good, 
simple,  effective  business  English.  Choose,  as  far 
as  possible,  only  words  and  phrases  which  would 
be  used  in  personal  conversation.  Use  short  sen- 
tences. Make  your  letters  a short,  concentrated 
talk.  Proceed  in  the  first  paragraph  to  the  subject 
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Largest  Selling  Brand  the  U S. 

Awarded 

Highest  and  Only  Grand  Prix  at  the 
Panama-Pacific  Exposition,  also 
15  other  highest  awards  for 
Purity,  Strength  and  Fine  Flavor 
Prices  10c.,  25c.,  35c.,  50c,  $1.00 

C.  F.  SAUER  CO.,  Richmond, Va 
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NOT  a substitute 

but  real  coffee  with 
95%  of  the  caffeine 
removed. 


L 
10 
lllllllll 
111 


The  Best  Asset  of  a 
Grocery  Business  is 
Satisfied  Customers 

baker’s  Cocoa 
and  Chocolate 

Preparations  are  re- 
liable, always  of 
uniformly  high 
quality,  easily  sold, 
in  constant  de- 
mand; the  stand- 
ards of  the  trade. 

ALWAYS  SATISFACTORY 

Walter  Baker  & Co.  Ltd. 

Established  1780  Dorchester,  Mass. 


When  Writing  Advertisers.  Kindly  Mention  The  Tea  and  Coffee  Trade  Journal 
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matter  of  your  letter.  Aim  to  condense  your  sen- 
tences and  paragraphs  by:  (1)  Eliminating  un- 

necessary details ; (2)  suggesting  and  implying 
through  the  choice  of  words  and  sentences;  (3) 
suggesting  facts  so  forcibly  that  unspoken  facts 
are  assumed. 

Never  forget  tact  and  courtesy.  An  untactful 
remark  in  a letter  goes  uncorrected.  You  never 
know  when  a reputation  for  courtesy  will  bring  a 
big  order.  Give  as  much  attention  to  small  in- 
quiries and  orders  as  to  large  ones.  “The  small 
buyers  of  to-day  are  the  large  buyers  of  to- 
morrow.” 

Letter  writers  should  avoid,  as  far  as  possible, 
commercial  jargon  and  stereotyped  forms,  such 
as  : Replying  to  your  esteemed  favor ; answering 

your  letter  of  the  14th ; enclosed  please  find ; we 
beg  to  advise;  referring  to  same;  we  hand  you 
herewith ; in  regard  to  same ; we  note.  Such  ex- 
pressions give  a stiff,  formal,  meaningless  cast  to 
a letter  and  take  away  every  winning  quality. 
Avoid  novelties  in  letter  writing,  such  as  peculiar 
headings  and  peculiar  punctuation. 

In  writing  about  knowledge  of  human  nature, 
Mr.  Cody  said : 

Use  your  imagination  to  picture  the  reader. 
Judge  the  reader  from  the  letter  that  you  are 
answering.  Place  the  reader  in  some  general  class 
to  which  he  belongs.  Write  short  and  snappy 
letters  to  those  who  want  that  kind,  and  detailed 
letters  to  those  who  want  long  and  detailed  ones. 


Want  gfobertteementg 

Subscribers  are  entitled  to  one  free  insertion  in  this  de- 
partment during  the  year. 

Classified  want  advertisements  under  regular  heading  $2 
for  twenty-five  words  or  less.  Additional  words  four  cents 
each.  Payable  cash  with  order. 


Help  &anteb 

WANTED — By  a going  manufacturer  in’  Virginia,  a 
chemist  thoroughly  familiar  with  the  manufacture  of 
soda  water  supplies,  proprietary  and  patent  medicines. 
Must  have  business  ability.  State  age,  experience,  na- 
tionality and  salary  expected.  Address  Box  416,  care  of 
The  Tea  and  Coffee  Trade  Journal. 


WANTED — Competent  man  having  full  knowledge  01 
mustard  manufacture.  All  correspondence  confidential. 
State  experience,  reference,  etc.,  to  Box  417,  care  of 
The  Tea  and  Coffe  Trade  Journal. 


g>ituationg  ffianteb 

WANTED — Position  by  married  man  experienced  in  the 
manufacture  of  flavoring  extracts,  family  medicines  and 
roasting  coffee;  now  employed.  Address  Box  418,  care 
of  The  Tea  and  Coffee  Trade  Journal. 


Jfltgtellaneoug 

FOR  SALE — One  2-burner  Burns  No.  12  sample  coffee 
roaster  with  cooling  pans;  1,000  coffee  pans;  1- revolving 
tea  testing  table;  1 copper  kettle;  1 cuspidor;  1 tea 
scale;  4 dozen  testing  cups.  This  entire  outfit  as  good 
as  new.  Will  make  liberal  sacrifice.  Address  A.  B.  C., 
care  of  The  Tea  and  Coffee  Trade  Journal. 

FOR  SALE — A half-bag  Burns  coffee  roaster.  Good  con- 
dition. Frederick  W.  Luyties,  165  North  State  street, 
Chicago,  111. 

FOR  SALE — One  Henneman  gas  coffee  roaster,  roasts 
5 to  50  IDs.;  price  $25;  one  Frazier  gas  coffee  roaster, 
roasts  50  lbs.;  finest  London  tea  scales  and  coffee 
scales;  9 double  bins,  2 fronts,  hold  200  lbs.  coffee;  12 
coffee  and  tea  canisters,  hold  chest  tea  and  150  lbs. 
coffee;  10  open  bins;  about  15  spice  caddies,  roller  top, 
all  painted  pea  green.  Will  make  a complete  tea  and 
coffee  business.  All  the  above  made  by  Henry  Troem- 
ner,  Philadelphia,  and  the  finest  made.  Also  a lot  of 
1-lb.  tea  cartons  printed  and  very  easily  put  into  shape 
by  mucilage  and  make  a package  that  will  sell  assorted 
kinds;  coffee  sample  boxes,  round;  and  coffee  boxes, 
round,  hold  2J4  lbs.  coffee;  3 Troemner  coffee  mills, 
pulverizer  and  granulator.  I desire  to  sell  all  or  part. 
Cheap  for  cash.  Will  be  worth  while  to  write  John 
J.  Conly,  839  S.  Second  street,  Philadelphia,  Pa. 


Skinners  *|87; 

MACARONI  I 

The  Nationally  Advertised  Line.  ■ 24s  per 
On  SPECIAL  DEAL.  See  jobber’s  H C A S E 
salesmen  or  write  for  particulars. 

SKINNER  MANUFACTURING  COMPANY 
Omaha,  U.  S.  A. 


Write  for 
PREMIUM 

CATALOGUE 

EUREKA  COFFEE  CO. 
BUFFALO,  N.  Y. 


NEW  PROCESS 
DRY  ROAST 


A FEW  COMFORTS 

OUR  SOLDIERS  WILL  ENJOY 

G.  Washington’s  Refined  Coffee — Beechnut  Peanut  Butter. 
Candy — Chocolate — Crackers. 

Cheese  (in  jars) — Cigarettes — Tobacco. 

Sardines — Shelled  Nuts — Raisins. 

Potted  Meats — Potted  Fish  Paste — Canned  Fish. 

Special  Advertising  and  Display  material  on  request. 

A Store  and  Window  Display  will  interest  the  Relative  and  Friend  of 
the  boys  in  the  United  States  service. 
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Over  11,900  retail  merchants 
failed  last  year 


Bankers  and  wholesalers  are  interested  in  these  figures.  They  lose 
when  the  merchant  fails. 

Up-to-date  National  Cash  Registers  stop  lax  methods  in  retail 
stores — save  time,  work  and  money. 

And  they  enable  a merchant  without  delay  to  give  a complete, 
reliable  statement  of  his  business. 

Every  banker  and  wholesaler  should  investigate  the  N.  C.  R.  System. 
He  will  then  recommend  it  to  the  merchant. 

Our  registers  are  sold  on  small  monthly  payments.  5 per  cent  off  for  cash. 

Write  today  for  literature.  Address  Department  1 1801 

THE  NATIONAL  CASH  REGISTER  COMPANY,  Dayton,  Ohio 


When  Writing  Advertisers,  Kindly  Mention  The  Tea  and  Coffee  Trade  Journal 
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PRICES  CURRENT 

Wholesale  and  Retail 

As  of  February  2,  1918 

Prices  to  Wholesalers 


Brazil  Grades. 

Santos  7 

“ 6 

“ 5 

'•  4 

“ 3 

“ 2 

Rio  7 

“ 6 , 

“ 5 

“ 4 

“ 3 

“ 2 


GREEN  COFFEE 
(260  Bags  or  Over) 

Line  or  Grade  Price.  Cup  Selected  Price. 


9/4 

10 

10  14 
ion 
10H 
11 
854 

m 

914 

954 

954 

9J4 


10 

ion 

10  14 

1054 

n 

nn 


(No  Rio  Cup 
Selections) 


Gbeen  Coffee,  Mild  Grades — Line  or  Grade  Prices — 


(250  Bags 

Maracaibo — 

Truxillos 1014  @11 

Bocono 1014@11 

Tovar 10 14  @11 

Merida ....11  @12 

do  washed 11)4@13 


Cucuta — 

Ordinary 10  @10  14 

Fair  to  good 1114@1214 

Prime  to  Choice..  1254@1314 
do  washed 12  @13  14 

{Laguayra — 

Caracas 10  @10 1-3 

do  washed 11J4@1254 

Porto  Cabello ....  9 14  @ 9 14 
do  washed 1014@1114 

Colombian — 

Ocana 954@1014 

Bucaramanga 1 0%  @ 1 3 

do  washed 12  @13  14 

Tolima 9 @1254 

Bogotas-Washed.  12  @14 

tMedelin 10 14  @17 14 

tManizales 10  @1554 

Cauca @. . . . 

Mexican — 

{Cordoba 9 14@  954 

do  washed 1154©1254 

{Coatepec 10  @10  14 

{do  washed....  11 14  @1314 

{Oaxaca 10  @1014 

Jdo  washed...  12  @14 


or  Over) 

Central  America — 
t Costa  Rica — 

Common 714  @ 814 

Fair  to  good 1014  @11 14 

Prime  to  choice  . . 12  @1214 

San  Salvador 9 54 @10 14 

do  washed 10 14  @11 

Nicaragua 9 14  @10 

do  washed 10  @11 

{Guatemala  Coban 

Common 754@  8 14 

Fair  to  good 10  14  @11 

Prime  to  choice.  ..11^  @12  Vi 
do  unwashed...  9 14  @10 
Puerto  Rico — 

{Unwashed 914@1014 

Washed 10 14  @12  14 

{Hayti — 

{Unwashed 9 @ 914 

{Washed 10  J4@1114 

{Jamaica — 

Ordinary 914@  914 

G’d  ordinary 914@  9% 

Washed 10  @11 

East  India — 

Padanglnt 25  @26 

Corinche 24  @26 

Kroe 2414 @25 

Timor 22)4  @23 

Private  Estate. . .25J4@20l4 

Fancies... 26  @2814 

Abyssinian @ . . 

Mocha @t. 

Li  berian — 

{Straits 12..  @13)4 

{Surinam 12 . . @13)4 

Pamanoekin 12 . . @13)4 


{ Nominal  because  of  small  arrivals, 
t Common  to  fancy. 

TEAS. 

China  and  Japan — Line  Prices 
(75  or  More  Packages  of  One  Number) 
Formosa — Cont. 


Foochow — 

Common . „ 

Fair 

Good 

Superior. . . 

Fine 

Formosa — 

Fair 

Good 

Superior. . . 

Fine 35 

Finest 40  @45 

Choice 55  @60 

Choicest 70  @75 


,26  @.. 
,26)4@.. 
,26  @.. 
26)4@. . 
.27  @.. 

.27  @.. 
27  14  @28 
30  @.. 
@36 


COUNTRY  GREEN 

Gunpowder — 

Extra 45  @60 

Firsts 42  @43 

Seconds @ 

Imperial — 

Firsts 45  @48 

Seconds 33  @35 

Thirds @.. 

Young  Hyson — 

Extra 50  @55 


Young  Hyson — Cont. 

Imperial — 

Firsts 

...44 

@45 

Firsts 

.39 

Seconds  

...35 

@36 

Seconds 

Thirds 

...33 

@34 

Thirds 

Hyson — 

Japan — 

Seconds 

...29 

@30 

Basket  fired...., 

..26 

Thirds. 

@ 

Pan  fired 

PINGSUEY 

Congou — 

Gunpowder — 

Common 

,.25 

Pinheads 

...44 

@45 

Good 

,.27 

Extra  Firsts... 

...40 

@41 

Superior 

.30 

Firsts 

...38 

@39 

Fine  to  finest . . . 

.35 

Seconds 

..  35 

@36 

Choice  to  choicest . 

.50 

Thirds 

...29 

@30 

* 

India  and  Ceylon — Line  Prices. 
Pekoe  Souchong 34  @35  Darjeeling — 


@45 

@35 


Pekoe 

Orange  Pekoe 40 

Ceylon — 

Pekoe  Souchong . . 33 

Pekoe 36 

Orange  Pekoe 38 

B.  O.  Pekoe 36 

SPICES 

Pepper — 

Singapore 23)4  @ 

Acheen  A @ 

Acheen  B @ 

Acheen  C @ 

Lampong 23 

White — 

Singapore 28)4@  . 

Penang @28 

Siam @28)4 

Heavy — 

Aleppy 27)4  @28 

Tellicherry 28  @29 

Cloves — 

Zanzibar 43 

Amboyna 48 

Penang 

Pimento 6 

Red  Peppers — 

Mombassa 23 

Japan 13 

CHICORY — First  Hand  Prices. 
Domestic,  granulated,  coarse  or  medium,  in  bags. . . 

In  barrels 

Best  English,  in  barrels 

Domestic  yellow  roll 

COCOA — First-Hand  Prices. 

Accra 1054@11 

African 12  14@13 

Bahia 12  @1254 

Caracas.. 1254@13 

Guayaquil — 

Arriba 1254@13 

Machala 1154@12)4 

Caraques 1154@12)4 

Cuban 11)4  @12 

Dominica @.. 


@40 

@36 

@33 


@40 


@28 

@11 

@40 

@75 


@85 


Fancy  Orange... .40 
Java — 

Pekoe  Souchong . . 29  @30 

Pekoe 32  @33 

Orange  Pekoe ....  35  @38 

@45 

@50 

-First  Hand  Prices. 

Cassia — 

Saigon,  rolls 45  @51 

China,  rolls 14  @1414 

do  seal,  bk.,.13)4@1354 

Kwangsi 15)4  @1554 

Batavia,  Ext 22 )4  @2 3 

do  short  stick ....  18)4  @20 
Cinnamon — 

Ceylon @ 

Ginger — 

Japan 15  @16 

Cochin— ABC....  16  @17 

do  D 16  @1614 

Lemon 16 14  @17 

African 14)4@.  • 

Jamaica,  g’g 1 6)4  @17 

Nutmegs — 

75s  to  80s 2714  @28 

105s  to  110s 2414@25 

Mace 47  @50 


@45 
@52 
@60 
@ 6 J4 


@24 

@14 


@20 

@ 

@ 8 


Grenada 12  @12)4 

Hayti 10  @10J4 

Jamaica 1014  @11 

Maracaibo 22  @24 

Para ll!4@12 

Sanchez 1154@12 

St.  Vincent @ 

Sa  vanilla @ 

Surinam: 12  @1214 

Trinidad 13  @13*4 


Kind  of  Coffee. 


Prices  to  Retailers 

Coffee 

(Bag  Lots— 130  Pounds.) 


Green 


Roasted. 


Santos . 
Rio . . . 


Caracas. 


Guatemala. 


{Mocha. 


Fancy 1.00  @1.20  Java 


From 

To 

From 

To 

1014 

1414 

1314 

1714 

11 

14 

1514 

1714 

854 

1214 

12 

1514 

11 

18 

16 

22 

13 

17 

1654 

1654 

21 

1314 

18 

22 

14 

19 

1754 

23  >4 

1214 

19 

18 

2314 

13  n 

17 

16*4 

21 

1254 

1714 

16 

2114 

12 

1314 

15 

1654 

27 

33 

41 

43 

33 

34 

41 

42 

32 

33 

3454 

40 

26 

33 

3114 

40 

14 

TEAS. 

1814 

17 

2314 

Formosa... 
Foochow . . . 
Congou .... 
Japan  P.  F. 
“ B.  F. 

India 

Ceylon 

Gunpowder . 


(Single  Package  Lots.) 


From 

28 

26 

26 

24 

25 
40 
45 
32 


Young  Hyson 28 


To 

45 

21 

40 

45 

45 

50 

55 

40 

43 
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Sugar  Waste  Eliminated 

As  sugar  represents  a large  part  of  your  business,  you 
must  realize  how  very  important  it  is  that  you  have  no 
waste  in  sugar. 

Franklin  Package  Sugars  avoid  waste  by  spillage  afid 
breakage  ift  handling  loose  sugar.  They  effect  a saving 
also  of  labor,  paper  bags  and  twine. 

The  Franklin  Sugar  Refining  Company 

PHILADELPHIA 

“A  Franklin  Cane  Sugar  for  every  use” 

Granulated,  Dainty  Lumps,  Powdered,  Confectioners,  Brown 
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Satisfactory  sugar  makes  and  keeps  satisfied 
customers.  That  means  sugar  perfect  in 
sweetening  power,  even  in  texture,  of  spark- 
ling pure  white  crystals,  and  free  from  dirt. 

That  means  sugar  from  the  Warner  Re- 
finery, because  only  pure  cane  is  used  and 
our  modern  refinery  insures  a perfect  pro- 
duct, refined  and  packed  under  conditions 
of  absolute  cleanliness  and  up-to-the-min- 
ute efficiency. 

This  applies  with  equal  force  to  all  kinds 
of  Warner  Sugar — extra  granulated  in 
convenient,  attractive  2 lb.  and  5 lb. 
cartons,  dainty  cubes  for  coftee  and  tea  or 
any  of  our  27  kinds  in  bags,  barrels  or  boxes. 

WARNER  SUGAR  REFINING  CO. 

79  Wall  Street,  New  York 


GRANULATED 


Biscuits 

include  every 


Known  variety 
of  Biscuits 


EVERYBODY  Likes  SUMORE 


EVERYBODY  Wan  ts  SUMORE 


S.A.SCHONBRUNN  SCO. 

83  Front  Street,  New  York 
jm porters  and 

* 'Roasters  of  ^ 0/1/  & & 

DISTRIBUTORS  OF  COFFEE  OF  QUALITY 

Samples  and  prices  that  will  bear  competition,  furnished 
on  request. 


WARNER’S  MACARONI 

A High  Grade  All  Durum  Semolina  Product  that  can 
be  profitably  Retailed  at  10c.  Per  Package. 

WARNER  MACARONI  COMPANY,  Inc. 

Sales  Office:  SYRACUSE,  N.  Y. 


Protect  Your  Trade 
Marks  and 

Your  Trade  Marks 

will 

Protect  You. 

For  all  information  and  services  relating 
to  Trade  Marks,  Write 

TRADE  MARK  TITLE  CO. 

Ft.  Wayne,  Ind. 


When  Writing  Advertisers,  Kindly  Mention  The  Tea  and  Coffee  Trade  Journal 


February,  1918 


THE  TEA  AND  COFFEE  TRADE  JOURNAL 


185 


F.A.FERRIS  & CO. 


262-264-266-268-270  & 272 
MOTT  STREET 

NEW  YORK 


THE  FERRIS  PAGE 


Our  Neighborly  Evening  Chat 


WITH  OUR  30,000  GROCER  FRIENDS 

AS  THE  NEW  YEAR  OPENS— 1918 


WE  STAND  BY  OUR  FIRST  LOVE! 

BYE-AND-BYE  QUALITY  WILL  WIN. 

Do  you  believe  QUALITY  is  a final  test  of  FOOD  VALUE  ? 

Let  your  Mothers  know  we  are  “Doing  our  Bit”  by  helping  feed  their  “Boys 
in  France”  with  “The  Ferris  Trade  Mark  Hams  and  Boneless  Breakfast  Bacon.” 
DELICIOUS!  But  not  a bit  too  good  for  them. 

Here  is  a WORTHY  STUNT  for  you!  Supply  the  Home  Tables  with  the 
same  Ferris  Curings.  Each  Mother  will  have  a sense  of  Dear  Relish  when  she 
says,  “My  Boy  is  enjoying  this  also.” 

We  must  do  our  best  for  our  Country,  for  our  Community,  for  our  Conscience, 
in  this  World  Fight  for  the  Rights,  the  Liberty,  the  Chance  of  Self-Government 
for  all  Peoples  and  for  World  Peace. 


Waiting  to  serve  you  and  yours  with  the  best,  we  remain 

Your  Sincere  Friends, 


United  States  Food  Administration  License,  No.  GO  6116. 
All  Orders  received  by  One  o’Clock  can  be  shipped  the  same  afternoon. 


When 'Writing  Advertisers,  Kindly  Mention  The  Tea  and  Coffee  Trade  Journal 
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IT’S  NOT  THE  GRADE  OF  COFFEE 
But  How  It  Is  Made  That  Counts 

No  More  “Bad”  Coffee 

IF  YOUR  CUSTOMERS  USE 


COFFEE  FILTER 

It  makes  LOW  price  coffee  taste  I ke 
the  BEST.  No  matter  what  grade  of 
coffee  you  sell  if  it  is  made  in  the  Auto- 
Vac  Filter  your  customers’  satisfaction  is 
GUARANTEED. 

Result— Increased  Coffee  Customers. 


BE  THE  FIRST  IN  YOUR  CITY  TO  USE  THE 


5 CUP  SIZE 

(Silver  and  Plain) 

ATTRACTIVENESS 
QUALITY  UTILITY 


FILTER  AS  A BUSINESS  GETTER 

Attractive  Prices  for  Premium  Users. 


THE  AUTO  VAC  FILTER 

All  Glass,  Transparent, 
Metal  Parts  Heavily 
Nickeled.  Attractive 
and  Sanitary. 


THE  AUTO  VAC  FILTER 

'GotHoosekeehng  Instituti] 


THE  AUTO  VAC  FILTER 

Adaptable  for  Use  on 
Table  with  Alcohol 
stand,  or  on  any  Elec- 
tric Stove,  Coal  Stove 
or  Gas  Range 


Premium  users  write  at  once  for  our  special  proposition. 

AUTO  VACUUM  FREEZER  COMPANY  25  West  Broadway,  New  York 

COFFEE  FILTER  DEPARTMENT 


When  Writing  Advertisers,  Kindly  Mention  The  Tea  and  Coffee  Trade  Journal 


PREMIUMS 

AND 

NOVELTIES 


WHY  MERCHANTS  USE  PREMIUMS 


A Symposium  of  Reasons  Given  by  Coffee  and 
Tea  Distributers  in  Support  of  the  Pre- 
mium Plan  of  Advertising 


TOURING  the  past  year  the  premium  form  of 
advertising  has  been  assailed  more  than  ever 
before.  To  get  the  retail  merchant’s  side  of  the 
question,  The  Tea  and  Coffee  Trade  Journal 
asked  some  of  the  leading  retail  tea  and  coffee 
distributers  of  the  country  for  their  opinions  as 
to  the  value  of  this  form  of  advertising  and  for 
their  reasons  for  continuing  it.  Their  answers, 
printed  in  the  following  symposium,  are  illumi- 
nating, and  show  there  has  not  been  any  marked 
depreciation  in  premium  giving. 

Consumers  Should  Decide  Fate  of  Premiums 

Mr.  Winders  writes  that  his  company  believes 
the  consumer  should  have  the  right  of  deciding 
the  fate  of  premium  giving,  instead  of  “some  op- 
posing interests  passing  on  the  subject.”  He  says 
if  the  system  were  wrong  it  would  die  out  nat- 
urally. His  letter  follows : • 

Iowa  Tea  Company 
Mason  City,  Ia..  Jan.  21,  1918. 

Dear  Sir  : 

In  answer  to  your  letter  will  say  we  are  using 
premiums  now  and  expect  to  continue  using  them. 

We  give  premiums  on  a 10  per  cent  basis  and 
issue  our  checks  through  the  cash  register.  We 
carry  a large  stock  of  china,  cut  glass,  aluminum 
ware,  etc.  In  fact,  we  have  the  only  china  store 
in  our  town  of  25,000  inhabitants.  Everything 
goes  as  premiums  in  our  stock. 

We  figure  that  the  premiums  help  hold  our 
trade,  as  we  carry  a high-grade  line  of  merchan- 
dise and  do  not  charge  any  more  for  same  than 
the  grocery  stores.  Our  methods  of  buying  (that 
is,  direct  as  far  as  possible  and  in  quantity  lots) 
enables  us  to  give  the  premiums,  and  we  still  have 
more  profit  left  than  the  average  merchant. 

If  a customer  tells  us  she  has  to  pay  for  the 
premiums,  as  they  often  do,  we  tell  them  thev 
do,  but  that  they  get  them  (the  premiums)  with 
us  and  with  the  grocery  stores  they  pay  for  them 
also,  but  do  not  get  them. 


We  believe  that  the  premium  plan  enables  the 
housewife  to  get  many  useful  items  that  she  other- 
wis'e  would  not  get  if  she  had  to  lay  down  the 
money  for  them. 

We  believe  the  consuming  public  have  a right  to 
choose  as  to  whether  or  not  they  want  to  buy 
merchandise  from  premium-giving  concerns,  in- 
stead of  some  opposing  interests  passing  on  this 
subject.  If  it  was  wrong  and  unpopular  it  would 
die  out  naturally,  without  some  outside  interests 
killing  it. 

The  biggest  cut-rate  advertiser  we  have  runs 
his  ads  this  way : “Our  Coffee  is  Priced  on  the 

Coffee  and  Not  on  the  Premiums.”  But  this  ad- 
vertising has  not  put  out  of  business.  We  pay  no 
attention  to  it  and  do  not  make  any  attempt  to 
answer  it. 

Yours  truly, 

W.  S.  Winders. 


Gives  Premiums  for  Steady  Patronage 
Shorn  & Brower,  who  call  themselves  the  larg- 
est retailers  of  teas  and  coffees  in  New  York 
giving  high-class  premiums  with  the  first  order 
of  tea  and  coffee,  have  the  following  to  say : 

We  can  give  valuable  premiums  and  still  sell 
best  quality  pure  food  products  at  the  same  price 
or  less  than  they  can  be  purchased  elsewhere.  We 
eliminate  advertising  expenses.  The  thousands  of 
dollars  spent  by  other  concerns  in  advertising 
their  brand  of  products  is  added  to  the  cost  of  the 
article.  As  we  do  not  advertise  we  can  afford  to 
apply  this  expense  to  premiums  and  give  free  of 
charge  in  return  for  steady  patronage. 

Our  cost  of  packing  goods' is  reduced.  When 
goods  are  packed  in  tin  cans  under  attractive  label 
we  appreciate  it  adds  to  the  appearance  of  the 
package,  but  it  does  not  improve  the  contents. 
Attractive  packages  are  an  unnecessary  expense 
added  to  the  cost  of  the  article.  We  pack  our 
goods  in  inexpensive  dust-proof  bags,  making  the 
package  just  as  sanitary  as  an  attractive  labeled 
tin.  This  expense  saved  is  also  applied  to  the 
purchase  of  premiums  for  our  customers. 

We  do  not  advocate  giving  so'mething  for  noth- 
ing, we  give  something  instead  of  nothing.  By 
this  we  mean  we  give  a premium,  so  that  our 
business  transactions  will  be  on  a co-operative 
basis. 


Knows  No  More  Equitable  Business  Method 
The  writer  of  the  following  letter  says  he  has 
been  in  the  premium-giving  business  for  sixteen 
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years,  and  does  not  know  of  any  other  or  better 
method  whereby  a customer  can  secure  more  for 
her  money  than  she  can  in  the  premium  way : 

Ti-ie  Geo.  F.  Hellick  Tea  Company 

Easton,  Pa.,  Jan.  17,  1918. 

Dear  Sir  : 

We  do  not  know  of  a single  concern  in  the 
retail  tea  and  coffee  business  operating  wagons 
who  has  eliminated  the  premium  or  profit  sharing 
plan.  On  the  other  hand,  we  know  of  one  very 
large  concern  who  operated  for  a number  of  years 
without  premiums,  who  now  have  adopted  it  and 
are  doing  a successful  business.  We  refer  to 
Schorn  & Brower,  New  York  City. 

The  writer  has  been  in  this  line  for  sixteen 
years,  and  operated  a wagon  personally  up  to  the 
fall  of  1916,  serving  all  classes  of  trade  from  the 
wage-earner  to  the  professional  man,  and  found 
that  when  the  quality  and  standard  of  the  pre- 
miums are  maintained  the  public  appreciates  this 
method.  We  feel  that  part  of  this  agitation  has 
been  caused  by  a great  many  concerns  having 
given  inferior  premiums  and  merchandise  in  the 
past.  We  purchase  standard  goods  and  are  very 
explicit  with  the  trade,  showing  them  the  cash 
retail  value  of  all  our  items.  By  this  method  we 
have  sold  a great  many  thousand  dollars’  worth 
of  merchandise  that  the  public  would  not  have 
purchased  if  they  were  compelled  to  do  so  by 
paying  out  the  cash  at  one  time. 

We  have  adopted  the  advance  profit  sharing 
plan,  placing  the  premium  the  patron  desires  into 
the  home  with  the  first  delivery  of  merchandise. 
Our  business  for  1917  was  62  per  cent  larger  than 
1915.  This  is  not  due  to  high  prices,  but  at- 
tributed to  nothing  else  but  the  method  of  doing 
business.  We  expect  to  increase  our  business  con- 
siderably this  year. 

We  do  not  propose  to  discontinue  this  method 
unless  we  are  forced  to  do  so  or  can  be  shown, 
on  strictly  legitimate  lines,  that  the  method  is  not 
practical.  Up  to  this  date  the  writer  has  been 
unable  to  determine  any  better  method  whereby 
the  customer  could  secure  more  for  the  money 
than  she  can  in  this  way.  The  enormous  increase 
in  volume  of  business  done  by  wagon  men  during 
the  past  ten  years  is  evidence  in  itself  that  the 
public  as  well  as  the  dealer  feel  it  is  mutually 
beneficial. 

At  your  service, 

Geo.  F.  Hellick. 


*The  Best  Way  to  Reach  Consumers 
Here  is  the  opinion  of  one  of  the  largest  retail 
tea  and  coffee  distributers,  with  headquarters  in 
New  York  City.  The  writer  is  in  a position  to 
know  about  all  the  factors  entering  into  the  pre- 
mium plan  of  merchandising : 

Dear  Sir  : 

We  are  users  of  premiums,  and  we  feel  that  we 
are  just  as  much  justified  in  using  that  form  of 
advertising  as  any  coffee  roaster  in  spending  a like 
amount  in  billboard,  newspaper,  circular  letters, 
demonstrations  or  any  other  form  of  advertising. 
It  all  comes  out  in  the  ultimate  cost  of  the  coffee 
to  the  consumer,  and  nobody  from  importer  to 


Meet 

“ThatDemand” 
with  a 
Nationally  Popular 
Discount  Medium. 


News  item  in 
The  New  York  Times 
of  recent  date. 

WOMEN  DEMAND  DISCOUNTS, 

Willing  to  Carry  Bundles  Home,  but 
Not  to  Pay  for  Delivery. 

Special  to  The  New  York  Times. 

WASHINGTON,  July  29.— At  the  inlti« 
ative  of  Mrs.  Netrton  D.  Baker,  wife 
of  the  Secretary  of  War,  and  the  Na* 
tlonal  American  Woman  Suffrage  Asso« 
ciation,  Washington  women  have  beguq 
a campaign  for  discounts  In  return  fof 
the  service  they  render  In  carrying 
home  tfieir  , bundles  from  department 
and  other  stores.  The  campaign  fof 
these  discounts  is  a result  of  the  effort* 
of  the  Commercial  Economy  Board  of 
the  Council  of  National  Defense  to  per-* 
suade  the  women  of  the  country  to 
c^rry  home  their  bundles  in  order  to 
cut  down 'delivery  service  so  as  to  put 
more  men  at  the  service  of  the  nation 
for  the  prosecution  of  a successful  war. 
The  campaign  will  be  extended  to  othet 

t^^v'^wU^^ermmd/^ai^^Ir^'^aket^ 
" that  the  merchants  give  a discount 
so  that  we  shall  no  longer  be  paying 
the  work_we  do  ourselv 


of  a 
\ Fran 
I Blair 


Ulill'UU 

which  includes 


committee  which  includes  Mrs. 
Frank  M.  Roessing  and  Mrs.  Harriet 
Blaine  Beale. 


The  valuable  H&C  Stamps 
offer  the  most  practical 
method  of  rewarding  those 
who  render  the  service  for 
which  they  pay  you. 

The  Sperry  & Hutchinson  Co. 

2 West  45th  St.  New  York  City 
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Good  Merchandising 

Is  selling  QUICK  at  a PROFIT. 
DON’T  ask  price— ORDER. 

Half  Dozen  to  a Gross. 

If  not  SATISFACTORY— return. 


25c  Item 


If  your  Jobber  cannot  furnish — 
order  direct. 

GOOD  for  PREMIUM  or  SPEC- 
IAL Sale. 

6 hQ 

BUCKEYE  ALUMINUM  CO. 

Manufacturers  of  “REAL  SOLID” 
Aluminum  Cooking  Utensils. 

WOOSTER,  OHIO 


ALUMINUM 

PERCOLATORS 


Aluminum  Coffee  Percolators  have  always 
been  “ Successful  Boosters ” when  used  as  pre- 
miums. Our  9-cup  Percolators  will  work  in 
well  with  any  premium  plan.  Made  from  20- 
Gauge  Hard  Metal — 99%  Pure  Aluminum  Pol- 
ished Finish  Outside.  Aluminum  inset,  Glass 
Top  and  Polished  Wood  Handle.  Packed,  1 in 
Carton — 24  in  Shipping  Carton. 

We  offer  other  Aluminum  Household  Utensils 
including  3,  5 and  20-piece  Combination  Sets, 
Saucepan  Sets,  etc.,  etc.  Prices  and  samples 
submitted  upon  request. 


STEINFELD 

BROS. 


116-120 

West  32d  Street 

NEW  YORK 


Write  for 
“Kitchen  Helps ” 
Circular. 


TWO  GOOD  PREMIUMS 

That  Will  Boost  Your  Business 


High  in  Results— 


The  No.  7 Dandy  Sewing  Set 

In  Handsomely  Embossed  Leatherette  Case 
There  is  nothing  a woman  appreciates  more  than  good  needles.  This  out- 
fit contains  a full  assortment  of  142  sewing  articles,  supplying  the  sewing  re- 
quisites that  every  woman  has  need  for.  Folds  up  like  a book  and  will  give 
years  of  valuable  service.  Can  give  your  imprint  on  back  cover  if  desired. 
Sample  35  cents  postpaid.  Special  price  on  quantity  orders. 


Lightning  Sanitary  Churn  and  Butter  Merger 

Makes  Two  Pounds  of  Milk-Charged  Butter  From  One  Pound 
of  Butter  And  One  Pint  of  Milk.  A Wonderful  Process  of 
Economy.  Saves  45%  of  your  butter  bill.  An  Ideal  Premium 
For  Tea  and  Coffee  Trade.  Sample,  $1.75  Postpaid. 


If  you.  sell  to  women — offer  either  one  or  both  of  these  splendid  pre- 
miums. The  greatest  “Sales  Boosters”  and  “Good-Will”  Getters  on  the  market. 
Write  today  for  samples  and  special  quantity  prices 


CHURN  AND  BUTTER  MERGER 


S.  BLAKE  WILLSDEN 
29  E.  Madison  St.  Chicago 


Low  in  Cost 


Dandy  Sewing  Set.  Size  open  13%  x 5 inches. 


When  Writing  Advertisers,  Kindly  Mention  The  Tea  and  Coffee  Trade  Journal 
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consumer  thinks  any  different.  We  all  know  that 
we  are  paying  for  advertising,  regardless  of 
whether  it  takes  the  form  of  some  substantial  pre- 
mium or  the  back  page  of  the  Saturday  Evening 
Post. 

There  was  a day  when  the  “something-for- 
nothing”  idea  prevailed  in  the  premium  business, 
and  cheap  premium  merchandise  was  used,  to  the 
disgust  of  the  consumer  and  the  detriment  of  the 
business.  The  only  objection  now  to  the  premium 
business  is  overcoming  the  prejudice  that  exists 
sometimes  on  this  very  account.  The  way  it  is 
overcome  is  to  handle  premium  merchandise  of 
unquestioned  merit. 

It  makes  little  difference  the  particular  merit  of 
any  line  of  merchandise  you  propose  to  market. 
1 f you  haven’t  the  quality  you  are  probably  riding 
for  a fall.  If  you  have  the  quality,  then  the  next 
thing  you  have  to  determine  is  the  easiest,  quickest 
and  cheapest  way  to  get  it  into  the  hands  of  the 
consumer.  The  wholesaler  employs  salesmen, 
various  forms  of  printed  advertising,  and  dis- 
tributes through  the  retailer.  All  thisGpslow  and 
very  expensive.  Our  plan  goes  direct  to  the  con- 
sumer, all  this  expense  goes  to  her  direct  in  the 
form  of  a premium.  Of  the  two  means  of  selling 
the  premium  gets  quicker  and  better  results  and 
the  consumer  benefits  to  the  extent  of  the  value 
of  the  premium,  and  she  prefers  that  method. 

The  fellow  that  kicks  about  the  ethics  of  this 
form  of  advertising  either  lacks  the  ambition  to 
get  out  and  do  the  necessary  work  to  put  a scheme 
like  this  across,  or  he  is  afraid  of  destroying  some 
of  those  valuable  connections  he  has  made  in  years 
gone  by  when  premiums  were  trash  and  dealt  in 
by  fakirs.  In  these  days  you  have  got  to  have  the 
value  in  the  merchandise,  you  have  got  to  have 
quality  in  your  premiums,  and  when  you  have 
these  two  things  no  printed  advertising  is  going 
to  get  your  customers  to  throw  the  safety  razor 
away  because  it  came  to  him  with  his  coffee,  and 
not  with  a $5  bill  attached  to  a magazine  coupon. 


COFFEE  EXCHANGE  CLOSES  MONDAYS 
After  experiencing  the  discomforts  of  remain- 
ing open  on  the  first  “heatless-lightless  Garfield” 
Monday,  the  New  York  Coffee  and  Sugar  Ex- 
change decided  on  January  23  to  close  on  the 
succeeding  Mondays  nominated  by  the  Fuel  Ad- 
ministrator. 


TEA  HINTS  FOR  RETAILERS 

By  JOHN  H.  BLAKE 
275  pages;  24  illustrations;  cloth  bound 

A book  of  practical  and  accurate  informa- 
tion about  the  history,  cultivation  and 
manufacture  of  tea,  gathered  by  the  author 
during  an  experience  of  over  twenty  years’ 
active  service  in  tea  circles. 

Every  retail  grocer  should  have  this  book 
and  become  versed  in  the  knowledge  of  one 
of  the  most  important  items  in  his  stock — 
one  of  the  few  articles  on  which  he  may  make 
a really  good  profit. 

Sent  postpaid  on  receipt  of  $1.50  by 

THE  TEA  & COFFEE  TRADE  JOURNAL 

79  WALL  STREET  Sole  Agents  NEW  YORK 


No.  3 No.  2 , No.  1 


For  a handsome  Premium  or  to  sell,  these  three 
Cereal  Jars  Can’t  be  Beat.  These  Jars  are  White 
Opal  Glass  and  have  Blue  Cameo  Etched  lettering 
burnt  in  the  glass.  Guaranteed  to  stay.  Select 
style  wanted.  Write  for  prices. 


BONITA  ART  CO.,  Wheeling,  W.  Va. 


Your  Prospective  Customers 

are  listed  in  our  Catalog  of  99%  guaranteed  Mailing 
Lists.  It  aUo  contains  vital  suggestions  how  to  ad- 
vertise and  sell  profitably  by  mail.  Counts  and 
prices  given  on  6000  different  national  Lists,  cover- 
ing all  classes;  for  instance.  Farmers,  Noodle  Mfrs., 
Hardware  Dlrs.,  Zinc  Mines,  etc.  This  valuable 
Reference  Book  free.  Write  for  it. 

Strengthen  Your  Advertising  Literature. 

Our  Analytical  Advertising  Counsel  and  Sales 
Promotion  Service  will  improve  both  your  plan 
and  copy,  thus  insuring  maximum  profits. 
Submit  your  literature  for  preliminary  anal- 
ysis and  quotation — no  obligation. 


Ross-Gould 

Mailing 

Lists  S*.  Louis 


March,  1918 
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TO  WIN  THIS  WAR 

we  must  center  all  our  energies  toward  maximum 
production.  Efficiency  and  Production  must  vie 
with  each  other  to  produce  top-notch  results. 


SATISFIED  PEANUT  ROASTER  USERS 
ARE  OUR  BEST  ADVERTISEMENT 


Being  pioneers  in  peanut  machinery  construction,  we  are 
particularly  well  qualified  to  solve  the  peanut  roasting  problems 
of  the  trade.  We  believe  we  have  the  largest  variety  of  sizes 
and  styles  of  roasting  machinery  for  peanuts  (as  well  as  for 
coffee)  of  any  manufacturer  in  the  United  States.  We  design 
and  construct  special  peanut  roasting  plants  to  order  and  to 
meet  the  customer’s  peculiar  local  conditions. 


Here  are  the  names  of  some  satisfied  users  of  LAMBERT 
ROAvSTlNG  PLANTS.  They  are  representative  houses  and 


have  established  reputations  for 
peanut  butter  products.  They 
list  of  pleased  customers: 

Armour  & Co.,  Kansas  City. 

H.  D.  Lee  Mercantile  Co.,  Kansas  City. 
Lion  Fig  & Date  Co.,  Chicago. 

G.  A.  Reuter,  Chicago. 

Reid,  Murdoch  & Co.,  Chicago. 

Franklin  MacVeagh  & Co.,  Chicago. 
Gamble-Robinson  Co.,  Minneapolis. 

Fred  W.  Muth  Co.,  Cincinnati. 
Bel-Car-Mo  Nut  Butter  Co.,  Grand 
Rapids. 

Perkins  Bros.,  Bay  City,  Mich. 

John  G.  Woodward  & Co.,  Council 
Bluffs,  la. 

The  Wm.  Edwards  Co.,  Cleveland. 

The  Weideman  Co.,  Cleveland. 


quality  peanut  butter  and  other 
are  only  a small  part  of  a long 


E.  K.  Pond  Packing  Co.,  Chicago. 

Halsell  Grocery  Co.,  McAlester,  Okla. 

The  Royal  Peanut  Butter  Co.,  Cleveland. 
P.  Duff  & Sons,  Pittsburgh,  Pa. 

The  American  Peanut  Corporation, 
Norfolk,  Va. 

The  New  England  Supply  Co.,  Phila- 
delphia. 

The  Russell  Jobbers  Mills,  Oklahoma  City. 
Marston  & Martin,  Los  Angeles. 

California  Peanut  Co.,  San  Francisco. 
Lang  & Co.,  Portland,  Ore. 

The  Bowes  Co.,  Ltd.,  Toronto,  Can. 
Martin  Bros.  & Co.,  Denver,  Colo. 

C.  & J.  Jones,  Winnipeg,  Canada. 


Write  us  for  further  particulars. 

THE  LAMBERT  MACHINE  COMPANY 

Marshall  Michigan 


When  Writing  Advertisers,  Kindly  Mention  The  Tea  and  Coffee  Trade  Journal 
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WHO'S  WHO  IN  THE  TRADE 


WILLIAM  R.  COMERFORD 

Sales  Manager  of  Leon  Israel  & Bros. 
See  Page  228 
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Coffee  Awaiting  Shipment  at  Adis  Abeba 

SCENES  IN  THE  HEART  OF  THE  ABYSSINIAN  COFFEE  DISTRICT 


THE  STORY  OF  ABYSSINIA’S  COFFEES 


IfThe  writer  of  this  article  notes  an  encouraging  improvement  in  the  produc- 
tion and  exportation  of  Harrari  and  Abyssinian,  or  wild,  coffees,  the  two 
principal  varieties  grown  in  this  African  country.  1[He  sees  a bright  future 
for  both  kinds  and  tells  how  the  adjoining  Sudan  Government  is  energeti- 
cally preparing  to  open  avenues  of  export.  He  describes  the  importance 
of  Sudan  river  ports  and  railroads  centers  as  trade  outlets,  and  tells  how 
vast  and  heretofore  untouched  wild  coffee  forests  are  being  developed  for 
world  commerce. 

By  Addison  E.  Southard 


Aden,  Arabia 


THE  original  home  of  the  coffee  tree  ( Coifea 
* Arabica ) is  in  the  southern  and  southwestern 
highlands  of  Abyssinia,  hut  it  is  only  in  recent 
years  that  this  country  has  contributed  an  ap- 
preciable supply  of  coffee  to  world  commerce. 

Abyssinia's  Two  Principal  Coffees 
There  are  two  principal  qualities  of  coffee  pro- 
duced in  Abyssinia,  one  of  which  is  known  to  the 
trade  as  Harrari,  from  the  province  of  Harrar,  in 
which  it  is  grown,  and  the  other,  which  is  known 
simply  as  Abyssinian  coffee.  Harrari  is  the  fruit 
of  cultivated  trees.  The  berries  are  usually  long 
and  well  shaped,  and  make  such  excellent  coffee 
that  the  world  market  receives  a great  deal  of 
Harrari  under  the  name  of  “longberry  Mocha.” 
The  Abyssinian  coffee  is  usually  considered  much 
inferior  to  Harrari.  It  is  the  fruit  of  wild  trees, 
which  grow  mainly  in  the  provinces  of  Sidamo, 
Kaffa  and  Guma.  In  local  coffee  markets  the  dis- 
tinction between  Harrari  and  Abyssinian  is  im- 
portant. Coffee  is  produced  in  other  parts  of 
Abyssinia,  but  the  two  districts  named  supply 
practically  all  that  is  exported. 

Export  Statistics  and  Trade  Routes 
Exports  of  coffee  from  Abyssinia  have  in  re- 
cent years  reached  a figure  which  is  worthy  of 
consideration.  There  are  no  government  reports 
or  other  approximately  accurate  statistics  relative 
to  the  production  of  coffee  in  the  country ; nor 
do  the  Abyssinian  customs  supply  figures  as  to 
the  coffee  exports.  However,  Abyssinia  is  com- 
pletely surrounded  by  political  divisions  under  the 
control  of  England,  Italy  and  France.  All  ex- 
ports must  pass  through  these  territories,  and 
some  statistics  are  kept  by  the  various  govern- 
ments concerned.  Using  these  statistics  as  a 
basis  the  following  table  has  been  prepared,  which 
shows  the  approximate  exports  of  Abyssinian- 
produced  coffee  over  the  four  principal  and  most 
important  trade  routes  to  and  from  x\byssinia  for 
the  years  1914,  1915  and  1916: 


1914, 

1915, 

1916, 

Metric 

Metric 

Meti  ic 

Via. 

Tons 

Tons 

Tons 

Djibouti  

Sudan  (Gambela, 

3,079 

Kassala 

4,570 

4,120 

and  Sennar)  . . . 

624 

344 

1,893 

Eritrea  

21 

140 

222 

British  Somaliland 

86 

67 

129 

Totals  

3,810 

5,121 

6,364 

The  figures  for  Djibouti  in  the  above  table  were 
obtained  from  the  Franco-Ethiopian  Railway,  as 
far  as  quantities  are  concerned. 

The  variety  of  coffee  exported  via  Djibouti 
is  mainly  Harrari ; there  are  unimportant  amounts 
of  Abyssinian  coffee  and  of  coffee  husks.  The 
figures  for  the  Sudan  are  taken  from  the  customs 
returns  from  the  three  stations  of  Gambela,  Kas- 
sala  and  Sennar,  and  may  be  considered  fairly 
accurate.  They  represent  exports  of  Abyssinian 
coffee.  The  figures  for  Messowah  are  estimated, 
and  represent  principally  Abyssinian  coffee.  The 
figures  for  British  Somaliland  are  based  upon 
customs  returns  and  may  be  considered  fairly 
accurate.  They  represent  principally  exports  of 
Harrar  coffee. 

The  exports  of  6,364  metric  tons,  with  an  esti- 
mated value  of  $1,734,366,  for  the  year  1916,  rep- 
resent at  least  nine-tenths  of  the  total  exports  of 
coffee  from  Abyssinia.  The  remaining  tenth  is 
represented  by  exports  over  minor  trade  routes 
for  which  it  is  difficult  to  give  even  approximate 
figures. 

In  October  of  the  present  year  (1917),  buyers 
in  Harrar  estimated  the  crop  for  the  1917-18  sea- 
son at  about  60,000  bags  of  68  kilos  net  each.  It 
is  possible,  however,  that  some  of  this  may  not  be 
brought  in  by  the  growers,  which  makes  it  im- 
possible for  the  coffee  brokers  and  exporters  to 
more  than  approximate  the  probable  exports. 

Abyssinia's  Coffee  Districts 

Coffee  grows  well  in  all  parts  of  Abyssinia 
where  the  elevation  is  between  4,500  and  6,000 
feet.  The  average  elevation  of  the  coffee-growing 
districts  in  Harrar  province,  which  produce  the 
best,  is  6,000  feet.  The  best  wild  coffee  forests 
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in  Jimma,  Kaffa  and  Guma  provinces  are  at,  or 
near,  this  elevation. 

It  is  from  the  province  of  Kaffa  that  the  name 
is  said  to  have  come.  All  accounts  as  to  the 
introduction  of  coffee  to  the  world  do  not  agree, 


Passenger  and  Freight  Station  of  the  Franco- 
Ethiopian  Railway  at  Dire-Dawa 


but  the  majority  of  evidence  is  to  the  effect  that 
the  Arabs  in  about  the  eleventh  century  brought 
coffee  from  Abyssinia,  calling  it  the  fruit  of  the 
tree  of  Kaffa,  from  the  Abyssinian  province  in 
which  they  got  it.  Seeds  were  planted  in  Arabia 
and  developed  the  fine  coffee  known  to-day  as 
Mocha.  Due  to  cultivation  and  the  change  of 
soil  and  climate,  the  Mocha  coffee  is  a very 
great  improvement  over  the  Kaffa  stock  from 
which  it  originated. 

When,  according  to  history,  the  Arabs  overran 
Abyssinia  in  the  fifteenth  century,  and  occupied 
the  great  agricultural  province  of  Harrar,  they 
brought  Mocha  coffee  seed,  which  was  planted, 
and  is  to-day  the  principal  agricultural  crop  in 
that  province.  Thus  we  have  the  two  kinds  of 
Abyssinian-grown  coffee : the  indigenous  and  un- 
cultivated plant  in  southern  and  western  Abys- 
sinia and  the  cultivated  Harrar  plant,  which 
originated  from  the  same  indigenous  stock,  but 
which  is  very  much  superior,  owing,  presumably, 
to  cultivation  and  to  its  having  come  into  the 
eastern  part  of  the  country  via  Arabia  instead  of 
direct,  as  might  well  have  been  the  case. 

Supply  of  Abyssinian  Coffee  Unlimited 

The  Abyssinian,  or  wild,  coffee  bean  is  small 
and  often  imperfect,  and  lacks  the  richer  aroma 
and  flavor  of  the  Harrari,  although  it  is  ap- 
preciated and  liked  by  many  coffee  drinkers.  The 
possible  supply  of  Abyssinian  coffee  is  compara- 
tively unlimited.  There  are  immense  forests  of  it 
in  southwestern  Abyssinia  which  have  never  been 
touched.  The  natives  work  around  the  edges  of 
some  of  these  forests  and  usually  gather  the  beans 
that  fall  to  the  ground.  The  writer  has  not  seen 


these  forests,  but  has  met,  in  Abyssinia,  and 
talked  with  many  people  who  have  seen  them. 

It  is  understood  that  the  people  who  gather  and 
market  this  wild  coffee  have  no  thorough  or  sys- 
tematic way  of  preparing  it.  This,  together  with 
the  practice  of  gathering  beans  from  the  ground, 
where  they  have  fallen  from  the  trees,  undoubt- 
edly gives  it  a not  entirely  deserved  reputation  as 
an  inferior  coffee.  The  beans  which  are  gathered 
from  the  trees  and  prepared  for  the  market  in  the 
proper  way  are  said  to  give  a very  good  coffee. 

Abyssinian  Coffee  in  Sudan  and  Egypt 

Until  comparatively  recent  years  the  wild  cof- 
fee districts  in  Abyssinia  have  been  far  from  all 
possible  markets.  The  development  of  the  unin- 
telligent methods  of  harvesting,  which  have  been 
mentioned,  is  no  doubt  the  result  of  this  isolation 
and  consequent  unfamiliarity  with  the  market’s 
requirements.  The  most  important  step  towards 
the  utilization  of  this  immense  natural  resource  of 
Abyssinia  has  doubtless  been  the  establishing  of 
the  Sudan  customs  and  trading  station  at  Gam- 
bela  on  the  Sobat  River.  Gambela  is  a reasonably 
accessible  market,  and  the  Sudan  Government  has 
been  energetic  in  encouraging  its  development  as 
an  outlet  for  Abyssinian  products.  There  is  an 
excellent  demand  in  the  Sudan  and  in  Egypt  for 
Abyssinian  coffee,  and  the  result  has  been  a sub- 
stantial and  increasing  exploitation  of  the  wild 
coffee  forests.  Large  areas  have  been  opened  up, 
and  the  methods  of  harvesting  and  preparing  the 
coffee  for  the  market  have  improved.  Notwith- 
standing all  of  this  there  are  still  said  to  be  great 


Railway  Station  at  Djibouti,  the  Port  Ter- 
minus OF  THE  FrANCO-EtHIOPIAN  LlNE 

forests  of  the  wild  coffee  which  have  not  yet  been 
touched. 

As  a result  of  the  war  Egypt  has  found  it 
increasingly  difficult  to  get  the  normal  supplies  of 
Brazilian  coffee  largely  used  in  that  country,  and 
the  market  is  gradually  being  supplied  with 
Abyssinian  coffee  via  the  Sudan.  It  is  not  improb- 
able that  this  market  will  be  a permanent  one,  as 
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from  reports  available  the  Egyptians  like  the  new 
coffee  as  well  as  they  did  the  Brazilian,  and  there 
is  no  important  difference  in  price.  Although 
quite  near  to  the  Egyptian  market  the  Mocha  and 
Harrar  coffees  have  never  found  a great  sale 
there  because  they  are  so  much  more  expensive 
than  the  Brazilian. 

Prices  and  Costs  of  Marketing 

The  future  development  of  the  wild  coffee 
forests  must  be  influenced  by  the  development  of 
trade  routes  into  the  Sudan.  There  is  at  present 
no  prospect  of  any  other  trade  outlet  favorable  to 
a profitable  business.  Formerly  a fair  amount 
of  coffee  went  from  southwestern  Abyssinia  to 
Adis  Abeba,  from  which  place  it  went  to  Djibouti. 
This  was  only,  however,  because  there  was  no 
other  more  convenient  market. 

From  the  producing  districts  the  coffee  must  be 
carried  to  Adis  Abeba  on  mules  or  other  pack 
animals.  The  journey  usually  takes  from  thirty- 
five  to  forty  days.  The  market  value  of  the  mule’s 
services  for  this  trip  varies  from  eight  to  sixteen 
Maria  Theresa  dollars  (a  Maria  Theresa  dollar 
at  the  present  rate  of  exchange  is  worth  about  65 
cents  in  United  States  currency).  One  mule  can 
carry  about  six  farasulas  of  37/4  pounds  each. 
As  the  price  per  farasula  of  coffee  at  Gambela 
varies  between  three  and  four  Maria  Theresa 
dollars,  it  may  be  seen  that,  with  the  cost  of 
transportation  added,  the  average  price  in  Adis 
Abeba  will  approach  six  Maria  Theresa  dollars 
per  farasula. 

To  reach  the  export  market  there  still  remains 
the  somewhat  expensive  trip  of  nearly  five  hun- 
dred miles  to  Djibouti.  It  is  true  that  this  part 
of  the  trip  is  made  by  rail,  but  the  rates  are  quite 
high.  From  this  it  will  be  seen  that  Gambela  is 
the  natural  and  much  the  more  favorable  market, 
and  events  have  proven  it  so.  In  1916  only  about 
16  tons  of  Abyssinian  coffee  reached  the  market 
via  Adis  Abeba  and  Djibouti. 

The  most  recent  information  from  Gambela 
indicates  that  the  present  season  will  start  with 
Abyssinian  coffee  at  three  and  a half  to  four 
Maria  Theresa  dollars  per  farasula.  Adis  Abeba 
merchants  with  connections  in  southwestern  Abys- 
sinia calculate  that  the  export  of  coffee  via  Gam- 
bela will  be  at  least  2,500  metric  tons  during  the 
present  season,  with  prices  somewhat  above  the 
average,  owing  to  the  increasing  Egyptian  de- 
mand. 

Due  to  the  enterprise  of  the  Sudan  Government 
the  facilities  for  the  export  of  coffee  via  Gam- 
bela, as  well  as  for  the  export  of  other  Abys- 
ginian  products,  are  excellent.  Gambela  is  on 


the  Baro  or  Sobat  River,  a branch  of  the  White 
Nile.  In  the  rainy  season — June  to  September — 
steamers  run  between  Khartoum  and  Gambela. 
Produce  for  export  can  be  carried  from  Khar- 
toum to  Port  Sudan  on  the  Red  Sea  by  rail. 
There  is  a through  freight  service,  and  the  cost 
of  transporting  a metric  ton  of  coffee  from  Gam- 
bela to  Port  Sudan  (including  weighing  charges 
at  Gambela,  transfer  to  Khartoum,  and  unloading 
alongside  ship  at  Port  Sudan)  was  in  the  year 
before  the  war  about  $28.40.  It  is  understood 
that  this  rate  has  been  increased  by  war  condi- 
ditions,  but  it  may  be  accepted  as  the  approxi- 
mate charge  in  normal  times.  There  is  an  export 
duty  of  approximately  10  per  cent  collected  by 
the  Abyssinian  Government.  If  the  coffee  goes 
“in  transit”  from  Gambela  to  Port  Sudan  the 
import  duty  is  refunded,  but  if  it  is  imported  for 
use  in  the  Sudan  the  import  duty  collected  and 
retained  is  understood  to  amount  to  about  6 per 
cent.  It  is,  therefore,  apparent  that  produce  from 
southwestern  Abyssinia  can  be  exported  via  Gam- 
bela and  Port  Sudan  at  a much  cheaper  cost  than 
via  Adis  Abeba  and  Djibouti. 

Bright  Future  for  Wild  Coffee  Industry 

Attracted  by  the  possibilities  of  the  coffee  trade, 
it  is  reported  that  people  are  undertaking  to 
cultivate  coffee  in  the  southwest,  locating  their 
plantations  closer  to  Gore  and  Gambela  than  the 
wild  forests  reach.  This  movement  is  undoubt- 
edly a definite  one,  but  is  too  new  to  make  any 
predictions  as  to  its  success.  It  will,  however,  un- 
doubtedly add  to  the  importance  of  coffee  pro- 
duction in  Abyssinia,  and  will  have  the  added 
effect  of  improving  the  present  primitive  methods 
practiced  in  harvesting  and  preparing  for  market 
the  uncultivated  product. 

It  is  not  known  that  there  have  been  any 
botanical,  mycological  or  entomological  investiga- 
tions carried  on  in  the  coffee  forests,  and  it  is 
therefore  not  possible  to  make  any  statements  as 
to.  whether  there  exists  more  than  one  variety, 
and  whether  there  are  any  plant  diseases  or  insect 
pests  of  importance.  It  is  presumed  that,  as  the 
parent  stock  of  Coffea  Arabica,  all  of  the  coffee 
growing  in  these  districts  is  of  that  variety. 


MOCHA  COFFEE  IN  EGYPT 
Shipments  of  Mocha  and  Abyssinian  coffee 
from  Aden  continue  normal  in  spite  of  war-time 
interruptions  in  trans-Atlantic  travel,  because  of 
a largely  increased  demand  in  Egypt,  which  has 
continued  unabated  now  for  six  months.  The 
better  grades  are  being  re-exported  from  Egypt  to 
Marseilles  and  other  European  ports. 
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THE  TRADE  AFTER  THE  WAR 


What  the  Future  Has  in  Store  for  the  Coffee 
Importer,  Roaster  and  Distributer 


By  W.  H.  Aborn 

New  York 

IT  is  trite  to  state  that  the  world  js  passing 
through  one  of  the  most  tremendous  experi- 
ences in  its  history,  and  no  man  is  qualified  to  say 
positively  what  the  outcome  may  be.  “Making 
the  world  safe  for  democracy”  is  the  slogan  of 
the  “civilized”  forces  engaged  in  the  combat.  That 
epigram  may  carry  a meaning  far  beyond  the  tra- 
vail of  war.  It  will,  and  it  should,  mean  not  only 
making  the  world  safe,  but  keeping  it  so.  De- 
mocracy means,  “of  the  people,  by  the  people,  for 
the  people.”  That  is  a philosophy  better  inter- 
preted in  the  great  democracies  of  the  world  to- 
day, in  its  spirit  rather  than  in  the  letter.  Some 
one  has  well  said  that  the  Germans  have  a 
“hideous  philosophy,  but  a perfect  organization,” 
while  this  nation  has  a splendid  philosophy. 

The  World  is  Awakening 
The  great  democracies  see  the  lack  of  proper 
organization,  and,  under  the  stress  of  war,  are 
moving  to  results  that  could  not’ in  a quarter  of  a 
century.be  obtained  under  a less  fearful  impulse. 
Traditions,  customs,  methods,  associations— 
socially,  economically  and  politically — are  torn 
asunder  and  cast  away  with  an  impunity  that 
takes  away  the  breath  of  a conservative. 

Great  things  are  in  the  air,  and  the  world’s  gait 
will  show  a quickened  stride  as  a result  of  the 
war.  A great  awakening  and  much  of  the  greatest 
things  in  the  world  history  will  date  from  that 
fatal  day  of  July  28,  1914. 

War’s  Effect  on  the  Coffee  Trade 
No  live  coffee  man  can  but  realize  how  this 
great  event  has  already  shaken  to  its  foundation 
that  moss-covered,  archaic,  barnacle-covered  relic 
of  a hundred  years,  called  the  “Green  Coffee 
Trade.”  What  else  but  a great  upheaval  could 
have  pulled  it  out  of  its  rut  and  routine?  When 
the  Food  Administrator  set  a limit  on  the  price 
a spot-month-option  could  be  sold  at,  he  put  the 
ax  at  the  root  of  the  old-established  green  coffee 
tree  of  the  country.  Just  see  how  natural  is  all 
that  follows  the  logical  sequences  that  will  flow 
from  this  initial  regulation. 

Eliminating' the  speculation  in  coffee  futures,  it 
is  perfectly  obvious  that  the  continuity  of  essential 
supplies  of  coffee  is  threatened ; for  does  not  the 
control  of  the  ocean  tonnage  mean  regulation  of 
imports?  Dominating  the  import  situation,  it  fol- 


lows that  regulation  of  profits,  supplies  and,  ulti- 
mately7, prices,  must  result  as  frankly  as  spilled 
water  will  seek  a lower  level.  Without  such  regu- 
lation, speculation  and  profiteering  on  gigantic 
scale  must  inevitably  follow.  Going  so  far  as  to 
imagine  that  the  war  can  continue  to  1920,  is  it 
such  a fantastic  dream  to  see  coffee  regulated  and 
controlled  from  importer  to  roaster,  to  retailer, 
and  placed  finally  into  the  hands  of  the  consumer 
at  a Government  price?  No  competition,  just 
regulation  and  a controlled  commodity,  and  the 
trick  is  done.  Government  agents  as  importers ; 
Government  agents  as  roasters,  geographically 
and  therefore  economically  distributed  throughout 
the  country ; Government  agents  as  distributers  to 
reach  the  consumer ; all  waste,  rehandling  and 
pyramiding  of  profits  eliminated ; standardizing 
of  quality,  a minimizing  of  costs,  permitting  coffee 
being  distributed  to  the  consumer  at  a price  that 
will  make  him  wonder  why  the  Government 
waited  until  the  year  1918  to  do  the  trick. 

The  Survival  of  the  Fittest 
What  about  the  cogs  of  the  old  machine?  Are 
they  to  go  to  the  junk  heap  as  useless  and  of  no 
further  avail?  Under  the  industrialized  system  of 
the  country  they  will  be  adapted  to  other  and 
necessary  purposes,  using  that  which  is  fit  to  sur- 
vive. The  man  element  has  already  been  pro- 
cessed, and  its  adaptation  to  Government  needs  in 
various  lines  will  have  been  achieved  long  ere 
this  has  been  completed  and  a fact.  State  social- 
ism run  amuck,  possibly,  but  only  for  the  duration 
of  the  great  struggle.  But  the  aftermath  is  going 
to  be  maximum  production,  minimum  cost,  scien- 
tific distribution  and  the  square  deal  between 
Capital  and  Labor.  The  nation  not  so  organized 
will  find  itself  soon  distanced  in  the  World’s  new 
test  for  efficiency  and  a World  Democracy,  stand- 
ing for  liberty,  equality  and  fraternity. 


TRADING  WITH  THE  ENEMY 
The  best  way  to  make  certain  that  you  are  not 
trading  with  the  enemy  may  be,  as  The  Tea  and 
Coffee  Trade  Journal  suggests,  to  apply  for  a 
license,  but  to  our  mind  would  be  simpler  not  to 
fill  the  order! — Wileman’s  Brazilian  Review. 


GERMANY’S  WAR  TEA  AND  COFFEE 
In  recounting  the  food  conditions  in  Germany, 
a Berlin  newspaper  states  that  apple  parings  were 
being  used  as  substitutes  for  tea  last  fall.  A Leip- 
sic  paper  printed  at  the  same  time  a long  list  of 
retail  prices  of  food,  and  mentioned  among  them 
“fifty  per  cent  coffee,”  retailing  at  47 cents  a 
pound ; “twenty-five  per  cent  coffee,”  at  30  cents  a 
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pound,  and  “ten  per  cent  coffee,”  at  about  20  cents 
a pound. 


TEA  AND  COFFEE  IN  MADRAS 


The  Coffee  Industry  is  Facing  a Difficult 
Future — Details  of  the  Tea 
Shipment  Plan 


Lucien  Memminger 
Madras,  India 

OFFEE  planters  in  Southern  India,  who  have 
been  having  difficulty  in  disposing  of  their 
crop  because  of  prohibition  of  importation  into 
the  United  Kingdom,  expect  to  be  benefited  some- 
what by  an  order  issued  by  the  Government  of 
India  prohibiting  the  import  of  coffee  into  India. 
They  are  also  endeavoring  to  find  a market  in 
Australia  and  elsewhere  for  the  surplus.  Despite 
such  measures,  however,  the  industry  is  believed 
to  be  facing  a difficult  future. 

Consumption  of  coffee  in  India  has  apparently 
been  on  the  increase  in  recent  years,  but  in  the 
aggregate  the  total  amount  used  in  the  country  is 
not  very  large.  According  to  customs  statistics, 
total  imports  into  British  India  of  coffee  other 
than  roasted  or  ground  from  ov.er-sea  countries 
in  1914-15  (in  which  year  the  imports  were  the 
largest  for  several  years  past)  were  9,548  hun- 
dredweights (of  1 12  pounds),  valued  at  $85,949. 
Of  this  amount  6,361  hundredweight  came  into 
Bombay  and  2,522  hundredweight  into  Burma. 
The  largest  imports  are  from  Straits  Settlements 
(8,114  hundredweights  in  1914-15),  but  possibly 
some  of  these  are  partly  transshipments  originat- 
ing in  Java  or  elsewhere.  Aden  sent  228,  hun- 
dredweight in  1914-15  and  the  United  Kingdom 
'284  hundredweight. 

The  Tea  Shipment  Plan 
The  definite  plan  as  to'  allotments  for  shipments 
of  tea  from  Southern  India  (and  for  all  of 
India)  has  now  been  announced.  It  is  stated  that 
contracts  will  be  made  according  to  circumstances, 
either  in  London  with  the  Food  Controller,  or  in 
India  with  the  Tea  Commissioner,  for  40  per  cent 
of  “the  normal  crop”  for  shipment  between  No- 
vember 1,  1917,  and  May  31,  1918,  on  the  basis  of 
the  average  prices  realized  by  individual  estates  at 
the  London  auctions  in  1911,  1912  and  1913,  plus 
y2d.  per  pound  for  increased  cost  of  production, 
and  less  nine-tenths  of  a penny  for  freight  tea  cess 
and  London  charges.  There  will  be  no  interfer- 
ence with  tea  already  in  the  course  of  shipment, 
but  all  tea  shipped  on  previous  account  to  the 
United  Kingdom  after  November  1 will  be  ac- 
quired by  the  Food  Controller. 


VENEZUELA’S  COFFEE  FUTURE 


The  Outlook  for  Both  Planter  and  Merchant  is 
Discouraging  and  No  Real  Relief  is 
Expected  While  War  Lasts 

By  Frank  Anderson  Henry 

Puerto  Cabello,  Venezuela 

r I ' HE  coffee  situation  at  Puerto  Cabello  is  de- 
cidedly  unsatisfactory  from  the  standpoint  of 
both  growers  and  merchants.  Small  crops  and 
low  prices  face  the  first  group,  and  large  stocks 
fast  increasing,  with  diminishing  means  of  trans- 
portation, constitute  a serious  problem  for  the 
second. 

The  present  crop,  the  marketing  of  which  is  in 
full  swing,  began  to  move  nearly  a month  earlier 
than  usual,  the  first  consignments  reaching  town 
early  in  November.  Its  quality  is  above  the 
average,  but  its  size  leaves  much  to  be  desired. 
The  probable  yield  cannot  yet  be  determined,  but 
local  merchants  estimate  that  it  will  be  from  one- 
half  to  two-thirds  of  normal.  Unfavorable 
weather  at  critical  periods  is  held  responsible  for 
this.  The  production  in  certain  sections  will  be 
very  low,  in  some  cases  down  to  25  per  cent  of 
normal,  while  in  other  localities  conditions  are 
much  better. 

The  large  stock  of  old-crop  beans  on  hand,  with 
the  new  coming  in,  is  the  outstanding  feature  of 
the  present  situation.  It  is  estimated  that  from 
30  to  40  per  cent  of  the  old  crop  still  remains  in 
the  country.  Of  this  there  are  known  to  be  more 
than  50,000  bags  in  Puerto  Cabello  alone.  Lack  of 
shipping  facilities  and  governmental  restrictions 
on  the  part  of  European  countries  are  the  princi- 
pal causes  for  this.  Exports  from  Puerto  Cabello 
during  the  last  six  months  of  1917  amounted  to 
only  39,000  bags,  against  137,000  during  the  first 
half  of  the  year,  a total  of  177,000  bags,  or  not  far 
from  25,000,000  pounds.  Exports  in  the  two  pre- 
vious years  amounted  to  : 1915,  39, 952,257  pounds, 
and  1916,  28,181,137  pounds. 

The  present  outlook  is  most  uncertain.  Ship- 
ments to  France  are  not  possible,  though  that 
country  was,  before  the  middle  of  1917,  one  of 
the  principal  outlets  for  Venezuelan  coffee.  There 
is  only  one  steamer  every  three  or  four  months  to 
Italy,  which  leaves  Spain,  with  one  steamer  a 
month,  as  the  only  European  outlet  of  conse- 
quence. The  1917-18  crop  cannot  therefore  be 
marketed  on  the  basis  of  European  prices,  and 
the  low  rates  of  the  New  York  market  will  have 
to  rule,  although  shipping  facilities  to  the  United 
States  are  far  from  adequate  to  transport  the 
entire  coffee  crop  there. 
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Due  to  the  causes  outlined  above,  values  have 
been  steadily  dropping  during  the  past  few 
months,  and  are  now  adjusted  on  the  basis  of 
New  York  prices  instead  of  European,  as  in  past 
seasons.  Unwashed  coffees  which  sold  last  July 
at  ioY%  cents  per  pound  can  now  be  purchased 
locally  at  cents ; washed  coffees  during  the 
same  period  have  dropped  from  n^$  to  gl/2  cents. 

The  whole  situation  is  discouraging,  and  no  real 
relief  is  looked  for  as  long  as  the  war  lasts.  As 
coffee  is  the  principal  product  of  Venezuela,  and 
in  normal  years  furnishes  more  than  two-thirds 
of  the  export  values  from  this  port,  the  effect  on 
local  business  conditions  cannot  fail  to  be  severely 
felt. 


JAPAN’S  TEA  TRADE  WITH  U.  S. 


Exports  to  America  Declined  About  3,000,000 
Pounds  in  1917  as  Compared 
With  Those  of  1916 


T'HE  Yokohama  Chamber  of  Commerce  reports 
1 that  Japan’s  tea  exports  to  America  during 
the  period  from  May  1 to  November  30,  1917, 
were  about  3,000,000  pounds  less  than  in  the  cor- 
responding period  of  1916,  reaching  a total  of 
35,838,000  pounds,  as  compared  with  38,853,000 
pounds.  Japanese  tea  men  attribute  the  decrease 
to  lack  of  shipping. 

One  feature  of  the  trade  was  the  large  demand 
for  low-grade  tea  up  to  October,  when  consump- 
tion took  a complete  turn,  causing  a dullness  in 
the  tea  trade.  This  influence  affected  the  markets 
in  Japan  so  that  prices  were  contracted.  Com- 
pared to  the  high  level  of  the  year  the  decline  was 
about  20  per  cent. 

The  chief  destinations  of  last  year’s  exports 
were  New  York,  Chicago,  Pacific  Coast  cities  and 
Canada.  The  following  table  shows  the  number 
of  pounds  consigned  to  each  specified  port  for 
the  1917  and  the  1916  periods: 


1917  1916 

New  York 5,831,000  7,448,000 

Chicago  18,912,000  19,700,000 

Pacific  Coast  5,169,000  5,305,000 

Canada  '. 5,923,000  6,369,000 


NEW  MEMBERS  OF  COFFEE  EXCHANGE 
Benjamin  Block,  James  *F.  McDonnell,  L.  V. 
Sterling^  M.  J.  Hoey  and  H.  W.  Bienenstok  have 
been  elected  members  of  the  New  York  Coffee 
and  Sugar  Exchange. 


SANTOS  COFFEE  EXPORTS  TO  U.  S. 
During  1917,  4,877,011  bags  of  coffee  were  in- 
voiced at  Santos,  Brazil,  for  the  United  States,  as 
compared  with  4,508,005  bags  in  1916. 


News  of  Those  Men  and  Firms  That  Are 
Doing  Their  Bit  to  Help  Win  the  War, 
at  Home  and  Overseas 

'T’HIS  is  our  monthly  record  of  the  men  in  the 
tea,  coffee,  spice  and  fine  grocery  trades  who 
have  recently  become  active  in  the  cause  of  na- 
tional defense,  either  at  home  or  abroad.  When 
sending  names  for  the  Trade’s  Roll  of  Honor, 
be  sure  to  give  the  full  title  and  address  of  the 
concern  with  which  each  man  was  connected  and 
his  military  rank  and  organization. 

In  Military  and  Naval  Service 
A.  F.  Israel,  formerly  manager  of  Leon  Israel 
& Co.,  Santos,  Brazil,  was  recently  promoted  to 
be  first  lieutenant,  Quartermaster’s  Corps,  Na- 
tional Army.  Lieutenant  Israel  is  now  on  duty 
at  the  Expeditionary  Depot,  Baltimore,  Md. 

W.  W.  Krag,  for  twelve  years  with  the  Phelps- 
Krag  Company,  Detroit,  has  been  appointed  a 
captain  of  the  Quartermaster’s  Department  of  the 
United  States  Army,  in  charge  of  purchasing  all 
teas  and  coffees  for  the  army  at  home  and  abroad. 
Captain  Krag  is  said  by  J.  E.  King,  of  the  John  E. 
King  Coffee  Company,  Detroit,  to  be  the  most 
efficient  man  for  the  position  that  could  be  found 
“in  this  entire  U.  S.  A.” 

Capt.  C.  R.  Coffin,  formerly  with  A.  C.  Israel, 
New  York,  has  been  placed  in  charge  of  the  Per- 
sonnel, Intelligence  and  Statistical  Bureaus  at  the 
headquarters  of  General  Carleton,  who  is  in  com- 
mand of  the  provisional  depots  for  all  the  corps 
and  army  troops  in  the  service,  at  Camp  Wads- 
worth, Spartanburg,  S.  C. 

Jesse  C.  Tremp,  who  assisted  his  father  in  the 
management  of  a number  of  grocers’  expositions 
on  the  Pacific  Coast,  is  “somewhere  in  France” 
with  the  American  Expeditionary  Forces  as 
master  electrician  in  the  Aviation  Corps. 

Major  Charles  E.  Jaques,  of  the  Jaques 
Manufacturing  Company,  manufacturers  of  K.  C. 
baking  powder,  has  been  assigned  to  duty  in  Chi- 
cago as  assistant  to  the  depot  quartermaster. 

Frank  J.  Lynch,  formerly  engineer  of  the 
Peerless  Tube  Company,  Bloomfield,  N.  J.,  is  now 
an  instructor  at  the  San  Diego,  Cal.,  army  avia- 
tion school,  with  the  rank  of  lieutenant. 


Letters  to  the  Editor 

When  a former  coffee  man  messes  with  his 
army  comrades  he  naturally  “sits  in  judgment” 
on  the  quality  of  the  coffee  served.  After  ex- 
pressing his  appreciation  of  “The  Blue  Book  of 
the  Trade”  the  writer  of  the  following  letter  says 
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all  the  censor  will  allow  about  army  coffee : 

Mr.  W.  H.  Ukers. 

Dear  Sir  : 

Have  received  your  first  copy  of  the  Journal, 
which  I found  just  as  interesting,  if  not  more  so 
than  ever,  but  none  since,  due  probably  to  the  fact 
that  we  have  moved  to  France.  Do  hope  that  they 
shall  come  forward  regularly,  for  in  that  way  I 
can  keep  in  touch  with  things  on  the  “Street.” 
Owing  to  the  strict  censorship  it  is  impossible 
for  me  to  give  much  information  on  camp  life  or 
the  methods  used  in  making  army  tea  and  coffee, 
but  we  have  had  some  very  good  coffee  supplied 
by  the  Dannemiller  people. 

With  every  good  wish  for  the  continued  suc- 
cess of  your  paper,  with  my  kindest  regards  to 
yourself  and  all  the  boys,  I remain 
Yours  very  friendly, 

Private  Philip  Ebling, 
(Formerly  with  Leon  Israel  & Bro.,  New 
York.) 


A Letter  from  a Young  Aviator 
Wendell  Hauch,  a younger  son  of  Halvor 
Hauch,  ex-president  of 
the  California  State  Re- 
tail Grocers’  Association, 
has  been  in  Italy  as  a 
member  of  the  United 
States  Aviation  Corps 
since  last  summer.  Re- 
cently he  sent  the  accom- 
panying  snapshot  of 
himself  in  cold  weather 
flying  rig,  with  the  fol- 
lowing written  on  the 
back  of  the  picture : 
‘‘Here  I am  about  to 
start  on  a trip  that  took 
4 Z2  hours,  and  in  the 
course  of  which  I rose 
about  3 miles. 

“I  am  wearing  two 
complete  fur-lined  suits 
over  my  uniform,  five 
pairs  of  sox,  etc.  The  temperature  high  up  was 
10  below,  zero,  and  every  hour  I passed  60  miles 
of  it.  Ooh !” 


A Word  of  Appreciation  from  France 
Busy  as  are  the  boys  of  the  coffee  trade  now 
serving  in  the  American  army  or  navy,  many  of 
them  find  time  to  drop  a line  of  appreciation  for 
the  regular  receipt  of  the  “Blue  Book  of  the 
Trade.”  The  writer  of  the  following  letter  says 
the  magazine  means  a great  deal  to  them : 

Somewhere  in  France,  Jan.  7,  1918. 
My  Dear  Mr.  Ukers: 

It  means  a great  deal  to  the  men  who  are  in 


France  who  are  connected  with  the  green  coffee 
trade  to  receive  The  Tea  and  Coffee  Trade 
Journal,  which  you  are  so  kind  in  sending  to  us 
every  month,  and  I assure  you  that  they  are  read 
with  the  very  greatest  interest.  This  is  about  the 
only  medium  that  we  have  over  here  in  France  of 
keeping  in  touch  with  what  is  going  on  back  home 
in  the  coffee  trade,  and  I am  quite  sure  that  I 
can  speak  for  every  man  over  here  connected  with 
the  green  coffee  trade  of  his  sincere  appreciation 
of  what  the  “Soldiers’  and  Sailors’  Welfare  So- 
ciety of  the  Green  Coffee  Trade”  is  doing,  and 
with  what  interest  we  look  forward  to  receiving 
its  letters. 

I wish  that  I had  the  time  to  write  a separate 
letter  to  each  one  of  the  boys,  but  time  is  a very 
precious  article  with  the  American  Expeditionary 
Forces,  as  I do  not  think  there  is  a man  over  here 
but  what  appreciates  that  we  are  up  against  a 
pretty  hard  job,  and  every  second  counts,  so 
through  you  I convey  my  very  best  wishes  to  all. 

Sincerely  yours, 

S.  Alfred  Levy,  A.  F.  C., 
Adjutant  General’s  Department,  Headquarters 
American  Expeditionary  Forces,  France. 

(Formerly  with  A.  C.  Israel,  New  York.) 


How  the  Coffee  Boys  Live  in  France 

Many  of  the  letters  coming  to  the  Editor’s’  desk 
bear  evidence  of  the  censor’s  handiwork,  indis- 
creet parts  having  been  cut  out.  This  writer  says 
“the  censor  is  very  severe  in  regard  to  our  ex- 
periences and  work.’’  The  letter  follows  : 

France,  Thursday,  Dec.  6,  1917. 
Mr.  William  H.  Ukers,  Tea  and  Coffee  Trade 
Journal,  New  York  City. 

Dear  Sir  : 

It  is  with  great  pleasure  that  I acknowledge 
your  letter,  which  came  yesterday  and  is  thor- 
oughly appreciated. 

In  a letter  to  the  Soldiers’  and  Sailors’  Welfare 
Society,  which  is  about  the  finest  thing  out,  show- 
ing large  spirit  and  thought  by  the  men  of  the 
“Street,”  I acknowledged  your  good  October  is- 
sue. It  has  been  read  through  and  with  extreme 
interest,  for  your  paper  contains  all  one  looks  for 
— and  that  is  a lot.  You  purely  are  generous  in 
sending  your  journal  through  regularly.  In  me  it 
has  an  appreciative  and  interested  reader. 

The  censor  is  very  severe  in  regard  to  our  ex- 
periences and  work,  and  if  we  could  write  freely 
there  would  be  some  interesting  matter. 

However,  I dare  say  no  one  realizes  the  stupen- 
dous way  in  which  this  war  is  being  fought  and 
also  how  terrible  it  is.  Our  Allies  have  gone 
through  everything  for  three  years  and  words 
could  not  comment  on  their  work. 

In  the  work  our  regiment  carries  on  we  need 
move  quite  often,  and  consequently  see  much  of 
the  country  and  live  sometimes  in  tents,  sometimes 
in  huts.  The  huts  hold  sixteen  men.  We  have 
cots  and  a stove.  We  get  good  meals,  but  many 
times  have  to  go  on  field  rations — bully  beef, 
cheese,  hardtack  and  tea.  To-night  we  had  a fine 
meal — meat  balls,  onion  gravy,  two  sweet  pota- 
toes, plain  bread  and  a large  cup  of  tea.  (Balance 
of  letter  deleted  by  the  censor. — Ed.) 
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\Vith  best  regards  and  wishes  and  hoping  this 
letter  can  go  through. 

Very  sincerely, 

Russell  Elliot. 

(Formerly  with  Arnold,  Dorr  & Co.,  New 
York.)  ■ 

IN  FLANDERS’  FIELDS 
In  Flanders’  fields  the  poppies  blow 
Between  the  crosses,  row  on  row, 

Thaf  mark  our  place,  and  in  the  sky 
The  larks  still  bravely  singing  fly, 

Scarce  heard  amidst  the  guns  below. 

We  are  the  dead.  Short  days  ago 
We  lived,  felt  dawn,  saw  sunset  glow, 

Loved  and  were  loved,  and  now  we  lie 
In  Flanders’  fields. 

Take  up  our  quarrel  with  the  foe. 

To  you  from  falling  hands  we  throw 
The  Torch — be  yours  to  hold  it  high; 

If  ye  break  faith  with  us  who  die, 

We  shall  not  sleep,  though  poppies  grow 
In  Flanders’  fields. 

— Capt.  John  McRae. 


A NEWSPAPER  EDITOR  ON  COFFEE 
We  cannot  believe  that  Brazil  need  be  alarmed 
by  the  rumor  that  the  United  States  will  class 
coffee  as  a luxury.  It  is  not  only  a necessity  to 
many,  but  it  is  a great  food  saver  as  well  as  a 
food.  Many  coffee  drinkers  have  scarcely  any- 
thing else  for  breakfast  or  luncheon.  Experi- 
ments have  shown  that,  as  between  a diet  of  bread 
and  coffee,  the  latter  is  more  beneficial.  This 
country  will  save  food  by  letting  in  all  the  coffee 
Americans  ask  for.  It  is  now  the  only  food  that 
has  not  been  advanced  in  price  by  the  war. — New 
York  Sun. 


MORE  U.  S.  CARGOES  CONDEMNED 
The  London  Prize  Court,  Sir  Samuel  Evans 
presiding,  recently  condemned  a shipment  of  1,000 
bags  of  cocoa  consigned  by  Charles  H.  Kugan,  a 
clerk  in  the  employ  of  Muller,  Schall  & Co.,  New 
York,  to  Karl  Gustav  Johnsson  at  Malmo, 
Sweden.  Another  consignment  of  1,000  bags  of 
cocoa,  shipped  by  the  United  States  Commercial 
Company,  New  York,  to  the -same  Johnsson,  was 
also  condemned. 


COFFEE  TRADE  REGULATOR 


George  W.  Lawrence  Placed  in  Charge  of  the 
Newly-Created  Coffee  Department  of 
the  U.  S.  Food  Administration 


/^\N  February  28  the  United  States  Food  Admin- 
istration  announced  that  George  W.  Law- 
rence, president  of  the'-' New  York  Coffee  and 
Sugar  Exchange,  had  been  placed  in  charge  of  a 
newly-created  coffee  department  in  the  distribu- 
tion division,  under  Theo.  W.  Whitmarsh,  chief. 
Mr.  Lawrence  is  one  of  twenty  odd  dollar-a-year 
men  now  serving  their  country  in  the  Food  Ad- 
ministration. He  joined  at  the  earnest  solicitation 
of  Messrs.  Hoover  and  Whitmarsh,  and  his  ap- 
pointment has  been  well  received  by  the  trade. 

No  Immediate  Roasted  Coffee  Inquiry 

After  taking  the  oath  of  office  for  the  duration 
of  the  war,  Mr.  Lawrence  returned  to  New  York, 
where  he  made  the  following  statement  to  a re- 
porter for  this  paper : 

“It  is  not  possible  for  me  to  say  as  yet  just 
what  my  duties  may  involve,  but  I may  say  they 
will  comprehend  a general  supervision  of  the 
green  coffee  trade,  regulating  stocks,  resales,  ex- 
cess or  abnormal  profits,  or  any  practices  that 
conflict  with  the  policy  of  the  Food  Administra- 
tion. 

“I  am  now  endeavoring  to  secure  a correct  in- 
terpretation of  the  various  rules  governing  green 
coffee  transactions,  and  expect  shortly  to  issue  a 
statement  designed  to  clarify,  the  situation.  As 
for  roasted  coffee,  the  regulations  thus  far  pro- 
mulgated do  not  concern  the  roasted  product 
except  as  to  stocks.  No  immediate  inquiry  into 
roasted  coffee  prices  is  contemplated.” 

Mr.  Lawrence  returned  to  Washington  on 
March  4,  to  remain  for  six  weeks,  organizing  his 
department,  after  which  time  he  will  spend  only 
about  half  his  time  in  Washington. 


NAVY  AWARDS  BIG  TEA  CONTRACT 
[from  a staff  correspondent] 
Washington,  D.  C.,  Feb.  25,  1918. — Irwin- 
Harrisons  & Crosfield,  Inc.,  New  York,  have  been 
awarded  a contract  for  furnishing  the  Brooklyn 
navy  yard  with  150,000  pounds  of  tea  in  half 
chests.  The  contract  is  valued  at  $50,000.  Bids 
were  opened  February  1.  Lamm. 


WAR-TIME  TEA  PRICES  IN  TURKEY  ENGLAND  TO  BUY  CHINA  TEA 

Constantinople  newspapers  of  a few  months  ago  T he  British  Food  Ministry  has  made  arrange- 

stated  that  Turkey  is  actually  starving  for  food-  ments  to  buy  tea  in  China  for  importation  into 

stuffs.  One  account  said  that  the  retail  price  .of  the  United  Kingdom  in  neutral  tonnage.  If  suf- 

tea  had  increased  fifteen  times  since  Turkejr  ficient  tonnage  becomes  available  about  3>000>C00 
mined  the  war.  pounds  will  be  bought  during  the  present  year. 
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SIGN  COFFEE  PUBLICITY  PACT 


Mutual  Interests  of  Brazil  and  United  States  to 
Be  Promoted  in  Million  Dollar  Coffee 
Advertising  Campaign 

A CCORDING  to  information  supplied  this 
**  paper  by  the  parties  directly  concerned,  “The 
coffee  publicity  campaign  which  has  been  dis- 
cussed in  a national  and  international  way  for 
over  four  years  has  now  jumped  over  the  last 
hurdle  and  is  about  to  become  an  accomplished 
fact.”  This  was  settled  definitely  by  the  signing 
of  a mutual  agreement  between  the  coffee  interests 


coffee-growing  State  in  that  country,  the  planters 
have  organized  themselves  under  the  title  So- 
ciedade  Promotura  da  Defesa  do  Cafe.  This 
society  is  composed  of  a large  majority  of  all  the 
coffee  planters  of  Sao  Paulo,  and  represents  a 
large  majority  of  the  total  number  of  coffee  trees 
in  Brazil.  Realizing  the  importance  of  the  pro- 
motion of  the  consumption  of  coffee  in  the  United 
States,  this  society  arranged  with  their  Govern- 
ment to  have  a uniform  tax  collected  on  every 
bag  of  coffee  for  export,  the  funds  so  raised  to  be 
used  for  advertising  coffee  in  the  United  States. 
A fund  of  a million  dollars  is  thus  assured  for 
coffee  publicity,  the  campaign  extending  over  a 
period  of  four  years. 

“Realizing  the  importance  of  such  an  under- 


SlGNING  THE  MILLION  DOLLAR  INTERNATIONAL  COFFEE  ADVERTISING  AGREEMENT 

Standing,  left  to  right:  F.  T.  Nutt;  C.  Arndt,  Steinwender,  Stoffregen  & Co.;  Stephen  H.  Dorr,  Arnold, 

Dorr  & Co.;  F.  C.  Russell,  Russell  & Co.;  C.  H.  Stoffregen,  Steinwender,  Stoffregen  & Co.;  William  Bayne, 
Jr.,  William  Bayne  & Co.;  William  A.  Jamison.  Arbuckle  Bros.;  T.  O.  Budenbach,  B.  Fischer  & Co.;  Henry 
Schaefer,  S.  Gruner  & Co.;  R.  T.  Snodgrass,  N.  W.  Ayer  & Son. 

Seated,  left  to  right:  William  J.  Quinn,  Breed,  Abbott  & Morgan;  Dr.  H.  C.  de  Martins  Pinheiro, 

Brazil  Consul-General  at  New  York;  Ross  W.  Weir,  Ross  W.  Weir  & Co.;  Theodor  Langgaard  de  Menezes; 
Frank  Norton. 


of  the  United  States  and  the  coffee  interests  of 
Brazil,  at  a meeting  held  in  the  Hotel  P]*iza,  New 
York,  on  Monday  evening,  March  4,  1918.  Mem- 
bers of  the  press  were  not  invited  to  attend,  but 
the  news  concerning  it  was  given  out  the  day 
following  by  Ross  W.  Weir,  chairman  of  the  Joint 
Coffee  Trade  Publicity  Committee  of  the  United 
States,  and  by  a representative  of  the  advertising 
agency  which  will  handle  the  account. 

A Million  Dollar  Advertising  Fund 
The  advertising  representative’s  statement  re- 
cites the  circumstances  which  led  up  to  the  meet- 
ing, and  reports  the  meeting  itself  in  the  following 
statement : 

“In  the  State  of  Sao  Paulo,  Brazil,  the  principal 


taking,  the  Sociedade  sent  a special  envoy  from 
Brazil  to  confer  with  the  Joint  Coffee  Trade  Pub- 
licity Committee  in  New  York,  looking  toward 
the  completion  of  arrangements  for  starting  the 
campaign.  This  special  envoy  is  Theodor  Lang- 
gaard de  Menezes,  one  of  Brazil’s  leading  busi- 
ness men,  to  whom  has  been  delegated  full 
authority  to  represent  the  Brazilian  interests  and 
co-operate  with  the  American  interests  in  every 
possible  way  to  make  the  campaign  a success. 
Mr.  de  Menezes  has  been  met  in  New  York  with 
the  cordiality  which  a gentleman  of  his  ability 
and  distinction  might  properly  expect  from  the 
leading  coffee  men  of  America. 

“Going  straight  at  the  business  in  hand,  Mr. 
de  Menezes  and  the  American  committee  imme- 
diately began  preparing  a contract  as  a basis  on 
which  the  campaign  would  be  carried  on,  and  it  is 
to  the  credit  of  all  parties  concerned  that  they 
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have  been  in  perfect  accord  and  mutual  agreement 
as  to  the  fundamentals  and  the  details  of  this 
understanding  from  first  to  last. 

“At  the  meeting  called  for  the  purpose  of  sign- 
ing the  agreement  officially  and  formally,  brief 
addresses  were  made  by  Ross  W.  Weir,  the  chair- 
man of  the  Joint  Coffee  Trade  Publicity  Com- 
mittee of  the  United  States,  and  Mr.  Menezes, 
special  envoy  from  the  Sociedade  Promotura  da 
Defesa  do  Cafe.  In  both  of  these  addresses  it 
was  made  plain  that  the  signing  of  this  agreement 
marks  a closer  relationship  between  Brazil  and 
the  United  States  commercially  than  has  ever 
been  enjoyed  before.  Although  this  particular 
agreement  has  to  do  with  coffee,  it  was  pointed 
out  by  Mr.  Weir  that  there  is  far  more  sig- 
nificance in  the  fact  of  establishing  a mutual  good 
will  between  these  two  thrifty,  progressive  com- 
mercial nations  on  the  Western  Hemisphere,  look- 
ing toward  a broadening  of  international  interests 
and  mutual  good  business. 

Research  to  Precede  Advertising 

“The  publicity  campaign  itself  will  be  started 
as  soon  as  the  necessary  preliminaries  can  be 
performed.  These  will  include  a thorough  physio- 
logical research  to  determine  just  where  coffee 
stands  as  an  element  in  the  diet  of  the  American 
people,  and  a thorough  commercial  research  to 
determine  the  best  possible  means  of  advancing 
the  sale  of  coffee  through  the  various  branches  of 
trade  and  ultimately  to  the  consumer.  This  re- 
search work  will  consume  some  weeks  and  per- 
haps several  months.  Upon  its  conclusion  the 
finding-  will  immediately  be  put  into  a soul-stirring 
campaign  of  publicity  to  make  the  American  pub- 
lic more  intelligent  as  to  the  importance  of  coffee 
on  their  daily  menu. 

“As  the>campaign  progresses  all  branches  of  the 
coffee  trade  will  be  asked  to  co-operate  in  ways 
which  cannot  fail  to  add  to  the  success  of  the 
campaign.  Publicity  will  doubtless  appear  in 
newspapers,  magazines,  trade  journals  and  in 
many  other  forms,  all  tending  to  reach  the  ulti- 
mate goal  of  inducing  the  consumer  to  under- 
stand coffee  better  and  to  use  it  more  regularly. 

“For  this  completion  of  arrangements  between 
Brazil  and  the  United  States  congratulations  are 
certainly  due  Ross  W.  Weir,  chairman  of  the 
Joint  Coffee  Trade  Publicity  Committee,  and  his 
associates,  F.  J.  Ach,  George  S.  Wright,  William 
Bayne,  Jr.,  and  Carl  Stoffregen.  On  the  other 
side  of  the  equator  congratulations  are  due  to 
Theodor  Langgaard  de  Menezes  and  his  asso- 
ciates in  Brazil,  prominent  among  whom  are  Dr. 
Numa  d’Olivieria,  Francisco  Schmidt  and  Antonio 
Prado,  the  officers  of  the  Sociedade  Promotura 
da  Defesa  do  Cafe. 

“Coffee  publicity  in  the  United  States  and  cof- 
fee co-operation  between  the  United  States  and 
Brazil  are  now  absolutely  assured.” 

Those  Present  at  Ceremony 

In  addition  to  Mr.  de  Menezes,  the  ceremony 
incident  to  the  signing  of  the  contract  was  at- 
tended by  the  following:  Dr.  H.  C.  de  Martins- 
Pinheiro,  Brazil  Consul-General  at  New  York; 
R.  T.  Snodgrass,  lepresenting  N.  W.  Ayer  & 
Son ; George  H.  Morgan  and  Mr.  Quinn,  of 


Breed,  Abbott  & Morgan ; also  the  following  rep- 
resentatives of  the  green  and  roasted  coffee  in- 
terests: Ross  W.  Weir,  William  Bayne,  Jr., 

C.  H.  Stoffregen,  William  A.  Jamison,  Stephen 
H.  Dorr,  Frank  C.  Russell,  T.  O.  Budenbach,  C. 
Arndt,  Frank  Norton,  Henry  Schaefer  and  F.  T. 
Nutt. 

After  the  signatures  had  been  affixed  to  the 
contract  and  a photograph  taken,  the  party  sat 
down  to  dinner  as  guests  of  Mr.  de  Menezes,  the 
festivities  lasting  until  a late  hour. 

Mr.  de  Menezes  arrived  in  the  United  States 
on  the  steamship  Vauban  February  15.  He  was 
met  at  the  dock  by  a commitee  of  coffee  men, 
consisting  of  Ross  W.  Weir,  C.  H.  Stoffregen, 
William  Bayne,  Jr.,  and  George  W.  Lawrence, 
president  of  the  New  York  Coffee  and  Sugar 
Exchange.  Mr.  de  Menezes  was  escorted  to  the 
Down  Town  Club,  where  a luncheon  was  ten- 
dered to  him  by  Mr.  Lawrence,  after  which  he 
went  to  the  Plaza  Hotel,  where  he  will  remain 
during  his  stay  in  this  country. 

Thereafter,  several  conferences  were  held  be- 
tween Mr.  de  Menezes  and  the  members  of  the 
publicity  committee,  culminating  in  the  signing 
of  the  contract  on  March  4. 

Personnel  of  the  Committee 

The  joint  committee,  representing  the  green  and 
roasted  coffee  interests  of  the  United  States, 
which  will  have  the  spending  of  the  money,  com- 
prises five  members — three  roasters  and  two  green 
coffee  men.  They  are  as  follows  : Ross  W.  Weir, 
Ross  W.  Weir  & Co.,  New  York;  F.  J.  Ach, 
Canby,  Ach  & Canby  Company,  Dayton;  Geo.  S. 
Wright,  Dwinell- Wright  Company,  Boston ; 
William  Bayne,  Jr.,  William  Bayne  & Co.,  New 
York,  and  C.  H.  Stoffregen,  Steinwender,  Stoff- 
regen & Co.,  New  York.  This  committee  is  now 
known  as  the  Joint  Coffee  Trade  Publicity  Com- 
mittee of  the  United  States.  Ross  W.  Weir  is 
chairman;  George  S.  Wright,  treasurer,  and  C.  H. 
Stoffregen^  secretary. 

Secretary-Manager  to  Be  Appointed 

According  to  Mr.  Weir,  one  of  the  first  steps 
will  be  to  establish  permanent  headquarters  in 
New  York  and  to  employ  a secretary-manager. 
It  is  understood  that  the  man  for  this  position 
has  practically  been  decided  upon.  Mr.  Weir 
states  that  the  exact  amount  that  will  be  received 
from  the  State  of  Sao  Paulo  is  $960,000,  at  the 
rate  of  $240,000  per  year  for  a period  of  four 
years ; that  about  $300,000  additional  will  prob- 
ably be  contributed  by  the  four  other  coffee- 
producing  States  of  Brazil  as  soon  as  the  neces- 
sary legislation  can  be  enacted.  In  addition,  the 
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coffee  interests  of  the  United  States  have  pledged 
a total  of  $150,000.  Mr.  Weir  explains  that  this 
latter  sum  will  be  used  largely  for  administrative 
expense,  leaving  the  Brazil  funds  for  pure  ad- 
vertising. A portion  of  the  American  fund  has 
already  been  pledged,  and  steps  have  been  taken 
to  complete  the  raising  of  the  entire  amount,  and 
Mr.  Weir  does  not  anticipate  any  difficulty  in  this 
direction. 

Banquet  for  Mr.  de  Menezes 
A banquet  in  Mr.  de  Menezes’  honor  is  planned 
for  early  April.  It  will  be  tendered  by  the  coffee 
trade  of  America  and  will  be  open  to  all  coffee 
men.  It  is  expected  that  fully  three  hundred  will 
attend,  including  some  noted  speakers.  This 
banquet  idea  is  subject  to  the  approval  of  United 
States  Food  Administrator  Herbert  Hoover. 

The  New  Coffee  Commissioner 
.Theodor  Laiiggaard  de  Menezes  was  born  in 
Sao  Paulo,  Brazil.  He  is  a brother  of  Dr.  Rodrigo 
Octavio  de  Menezes,  who  is  Counsellor-General 
to  the  Government  of  Brazil,  and  was  a delegate 
at  Washington  of  the  Third  Scientific  Confer- 
ence. After  being  educated  at  St.  George  Col- 
lege, in  Weybridge,  Surrey,  England,  and  spend- 
ing many  years  in  Paris,  Mr.  de  Menezes  estab- 
lished himself  as  a merchant  in  Rio  de  Janeiro. 
He  was  first  Consul  of  the  Republic  of  Panama 
in  Rio  de  Janeiro,  which  post  he  held  for  nine 
years. 

Shortly  after  his  arrival,  Mr.  de  Menezes  called 
upon  the  editor  of  The  Tea  and  Coffee  Trade 
Journal.  In  the  course  of  his  visit  he  told  about 
the  Brazil  Government  appropriating  $38,000,000 
to  keep  for  the  market  the  surplus  stock  of  last 
year  that  the  war  prevents  Brazil  from  exporting. 
“As  that  money,”  said  Mr.  de  Menezes,  “earns  no 
interest  and  has  no  fixed  time  for  payment,  the 
coffee  acquired  with  it  by  the  Government  can  be 
considered  as  if  it  were  not  in  existence.  That 
sum  at  present  market  values  will  purchase  4,000,- 
000  bags,  which  means  that  the  crop  will  be  that 
much  short.  Should  the  war  last  much  longer  it 
is  expected  that  the  planters  will  ask  the  Govern- 
ment to  at  least  buy  2,000,000  bags  additional. 

“The  market  has  to  be  regulated  in  some  way 
so  that  those  interested  shall  not  fear  that  Brazil 
will  leave  the  coffee  trade  unprotected.  As  to  the 
planting  of  new  trees  there  has  been  much  ex- 
aggeration.” 


EAST  INDIAN  PRODUCE  ON  DISPLAY 
The  Netherland  Indian  Government  has  opened 
an  intelligence  office  and  produce  sample  room  at 
11  South  William  street,  New  York,  in  charge 


of  J.  H.  Muurling.  The  underlying  idea  is  the 
expectation  that  in  the  future  a large  part  of  the 
exports  of  Dutch  East  Indies  will  be  directed  to 
the  United  States.  Mr.  Muurling  is  prepared  to 
furnish  information  on  trade  conditions,  etc.,  to 
either  mail  or  personal  applicants.  Practically  all 
the  products  of  the  Dutch  East  Indies  are  on  ex- 
hibition in  the  produce  sample  room. 


COFFEE  ROASTERS  CONCERNED 


Ask  to  Be  Consulted  Before  Regulations  Are 
Adopted  for  Their  Business — Proposed 
1 8-Cent  “Victory”  Coffee 


HP  HE  prospect  of  Government  regulation  of 
*•  roasted  coffee  prices,  as  announced  in  the 
February  issue  of  this  paper,  proved  disturbing 
to  the  coffee  roasting  interests.  A meeting  of  the 
New  York  branch  of  the  National  Coffee  Roast- 
ers’ Association,  attended  by  representatives  from 
the  New  England  branch,  was  held  on  February 
12,  to  discuss  the  subject.'  Ross  W.  Weir,  who 
had  just  returned  from  Washington,  made  a re- 
port on  the  result  of  the  conference  between  the 
officials  of  the  Food  Administration  and  the  com- 
mittee representing  the  New  York  coffee  trade. 
A resolution  was  passed  pledging  the  support  of 
the  New  York  and  New  England  branches  to  the 
Food  Administration,  and  requesting  that  Mr. 
Weir  be  consulted  in  regard  to  all  roasted  coffee 
matters  that'  might  arise. 

At  the  request  of  a number  of  members,  B.  C. 
Casanas,  president  of  the  National  Coffee  Roast- 
ers’ Association,  about  this  time  decided  to  call 
a meeting  of  the  executive  committee  of  the 
association  at  Washington  to  canvass  the  situa- 
tion. The  meeting  was  held  in  the  office  of  J.  F. 
McCarron,  the  association’s  attorney,  and  there 
was  a full  attendance.  It  was  the  sense  of  the 
meeting  that  informal  representations  be  made  to 
the  Food  Administration,  that  in  case  the  latter 
found  it  necessary  to  examine  further  into  the 
roasted  coffee  business,  with  a view  of  proposing 
regulatory  measures  for  its  conduct,  the  associa- 
tion should  be  given  an  opportunity  to  appoint  a 
committee  to  confer  and  co-operate  with  the  Ad- 
ministration. It  is  understood  that  assurance  to 
this  effect  was  obtained  from  the  food  officials. 

Proposed  18- Cent  Victory  Coffee 
Theodore  F.  Whitmarsh  is  said  to  have  asked 
the  roasters  why  it  wouldn’t  be  possible  to  market 
a good  drinking  coffee  to  retail  at  18  cents,  to  be 
known  as  the  “Victory”  brand  and  backed  by  the 
Food  Administration.  The  thought  behind  this 
suggestion  is  that  in  view  of  the  present  market 
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price  of  green  coffee,  it  ought  to  be  easy  for  the 
average  consumer  to  secure  a sweet  drinking 
coffee  at  not  more  than  18  cents.  Apparently  the 
Administration  is  not  concerned  about  those 
whose  purses  permit  them  to  indulge  in  the  fancy 
blends  at  fancy  prices. 


Victory  Coffee  Impracticable 
[from  a staff  correspondent] 

Chicago,  March  1,  1918. 

The  details  of  the  Federal  Food  Administra- 
tion’s proposal  for  a “Victory  Coffee’’  were  ex- 
plained here  by  T.  J.  Webb,  president  of  the  Puhl- 
Webb  Company,  and  a member  of  the  executive 
committee  of  the  National  Coffee  Roasters’  Asso- 
ciation, following  his  return  from  Washington, 
D.  C.,  where  the  committee  conferred  with  repre- 
sentatives of  the  Administration. 

It  is  understood  that  the  Food  Administration 
hoped  to  induce  the  roasters  to  market  a “Victory 
Coffee”  that  could  retail  at  18  cents  per  pound, 
loose.  The  impracticability  of  such  a plan  was 
pointed  out  by  the  roasters. 

“To  market  a ‘Victory  Coffee,’  ” Mr.  Webb  said, 
“would  necessitate  maintaining  a standard  blend 
for  a great  length  of  time  and  would  exhaust  the 
grade  chosen  in  a-very  short  time.  The  outcome 
of  the  conference  with  the  Food  Administration 
was  that  they  decided  to  let  the  coffee  roasters 
regulate  themselves. 

“It  was  explained  by  the  Administration  that 
no  attempt  would  be  made  by  the  Government  to 
control  the  coffee  roasting  industry,  unless  it  be- 
came apparent  that  the  roasters  of  coffee  were 
making  undue  profits.  I believe  we  made  it  clear 
to  the  Government  that  the  roasters  were  not 
doing  business  in  that  way,  and  so  it  was  decided 
that  we  were  to  regulate  ourselves  by  giving  the 
public  a good  coffee  at  the  lowest  price  possible.” 

Resnick. 


AMSINCK  & CO.  TO  MOyE 
G.  Amsinck  & Co.,  New  York  importers  and 
exporters,  under  control  of  the  American  Inter- 
national Corporation,  have  leased  the  nine-story 
Ward  Line  building  at  the  southeast  corner  of 
Wall  and  Water  streets  for  a period  of  twenty 
years,  and  will  occupy  the  first  six  floors  with 
their  offices  after  extensive  alterations  have  been 
made.  The  deal  is  understood  to  involve  a rental 
value  of  about  $2,000,000  for  the  lease  period. 
The  leases  of  the  majority  of  tenants  now  occu- 
pying the  building  will  expire  May  1,  and  G. 
Amsinck  & Co.  expect  to  move  into  their  new 
quarters  about  July  1. 

Sorenson  & Nielsen,  who  succeeded  Crossman 


& Sielcken,  now  occupy  the  first  floor,  but  their 
lease  expires  May  1.  They  will  move  as  soon  as 
possible  after  that  date  to  the  ground  Hoor  of 
the  new  building  at  167  Maiden  Lane,  which 
provides  about  5,200  square  feet  of  floor  space. 
It  is  understood  that  the  lease  held  by  Irwin- 
Harrisons  & Crosfield,  Inc.,  now  located  on  the 
eighth  floor  of  the  building,  has  another  year  to 
run. 

A NEW  COFFEE  EXCHANGE 


The  American  Cotton  and  Grain  Exchange  Has 
Been  Formed  in  New  York  to  Deal 
in  Commodities 


A NEW  commodities  exchange,  trading  under 
the  name  of  the  American  Cotton  and 
Grain  Exchange,  has  been  formed  in  New  York, 
with  headquarters  at  71-73  Wall  street.  Coffee, 
sugar,  cotton,  linters,  cotton  oil,  grain,  silks,  wooL 
wheat,  corn,  oats  and  provisions  will  be  dealt  in. 
It  is  expected  that  operations  will  be  begun  about 
May  1. 

The  membership  is  limited  to  10,000.  In  the  last 
week  of  February  it  was  announced  that  nearly 
4,500  members  have  been  accepted.  The  organ- 
izers of  the  exchange  have  refused  to  disclose  the 
names  of  the  members  at  this  time,  but  have 
promised  a statement  in  the  near  future. 

Joseph  C.  Cooper,  of  Atlanta,  Ga.,  is  president 
of  the  new  organization,  and  it  is  understood  that 
Southern  capital  is  chiefly  concerned  in  the  en- 
terprise.   

Government  and  Trade  Opinion 
Well  informed  members  of  the  New  York  cof- 
fee trade,  as  well  as  Government  officials  in 
Washington,  are  of  the  opinion  that  a new  ex- 
change is  not  needed  at  this  time.  One  Govern- 
ment man  said  he  could  see  “no  economical  justi- 
fication for  the  opening  of  another  exchange  in 
New  York  City  at  this  time.” 

NAVY  OPENS  TEA  BIDS 
Tfrom  a staff  correspondent] 
Washington,  D.  C.,  Feb.  25,  1918. — The  fol- 
lowing bids  were  opened  last  week  by  the  Bureau 
of  Supplies  and  Accounts,  Navy  Department,  for 
100,000  pounds  of  tea  in  half  chests : M.  J. 

Brandenstein  Company  (part),  at  $.295  per 
pound;  Carter,' Macy  Company,  at  $.3487;  Irwin- 
Plarrisons  & Crosfield,  at  $.3385 ; Robinson  & 
Woodworth  Company,  at  $-335 ; J-  C.  Whitney,  at 
$.349;  W’oolson  Spice  Company,  at  $.3525. 

Lamm. 
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COFFEE  LICENSE  RULINGS 


Official  Interpretations  of  Regulatory  Announce- 
ments  Made  Recently  by  the  U.  S. 

Food  Administration 


' I 'HE  trade  will  find  the  following  rulings  issued 
by  the  United  States  Food  Administration  of 
value  in  “interpreting”  President  Wilson’s  procla- 
mation governing  the  importation  and  distribution 
of  green  coffee  and  its  effect  on  the  roast  coffee 
business. 

Classes  of  Licenses 

Regarding  the  proclamation  of  January  30, 
requiring  all  persons,  firms,  corporations  and  asso- 
ciations engaged  in  importing  or  distributing 
green  coffee  to  obtain  licenses,  the  Law  Depart- 
ment of  the  United  States  Food  Administration 
issued  under  date  of  February  7,  the  following 
opinion : 

“The  following  classes  must  obtain  licenses, 
and  observe  the  rules  and  regulations  governing 
licensees : Persons,  etc.,  importing  green  coffee, 

whether  or  not  they  roast  it  before  disposing  of 
it.  Wholesalers,  jobbers,  roasters  and  all  others 
who  buy  or  otherwise  deal  in  green  coffee,  whether 
or  not  they  roast  it  before  disposing  of  it.  Re- 
tailers who  buy  or  otherwise  deal  in  green  coffee, 
whether  or  not  they  roast  it  before  disposing  of  it, 
whose  total  gross  sales  of  food  or  feed  com- 
modities exceed  $100,000  a year.  In  other  words, 
all  persons,  firms,  corporations  and  associations 
who  import,  and  all  others  (except  retailers  whose 
gross  sales  of  food  or  feed  commodities  do  not 
exceed  $100,000  a year)  who  buy  or  otherwise  deal 
in  or  handle  green  coffee,  are  required  to  obtain 
a license.” 

Distributers’  Reasonable  Profits 

Regarding  distributers’  “reasonable  profits,”  the 
Food  Administration  announces  that  it  will  insist 
under  the  ruling  that : 

“The  distributer,  whether  wholesaler  or  retailer, 
or  both,  shall  not  sell  any  commodity  covered  by 
the  reasonable  profit  rule  at  a margin  of  advance 
above  the  delivered  cost  to  him  of  the  particular 
goods  sold  that  will  yield  him  any  greater  profit 
than  he  customarily  enjoyed  on  the  same  com- 
modity in  the  pre-war  period  on  an  even  market 
under  freely  competitive  conditions.” 

The  Administration  permits  the  licensee  to  take 
account  of  the  necessary  increases  in  the  cost  of 
doing  business  in  determining  the  lawful  margin 
of  advance,  but  expressly  forbids  the  employment 
of  cartage,  interest,  or  other  special  charges  with 
the  purpose,  or  with  the  effect,  of  increasing  the 
licensee’s  profit  above  his  own  reasonable  pre-war 
level. 

Additional  Import  Licenses 

In  explanation  of  President  Wilson’s  import 


proclamation  of  February  14,  the  Food  Adminis- 
tration said  in  a recent  circular  that  “it  is  now 
necessary  * * * that  all  importers  of  coffee 

shall  apply  for  and  obtain  licenses  from  the  War 
Trade  Board  to  cover  their  importations,  such 
license  being  in  addition  to  the  license  from  the 
Food  Administration.  Application  for  such  addi- 
tional license  may  be  made  to  the  War  Trade 
Board,  Washington,  or  to  the  Special  Agent  of 
the  War  Trade  Board,  at  either  of  the  addresses 
named,  as  follows : 

“Boston,  1801  Custom  House ; Chicago,  504 
Federal  building ; Galveston,  Custom  House ; 
Mobile,  Custom  House;  New  Orleans,  Canal  Bank 
building;  New  York,  45  Broadway;  Philadelphia, 
305  La  Fayette  building;  Portland,  Ore.,  748  Mor- 
gan building ; St.  Louis,  402  Third  National  Bank 
building;  San  Francisco,  216  Custom  House; 
Savannah,  Savannah  Bank  & Trust  building; 
Seattle,  825  Henry  building.” 

Resales  Within  the  Same  Trade 

The  Food  Administration  looks  with  disfavor 
upon  resales  within  the  same  trade.  In  reasonable 
cases  resales  may  be  made,  but  no  general  excep- 
tion will  be  made.  The  Administration  will  not 
ordinarily  object  if  the  deal  is  kept  within  the 
“one  permissible  wholesale  profit”  limits  and  the 
profit  is  shared  by  two  or  more  wholesalers. 

In  the  case  of  a wholesaler  who  cannot  buy  in 
carload  lots  from  manufacturers  or  other  original 
sources,  but  could  sell  a particular  lot  of  goods  to 
the  retailer  at  a lower  price  if  he  could  benefit 
by  the  carload  rate  from  the  manufacturer  to 
some  large  wholesaler  at  a point  near  him,  the 
Food  Administration  rules  that  in  such  instances 
there  may  be  reasonable  justification  for  a resale 
within  the  same  trade.  No  general  exception  of 
this  sort  can  be  made,  however. 

In  cases  of  resale,  brokers  share  the  same  re- 
sponsibility as  the  buyer  and  seller.  State  Federal 
Administrators  are  permitted  to  pass  on  resales 
within  their  own  States,  and  in  some  cases  certain 
ones  have  required  the  parties  to  a proposed  re- 
sale to  file  affidavits  that  the  particular  lots  of 
goods  bear  but  one  wholesale  profit  between  manu- 
facturer and  retailer.  A similar  principle  applies 
to  resale  between  retailers. 

• 

Hoover’s  Aims 

The  Food  Administration  calls  the  attention  of 
trade  and  industry  to  the  fact  that,  “The  President 
and  Congress  voice  in  the  Food  Administration 
Act  the  country’s  outcry  against  speculation  and 
profiteering.  The  cost  basis,  or  reasonable  profit 
rule,  effective  during  the  period  of  the  war  be- 
tween the  United  States  and  Germany,  has  been 
frequently  approved  during  the  war  and  before, 
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and  in  other  fields  as  well  as  in  food  manufacture 
and  distribution.  Its  aim  is,  and  has  been,  not  to 
eliminate  or  curtail  reasonable  profits,  but  to  curb 
him  who  would  make  the  nation’s  necessity  in  her 
very  grave  and  present  danger  the  excuse  or 
occasion  for  selfish  and  excessive  gains,  and  to 
require  that  the  profits  of  war  shall  not  exceed 
those  of  peace.” 

The  legal  department  of  the  Food  Administra- 
tion lias  also  issued  the  following  special  rule : 
‘‘Green  coffee,  to  be  imported  into  this  country, 
but  which  has  not  yet  arrived,  need  not  be  in- 
cluded as  a part  of  the  ninety  days’  supply  to 
which  the  licensee  is  limited  by  Special  Rule  2 
governing  dealers  in  green  coffee.” 


CARTER,  MACY  CASE  UP  AGAIN 

Government  Will  Make  Final  Appeal  in  Su- 
preme Court  in  Case  of  Colored  Teas 
Rejected  at  San  Francisco  in  1914 

[from  a staff  correspondent] 
Washington,  D.  C.,  March  5,  1918. 

THE  Attorney  General  of  the  United  States 
definitely  decided  to-day  to  appeal  the  de- 
cision rendered  in  favor  of  Carter,  Macy  & Co., 
New  York,  on  June  9,  1915,  in  the  case  of  a ship- 
ment of  colored  teas  which  the  tea  examiners  at 
San  Francisco  had  rejected.  He  has  set  the  hear- 
ing before  the  United  States  Supreme  Court  for 
the  latter  part  of  this  month. 

The  Salient  Features  of  the  Case 
The  controversy  arose  over  the  consignment  of 
forty-four  cases  of  Extra  Fine  Young  Hyson  teas 
imported  at  San  Francisco.  The  tea  examiners 
there  rejected  the  teas  on  January  13,  1914,  be- 
cause they  found,  after  applying  the  Read  test, 
that  the  teas  contained  from  9 to  19  parts  of 
Prussian  blue  coloring  matter  to  1,000,000  parts 
of  unobjectionable  elements. 

The  case  was  tried  in  the  lower  courts  and  car- 
ried to  the  United  States  Circuit  Court  of  Ap- 
peals at  New  York,  which  ruled  on  June  9,  1915* 
that  artificial  coloring  in  tea  was  no  bar  to  its 
importation  into  this  country  unless  the  coloring 
matter  itself  was  deleterious. 

Because  of  the  changes  in  tea  regulations  since 
the  case  was  first  opened  there  has  been  some 
talk  that  it  would  not  be  argued,  but  the  Attorney 
General,  acting  on  a strong  letter  from  the  Secre- 
tary of  the  Treasury,  has  now  decided  to  present 
the  case  in  the  Supreme  Court  for  final  decision. 

Lamm. 


N.  C.  R.  A.  URGES  EFFICIENCY 


Recommends  Shorter  Credits  and  a General 
Tightening  Up  of  Business — Chicago-* 
Chosen  for  Next  Convention 


HTHE  National  Coffee  Roasters’  Association,  in 
a recent  circular,  recommends  to  all  coffee 
roasters  the  advisability  of  shortening  their  terms 
to  thirty  days,  net,  or  cash,  less  2 per  cent  in  two 
days.  “The  close  collection  of  accounts,”  the 
bulletin  recites,  “tends  to  greater  efficiency  and 
economy  in  the  distribution  of  merchandise,  which 
policy  is  in  accord  with  the  views  of  the  Food 
Administration.” 

The  adoption  of  trade  acceptances  in  the  roasted 
coffee  trade  “would,”  says  the  N.  C.  R.  A.  circular, 
“have  a tendency  to  lengthen  terms  and  increase 
credit  risks,”  and  therefore  “would  really  be  a 
step  backward.” 

The  executive  committee  has  selected  Chicago 
for  holding  the  eighth  annual  convention,  and  has 
set  November  13-14  as  the  dates  for  the  meeting. 

George  W.  Toms  has  been  reappointed  secretary 
of  the  association,  and  his  address  will  be  201 
Tchoupitoulas  street,  New  Orleans.  John  F. 
McCarron,  628  Woodward  building,  Washington, 
D.  C.,  has  been  retained  as  the  association’s  spe- 
cial attorney.  Members  are  invited  to  consult 
with  Mr.  McCarron  direct,  if  desired,  but  are 
asked  to  send  to  the  association  office  copies  of  any 
letters  that  may  be  written  to  the  attorney. 

Breed,  Abbott  and  Morgan,  32  Liberty  street, 
New  York,  are  continued  as  the  association's 
counsel.  Members  are  invited  to  communicate 
direct  with  this  firm  on  legal  matters,  or  may  send 
their  letters  through  the  association  office  at 
New  Orleans. 

CACAO  IN  ASHANTI 

Since  the  rubber  boom  burst  in  Ashanti,  Gold 
Coast,  about  five  years  ago,  cacao  growing  has 
been  taken  up  extensively.  A writer  in  Kumassi, 
the  capital  city,  says  Ashanti  makes  an  ideal 
cacao-growing  country,  and  that  the  industry  is 
very  suitable  for  the  West  African,  as  it  requires 
no  great  output  of  labor. 


All  Americans  are  supremely  and  vitally  in- 
terested in  the  war  against  German  autocracy,  and 
none  more  than  the  working  man  of  America.  To 
him  freedom  means  everything. 


What  our  boys  are  fighting  for  “over  there”  we 
must  keep  working  and  living  for  “over  here.” 


HOW  TO  HELP  WIN  THE  WAR  ^ 

Being  a digest  of  national  activities  in  which  all  members  of  the  trade 
may  participate  or  to  which  they  may  lend  a hand. 

“Our  task — to  win  this  war .” — President  Wilson. 


EVERLASTING  TEAM  WORK 
It  ain't  the  guns  nor  armament 
Nor  funds  that  they  can  pay, 

But  the  close  co-operation 
That  makes  them  win  the  day. 

It  ain’t  the  individuals 

Nor  the  army  as  a whole, 

But  the  everlastin’  team  work 
Of  every  bloomin’  soul. 

— Kipling. 


The  Greatness  of  American  War  Aims 

The  essential  principles  that  must  underlie 
peace,  as  stated  by  President  Wilson,  should  be 
constantly  kept  in  mind  in  order  to  render  the 
fullest  possible  aid.  They  show  the  greatness  and 
unselfishness  and  justice  of  America’s  war  aims. 
Briefly,  they  are: 

(1)  The  final  settlement  of  this  war  must  be 
based  upon  essential  justice,  and  each  particular 
case  so  adjusted  as  will  most  likely  bring  a per- 
manent peace. 

(2)  Peoples  and  Provinces  are  not  to  be  bar- 
tered about  as  if  they  were  mere  chattels  and 
pawns  in  a game. 

(3)  Every  territorial  settlement  must  be  made 
in  the  interest  of  and  for  the  benefit  of  the  popu- 
lations concerned,  and  not  by  way  of  compromis- 
ing claims  of  rival  States. 

(4)  National  aspirations  must  be  accorded  all 
the  satisfaction  possible,  without  introducing  new 
or  perpetuating  old  elements  of  discord. 

The  Third  Liberty  Loan 

The  Treasury  of  the  United  States  has  a great 
deal  of  money  to  raise,  and  it  cannot  be  raised 
by  bankers  alone,  says  Secretary  McAdoo.  The 
banks  of  this  country  cannot  alone  sustain 
America’s  needs  in  this  war  and  extend  to  our 
Allies  the  essential  aid  which  they  must  have  to 
continue  the  war. 

The  rich  of  this  country  cannot  do  it  alone ; the 
men  of  this  country  cannot  do  it  alone ; the 
women  of  this  country  cannot  do  it  alone ; but  all 
of  us,  the  people  of  the  United  States,  disregard- 


ing partisanship,  forgetting  selfish  interests,  think- 
ing only  of  the  supremacy  of  right,  and  deter- 
mined to  vindicate  the  majesty  of  American  ideals 
and  secure  the  safety  of  America  and  civilization, 
can  do  the  great  and  spendid  work  which  God  has 
called  upon  us  to  do.  t 

How  to  Buy  War  Savings  Stamps 

If  the  American  people  are  really  in  earnest 
about  winning  the  war,  they  will  cultivate  what 
Basil  P.  Blackett,  of  the  British  Treasury,  has 
called  the  “war  savings  asmosphere,”  and  when 
they  are  not  investing  in  Liberty  Bonds  they  will 
buy  War  Saving  Stamps  and  Thrift  Stamps.  To 
do  either  or  both,  according  to  one’s  means,  is 
not  possible  in  the  case  of  most  people  without 
some  self-denial. 

Cultivate  the  “war  savings  atmosphere,’’  organ- 
ize clubs  to  buy  the  stamps,  or  be  a contributing 
member.  Let  no  man  or  woman  poorer  than 
yourself  make  a greater  sacrifice  to  help  the  Gov- 
ernment to  obtain  material  and  service  in  the 
prosecution  of  the  war.  There  is  scarcely  anyone 
who  cannot  forego  something  that  costs  money. 
Lend  it  to  Uncle  Sam,  and  he  will  return  it  to  you 
with  4 per  cent  interest: 


How  Best  to  Pay  Your  Income  Tax 

In  the  conduct  of  the  war  Uncle  Sam  is  beset 
with  many  difficulties.  You  can  render  one  of 
his  innumerable  tasks  less  difficult  by  paying  your 
income  tax  promptly  and  by  check,  money  order 
or  draft.  This  is  the  urgent  request  of  the  Bureau 
of  Internal  Revenue. 

More  than  6,ooo,oco  persons  this  year  will  pay 
an  income  tax.  The  total  to  be  collected  under 
the  war  revenue  act  of  October  3,  1917,  In  indi- 
vidual income  taxes  alone  is  $666,000,000.  The 
vast  majority  of  these  payments  will  be  small 
amounts.  If  paid  as  requested,  it  will  avoid  the 
necessity  for  the  issuance  of  a receipt  and  save 
much  time  and  labor. 

Taxes  paid  to  deputies,  who  are  visiting  every 
county  in  the  United  States  to  assist  taxpayers  in 
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making  out  their  returns,  are  sent  to  the  collector 
of  internal  revenue  of  the  district  in  which  the 
taxes  are  collected.  Checks,  money  orders  or 
drafts  can  be  handled  without  difficulty.  Cash  has 
to  be  sent  by  registered  mail  or  by  insured 
express. 


We  Must  Work,  Save  and  Economize 
We  who  remain  in  safety  at  home  must  do  our 
part — work,  economize,  save  and  support  the 
finances  of  the  Government.  Saving  and  lending 
to  the  Government  are  now  national  needs  and 
duties. 


Why  Labor  Should  Help 
The  hope  of  (Libor  lies  in  the  opportunities  for 
freedom;  military  domination,  supervision,  checks, 
bondage,  lie  in  Prussian  rule.  So  declares  the 
executive  committee  of  the  American  Federation 
of  Labor. 

This  is  a right  and  clear  conception  of  the  issues 
involved  in  this  war  for  the  working  man.  It  is 
not  through  a German  regime  but  through  de- 
mocracy that  labor  is  to  receive  adequate  recog- 
nition and  its  realization  of  its  rightful  place  in 
the  world. 


Buy  S mileage 

Smileage,  as  everybody  ought  to  know  by  now, 
is  the  name  of  those  books  of  twenty  coupons 
which  anybody  with  a dollar  may  send  to  any 
soldier  in  any  of  the  National  Army  cantonments 
or  any  of  the  National  Guard  camps.  The  soldier 
uses  these  coupons  to  pay  the  nominal  admission 
fee  to  the  Liberty  theater  which  has  been  built 
in  each  cantonment,  or  the  Liberty  auditorium 
which  has  been  provided  in  each  camp.  For  from 
one  to  five  coupons  he  will  see  anything  from  a 
moving  picture  film  to  a Shakespearean  play  with 
Maude  Adams  in  the  title  role.  All  the  amuse- 
ment interests  in  this  country  have  combined  to 
provide  for  our  soldiers  entertainment  that  is 
entertaining.  Of  course,  anybody  who  has  $5.00 
can  send  five  books  of  twenty  coupons  to  five  dif- 
ferent soldiers;  or  he  (or  she)  can  send  a, booh 
of  fifty  coupons  to  the  one  particular  soldier  he 
(or  she)  is  most  anxious  to  see  entertained. 


CO-OPERATION 
WILT.  WIN  THE  WAR 

Have  a little. 


WHO’S  WHO  IN  THE  TRADE 

An  Appreciation  of  William  R.  Comerford, 
Sales  Manager  of  Leon  Israel  & 

Bros.,  New  York 


INFLUENCE  has  had  no  part  in  the  progress 
A William  R.  Comerford  has  made  in  the  green 
coffee  business.  From  a humble  beginning  he  has 
advanced,  through  hard  work  and  faithful  ser- 
vice, to  the  position  of  sales  manager  for  one 
of  the  largest  coffee  importing  houses  in  the 
United  States.  His  career  should  offer  much  en- 
couragement to  the  young  man  starting  in  the 
trade.  It  is  a sufficient  answer  to  those  who  be- 
little a newcomer’s  chances  for  getting  ahead  in 
this  field. 

It  is  only  necessary  to  talk  with  Mr.  Comerford 
about  the  coffee  business  to  learn  one  reason  why 
he  has  progressed.  He  is  a coffee  enthusiast.  He 
believes  thoroughly  in  the  future  of  the  trade  and 
is  wrapped  up  in  it.  He  is  a close  student  of  the 
business,  paying  particular  attention  to  roast  and 
cup  quality.  It  has  always  been  his  policy  to 
feature  premium  coffees,  and  he  believes  that  this 
has  had  much  to  do  with  his  progress. 

Mr.  Comerford  was  born  i^  Ireland  on  Septem- 
ber 7,  1882,  coming  to  New  York  with  his  parents 
at  the  age  of  eight  years.  He  was  educated  in  the 
public  and  parochial  schools  of  the  metropolis  and 
has  always  lived  there.  He  was  married  in  1907, 
and  his  great  ambition  is  that  his  two  boys  shall 
follow  his  vocation — such  is  his  faith  in  the  future 
of  the  coffee  business. 

Mr.  Comerford  has  worked  for  but  two  con- 
cerns, both  in  the  coffee  trade.  At  the  age  of 
seventeen  he  went  with  James  H.  Taylor  & Co., 
New  York,  as  office  boy  at  a salary  of  $3.00  per 
week.  After  ten  years  of  service  with  this  con- 
cern, during  which  periods  he  advanced  to  the 
position  of  street  salesman,  he  left  in  1907  to  join 
Leon  Israel  & Bros.  At  that  time  this  firm  was  a 
comparatively  newcomer  in  the  New  York  coffee 
trade.  It  has  since  grown  to  be  one  of  the  largest 
coffee  importing  houses  in  the  country,  with 
offices  in  Brazil  and  the  principal  distributing 
centers  of  the  United  States.  It  is  Mr.  Comer- 
ford’s  work  to  secure  distribution  for  the  large 
volume  of  coffee  brought  in  by  Leon  Israel  & 
Bros.,  and  he  has  demonstrated  that  he  is  equal 
to  the  task. 

Mr.  Comerford  is  highly  regarded  among  his 
fellows  in  the  New  York  trade.  He  is  admired 
for  his  shrewd  business  ability,  fair  dealing  and 
keen  wit.  He  is  well  known  among  coffee  roast- 
ers throughout  the  country. 
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REVISED  GREEN  COFFEE  RULES 


Food  Administration  Issues  New  Regulations 
Superseding  Some  Clauses  of  the 
February  7 Proclamation 

[from  a staff  correspondent] 
Washington,  D.  C.,  March  n,  1918. 

FOOD  ADMINISTRATOR  HOOVER  to-day 
issued  revised  rules  and  regulations  govern- 
ing licensees  in  green  coffee.  His  proclamation 
contains  more  stringent  restrictions  on  specula- 
tion, warns  roasters  against  overcharging,  sets 
profit  margins  for  handlers  of  green  coffee,  and 
fixes  minimum  carload  lots  of  green  coffee  at 
6o,oco  pounds,  except  when  cars  of  lower  carry- 
ing capacity  are  used. 

The  original  regulations  are  still  in  force  ex- 
cept where  modified  by  the  new  special  rules. 

How  to  Figure  “Reasonable  Profit” 

Rule  1.  The  licensee  in  any  sale  of  green 
coffee  shall  take  no  more  than  a reasonable  profit 
for  such  sale  over  the  average  cost  of  his  stock 
on  hand  or  under  contract  not  at  that  time  con- 
tracted to  be  sold,  and  in  arriving  at  the  cost  he 
shall  take  into  consideration  the  gain  or  loss  re- 
sulting from  any  actual  hedging  transaction  on  a 
coffee  exchange.  For  the  purpose  of  this  rule  an 
actual  hedging  transaction  on  a coffee  exchange 
shall  only  include  transactions  in  which  the  sale 
or  purchase  made  is  finally  closed.  In  calculating 
the  profit  permitted  by  this  rule  the  licensee  shall 
not  include  the  gain  or  loss  from  more  than  one 
hedging  transaction  on  the  same  lot  or  stock  of 
coffee,  but  the  position  of  this  transaction  may  be 
switched  from  one  month  to  another,  provided 
that  all  profits  or  losses  from  any  hedging  trans- 
action, and  all  facts  regarding  the  switching  of 
any  hedge  from  one  month  to  another  are  in- 
cluded in  the  licensee’s  reports.  The  licensee 
shall  keep  any  speculative  account  on  the  coffee 
exchange  entirely  separate  from  such  hedging 
transactions,  and  the  gain  or  loss  resulting  there- 
from shall  not  be  considered  in  determining  the 
cost  of  his  hedged  stock  of  coffee. 

Importers,.  Jobbers  and  Resales  Defined 

Rule  2.  For  the  purposes  of  this  rule  an  im- 
porter shall  be  any  person  who  buys  for  ship- 
ment from  the  producing  country,  whether  or  not 
on  C.  & F.,  C.  I.  F.,  exship  or  instore  contract,  and 
who  resells  his  invoice  as  shipped,  in  any  position, 
as  a whole  or  in  divided  quantities  not  less  than 
500  bags  without  selection  of  specified  chops.  A 
jobber  dealing  in  this  manner  shall  be  consid- 
ered an  importer. 

For  the  purposes  of  Rule  1 a reasonable 
profit  for  an  importer  shall  not  be  more  than 
per  cent  gross  margin  over  cost,  plus  any 
brokerage  or  commission,  and  the  usual  exship  or 
instore  and  shipping  charges  actually  incurred  by 
the  licensee. 

Rule  3.  A jobber  for  the  purpose  of  this  rule 


shall  be  a person  who  customarily  sells  coffee  in 
one  or  more  chops  to  wholesale  grocers  or 
roasters. 

For  the  purpose  of  Rule  1 a reasonable  profit 
for  a jobber  shall  be. 5 per  cent  gross  margin  over 
cost,  plus  brokerage  or  commission,  and  the  usual 
exship  or  instore  and  shipping  charges  actually 
incurred  by  the  licensee. 

Rule  4.  The  licensee  in  selling  green  coffee 
shall  keep  it  moving  to  the  consumer  in  as  direct 
a line  as  practicable  and  without  unreasonable 
delay.  Resales  within  the  same  trade  without 
reasonable  justification,  especially  if  tending  to 
result  in  a higher  market  price  to  the  retailer  or 
consumer,  will  be  dealt  with  as  an  unfair  prac- 
tice. Where  reasonable  justification  exists  for  a 
resale  any  importer  purchasing  coffee  from  an- 
other importer  shall  resell  the  same  at  a gross 
margin  of  not  more  than  1%  per  cent  over  cost, 
plus  any  brokerage  or  commission  actually  in- 
curred by  the  licensee,  and  a jobber  purchasing 
coffee  from  another  jobber  shall  resell  such  cof- 
fee at  a gross  margin  not  exceeding  2^  per  cent 
over  cost,  plus  any  brokerage  or  commission 
actually  incurred. 

Note:  More  than  one  resale  will  be  permitted  only 

under  very  exceptional  conditions.  The  Food  Adminis- 
tration realizes  that  at  certain  periods  there  may  be  suf- 
ficient justification  to  warrant  resales,  and  full  consid- 
eration will  be  given  to  exceptional  conditions  con- 
stituting such  justification  when  they  occur. 

Rule  5.  The  licensee  shall  not,  without  the 
written  consent  of  the  United  States  Food  Ad- 
ministrator, or  his  duly  authorized  representa- 
tive, keep  on  hand  or  have  in  possession  or  under 
control,  by  contract  or  other  arrangement,  at  any 
time,  green  coffee  in  a quantity  in  excess  of  the 
reasonable  requirements  of  his  business  for  use 
or  sale  by  him  during  a period  of  ninety  days, 
provided,  however,  that  this  rule  shall  not  pre- 
vent any  licensee  from  having  a carload  of  green 
coffee  in  transit  in  addition  to  a supply  thereof 
sufficient  to  last  until  arrival  of  said  carload. 

Green  coffee  to  be  imported  into  this  country, 
but  which  has  not  yet  arrived,  shall  not  be  in- 
cluded in  calculating  the  ninety  days’  supply 
under  this  rule. 

Note:  It  may  be  found  necessary  to  amend  the 

above  rule,  requiring  on  proper  notice  a further  reduc- 
tion of  stocks. 

Note:  The  reasonable  requirements  of  the  licensee 

shall  be  based  prima  facie  upon  the  amount  of  green 
coffee  handled  by  the  licensee  in  the  years  1916  and 
1917. 

Rule  6.  The  licensee  shall  not,  without  the 
written  consent  of  the  United  States  Food  Ad- 
ministrator, or  his  duly  authorized  representative, 
sell  or  deliver  to  any  person  any  green  coffee  if 
the  licensee  knows,  or  has  reason  to  believe,  that 
such  sale  or  delivery  will  give  to  such  person  a 
supply  of  green  coffee  in  excess  of  his  reasonable 
requirements  for  use  or  sale  by  him  during  the 
period  of  ninety  days  next  succeeding  such  sale 
or  delivery,  provided  that  this  rule  shall  not  pre- 
vent the  sale  or  delivery  of  green  coffee  to  the 
Federal,  State,  County  or  Municipal  Govern- 
ments or  to  the  Government  of  any  nation  at  war 
with  Germany,  or  the  sale  or  delivery  of  a car- 
load of  green  coffee  to  any  licensee  having  less 
than  a carload  lot  on  hand. 

Rule  7.  The  licensee  shall  not  charge  directly 
or  indirectly  a commission  or  brokerage  on  the 
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sale  of  green  coffee  in  excess  of  that  which  ordi- 
narily and  customarily  prevails  under  normal 
conditions  in  the  locality  in  which  the  broker’s 
business  is  conducted. 

Rules  Governing  Brokers 
Rule  8.  Brokers  shall  not  receive  more  than 
one  brokerage  on  any  sale,  nor  shall  they  receive 
an  overage  except  where  by  force  of  circum- 
stances they  may  have  become  principals  through 
a misunderstanding  or  delay.  When  a broker 
closes  out  or  sells  coffee  upon  which  he  receives 
an  overage  he  must  send  to  the  buyer,  and  enter 
in  his  reports  to  the  Food  Administration,  full 
particulars  regarding  such  transaction.  In  ,cases 
where  first-hand  dealers  (i.  e.,  importers,  jobbers 
or  licensees  holding  green  coffee  on  commission) 
employ  one  broker  as  their  exclusive  broker,  and 
such  goods  are  placed  to  the  interior  trade 
through  a local  broker  acting  there  as  the  repre- 
sentative of  the-^ole  broker  of  the  principal,  the 
licensee  under  Rules  2,  3 and  4 may  include  under 
the  item  of  brokerage  such  extra  brokerage  or 
commission  as  has  been  heretofore  customary 
for  the  local  broker.  All  invoices  rendered  by 
licensees  to  buyers  of  green  coffee  shall  state  the 
entire  amount  of  brokerage  paid,  if  any,  on  the 
transaction,  and  included  in  the  price  paid  by  the 
buyer. 

Note:  In  the  green  coffee  trade  it  has  been  custom- 

ary for  brokers,  representing  exclusively  first  hand 
dealers,  to  handle  these  accounts  through  outside 
brokers  for  the  interior  trade,  and  these  first-hand 
dealers  cover  the  cost  to  them  of  these  outside  brokers 
by  an  additional  price,  secured  from  the  purchaser. 
As  this  custom  has  been  long  established,  the  Food 
Administration,  pending  further  notice,  will  permit  it 
to  continue,  but  requires  that  the  full  amount  of  all 
commissions  paid  on  a transaction  shall  be  shown  on  the 
coffee  invoices  rendered  by  the  seller  to  the  buyer  in 
every  case. 

Rule  9.  All  carload  shipments  of  green  coffee 
shall  be  made  in  car  lots  of  not  less  than  60,000 
pounds  unless  a different  minimum  is  authorized 
by  special  written  permission  of  the  United  States 
Food  Administrator ; provided,  however,  that 
when  cars  of  lower  carrying  capacity  are  used 
the  maximum  load  which  the  car  will  carry  may 
be  used  without  such  permission. 

Dealers  Also  Governed  by  General  Rules 
Dealers  in  green  coffee  are  governed  by  the 
General  Rules  and  Regulations  Governing  All 
Licensees,  except  where  modified  by  Special 
Rules.  Particular  attention  is  directed  to  General 
Rule  22,  which  prohibits  a licensee  from  buying 
green  coffee  from  or  selling  green  coffee  to  any 
person  subject  to  license  who  has  not  obtained 
a license. 

Warning  to  Coffee  Roasters 
Although  roasted  coffee  itself  has  not  been 
licensed  it  must  be  carefully  noted  that  all  persons 
selling  roasted  coffee  are  subject  to  the  Food 
Control  Act  of  August  10,  1917,  and  that  this  law 
expressly  forbids  unreasonable  or  excessive 
charges.  If  it  is  found  that  the  trade  is  violating 
this  law  as  to  reasonable  profits  upon  roasted 
coffee,  prompt  action  will  be  taken,  and  the  Food 
Administration  will  also  find  it  necessary  to  place 
roasted  coffee  under  license. 

Promulgated  this  9th  day  of  March,  1918. 

Herbert  Hoover, 

United  States  Food  Administrator. 


March,  1918 

OLD  TEA  STANDARDS  RETAINED 


Board  of  Experts  Keep  Last  Year’s  List 
and  Recommend  Test  for  Dust 
and  Fannings 

[from  a staff  correspondent] 

Washington,  D.  C,  Feb.  25,  1918. 
'T'llE  Supervising  Tea  Examiner,  George  F. 

Mitchell,  has  presented  to  the  Secretary  of 
the  Treasury,  on  behalf  of  the  United  States 
Board  of  Tea  experts,  the  list  of  tea  standards 
to  be  used  during  the  season  of  1918-1919,  which 
have  been  accepted  as  follows : 

1.  Formosa  Oolong. 

2.  Foochow  Oolong. 

3.  Congou. 

4.  India  (used  for  Ceylon). 

5.  Gunpowder,  green. 

6.  Young  Hyson,  green. 

7.  Japan,  pan  fired. 

8.  Japan,  basket  fired. 

9.  Japan,  dust. 

10.  Scented  Orange  Pekoe  (used  for  capers). 

11.  Scented  Canton. 

12.  Canton  Oolong. 

Mr.  Mitchell  said  in  his  report  to  the  Secretary 
that  the  Tea  Board  has  carefully  reviewed  the 
present  regulations  and  unanimously  recom- 
mended the  following  additions : 

“Any  tea  showing  an  excess  of  ‘floaters’ 
(woody  stems  which  remain  floating  after  the  leaf 
is  thoroughly  infused),  as  compared  with  the 
standard,  should  be  rejected. 

“Tea  dust  and  fannings,  for  which  there  is  no 
specific  standard,  should  be  tested  for  quality, 
purity  and  fitness  for  consumption  in  comparison 
to  their  respective  leaf  standards.”  Lamm. 


NEW  COFFEE  EXCHANGE  RULE 
The  following  resolution  has  been  adopted  by 
the  New  York  Coffee  and  Sugar  Exchange: 
“Any  circulars  or  publications  of  any  kind  which 
may  be  issued  hereafter  containing  matter  tending- 
in  any  way  to  increase  the  price  of  coffee  or  to 
encourage  outside  speculation,  will  be  construed 
as  in  violation  of  Section  46  of  our  By-Laws  and 
punished  accordingly.”  This  resolution  is  under- 
stood to  be  part  fulfillment  of  a pledge  to  the 
Food  Administration  to  restrict  speculative  in- 
creases in  the  price  of  coffee. 


FRANCE  RENEWS  COFFEE  EMBARGO 
The  French  Government  has  renewed  the  em- 
bargo on  exports  of  coffee,  tea  and  cocoa  to  the 
United  Kingdom,  British  dominions,  protectorates 
and  colonies,  Belgium,  Russia,  Japan  and  the 
United  States. 
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GROCERY  TRADE  DIGEST 

<IThe  most  important  news  happenings 
of  the  month  boiled  down  for  busy  readers. 


National  Retail  Grocers'  Convention 
The  annual  convention  of  the  National  Associa- 
tion of  Retail  Grocers  will  be  held  this  year  at 
Chicago,  instead  of  at  Washington,  D.  C.,  as 
originally  planned.  The  definite  date  has  not  been 
announced,  but  it  is  expected  it  will  be  the  latter 
part  of  May. 


Southern  Wholesalers  to  Meet 
The  Southern  Wholesale  Grocers’  Association 
will  meet  in  annual  convention  this  year  at  Louis- 
ville, Ky.,  May  8,  9 and  10.  Between  500  and  600 
wholesale  grocery  dealers  are  expected  to  attend. 
J.  H.  McLaurin,  Jacksonville,  Fla.,  is  president  of 
the  association. 


B.  T.  Babbitt  Business  Sold 
The  business  of  B.  T.  Babbitt,  Inc.,  soap  manu- 
facturer, has  been  purchased  by  the  Mendleson 
Corporation,  manufacturer  of  lye  and  other 
household  preparations.  The  new  owners  do  not 
contemplate  any  radical  changes  in  the  conduct 
of  the  business.  S.  W.  Eckman  will  succeed  Mrs. 
L.  Babbitt  Hyde  as  president. 


Tin  Can  Standards 

The  National  Canners’  Association  committee 
on  tin  can  standards  has  recommended  a change 
in  the  official  height  of  the  standard  No.  2 sani- 
tary can,  from  4^4  to  411/16  inches,  as  a means 
of  overcoming  the  many  odd  sizes  now  in  use. 

All-Package  Grocery  Affairs 
An  announcement  made  recently  by  the  re- 
ceivers of  the  All-Package  Grocery  Stores  Com- 
pany, New  York,  indicates  that  the  concern  will 
soon  be  out  of  its  financial  difficulties.  It  is 
rumored  that  Herbert  A.  Emerson  will  become 
manager  of  the  reorganized  company,  which  is 
expected  to  be  ready  for  operation  the  latter  part 
of  March. 


Shredded  Wheat  Wins  Over  Ross  Co. 

The  United  States  Circuit  Court  of  Appeals 
(New  York)  has  sustained  the  decision  of  the 
United  States  District  Court  for  Connecticut 
granting  the  Shredded  Wheat  Company  a stay 
against  the  Ross  Food  Company,  on  the  complaint 
that  the  latter  was  making  a shredded  wheat  bis- 


cuit closely  resembling  the  Shredded  Wheat  Com- 
pany’s product.  The  Court  of  Appeals’  decision 
modifies  the  Connecticut  court’s  decision  some- 
what, by  allowing  the  Ross  Food  Company  to  dis- 
tribute its  biscuits  if  they  are  marked  so  as  to 
distinguish  them  distinctly  from  the  original 
product. 


Grocers'  Washington  Office  Changed 
The  Washington  office  of  the  National  Whole- 
sale Grocers’  Association  was  changed  March  1 
to  the  Davidson  building,  1413  G street,  North- 
west. Secretary  Beckmann  remains  in  charge. 


Gives  Government  “Victory”  Trademark 
The  National  Biscuit  Company,  which  held 
trademark  privileges  on  the  word  “Victory,”  has 
voluntarily  transferred  all  rights  in  the  trade- 
mark to  the  United  States  Food  Administration. 


Loose-Wiles  Does  Big  Business 
The  annual  report  of  the  Loose-Wiles  Biscuit 
Company  for  the  year  ended  December  31,  1917, 
shows  surplus  of  $1,522,404  after  all  deductions, 
including  $300,000  for  income  and  excess  profits 
taxes.  In  1916  the  surplus  was  $903,700.  The  re- 
port further  showed  that  after  deducting  $344,050 
for  preferred  dividends,  there  was  a balance  of 
$1,178,354  available  for  the  second  preferred 
stock. 


Grocers'  Association  Executives  Meet 
The  officers  and  the  executive  and  advisory 
committees  of  the  National  Wholesale  Grocers’ 
Association  met  in  Washington  on  February  19 
and  20.  Several  conferences  were  had  with  the 
Food  Administration,  in  which  a variety  of  details 
were  discussed  but  not  acted  upon  formally.  The 
time  and  place  of  the  next  association  meeting 
was  al.so  discussed  and  finally  referred  to  the 
president  and  secretary.  Cleveland  seems  to  be 
the  most  likely  place,  and  the  week  of  June  10  the 
most  likely  time. 


Price  of  Rice  Likely  to  Fall 
Reduction  in  the  price  of  rice  is  in  prospect  for 
April  1,  the  United  States  Food  Administration 
has  announced.  Distribution  figures  show  that 
there  is  a surplus  in  the  country  after  deducting 
the  exports  to  our  Allies.  The  Food  Administra- 
tion early  in  February  issued  orders  that  specula- 
tion in  rice  must  stop. 


Grocers  Concerned  About  Extract  Bill 
New  York  wholesale  grocers  are  deeply  inter- 
ested in  the  provisions  of  a bill  recently  intro- 
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duced  into  the  New  York  Assembly  which  would 
make  illegal  the  sale  of  flavoring  extracts,  plum 
puddings,  mincemeat,  etc.,  during  the  war. 


About  Restricting  Macaroni  Output 
Because  there  seems  to  be  a misunderstanding 
about  the  Federal.  Food  Administration’s  order 
restricting  the  output  of  cereal  products,  the  fol- 
lowing official  statement  has  been  issued : “As  a 

conservation  measure,  concerns  and  licensees  en- 
gaged in  the.  business  of  manufacturing  alimen- 
tary paste  or  breakfast  cereals  are  to  be  limited 
until  July  31  to  70  per  cent  of  any  products  of 
wheat,  other  than  bran,  shorts  or  middlings, 
which  they  used  in  the  corresponding  months  of 
1917.”  It  is  understood  that  some  of  the  macaroni 
manufacturers  will  be*  able  to  use  wheat  flour  sub- 
stitutes successfully. 

OBITUARY 


William  H.  Bennett 

William  Hosmer  Bennett,  of  the  firm  of  W.  H. 
Bennett  & Son,  coffee  and  spice  brokers,  at  101 

Wall  street,  New 
York,  died  February 
13  at  his  home  in 
Brooklyn.  There  are 
few  men  in  the  trade 
who  are  as  well 
known  and  highly 
regarded  as  was  Mr. 
Bennett.  He  had 
been  in  business  in 
New  York  for  35 
years.  He  was  born 
in  Washington  Vil- 
lage, R.  I.,  Novem- 
ber 26,  1845,  and 

came  to  New  York 
William  H.  Bennett  about  i883.  Mr. 

Bennett  was  one  of 
the  founders  of  the  American  Spice  Trade  Asso- 
ciation, a member  of  the  Crescent  Athletic  Club, 
of  the  Old  Colony  Club,  and  of  Stella  Lodge, 
F.  and  A.  M.  He  is  survived  by  his  widow  and 
two  sons,  William  Hosmer  Bennett,  Jr.,  and  San- 
ford Tiffany  Bennett. 


Samuel  S.  Gillespie 

Samuel  S.  Gillespie,  New  York  tea  importer, 
at  85  Front  street,  New  York,  died  February  2 
aged  56.  Mr.  Gillespie  had  been  in  the  tea  busi- 
ness all  his  life,  learning  his  trade  from  his 
father,  who  also  had  spent  many  years  as  a tea 
importer  in  New  York.  He  was  born  in  Brooklyn. 


Clayton  Rockhill 

Clayton  Rockhill,  senior  member  of  Rockhill  & 
Vietor,  New  York  essential  oil,  drug  and  chemical 
house,  died  March  1 at  his  home,  390  West  End 
avenue,  New  York  City.  Mr.  Rockhill  was  one 
of  the  best  known  members  of  the  essential  oil 
trade  and  had  a wide  acquaintance  throughout  the 
country. 


Peter  Kearney  . 

Peter  Kearney,  of  the  firm  of  Kearney  Bros., 
tea  importers  of  Montreal,  Canada,  died  there  on 
February  15.  Mr.  Kearney  was  born  in  County 
Louth,  Ireland,  and  had  been  a resident  of  Mon- 
treal for  the  past  38  years. 


Henry  W.  Jurgens 

Henry  W.  Jurgqns,  for  forty  years  connected 
with  the  wholesale  grocery  house  of  William 
B.  A.  Jurgens,  New  York,  died  at  his  home  in 
Brooklyn  on  February  15.  He  was  57  years  old. 


COFFEE,  COCOA,  ETC.,  FOR  NORWAY 
[From  a Staff  Correspondent] 
Washington,  D.  C.,  Feb.  28,  1918. — The  War 
Trade  Board  has  agreed  to  release  for  the  use  of 
Norway  this  year  1,400  metric  tons  of  cocoa,  14,- 
500  tons  of  coffee,  160  tons  of  tea,  382  tons  of 
spices  and  50,000  tons  of  sugar. 


NYASALAND  TEA  ACREAGE  INCREASED 
Nyasaland’s  tea  estates  have  been  increased  in 
acreage  from  4,141  in  1915-16  to  4,228  in  1916-17, 
and  the  exports  from  288,341  pounds  to  420,685 
pounds.  The  increase  in  the  output  of  tea  is 
likely  to  continue  through  the  establishment  of 
new  tea  gardens  in  the  higher  sections  of  the 
Protectorate  northwest  of  Lake  Nyasa. 


YOUR  FUTURE 

The  years  that  are  ahead  will  require  more  able 
men  than  before — are  you  in  training  for  the 
opportunity  to  bigger,  broader  service  when  it  is 
offered  you,  or  are  you  just  going  along,  taking 
things  easy,  satisfied  with  what  you  have? 


THE  LOVE  OF  LABOR 
If  a man  loves  the  labor  of  any  trade,  apart 
from  any  question  of  success  or  fame,  the  gods 
have  called  him. — Stevenson. 


Patriotism  is  surely  the  master  passion ; nothing 
else  can  annihilate  the  ego. — Alexander  PIam- 
ilton. 


TEA  AND  COFFEE  RESEARCH  BUREAU 

<JA  department  of  scientific  research  under  the  editors’  direction  in  which 
will  be  found  short,  popularized  reviews  of  current  and  older  works  of  a phy- 
siological-chemical character,  fugitive  paragraphs,  references  and  articles  dealing 
with  the  history,  pharmacology  and  technology  of  tea,  coffee  and  spices. 


ABOUT  CAFFEINE-FREE  COFFEE 


Coffee  Denuded  of  Its  Caffeine  Content  May 
Be  Recommended  for  “Defectives,”  But 
Not  for  Normal  Healthy  Persons 


AFFEINE,  C5H(CH3)3N402,  trimethylxan- 
thine,  occurs  in  practically  all  coffee  to  the 
extent  of  from  0.6  to  2.2  per  cent,  the  average 
being  1.1  per  cent.  However,  aside  from  the  ber- 
ries of  C.  arabica , may  be  mentioned  those  of 
C.  canephora,  which  yield  1.97  per  cent  caffeine, 
those  of  C.  mauritiana,  which  contain  0.07  per 
cent  caffeine  (scarcely  more  than  “Kaffee  Hag”), 
and  those  of  C.  humboltiana,  which  contain  no 
caffeine,  but  a bitter  principle,  cafemarin. 

When  it  had  been  recognized  that  the  ingestion 
of  coffee,  particularly  in  relatively  large  quanti- 
ties, was  the  apparent  cause  of  nervous  disturb- 
ances in  certain  cases,  attempts  were  made  to 
ascertain  the  exact  etiology  by  pharmacologic 
inquiry.  Knowing  that  caffeine  was  present  in 
coffee,  and  also  the  physiological  effects  of  that 
alkaloid,  certain  of  the  undesirable  effects  of 
coffee  drinking  were  ultimately  attributed  to  it. 
Then  the  use  of  specially  prepared  caffeine-free 
coffee  seemed  to  indicate  that  some  of  the  ob- 
served effects  of  coffee  drinking  were  no  longer 
evident. 

This  observation  obviously  showed  great  possi- 
bilities if  intelligently  commercialized,  and  accord- 
ingly a number  of  processes  for  the  manufacture 
of  caffeine-free  coffee  were  proposed,  and  “caf- 
feineless” coffee  was  introduced  to  the  neurotic 
patients  at  various  German  health  resorts.  Prod- 
ucts qf  this  class  are  now  well  known.  Why  no 
one  has  attempted  to  place  the  above-mentioned 
C.  humboltiana  or  C.  mauritiana  on  the  market  is 
a matter  for  conjecture.  It  may  be  that  the 
product  of  this  particular  species  does  not  have 
the  desirable  flavor;  the  shipping  difficulties  from 
Madagascar  may  be  too  great  to  surmount;  the 
coffee  may  not  occur  there  in  sufficiently  large 
quantities;  or  it  may  not  lend  itself  to  successful 
transplantation.  Then,  too,  the  freedom  of  the 


berry  from  caffeine  may  be  due,  at  least  in  part, 
to  the  nature  of  the  soil  in  which  the  plant  is 
grown. 

However,  assuming  that  these  difficulties  could 
be  surmounted,  there  would  scarcely  be  an  attrac- 
tive demand  for  the  product.  The  public,  and 
particularly  the  physically  defective,  seem  pos- 
sessed of  the  idea  that  high  price  is  indicatory  of 
value  of  product.  So  there  would  be  a greater 
demand  for  a high-priced  decaffeinated  coffee, 
one  selling  at  75  cents  per  pound,  prepared  by  an 
expensive  process,  than  for  a natural  caffeine-free 
coffee  at  a much  more  reasonable  price.  Actually, 
a caffeine-free  coffee  should  compete  with  other 
coffees  on  an  even  price  basis? 

Whether,  due  to  reasoning  from  a psychological 
viewpoint,  to  lack  of  general  knowledge,  or  to  the 
absence  of  some  financial  genius  to  play  the  pos- 
sibilities for  all  they  are  worth,  the  fact  remains 
that  the  development  of  the  business  has  pro- 
ceeded along  the  line  of  denuding  normal  coffee 
of  its  caffeine  content. 

The  Decaffeination  of  Coffee 

The  first  method  of  procedure  was  to  extract 
the  caffeine  from  roasted  coffee.  This  method 
had  its  advantages  and  its  disadvantages,  of  which 
the  latter  predominated.  The  caffeine  does  not 
exist  in  the  form  of  as  tightly  a bound  acid-salt 
in  the  roasted  coffee  as  in  the  green  coffee,  and 
it  is  therefore  more  easily  extracted.  Also,  the 
structure  of  the  roasted  bean  renders  it  more 
readily  penetrable  by  solvents  than  does  that  of 
the  green  bean.  However,  the  great  objection  to 
this  method  arises  in  the  fact  that  at  the  same 
time  as  the  caffeine  is  extracted  the  volatile  aro- 
matic and  flavoring  constituents  of  the  coffee  are 
extracted.  These  substances,  which  are  essential 
for  the  maintenance  of  quality  by  the  coffee, 
though  readily  separated  from  the  caffeine,  can- 
not be  returned  to  the  roasted  bean  with  any  de- 
gree of  certainty.  This  virtually  insurmountable 
obstacle  forced  the  abandonment  of  this  mode  of 
attack. 

In  order  to  avoid  this  action  the  attention  of 
investigators  was  directed  to  extraction  of  the 
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alkaloid  in  question  from  the  green  bean.  Be- 
cause of  the  difficulty  of  causing  the  solvent  to 
penetrate  the  bean,  recourse  to  grinding  resulted. 
This  greatly  facilitated  the  desired  extraction, 
but  a difficulty  was  encountered  when  the  subse- 
quent roasting  was  attempted.  The  irregular  and 
broken  character  of  the  ground  green  beans  re- 
sisted all  attempts  to  produce  practically  a uni- 
formly roasted,  highly  aromatic  product  from  the 
ground  material. 

Avoidance  of  this  lack  of  uniformity  in  the 
product,  and  the  great  desirability  to  duplicate  the 
normal  bean  as  far  as  possible,  necessitated  the 
development  of  a method  of  extraction  of  the 
caffeine  from  the  whole  raw  bean  without  a per- 
manent alteration  of  the  shape  thereof.  The  close 
structure  of  the  green  bean,  and  its  consequent 
resistance  to  penetration  by  solvents,  and  the  ex- 
istence of  the  caffeine  in  the  bean  as  an  acid  salt, 
which  is  not  easily  soluble,  offered  resistance  to 
successful  extraction. 

As  a means  of  overcoming  the  difficulty  of 
structure,  the  beans  were  allowed  to  stand  in 
water  in  order  to  swell,  or  the  cells  were  ex- 
panded by  treatment  with  steam,  or  the  beans 
were  subjected  to  the  action  of  some  “cellulose- 
softening acids,”  such  as  acetic  acid  or  sulphur 
dioxide.  As  a method  of  facilitating  the  me- 
chanical aspect  of  extraction  without  deleterious 
effects,  the  treatment  of  the  coffee  with  steam 
under  pressure,  as  utilized  in  the  patented  pro- 
cess of  Myer,  Roselius  and  Wimmer,  is  the  safest. 

Many  ingenious  methods  have  been  devised  for 
the  ready  removal  of  the  caffeine  from  this  point 
on.  Several  processes  employ  an  alkali,  such  as 
ammonium  hydroxide,  to  free  the  caffeine  from 
the  acid;  or  an  acid,  such  as  acetic,  hydrochloric, 
or  sulphurous,  is  used  to  form  a more  soluble 
salt  of  caffeine.  Other  procedures  affect  the 
dissociation  of  the  caffeine-acid  salt  by  dampen- 
ing or  immersion  in  a liquid  and  subjecting  the 
mass  to  the  action  of  an  electric  current. 

The  caffeine  is  usually  extracted  from  the  beans 
by  benzol  or  chloroform,  but  a variety  of  sol- 
vents may  be  employed,  such  as  petrolic  ether, 
water,  alcohol,  carbon  tetrachloride,  ethylene 
chloride,  acetic  ether,  ethyl  ether,  or  mixtures  or 
emulsions  of  these.  After  extraction,  the  beans 
may  be  steam  distilled  to  remove  and  recover  any 
residual  traces  of  solvent,  and  then  dried  and 
roasted. 

One -clever  but  expensive  method  of  preparing 
caffeine-free  coffee  consists  in  heating  the  beans 
under  pressure  with  some  substance,  such  as 
sodium  salicylate,  with  the  resultant  formation  of- 
a more  soluble  and  a more  easily  steam  distillable 


compound  of  caffeine.  The.  beans  are  then  steam 
distilled  to  remove  the  caffeine,  dried  and  roasted. 

I he  most  practicable  process,  however,  and  one 
which  is  now  in  commercial  operation,  embodies 
the  preliminary  steam  of  the  green  beans,  then 
subjection  to  electrolytic  dissociation,  extraction 
with  a volatile  solvent,  steaming,  drying  and  roast- 
ing. 

The  Effects  of  Caffeine-Free  Coffee 

Admittedly,  there  are  some  persons  who  are 
particularly  and  peculiarly  affected  by  coffee 
drinking,  even  in  small  quantities.  The  majority 
of  this  class,  not  being  similarly  affected  by  de- 
caffeinated coffee,  may  be  termed  “caffeine- 
sensitive.”  1 he  percentage  of  this  type  per  popu- 
lation is  very  small  indeed,  so  that  in  general  the 
statement  of  Lehmann  that  the  healthy  may  drink 
coffee  with  impunity  can*  be  considered  to  hold 
true.  It  is  only  natural  that  coffee  drinking 
should  affect  some  people  undesirably,  just  as 
peaches,  strawberries,  tomatoes  and  other  vege- 
table products  do  others.  Hence  no  attempt 
should  be  made  to  induce  this  type  to  drink  coffee, 
for,  in  their  case,  it  undoubtedly  produces  ex- 
cessive nervousness  and  attendant  physiological 
evidences  of  stimulation  (“caffeinosis”) . 

However,  it  is  absurd  to  attempt  to  persuade 
normal  individuals  to  adopt  the  use  of  a caffeine- 
free  coffee.  The  harmless,  mild  stimulation  of 
brain  and  body,  with  no  deleterious  after-effects, 
which  are  produced  by  coffee  drinking  in  modera- 
tion, are,  in  fact,  highly  helpful  and  desirable. 

Let  us  consider  here  the  physiological  effects 
of  the  important  constituents  of  coffee.  First, 
there  is  the  alkaloid  caffeine,  which  produces 
when  administered  pure,  quickened  respiration, 
rapid  pulse,  strong  heart  beats,  wakefulness, 
stimulation  of  the  cerebrum,  general  muscular 
activity  and  persistent  thinking.  Then  there  is 
caffeol,  an  indeterminate  mixture  of  volatile  com- 
pounds which  give  the  aromatic  and  more  delicate 
flavoring  properties  of  coffee.  Caffeol  has  a de- 
pressing effect  on  the  blood  pressure,  a depressing 
effect  on  the  central  nervous  system,  disturbing 
the  cardiac  rhythm,  and  an  action  on  the  respira- 
tory centers,  causing  dyspnea. 

Thus  it  can  readily  be  seen  that  ingestion  of 
coffee  infusion  by  a normal  person  will  induce 
two  opposite  physiological  reactions,  each  tending 
to  counteract  the  harmful  effects  of  the  other.  Tf 
coffee  is  taken  without  its  caffeine  content  a subtle 
depressant  effect  is  produced  in  the  ordinary  indi- 
vidual. The  question  then  arises : is  the  pro- 
duction of  a harmful  depressant  action  safer  than 
the  ‘induction  of  a neutral  result  by  the  presence 
of  the  stimulant  caffeine? 
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All  In  all,  it  is  not  advisable  for  the  normal 
person,  who  may  drink  moderate  amounts  of 
coffee  with  impunity,  to  adopt  the  use  of  the  more 
expensive  “caffeine-free”  article.  And  it  is  a 
subject  meriting  the  serious  consideration  of 
pharmacologists,  whether  or  not  a depressing- 
drink  is  to  be  contra-indicated  in  cases  involving 
metabolic  disturbances.  From  purely  chemical 
considerations  one  would  infer  that  a properly 
prepared  coffee  infusion  is  invariably  preferable 
to  the  decaffeinated  product,  because  of  the  bal- 
anced action  of  the  two  components,  caffeine  and 
caffeol.  It  is  rare  indeed  that  it  cannot  be 
tolerated. 


PATENT  OFFICE  RECORD 


Patents  Granted,  Trade  Mark  Applications, 
Certificates  Issued  and  Labels  and  Prints 
Registered  During  the  Month 

[staff  correspondence] 
Washington,  D.  C.,  March  1,  1918. 

HERE  follows  a complete  record  of  the  ac- 
tivities of  the  United  States  Patent  Office 
during  the  month,  in  so  far  as  they  apply  to  the 
tea,  coffee,  spice  and  general  grocery  trades : 

Patents  Granted 

Coffee  Compound — John  D.  Fletcher,  Evans- 
ville, lnd.  (JNo.  1,225,816.)  A coffee  compound 
composed  of  caffeine,  caramel  and  a fluid  extract 
of  the.  coffee  bean.  

Breakfast  Food — Grace  Cockrell,  Niagara  Falls, 
N.  Y.  (No.  1,244,586.)  A cereal  food  consisting 
of  about  twelve  parts,  bran,  three  parts  cornmeal, 
three  parts  wheat  and  two  parts  oats. 


Breakfast  Food — Henry  C.  May,  Bowman,  N.  D. 
(No.  1,245,255.)  A process  for  the  treatment  of 
white  corn,  consisting  of  removing  the  hull  from 
the  corn,  adding  boiling  water  to  the  corn,  and 
without  subsequent  boiling  allowing  it  to  stand 
until  cool,  in  grinding  the  moist  corn  and  parching 
the  same.  

Separator  for  Grinding  Mills — Edward  J. 
Steckle,  Dixon,  111.  (No.  1,244,788.)  A separator 
comprising  a separating  chamber,  a vertical  inlet 
pipe  extending  into  the  lower  end  of  said  chamber, 
and  adapted  to  conduct  a blast  of  air  laden  with 
ground  material  thereto,  an  outlet  pipe  from  the 
upper  end  of  said  chamber  in  alinement  with  said 
inlet  pipe,  a rod  extending  horizontally  across  said 
chamber  between  the  two  pipes,  a pair  of  baffle 
plates  having  eyes  at  their  inner  edges,  pivotally 
mounted  on  said  rod  for  swinging  above  and  be- 
low horizontal  positions,  and  operating  rods  rising 
from  said  plates  through  the  top  of  the  chamber 
for  controlling  the  positions  of  said  plates.  (Il- 
lustrated.) 


Plant  for  the  Manufacture  of  Coffee  F.xtract — 
Louis  Etaix,  Paris,  France.  (No.  1,254,129.)  A 
plant  for  the  manufacture  of  coffee  extract,  com- 
prising a closed  vessel  adapted  to  contain  coffee, 
means  for  heating  the  said  vessel  so  as  to  heat 
the  coffee  therein  at  a.  temperature  approximating 
that  of  its  point  of  torrefaction,  a supply  of  cold 
air  or  of  cold  gas,  means  for  directing  a current 
thereof  through  the  coffee,  and  means  for  directly 
transferring  the  said  current,  loaded  with  volatil- 
ized aromatic  substances,  to  a previously  dcaroma- 
tized  coffee  extract.  (Illustrated.) 


Coffee-Making  Urn — Solomon  Barber,  New 
York.  (No.  1,254,301.)  An  apparatus  for  making 
coffee  and  the  like,  comprising  a coffee  receptacle 
having  a coffee  holder  at  its  upper  portion,  a water 
receptacle  having  its  walls  spaced  from  the  walls 


Inventions  Patented  During  the  Month 


of  said  coffee  receptacle  and  surrounding  the  cof- 
fee receptacle,  the  coffee  and  water  receptacles 
having  their  bottoms  adapted  to  be  simultaneously 
heated  by  a burner,  and  a second  water  receptacle 
1 c-low  the  first  two  receptacles,  adapted  to  be 
heated  by  another  burner,  and  pipes  passing  from 
the  interior  of  the  second  water  receptacle  to  the 
interior  of  the  coffee  receptacle  and  the  first  water 
receptacle,  for  conducting  heated  water  to  the 
same  to  form  a heated  water  jacket  between  the 
walls  of  said  coffee  receptacle  and  said  first  water 
receptacle  and  to  make  the  coffee,  said  three  re- 
ceptacles forming  one  unitary  structure.  (Illus- 
trated.)   

Teapot  and  Detachable  Spout  Therefor — Nina 
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May  Oesch,  Woodburn,  Ind.  (No.  1,255,779.)  In 
combination,  a cooking  receptacle  comprising  a 
hollow  body  having  an  outlet  opening,  said  body 
having  an  annular  flange  extending  from  and  ad- 
jacent the  marginal  edge  of  the  outlet  opening,  the 
marginal  edge  of  said  flange  having  an  annular 
groove  V-shaped  in  cross  section,  an  outlet  spout 
threaded  to  the  flange,  the  inner  circumference 
of  the  spout  having  an  annular  flange  provided 
on  one  face  with  an  annular  groove  V-shaped  in 
cross  section  opposite  and  concentric  with  the  first 
groove,  and  a perforated  strainer  plate  having  on 
its  opposite  faces  annular  ribs  V-shaped  in  cross 
section  engaging  said  grooves,  respectively, 
whereby,  upon  screwing  the  spout  home,  tight 
joints  between  the  strainer  and  the  said  flanges 
are  insured.  


Attachment  for  Coffee  Roasters — Samuel  Li- 
berto,  San  Antonio,  Tex.  (No.  1,25 6,336.)  A 

device  of  the  character  set  forth  comprising  a 
storage  hopper,  an  inlet  pipe  connected  to  said 
hopper,  a suction  pipe  connected  to  said  hopper,  a 
screen  cage  located  in  said  hopper  over  the  suction 
pipe,  and  a distributing  pipe  connected  to  the  inlet 
pipe  within  the  hopper  and  having  a cutaway 
portion  in  its  free  end  disposed  adjacent  the  cage 
for  permitting  coffee  to  fall  downwardly  in  the 
hopper  when  abutting  the  cage.  (Illustrated.) 


Trade  Marks  Registered 

Here  is  a list  of  trade  marks  which  have  been 
registered  and  for  which  certificates  have  been 
issued : 

“Ho-ca-co.”  (120,262.)  Howard  & Casey  Co., 
Mount  Vernon  and  Marion,  111.  Cream  of  tartar, 
baking  powder  and  baking  soda.  First  use,  Sept. 
1,  1905. 

“Verona.”  (120,290.)  Roanoke  Coffee  & Spice 
Co.,  Roanoke,  Va.  Coffee.  First  use,  Jan.  1,  1903. 

Registered  Jan.  29,  1918. 


“Vilosa.”  (120,452.)  The  Tebbets  & Garland 
Store,  Chicago.  Coffee.  First  use,  Feb.  11,  I9J4- 
“Vasanta.”  (120,451.)  The  Tebbets  & Garland 
Store,  Chicago.  Tea.  First  use,  Feb.  11,  1914- 
“Gold  Nugget”  and  figure  of  a man.  (120,375.) 
Fort  Smith  Coffee  Co.,  Fort  Smith,  Ark.  Coffee. 
First  use,  June  18,  1917. 

“Gold  Nugget”  and  figure  of  a man.  (120,374.) 
Fort  Smith  Coffee  Co.,  Fort  Smith,  Ark.  Coffee. 
First  use,  June  18,  1917. 


Labels  Registered 

This  is  a record  of  labels  which  have  been 
registered  and  for  which  certificates  have  been 
issued : 

“Nupak.”  (20,444.)  Haas,  Baruch  & Co.,  Los 
Angeles.  Coffee. 

“Taylor’s  Perfection.”  (20,449.)  Charles  M. 
Taylor,  Jr.,  Maple  Shade,  N.  J.  Coffee. 

Registered  Jan.  15,  1918. 


“Perkins’  Royal  Extra  Blend  Coffee.”  (20,485.) 
Roby  P.  Perkins,  Baltimore.  Coffee. 


“Guittard’s  Prue.”  (20,475.)  Guittard  Com- 
pany, San  Francisco.  Chocolate. 

Registered  Jan.  22,  1918. 


“Community.”  (20,500.)  Community  Spice  & 

Coffee  Co.,  Alliance,  Ohio.  Baking  powder. 

“Community.”  (20,501.)  Community  Coffee  & 

Spice  Co.,  Alliance,  Ohio.  Peanut  butter. 

“Community.”  (20,502.)  Community  Coffee  & 

Spice  Co.,  Alliance,  Ohio.  Tea. 

Registered  Feb.  5,  1918. 


ATHLETE 


/o7'*?V-$  /oy,7^5~ 


Trade  Marks  Pending 

“Rob  Roy”  and  figure  of.  (120,653.)  F.  E. 
Royston  & Co.,  Inc.,  Aurora,  111.  Tea,  flavoring, 
spices,  red  pepper.  First  use,  Oct.  19,  1914. 

“Circle”  crossed  by  a panel.  (120,582.)  The 
Jones  Thierback  Co.,  San  Francisco.  Bicarbonate 
soda,  cream  of  tartar  and  baking  powder.  First 
use,  June,  1899. 

“Cato.”  (120,570.)  Francis  W.  Gibson,  Bos- 
ton, Coffee.  First  use,  Aug.  3,  1917. 

“Samore.”  (120,544.)  C.  F.  Bonser  & Co.,  Inc., 
Philadelphia.  Coffee,  tea,  rice,  spices,  cocoa  and 
tapioca.  First  use,  1906. 

“Amcoco.”  (120,541.)  Amsterdam  Coffee  Co., 
Inc.,  New  York.  Coffee.  First  use,  March  7, 
1916.  Registered  Feb.  19,  1918. 


Trade  Marks  Pending 
The  following  trade  marks  have  been  favorably 
acted  upon.  Any  person  who  believes  he  would 
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be  damaged  by  the  registration  of  a trade  mark, 
may  within  thirty  days  enter  opposition  to  pre- 
vent the  proposed  registration.  All  inquiries  per- 
taining to  these  marks  should  be  addressed  to 
The  Tea  and  Coffee  Trade  Journal,  79  Wall 
street,  New  York  City. 

Week  Ending  Jan.  15,  1918 

“Athlete”  and  figure  of.  (103,428.)  Nasiacos 
Importing  Co.,  Chicago.  Olive  oil  and  coffee. 

Week  Ending  Jan.  22,  1918 

“Merrit.”  (107,440.)  A.  H.  Perfect  & Co.,  Ft. 
Wayne,  Ind.  Coffee. 

Week  Ending  Feb.  5,  1918 

“Sunrise.”  (92,110.)  Miner,  Read  & Tullock, 
New  York.  Canned  vegetables  and  fruits,  coffee 
and  spices. 

“A  B S.”  (96,278.)  The  Symns  Grocer  Co., 

Atchison,  Kan.  Tea,  coffee,  spices,  peanut  butter, 
pickles,  mustard  and  vegetables. 

“C.  B.  C.,”  enclosed  in  a wreath  of  flowers. 
(105,487.)  The  Cullen  Brokerage  Co.,  Omaha, 
Neb.  Canned  fruits,  canned  vegetables,  canned 
fish,  dried  fruits,  tea,  flavoring  extracts  for  foods 
and  spices. 

“Figure  of  a tea  tree.”  (106,359.)  M.  J. 

Brandenstein  & Co.,  San  Francisco.  Tea. 

“Circle”  crossed  by  a panel.  (106,565.)  The 
Jones,  Thierback  Co.,  San  Francisco.  Coffee,  tea 
and  flavoring  extracts  for  foods. 

“White  Bird.”  (106,976.)  Samuel  Miller, 
Brooklyn,  N.  Y.  Mayonnaise,  jellies,  peanut  but- 
ter, preserved  fruits  and  fruit  marmalades. 

“Lark”  and  figure  of.  (107,565.)  Samuel  M. 
Newmark,  Los  Angeles.  Coffee. 

“Baron.”  (107,622.)  Samuel  Mahon  Co.,  Ot- 
tumwa, la.  Coffee. 

“Hi-Lo.”  (107,745.)  Alfred  Churchman, 
Kansas  City,  Mo.  Coffee. 

“Nupak.”  (107,943.)  Haas,  Baruch  & Co.,  Los 
Angeles.  Coffee. 

“Portrait  of  the  Applicant.”  (107,323.)  Bertha 
Leibbrandt,  San  Francisco.  Germinated  grain 
used  in  the  preparation  of  a food  beverage. 

Week  Ending  Feb.  12,  1918. 

“Majestic.”  (107,122.)  George  P.  Papadopulos, 
New  York.  Olive  oil. 


A NEW  PACKING  FOR  FOODSTUFFS 
An  Irish  inventor  of  Belfast  is  marketing  a new 
packing  for  foodstuffs.  By  treating  waste  prod- 
ucts from  flax  mills  the  chemist  obtains  a packing 
for  eggs  and  other  perishable  foodstuffs,  which 
he  claims  prevents  their  deteriorating  or  being 
destroyed  from  bacteriological  or  other  causes. 


WAR  SAVINGS  IN  THE  TRADE 
A large  number  of  tea,  coffee,  spice  and  grocery 
firms  are  using  war-savings  slogans  on  their  let- 
terheads to  stimulate  thrift  among  their  corre- 


spondents. Among  the  most  popular  are: 

“Ask  your  Postman  for  a Thrift  Stamp.” 

“Save  on  food  and  buy  Thrift  Stamps.” 

“A  quarter  a day  keeps  the  Kaiser  away.” 

“A  quarter  for  Uncle  Sam,  no  quarters  for  the 
Kaiser.” 

“Lick  War  Savings  Stamps  and  help  lick  the 
Kaiser.” 

‘‘Seal  the  Kaiser’s  fate  with  War  Savings 
Stamps.” 

“Buy  a Thrift  Stamp  and  stamp  out  Prus- 
sianism.” 

These  slogans  are  either  printed  on  the  letter- 
heads or  stamped  by  means  of  a rubber  stamp. 


THE  UPLIFT  CORNER 


Helpful  Thoughts  and  Verses  that  Make 
for  Self-Reliance  and  Freedom,  in 
Blending  Sentiment  with 
Business 


COMMONPLACE 

“A  commonplace  life,”  we  say,  and  we  sigh ; 

But  why  should  we  sigh  as  we  say? 

The  commonplace  sun  in  the  commonplace  sky 
Makes  up  the  commonplace  day. 

The  moon  and  the  stars  are  commonplace  things, 
And  the  flower  that  blooms  and  the  bird  that 
sings. 

But  dark  were  the  world  and  sad  were  our  lot 
If  the  flowers  had  failed  and  the  sun  shone  not; 
And  God,  who  studies  each  commonplace  soul, 
Out  of  commonplace  things  makes  His  beautiful 
whole. 


LITURGY 

That  I may  have  Tenderness  for  the  meek;  that 
I may  be  kind  to  my  neighbors,  good-natured  to 
my  companions,  and  hospitable  to  strangers.  Help 
me,  O God! 

That  I may  be  averse  to  craft  and  over-reach- 
ing, abhor  extortion,  and  every  kind  of  weakness 
and  wickedness.  Help  me,  O God! 

That  I may  have  constant  regard  to  honor  and 
probity;  that  I may  possess  an  innocent  and  good 
conscience,  and  at  length  become  truly  virtuous 
and  magnanimous.  Help  me,  O God! 

That  I may  refrain  from  calumny  and  detrac- 
tion ; that  I may  abhor  deceit,  and  avoid  lying, 
envy,  and  fraud,  flattery,  hatred,  malice,  , and 
ingratitude.  Help  me,  O God! — Benjamin 
Franklin. 


Sympathy  is  like  the  consistency  of  colors — all 
the  woes  of  earth  blend  to  make  it  beautiful. — 
George  Beebe. 
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OUR  BUSINESS  CREED 

We  believe  the  basic  principle  on  which  a trade  paper  should  build  is  SERVICE — service  to  readers  and  service  to  advertisers,  in  a 
way  to  promote  the  welfare  of  the  general  public. 

We  believe  in  the  application  of  the  TRUTH  to  the  editorial,  news  and  advertising  columns. 

We  believe  in  the  utmost  frankness  regarding  circulation. 

We  believe  the  highest  efficiency  can  be  secured  through  a CIRCULATION  OF  QUALITY  rather  than  of  quantity — that  character 
and  not  mere  numbers,  should  be  the  criterion  by  which  the  value  of  a publication  should  Dfc  judged. 

We  do  not  publish  free  reading  notices  or  paid  “write  ups.” 
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• AS  TO  COFFEE  ROASTER  PROFITS 

With  a view  of  getting  at  the  truth  about  the  charges  of  profiteering  in  roasted  cof- 
fees made  by  certain  green  coffee  interests,  we  are  conducting  an  independent  investi- 
gation of  goffiee  roaster  profits. 

Judging  by  the  information  already  received,  it  would  appear  that,  except  in  isolated 
instances,  coffee  roasters  are  not  making  greater  profits  than  before  the  war. 

Again,  it  would  appear  that  it  isn’t  true,  as  alleged,  that  the  roaster  has  not  shared 
decided  market  declines  with  the  retailer  during  the  war  period; 

Considerable  misapprehension  exists  among  the  green  coffee  men  because  they  do  not 
have  an  intimate  knowledge  of  the  coffee  roasting  business.  Undoubtedly  it  is  true,  as  has 
been  claimed  by  the  roasters,  that  there  have  been  large  increases  in  the  cost  of  doing 
business.  In  no  instance  that  we  have  been  able  to  authenticate  thus  far  has  there  been 
anything  that  could  be  characterized  as  profiteering. 


SEEK  ONLY  A “REASONABLE  PROFIT” 

For  the  benefit  of  those  coffee  licensees  who  may  have  any  question  as  to  how  the 
reasonable  profit  rule  should  be  interpreted,  it  is  well  to  bear  in  mind  that  the  attitude 
of  the  Food  Administration  is  that  no  commodity  should  be  sold  at  a margin  of  advance 
above  the  delivered  cost  to  the  licensee  of  the  particular  goods  sold  that  will  yield  him 
any  greater  profit  than  he  customarily  enjoyed  on  the  same  commodity  in  the  pre-war 
period  on  an  even  market  under  freely  competitive  conditions. 
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The  government  recognizes  that  costs  of  doing  business  have  advanced  and  permits 
the  licensee  to  take  into  account  such  necessary  increases.  This  does  not,  however,  give 
the  merchant  any  license  to  exact  an  excessive,  unjust  or  discriminatory  profit,  notwith- 
standing his  pre-war  practice. 

The  President  and  the  Congress  voice  in  the  Food  Administration  Act  the  country’s 
outcry  against  speculation  and  profiteering.  The  cost  basis,  or  reasonable  profit  rule, 
effective  during  the  period  of  the  war  between  the  United  States  and  Germany,  has  been 
frequently  approved,  during  the  war  and  before,  in  other  fields  as  well  as  in  food  manufac- 
ture and  distribution.  Its  aim  is  and  has  been,  not  to  eliminate  or  curtail  reasonable 
profits,  but  to  curb  him  who  would  make  the  nation’s  necessity  in  her  very  grave  and 
present  danger  the  excuse  or  occasion  for  selfish  and  excessive  gains,  and  to  require 
that  the  profits  of  war  shall  not  exceed  those  of  peace. 


URGING  PREPAREDNESS  IN  THE  COFFEE  TRADE 
There  is  much  food  for  thought  in  W.  H.  Aborn’s  article  on  “The  Trade  After  the 
War,’  printed  in  this  issue.  If  only  a few  of  the  changes  in  the  coffee  business  foreseen 
by  Mr.  Aborn  as  a result  of  the  war  come  to  pass,  it  would  seem  that  the  elimination  of 
many  of  the  trade  factors  between  the  grower  and  consumer  must  be  a logical  result.  It 
behooves  every  man  in  the  trade  to  examine  carefully  into  his  relation  to  the  business. 
Let  him  not  deceive  himself  into  thinking  he  is  an  absolutely  necessary  cog  in  the  dis- 
tribution machinery,  if  he  isn’t.  The  government  may  sooner  or  later  decide  that  he  is 
not  necessary.  What  he  needs  and  what  is  needed  by  the  trade  as  a whole  is  a greater 
vision.  The  trade  needs  to  wake  up  now,  while  yet  there  is  time,  and  face  the  issue.  As 
the  war  is  prolonged,  governmental  control  of  the  coffee  business  must  tighten  all  along 
the  line.  Some  of  the  distributing  factors  are  likely  to  suffer.  Perhaps  many  will  have 
to  make  radical  changes  in  their  businesses.  Be  prepared ! 


A MILLION  DOLLARS  FOR  COFFEE  PUBLICITY 
In  1912  the  coffee  roasters  sent  a committee  to  Brazil  to  solicit  funds  for  a coffee 
propaganda  in  America.  It  took  them  six  years  to  “bring  home  the  bacon,”  but  the  an- 
nouncement of  the  signing  of  the  coffee  publicity  pact  on  March  4,  1918,  means  that  at 
last  it  is  an  accomplished  fact.  Two  names  loom  big  in  this  achievement.  One  is  that 
of  Ross  W.  Weir  in  America  and  the  other  is  that  of  Louis  R.  Gray  in  Brazil,  Americans 
both,  and  entitled  to  the  fullest  measure  of  praise  for  good  salesmanship  in  selling  the  plan 
to  our  Brazilian  ally.  It  is  to  be  hoped  that  the  work  of  the  Joint  Coffee  Trade  Public- 
ity Committee  will  be  suitably  memorialized. 

We  have  yet  to  learn  the  essential  details  of  the  Committee’s  plan  of  propaganda,  but 
with  all  the  good  advice  that  has  been  offered,  it  ought  to  be  able  to  spend  the  money 
wisely,  and  in  a manner  calculated  to  secure  the  fullest  co-operation  from  all  branches 
of  the  trade.  The  right  kind  of  publicity  will  do  much  to  combat  the  unchivalrous  attacks 
made  upon  the  Great  American  Beverage  and  to  permanently  establish  its  position  in  the 
public  confidence  as  a pure  stimulant  compounded  in  Nature’s  own  laboratory  and  one 
of  the  chief  joys  of  life. 


GEORGE  W.  LAWRENCE,  COFFEE  REGULATOR 
We  wish  Mr.  Lawrence  well  in  his  new  job  as  .coffee  regulator.  It  is  at  once  an 
honor  and  a responsibility.  No  man  could  be  more  generally  acceptable  to  the  coffee  trade. 
Mr.  Lawrence  brings  to  the  office  years  of  experience  as  a green  coffee  merchant  and  his 
close  association  with  the  roasting  trade  should  give  him  a nice  understanding  of  the  roast- 
ers’ problems. 

In  connection  with  whatever  steps  the  Food  Administration  may  find  it  necessary  to 
take  to  further  regulate  the  coffee  business,  we  have  two  suggestions  to  offer : Let  them 
not  be  taken  until  due  consideration  be  given  the  rights  of  all  parties  involved  and  then 
let  there  be  no  hesitancy  about  giving  out  the  fullest  information  concerning  the  new  rules 
and  their  enforcement  to  all  comers.  There  should  be  no  interpretations  or  legal  opin- 
ions not  available  to  every  one. 


MISCELLANEOUS  TRADE  NEWS 

<1  A Department  Covering  the  Activities  and  Developments  of  the  Man- 
ufacturing Tea,  Coffee,  Spice  and  Fine  Grocery  Interests  and  the  Supply  Trades 


LIN  CAN  SUBSTITUTES 


Some  of  the  Advantages  of  Fiber  and  Composite 
Packages — A Partial  List  of 
Manufacturers 


ERTAIN  of  the  newer  types  of  all-paper 
packages 'designed  for  coffee,  cocoa  and  other 
dry  products  were  described  in  the  preceding 
issue.  This  article  will  have  to  do  with  not  only 
all-paper  containers  but  also  those  made  of  tin 
and  fiber,  the  idea  being  to  suggest  to  packers 
sources  of  supply  for  these  modern  packages,  also 
to  present  their  respective 
merits  as  outlined  by  the 
manufacturers. 

With  one  or  two  excep- 
tions round  all-paper  cans 
are  very  similar  in  construc- 
tion, being  made  of  spirally- 
wound  fiber  of  varying 
thickness  and  fitted  with 
paper  caps.  The  distinc- 
tions between  them  lie 
mainly  in  the  methods  used 
for  making  them  flavor  re- 
taining and  moisture  proof. 
Some  manufacturers  have 
developed  special  liners, 
while  others  are  featuring 
paraffined  packages,  the 
paraffine  being  applied  on 


Paper  Package 
Advertised  by  One 
Manufacturer 


either ‘one  or  both  sides. 

There  is  a considerable  demand  for  round,  com- 
posite cans,  and  certain  manufacturers  are  turning 
out  tin  and  fiber  as  well  as  all-fiber  packages.  The 
composite  cans  are  usually  made  with  a tin  bot- 
tom, sealed  on,  fiber  sides  and  a tin  top,  with 
either  slip  or  friction  cover.  Tin  ends  make  the 
package  more  rigid  and  substantial,  but  the  all- 
fiber can  is,  of  course,  less  expensive  and  lighter, 
thus  reducing  shipping  charges. 

The  demand  for  round  paper  cans  is  increasing, 
because  it  is  possible  to  substitute  them  for  the 
familiar  round  tin  can  without  altering  the  gen- 
eral appearance  of  the  container.  This  is  an 


important  consideration  with  the  packer  who  has 
identified  his  product  in  the  minds  of  the  con- 
sumer with  a round  package. 

Packers  have  been  slow  to  shift  from  tin  to 
paper,  being  reluctant  to  experiment  with  an 
untried  package  and  also  be- 
cause they  feared  the  effect 
upon  their  trade.  Some  have 
met  the  problem  by  taking  the- 
consumer  into  their  confidence, 
explaining  the  situation  by 
means  of  circulars  placed 
within  each  package.  This 
serves  to  create  good  will  and 
tends  to  offset  any  unfavorable 
All-Fiber  Con-  impression  the  consumer  may 
tainer,  have  had.  The  new  package  is 
Paraffined  thus  turned  into  a distinct  ad- 
vertising asset. 


Joseph  Tetley  & Sons  are  now  using  cartons  to 
a considerable  extent,  whereas  before  the  war 
they  used  tin  almost  exclusively.  Their  explana- 
tion, as  given  on  a printed  slip  enclosed  in  each 
package  of  tea,  is  as  follows : 


Another  Type  of 
the  All-Fiber 
Package 


In  order  to  release  as  much 
tin  plate  as  possible  for  Gov- 
ernment purposes  and  to  help 
provide  for  the  packing  of  more 
perishable  food  products,  we 
have  adopted  this  new  style 
package  for  quarter-pound  sizes. 
The  parchment  lining  and  sealed 
wax  wrapper  will  preserve  the 
natural  fragrance  of  the  tea  and 
exclude  all  impurities. 

The  reverse  side  of  the 
leaflet  shows  Grandma 
drinking  her  favorite  bev- 
erage, also  a reproduction 
of  the  Tetley  package. 

B.  Fischer  & Co.,  New 
York,  packers  of  Hotel 


Astor  coffee,  who  have  lately  adopted  a paper 
package,  advertise  it  by  means  of  display  cards, 
which  carry  a reproduction  of  the  container  and 
read : ^Moisture  proof  and  parchment  lined, 


keeps  the  goodness  well  confined.” 

The  W.  A.  Jameson  Coffee  Company,  Vic- 
toria, B.  C.,  encloses  a circular  with  each  paper 


s 
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coffee  package  giving  five  reasons  for  the  new 
container,  among  them  being  “to  conserve  tin 
and  to  help  win  the  war.” 

Makers  of  Round  Paper  Cans 
The  following  partial  list  of  manufacturers  of 
round*  paper  cans  will  be  helpful  to  packers  of 
coffee,  cocoa,  spices,  baking  powder,  etc.,  who  are 
experiencing  difficulty  in  securing  adequate  sup- 
plies of  paper  containers  or  who  have  yet  to 
adopt  them.  These  names  are  in  addition  to  the 
firms  mentioned  in  the  February  issue : 

Continental  Paper  Bag  Company,  17  Battery 
Place,  New  York;  all-fiber,  paraffined  and  non- 
paraffined,  slip  cover,  non-sifting. 

W.  C.  Ritchie  & Co.,  400  South  Green  street, 
Chicago ; all-fiber,  also  tin  and  fiber,  paraffined  or 
grease-proof  liner,  friction  or  slip  cover  tin  tops, 
also  fiber  covers,  any  color  desired. 

Union  Paper  Company,  844  Washington  street, 
New  York;  all-paper  or  com- 
posite, slip  covers,  body-lined 
with  moisture-proof  paper. 

Single  Service  Packaging 
Corporation,  Metropolitan 
Tower,  New  York;  all-fiber, 
paraffined  or  non-paraffined, 
slip  cover,  also  special  covers. 

Empire  Paper  Can  & Tube 
Company,  155  Bank  street, 
New  York  City;  all-fiber,  slip 
covers. 

St.  Louis  Paper  Can  & Tube 
Company,  St.  Louis ; all-fiber, 
also  tin  and  fiber,  damp-proof 


Tin- Fiber  Can, 
With  Friction 
Cover 


construction. 

The  American  Can  Company,  New  York  and 
Chicago ; all-fiber,  parchment  lined  and  moisture 
proof,  paraffined  and  non-paraffined,  also  tin  and 
fiber. 


TRADE  ADVERTISING  IN  WAR  TIMES 
The  purpose  of  trade  advertising  in  war  times 
is  not  alone  to  sell  goods  but  also  to  keep  the 
machinery  of  distribution  functioning,  so  that  it 
will  be  in  gear  when  business  assumes  its  accus- 
tomed pace.  It  is  the  duty  of  the  manufacturer 
to  maintain  the  morale  of  his  trade  during  the 
war.  His  dealers  are  looking  to  him  for  guidance 
and  advice.  This  is  the  big  opportunity  for  trade 
advertising  while  the  war  lasts. — Printers’  Ink. 


War-Savings  Stamps  are  cheap,  convenient  and 
a real  investment.  Buy  your’s  to-day  and  help 
“Can  the  Kaiser.” 


AN  APPEAL  TO  ALL  SHIPPERS 


Explaining  the  Imperative  Need  for  Definite, 
Practical  Co-Operation  to  Keep  Freight 
Moving  and  Relieve  Congestion 

'T'HE  growing  menace*  of  the  freight  transpor- 
tation  situation  has  induced  the  Associated 
Business  Papers,  Inc.,  New  York,  through  their 
executive  committee,  to  formulate  a plan  for 
definite,  practical  co-operation  by  shippers  to  re- 
lieve terminal  congestion  and  keep  freight 
moving. 

The  following  plan  calls  for  ACTION,  now, 
and  shippers  everywhere  are  urged  to  bring  it  to 
the  attention  of  the  proper  organizations  for  that 
purpose. 

To  win  this  war  we  must  do  things — do  them 
quickly,  with  less  labor  and  less  waste.  We  must 
increase  valuable  activity  and  decrease  wasteful 
activity.  We  are  at  present  suffering  from  a 
decrease  of  activity  all  along  the  line.  This 
decrease  comes  from  the  inadequacy  of  the  dis- 
tribution system.  It  is  time  for  the  producer  of 
raw  material,  the  manufacturer,  the  warehouse- 
man, the  jobber  and  the  dealer  to  understand  that 
distribution,  the  movement  of  materials  from  the 
point  of  production  to  the  point  of  frabrication, 
and  the  movement  of  goods  from  the  point,  of 
fabrication  to  the  point  of  consumption  is  the 
foundation  of  all  industrial  endeavor. 

Government  Needs  Your  Co-operation 

Neither  the  efficient  control  of  government 
bodies  nor  the  wisdom  of  the  railroad  men  can 
solve  the  whole  problem.  A large  part  of  the 
difficulty  is  the  local  and  short-haul  difficulty, 
resulting  in  congestion  which  extends  back  into 
the  main  arteries  of  transportation.  It  is  time 
for  the  business  man  in  all  lines  of  endeavor  to 
realize  that  he  is  not  merely  a buyer  of  transpor- 
tation, at  a price  per  mile  or  per  ton,  but  that 
adequate  transportation  service  is  absolutely 
necessary  to  the  profits  of  his  business.  At  the 
present  time  the  interest  charges  on  goods  in 
transit  frequently  amount  to  very  much  more 
than  double  the  cost  of  the  transportation,  while 
the  cost  of  waste,  due  to  inability  to  secure  ma- 
terials and  ship  goods,  runs  into  much  larger 
figures. 

For  these  reasons  all  men  who  secure  their 
livelihood  from  the  production  of  materials  or 
goods  and  the  sale  of  those  products  should  be 
interested  in  pushing  for  these  items  which  will 
enable  us  to  build  up  an  adequate  transportation 
system. 
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The  Government  has  now  assumed  control  of 
the  railroads,  and  Director-General  McAdoo  has 
surrounded  himself  with  an  able  staff  of  practical 
and  successful  railroad  operators.  A National 
Highway  Committee  has  been  appointed,  with 
Roy  D.  Chapin,  president  of  the  Hudson  Motor 
Car  Company,  as  its  head,  and  the  Board  of 
National  Waterways  Association  is  working  with 
the  official  committee  on  this  problem.  Under 
these  circumstances,  and  having  in  mind  that  we 
have  not  in  our  industries  displayed  any  well 
organized  efforts  to  aid  in  the  solution  of  the 
traffic  problem,  it  is  our  recommendation  that  the 
matter  will  be  best  served  by  our  full  co-operation 
with  these  governmental  bodies.  It  is  time  to 
quit  kicking  about  rules  which  are  established  in 
the  endeavor  to  clean  up  the  situation,  and  to  co- 
operate in'^ush  a whole-hearted  and  intelligent 
way  that  the  tangle  of  transportation  difficulty 
may  be  more  rapidly  untied  and  the  situation 
cleared  in  record  time. 

It  is  recommended  for  this  reason  that,  gener- 
ally speaking,  the  shipper  should  be  urged  to 
foster  movements  in  the  following  directions : 

For  the  Improvement  of  Railroad  Service 

1.  The  provision  of  adequate  rules  to  secure 
the  full  efficiency  of  transportation  service. 

2.  This  includes  establishing  proper  charges 
for  freight  and  demurrage  and  the  enforcement 
of  equitable  rules  for  loading  and  unloading, 
shipping  and  packing. 

For  the  Highways 

1.  The  extension  of  paved  highways. 

2.  Provision  for  keeping  these  highways  open 
at  all  seasons. 

3.  Proper  provision  for  the  maintenance  of 
these  highways. 

For  the  Waterways 

1.  The  construction  of  barges  and  small  tow- 

boats to  provide  for  the  adequate  use  of  existing 
waterways.-  _ . . 

2.  Provision  for  putting  into  shape  existing 
waterways  that  have  been  allowed  to  become 
obsolete. 

3.  Provision  for  the  wise  extension  of  these 
waterways  to  correlate  with  the  railroad  system. 

As  a measure  of  relief  from  the  present  con- 
gestion, it  is  recommended  that  the  shipper  be  ad- 
vised that  he  can  materially  aid  himself  in  the 
improvement  of  his  own  transportation  condi- 
tions and  the  elimination  of  the  excessive  costs  of 
not  being  able  to  do  business,  by  carrying  out  the 
following  suggestions : 


In  Connection  With  the  Railroads 

1.  Co-operate  and  put  it  over.  Do  not  kick  at 
changes. 

2.  Load  and  unload  promptly.  Do  not  wait 
for  a convenient  season. 

3.  Load  to  capacity. 

4.  Do  not  reconsign  en  route.  Decide  the 
destination  before  the  goods  leave. 

3.  Pack  securely  and  mark  plainly. 

In  Connection  With  the  Highways 

1.  Make  a survey  of  all  the  incoming  and  out- 
going freight  handled  within  zones  of  10,  25,  50 
or  75  miles  from  your  city. 

2.  Ship  all  goods  to  be  delivered  within  the 
above  zones  over  the  road  by  motor  trucks. 

3.  Demand  that  all  goods  to  be  shipped  to 
merchants  in  your  city  and  originating  within  the 
zones  mentioned  be  delivered  by  motor  trucks. 

4.  Make  a census  of  all  motor  trucks  in  your 
town  available  for  this  work. 

5.  Take  up  with  your  local  offices  of  the  na- 
tional express  companies  and  your  local  haulage 
and  express  concerns  as  to  how  far  they  can 
extend  their  present  delivery  routes. 

6.  Select  a committee  of  the  best  traffic  man- 
agers of  the  concerns  in  your  city  to  lay  out  a 
detailed  plan  to  suit  your  own  local  conditions 
and  determine  upon  the  fair  rates  to  be  charged. 

7.  Arrange  for  a sufficient  number  of  receiv- 
ing platforms  or  warehouses  where  you  can  use 
horse  wagons  and  motor  trucks  up  to  3-ton  capa- 
city to  deliver  and  set  down  goods,  leaving  for 
the  larger  trucks  the  running  between  the  main 
points  in  the  zones.  Do  not  try  to  make  the 
trucks  running  overland  between  the  main  points 
do  pick-ups  and  deliveries.  It  cuts  down  their 
efficiency  and  makes  the  maintenance  of  schedules 
impossible. 

8.  Put  some  trucks  in  the  overland  haul  work 
on  definite  leaving  schedules,  so  that  goods  can 
be  delivered  to  the  receiving  platforms  or  ware- 
houses in  time  to  make  up  full  loads  to  any  given 
points. 

9.  Arrange  a Return  Loads  Bureau.  Arrange 
with  the  local  telephone  companies  to  give  your 
regular  telephone  number  to  any  inquirer  calling 
up  and  asking  for  Return  Loads  Bureau.  Post 
notices  in  the  offices  of  all  of  your  merchants  that 
you  have  established  a Return  Loads  Bureau. 
Post  similar  notices  in  conspicuous  places  in  the 
smaller  towns  and  cities  through  which  trucks 
running  to  or  from  your  city  will  have  to  pass. 
This  will  enable  your  trucks  and  those  of  private 
truck  contractors  doing  this  kind  of  haulage  and 
entering  your  city  to  quickly  collect  loads  to  be 
transported  to  their  home  cities. 

to.  Bring  all  pressure  to  bear  upon  your 
mayor  and  the  governor,  and  thence  to  your  high- 
way commissioners,  to  keep  all  the  main  highways 
leading  out  of  your  city  open  during  the  winter 
months. 


NEW  EQUAL  VALUE  ASSORTMENTS 

Puritan  China  will  delight  your  most  discriminating  patrons.  Ask  for  samples 
and  details— there’s  no  obligation. 

THE  LIMOGES  CHINA  CO.  w.  i.  gahris,  Pres.  SEBRING,  OHIO 
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“But  Don’t  You  Make  Packages  For 
Anything  Besides  Coffee  and  Tea?” 


In  the  beginning,  of  course,  CC. he  UNION  DUPLEX  BAG  was  de- 
signed to  contain  simply  Coffees  and  Teas.  In  the  same  way,  ^he 
UNION  DUPLEX  SACK  was  intended  purely  as  a “display-package” 
for  Flours  and  Meals. 

But  enterprising  Merchants  have  taught  us  the  adaptability  of  both  lines 
for  all  manner  of  dry,  non-perishable  foodstuffs — Spices,  h ice,  Tapioca, 
various  prepared  Breakfast  Cereals,  Dried  Fruits,  etc.,  etc. 

Sometimes  it  is  a large,  sturdy  Sack  (either  unlined  or  duplex)  for  bulk 
or  parcel  post  shipment;  sometimes  it  is  a fancy  “counter-unit”  which 
must  be  “different  from  anything  now  on  the  market”;  and  sometimes  a 
tiny  transparent  Glassine  Bag  for  samples  of  Cloves  or  Tea. 

Whenever  package  costs  oppress  these  Merchants,  they  find  out  what 
our  “Specialty  Department”  can  do.  And  we  have  so  seldom  failed 
them  that  they  now  have  a new  conception  of  “a  paper  bag.  ” 

UNION  BAG  & PAPER  CORPORATION 

( Name  of  the  Nearest  Selling  Agent  upon  request) 
PRINCIPAL  OFFICES  - WOOLWORTH  BUILDING  - NEW  YORK  CITY 

Just  between  business  men:  In  business  one  forgets  birth,  prejudice,  pleasure  and  some- 
times even  health,  in  faithful  and  energetic  support  of  “the  house”  and  “the  chief”.  The 
Great  War  is  super-business.  The  Nation  is  now  “the  house”;  “the  chief”,  our  President. 


When  Writing  Advertisers,  Kindly  Mention  The  Tea  and  Coffee  Trade  Journal 
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II.  Bring  all  pressure  to  bear  on  the  proper 
authorities  toward  the  resumption  of  the  con- 
struction of  main  line  highways  at  the  earliest 
possible  moment  this  spring,  and  for  a proper 
maintenance  of  the  roads  all  year  around. 

In  Connection  With  Waterways 

1.  Secure  information  upon  transportation 
available  on  existing  waterways  covering  short 
hauls. 

2.  Get  behind  the  movement  for  immediate 
production  of  barges  for  the  large  canals,  such 
as  the  Erie  barge  canal,  which  would  relieve  the 
freight  situation  between  the  lakes,  coal  regions 
and  the  important  centers  on  the  Atlantic  sea- 
board. 

3.  Take  up  with  the  traffic  manager  of  your 
business  and  the  traffic  expert  of  the  local  cham- 
ber of  commerce  the  possibility  of  the  use  of 
waterways  for  any  part  of  your  freight  move- 
ment, and  arrange  shipping  plans  accordingly. 

TEA  FOR  EXPORT 

The  Foreign  & Home  Products  Corporation,  93 
Front  street,  New  York  City,  is  specializing  in 
teas  packed  for  export.  This  firm  is  prepared  to 
supply  teas  in  leads  and  tins  up  to  one  pound. 
Caddies  and  boxes,  lead  lined  and  iron  strapped, 
of  5 to  25  pounds  capacity,  as  well  as  original 
boxes,  chests  and  cas£s,  iron  strapped,  are  also 
supplied.  At  present  many  foreign  buyers  are 
submitting  samples  of  teas  to  export  houses  here 
that  were  purchased  in  England  and  the  Far  East. 
The  Foreign  & Home  Products  Corporation  states 
that  it  can  furnish  faithful  matches  for  these  teas, 
and  is  in  a position  to  assist  export  agents  to  build 
a profitable  tea  business  with  South  America  and 
other  tea-consuming  countries  now  out  of  touch 
with  former  sources  of  supply. 


BIG  YEAR  FOR  SHREDDED  WHEAT 
The  report  of  President  Fred  Mason  at  the 
annual  meeting  of  the  stockholders  of  the 
Shredded  Wheat  Company,  held  recently  at  the 
Buffalo. plant,  showed  that  the  company  had  paid 
6 per  cent  dividends  on  the  preferred  stock  and  8 
per  cent  on  the  common  for  the  year  1917.  In 
addition  to  these  expenditures  large  sums  were 
spent  for  factory  improvements  and  extensions. 
The  report  also  showed  that  although  the  com- 
pany is  restricted  to  70  per  cent  of  its  normal  pro- 
duction, economies  have  been  effected  that  will 
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pillow  the  company  to  carry  on  a prosperous  busi- 
ness in  1918. 

The  following  officers  were  elected : A.  J. 

Porter,  chairman ; Fred  Mason,  president ; G.  A. 
Mitchell,  vice-president;  Frank  L.  Monis,  treas- 
urer ; R.  Warren  Ogden,  secretary.  Board  of  di- 
rectors, Joseph  Henderson,  Toronto ; Fred  Mason, 
Niagara  Falls;  Ogden  L.  Mills,  New  York;  G.  A. 
Mitchell,  Buffalo ; A.  J.  Porter,  Niagara  Falls ; 
R.  W.  Pomeroy,  Buffalo ; De  Lancey  Rankine, 
Niagara  Falls;  Paul  A.  Schoellkopf,  Niagara 
Falls ; C.  M.  Smith,  Buffalo.  Executive  com- 
mittee : A.  J.  Porter,  G.  A.  Mitchell,  R.  W.  Pome- 
roy, C.  M.  Smith,  De  Lancey  Rankine  and  Fred 
Mason.  

A MANUFACTURER’S  BUSINESS  CREED 

On  the  back  of  its  business  cards  the  National 
Packaging  Machinery  Company,  Boston,  Mass., 
is  printing  the  following  creed : 

“We  believe  in  the  opportunity  for  service 
which  consists  of  educating  the  consuming  public 
to  the  true  economic  advantages  of  foods  and 
other  non-fluid  products  in  paper  packages.  We 
believe  in  the  universal  medium  of  motion  pic- 
tures to  clearly  show'  (first)  why  paper  is  now 
the  cheapest  known  container  material  and  why 
cartons  can  be  produced  more  economically  than 
any  other  type  of  paper  package;  (second)  how 
certain  types  of  cartons  can  be  mechanically  pro- 
duced throughout,  and  how  such  all-paper  pack- 
ages can  be  made  to  thoroughly  and  satisfactorily 
protect  their  contents  from  volatilization  or  de- 
terioration by  the  absorption  of  moisture  or  other 
contaminating  influences.  We  believe  in  a closer 
association  of  interests  among  the  packers,  carton 
makers  and  packaging  machine  builders,  looking 
particularly  to  a better  standardization  of  pack- 
ages and  equipment.  We  believe  that  the  ap- 
pointed time  is  now.” 


AN  EXPORTER’S  HOUSE  ORGAN 
• The  Vulcan  Trading  Corporation,  a subsidiary 
of  the  Vulcan  Steel  Products  Company,  New 
York,  publishes  an  excellent  house  organ  that  has, 
in  the  words  of  the  publication’s  editor,  “de- 
veloped into  an  international  magazine,  and  is  a 
welcome  monthly  visitor  to  all  parts  of  the 
world.”  The'  February  issue  contains  20  pages 
and  many  articles  and  illustrations  of  value  to 
firms  interested  in  foreign  trade. 


1 ^iiiiiiiiiiiiiiiiiiiiiiitiiifiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiitiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiNiiiitiiiiiiiiiiiiiiiiiiiiiiiiiitniiliiiiiiiiiiiiiiiiiiiiiiiiiiiiiiliiiiiiMiiiiiiiiii^  

PUREST  AND  BEST  BAKING  POWDERS 

Cream  of  Tan-tar  and  Pure  Phosphate 

Buyers  Private  Brands  at  Attractive  Prices 

Also  High  Grade  Cocoas  under  Private  Brands 

MANHATTAN  BAKING  POWDER  CO.,  264  Spring  St.,  New  York 

= luiiiiiiiiiiiiiiiiiiiuiiiiiiiiiiiiiaiiiiiiiiiuitiii = 
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Lincoln  Said  You  Couldn’t  Fool  All 
Of  The  People  All  Of  The  Time 

Many  claims  are  being  made  for  the  cheap  types  of  paper  containers,  cartons, 
etc.  which  cannot  be  substantiated  in  practice.  A carton  or  spiral  tube  surface- 
coated  with  paraffin  or  surface-lined  with  parchment  will  absolutely  not  hold 
and  conserve  aromatic  products  such  as  coffee  as  compared  to  tin  cans. 

Packers  of  packaged  coffee  who  think  otherwise  are  only  fooling  themselves 
and  possibly  (for  a short  time)  the  consuming  public.  In  time  a reaction  is 
bound  to  come  and  the  good  will  value  attending  the  brand  of  coffee  imperfectly 
packaged  be  seriously  injured.  Coffee  quickly  goes  stale  in  such  packages, 
Mrs.  Consumer  may  not  know  the  cause  but  she  will  remember  the  name  of  the 
brand  that  failed  to  satisfy  and  quickly  change  her  allegiance  to  one  that  does. 

A natural  query  to  such  coffee  packers  is  “if  the  proper  conservation  of  your 
product  on  the  grocer’s  shelves  and  in  the  consumer’s  kitchen  cuts  so  little 
figure  why  did  you  ever  use  tins  ? ” 


is  the  trade  name  of  a package  that  is  practically  a duplicate  of  a tin  can  ex- 
cept the  Napacan  is  made  entirely  of  paper.  It  is  manufactured  under  a scien- 
tific process  involving  a real  principle  by  which  its  impervious  qualities  are  built 
into  it.  For  products  for  which  it  is  suitable  the  Napacan  is  just  as  impervious 
as  tin,  in  fact  better  in  many  cases;  for  instance  the  Napacan  doesn’t  sweat. 

Another  achievement  involving  a principle  is  the  “Hermetic  Seal”  closure 
which  is  especially  recommended  for  Coffee.  This  closure  is  far  superior  to  the 
tin  slip  covers. 

In  appearance  the  Napacan  is  truly  the  “package  beautiful”  and  here  again 
its  beauty  is  “built  into”  it,  no  pasted  label  to  get  torn.  Its  handsome  appear- 
ance can  only  be  destroyed  by  destroying  the  package  itself. 

The  “Best  Looking  Package7’  strongly  influences  Mrs.  Consumer  and  means 
much  on  the  grocer ’s  shelves.  The  Napacan  is  a decided  asset  to  your  sales  and 
advertising  department. 

THE  PRICE 

is  under  the  cost  of  a tin  can,  the  package  the  Napacan  competes  with.  Com- 
parisons are  not  odious  to  the  Napacan.  We  will  gladly  pack  some  of  your  coffee 
in  Napacans  for  a comparative  test  with  the  same  coffee  packed  in  the  cheap 
forms  of  paper  containers  and  in  tins.  Then  let  the  “cup  test”  prove  the  result. 

To  packers  whose  output  is  sufficiently  large  and  who  so  desire  we  will  lease 
machines  on  a royalty  basis  enabling  you  to  manufacture  your  own  Napacans. 
In  this  way  you  obtain  a remarkable  can  (for  coffee,  baking  powder,  etc.)  at  a 
very  low  cost  and  your  packaging  problem  is  permanently  solved. 

Napacan  catalog,  samples,  etc.,  on  request. 

NATIONAL  PAPER  CAN  COMPANY 

576-598  Clinton  Street  MILWAUKEE,  WIS. 
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MARKETS  OF  THE  WORLD 


Latest  News  Letters  from  Staff  and 
Special  Correspondents  in  Foreign 
and  Domestic  Trade  Centers 


OUR  LONDON  LETTER 


The  Latest  News  From  Mincing  Lane  and  the 
Continental  Trade  Centers 

Office  of  The  Tea  and  Coffee  Trade  Journal, 
34  Cranbourn  Street,  London,  W.  C. 

London,  Feb.  6,  1918. 

THE  tea  trade  in  this  country  is  not  in  a very 
happy  or  settled  condition  at  present.  The 
Ministry  of  Food  is  now  the  sole  importer  of  tea, 
and  beginning  this  month  supplies  are  to  be  re- 
tailed at  a flat  rate  of  64  cents  per  pound. 

The  tea  experts  must  accept  the  grade  and 
quality  allotted  to  them,  and  the  ordinary  con- 
sumer must  not  expect  to  obtain  the  uniform 
quality  he  has  been  invariably  supplied  with  in  the 
past.  As  each  retailer  will  be  supplied  at  short 
intervals,  and  stocks  are  to  be  drawn  from  the 
same  wholesale  sources  as  before,  it  is  unlikely 
that  he  will  be  able  to  maintain  a standard  blend. 
It  was  suggested  that  the  Government  blend  all 
the  tea  and  supply  a standard,  but  owing  to  the 
shortage  of  labor  this  was  found  to  be  an  impos- 
sibility, as  from  5,000,000  to  6,000,000  pounds  must 
be  dealt  with  weekly. 

Tea  Supplies  Are  Increasing 
The  important  matter  of  supplies  still  remains. 
In  the  period  of  July,  1917,  to  January,  1918,  a 
total  of  93.000, cco  pounds  were  passed  through  the 
auction  sales  to  supply  a demand  which  in  normal 
times  is  about  180,000,000  pounds.  Delays  in  ship- 
ping disappointed  the  hopes  of  larger  supplies  in 
January,  but  this  was  confined  to  the  earlier  weeks 
of  the  month. 


Much  more  liberal  quantities  have  lately  come 
forward,  swelling  the  latest  ballot  by  nearly 
5,000,000  pounds  to  close  on  8,000,000  pounds,  the 
great  bulk  of  which  represents  Indias.  Govern- 
ment tea  is  now  coming  along  more  freely,  and 
there  is  also  a prospect  of  supplies  being  brought 
from  Java  against  special  permit. 

Tea  Trade  Criticises  Balloting  System 

The  ballot  system  of  allocations  of  tea  to  whole- 
sale distributers  at  Mincing  Lane  maybe  regarded 
as  working  smoothly  from  the  point  of  view  of  the 
Food  Controller,  but  its  enforcement  continues 
to  be  sharply  criticised  by  most  trade  interests. 
The  main  objection  of  wholesale  buyers  is  that 
they  may  be  allotted  tea  totally  unsuitable  for 
their  requirements. 

The  outlook  for  the  immediate  future  is  very 
good.  The  Director  of  Tea  Supplies  stated  recently 
that  there  were  ‘‘heaps  of  tea”  in  the  country.  It 
is  the  intention  of  the  Ministry  of  Food  to  dis- 
tribute these  as  early  as  possible,  and  ample  sup- 
plies of  the  National  Control  tea,  to  be  retailed  at 
64  cents,  should  be  available  from  the  start  of  the 
Government  scheme. 

Compulsory  rationing  of  tea  supplies  per  per- 
son is  still  in  abeyance.  It  looks,  however,  as 
though  there  will  be  a kind  of  voluntary  unofficial 
rationing,  owing  to  the  fact  that  retailers’  supplies 
will  be  conditioned  by  the  numbers  of  customers 
they  have.  In  this  country  2 ounces  of  tea  per 
head  per  week  is  given  as  the  average  consump- 
tion during  normal  times,  but  1F2  ounces  has  been 
suggested  as  the  supply  for  the  above-mentioned 
sort  of  rationing. 

China  Tea  in  England 

With  regard  to  the  stocks  of  China  tea  now  in 
the  hands  of  wholesale  merchants,  a London 
newspaper  says  there  are  a million  pounds  of  it. 
Trade  experts  declare  that  the  stocks  do  not 
amount  to  more  than  a quarter  of  that  quantity. 
The  firms  having  China  teas  complain  that,  as  the 
result  of  the  reduction  of  the  retail  price  f-rom 
$i.co  to  64  cents  per  pound,  they  cannot  get  rid 
of  their  stocks  except  at  a heavy  loss. 

The  official  view  is  that  the  trade  has  only  itself 
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CO-OPERATE  WITH  U.  S. 
FOOD  ADMINISTRATION 

AND 

BENEFIT  YOURSELVES 
AT  THE  SAME  TIME 


11 


n 


The  Necessity  for  the  Conservation  of  Tin  Plate  for  War  Purposes, 
as  strongly  pointed  out  by  the  U.  S.  Food  Administration,  urges 
Packaging  Concerns  to  use  more  extensively 

TIN-AND-FIBER  CANS 

FOR  COFFEE,  TEA,  COCOA,  AND 
DRY  PRODUCTS  GENERALLY 

and  in  doing  so  they  achieve  two  desirable  ends:  They  work  in 
harmony  with  the  Government  and,  at  the  same  time,  use  the 
best  and  most  Economic  Package  available. 

WE  SPECIALIZE  IN  ALL  SIZES 

Square  and  Oblong  Tin=and=Fiber  Cans 

FOR 

COFFEE  AND  COCOA 


CANISTER  COMPANY 

of  New  Jersey 

. PHIL  LIPS  BURG,  N.  J. 

minium 


Originators  of  the  Tin-and-Fiber 
Container  in  Extensive  use  in 
the  Coffee  and  Tea  Trade . 
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to  blame  if  it  is  left  with  large  stocks  of  China 
tea.  Why  was  not  this  tea  sold  in  the  shops 
during  the  acute  shortage  of  last  autumn,  when 
people  with  money  would  have  been  glad  to  buy  it 
at  $1.00?  The  answer  suggested  is  that  the  mer- 
chants reserved  it  for  their  high-class  trade.  It 
is  stated  at  the  Ministry  of  Food  that  full  warning 
was  given  of  the  coming  reduction  of  price. 

The  Ministry  is  now  considering  the  question 
of  compelling  the  holders  of  any  high-class  un- 
controlled tea  to  put  it  into  general  consumption. 
The  trade  says  it  never  expected  that  the  finer 
kinds  of  China  tea  would  be  affected  by  the  fixing 
of  retail  prices.  There  is  a very  small  general 
demand  for  this  class  of  tea,  and  much  of  it  is 
unsuitable  for  ordinary  use,  for  it  is  only  used 
for  flavoringjmxtures. 

Coffee  Consumption  Making  Rapid  Strides 

Fair  supplies  of  coffee,  chiefly  Brazil  kinds,  con- 
tinue to  be  offered  at  auction.  These  meet  a 
moderate  demand  and  sell  at  ready  prices.  Quite 
an  amount  is  also  coming  through  the  Prize 
Courts.  The  consumption  of  coffee  in  this  country 
is  certainly  on  the  increase.  It  has  fluctuated  dur- 
ing the  past  twelve  months ; but,  on  the  whole, 
looking  back  one  can  now  see  a steady  advance. 
Tea  has  been  the  ordinary  English  breakfast  drink 
almost  without  exception  in  the  past,  but  coffee 
drinking  at  this  early  meal  is  making  tremendous 
strides.  I11  conjunction  with  the  rationing  of  tea, 
there  is  no  doubt  that  coffee  will  be  sold  still  more 
freely.  Coffee  for  breakfast  will  help  out  the 
supplies  of  tea  for  the  week.  Furthermore,  with 
its  increasing  use  better  methods  of  making  are 
being  acquired.  The  British  cup  of  coffee,  which 
formerly  was  so  frequently  something  resembling 
ditch  water,  is  now  becoming  positively  a refresh- 
ing, fragrant  drink,  no  matter  how  suburban  or 
provincial  the  household  may  be. 

The  Food  Controller  issued  an  order  at  the  end 
of  January  requiring  returns  of  all  cocoa  in  bond 
on  January  22,  1918.  The  return  included  all  raw 


cocoa,  whether  held  on  account  of  persons  outside 
the  United  Kingdom  or  otherwise. 

Thomas  Reece. 


NICARAGUA’S  COFFEE  TRADE 

War  Has  Hit  the  Industry  a Serious  Blow,  and 
the  Growers  Are  Facing  an  Un- 
favorable Future 


[special  correspondence] 

Corinto,  Nicaragua,  Jan.  28,  1918. 
T^HE  present  low  export  price,  the  high  trans- 
* portation  rates  and  the  practical  closing  of 
the  European  markets  render  the  financial  posi- 
tion of  coffee  growers  in  Nicaragua  rather  un- 
certain. The  prospects  are  not  favorable. 

During  the  year  1917  the  quantity  of  coffee  pro- 
duced in  Nicaragua  for  exportation  was  21,837,965 
pounds,  valued  at  approximately  $2,000,000.  From 
the  port  of  Corinto  18,689,165  pounds  were  shipped 
during  the  year,  largely  to  American  ports,  and 
there  remain  on  hand  of  the  1917  crop  in  Corinto 
warehouses  3,148,800  pounds,  destined  for  Euro- 
pean ports. 

The  annual  average  crop  of  coffee  is  22,500,000 
pounds.  The  price  of  production  varies  between 
5 and  6 cents  per  pound,  and  the  export  price 
throughout  1917  averaged  9 cents,  a small  margin 
of  profit  fom the  growers  throughout  Nicaragua. 

From  the  various  coffee  sections  it  is  reported 
that  the  1918  crop  will  exceed  that  of  1917  by  at 
least  20  per  cent.  Should  the  forecast  be  correct 
the  production  in  1918  will  approximate  37,000,000 
pounds.  A.  J.  M. 

GUAYAQUIL’S  CACAO  MARKET 
[special  correspondence] 

Guayaquil,  Ecuador,  Jan.  11,  1918. — The  ship- 
ments of  cacao  for  the  month  of  December,  1917, 
were:  To  the  United  States,  5,293,543  pounds; 

Peru,  8,680  pounds,  and  Chile,  1,799  pounds,  a 
total  of  5.304,022  pounds. 


General  Can  Company 
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I “Our  Task : To  Win  this  War. ’ ’ 

— President  Wilson.  I 
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| “All  of  us,  from  the  most  important  to  the  f 
i least  of  us  in  all  trades  and  occupations,  now  | 

| have  an  opportunity  to  put  our  hands  on  the  [ 

I rope  that  is  pulling  civilization  out  of  the  fire.”  f 

| — Newton  D.  Baker.  1 
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The  opening  prices  for  December,  $8.40,  $8  and 
$7.60  for  arriba,  machala  and  balao  cacao,  re- 
spectively, were  sustained  throughout  the  month, 
although  a decline  in  January  is  looked  for.  A 
decided  improvement  occurred  in  the  New  York 
demand,  but  it  is  still  impossible  to  ship  to  Eu- 
rope. F.  W.  G. 


TRINIDAD  CACAO  IN  1917 
Trinidad  exported  70,144,898  pounds  of  cacao 
in  the  calendar  year  1917,  or  6,697,022  pounds 
more  than  during  the  previous  record  year  of 
1914.  The  average  yearly  prices  paid  per  fanega 
for  the  past  five  years  in  Port  of  Spain  have  been : 


Ordinary 

Estates 

1913 

$14.03 

$14.48 

1914 

11.20 

11.62 

1915 

16.19 

16.44 

1916 

14.79 

14,98 

1917 

11.58 

11.86 

CHICAGO  NEWS  LETTER 


Activities  of  the  Trade  in  the  Windy  City  and 
Vicinity  as  Seen  by  Our  Own 
Correspondent 

Chicago,  March  1,  1918. 

WITH  coffee  supplies  becoming  limited,  the 
focal  market  was  strong  throughout  the 
month  of  February.  The  trade  claims  that  it  is 
now  getting  a profit  on  sales  for  the  first  time  in 
years.  Heretofore  accumulations  in  many  houses 
had  been  so  great  that  dealers  were  willing  to  let 
go  of  almost  any  amount  without  profit.  The  per- 
sistent railroad  congestion  is  proving  a big  factor 
in  holding  the  market  firm. 

The  Federal  action  in  regard  to  green  coffee 
relieved  the  local  roasters  of  a serious  and  dis- 
turbing problem.  Having  realized  after  thorough 
investigation  that  their  roasting  charges  were  un- 
profitable, they  were  agreed  on  the  necessity  for 
advancing  their  charges.  The  Federal  regulation 
of  green  coffee  wiped  out  this  problem  and 


straightened  many  other  wrinkles  for  the  local 
industry. 

Tea  Market  Stronger 
The  tea  market  here  grew  steadily  stronger 
during  the  last  month,  and  it  is  now  almost  im- 
possible to  get  spot  goods.  With  this  further 
limitation  of  supplies  prices  in  many  cases  ad- 
vanced about  2 cents  per  pound. 

N.  C.  R.  A.  Officials  Visit  Milwaukee 
A group  of  Chicago  roasters  and  some  members 
of  the  N.  C.  R.  A.,  who  were  here  to  attend  an 
executive  committee  meeting,  went  to  Milwaukee 
on  January  23  to  attend  the  annual  meeting  of 
the  Milwaukee  Roasters’  Association.  In  the  Chi- 
cago delegation  were  President  B.  C.  Casanas, 
First  Vice-President  S.  H.  Holstad,  and  Secretary 
George  W.  Toms,  of  the  national  association; 
Frank  R.  Seelye,  G.  E.  McKenney,  president  of 
the  Chicago  association,  and  A.  S.  Brasen,  of  the 
local  body.  While  the  visit  was  purely  social,  the 
visitors  and  hosts  took  the  opportunity  to  ex- 
change views  on  topics  affecting  the  trade. 

Jewel  Tea  Co.  May  Roast  Army  Coffee 
A rumor  went  the  rounds  of  the  trade  to  the 
effect  that  the  Government  had  or  was  about  to 
commandeer  the  entire  organization  of  the  Jewel 
Tea  Company.  Another  report  had  it  that  only 
the  Jersey  City  plant  of  the  company  had  been 
seized  by  the  Government. 

What  happened,  according  to  the  general  man- 
ager of  the  Jewel  Company,  is  this  : The  Govern- 
ment informed  the  company  that  it  would  like  to 
have  its  Jersey  City  plant  for  an  ammunition  fac- 
tory; presumably  because  it  adjoined  the  Reming- 
ton Arms  plant.  The  Jewel  Tea  Company  in- 
formed the  Government  it  would  like  very  much 
to  accommodate  it,  but  pointed  out  that  it  would 
be  an  enormous  task  for  the  company  to  duplicate 
the  plant  elsewhere.  A staff  of  Government  in- 
vestigators looked  over  the  plant,  and  decided  that 
it  would  be  an  excellent  place  to  roast  coffee  for 
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Ritchie’s 


ALL  FIBER  CANS 
TIN  TOP  AND  BOTTOM  CANS 


The  ideal  container  in  place  of  expensive  tin  cans.  Ritchie's  Paraffined  or  Parchment  lined  cans 
hold  the  aroma,  are  airtight  and  non-absorbing.  The  ideal  package  [for  Coffee,  Tea,  Spices,  Cocoa- 
nut  and  all  dry  foods. 

Quotations  and  samples  promptly  forwarded. 


W.  c.  Ritchie  and  company 

414  SO.  GREEN  ST.,  CHICAGO,  ILL. 


My  Word!  Something  New! 

And  it  looks  like  a money  maker,  too ! 

Flavoring  Extracts  in  collapsible  tubes.  The  e 
are  concentrated  extracts,  non-alcoholic,  easily  packed, 
easily  shipped,  are  coming  into  general  use,  and  we 
are  sure  you  can  make  more  than  a substantial  profit. 

While  we  are  interested  principally  in  the  contain- 
ers, wh'ch  are  pure  tin  collapsible  tubes  and  on  which 
we  lithograph  labels,  directions,  etc.,  we  can  also  give 
give  you  information  in  regard  to  the  manufacture  of 
the  extracts. 

We  shall  be  very  glad  to  send  samples  of  tubes  upon 
request. 
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the  army  and  navy.  Negotiations  along  this  line 
were  started  immediately,  and  indications  are  that 
the  company  in  the  near  future  will  become  one 
of  the  official  coffee  roasters  for  the  War  Depart- 
ment. Louis  Resnick. 


MEXICAN  COFFEE  TAX  REMOVED 
The  Governor  of  the  State  of  Vera  Cruz, 
Mexico,  has  removed  the  special  tax  of  4 centavos 
per  acre  (80  cents)  on  coffee  plantations  levied 
by  the  State  by  laws  of  1896  and  1899.  The  fol- 
lowing reasons  are  given  for  the  action : Greatly 
decreased  coffee  exports,  the  low  prices  obtainable, 
and  the  need  of  protecting  the  coffee  industry. 


^MEXICAN  COFFEE  IN  ST.  LOUIS 
The  Mexican  Department  of  Industry,  Com- 
merce and  Labor,  has  opened  an  exhibit  of  Mexi- 
can products  in  St.  Louis.  Coffee  is  one  of  the 
chief  articles  on  display.  The  exhibit  is  to  be 
permanent,  and  is  in  charge  of  C.  I.  Luque  at  the 
St.  Louis  Chamber  of  Commerce. 


NEW  ORLEANS  LETTER 


News  of  the  Trade  in  the  “Logical  Port”  as 
Gathered  by  Our  Own  Correspondent 

New  Orleans,  Feb.  28,  1918. 

THE  prevailing  opinion  in  the  coffee  trade  at 
New  Orleans  appears  to  be  that  the  regula- 
tions of  the  Government,  placing  coffee  prices 
under  the  control  of  the  Food  Administration,  will 
stabilize  the  price  and  that  the  spot  trading  will 
be  improved,  as  interior  dealers,  not  expecting  any 
material  changes,  and  not  expecting  lower  prices 
with  the  present  shipping  situation,  will  stock  up 
at  the  present  level. 

The  uncertainty  in  the  trade  situation  had 
checked  business  in  both  the  wholesale  and  job- 
bing lines,  but  trade  has  been  fairly  good,  though 


there  has  been  difficulty  in  securing  some  grades 
of  coffee  desired  in  the  trade. 

Local  jobbers  anticipate  some  developments  in 
the  better  understanding  of  the  trade  regulations 
on  the  return  of  B.  C.  Casanas,  president  of  the 
National  Coffee  Roasters’  Association,  who  has 
been  in  Washington  and  New  York  for  a week  or 
two  on  business  for  the  association. 

New  Orleans  has  about  200,000  bags  of  coffee 
in  stock  in  warehouses  and  about  as  much  afloat. 

B.  C.  Casanas,  president  of  the  National  Coffee 
Roasters’  Association,  and  Secretary  Thom  have 
been  in  Washington  and  New  York  for  about  ten 
days  on  business  in  connection  with  the  associa- 
tion regarding  Government  regulations,  etc.,  and 
in  connection  with  the  Merchants’  Coffee  Com- 
pany, of  which  Mr.  Casanas  is  president. 

The  Tea  Market 

The  tea  market  in  New  Orleans,  like  the  coffee 
market  and  other  commercial  lines,  is  hampered 
by  present  trading  conditions.  Business  has  been 
checked  by  freight  conditions.  Demand  for  better 
quality  has  been  very  pronounced  this  season  in 
the  face  of  prevailing  high  prices.  Black  teas  are 
becoming  more  in  favor  each  season. 

Stocks  are  light  on  account  of  delay  in  receiving 
shipments  against  import  orders  placed  last  sum- 
mer and  last  fall. 

The  difficulty  in  importing  teas  has  called  at- 
tention here  to  the  production  of  tea  in  Louisiana 
some  years  ago  in  considerable  amounts,  it  being 
remembered  that  a good  grade  was  produced  at 
St.  Charles  College  in  St.  Landry  Parish.  The 
plant  flourished,  and  the  leaves  were  said  to  have 
been  of  a high  quality,  though  perhaps  lacking  the 
flavor  of  the  best  imported  tea. 

It  has  been  thought  possible  that  some  further 
experimenting  with  tea  culture  in  Louisiana  may 
be  encouraged  by  the  Food  Administration  in 
case  the  war  is  to  continue  for  a long  period. 

E.  K.  Pelton. 
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Keep  Impurities  Out — Keep  Original!  Goodness  In 

DIAMOND-F  Protective  Papers  are  made  to  protect 
your  products  from  air,  water,  grease — anything  in  fact 
that  threatens  to  destroy  their  purity. 

Goods  well-wrapped  are  already  half  sold.  Customers 
appreciate  careful  packing.  They  realize  that  the  same  care 
that  is  given  to  their  wrapping  has  undoubtedly  been  given 
to  their  manufacture.  It’s  a big  selling  point. 

Ask  your  jobber  to  show  you  the  complete  line  of  Diamond- 
F Protective  Papers.  IT"  includes  Glassine,  Greaseproof 
(Imitation  Parchment),  Vegetable  Parchment  and  Parch- 
moid.  Some  one  of  these  different  brands  will  probably  just 
fill  the  requirements  of  your  business.  Many  industries  all 
over  the  United  States  are  wrapping  their  products  exclusively 
in  Diamond-F  Protective  Papeis. 

From  raw  material  to  finished  product  the  manufacture 
is  under  the  careful  supervision  of  paper  experts.  Pure  spring 
water  only  is  used  in  making  Diamond-F  Protective  Papers. 

Ask  your  jobber  about  Diamond-F  Protective  Papers.  Or 
write  direct  to  us. 


Diamond  State  Fibre  Co.,  Bridgeport,  Pa.  (Near  Phiia.) 


MOISTURE  PROOF  CARTON  LINERS 


HAVE  PROVEN  SUCCESSFUL 
SUBSTITUTES  FOR  TIN  CANS 
IN  PACKING  TEA  AND  COFFEE 

SAMPLES  FURNISHED  AND 
PRICES  QUOTED  ON  REQUEST 


NATIONAL  CARTON  CO. 

JOILET,  ILL. 
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THE  NEW  YORK  MARKETS 

Special  Market  Reviews  for  “The  Tea  and 
Coffee  Trade  Journal” 

New  York,  March  2,  1918. 

DURING  the  month  the  coffee  market  recov- 
ered from  the  big  price  decline  that  fol- 
lowed Government  regulation  of  the  green  coffee 
trade  by  license.  While  traders  seem  still  un- 
certain* as  to  just  what  will  be  the  ultimate  result 
of.  Federal  control,  the  demand  from  roasters 
has  been  increasing.  At  the  close  of  February 
all  lines  showed  a slight  increase  in  prices  over 
those  of  a month  ago. 

Qne  broker  says  that  though  spot  coffee  feels 
the  Tos^  of  the  speculative  element  it  does  not 
weaken ; in  fact,  prices  are  creeping  up  to  the 
values  prevailing  when  speculation  was  rife. 
Possible  diminution  of  supplies,  influenced  by 
transportation  troubles  and  Government  regula- 
tion through  licenses  and  regulations  of  imports, 
is  feared  by  most  of  the  trade,  and  they  are  urg- 
ing roasters  to  buy  ahead  of  their*  actual  needs. 

Government  regulation  of  imports  proved  quite 
a shock  to  the  tea  trade.  The  immediate  effect 
was  to  bring  better  prices  for  the  lower  grades  of 
Javas,  checking  the  decline  that  has  been  in  pro- 
gress for  some  time.  Importers  of  this  class  of 
teas  are  determined  to  hold  their  goods  in  the 
hopes  of  getting  at  least  cost  out  of  them,  which 
they  have  not  been  getting  in  the  recent  past. 

Probably  the  effect  of  the  Federal  licensing  of 
imports  will  be  to  cause  dealers  throughout  the 
country  to  carry  larger  stocks  than  they  otherwise 
would.  It  is  quite  likely  that  the  reserve  stock  of 
all  the  most  desirable  grades  will  soon  find  its 
way  into  the  hands  of  retailers. 

There  has  been  a fairly  active  demand,  and 
prices  for  all  grades  may  be  said  to  have  ad- 
vanced during  the  month. 


The  Spice  Market 

The  market  has  been  very  active  in  consuming 
demand,  with  increasing  scarcity  of  supplies  and 
brm  tone  throughout  the  list.  The  regulation  of 
imports  is  hampering  future  business,  and  little 
is  being  done  in  this  direction,  forcing  the  trade 
to  draw  on  spot  goods. 

Pepper — Spot  supplies  are  very  low,  and  further 
buying  will  mean  advance  in  price.  Both,  black 
and  white  varieties  are  firmer.  • Cloves — Heavy 
buying  during  the  last  of  the  month  further  re- 
duced the  small  stocks  on  hand,  with  arrivals 
small.  High  summer  prices  are  predicted. 
Pimento — Prices  have  been  growing  stronger  and 
stocks  smaller.  Cassias — The  spot  demand  re- 
mains steady.  Warehouse  stocks  of  China  and 
Batavia  grades  have  been  greatly  reduced.  Nut- 
megs— Business  has  been  quiet  and  prices  un- 
changed. Mace — Prices  remain  at  former  levels, 
with  a fair  demand.  Ginger — Unchanged  from 
last  month. 


VENEZUELA'S  COFFEE  MARKET  SAGS 
[special  correspondence] 

La  Guairia,  Venezuela,  Jan.  31,  1918. — Coffee, 
the  commercial  mainstay  of  this  country,  seems 
about  to  lose  all  value.  It  has  been  at  a low  price 
all  along,  and  the  reports  of  the  large  Brazilian 
crop  depressed  it  further.  The  information  that 
the  French  Government  has  prohibited  imports  of 
coffee  has  just  been  received,  ocean  freights  are 
still  at  high  levels,  and  the  drop  in  exchange  takes 
away  8 cents  from  every  dollar  received. 


HOLLAND  BANS  “FIVE  O’CLOCK  TEA” 
Five  o’clock  tea  has  been  abolished  in  Holland 
•by  a Government  order  that  went  into  effect  Feb- 
ruary 1,  and  prohibits  the  serving  of  tea  in  cafes, 
restaurants,  tea  rooms,  hotels  and  similar  places. 


IRWIN  - HARRISONS  & CROSFIELD,  Inc. 
Importers  and  Jobbers  of  Teas 

PHILADELPHIA  NEW  YORK  BOSTON  CHICAGO 

50  So.  Front  St.  96  Wall  St.  27  India  St.  425  W.  Ontario  St. 

SAN  FRANCISCO,  25  California  St. 

London  Colombo  Calcutta  Batavia  Shanghai  Hankow  Foochow 
Shidzuoka  Daitotei  Medan  (Sumatra)  Singapore 
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yfSgfr  Fibre  Containers  for  Coffee,  Tea,  Baking 
Powder,  Cocoa,  Spices,  Etc. 

Solve  your  packaging  problem  in  points  of  imperviousness,  compactness  and  economy.  Weis 
Parchment  Lined  Containers  for  Teas,  Coffees  and  Spices  hold  the  full  aroma  of  your  product,  none  of 
the  volatile  oils  escape  or  absorb. 

Weis  Paraffined  Fibre  Containers  are  absolutely  damp-proof  and  impervious  to  contaminating 
influences.  The  Ideal  Baking  Powder  Package.  Endorsed  by  Good  Housekeeping  Institute  and  other 
leading  Food  Authorities. 

Put  your  packaging  problems  up  to  us.  Our  containers  are  made  in  Square  form,  with  Round, 
Air-tight  cap;  any  capacity  from  four  to  two  hundred  and  fourteen  cubic  inches. 

Get  samples,  state  your  requirements — and  quotations  will  be  forwarded  promptly. 

THE  FIBRE  CONTAINER  CORPORATION 

160  WEST  FRONT  STREET  MONROE,  MICH. 


If  you  are  still  closing  your  filled  bags  by  the  slow* 

■wasteful  hand  method,  you  should  know  that  you  can 

trim  this  expense  75%  by  installing  a Union  Special  Bag 

Closing  Machine  in  your  plant,  because  one  man 

with  this  time  and  labor  saving  machine,  can  do  the  work  of  four 

men  sewing  by  hand  - and  can  do  it  100#  better. 

That’s  a mighty  important  item  right  now  when  labor  and 
materials  are  so  high  priced  and  so  hard  to  get. 

That  feature  alone  will  pay  for  the  machine  repeatedly,  to  say 
nothing  of  the  saving  in  thread,  saving  in  floor  space,  protection 
against  leakage  and  substitution,  and  a dozen  other  valuable  features 
that  cannot  be  explained  in  this  limited  space. 

You  owe  it  to  yourself  to  investigate  the  Union  Special  Bag 
Closing  Machine.  It  means  a saving  at  every  turn. 

A post  card  will  bring  you  our  illustrated  catalog,  and  it’s  full 
of  interesting  reading  for  the  man  who  is  interested  in  cutting 
production  costs.  Write  for  it. 
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This  action  was  taken  because  the  stocks  of  tea 
are  disappearing  rapidly  and  imports  have  ceased. 

Owing  to  the  shortage  of  tea  in  England,  the 
Mayor  of  Southport  was  obliged  to  serve  beer  in- 
stead of  tea  at  the  recent  annual  dinner  given  to 
the  aged  poor  of  that  English  city. 

SALIENT  TRADE  NOTES 


Jacyro  Picone,  of  Picone  & Co.,  coffee  ex- 
porters at  Santos,  Brazil,  arrived  in  New  York 
on  a business  trip  during  February,  and  is  making 
his  headquarters  with  Wells  Bros.,  87  Front 
street.  He  expects  to  remain  here  until  early  in 
April. 

FeHmtjtdo  Tremari,  general  manager  of  the 
Mexican  interests  of  Pedro  Tremari  Sues,  special- 
ists in  Mexican  vanilla  beans,  arrived  at  the  con- 
cern’s New  York  office  during  * February  to 
confer  with  the  American  manager,  John  A. 
Griffin. 

Fred  Mason,  president  of  the  Shredded  Wheat 
Company,  was  recently  elected  president  of  the 
Niagara  Falls  (N.  Y.)  Board  of  Trade.  The 
editor  of  a Niagara  Falls  newspaper  says  that 
Mr.  Mason  “is  there  with  the  punch,  and  at  the 
same  time  has  an  exquisite  sense  of  humor,  an 
admirable  poise  and  a finished  diplomacy.” 


Charles  P.  Wellman,  of  the  National  Packaging 
Machinery  Company,  Boston,  delivered  one  of  the 
most  interesting  speeches  made  at  the  recent  con- 
vention of  the  Folding  Box  Manufacturers’  Na- 
tional Association  at  Hotel  Astor,  New  York. 

The  Kono  Koffee  Kompany,  Tacoma,  Wash.,  is 
installing  a new  coffee  roasting  plant,  which  was 
designed  and  built  by  the  Lambert  Machine  Com- 
pany. 

F.  W.  Nash,  sales  manager  of  the  food  depart- 
ment of  the  General  Chemical  Company,  New 
York,  is  on  the  Pacific  Coast  in  the  interests  of 
Ryzon  baking  powder. 

Jubilde  gas-fuel  coffee  roasters  have  been 
ordered  by  the  D.  G.  Evans  Coffee  Company  for 
its  new  five  story  building  in  St.  Louis.  This 
company’s  plant  was  recently  destroyed  by  fire. 

Stuart  McNamara  and  Lewis  L.  Dunham  have 
been  added  to  the  directorate  of  the  Vulcan  Trad- 
ing .Corporation,  New  York. 

The  G.  W.  Chase  & Son  Mercantile  Company, 
St.  Joseph,  Mo.,  has  ordered  additional  peanut 
butter  machinery  of  the  Lambert  make. 

F.  E.  Carruth,  formerly  of  the  chemical  division 
of  the  North  Carolina  Experiment  Station,  is  now 
associated  with  the  Schaefer  Alkaloid  Works, 
Maywood,  N.  J. 

The  Chicago  coffee  roasting  plant  of  the  Great 
Atlantic  & Pacific  Tea  Company  will  soon  be 


Paper  Bags  Are  Used  for  All  Purposes 

For  Grocery  Retail  Trade  and  All  Kinds  of  Commodities 


THEREFORE  COFFEE  BAGS  ARE  ESSEN- 
TIAL TO  THE  COFFEE  TRADE 

WE  ARE  MANUFACTURERS  OF  COFFEE 
BAGS  (DUPLEX  AND  CARTON  LINERS) 

Our  “Teaco”  Line  of  Coffee  Bags , plain  and  in  attractive 
colors,  do  more  to  sell  goods , when  combined 
with  quality,  than  the  best  salesman. 

Write  for  Samples  and  Prices 


THE  GRAND  LAKE  COMPANY,  Inc. 

30  BROAD  ST.  NEW  YORK  CITY 
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doubled  in  capacity  by  a duplicate  installation  of 
Burns  roasters,  etc. 

The  Fort  Smith  Coffee  Company,  Fort  Smith, 
Ark.,  has  opened  a branch  office  at  Phoenix,  Ariz. 
The  company  also  has  branches  at  Waco,  Dallas 
and  San  Antonio,  Tex. 

Sheon,  Stevenson  & Co.,  Huntington,  W.  Va., 
have  installed  their  third  Burns  coffee  granulator 
with  chaff  remover. 

Colgate  & Co.’s  business  in  Germany  has  been 
placed  under  government  control,  according  to  a 
recent  London  dispatch. 

The  Walter  J.  Hirsch  Company,  Chicago,  has 
ordered  additional  Lambert  peanut  butter-making 
machinery. 

J.  Newbauer  & Co.,  Los  Angeles,  have 
opened  a branch  at  Bakersfield,  Cal. 

The  coffee  roasting  facilities  of  J.  A.  Folger  & 
Co.’s  Kansas  City  plant  are  being  enlarged  by  the 
addition  of  another  two-bag  Burns  roaster,  cooler 
and  stoner. 

The  Uco  Products  Company,  Inc.,  Utica,  N.  Y., 
has  been  chartered  to  manufacture  concentrated 
extracts,  etc.,  with  a capital  of  $5,000.  The  in- 
corporators are  A.  S.  and  W.  L.  Owens,  J.  O. 
Putnam  and  Raymond  Johnson. 

A Challenge  coffee  pulverizer  was  recently  in- 


IMPERISHABLE 

exce.Pt 

FIRE!! 


A. 


You  can  boil,  soak 
for  months,  freeze 
in  solid  cakes  of  ice, 
bury  under  ground 
— abuse  it  in  dozens  of  ways — but 

KALAMAZOO  VEGETABLE 

PARCHMENT  PAPER 

is  imperishable  “except  by  fire.” 

It  is  an  absolutely  pure  product  from 
which  LININGS  for  dry  and  moist  food 
containers  are  made  with  perfect  safety. 
Contact  with  moisture  toughens  it.  It  is 
the  “wonder  paper”  with  a thousand  uses. 

The  value  of  waxed  paper  is  better 
known — but  you’ll  be  interested  in  the 
PRATTLER  which,  monthly, 
talks  about  both  these  papers 
— and  a few  other  things! 

KALAMAZOO  VEGABLE 
PARCHMENT  COMPANY 

Kalamazoo  : : Michigan 


stalled  by  the  M.  E.  Swing  Company,  dealer  in 
-lea,  coffee,  etc.,  Washington,  D.  C. 

The  earnings  of  the  Great  Atlantic  & Pacific 
Tea  Company  for  the  forty-eight  weeks  ended 
January  26,  1918,  were  $111,368,408,  as  compared 
with  $66,623,484  for  the  corresponding  period  of 
’916-1917. 

Bleecker  & Simons,  90  Front  street,  New  York, 
are  expanding  their  facilities  by  the  addition  of 
two  more  No.  21  Burns  coffee  mixers. 

The  Dorr  Coffee  Company,  Trenton,  N.  J.,  has 
leased  the  property  at  30  South  Stockton  street 
and  will  move  in  early  in  March. 

The  Walker-Smith  Company,  wholesale  grocer 
and  food  manufacturer,  Brownwood,  Tex.,  has 
practically  tripled  its  peanut  butter  plant  within 
the  last  six  months.  The  equipment  was  fur- 
nished by  the  Lambert  Machine  Company. 

Gaston,  Williams  & Wigmore,  Inc,,  expect  to  be 
in  their  new  building  at  35-39  Broadway,  New 
York,  by  May  1. 

The  Georgia  Warehouse  & Commission  Com- 
pany, Savannah,  Ga.,  is  soon  to  install  a Jubilee 
gas-fuel  coffee  roaster  of  two  bags’  Capacity  and  a 
No.  11  Burns  mill. 

The  Jones  Bros.  Tea  Company  has  rented  the 
four-story  building  at  107  Front  street,  New  York, 


High  Grade  Paper  Cans 

for  the  packaging  of  Coffee,  Tea  and 
other  Dry,  Liquid  and  Semi-Liquid 
Foods. 

Fine  appearing,  durable,  water-tight, 
odorless  and  tasteless. 

The  superior  appearance  and  construc- 
tion of  “Sealright”  Cans,  attract  im- 
mediate attention  wherever  shown. 

Write  for  Samples  and  Prices 

SEALRIGHT  CO.,  INC. 

FULTON,  N.  Y. 
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HANDELMAATSCHAPPY 

(Trading  Company)  || 

| TRANSMARINA 

(Incorporated) 

New  York  Branch 

| 62  WILLIAM  ST.,  N EW  YORK  CITY  jj 

Announce  the  addition  of  a tea  department 
to  their  business  under  the  management  of 
||  Mr.  L.  Beling.  |j 

A specialty  will  be  made  of  || 

11  1 1 

II  || 

I JAVA  AND  SUMATRA  TEAS  j 

II  11 

and  correspondence  is  cordially  invited  from 
brokers  and  others  interested  in  these  growths 
and  also  in  Ceylon  and  India  teas  for  direct 
import— Spot  Stocks  are  also  being  carried. 
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the  agreement  covering  a number  of  years. 

Two  new  Burns  granulators  with  chaff  re- 
movers are  being  installed  in  the  Chicago  plant 
of  Arbuckle  Bros.,  which  was  recently  damaged 
by  fire.  Four  of  the  Burns  granulators  came 
through  the  blaze  in  serviceable  condition. 

The  Staple  Food  Society,  Dover,  Del.,  has  been 
organized,  with  a capital  of  $150,000,  to  manufac- 
ture food  products. 

An  additional  No.  5 Burns  coal-burning  cocoa 
roaster  has  been  installed  by  the  Bachman  Choco- 
late Company,  Florin,  Pa. 

The  International  Coffee  Company,  New  York, 
packer  of  Old  Homestead  coffee,  recently  sent  500 
toy  balloons  bearing  the  company’s  advertising 
card  taUapip  Wadsworth,  S.  C.  The  soldier  boys 
found  good  use  for  them. 

Rockwood  & Co.,  Brooklyn,  N.  Y.,  have  in- 
stalled their  third  Burns  raw  cocoa  cleaner  and 
tiptop  cooler  boxes  for  the  new  battery  of  ten 
No.  1 Burns  roasters. 

The  Bement  & Seitz  Company,  wholesale  gro- 
cers at  Evansville,  Ind.,  have  increased  the  capital 
stock  to  $200,000.  The  following  were  elected 
officers : H.  O.  Amos,  president ; W.  F.  Viehe, 

vice-president;  C.  W.  Fuhrer,  secretary;  A.  E. 
Gilster,  treasurer. 

The  peanut  butter  department  of  Austin, 


NORDHEIM  & CO. 

67  WALL  STREET  NEW  YORK 

IMPORTERS  OF 

TEA,  RUBBER,  COFFEE,  TIN,  COPRA 

and  other  Dutch  Indian  Produce 

Agents  of  von  Nordheim  & Co.,  Batavia,  and  Indische  Handels 
Maatschappy  (Indian  Trading  Company),  Rotterdam  and  Soerabaia, 
Java. 

Directors  of  tea,  rubber,  cocoanut  and  tobacco  plantations  in  the 
Dutch  East  Indies. 


Nichols  & Co.,  Brooklyn,  N.  Y.,  will  soon  be 
equipped  for  more  than  double  its  present  output 
by  the  installation  of  additional  Burns  apparatus 
and  the  rearrangement  of  the  whole  plant. 

The  following  have  been  elected  officers  of  the 
Darling-Benedict  Wholesale  Grocery  Company, 
Troy,  N.  Y. : President,  E.  H.  Darling;  vice- 

president,  B.  F.  Hayner,  Jr.;  secretary,  J.  W. 
Ostrander. 

A special  roasting  equipment  for  pod  peanuts 
will  soon  be  installed  by  the  Weideman  Company, 
Cleveland,  the  apparatus  consisting  of  a No.  5 
Burns  gas-fuel  roaster  and  a suction  rig  by  which 
two  filled  bags  of  roasted  peanuts  can  be  cooled 
at  one  time. 

The  Kenosha  Wholesale  Grocery  Company, 
Kenosha,  Wis.,  has  been  incorporated,  with  capi- 
tal of  $100,000. 

Perkins  Bros.,  Bay  City,  Mich.,  are  having  their 
peanut  butter  plant  redesigned  by  the  Lambert 
Machine  Company.  Additional  Lambert  equip- 
ment will  be  installed  to  double  the  capacity. 

Frank  Wixon,  of  the  Wixon  Spice  Company, 
Chicago,  was  a visitor  among  the  New  York 
trading  interests  the  latter  part  of  February. 

W.  H.  Shellman,  of  Sturtevant-Merrick  Com- 
pany, Springfield,  Mass.,  was  seen  in  Front  street, 
New  York,  during  the  month. 
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JAVA  TEAS  OF  DIRECT  IMPORT 

ROWLEY  DAVIES  & CO.,  LTD. 

BATAVIA,  JAVA 
OR  FENCHURCH  HOUSE, 

5,  FENCHURCH  STREET, 

LONDON,  E.  C. 

WILL  GLADLY  SUPPLY  ALL  INFORMATION 


FRANCIS  PEEK  & CO..  Ln>. 

Head  Office:  20  Eastcheap,  London,  E.  C. 

SINGAPORE  JAVA  SUMATRA 

Laidlaw  Buildings  Batavia,  Soerabaja,  Bandoeng  Medan 


OF 


JAVA  TEA 

AND  OTHER 

DUTCH  EAST  INDIAN  PRODUCE 
TIN  RUBBER  SUGAR 

COFFEE  RICE  TAPIOCA  PEPPER  CITRONELLA  OIL,  ETC. 

Write  to  our  Batavia  House  and  ask  to  be  placed  on 
Mail  List  to  receive  our  Java  Monthly  Produce  Report 
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PRODUCE  & WARRANT  COMPANY,  Inc. 

( New  York  Agency) 

78-80  Wall  Street  New  York 

433  Gravler  Street  New  Orleans 

Export  and  Import  Commission 


Merchants 


*8% 


Coffee , Cocoa,  Rice,  Beans,  Sugar 

and  other  North,  Central  and  South  American  Products 

Sole  North  American  Agents  for  Companhia  Leme  Ferreira,  S.  A.  Santos 
Sole  New  Orleans  Agents  for  Villas,  Boas  & Co,,  SantOS 
HEAD  OFFICE:  ANTWERP,  BELGIUM 

Branches : Amsterdam,  Holland.  Rio  de  Janeiro,  Santos,  Bahia,  Brazil. 

Genoa  and  Milano,  Italy.  London,  England.  San  Salvador,  C.  A.  Havana,  Cuba. 
And  represented  in  all  the  principal  markets  of  the  world. 


TRICOLATOR 

“THE” 

COFFEE  MAKER 

The  Aluminum  Bowl 
Makes  Perfect  Coffee 
Thru  Paper  Filters 
$1.75 

ISP” 

Included  with  the 
2qt.  FIRE  KING 
(Almost  Unbreakable) 

CHINA  Urn  $3.00 

1^” 

A Gallon  size  $7.50 
with  Fire  King  urn 
and  100  filters 

Send  for  circular  and  prices  on  Urn 
TRICOLATORS  and  Filter  Paper. 

THE  TRICOLATOR  CO. 

CHICAGO 


l m/Ji  into 

7 fin  E wh% 
?(  CHINA? 

MAKINO 
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JOHN  C.  SIEGFRIED  & CO. 

FOUNDED  — 1894 

IMPORTERS  EXPORTERS 

IMUTS  TEA  BEANS 

All  products  of  JAPAN,  CHINA  and  JAVA 

Shidzuoka,  Japan  San  Francisco.  Cal. 

Shanghai,  China  Chicago.  111. 

E.  B.  MOLLER  & CO. 

Importers,  Growers  and  Manufacturers  of 

CHICORY  AND 
COFFEE  SUBSTITUTES 

OF  EVERY  GRADE 

211  FRANKLIN  STREET,  NEW  YORK 

REEVE  & VAN  RIPER 

WAREHOUSEMEN 

r,m?TTJ777  Milling,  Cleaning,  Hulling, 

UL /rr HH  Separating  and  Picking 

Packers  of  Teas 

Storage  and  Weighing 

46-48-49  WATER  ST..  NEW  YORK 

TEAS 

BEST  VALUES  IN 

India,  Ceylon  VJavas 

Importers  and  Jobbers 
11  H QMfl  I1T  A Pfl  87  Front  st> New  York 

H.  II.  UHlXLH  1 ft  ull.j  Tel.— HANOVER— 6664 

TEMPLE  GARDEN  PRODUCTS 

TEA 

COFFEE 

COCOA 

V 

CHOCOLATE 

^§§p|p  spices 

EXTRACTS 

THE  TEMPLE  GARDEN  CO.,  BOSTON 

Urn  Bags — Mailing  Bags — Individual  Tea  Bags 

NATIONAL  ^ 

URN  BAG  |p||| 

CO- 

174-176  E.  104th  St. 

New  York  City 

Tea  Bag 

Urn  Baas  at  Lowest  Prices 

We  have  the  facilities  and  the  organization  for 
giving  you  most  efficient  service 
Samples  mailed  on  request  free 

WABASH  BAKING  POWDER  CO. 

King  of  Private  Brands 

The  Largest  Exclusive  Private 
Brand  Baking  Powder,  Extracts, 
Gelatine  Dessert,  Corn  Starch 
and  Soda  Factory  in  the  World. 

Wabash,  Indiana. 

Established  1892. 

Direct  Importers  Java  Teas 

EUGEN  BOISSEVAIN  & CO.,  INC. 

128  Water  Street,  New  York 

Coffee,  Cocoa,  Spices,  Copra,  Cocoanut  Oil,  Damar,  Copal,  Kapok 
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THE  PRACTICAL  RETAIL  GROCER 

A department  devoted  to  the  discussion  of  problems  which  vex  retailers; 
telling  how  to  arrange,  display  and  sell  goods;  how  to  systematize;  how  to  ad- 
vertise, how  to  obtain  the  maximum  efficiency  in  the  grocery  business. 


ONE  WAY  TO  BEAT  GERMANY 


An  Opportunity  for  Retail  Grocery  Distributers 
to  Help  Get  Workers  for 
Our  Shipyards 


This  is  the  most  important  message  that  can 
be  carried  to  the  American  people  to-day , for  it 
will  give  them  the  underlying  reason  for  the 
present  stoppage  in  our  business  life.  These  are 
facts  which  every  business  man,  every  laboring 
man,  and  every  official  should  understand  fully — 
for,  if  war  business  is  to  go  on,  if  factories  are 
to  work  full  time,  if  labor  itself  is  to  remain  con- 
tinuously employed,  these  ships  must  be  built  and 
built  at  once. — Edw.  N.  Hurley,  Chairman,  U.  S. 
Shipping  Board. 

AMONG  the  patriotic  tasks  which  American 
citizens  are  now  called  on  to  perform  there 
is  one  which  stands  out  with  exceptional  salience 
and  insistence.  Its  prompt  fulfillment  is  of  vital 
importance  to  all  of  us — from  the  standpoint  of 
common,  every-day  interests,  as  well  as  from  that 
of  the  safety  of  our  country,  of  our  Allies,  of 
democracy  and  of  liberty. 

This  task  is  the  prompt  supplying  of  the  vast 
ocean  tonnage  which  is  required  for  moving  to  the 
battle  line  our  troops,  with  their  munitions,  food, 
motor  trucks,  aeroplanes,  ambulances  and  other 
equipment,  and  for  the  transportation  of  food  and 
other  necessaries  to  our  Allies. 

It  is  needless  here  to  rehearse  the  conditions 
which  have  delayed  until  the  eleventh  hour  the 
building  of  these  vessels,  without  which  the  as- 
sembling and  training  of  our  soldiers  and  the 
gathering  of  food,  munitions  and  equipment  will 
be  in  vain.  The  vital  fact  to-day  is  that  the 
crucial  moment  has  arrived — that  we  and  our 
Allies  stand  in  imminent  danger  of  losing  the  war, 
unless  ample  ocean  transportation  facilities  are 
immediately  provided. 

Effect  on  Country's  Business 
Viewed  in  a narrower  light,  the  shortage  of 
ocean-going  bottoms,  if  not  promptly  remedied, 
will  create  for  American  producers  and  dis- 


tributers problems  even  more  serious  than  those 
of  recent  development  which  have  aroused  such 
general  complaint  and  misgiving.  Every  indus- 
trial plant  throughout  this  country  is  running  to 
the  full  extent  that  its  supplies  of  fuel  and  labor 
will  permit.  The  output  of  these  plants  makes  an 
enormous  aggregate.  If  ships  are  lacking,  a vast 
proportion  of  that  output  intended  for  shipment 
to  our  army  and  our  Allies  will  pile  up  in  the 
manufacturing  plants,  on  the  railroads  and  at  the 
seaboard.  In  such  case,  curtailment  of  produc- 
tion would,  of  course,  become  essential.  Men  and 
women  workers  in  numerous  centers  would  be 
thrown  out  of  employment,  the  rich  and  well-to-do 
would  suffer  loss  of  dividends,  and  stagnation  of 
business  would  speedily  follow. 

Yet,  by  such  a situation,  deplorable  as  it  would 
be,  our  citizens  would  be  affected  only  in  their 
narrower  and  more  personal  interests.  It  is  not 
merely  our  trade  or  industry ; it  is  the  future  of 
the  United  States  which  is  in  jeopardy. 

Ships,  Ships,  and  More  Ships 

The  question  of  whether  we  are  going  to  allow 
our  country  to  become  a German  province  has 
now  to  be  answered.  And  it  must  be  answered  by 
ships,  and  ships,  and  more  ships.  It  must  be  an- 
swered now— at  this  moment.  We  have  got  to 
decide  instantly  whether  we  are  going  to  live  up 
to  our  promises  to  our  Allies — to  England  and  her 
colonies,  that  are  putting  their  last  men  into  their 
armies;  to  France,  that  is  in  desperate  straits;  to 
Italy,  which  has  so  bravely  pulled  herself  together 
after  an  almost  withering  defeat. 

Without  ships  we  cannot  win  the  war;  we  can- 
not justify  the  faith  with  which  our  Allies  honor 
us.  Wanting  ships,  we  can  send  no  more  men 
to  the  battlefield ; we  cannot  even  maintain  the 
American  soldiers  who  have  reached  the  other 
side,  and  who  depend  for  their  very  lives  on  the 
support  of  their  fellow  citizens  at  home. 

To  build  ships  we  must  have  men.  Our  ship- 
yards will  need,  must  have,  250,000  workers.  This 
is  the  urgent  call  made  by  the  Federal  Govern- 
ment. Blacksmiths,  boiler  makers,  carpenters, 
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“Food  Will  Win  the  War” 


To  our  distributors:  Every  time  you  sell  a package  of 

Shredded  Wheat  Biscuit 

you  are  helping  the  Government  conserve  food.  Thousands  of  families  eat  Shredded  Wheat 
Biscuit  as  a substitute  for  meat,  eggs,  and  more  expensive  foods. 

You  don’t  have  to  sell  any  "white  flour  substitute”  with  Shredded  Whole  Wheat.  The 
Food  Administration  does  not  require  it.  There  is  no  "substitute”  for  Shredded  Wheat.  It 
is  100  per  cent,  whole  wheat,  nothing  wasted,  nothing  thrown  away.  It  is  ready-cooked, 
ready-to-eat.  No  sugar  is  needed  to  sweeten  it;  no  fuel  is  needed  to  cook  it. 

Your  customers  can  eat  Shredded  Wheat  Biscuit  for  two  meals  every  day,  except  Monday 
and  Wednesday,  which  are  wheatless  days. 

Made  only  by 

The  Shredded  Wheat  Company,  Niagara  Falls,  N.  Y. 

— 
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electrical  workers,  foundrymen,  machinists,  plum- 
bers, structural  iron  workers  and  men  of  numer- 
ous other  trades,  besides  draftsmen,  clerical  work- 
ers and  laborers,  must  be  supplied  at  once.  N 

Every  American  merchant,  like  all  other  pa- 
triotic citizens,  on  realizing  that  a crisis  is  upon 
us,  will  ask,  “How  can  I help?” 

How  Retailers  Can  Help 

The  answer,  as  we  see  it,  is  this : 

You,  as  a merchant,  whether  you  are  at  the 
head  of  a big  store  or  of  a small  one,  have  ex- 
ceptional means  for  bringing  the  facts  strongly 
into  the  consciousness  of  the  public.  You  are 
in  close  touch  with  your  community.  You  have 
special  facilities  for  conveying  information  to 
your  fellow  citizens.  You  can  certainly  use  your 
display  windows  to  impress  the  public  with  the 
vital  facts  of  this  present  moment,  just  as  thou- 
sands of  stores  throughout  the  country  have  done 
I in  connection  with  the  Liberty  Bonds,  the  con- 
servation of  food,  and  the  distribution  of  War 
Savings  Stamps. 

Many  retailers  can  use  a portion  of  their  ad- 
vertising space  to  impress  the  public  with  the 
urgent  need  for  workers.  In  many  stores,  again, 
changes  can  be  made  that  will  directly  help  in 
supplying  workers  for  ship  construction.  In 
several  centers,  in  order  to  release  men,  the  re- 
tailers in  various  lines,  working  in  unison,  have 
gained  the  co-operation  of  their  public  in  mini- 
mizing deliveries.  If  you  and  your  neighbors  have 
not  yet  taken  measures  of  this  character,  delay  no 
longer.  Begin  at  once  to,  put  your  store  on  a war 
basis. 

To  bring  home  to  the  people  of  your  com- 
munity the  urgency  of  the  need  of  men  for  our 
shipyards,  use  your  influence  wherever  it  prom- 
ises to  be  effective.  Get  the  editors  of  your  local 
newspapers  to  spread  the  news  that  these  250,000 
workers  must  be  enrolled  without  delay.  En- 
courage the  officials  of  your  city  or  town  to  make 
known  the  facts,  by  proclamation,  mass  meeting, 
or  otherwise.  Personally  urge  service  in  the 
shipyards  on  every  suitable  man  with  whom  you 
come  in  contact. 

Then  ask  the  employers  of  labor  in  your  city 
and  vicinity  to  induce  as  many  of  their  men  as 
possible  to  devote  their  hands  and  brains  to 
speeding  up  the  production  of  ships. 


Note  that  the  men  required  are  not  asked  to 
give  up  their  jobs  and  move  somewhere  else  im- 
mediately. That  would  cause  confusion.  What 
is  asked  is  that  every  man  who  stands  ready  to 
go  to  work  building  ships  when  the  United  States 
Shipping  Board  asks  him  to  shall  now  enroll  in 
the  United  States  Shipyard  Volunteers  of  the 
Public  Service  Reserve.  Such  enrollment  will 
include  registration  and  an  examination  as  to  fit- 
ness for  the  work.  Application  for  enrollment 
can  be  made  at  any  office  of  the  United  States 
Employment  Service,  and  such  offices  are  now 
being  established  all  over  the  country. 

If  there  is  no  enrollment  agent  of  the  Public 
Service  Reserve  in  your  community,  ask  the  pros- 
pective shipbuilding  worker  to  see  the  local  repre- 
sentative of  the  State  Council  of  Defense,  or  he 
may  write  to  Edw.  N.  Hurley,  chairman,  United 
States  Shipping  Board,  Washington,  D.  C. 

Especially  make  it  clear  that  men  of  all  trades 
who  can  work  in  wood,  iron  or  steel  with  a fair 
degree  of  skill  will  be  welcomed  by  the  Govern- 
ment and  by  the  Shipping  Board,  so  long  as  they 
are  willing  to  serve  with  faith,  loyalty  and  perse- 
verance. Make  it  plain,  too,  that  since  workmen 
in  our  shipyards  to-day  are  absolutely  vital  to  our 
military  success,  those  who  answer  the  call  will 
be  just  as  truly  defenders  of  our  country  and  its 
Allies  as  are  our  soldiers  on  the  fighting  front. 


FOOD  CONSERVATION  DIGEST 

<1  Practical  suggestions  for 
dealer  and  consumer  co- 
operation with  the  United 
States  Food  Administration. 


Buttermilk  Advertising  Data 

The  Weis  Fibre  Container  Corporation,  Mon- 
roe, Mich.,  is  issuing  a pamphlet  containing  in- 
formation about  the  dietetic  value  of  buttermilk 
and  its  uses  in  cooking  and  baking,  with  recipes 
for  serving  it  at  the  table  and  at  soda  fountains, 
according  to  the  United  States  Food  Administra- 
tion. The  pamphlet  is  for  distribution  among 
chefs,  housewives,  domestic  science  experts,  cook- 
ing school  students,  milk  dealers  and  others  in- 
terested as  distrubters  or  consumers. 


A N G L E F O OT* 

The  Non-PoiSonous  Fly  Destroyer  I 

Safe,  Sanitary,  Sure.  Catches  50,000,000,000  flies  each  year  ® ' 
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No.  9211 

RAPID  DOUBLE  GRINDER 
Floor  space  36  x 19]^  in. 
Height  62  in. 


PROFITABLE  SALES 


you  can  give  each  customer  the  grade  preferred — 
coarse,  fine  or  pulverized. 

The  store  with  the  UNIVERSAL  Mill  the  cus- 
tomers will  fill. 

LANDERS,  FRARY  & CLARK 

NEW  BRITAIN  ::  ::  CONN. 


ORDER  FROM  YOUR  JOBBER 


ELECTRIC  COFFEE  MILL 


Coffee  is  one  of  the  products  that  pays  a good  profit. 
The  Merchant  that  can  deliver  the  best  coffee  service 
gets  the  business.  By  the  use  of  a 


UNION  CLUB  COFFEE 

DOUBLE  X GROUND  FREE  FROM  CHAFF 

ENDORSED  BY  FOOD  EXPERTS 


The  TRICOLATOR 

filters  coffee  through  filter  paper  into 
a china  pot 


Write  for  Free  Illustrated  Booklet 

“The  Pure  Food  Method  of  Coffee  Making 99 


CHARLES  G.  LINCOLN  & CO.,  INC.,  Hartford,  Conn. 

Members  of  National  Coffee  Roasters’  Association 
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An  Example  of  Wasted  Delivery 
The  delivery  system  of  a grocer  in  Blooming- 
ton, Ind.,  was  recently  investigated  by  a repre- 
sentative of  Dr.  Harry  E.  Barnhard,  Federal  Food 
Administrator  for  that  State,  and  disclosed  a 
typical  case  of  inexcusable  waste.  Of  the  999 


The  cost  to  the  grocer  was  estimated  at  3 cents 
a delivery.  These  figures  have  been  used  as  an 
argument  for  the  cash  and  carry  plan. 


Retail  Grocers  and  War  Gardens 
“Planting  a Victory  Garden”  is  the  title  of 


U.  S.  Food  Administration's  Suggestion  for  a Patriotic  Window  Display 

Here  is  a suggestion  that  you  may  be  able  to  adapt  to  your  own  store  facilities,  or  which  may  bring 
a similar  order  of  your  own.  Feature  seeds,  garden  implements,  fertilizer,  etc.,  in  your  windows  during 
March.  Show  your  customers  the-patriotic  side  of  production  in  these  times  when  our  food  supply  is  so 
inadequate  to  meet  the  demands  upon  us. 


deliveries  made  for  the  week,  57  per  cent  included 
3 articles  or  less,  24  per  cent  were  of  1 article 
only,  18  per  cent  of  2 articles  only,  15  per  cent  of 
3 articles,  12  per  cent  of  4 articles,  9 per  cent  of 
5 articles,  and  21  per  cent  of  6 articles  or  more. 


Retail  Stores  flyer  No.  3,  which  is  intended  for 
distribution  among  merchants  to  enable  them  to 
emphasize  the  subject  of  war  gardens  during  the 
planting  season.  Copies  will  be  distributed 
through  State  merchant  representatives,  or  may 


Empire  Hardware  Company 
Butchers*  STORE  FURNISHINGS 

Restaurants 

SCALES,  CANISTERS,  SHOW  CASES,  REFRIGERATORS,  Etc. 
ELECTRIC  COFFEE  MILLS 

85  Warren  St.  New  York  City 

Write  for  complete  Catalogs 
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Over  8000  grocers  in  Greater  New  York  alone 
supply  Yuban  regularly  to  their  trade.  Do  you? 


ARBUCKLE  BROTHERS  cSfVee  NEW  YORK  CITY 


IMPERATOR  COFFEE 

A blend  of  some  of  the  finest  coffees 
grown.  It  “rules"  in  the  realm  of 
coffeedom,  thus  deserving  its  name. 

Make  your  store  headquarters  for  “Imperator’’ 
coffee  in  your  town.  We  are  looking  for  the  most 
representative  retail  concern  in  each  city  or  town  of 
the  United  States  to  take  the  exclusive  agency  for 
this  sales  building  coffee.  Write  for  particulars. 

JABURG  BROS.,  New  York 

IMPORTERS 


NEW  ORLEANS 
The  Logical  Coffee  Port 
Home  of 

Alameda  Coffee 

Sold  only  in  1 and  3-lb.  Tins 
Under  Our  Trade-Mark 

CAREFULLY  SELECTED  for 
PARTICULAR  TRADE 

Mr.  GROCER,  put  YOUR  TRADE 
WISE 

MERCHANTS’  COFFEE  CO. 

OF  NEW  ORLEANS,  Lid. 

New  Orleans 

B.  C.  CASANAS,  Prest. 
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be  obtained  direct  from  the  United  States  Food 
Administration,  Washington,  D.  C. 


Better  Delivery  Service 
Retailers  are  asked  by  wholesale  grocers  in 
Atlanta  to  co-operate  in  speeding  up  delivery  ser- 
vice, saying  that  too  much  time  is  consumed  by 
some  merchants  in  checking  up  and  dismissing 
truck  drivers  when  they  receive  goods  from 
wholesale  houses.  This  fault  is  noticeable  in  all 
parts  o fthe  country,  and  should  be  corrected. 


Oranges  Sold  for  Even  Money 
California  orange  advertising  will  be  closely 
linked  with  food  saving,  emphasis  being  placed 
upon  the  use  of  oranges  as  a balance  in  the  diet, 
increasing  the  efficiency  of  other  foods.  Efforts 
will  be  made  to  center  consumer  sales  on  the 
larger  sizes  of  oranges,  and  retailers  are  advised 
to  offer  a certain  number  of  organges  for  even 
money,  as  9,  10  or  11  for  50  cents,  instead  of 
selling  at  so  much  a dozen.  California  as  well  as 
Florida  has  a shortage  of  citrus  fruits  this  winter, 
due  to  unusual  weather  in  the  citrus-growing 
sections. 


GROCERY  STORE  SOLDIERS 
Sometimes  a grocer  or  his  clerk  feels  diffident 
about  talking  food  conservation.  They  may  fear 
that  the  customer  does  not  understand  that  she 
must  save  wheat  by  purchasing  substitute  cereals. 
The  grocer  may  be  afraid  of  seeming  officious  if 
he  attempts  to  explain.  One  of  the  problems  of 
the  Food  Administration  is  “getting  across”  to 
grocers  the  idea  that  the  war  must  be  won  or  lost 
on  the  “you  and  me”  basis  between  Americans 
on  both  sides  of  the  grocery  counter.  There  isn’t 
a sale  made  in  a grocery  shop  that  doesn’t  help  or 
hinder  the  war  game.  We  are  all  in  it,  and  food 
is  one  of  the  big  items  with  which  we  have  to 
reckon. 


SEVEN  WAYS  TO  HELP  HOOVER 


How  Grocers  Can  Co-operate  Most  Efficiently 
in  the  Work  of  the  United  States 
Food  Administration 


TIERE  are  seven  ways  by  which  retail  mer- 
*•  * chants  in  all  parts  of  the  country  can  render 
the  most  efficient  aid  in  the  work  of  the  United 
States  Food  Administration  and  thus  help  win  the 
war : 

First:  Newspaper  advertising.  Merchants  can 

devote  a small  part  of  their  space  in  advertising 
announcements  to  Food  Administration  slogans — 
in  some  cases  merchants  who  do  not  regularly  ad- 
vertise have  combined  to  purchase  space  to  be 
donated  for  Food  Administration  publicity. 

Second  : Direct  advertising.  Food  Administra- 
tion slogans  can  be  printed  upon  stationery,  bill- 
heads, showcards,  circulars,  catalogues  and  wrap- 
ping paper. 

Third : Outdoor  advertising.  Food  conserva- 

tion signs  can  often  be  placed  on  store  buildings 
or  premises  as  well  as  on  delivery  vans  and 
wagons. 

Fourth : Window  display.  The  food-saving 

message  can  be  staged  in  striking  ways  by  means 
of  displays  in  the  merchants’  own  windows,  and 
window  dressers’  skill  can  be  utilized  in  arrang- 
ing displays  in  windows  donated  for  the  purpose, 
such  as  those  of  railway  offices,  chambers  of  com- 
merce, empty  stores  and  the  like. 

Fifth : Indoor  demonstration.  Booths  can  be 

established  inside  the  store  for  demonstrating  the 
use  of  substitutes  to  save  meat,  wheat,  fats  and 
sugar,  and  recipes  given  to  the  public;  in  the  ab- 
sence of  professional  demonstrators,  these  booths 
may  often  be  turned  over  to  the  women  of  the 
community. 

Sixth : Auditoriums.  Where  the  store  is 

equipped  with  an  auditorium  or  hall  this  can  be 


FOR  THE  TRENCHES  j 

There  is  a letter  worth  reading  from  a soldier  written  from  the  | 
| trenches  on  page  275.  DON’T  MISS  IT.  Thousands  of  soldiers  j 
I say,  “ G.  Washington’s  Refined  Coffee  adds  to  the  comfort  and  re-  I 
I lieves  the  fatigue  of  every  man  in  the  trenches  fortunate  enough  to  I 
I have  it.”  A display  will  suggest  it  to  relative  and  friend.  With 

REFINED  Gbjjce 

j in  his  kit,  even  without  heat,  sugar  or  milk,  he  can  still  have  the  | 
f bracing  benefits  of  a good  cup  of  coffee. 
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The  Best  Asset  of  a 
Grocery  Business  is 
Satisfied  Customers 

baker’s  Cocoa 
and  Chocolate 

Preparations  are  re- 
liable, always  of 
uniformly  high 
quality,  easily  sold, 
in  constant  de- 
mand; the  stand- 
ards of  the  trade. 

ALWAYS  SATISFACTORY 

Walter  Baker  & Co.  Ltd. 

Established  1780  Dorchester,  Mass. 


mm 


niiHHiiift.... 

KAFFEEHAG 

NOT  a substitute 

but  real  coffee  with 
95%  of  the  caffeine 
removed. 

Prepared  at  New  Brunswick,  N.  J. 
Sold  by  grocers  everywhere. 

KAFFEE  HAG  CORPORATION 
225  5th  Ave.,  New  York 


COFFEE 

WFraftEREMOVtt 

*09* 

e*e 

mS 

(fWFFEEU1 

AVHflsJJ, 

INTHE  BEAN  ONLY 

1 jz 

— .T'** 
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used  for  Food  Administration  gatherings,  lec- 
tures, cooking  classes,  food  exhibitions  and  the 
like. 

Seventh:  Employees.  Sales  people  and  other 

employees  can  be  coached  both  for  personal  food 
saving  and  imparting  conservation  facts  ,to  the 
customers  with  whom  they  come  in  contact;  Food 
Administration  policy  and  methods  should  so 
permeate  the  organization  of  employees  that  they 
feel  a personal  responsibility  in  imparting  infor- 
mation to  customers. 

The  foregoing  suggestions  have  been  gathered 


COFFEE  BOOTH  AT  FOOD  SHOWS 


A Connecticut  Roaster  Demonstrates  the  Fil- 
tration Method  of  Coffee  Making,  and 
Reports  Big  Consumer  Interest 

nPHE  Charles  G.  Lincoln  Company,  Hartford, 
* Conn.,  advises  that  the  crowds  which  gath- 
ered around  its  Union  Club  Coffee  booth  at  the 
recent  food  shows  were  sufficient  guarantee,  that 
housewives  are  fully  as  anxious  to  find  out  about 
coffee  and  coffee  making  as  the  coffee  roaster  is 


A Coffee  Booth  Which  Attracted  Large  Crowds  at  Recent  Food  Shows 


in  a leaflet  for  distribution  by  the  United  States 
Food  Administration,  and  can  be  obtained  from 
your  local  or  State  merchant  representatives  or 
from  the  Retail  Stores  Section  of  the  United 
States  Food  Administration,  Washington,  D.  C., 
which  will  also  supply  copy  for  advertising,  lay- 
outs for  window  displays  and  demonstration  and 
other  grocers’  aids. 


to  educate  the  public  to  use  good  coffee  properly 
made. 

The  Lincoln  Company’s  demonstration  was  de- 
signed to  show  the  economy  of  Double  X Ground 
Union  Club  coffee,  with  chaff  removed,  as  com- 
pared with  coffee  ground  in  the  usual  way,  and 
also  the  Tricolator  method  of  making  coffee.  The 
women  appeared  particularly  interested  in  the 


FLAVORING  EXTRACTS 


Largest  Selling  Brand  the  U-  S. 

Awarded 

Highest  and  Only  Grand  Prix  at  the 
Panama-Pacific  Exposition,  also 
15  other  highest  awards  for 
Purity,  Strength  and  Fine  Flavor 
Prices  10c.,  25c.,  35c.,  50c,  $1.00 

C.  F.  SAUER  CO.,  Richmond, Va. 
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American  Sugar  Refining  Company 

Sugar  Waste  Eliminated 

As  sugar  represents  a large  part  of  your  business,  you  must 
realize  how  very  important  it  is  that  you  have  no  waste  in  sugar. 

Domi"0  *** 

avoid  waste  by  spillage  and  breakage  in  handling  loose  sugar. 
They  effect  a saving  also  of  labor,  paper  bags  and  twine. 

American  Sugar  Refining  Company 

“Sweeten  it  with  Domino 9 ’ 

Granulated,  Tablet,  Powdered,  Confectioners,  Brown 


Mr.  Wagon  Route  Tea  and 
Coffee  Merchant 

This  Guarantee  printed  on  each  pack- 
age of  Dwight* s Lemon  Pie  Filling . 

(. Private  Brand  if  desired .) 

If  this  filling  does  not  please  you  or  make 
for  you  a better  pie  than  can  be  made  from 
fresh  lemons,  your  dealer  will  refund  the  pur- 
chase price  upon  return  of  broken  package. 

It*s  a powder , made  from  lemons , 
for  making  Lemon  Pie. 

WOLVERINE  SPICE  COMPANY 

GRAND  RAPIDS,  MICH. 
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illuminated  glass  bottle  containing  coffee  that 
was  “as  clear  as  wine,”  to  quote  the  exhibitor. 

The  demonstrators  made  coffee  on  gas  burners 
and  served  it  to  visitors,  to  whom  they  also  ex- 
plained the  filtration  method  of  making  coffee. 
The  exhibitors  also  handed  out  the  Lincoln  Com- 
pany’s booklet  on  Union  Club  coffee. 


PAPER  SACK  CUTS  DELIVERIES 
James  H.  Collins,  editor  of  the  Trade  and 
Technical  Section  of  the  United  States  Food 
Administration,  says  that  a Boston  grocer  uses 
20-pound  paper  bags  to  save  delivery  service. 
While  the  clerk  puts  the  purchases  in  a large  bag 
says  to  the  purchaser,  “Now,  while  you  are 
paying  the  cashier,  I will  put  all  these  parcels  in 
one  bag  so  as  to  make  it  easy  for  you  to  carry 
them.”  Nine  times  out  of  ten  the  customer  car- 
ries the  bundle  home,  thus  saving  delivery  service. 

l^ant  gbberttgementg 

Subscribers  are  entitled  to  one  free  insertion  in  this  de- 
partment during  the  year. 

Classified  want  advertisements  under  regular  heading  $2 
for  twenty-five  words  or  less.  Additional  words  four  cents 
each.  Payable  cash  with  order . 

Help  ffiantcb 

WANTED — An  A-l  man  to  travel  with  our  salesmen  in 
New  England  territory  as  a specialty  man  on  coffee  and  a 


line  of  high-grade  grocery  products.  Please  outline  your 
experience  and  qualifications.  Address  Box  420,  care  of 
The  Tea  and  Coffee  Trade  Journal. 

WANTED — A competent  man  to  take  charge  of  the  Ex- 
tract Department  and  who  is  also  capable  of  putting  on 
the  market  a full  line  of  grocers’  sundries.  Write, 
giving  full  particulars  about  self,  salary  expected,  etc. 
Address  “Tennessee,”  Box  421,  care  of  The  Tea  and 
Coffee  Trade  Journal. 


Situations!  l^anteb 

SITUATION  WANTED  by  thoroughly  experienced 
coffee  man.  I have  had  wide  experience  in  buying, 
blending  and  roasting  coffees.  Am  capable  of  managing 
a large  coffee-roasting  department.  Would  like  to  be 
located  with  large,  responsible  coffee  concern.  Will 
furnish  all  the  necessary  references.  Address  Box  422, 
care  of  The  Tea  and  Coffee  Trade  Journal. 


jfltecellaneous 


FOR  SALE — One  500-lb.,  second-hand  Tea  mixing  ma- 
chine. Bargain.  Address  W.  L.  Sanders,  483  Green- 
wich  street,  New  York  City. 

WANTED — To  hear  from  owner  of  good  business  for  sale. 
State  cash  price;  full  description.  D.  F.  Bush,  Min- 
neapolis, Minn. 

FOR  SALE — Well-established  coffee  and  tea  store,  with 
roaster  and  electric  mill,  in  New  York  City.  Lively 
locality.  Inquire  Jaburg  Brothers’  coffee  department,  1 
Worth  street,  New  York,  N.  Y. 


WARNER’S  MACARONI 

A High  Grade  All  Durum  Semolina  Product  that  can 
be  profitably  Retailed  at  10c.  Per  Package. 

WARNER  MACARONI  COMPANY,  Inc. 

Sales  Office:  SYRACUSE,  N.  Y. 


“We  won’t  sell  anything  that  we  can’t  guarantee,  and  we 
can’t  guarantee  anything  that  we  don't  know  all  about.” 

That’s  the  dependable  footing  we  placed  our  business  on  long  years  ago;  and  it’s  grown 
into  world-wide  reputation.  COLES  on  a coffee  mill  is  the  recognized  standard  of  excel- 
lence, for  our  mills  embody  every  possible  and  practical  device  for  solving  the  perplexities 
of  real  coffee-grinding.  They’re  made  for  long  wear,  and  they’re,  reasonably  priced. 

If  you’ve  tried  the  rest,  now  buy  THE  BEST 

Our  No.  55  Mill 

It  is  a practical  example  of  Coles  efficiency . 

Has  one-third  horse-power  motor.  Granulates  two  pounds 
per  minute.  Pulverizes  one-half  pound  per  minute  flour,  fine. 
Indicating  regulator  provides  for  six  grades  of  coffee.  Tooth 
grinders  harder  than  steel.  Self-cleaner,  with  dust-proof 
pans.  Hoppers  of  424  pounds  capacity;  enameled,  if  desired. 

Height,  30  Ins. 

Counter  Space,  12  x 26  ins.  Shipping  Weight,  175  lbs. 


COLES  MANUFACTURING  COMPANY 

TWENTY-THIRD  AND  TUIRNER  [STREETS,  PHILADELPHIA 
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COFFEE  ON  THE  FIRING  LINE 


An  Interesting  Letter  from  an  Appre- 
ciative Soldier  Who  Is  Fighting 
“Somewhere  in  France” 


4 4TpROM  my  shelter.  I might  say  from 
-F  the  ‘rat’  headquarters  or  the  ‘Rat 
Club/  but  I do  not  wish  to  put  on  airs. 


“I  am  very  happy  despite  the  rats,  the 
rain,  the  mud,  the  draughts,  the  roar  of  the 
cannon  and  the  scream  of  shells,  ‘like  the 
last  wail  of  lost  souls.’ 

“The  interior  of  my  underground  dwell- 
ing is  even  less  cheerful  than  the  landscape 
outside.  It  lacks  light,  and  above  all  things 
a stove.  I sleep  on  a stretcher  hung  from 
the  ceiling,  over  which  runs  a road  whereon 
all  night  long  troops  march,  munition  trains 
and  great  guns  roll,  creaking  and  grinding 
over  the  stone  of  the  way.  Nevertheless,  I 
sleep  very  well,  provided  a stretcher  bearer 
does  not  call  me  because  some  poor  ‘poilu’ 
must  be  taken  to  the  hospital,  or  if  the 
diversion  of  the  rats  does  pot  grow  too 
noisy. 

“Our  post  is  quite  unique.  We  are  sta- 
tioned on  a canal,  and  we  move  our  wounded 
by  boat.  The  canal  is  a blackish-green 
color,  and  we  call  it  the  Styx,  and  the 
boatman  Charon ; each  looks  the  part.  How- 
ever, the  boatman  is  an  up-to-the-minute 
Charon,  and  runs  a motor  boat. 


“It  takes  only  a minute  to  light  my  little 
oil  heater  and  make  some  George  Washing- 
ton Coffee.  If  I knew  the  name  and  ad- 
dress of  the  good  man  who  invented  the 
coffee  I should  write  him  a letter  of  thanks 
and  another  to  Mr.  Campbell,  who  makes 
the  soups.  Every  night  I offer  up  a special 
petition  to  the  health  and  well  being  of  both, 
thanks  to  whom  I go  to  sleep  warm  and 
comfortable.” 


Many  of  your  customers  have  relatives 
and  friends  in  the  Service. — Advertisement. 


-practically  all 
your  customers 
are  noui  interest- 
ed in 

food  economy 

Everything  you  do  to  make  their  dollar  go  farther 
is  sure  to  interest  them — and,  in  the  long  run, 
to  make  them  better  customers  for  you. 

Mrs.  Knox’s  new  “Food  Economy”  booklet,  con- 
taining 138  timely  food  conservation  recipes,  is 
sure  to  be  appreciated  by  your  trade.  Besides, 
it  will  bring  you  more  business  on  a variety  of 
profitable  articles  which  you  handle. 

A supply  of  “Food  Economy”  booklets,  together 
with  a window  poster  announcing  that  you  are 
distributing  them  free,  will  be  furnished  to  you 
if  you  will  send  for  them  before  the  present 
editidn  is  exhausted. 

Charles  B.  Knox  Gelatine  Company,  Inc,, 

JOHNSTOWN,  N.  Y. 

(Window  poster) 


KNOX 


SPARKLING 

GELATINE 

/ 
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PRICES  CURRENT 

Wholesale  and  Retail 

As  of  March  2,  1918 

Prices  to  Wholesalers 


Brazil  Grades. 

Santos  7 

44  6 

“ 5 

“ 4 

“ 3 

“ 2 

Rio  7 

“ 6 . . 

“ 5 

“ 4 

“ 3 

“ 2 


GREEN  COFFEE 
(260  Bags  or  Over) 

Line  or  Grade  Price.  Cup  Selected  Price. 


10 

1054 

1054 

10J4 

11 

H54 

854 

9 

9 54 

934 

954 

10 


10 

1054 

10  54 

11 

1154 

1154 


(No  Rio  Cup 
Selections) 


Green  Coffee,  Mild  Grades — Line  or  Grade  Prices- 


(250  Bags 

Maracaibo — 

Truxillos 1054  @H 

Bocono 10H@H 

Tovar 10  54  @H 

Merida 11 34  @1234 

do  washed 12  @13)4 


Cucuta — 

Ordinary 10  @10  34 

Fair  to  good 1134  @1234 

Prime  to  Choice.  . 1254@1354 
do  washed 12  @1234 

tLaguayra — 

Caracas 1054@1053 

do  washed 11  54  @13 

Porto  Cabello 954@  954 

do  washed.. . .1034 @H 34 

Colombian — 

Ocana 1054@H 

Bucaramanga ....  1 1 @1334 

do  washed. ...  1234@14 

ITolima 954@1354 

fBogotas- 10  @15 

tMedelin ...1054@18 

tManizales 1034@16>4 

Cauca @. . . . 

Mexican — 

t Cordoba 954@  954 

do  washed 1154©12  54 

fCoatepec 10  @1034 

tdo  washed....  11 34 @1334 

tOaxaca 10  @1034 

Jdo  washed...  12  @14 


or  Over) 

Central  America — 
tCosta  Rica — 

Common 754@854 

Fair  to  good 1034  @11 54 

Prime  to  choice  . .1234 @12  34 

San  Salvador 10  @1034 

do  washed 1034  @11 34 

Nicaragua 9 34  @10  34 

do  washed 1054@1154 

tGuatemala  Coban 

Common 7 54@  834 

Fair  to  good 1034  @11 34 

Prime  to  choice..  .12  @1234 
do  unwashed...  934 @1034 
Puerto  Rico — 

tUnwasbed 9 34  @10  34 

Washed 1034  @1234 

JHayti— 

tUnwashed 9 @934 

tWashed 1034@1134 

t Jamaica — 

Ordinary 9J4@  934 

G’d  ordinary 9 34  @ 934 

Washed 10  @11 

East  India — 

Padanglnt 25  @26 

Corinche 24  @26 

Kroe 24 34  @25 

Timor 2234  @23 

Private  Estate. . .2534 @2634 

Fancies 26  @2834 

Abyssinian @ . . 

Mocha 

Liberian — 

tStraits 13 

{Surinam 13 

Pamanoekin 13 


@1434 

@1434 

@15 


t Nominal  because  of  small  arrivals, 
t Common  to  fancy. 

TEAS. 

China  and  Japan — Line  Prices 
(75  or  More  Packages  of  One  Number) 


Foochow — 

Common.  26 

Fair 2634  @ 

Good 26  @ 

Superior 2634  @ 

Fine 27  ~ 

Formosa — 

Fair 28  @.. 

Good 2834  @29 

Superior 30  @.. 

Fine . 36  @86 

Finest 40  @45 

Choice 55  @60 

70  @75 


Formosa — Cont. 

Fancy 1.00  @1.20 


COUNTRY  GREEN 
Gunpowder — 

Extra 45 

Firsts 42 

Seconds _ 

Imperial — 

Firsts 45  @48 

Seconds 33  @35 

Thirds @ . . 

Young  Hyson — 

Extra 60  @55 


@43 


Young  Hyson — Cont. 

Imperial — 

Firsts 

@45 

Firsts 

..39 

@40 

Seconds  

.35 

@36 

Seconds 

..35 

@36 

Thirds 

@34 

Thirds 

..31 

@33 

Hyson — 

Japan — 

Seconds 

@30 

Basket  fired 

@40 

Thirds 

@ 

Pan  fired 

..24 

@40 

PINOSUEY 

Congou — 

Gunpowder — 

Common 

@26 

Pinheads. 

@45 

Good 

@28 

Extra  Firsts 

@41 

Superior 

@31 

Firsts 

@39 

Fine  to  finest . . 

..35 

@40 

Seconds 

35 

@36 

Choice  to  choicest . 

.50 

@75 

Thirds 

@30 

India  and 

Ceylon- 

—Line  Prices. 

Pekoe  Souchong . . . 

.34 

@35 

Darjeeling — 

Pekoe 

@40 

Fancy  Orange... 

..40 

@85 

Orange  Pekoe 

.40 

@45 

Java — 

Ceylon — 

Pekoe  Souchong . 

.29 

@30 

Pekoe  Souchong. 

.33 

@35 

Pekoe 

. .32 

@33 

Pekoe 

@42 

Orange  Pekoe . . 

..35 

@36 

Orange  Pekoe. . . 

.38 

@45 

B.  O.  Pekoe 

@50 

Pepper — 
Singapore. 
Acheen  A. 
Acheen  B . 
Acheen  C. 


.24 


Whiti 
Singapore 
. Penang. . , 

Siam 

Heavy — 
Aleppy . 
ellic 


SPICES— First  Hand  Prices. 

Saigon,  rolls 49  @51 

China,  rolls 1734@1734 

do  seal,  bk...  17  @1734 

Kwangsi 22  @ 

‘ “ 25  @28* 


Lampong 24  @2434  Batavia,  Ext. 


.30 


.2734  @28 
.28  @29 


.48 

.50 


do  short  stick 23  @25 

Cinnamon — 

Ceylon @ 

Ginger — 

Japan ..12  @13 

Cochin— ABC....  16  @17 

do  D 16  @1634 

Lemon. 1634  @17 

African 14  34  @1434 

Jamaica,  g’g 1734  @20 


75s  to  80s .30  @.. 

105s  to  110s 26  @27 

Mace 45  @51 


Tellicherry. 

Cloves — 

Zanzibar... 

Amboyna. . 

Penang 

Pimento 634 @ 634  Nutmegs— 

Red  Peppers — 

Mombassa 23  @24 

Japan 14  @1434 

CHICORY — First  Hand  Prices. 

Domestic,  granulated,  coarse  or  medium,  in  bags . . 

In  barrels @2) 

Best  English,  in  barrels @ 

Domestic  yellow  roll @ 8 

COCOA— First-Hand  Prices. 

Accra 1254@1354  Grenada @ 

African 14  @1434  Hayti 1234@1234 

Bahia 1334@1434  Jamaica 1234@13 

Caracas 1454@1454  Maracaibo 22  @26 


@20 


Guayaquil — 

Arriba 13$4@14 

Machala 13  34  @1334 


Caraques . 

Cuban 

Dominica. 


1 3 34  @ 1 334  Savanilla 


Para 13  @1334 

Sanchez 14  @1434 

St.  Vincent @ 


.13  @1334 


Surinam 14  @1434 

Trinidad 14  @1434 


Kind  of  Coffee. 


Prices  to  Retailers 

Coffee 

(Bag  Lots — 130  Pounds.) 


Green 


Roasted. 


Santos 

“ Pea  berry . 

Rio 

Maracaibo 

Caracas 

Bucaramanga . . . 
Bogotas 


Guatemala. 


java. 


From 

To 

From 

To 

11 

1454 

1354 

1754 

11 

14 

1554 

1754 

9 

12  54 

12 

15  54 

12 

18 

16 

22 

13 

17 

1654 

21 

13  54 

18 

1654 

22 

14 

19 

1754 

2354 

1254 

19 

18 

2354 

1354 

17 

1654 

21 

12  54 

1754 

16 

21 K 

12 

1354 

15 

1654 

27 

33 

41 

43 

35 

34 

41 

42 

35 

33 

3454 

40 

26 

33 

3154 

40 

14 

TEAS. 

1854 

17 

2354 

Formosa 

Foochow 

Congou 

Japan  P.  F.. 
“ B.  F... 

India 

Ceylon 

Gunpowder. . 
Young  Hyson. 


(Single  Package  Lots.) 


From 

30 

28 

28 

24 

25 
40 
45 
35 
30 


To 

45 

41 

40 

45 

45 

60 

56 

40 

43 
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How  much  were  you  short  in  your 
cash  last  night? 


How  much  are  you  usually  short? 

Do  you  always  know  who  is  respon- 
sible for  the  shortages? 

Did  you  ever  try  to  figure  out  how 
much  you  lose  this  way? 

Every  time  you  are  short  in  your  cash 
it  is  proof  that  some  one  is  careless. 

A careless  clerk  is  apt  to  forget  to 
charge  goods  sold  on  credit.  And  the 
loss  is  yours. 


Or  he  makes  mistakes  that  lead  to  dis- 
putes with  customers.  Sometimes  you  lose 
good  customers  that  way. 

An  up-to-date  National  Cash  Register 
prevents  mistakes  in  change. 

It  protects  your  profits.  It  makes  each 
clerk  responsible  for  every  sale  he  makes. 

Enforcing  accuracy  is  only  one  of  the 
many  advantages  a National  Cash  Register 
will  give  you. 


A National  Cash  Register  and  the  N.  C.  R.  Credit  File  will  give 
you  complete  control  of  your  business. 


An  N.  C.  R.  Receipt  makes  every 
customer  the  merchant's  inspector . 


Sign  and  mail  this  coupon  today . 

To  Dept.  11801 

National  Cash  Register  Company,  Dayton,  Ohio 

Please  send  me  full  particulars  about  the 
N.  C.  R.  System  for  a grocery  store. 

Name 


Address. 
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Satisfactory  sugar  makes  and  keeps  satisfied 
customers.  That  means  sugar  perfect  in 
sweetening  power,  even  in  texture,  of  spark- 
ling pure  white  crystals,  and  free  from  dirt. 

That  means  sugar  from  the  Warner  Re- 
finery, because  only  pure  cane  is  used  and 
our  modern  refinery  insures  a perfect  pro- 
duct, refined  and  packed  under  conditions 
of  absolute  cleanliness  and  up-to-the-min- 
ute efficiency. 

This  applies  with  equal  force  to  all  kinds 
of  Warner  Sugar — extra  granulated  in 
convenient,  attractive  2 lb.  and  5 lb. 
cartons,  dainty  cubes  for  coffee  and  tea  or 
any  of  our  2 7 kinds  in  bags,  barrels  or  boxes. 


WARNER  SUGAR  REFINING  CO. 
79  Wall  Street,  New  York 


granulated 


EXTRA  FINE 


Write  for 

PREMIUM 

IplEt/ 

CATALOGUE 

EUREKA  COFFEE  CO. 

BUFFALO,  N.  Y. 

NEW  PROCESS 
DRY  ROAST 

Protect  Your  Trade 
Marks  and 

Your  Trade  Marks 
will 

Protect  You. 

For  all  information  and  services  relating 
to  Trade  Marks,  Write 

TRADE  MARK  TITLE  CO. 

Ft.  Wayne,  Ind. 
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An  Aid  to  Economy 

In  handling  loose  sugar  many  pounds  are 
wasted  through  spillage  in  scooping  and 
breakage  of  paper  bags. 

Franklin  Package  Sugars  go  from  refinery 
to  housewife  without  waste  of  sugar — with- 
out loss  of  your  time.  There  is  a saving 
also  of  paper  bags  and  twine. 


The  Franklin  Sugar  Refining  Company 


PHILADELPHIA 


(iA  Franklin  Cane  Sugar  for  every  use' 9 

Granulated,  Dainty  Lumps,  Powdered,  Confectioners,  Brown 
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1 THE  FERRIS  PAGES 


-'-v 


Our  March  Evening  Chat  with 
our  many  thousand 
grocer  friends 
1918 


For  several  years  we  have  been  sending  our  Foreign  Friends  with  each 
Issue  of  our  Quarterly  Export  Market  Review,  a Map  presenting  in  turn,  the 
striking  progress  of  War  conditions.  Each  three  months  has  made  some  one 
quarter  of  Europe  or  the  other  Countries,  of  special  interest.  Tonight  we  sug- 
gest that  we  together  draw  a Map  of  our  own  Country  in  imagination.  We  shall 
not  care  particularly  to  mark  the  States  nor  the  principal  Cities.  We  have 
been  proud  to  say  we  Americans  enjoy  the  freest  and  best  Democratic  form  of 
Government  on  Earth  and  that  under  its  generous  reign  every  man  can  do  about 
as  he  pleases  if  he  pleases  to  be  decent. 

Imagine  now  when  we  have  outlined  our  Map  of  the  United  States  from 
the  Atlantic  to  the  Pacific  and  from  Canada  to  the  Gulf,  we  stretch  all  over 
the  Eastern  portion  a network  of  fine  black  Chains.  That  stands  for  the  Min- 
ing, Distribution  and  Consumption  of  Coal,  which  has  now  been  taken  into  the 
hands  of  the  Government  under  A Coal  Chief. 

Then  we  will  spread  over  this  another  network  of  fine  gold  Links  made 
from  the  yellow  skins  of  Wheat  Kernels.  That  will  mean  Government  Control 

— Continued  on  the  next  three  pages. 


When  Writing  Advertisers,  Kindly  Mention  The  Tea  and  Coffee  Tkade  Journal 


March , 191R 


THE  TEA  AND  COFFEE  TRADE  JOURNAL 


281 


under  a Flour  Chief  of  Wheat  and  Wheat  Flour,  so  that  every  Mill  in  the  Country 
is  under  Government  restriction,  and  every  Wholesale  Dealer  and  Retail  Dealer 
who  uses  any  Wheat  Flour  has  ‘ ‘to  obey  orders”  from  the  War  Board  at  Wash- 
ington. 

Fortunately,  the  Chief  of  the  Flour  Department  is  George  A.  Zabriskie. 
What  good  luck  that  the  Government  could  put  its  hands  on  him.  He  has 
been  in  Flour  up  to  his  Elbows  since  he  was  a Boy,  and  what  he  doesn’t  know 
about  Flour,  he  will  be  glad  to  have  you  tell  him.  Not  only  a wide-awake,  driv- 
ing Distributor,  representing  the  great  Pillsbury  Flour  Co.  in  the  East  of  our 
Country,  but  one  of  the  most  popular  Merchants.  You  are  fortunate  if  you 
have  seen  the  Friendly  flash  of  his  Eye  and  felt  the  cordial  Grip  of  his  Hand. 
He  stands  in  the  foremost  rank  among  the  Two  Thousand  Members  of  our  Ex- 
change. Repeatedly  urged  to  accept  the  Presidency  of  this  great  Institution 
he  has  modestly  declined.  He  has  rendered  royal  service  on  its  Arbitration 
Committee  however,  and  has  been  an  exceedingly  efficient  Chairman  of  its 
Complaint  Committee;  both  positions  of  large  influence  that  require  educated 
and  kindly  Manliness. 

If  President  Wilson  can  be  as  successful  in  selecting  all  his  Chiefs  in  the 
Public  Service,  the  Country  may  well  rejoice.  As  usual,  in  his  last  letter  con- 
cerning Striking  Labor,  he  launches  a phrase  which  perhaps  will  never  die. 
“WILL  YOU  CO-OPERATE  OR  OBSTRUCT?” 

But  we  are  not  through  with  covering  our  Map  with  the  Chain  System. 
We  must  have  little  blood-red  Links  everywhere.  These  stand  for  Meat  Foods, 
Cattle,  Sheep,  Hogs,  Fowls  of  all  sorts  and  Eggs.  The  Meat  question  looms 
high  and  requires  great  intelligence  and  splendid  common  sense. 

Then  a network  of  green  will  go  over  the  Chain  System,  for  the  Govern- 
ment must  place  its  hands  on  the  forwarding  and  distribution  of  our  huge 
Vegetable  surplus. 

How  shall  we  show  a Chain  System  to  represent  Oil  and  Gasoline?  Can 
you  suggest  a color  for  this? 

Then  too,  we  must  put  over  all  a mesh  of  Railroad  Coupler  Links  for 
Uncle  Sam  is  managing  that  Department  too,  and  not  only  the  Locomotives  and 
Cars  on  the  Land,  but  all  the  Steamers  that  may  thread  their  way  through 
all  the  open  Seas  of  the  World. 

Well,  by  this  time  you  may  think  there  isn’t  much  left  to  see  on  our  Map 
but  Chains,  but  in  these  trying  days  when  the  Life  and  Liberties  of  our  Nation 
are  at  stake  and  the  Life  and  Liberty  of  every  smaller  Nation  around  the  World, 
Chains  are  worth  while  to  resist  Treason,  Tyranny,  Waste,  Greed,  Folly  and 
Famine. 

It  is  delightful  and  surprising  with  what  good  nature  the  American  People 
stand  all  these  newly  imposed  dictations.  They  have  proven  themselves  ready 
to  do  and  bear  anything  that  really  helps  to  final  Victory  in  this  War,  for  the 
Individual  Peace,  Liberty  and  Welfare  of  all  the  Nations  with  our  own. 

— Continued  on  the  next  two  pages. 
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In  conserving  our  Coal  Supply,  the  whole  Eastern  Section  of  our  Country 
comprising  twenty-eight  States  has  been  put  sorely  to  the  test.  An  Editorial 
in  “The  New  York  Sun”  of  February  18th,  tersely  puts  the  result  of  this  embargo 
on  the  burning  of  Fuel — The  paralysis  of  manufacturing  and  merchandising 
and  the  personal  loss  put  on  the  shoulders  of  millions  of  Operatives. 

The  three  “Heatless  Mondays, ” it  is  said  in  this  Editorial,  saved  3,450,000 
tons  of  Coal,  but  at  a cost  to  the  Industries  of  $289.35  for  every  ton;  while  for 
these  weeks,  one-sixth  of  the  wage  of  Operatives  was  taken  from  their  Pay  Roll — 
Figuring  a loss  in  Wages  and  manufactured  Articles  of  $4,340,000,000. 

One  of  our  City  Bank  Cashiers  tells  us  that  as  the  week  came  around 
including  the  third  “Heatless  Monday, ” his  Paying  Teller  reported  to  him  that 
the  demand  of  Manufacturers  keeping  their  Accounts  with  and  depending  on 
that  Bank  for  their  weekly  Pay  Roll  showed  a shrinkage  of  15%.  Every  penny 
of  this  was  so  much  cash  abstracted  from  the  pockets  of  Men  and  Women  earning 
their  living  by  their  daily  Labor.  How  this  must  have  pinched  in  thousands  of 
Homes  and  yet  we  have  not  heard  one  word  of  bitter  complaint — That  grim 
American  determination  to  stand  by  the  Country,  makes  the  people  willing  to 
pay  their  part  of  the  cost  whenever  necessary.  Was  it  Necessary?  The  Best 
Way? 

In  their  zeal  to  educate  the  Public  to  Economy,  perhaps  our  Public 
Teachers  overshot  the  mark  and  allowed  Millions  of  Consumers  to  put  too 
much  premium  on  the  Value  of  Specked  Apples,  Small  Potatoes,  Watery  Milk 
and  Skinny  Beef.  The  Consumption  of  these  in  place  of  Nutritious  and  High 
Grade  Food,  does  not  necessarily  show  Loyalty  to  the  Country  or  wise  attention 
to  the  Nutrition  of  Public  Food.  On  the  other  hand,  the  first  tendency  is  to 
cut  the  throats  of  Farmers,  and  High  Grade  Food  Manufacturers,  and  this 
means  a train  of  disasters  all  the  way  back  in  making  up  the  sum  of  the  Pros- 
perity of  the  Country.  The  Question  is  not  how  little  money  the  Buyer  spends; 
but  how  much  value  he  gets  for  the  money  he  does  spend.  An  Acquaintance 
of  ours  sent  a fine  Cured  Ham  the  other  day  to  a neighbor’s  house  with  his  com- 
pliments and  the  request  that  it  be  Roasted  after  Mrs.  Jerome’s  Recipe.  This 
was  received  with  evident  delight  and  most  generous  expressions  of  thanks. 
The  Lady  said,  “Why  we  haven’t  had  a Ham  in  the  House  all  Winter  because 
the  Price  is  so  high.”  Now,  these  are  well-to-do  people  living  in  their  own  house 
and  setting  a generous  table;  they  have  money  for  travel,  good  clothing,  the 
pleasures  of  life,  besides  a generous  attention  to  the  Patriotic  and  Charitable 
needs  of  the  day.  Was  it  a wise  judgment  that  said,  “The  Price  of  Ham  is  too 
high!  and  we  cannot  afford  it,”  or  was  it  an  echo  of  much  of  the  Public  Talk 
of  Would  Be  Reformers?  This  good  housekeeper  bought  fowls  at  the  market 
at  Thirty-eight  Cents  (38c)  per  pound  and  had  them  Fricasseed,  Roasted, 
“Pied,”  etc.,  every  week;  but  Thirty-eight  Cents  (38c)  a pound  gross  weight 
meant  that  every  mouthful  of  Chicken  cost  Seventy-five  Cents  (75c)  per  pound 
but  a mouthful  of  the  finest  Ham  would  not  cost  more  than  Fifty  Cents  (50c) 
per  pound.  What  is  true  economy  for  the  Housekeeper  to  practice?  Bye  and 
Bye  the  Good  Sense  of  the  American  Women  will  swing  them  back  to  a Juster 

— Continued  on  the  next  page. 
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fudgment  which  will  be  none  the  less  Patriotic  or  Charitable.  Is  an  unwise 
:hoice  made  any  wiser  because  prompted  by  a Patriotic  Impulse? 

Four  years  ago  a Northern  Young  Woman  went  to  Florida  with  her  mother 
suffering  from  a slight  Stroke.  She  found  employment  as  General  Manager  for 
i Northern  Owner  of  an  Orange  and  Grapefruit  Grove.  The  Grove  had  been 
veil  chosen  and  cared  for  and  was  Producing  extra  fine  Fruit,  and  a Clientage 
vas  developed  among  Winter  Visitors  from  the  North  for  the  Product  of  the 
jrove.  Orders  came  by  mail  and  were  promptly  Shipped,  delivered  by  Express 

0 the  Buyer’s  home  at  a reasonable  Price — QUALITY  CONSIDERED!  This  last 
Fall  as  the  season  began,  under  all  the  Public  exhortations  to  Economy,  etc., 
ler  Orders  fell  off  more  than  half  and  financial  ruin  stared  her  in  the  face.  In 
:he  Southern  Climate  the  mother  had  recovered  to  a very  comfortable  degree 
>f  health.  The  young  woman  was  putting  in  the  business  Ability  and  Energy 
vith  long  hours  which  seemed  to  deserve  success.  After  the  general  Superin- 
endence  of  the  day,  she,  herself,  spent  long  evenings  in  selecting  the  Fruit 
or  her  Northern  Friends  as  they  were  Packed  in  the  Boxes. 

Was  it  wastefulness  on  the  part  of  those  who  could  afford  it  to  buy  this 
7ruit  at  a reasonable  proportionate  Price?  Was  it  really  serving  the  best  in- 
:erests  of  the  Country,  in  the  long  run,  to  bring  ruin  on  this  enterprise,  and  on 
;his  most  worthy  and  capable  young  woman  paying  the  full  price  of  success 
n her  devotion  to  the  business  ^he  had  done  so  much  to  establish?  This  was 
me  drop  in  the  Bucket;  but  one  drop  of  water  can  tell  the  QUALITY  of  all  the 
est.  Was  it  making  for  the  Prosperity  of  the  Country  to  bring  her  industry 
:o  nought,  to  let  her  Fruit  rot  on  the  trees  and  to  throw  her  upon  the  World 
:o  start  herself  in  some  new  and  untried  way?  It  takes  a deal  of  Wisdom  to 
>e  a Wise  Patriot  and  at  the  same  time  a Good  Helper  to  one’s  Fellow  Men 
md  to  one’s  Country. 

' Well,  here  we  stand  to  serve  you  and  yours  with  the  Superbly  Cured 
Trade  Mark  Hams  and  Boneless  Breakfast  Bacon.  In  the  long  run,  do 
fou  not  believe  with  us,  that  we  give  more  real  worth  in  Nutrition  per  cost  of 

1 pound,  than  any  Cheaper  Grades  can  do?  Stand  for  Patriotism,  the  World 
liberty,  the  Country’s  Prosperity;  but  Stand  for  Good  Judgment  in  Wise  Living 
00.  Will  not  that  win  out  in  the  long  run? 

Waiting  to  serve  you  and  yours  with  the  best,  we  remain, 

Yours  Sincere  Friends, 


Nos.  262-264-266-268-270-272  Mott  Street, 

New  York  City. 

United  States  Food  Administration  License,  No.  G-06116. 
All  Orders  received  by  One  o’Clock  can  be  shipped  the  same  afternoon. 
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THE 

SUPREME  COFFEE  MAKER 

Feature  the  Auto  Vac  filter  with  your  coffee.  It  is  the  logical  coffee  sales 
stimulator.  Many  packers  are  putting  it  out  in  connection  with  coupons  packed 
in  their  trade  marked  package  coffees.  Others  find  it  a fine  advance  premium. 
Some  are  selling  it  outright. 

Consumers  appreciate  the  attractiveness  and  utility  of  the  Auto  Vac  filter.  It 
will  make  friends  for  you  and  your  coffee.  Because  it  embodies  the  approved 
filtration  brewing  method  it  assures  correctly  made  coffee.  Your  coffee  is  not 
spoiled  in  the  making.  It  has  a fair  chance  to  prove  its  worth. 


COFFEE  FILTER 

is  the  finest  glass  coffee  making  device  on  the  market.  Only  the  best  grade  of 
heat  resisting  glass  is  used.  The  metal  parts  are  well  made  and  highly  nickeled. 

Adaptable  for  use  on  table  with  alcohol  stand  or  on  any  electric,  coal  or  gas 
stove. 

Let  the  Auto  Vac  get  behind  your  coffee.  It  will  build  coffee  sales. 

Prices  as  low  as  $1.20  each  in  quantities  f.  o.  b.  cars  New  York. 

iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiuiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiniiiiiiiiiiiiiiiiiiiiiiiiiiiiiin 

in 

AUTO  VACUUM  FREEZER  COMPANY 

25  WEST  BROADWAY,  NEW  YORK 

Coffee  Filter  department 
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PREMIUMS 

AND 

NOVELTIES 


PREMIUMS  FAVORED  BY  DEALERS 

Aluminum  Ware  Stands  First  as  a Specialty 
in  the  Tea  and  Coffee  Dis- 
tributing Trade 

PRACTICALLY  every  one  of  the  more  promi- 
nent tea  and  coffee  distributing  companies 
answering  this  paper’s  recent  inquiry,  “What  pre- 
miums are  you  featuring  now?”  placed  aluminum 
ware  as  their  first  choice.  The  replies  also  show 
that  all  kinds  of  minor  house  furnishings  are  in 
favor,  particularly  those  intended  for  use  in  the 
kitchen. 

Here  are  the  premium  specialties  featured  by 
some  of  the  more  prominent  tea  and  coffee  mer- 
chants who  answered  our  inquiry : 

Aluminum  cooking  utensils,  cut-glass,  tumblers, 
lace  goods,  rugs,  blankets,  etc. — Great  Central 
Tea  Company,  Richmond,  Ind. 

Aluminum  cooking  utensils  and  bread  boxes. — 
Japan  Tea  Company,  St.  Paul,  Minn. 

Aluminum  ware,  enamel  ware,  glassware  and 
china. — Oriental  Tea  Company,  Fort  Dodge,  la. 

Aluminum  ware,  enamel  ware,  chinaware  and 
rugs. — Home  Tea  Company,  Keokuk,  la. 

Aluminum  ware,  dishes,  cut-glass  and  rugs. — 
Schorn  & Brower,  New  York  City. 

Aluminum  ware. — Horace  G.  Rutter,  Philadel- 
phia, Pa. 

Combination  aluminum  cooker. — Claman  Bros., 
Indianapolis,  Ind. 

Aluminum  ware,  cut-glass,  table  sets  and 
blankets. — Keystone  Tea  Company,  Pittsburg,  Pa. 

Aluminum  ware,  dishes  and  rugs. — Reliance 
Tea  Company,  Quincy,  111. 

Bed  spreads,  rugs,  table  sets  and  aluminum 
ware. — Elite  Tea  & Coffee  Company,  Erie,  Pa. 

Aluminum  ware,  china,  rugs,  dry  goods,  cut- 
glass  and  glassware. — The  Bell  Tea  Company,  La 
Crosse,  Wis. 

Anything  useful  in  the  house. — National  Tea 
Company,  Detroit,  Mich. 

Percolators,  rice  boilers,  combination  cookers 


and  baking  powder  premiums. — Globe  Tea  Com- 
pany, Dallas,  Tex. 

Tablecloths  and  towels. — H.  E.  Stranad,  Cleve- 
land, Ohio.  

NEW  PREMIUM  SPECIALTIES 


Some  of  the  Latest  Productions  of  the  Premium 
Supply  Houses 

"V  T EW  things  are  being  brought  forward  every 
* ^ day  as  premiums  which  are  particularly  suit- 
able for  use  in  the  tea  and  coffee  trade.  Under 
this  heading  will  appear  the  more  notable  pro- 
ductions of  the  month. 

A Useful  Household  Specialty 
So  many  recipes  call  for  a half  spoonful  of 
either  liquids  or  solids  that  housekeepers  welcome 
any  utensil  that  will  enable  them  to  measure  such 
a quantity  quickly  and  accurately.  The  Half 
Spoon  has  been  designed  for  that  purpose,  as  well 
as  for  use  in  the  sick  room.  It  resembles  the 
ordinary  spoon,  except  that  its  bowl  holds  only 
half  of  a teaspoonful.  Mills  & Mills,  343  South 
Dearborn  street,  Chicago,  who  offer  the  Half 
Spoon  as  a premium  specialty,  report  a big  de- 
mand for  the  utensil.  They  can  be  had  in  either 
nickel  silver  or  silver  plate. 


A Left-  and  Right-Hand  Can  Cutter 
The  Lo-Vis  Company,  Inc.,  212  East  Water 
street,  Kalamazoo,  Mich.,  is  offering  its  new  form 
patented  sanitary  can  cutter,  which  it  claims  is  the 
only  left-  and  right-hand  can  opener  on  the 
market.  It  is  made  of  80  per  cent  carbon  cutlery 
steel,  and  has  a genuine  cocobolo  wood  handle. 
The  Lo-Vis  Company  states  that  this  can  opener 
has  been  endorsed  by  the  United  States  War  De- 
partment for  military  purposes  and  household 
efficiency  experts.  The  cutter  retails  for  25  cents. 

Panama  Hats 

Burgland,  Okora  & Co.,  Medinah  building,  Chi- 
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cago,  111.,  have  started  a drive  on  their  panama 
hats  as  premium  specialties.  The  company  says, 
“Offer  these  extremely  popular  premiums  now 
and  give  your  patrons  time  to  earn  them  between 
now  and  the  summer  season.” 


Vacuum  Specialties 

Vacuum  .specialties  are  in  big  demand  during 
the  summer,  and  manufacturers  of  these  articles 
are  now  beginning  to  push  them  for  premium  use 
so  that  consumers  can  get  them  before  they  are 
actually  needed  in  the  hot  weather. 


Fishing  Outfits 

The  Shapleigh  Hardware  Company,  St.  Louis, 
says  “Fishing  is  one  of  the  most  popular  out- 
door sports,  and  most  men  and  women  would  be 
interested  in  premiums  consisting  of  fishing  rods, 
tackle,  tackle  outfits  and  the  like.”  This  com- 
pany makes  a specialty  of  such  outfits. 


Traveling  Bags,  Etc. 

With  the  coming  of  warmer  weather  the 
thoughts  of  most  people  turn  toward  next  sum- 
mer’s vacation.  Naturally  they  are  interested  in 
all  kinds  of  traveling  bags,  etc.,  which  makes  it 
easier  for  distributers  to  interest  their  customers 
in  such  articles  as  premium  specialties  at  this 
time. 


A PREMIUM  EMPORIUM 

It  will  pay  premium  users  to  visit  the  head- 
quarters of  Steinfeld  Bros.,  “Pioneers  in  Pre- 
mium Specialties,”  at  116  West  Thirty-second 
street,  New  York.  This  concern  has  for  many 
years  catered  to  the  needs  of  premium  buyers  in 
the  tea  and  coffee  trades,  and  maintains  an  ex- 
tensive display  of  samples.  A visit  to  their  dis- 
play 100m,  which  occupies  two  large  entire  floors, 
gives  the  buyer  a wide  selection  of  items.  Mr. 
F.  Thompson  of  this  concern  has  given  much 
thought  to  the  needs  of  premium  buyers,  and  is 
prepared  to  give  our  readers  the  benefit  of  his 
experience. 

Included  among  the  large,  stock  of  specialties 
carried  by  this  concern  are  the  following  timely 
items  : Ironing  tables,  step-ladder  chairs,  wooden- 

arm  dryers,  aluminum  coffee  percolators,  five- 
piece  combination  aluminum  cooker  sets,  gas 
irons,  bread  mixers,  dolls,  smoker  stands,  doll 
carriages,  etc. 

A man  who  lives  right  and  is  right  has  more 
power  in  his  silence  than  another  has  by  his 
words. — Phillips  Brooks. 


Mrs . 

MOVED 

This  Morning! 

( Address  Unknown  ) 

That’s  mighty  serious 

news  when  Mrs.-- ’s 

account  shows  many 
purchases  but  very  few 
remittances. 

If  you  extend  credit, 
you  subject  yourself  to 
losses.  Moving  is  a com- 
mon habit. 

The  valuable  and  na- 
tionally popular 
Green  Stamps  offer  a 

business  Insurance 

against  credit  trade  evils. 
Housewives  gladly  pay 
“cash”  for  merchandise 
to  obtain  them. 

Don’t  let  cash  custom- 
ers walk  by,  while  credit 
customers  come  in.  Show 
the  sign : “We  give 

Green  Stamps”  and  do  a 
bigger,  better  and  safer 
business. 

The  Sperry  & Hutchinson  Co. 

2 West  45th  St.  New  York  City 
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WHO'S  WHO  IN  THE  TRADE 


A.  H.  DEVERS 

President  of  the  Oregon  Branch  of  the  National 
Coffee  Roasters’  Association 

See  Page  345 
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Cultivated  Harrari  Coffee  Trees  Growing  Outstde  the  Walls  of  Harrar 

COFFEE  CULTURE  IN  THE  HARRAR  PROVINCE  OF  ABYSSINIA 


THE  STORY  OF  HARRARI  COFFEE 

If  This  article  is  the  second  part  of  “The  Story  of  Abyssinia’s  Coffees,”  and 
describes  the  cultural  and  trade  methods  practiced  in  the  Harrar  growing 
district.  The  first  part  was  printed  in  our  preceding  issue  (March),  and 
told  of  the  wild,  or  Abyssinian,  coffee  grown  near  Adis  Abeba.  If  The 
author  says  in  this  installment  that  the  production  of  the  Harrari  berry  is 
increasing,  and  that  during  the  past  twenty  years  exports  have  been  practi- 
cally doubled.  If  He  also  tells  that  the  exporters  in  Abyssinia  want  the 
Harrari  product  listed  in  the  world’s  markets  under  its  own  name,  rather 
than  as  “Abyssinian,”  as  is  now  the  general  custom. 

By  Addison  E.  Southard 

Aden,  Arabia 


rTrHE  coffee  known  as  Harrari  is  relatively  far 
more  important  than  the  coffee  known  simply 
as  Abyssinian.  It  is  all  produced  in  the  province 
of  Harrar,  which  is  in  Eastern  Abyssinia,  and 
touches  British  Somaliland.  This  province  is 
Mohammedan,  and  its  people,  in  common  with 
other  Mohammedan  subjects  of  the  Abyssinians, 
seem  to  have  shown  a greater  appreciation  of 
coffee  than  have  their  Christian  masters.  Harrar 
province  is  large,  although  its  area  is  not  definitely 
known,  and  is  very  rich  agriculturally.  The  popu- 
lation is  probably  a million  and  a half,  mainly 
Mohammedan  Gallas.  It  is  largely  a highland, 
and  the  best  parts  of  it  have  an  elevation  averag- 
ing near  to  6,000  feet.  The  principal  city  is  Har- 
rar, which  is  situated  in  the  center  of  the  coffee- 
growing country  about  6, coo  feet  above  sea  level. 
This  city  has  a population  of  probably  50,000, 
although  some  estimate  that  the  figure  might  be 
as  high  as  60,000.  It  has  been  one  of  the  most 
important  market  towns  in  Abyssinia,  and  is  still 
particularly  important  as  a coffee  market,  al- 
though Dire-Dawa  is  now  a rival. 

Harrari  Coffee  Export  Routes 

Formerly  Harrar  trade  was  carried  on  by  camel 
caravan  with  Somaliland  ports,  but  since  the 
building  of  the  Franco-Ethiopian  Railway  to 
Dire-Dawa  much  of  the  Harrar  trade  goes  to 
that  town.  Dire-Dawa  is  directly  on  the  rail- 
road, and  is  connected  with  Harrar  by  a road 
about  35  miles  long,  which  in  many  parts  is  only 
a pack  trail.  From  Dire-Dawa  to  Djibouti  by 
rail  the  distance  is  about  186  miles.  The  Harrari 
coffee ' goes  to  Dire-Dawa  by  pack  mules  o^ 
burros.  Camels  are  used  occasionally,  but  are  not 
as  satisfactory  as  the  smaller  animals,  owing  to 
the  nature  of  the  trails. 

As  has  been  stated,  the  Arabs  presumably 
brought  the  coffee  plant  from  Arabia  to  Harrar 
alout  the  fifteenth  century.  The  cultivation 


spread  until  practically  every  landholder  in  the 
province  had  a few  trees. 

Harrari  coffee  became  greatly  appreciated,  and 
a considerable  trade  with  neighboring  countries 
is  said  always  to  have  been  carried  on.  It  is  only 
in  comparatively  recent  years,  however,  that  this 
coffee  has  entered  the  world  trade  in  important 
quantities.  Aden  merchants,  who  have  always 
more  or  less  controlled  Abyssinian  trade,  de- 
veloped a demand  for  Harrari  coffee.  They 
found  that  it  was  in  many  instances  as  good  as 
Mocha,  and  that  it  brought  excellent  prices  when 
marketed  as  “long-berry  Mocha.”  As  the  de- 
mand from  Aden  increased  the  Harrar  people 
paid  more  attention  to  coffee  cultivation,  until 
in  the  past  twenty  years  the  yearly  exports  have 
practically  doubled. 

Djibouti  has  also  developed  a thriving  export 
trade  in  Harrari  coffee,  but,  although  nearer  the 
source  of  production,  it  took  second  place  to 
Aden  because  of  the  superior  steamship  connec- 
tions at  the  latter  place  and  the  control  which 
Aden  merchants  exercised  over  trade  in  Abys- 
sinia. Since  the  war,  however,  Djibouti  has  taken 
first  place  as  an  exporter  of  Harrari  coffee,  be- 
cause of  the  falling  off  of  transportation  facilities 
between  Aden  and  the  African  coast,  decreased 
freight  space  for  Europe  and  America,  and  be- 
cause the  French  steamship  lines  have  done  all 
that  was  possible  to  allow  space  to  Djibouti  ex- 
porters. 

Methods  of  Cultivation 

The  cultivation  of  coffee  in  Harrar  province 
could  be  much  improved.  The  present  methods 
followed  are  those  which  have  been  handed  down 
from  father  to  son,  and  give  very  poor  results,  so 
far,  at  least,  as  concerns  the  quantity  of  the  pro- 
duction. It  does  not  seem  probable  that  the  pres- 
ent excellent  quality  of  Harrari  coffee  could  be 
much  improved. 

So  far  as  is  known  the  practice  of  seed  selec- 
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lion  and  plant  breeding  is  unknown  to  the  Galla 
coffee  growers  of  Harrar. 

The  coffee  beans  used  for  seed  are  usually 
planted  in  a prepared  bed.  Germination  takes 
place  in  from  twenty  to  thirty  days.  During  the 


A Donkey  Coffee  Transport  on  the  Way  from 
Harrar  to  Dire-Dawa 


second  year  the  plants  are  transplanted  in 
trenches  which  have  been  previously  prepared. 
These  trenches  are  about  20  inches  deep,  the  earth 
from  them  being  thrown  up  on  either  side.  Holes 
to  receive  the  young  plants  are  then  dug  in  the 
trench  to  a depth  of  another  20  inches,  and  from 
6 to  10  feet  apart.  The  trenches  are  also  usually 
from  6 to  10  feet  apart,  thus  giving  an  equal  dis- 
tance from  tree  to  tree  in  either  direction.  After 
transplanting  care  must  be  taken  to  protect  the 
young  plant  from  too  much  exposure  to  the  hot 
sun.  Branches  and  old  pieces  of  straw  matting 
appeared  to  be  much  used  for  this  purpose.  The 
weeds  are  carefully  cut  out  from  time  to  time, 
and  ash  or  barnyard  fertilizer  applied. 

As  the  tree  grows  the  earth  which  was  thrown 
up  on  the  sides  of  the  trench  is  gradually  returned 
until  the  surface  is  again  level.  This  filling  in, 
together  with  the  original  hole  of  20  inches  in 
depth,  gives  a total  depth  of  40  inches,  or  about  a 
meter.  In  many  coffee-growing  countries  the 
plants  are  placed  at  the  start  in  holes  40  inches  in 
depth.  The  Harrar  coffee  grower  imagines  that 
his  method  causes  the  plant  to  become  deep- 
rooted  and  thus  more  drought-resisting.  A writer 
who  has  observed  the  production  of  coffee  in 
Harrar  province,  as  well  as  in  other  parts  of  the 
world,  has  stated  that  this  method  gives  a weak 
tree  sufficient  strength  to  yield  a full  crop. 
The  average  coffee  tree  grown  after  the  native 
fashion  rarely  gives  a greater  annual  yield  than 
one-half  kilo  (one  kilo  equals  2.2046  pounds)  of 
dried  beans.  It  has  been  demonstrated  that  with 
better  cultivation  methods  the  Harrari  trees  in  a 


given  plot  will  yield  as  high  an  average  as  three 
kilos  of  dried  beans  each  per  year.  There  are 
instances  of  even  greater  yields,  but  they  are 
unusual. 

Coffee  Trees  Bear  in  Fourth  Year 

The  tree  begins  bearing  at  about  the  fourth 
year,  and  is  considered  in  full  bearing  at  the  sixth 
year.  There  are  trees  in  and  around  Harrar  still 
bearing  which  are  said  to  be  fifty  years  old. 
Pruning  is  not  practiced,  and  many  trees  from 
20  to  30  feet  in  height  were  observed.  It  is  ob- 
vious that  this  involves  harvesting  difficulties. 
While  the  Harrari  coffee  tree  is  said  to  be  found 
with  flowers,  and  green  and  ripe  berries  almost 
throughout  the  year,  the  main  harvesting  is  done 
during  the  rainless  season  from  November  to 
May.  The  harvesting  is  a continuous*  process,  as 
many  of  the  native  farmers  pick  each  cherry 
as  it  begins  to  turn  red,  the  reason  given  for  this 
being  that  more  strength  will  thereby  be  left  the 
tree  and  a greater  yield  will  result.  Foreigners 
living  in  the  country  assert  that  this  is  true. 

The  bulk  of  the  Harrari  coffee  crop  is  from 
small  plots  of  from  fifty  to  a hundred  trees, 
which  are  scattered  thickly  in  the  small  valleys 
and  on  the  terraced  mountain  sides  all  about  4he 
country.  There  are  no  large  plantations  in  the 
general  sense  of  the  word.  Owing  to  the  ex- 
cellent prices  and  ready  market  for  Harrari  cof- 
fee foreigners  are  becoming  interested  in  the 
production,  and  it  is  reported  that  at  some  places 


Abyssinian  Customs  Yards  at  Dire-Dawa 
Where  Coffee  is  Weighed 


in  the  province  plantations  of  some  size,  operated 
along  modern  lines,  have  been  started.  Raising 
coffee  according  to  modern  ideas  and  methods 
may  be  said,  however,  to  be  yet  in  its  infancy, 
and  the  bulk  of  the  considerable  amount  of  coffee 
exported  from  the  province  is  the  yield  of  the 
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Drying  Coffee  in  the  Sun  at  the  Abyssinian  Customs  House  at  Harrar 


Women  Cleaning  Coffee  in  the  Yard  of  One  of  Harrar’s  Biggest  Merchants 


COFFEE  PREPARATION  IN  THE  CITY  OF  HARRAR,  ABYSSINIA 
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small  plots  of  the  native  Galla  farmers,  cultivated 
by  rudimentary  methods. 

There  is  not  much  known  relative  to  the  dis- 
eases which  attack  Harrari  coffee,  but  there  is 
evidently  nothing  serious  in  that  line.  People 
consulted  in  Harrar  province  acknowledged  the 
boring  insect  and  a disease  which  they  did  not 
understand,  which  often  results  in  the  dying  of 
the  entire  top  of  the  tree  as  well  as  many  of  the 
branches.  An  agronomist  connected  with  the 
British  military  forces  in  Aden,  who  has  made 
some  study  of  agriculture  in  Harrar  province, 
states  that  the  brown  scale  insect,  a green,  oblong 
scale  insect,  and  a brown  leaf  fungus  and  “die- 
back”  of  the  branches,  are  found.  In  his  opinion 
only  the  first  named  has  done  any  particular  dam- 
age. No  measures  of  prevention  against  diseases 
are  taken. 

Methods  of  Harvesting  and  Marketing 

The  cherries  are  picked  by  the  farmer  and  his 
family,  and  are  dried  by  being  placed  on  the 
ground  exposed  to  the  sun.  The  usual  drying 
time,  when  the  sun  is  bright,  is  eight  days.  The 
decortication  is  then  done  by  hand  with  a pestle 
and  wooden  mortar. 

The  farmers  who  live  close  to  Harrar  usually 
send  their  women  into  the  coffee  brokers’  shops. 
About  the  surrounding  country  long  lines  of  these 
women  may  be  seen  coming  in  over  the  mountain 
trails,  each  with  a broad,  shallow  basket  on  her 
head,  which  is  filled  with  coffee.  In  places  more 
remote  from  the  market  the  farmers  await  the 
visits  of  brokers  who  buy  their  coffee,  frequently 
by  barter,  and  bring  it  into  the  market  loaded 
upon  the  backs  of  burros.  Some  of  these  brokers 
have  the  coffee  cleaned  and  do  their  own  export- 
ing, but  many  of  them  sell  to  the  representatives 
of  foreign  importing  and  exporting  firms  who 
live  in  the  larger  market  towns.  The  coffee  is 
then  cleaned  on  the  spot  .and  sent  out  in  jute 
bags  which  contain  68  kilos  (one  kilo  equals 
2.2046  pounds)  net.  Uncleaned  coffee  is  from  10 
to  20  per  cent  waste. 

Harrar  is  by  far  the  most  important  market  in 
the  province.  When  the  native  producer  arrives 
there  he  must  pass  through  the  Abyssinian  custom 
house,  where  10  per  cent  of  the  coffee  is  taken  as 
duty.  The  Galla  farmer  has  previously  given  ap- 
proximately 10  per  cent  of  his  crop  to  his  feudal 
chief,  usually  an  Abyssinian  military  officer,  to 
whom  the  government  allots  a certain  district  in 
lieu  of  the  salary  to  which  he  would  be  entitled. 
Upon  being  exported  the  coffee  pays  another  duty 
of  about  10  per  cent  to  the  Abyssinian  customs. 
There  are  sometimes  other  or  extra  contributions 
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levied  by  Abyssinian  officials  which  amount  to  as 
much  as  10  per  cent.  These  duties  are  often  col- 
lected in  kind  and  the  customs  employees  are  very 
busy  during  the  season,  drying  and  preparing  for 
the  market  the  coffee  which  has  been  taken  in 
payment  of  duty.  The  entire  grounds  around  the 
Harrar  custom  house  are  at  this  time  of  the  year 
covered  with  drying  coffee. 

Average  Prices  in  Past  Three  Years 

During  1915  the  average  price  per  farasula  of 
37H  pounds  of  uncleaned  coffee  was  nine  and 
one-half  Maria  Theresa  dollars,  the  highest  figure 
during  the  year  being  ten  and  three-fourths  Maria 
Theresa  dollars,  paid  in  January.  During  1916 
the  average  price  per  farasula  was  six  and  eight- 
tenths  Maria  Theresa  dollars,  with  a high  mark 
of  eight  and  a quarter  dollars  paid  in  March  and 
April.  For  the  first  ten  months  of  1917  the 
average  price  has  been  six  dollars.  Six  and  a 
quarter  dollars  was  the  price  in  October.  Quota- 
tions are  always  made  in  these  dollars,  because 
the  natives  will  not  trade  in  other  currency.  It 
should  be  noted,  however,  that  the  price  of  the 
Maria  Theresa  dollar  has  gradually  risen  from 
a value  of  about  43  cents  United  States  currency 
in  1914  to  a present  value  of  about  65  cents. 

The  cost  of  carrying  coffee  from  Harrar  to 
Dire-Dawa,  which  is  usually  done  by  mules, 
burros  or  camels,  varies  somewhat,  depending 
upon  the  supply  of  pack  animals.  An  average 
rate  for  the  trip  is  between  a half  and  three- 
quarters  of  a Maria  Theresa  dollar  per  bag  of 
68  kilos.  The  rate  on  coffee  by  rail  from  Dire- 
Dawa  to  Djibouti  was  before  the  war  about  60 
francs  per  ton,  but  it  was  last  year  increased  to 
90  francs;  and  reports  are  that  this  rate  will  soon 
be  increased  by  another  50  per  cent,  because  of 
the  higher  cost  of  coal  and  other  conditions  re- 
sulting from  the  war. 

The  matter  of  exchange  is  an  extremely  diffi- 
cult proposition  for  those  engaged  in  exporting 
Harrari  coffee.  The  native  farmer  understands 
ho  other  currency  than  Maria  Theresa  dollars, 
and  that  is  the  money,  if  any,  which  he  must 
have.  A dollar  is  a dollar  to  him,  and  he  neither 
understands  nor  considers  that  the  buyer  with 
whom  he  deals  must  have  more  coffee  for  a 
dollar,  as  the  cost  of  that  coin  in  the  money 
market  rises  with  the  price  of  silver ; and  it  is 
difficult  to  convince  him  that  he  must  accordingly 
take  a less  number  of  dollars  for  his  farasula  of 
coffee.  Very  often  an  exporter  must  contract  at 
the  beginning  of  the  season  for  his  supply  of 
coffee  at  so  many  dollars  per  farasula,  and  under 
present  conditions  he  should  first  buy  his  dollars. 
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If  he  first  makes  the  contract  and  then  goes  to 
buy  the  dollars  he  may  find  that  they  are  much 
more  expensive  than  he  calculated,  and  that  the 
profit  on  his  business  for  the  entire  season  is  thus 
wiped  out.  He  pays  his  railway  freight  in  francs, 
and  usually  invoices  his  coffee  lor  export  in  either 
francs  or  rupees.  From  this  a partial  understand- 
ing, at  least,  may  be  had  of  the  difficulties  caused 
by  the  exchange  situation  in  Abyssinian  trade. 

Production  is  Increasing 

Notwithstanding,  however,  the  feudal  over- 
lord’s tax,  the  government  import  and  export 
(duties,  the  expensive  and  inconvenient  transporta- 
tion routes,  and  the  great  difficulties  caused  by 
dealing  in  three  different  currencies  in  a fluctuat- 
ing exchange  market,  the  production  and  export 
of  Harrari  coffee  has  shown  a tendency  to  in- 
crease. The  rather  good  demand  and  prices  during 
the  past  three  years  have  stimulated  planting,  and 
it  may  reasonably  be  expected  that  Harrari  coffee 
production  will  in  the  next  few  years  reach  a 
much  more  important  figure. 

In  October  of  the  present  year  (1917)  buyers 
in  Harrar  estimated  the  crop  for  the  1917-18  sea- 
son at  about  60,000  bags  of  68  kilos  net  each.  It 
is,  however,  possible  that  some  of  this  may  not  be 
brought  in  by  the  growers,  because  of  the  smaller 
number  of  doHars  which  the  buyers  must  offer 
per  farasula.  The  grower  remembers  that  three 
years  ago  he  brought  in  a farasula  of  coffee,  re- 
ceived $9  therefor,  and  with  that  sum  bought  two 
pieces  of  gray  cotton  goods  before  starting  back 
home.  Now  he  receives  a less  number  of  dollars, 
because,  as  the  buyer  attempts  to  explain,  dollars 
cost  more  in  the  outside  world.  He  takes  his 
smaller  number  of  dollars  to  the  merchant  in  the 
bazaar,  and  finds  that  he  can  buy  only  a half- 


piece of  gray  cotton  goods,  because  the  piece 
goods  have  gone  up  in  cost.  His  untutored  mind 
cannot  grasp  the  two  problems  involved,  and  all 
that  he  understands  is  that  formerly  he  got  two 
pieces  of  cotton  goods  for  a farasula  of  coffee, 
and  now  gets  but  a half  one.  He  feels  that  some- 
how or  other  the  trader  is  imposing  upon  him. 
His  resentment  grows  to  the  extent  that  he  will 
often  not  bring  in  his  produce  at  all.  This  is  a 
feature  which  makes  it  impossible  for  the  coffee 
brokers  and  exporters  to  more  than  approximate 
the  probable  exports. 

During  the  present  season  there  has  also  de- 
veloped a shortage  of  Maria  Theresa  dollars, 
which,  owing  to  the  rise  in  the  price  of  silver, 
have  been  withdrawn  from  circulation  and 
hoarded  for  speculation,  or  have  been  exported. 
There  are  no  new  supplies  coming  in,  as  these 
dollars  are  all  minted  at  Trieste,  Austria.  One 
large  buyer  informed  the  writer  that  he  might 
have  to  acquire  part  of  his  coffee  by  bartering  with 
piece  goods,  as  often  happened  in  former  times. 

Want  Harrari  Coffee  Listed  Under  Own  Name 

Exporters  of  Harrari  coffee  are  hoping  that  the 
time  may  soon  come  when  this  product  will  be 
listed  in  the  world’s  markets  under  its  true  name. 
Coffee  price  lists  in  America  and  Europe  usually 
list  “Abyssinian”  coffee, . when  the  quotation  in 
most  cases  is  probably  for  Harrari.  Now  that  the 
wild  coffee  of  Abyssinia  is  being  exported  in  in- 
creasing quantities,  and  is  quite  different  from 
Harrari,  it  would  seem  in  the  interest  of  the  trade 
to  distinguish  between  them  by  listing  both.  In 
the  local  market  “Abyssinian”  and  “Harrari,”  as 
applied  to  coffee,  mean  two  distinct  grades  or 
kinds,  quite  different  in  price  and  quality. 


Street  Scene  in  Djibouti,  the  Principal  Export  Market  for  Harrari  Coffee 
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THE  WORLD  AT  WAR 


National  Wealth:  -$62,000,000,000 

National  Debt:  $20,000,000,000 


Facts  About  the  Nations  Who  Have  Declared 
Themselves  Opposed  to  Militarism  and 
Are  Fighting  the  Battle  of  Humanity 


WHILE  it  is  generally  known  that  the  principal 
nations  of  the  world  are  arrayed  under  the 
banners  of  democracy  and  humanity  in  the  war 
with  the  Teutonic  Allies,  it  is  not  so  well  under- 
stood just  what  power  and  wealth  they  can  bring 
to  bear  to  win  the  victory.  The  following  facts 
show  the  population, , the  national  wealth,  the 
naval  and  army  strength,  etc.,  of  each  of  the  ten 
republics,  seven  monarchies  and  two  empires  that 
have  declared  war  against  the  Central  Powers 
and  the  eight  other  republics  that  have  severed 
diplomatic  relations  with  them : 


United  States 


Government: 

President: 

Area: 

Population: 

Date  of  entering  the  war: 
Army  (war  basis) : 

Navy: 


Commerce  with  Germany 
before  the  war: 

Commerce  with  Germany 
after  the  war: 

Greatest  exports: 

Reason  for  entering  the  war : 


Republic 

Woodrow  Wilson 

3.027.000  square  miles 

103.600.000 

April  6,  1917 

1.500.000 

About:  15  dreadnoughts,  20 
pre-dreadnoughts,  35  cruis- 
ers, 74  destroyers,  66  sub- 
marines 

Exports,  $344,794,276;  im- 
ports, $189,919,136  (1914) 

Exports,  $288,899;  imports, 
$13,943,743  (1916) 

Raw  cotton 

To  maintain  the  rights  of 
nations,  to  protest  against 
Germany’s  ruthless  meth- 
ods of  warfare,  and  to 
make  the  world  safe  for  de- 
mocracy 


Great 

Government : 

Ruler: 

Area: 

Population : 

Date  of  entering  the  war: 
Army  (present)  : 

Navy : 


Commerce  with  Germany 
before  the  war: 

Greatest  exports: 

Reason  for  entering  the  war: 


National  Wealth: 
National  Debt: 


Britain 

Constitutional  monarchy 
George  V. 

7.625.000  square  miles 

61.650.000 
August  4,  1914 

5,000,000 

About:  37  dreadnoughts,  25 
pre-dreadnoughts,  128  cruis- 
ers, 262  destroyers,  116  sub- 
marines 

Exports,  $330,740,000;  im- 
ports, $201,480,000 
Iron  and  steel  manufactures 
T'o  uphold  Belgium’s  violated 
neutrality  and  aid  her  ally, 
France 

$85,000,000,000 

$23,500,000,000 


France 


Government: 

Ruler : 

Area: 

Population: 

Date  of  entering  the  war: 
Army  (field  strength)  : 
Navy : 


Commerce  with  Germany 
before  the  war: 

Greatest  export: 

Reason  for  entering  the  war: 


Republic 

Raymond  Poincare 

207,000  square  miles 

40.000. 000 

August  3,  1914 

2.000. 000 

About:  12  dreadnoughts,  19 
pre-dreadnoughts,  34  cruis- 
ers, 90  destroyers,  100  sub- 
marines 

Exports,  $102,200,000;  im- 
ports. $122,800,000 

Manufactured  goods 

In  self-defense  against  Ger- 
man attack 


Russia 


Government: 

Ruler: 

Area : 

Population: 

Date  of  entering  the  war: 
Army  (war  basis)  : 

Navy: 


Commerce  with  Germany 
before  the  war: 

Greatest  exports: 

Reason  for  entering  the  war: 


Republic  (provisional)  since 
March,  1917 

? 

8,373,000  square  miles 

170.000. 000 
August  1,  1914 

5.000. 000 

About:  7 dreadnoughts,  11 

pre-dreadnoughts,  19  cruis- 
ers, 131  destroyers,  41  sub- 
marines 

Exports,  $230,811,720;  im- 
ports, $213,076,470 
Foodstuff,  raw  material 
Russia  has  always  claimed 
herself  champion  of  the 
Slavs  and  protector  of 
Serbia.  When  Austria  de- 
clared war  on  the  latter, 
Russia  entered  the  war 
against  the  Central  Powers 


Japan 


Government: 

Ruler: 

Area: 

Population: 

Date  of  entering  the  war: 
Army  (field  strength)  : 
Navy: 


Commerce  with  Germany 
before  the  war: 

Greatest  exports: 

Reason  for  entering  the  war: 


National  Wealth: 
National  Debt: 


Limited  monarchy 
Yoshihito 

148.000  square  miles 

56,000,000 
August  23,  1914 

1.500.000 

About:  10  dreadnoughts,  13 
pre-dreadnoughts,  25  cruis- 
ers, 77  destroyers,  16  sub- 
marines 

Exports,  $34,247,000;  im- 
ports, $22,416,000 
Raw  silk,  cotton  tissues 
To  assist  her  ally,  Great 
Britain,  and  maintain  the 
peace  of  the  Orient 
$28,000,000,000 
$1,300,000,000 


Government: 

Ruler: 

Area: 

Population: 

Date  of  entering  the  war: 
Army  (field  strength)  : 
Navy: 


Commerce  with  Germany: 

Greatest  exports: 

Reason  for  entering  the  war 

National  Wealth: 

National  Debt: 

B 

Government : 

Ruler: 

Area: 

Population: 

Date  of  entering  the  war: 
Army: 

Navy: 

Merchant  Marine: 
Commerce  with  Germany 
before  the  war: 

Greatest  exports: 

Reason  for  entering  the  war 


Government : 
Ruler: 

Area: 

Population : 


Constitutional  monarchy 
Victor  Emmanuel  III. 

111.000  square  miles 

36.000. 000 
May  23,  1915 

4.000. 000 

About:  5 dreadnoughts,  7 

pre-dreadnoughts,  24  cruis- 
ers, 48  destroyers,  26  sub- 
marines 

Exports,  $64,000;  imports, 
$100,600  (1914) 

Raw  silk,  cotton  and  silk 
manufactures 
: To  regain  her  lost  provinces 
from  Austria 
$25,000,000,000 
$6,000,000,000 

elgium 

Constitutional  monarchy 
Albert 

11,373  square  miles 

7.000. 006 
August  4,  1914 

500.000 
None 

184.000  tons 

Exports,  $126,730,000;  im- 
ports, $79,120,000  (1913) 
Wool,  iron,  flax 
: Refusal  to  allow  Germany 
to  violate  her  neutrality  and 
attack  France 

Serbia 

Constitutional  monarchy 
since  1889 

Peter  Karageorgevich  I.  As- 
cended throne  1903 

34.000  square  miles 

4.600.000 
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Date  of  entering  the  war: 
Army  (war  basis) : 

Navy: 

Commerce  with  Germany 
before  the  war: 

Greatest  exports: 

Reason  for  entering  the  war: 


Moni 

Government: 

Ruler: 

Area: 

Population : 

Date  of  entering  the  war: 
Army  (field  strength)  : 
Navy: 

Commerce  with  Germany 
before  the  war: 

Greatest  exports: 

Reason  for  entering  the  war: 


July  28,  1914 

175.000 

None 

Exports,  $4,370,000;  imports, 
$2,300,000 

Wheat,  hides,  etc. 

Austria  imposed  28  demands 
on  Serbia,  some  of  which  it 
was  obviously  impossible  for 
Serbia  to  accede  to  and 
maintain  an  independent 
sovereignty 

ENEGRO 

Constitutional  monarchy 

Nicholas  I. 

6.000  square  miles 

516.000 

August  7,  1914 

40.000 

None 

None 

Fine  woods  and  wines 

The  Montenegrins  are  close 
kin  to  the  Serbs  and  en- 
tered the  war  to  aid  Serbia. 


China 


Government : 

President  (Acting)  : 

Area: 

Population: 

Date  of  entering  the  war: 
Army: 

Navy : 

Commerce  with  Germany 
before  the  war: 

Greatest  exports: 

Reason  for  entering  the  war: 


Republic 

Feng  Kuo-chang 

4,278,352  square  miles 

336,000,000 

August  14,  1917 

700,000 

About  6 cruisers,  4 destroy- 
ers 

Exports,  $1,404,150;  imports, 
$1,927,541  (1914) 

Raw  and  manufactured  silk, 
tea,  beans 

To  protest  against  Germany’s 
ruthless  submarine  warfare 


Greece 


Government: 

Ruler: 

Area : 

Population: 

Date  of  entering  the  war: 
Army  (peace  basis)  : 

Navy: 

Commerce  with  Germany 
before  the  war: 

Greatest  exports: 

Reason  for  entering  the  war: 


Constitutional  monarchy 

Alexander 

41,933  square  miles 

4.821.000 

June  29,  1917 

60.000 

7 pre-dreadnoughts,  14  de- 
stroyers, 2 submarines 

Exports,  $5,520,000;  imports, 
$5,980,000 

Raw  foods,  raw  minerals, 
and  wine 

To  aid  the  Allies  to  restore 
the  Balkan  status  quo 


Reason  for  entering  the  war:  To  maintain  her  treaty  with 
Great  Britain 

National  Wealth:  $5,000,000,000 

National  Debt:  $1,100,000,000 

Panama 


Government: 

President: 

Area: 

Population: 

Date  of  entering  the  war: 
Army  (war  basis)  : 

Navy: 

Commerce  with  Germany 
before  the  war: 

Greatest  exports: 

Reason  for  entering  the  war: 


Republic 

Dr.  Ramon  M.  Valdes 

32,380  square  miles 

400,000 

April  7,  1917 

None 

None 

Exports,  $690,000;  imports, 
none  (1913) 

Coffee,  cocoa 

To  aid  thd  United  States 
against  Germany 


Brazil 


Government: 

President: 

Area : 

Population: 

Date  of  entering  the  war: 
Army: 

Navy: 


Commerce  with  Germany 
before  the  war: 

Greatest  exports: 

Reason  for  entering  the  War: 


Republic 

Wenceslao  Braz 

3.300.000  square  miles. 

24.700.000 

October  26,  1917 

500.000 

About  2 dreadnoughts,  3 
cruisers,  10  destroyers,  3 
submarines 

Exports,  $55,770,000;  im- 
ports, $66,810,000  (1913) 

Coffee  and  rubber 

To  protest  against  Germany’s 
submarine  warfare.  In- 
fluenced by  Portugal — the 
mother-country’s — breaking 
with  Germany 


Cuba 


Government: 

President: 

Area: 

Population: 

Date  of  entering  the  war: 
Army  (war  basis) : 

b |J  _i=J  Li  II T" 


Navy: 

Commerce  with  Germany 
before  the  war: 

Greatest  exports: 

Reason  for  entering  the  war: 


Republic 

Mario  G.  Menocal 
44,215  square  miles 
2,627,536 
April  7,  1917 
44,400 

;'The  question  of  general  con- 
scription throughout  the 
island  is  now  being  de- 
bated 
1 cruiser 

Exports,  $7,820,000;  imports, 
$2,990,000  (1913) 

Tobacco  and  sugar 
To  protest  against  the  vio- 
lation of  the  rights  of  in- 
ternational law  and  to  back 
up  the  United  States  in  her 
declaration  of  war  against 
Germany 


Rumania 


Government: 

Ruler: 

Area: 

Population: 

Date  of  entering  the  war: 
Army  (war  basis)  : 

Navy: 

Commerce  with  Germany 
before  the  war: 

Reason  for  entering  the  war: 


Constitutional  monarchy 
since  the  year  1886 
Ferdinand  I. 

54.000  square  miles 

7.500.000 
August  28,  1916 

600.000 

1 cruiser,  4 destroyers 

Exports,  $32,200,000;  im- 
ports, $18,170,000  (1913) 

To  help  Russia  and  thwart 
the  designs  of  Turkey  and 
Bulgaria 


Portugal 


Government: 

President: 

Area: 

Population: 

Date  of  entering  the  war: 
Army  (peace  basis)  : 
Navy: 


Commerce  with  Germany 
before  the  war: 

Greatest  export: 


Republic 

Dr.  Bernardino  Machado 

36.000  square  miles 

6,000,000 

March  10,  1916 

400.000 

About:  3 dreadnoughts,  5 

cruisers,  5 destroyers,  3 
submarines 

Exports,  $11,960,000;  im- 
ports, $5,750,000  (1913) 

Food  substances 


Government: 

Ruler: 

Area: 

Population: 

Date  of  entering  the  war: 
Army: 

Navy: 

Commerce  with  Germany 
before  the  war: 

Greatest  exports: 

Reason  for  entering  the  war: 


Siam 

Absolute  monarchy 
Chowfa  Maha  Vajiravudh 

195.000  square  miles 

8.500.000 
July  22,  1917 

80.000 

21  small  vessels 

Exports,  $1,102,475;  imports, 
$1,205,585  (1914) 

Cattle,  teak;  gold 
To  maintain  the  rights  of 
small  nations 


Liberia 


Government: 

President: 

Area : 

Population : 

Date  of  entering  the  war: 
Army: 

Navy : 

Commerce  with  Germany 
before  the  war: 

Greatest  exports: 

Reason  for  entering  the  war: 


Republic 
Daniel  Howard 

40.000  square  miles 

2.100.000 
August  1,  1917 
None 

None 

Exports,  $230,000;  imports, 
$460,000 

Rubber,  coffee  and  ivory 
To  endorse  the  action  of 
the  United  States,  whose 
government  and  constitu- 


333 


April,  1918  THE  TEA  AND  COFFEE  TRADE  JOURNAL 


tion  Liberia  has  closely 
copied 

San  Marino 


Government: 

Ruler: 

Area : 

Population: 

Revenue: 

Expenditure: 

National  Debt: 

Greatest  exports: 

Reason  for  entering  the  war: 


Argentin 

Government: 

President: 

Area: 

Population: 

Army : 

Navy: 


Commerce  with  Germany 
(1915): 

Reason  for  severing  rela- 
tions: 


Independent  Republic  (the 
oldest  state  in  Europe) 

Two  regents  (appointed 
every  six  months) 

38  square  miles 

11,648 

$193,600 

$125,200 

None 

Wine,  cattle 

At  war  with  Austria  only, 
on  acount  of  her  treaty  and 
friendship  with  Italy,  whose 
territory  surrounds  her. 

2 Republic 
Republic 

Hipolito  Irigoyen 
3,153,119  square  miles 
8,000,000 

500,000 

2 dreadnoughts,  2 pre-dread- 
noughts, 6 cruisers,  11  de- 
stroyers 

Exports,  none;  imports,  $11,- 
306,620 

Although  the  Senate  and 
Chamber  of  Deputies  voted 
to  break  relations  with  Ger- 
many after  the  disclosure  of 
Germany’s  duplicity  in  the 
Swedish  Embassy  in  Buenos 
Aires,  the  President  has  not 
yet  ratified  the  break 


Commerce  with  Germany 
before  the  war: 

Greatest  exports: 

Reason  for  breaking  rela- 
tions: 


Exports,  $7,653,557 ; imports, 
$2  043,329 
Coffee,  bananas 

Germany  gave  no  guarantees 
of  safety  for  shipping 


■ Haiti 


Government : 

President: 

Area : 

Population : 

Date  of  severing  relations: 
Army: 

Navy:  • 

Commerce  with  Germany 
before  the  war: 

Greatest  exports: 

Reason  for  severing  rela- 
tions: 


Republic 

Sudre  Dartiguenave 
10,204  square  miles 

2.500.000 
June  19,  1917 

5.000 

1 cruiser 

Exports,  none;  imports, 
$338,004 

Coffee,  cocoa,  sugar 

Her  ■ demands  for  safety  on 
the  seas  were  ignored 


Honduras 

Republic 

Francisco  Bertrand 
44,275  square  miles 


Government: 

President: 

Area: 

Population: 

Date  of  severing  relations: 
Army: 

N avy : 

Commerce  with  Germany 
before  the  war: 

Greatest  exports: 

Reason  for  severing  rela- 
tions: 


562.000 
May  18,  1917 

56.000 
None 

Exports,  $164,607 ; imports, 
$521,837 

Bananas,  cocoanuts 

Supported  the  United  States 
on  its  attitude  against  Ger- 
many’s submarine  policy. 


Bolivia 


Government: 

President : 

Area: 

Population: 

Date  of  severing  relations: 
Army: 

Navy : 

Commerce  with  Germany 
before  the  war: 

Reason  for  severing  rela- 
tions: 


Republic 

J.  Gutierrez 

708.000  square  miles 

2.900.000 

April  13,  1917 

88.000 

None 

Exports,  $3,185,495;  imports, 
$4,250,120 

In  accordance  with  the  action 
of  other  South  American 
republics  in  repudiating 
Germany’s  inhuman  meth- 
ods of  warfare 


Costa  Rica 

Republic 

J.  J.  Tinoco 

18,691  square  miles 


Government: 

President: 

Area: 

Population: 

Date  of  severing  relations: 
Army: 

Navy: 

Commerce  with  Germany 
before  the  war: 

Greatest  exports: 

Reason  for  severing  rela- 
tions: 


420.000 

September  21,,  1917 

52.000 

None 

Exports,  $460,000;  imports, 
$1,510,000 

Bananas  and  coffee 

To  support  the  United  States 
in  her  declaration  of  war 
against  Germany.  Placed 
all  material  resources  in 
hands  of  the  United  States 
for  a more  complete  co- 
operation against  Germany 


Guatemala 


Government: 

President: 

Area: 

Population: 

Date  of  severing  relations: 
Army: 

Navy: 

Revenue: 

Expenditure: 


Republic 

Manuel  Estrada  Cabrera 
48,290  square  miles 

2.119.000 
April  28,  1917 

125.000 
None 

$66,200,000 

$63,095,000 


Nicaragua 


Government: 

President: 

Area: 

Population: 

Date  of  severing  relations: 
Army : 

Navy: 

National  Debt: 

Commerce  with  Germany 
before  the  war: 

Reason  for  severing  rela- 
tions: 


Government: 

President: 

Area: 

Population: 

Date  of  severing  relations: 
Army  (peace  basis)  : 

Navy: 

Commerce  with  Germany 
before  the  war: 

Reason  for  severing  rela- 
tions: 


Republic 

General  Emiliano  Chamorro 

49,200  square  miles 

703,540 

May  19,  1917 

40,000 

None  v 

$5,500,000 

Exports,  $5/8,100;  imports, 
$403,515 

Failure  of  Germany  to  re- 
spect International  Law  and 
to  back  the  United  States 
up  in  her  declaration  of 
war 

Peru 
Republic 
Dr.  Jos6  Pardo 
722,461  square  miles 
4,620,201 
October  5,  1917 
6,500 

4 cruisers,  1 destroyer,  2 
submarines 

Exports,  $3,910,000;  imports, 
$3,220,000 

To  protest  against  Ger- 
many’s methods  of  war- 
fare 


Uruguay 


Government: 

President: 

Area: 

Population: 

Date  of  severing  relations: 
Army: 

Navy: 

Revenue: 

Expenditures: 

Commerce  with  Germany 
before  the  war: 

Reason  for  severing  rela- 
tions: 


Republic 

Dr.  Feliciano  Viera 
72,127  square  miles 

1.316.000 
October  7,  1917 

180.000 

1 cruiser,  1 destroyer 

$29,450,000 

$29,520,000 

Exports,  $8,050,000;  imports, 
$9,890,000 

Following  the  example  of 
other  American  Republics 
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THE  TEA  TRADE  OF  THE  U.  S. 

Showing  Its  Growth  During  the  Past  Ninety- 
seven  Years,  With  Particular  Reference 
to  Japan  and  China  Imports 

[special  correspondence] 
Washington,  D.  C.,  March  14,  1918. 
ii’T'HE  importance  of  the  tea  trade  of  the  United 
*■  States  is  at  times  overlooked,’’  says  Com- 
merce Reports , which  reviews  the  trade  as  fol- 
lows: America  is  classed  as  a “coffee  drinker,” 

and  that  designation  is  heard  so  often  that  the 
fact  that  large  quantities  of  tea  also  are  consumed 
is  lost  sight  of.  In  1821  the  value  of  the  tea  im- 
ported was  $1,322,636,  a sum  of  considerable  mag- 
nitude for  those  days,  and  one  exceeded  then  only 
by  the  value  of  the  imports  of  certain  classes  of 
textiles,  iron  and  steel  and  certain  manufactures 
thereof,  wines  (all  kinds  grouped  together), 
spirits,  molasses,  coffee  ($4,489,970)  and  sugar. 
In  the  fiscal  year  1917  the  value  of  the  tea  im- 
ported was  $19,265,264 — not  a record  figure,  how- 
ever. 

The  _net  quantity  of  tea  imported  in  1821  was 
sufficient  to  provide  a per  capita  supply  of  0.46 
pound.  This  was  the  lowest  per  capita  consump- 
tion in  the  official  history  of  the  trade,  the  Civil 
War  figure  of  0.49  being  the  only  other  falling 
below  half  a pound.  It  was  approached  in  1825, 
when  the  average  consumption  was  0.64,  and 
again  in  1830  with  a per  capita  consumption  of 
0.53  pound. 

The  course  of  the  tea  trade  of  the  United  States 
since  1821  can  be  easily  traced  in  Table  No.  1. 

Where  the  Re-exports  Went 

In  the  early  days  of  the  tea  trade  the  tea  re- 
exported from  thie  United  States  went  to  the 
Danish  West  Indies,  Holland,  Gibraltar,  the  Han- 
seatic towns  and  ports  of  Germany,  France, 
Brazil,  Cuba,  Argentina  and  Chile.  In  1840  more 
than  half  of  the  re-exports  went  to  England,  and 
the  remainder  to  the  countries  just  named.  In 
1850  Canada  took  1,255,463  pounds  of  the  1,673,063 
pounds  re-exported.  In  i860  Canada  took  2,120,- 
275  pounds,  other  British  North  American  pos- 
sessions 1,354,625  pounds,  and  the  bulk  of  the  re- 
mainder went  to  Brazil,  Chile  and  Peru. 

In  1865  Canada  and  the  United  Kingdom  took 
the  largest  share  of  the  re-exports ; and  these 
countries,  with  other  British  North  American  pos- 
sessions and  certain  of  the  Latin  Republics,  con- 
tinued to  be  the  chief  destinations  of  the  tea  re- 
exported from  the  United  States  for  the  next 
thirty  or  forty  years.  In  1910  the  United  Kingdom 
took  1,810,090  pounds  of  the  2,328,351  pounds  re- 


exported, being  followed  in  rank  by  Canada,  Ger- 
many, Mexico  and  the  Netherlands.  In  1915  the 
chief  countries  of  destination  were  England 
(r>775>535  pounds),  Denmark  (1,450,969  pounds), 

Sweden  (559,820  pounds),  Canada  (426,964 

pounds),  and  France  (112,663  pounds);  in  1916, 
England  (215,164  pounds),  Canada  (213,185 

pounds),  Bermuda  (56,452  pounds),  Mexico  (42,- 
085  pounds),  Peru  (39,876  pounds),  and  Panama 
(36,610  pounds)  ; in  1917,  Canada  (124,813 
pounds),  Mexico  (82,498  pounds),  Denmark 

(41,371  pounds),  Panama  (36,721  pounds),  Ber- 
muda (30,710  pounds),  Cuba  (22,498  pounds),  and 
Jamaica  (20,618  pounds).  But  1,019  pounds  of 
tea  were  shipped  to  England  from  the  United 
States  in  the  fiscal  .year  1917. 

The  Rise  of  Japan 

Though  a matter  of  some  ten  years’  standing, 
the  reversal  of  the  position  of  China  and  Japan 
as  the  dominant  source  of  the  tea  consumed  in 
the  United  States  is  not  generally  known.  How- 
ever, there  is  much  excuse  for  this,  for  China  was 
the  main  source  of  supply  for  eighty-five  years — 
from  1821  to  1905 — even  longer  than  that,  for 
China  was  furnishing  important  quantities  of  tea 
to  the  United  States  long  before  the  nation  ex- 
isted as  such,  but  1821  is  the  earliest  year  for 
which  official  returns  are  available. 

In  1821,  4,975,646  pounds  of  tea  were  imported 
into  the  United  States,  practically  all  of  it  coming 
from  China.  Japan  was  not  separately  mentioned 
in  the  American  tea  statistics  until  i860,  in  which 
year  it  was  credited  with  35,012  pounds,  as  against 
China’s  30,558,949  pounds.  By  1865  Japan  had  in- 
creased its  shipments  to  1,216,364  pounds:  and 
thereafter,  barring  a reversal  now  and  then, 
Japan’s  exports  of  tea  to  the  United  States  con- 
tinued to  mount,  until  in  1906  that  country  and 
China  shipped  practically  equal  quantities  here. 
In  1907  Japan  forged  ahead  and  has  kept  ahead 
ever  since.  This  rise  was  no  mushroom  growth, 
but  was  preceded  by  years  of  more  or  less  steady 
progress — a progress  that  is  revealed  by  Table 
No.  2 more  clearly  than  it  perhaps  could  be  shown 
in  any  other  way. 

Most  of  the  tea  imported  from  countries  other 
than  China  and  Japan  is  received  from  the  United 
Kingdom,  Canada  and  the  British  East  Indies, 
that  from  the  first  two  being,  of  course,  trans- 
shipped cargo. 

Imports  During  Recent  Months 

There  has  been  a sharp  increase  in  the  quantity 
of  tea  imported  since  the  close  of  the  fiscal  year 
1917  on  June  30  last,  arrivals  during  the  six 
months,  July-December,  1917,  having  amounted 
to  98,349,474  pounds,  or  only  5,000,000  pounds  less 
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CLASSIFICATION  OF  AMERICA’S 


TEA  IMPORTS  AND  RE-EXPORTS 


An  official  Government  tabulation  prepared  by  tbc  Bureau  of  Foreign  and  Domestic  Commerce,  showing 
the  tea  imports  and  re-exports  of  the  United  States,  consumption  per  capita,  average  import  price  per 
pound,  etc.,  since  1821,  and  a comparison  of  China  and  Japan  tea  imports  since  1860. 


TABLE  NO. 

1.— THE  STATISTICAL 

RECORD 

OF  TEA  IN 

THE  UNIT 

ED  STATE 

S SINCE 

: 1821 

Fiscal  Years 

"\r of  

Average 
Price  Per 

Con- 
sump- 
tion Per 
Capita,  in 
Pounds 

Pounds 

Value 

Pounds 

V alue 

Pounds 

Value 

in  Cents 

1821 

4,975,646 

$1,322,636 

389,423 

$242,372 

4,586,223 

$1,080,264 

23.6 

0.46 

1825 

10,209,548 

3,728,935 

3,035,808 

1,482,141 

7,173,740 

2,246,794 

31.3 

.64 

1-830 , 

8,609,415 

2,425,018 

1,736,324 

892,807 

6,873,091 

1,532,211 

22.3 

.53 

1835 

. 14,415,572 

4,522,806 

2,082,866 

927,525 

12,332,706 

3,595,281 

29.2 

.83 

1840 

20,006,595 

5,427,010 

3,123,496 

1,359,866 

16,883,099 

4,067,144 

24.1 

.99 

1845 

. 19,812,500 

5,761,788 

2,483,308 

927,157 

17,329,192 

4,834,631 

27.9 

.87 

1850 

29,872,654 

4,719,232 

1,673,063 

- 737,178 

28,199,591 

3,982,054  - 

14.1 

1.22 

1855 

25,333,097 

6,973,999 

5,569,504 

5,369,729 

2,036,389 

19,763,593 

4,937,610 

25.0 

.73 

1860 

31,696,657 

8,915,327 

1,985,203 

26,326,928 

6,910,124 

26.3 

.84 

1865* 

, 1 9,568',318 

4,956,730 

2,719,129 

1,912,797 

16,849,189 

3,043,933 

18.1 

.49 

1870 

. 47,408,481 

13,863,273 

4,868,010 

1,374,056 

42,540,471 

12,489,217 

29.4 

1.10 

1875 

64,856,899 

22,673,703 

1,565,595 

714,185 

63,291,304 

21,959,518 

34.7 

1.44 

1880 

72,162,936 

19,782,631 

2,268,167 

799,263 

69,894,769 

18,983,368 

27.4 

1.39 

1885 

. 72,104,956 

83,886,829 

14,047,583 

5,730,591 

911,801 

66,374,365 

83,494,956 

13,135,782 

19.5 

1.18 

1890 

12,317,493 

391,873 

97,850 

12,219,643 

15.0 

1.33 

1895 

97,253,458 

13,171,379 

816,416 

141,511 

96,437,042 

13,029,868 

13.5 

1.40 

1900 

84,845,107 

10,558,110 

1,541,930 

232,123 

83,303,177 

10,325,987 

12.4 

1.09 

1905 

102,706,599 

16,230,858 

769,515 

124,234 

101,937,084 

16,106,624 

15.8 

1.19 

1910 

. 85,626,370 

13,671,946 

2,328,351 

323,084 

83,298,019 

13,348,862 

16.0 

.89 

1915 

96,987,942 

17,512,619 

4,813,878 

749,255 

92,174,064 

16,763,364 

18.1 

.91 

1916 

, 109,865,935 

20,599,857 

790,474 

157,736 

109,075,461 

20,442,121 

18.7 

1.07 

1917 

, 103,364,410 

19,265,264 

625,315 

196,803 

102,739,095 

19,068,461 

18.6 

.99 

* This  compares  with  net  imports  of  35,851,022  pounds,  valued  at  $9,977,924  (an  average  price  of  27.8  cents  a 
pound  and  a per  capita  consumption  of  1.04  pounds),  in  1864,  and  net  imports  of  41,511,448  pounds,  valued  at 
$10,510,296  (an  average  price  of  25.3  cents  a pound  and  a per  capita  consumption  of  1.17  pounds),  in  1866. 


TABLE  NO.  2.— 1 
Imported 

COMPARISON 

Imported 

OF  CHINA 

AND  JAPAN  TEA  IMPORTS 
Imported 

SINCE  1860 
Imported 

from 

from 

Total 

from 

from 

Total 

Fiscal  Years 

China, 

Pounds 

Japan, 

Pounds 

Imports, 

Pounds 

Fiscal  Years 

China, 

Pounds 

Japan, 

Pounds 

Imports, 

Pounds 

1860 

30,558,949 

35,012 

31,696,657 

26,117,956 

1889 

. . . 40,751,779 

33,303,437 

79,575,984 

1861 

20,531,530 

181,580 

1890 

. . . 42,586,968 

36,363,988 

83,886,829 

1862 

23,101,055 

(*) 

24,868,421 

1891 . . 

. . . 40,430,769 

39,102,960 

83,453,339 

1863 

28,903,281 

(*) 

29,761,037 

1892 

. . . 46,718,019 

. ..  45,653,172 

38,622,956 

90,079,039 

1864 

' 27,598,462 

(*) 

37,229,176 

1893. 

39,602,519 

89,061,287 

1865 

14,843,011 

1,216,364 

19,568,318 

1894 

. . . 50,405,188 

37,980,937 

93,518,717 

1866 

30,199,020 

6,585,500 

42,992,738 

1895 

. . . 54,700,398 

36,941,394 

97,253,458 

1867 

30,444,769 

7,353,291 

39,892,658 

1896 

. ..  50,916,111 

‘38,552,467 

45,465,161 

93,998,372 

1868 

29,567,790 

7,698,785 

37,843,612 

1897 

. . . 56,524,546 

113,347,175 

1869 

28,315,817 

10,515,778 

43,754,354 

1898 

. . . 39,812,105 

24,897,809 

71,957,715 

1870 

35,202,887 

8,825,817 

47,408,481 

1899 

. . . 39,595,665 

29,328,194 

74,089,899 

1871 

35,918,111 

11,714,523 

51,364,919 

1900 

. ..  42,283,189 

33,949,350 

84,845,107 

1872 

42,875,679 

17,044,551 

63,811,003 

1901 

. . . 46,295,834 

35,710,464 

89,806,453 

1873 

44,149,167 

17,829,656 

15,286,396 

64,815,136 

1902 

. . . 35,989,945 

30,767,745 

75,579,125 

1874 

31,738,958 

55,811,605 

1903 

. . . 55,064,296 

37,980,971 

108,574,905 

1875 

27,223,108 

19,100,596 

64,856,899 

1904 

42,700,127 

112,905,541 

1876 

27,798,994 

31,167,197 

62,887,153 

1905 

41,970,050 

102,706,599 

1877 

25,214,946 

26,160,135 

58,347,112 

1906 

. . . 37,466,719 

37,812,684 

93,621,750 

86,368,490 

1878 

37,519,711 

31,293,392 

23,938,734 

65,366,704 

1907 

. ..  31,231,259 

37,411,653 

1879 

26,798,439 

60,194,673 

1908 

. . . 27,293,278 

46,944,430 

94,149,564 

1880 

36,187,314 

33,688,577 

72,162,936 

19.09.  * 

. ..  32,219,609 

51,910,762 

114,916,520 

1881 . 

44,140,817 

37,014,339 

81,843;988 

1910 

. ..  28,043,171 

38,187,229 

85,626,370 

1882 

43,528,566 

34,247,659 

78,769,060 

1911 

. . . 25,148,048 

52,998,199 

102,653,942 

1883 

37,577,349 

34,441,455 

73,479,164 

1912 

. . . 17,605,670 

53,747,386 

101,406,816 

1884 

33,199,570 

31,006,998 

67,665,910 

1913 

. ..  23,728,418 

44,381,278 

94,812,800 

1885 

35,895,835 

32,156,032 

72,104,956 

1914 

. ..  20,139,342 

41,913,273 

91,130,815 

1886 

42,202,087 

35,743,420 

81,887,998 

1915 

. . . 23,100,548 

43,869,012 

96,987,942 

1887.* 

44,494,079 

43,043,651 

39,269,448 

89,831,221 

1916 

. . . 20,422,700 

. . . 19,810,428 

52,359,526 

109,865,935 

1888 

37,627,560 

84,627,870 
* Included 

1917 

with  China. 

52,418,963 

103,364,410 

TABLE  NO. 

3.— TEA  IMPORTS  OF  THE  UNITED 
^-Calendar  Year  1915— 

STATES  DURING  THE  PAST  THREE  YEARS 
^-Calendar  Year  1916— > Calendar  Year  1917— n 

Imported 

From — 

Pounds 

Value 

Pounds 

Value 

Pounds 

Value 

United  Kingdom  

. . . 13,510,733 

$3,405,017 

20,987,836 

$4,930,304 

5,028,631  * 

$1,292,878 

Canada  

964,209 

2,486,053 

819,173 

2,919,398 

1,012,563 

China  

...  21,330,043 

3,059,034 

18,489,335 

2,774,505 

19,506,706 

3,710,331 

East  Indies:  British 

. . . 13,982,052 

2,753,802 

10,309,141 

2,009,434 

32,721,920 

7,460,383 

Japan  

9,157,329 

' 51,266,720 

8,678,659 

52,548,350 

9,433,990 

Other  countries 

1,560,370 

243,776 

1,228,217 

232,027 

14,069,992 

2,852,930 

Total . . 

. ..  106,105,553 

$19,583,167 

104,767,302 

$19,444,102 

126,794,99^ 

$25,763,075 
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than  in  the  complete  fiscal  year.  For  the  twelve 
months  ending  with  December  imports  totaled 
126,794,997  pounds,  as  against  103,364,410  pounds 
for  the  fiscal  year  1917  and  104,767,302  pounds  for 
the  calendar  year  1916. 

Practically  all  of  this  gain  was  in  receipts  from 
Ceylon,  British  India  and  the  Dutch  East  Indies, 
the  increase  from  these  countries  more  than  off- 
setting the  loss  in  receipts  from  the  United  King- 
dom— this  latter  tea  being  merely,  as  already 
stated,  transshipped  cargo  from  the  East  that  was 
originally  landed  in  England.  Thus  the  shifting 
of  the  trade  is  more  a matter  of  the  direct  deliv- 
ery of  tea  that  previously  reached  the  United 
States  indirectly  than  it  is  a matter  of  trade 
growth.  China  has  during  the  past  two  years 
been  displaced  from  its  position  as  the  second 
supplier  of  this  market,  having  been  outranked  in 
the  calendar  year  1916  by  the  United  Kingdom 
and  in  1917  by  Ceylon. 

|H§  Buy  Liberty  Bonds  ^ 

COFFEE -TRADE  OF  THE  U.  S. 


A Brief  Review  of  the  History,  the  Imports, 
Re-Exports,  Price  Per  Pound  and 
Per  Capita  Consumption 


[special  correspondence]  . 
Washington,  D.  C.,  March  28,  1918. 
HE  Department  of  Commerce  has  published 
the  following  review  of  the  coffee  trade  of 
the  United  States : 

“In  a special  report  on  the  coffee  trade  pub- 
lished some  time  ago  by  the  then  Department  of 
Commerce  and  Labor  appears  this  brief  historical 
sketch : 

“The  ordinary  coffee  plant,  Coffea  arabica,  is  a native 
of  Abyssinia,  and  in  that  country  seems  to  have  been  used 
as  a beverage,  both  in  the  wild  and  in  the  cultivated 
state,  from  time  immemorial.  Therite  it  was  carried  to 
Arabia  about  the  beginning  of  the  fifteenth  century,  and 
the  climate  of  that  region  seems  to  have  suited  it  so  well 
that  Mocha  came  to  be  considered  as  fts  real  home.  4See 
Commerce  Reports  for  July  20,  1917,  and  March  9,  1918  | 
From  Arabia  it  was  carried  to  all  parts  of  the  Moham- 
medan world  by  the  Mecca  pilgrims,  who  found  in  it  a 
happy  substitute  for  the  alcoholic  beverages  forbidden  by 
the  Koran.  Its  fame  soon  spread  to  the  West.  The  first 
authentic  mention  made  of  it  by  a European  is  probably 
that  of  Rauwolf,  a German  physician  and  traveler,  on  his 
return  from  a tour  through  Syria  in  1573.  It  was 
brought  to  Venice  by  a physician  in  1591.  It  is  referred 
to  in  1621  by  Burton  in  his  “Anatomy,  of  Melancholy,”  as 
follows:  “The  Turks  have  a drink  called  coffee,  so  named 
from  a berry  black  as  soot  and  as  bitter,  which  they  sip 
hot  because  they  find  by  experience  that  that  kind  of 
drink,  so  used,  helpeth  digestion  and  promoteth  alacrity.” 
However,  it  was  only  in  1652  that  the  first  coffee  house 
was  established  *in  London.  Tn  1658  it  is  heard  of  in 
Marseille,  but  it  was  not  until  1669  that  it  became  fash- 
ionable in  Paris. 

“Students  of  English  literature  and  history  are  familiar 
with  the  importance  which  the  coffee  houses  almost  im- 
mediately acquired  in  London  as  centers  of  literary  and 
political  discussion,  in  large  measure  supplying  the  place 
of  the  newspapers,  which  were  then  under  rigid  censor- 


ship. In  France  the  progress  of  the  new  beverage  was 
slower  but  steadier,  while  England  gradually  forsook 
coffee  for  tea.  Though  it  was  sold  in  Leipzig  as  early  as 
1694,  the  Germans  seem  to  have  become  extensive  coffee 
drinkers  only  about  the  time  of  the  Seven  Years’  War 
(1756-1763). 

“For  some  time  after  its  introduction  into  Europe  all 
the  coffee  came  from  Arabia.  In  1696,  however,  the 
Dutch  succeeded  in  growing  coffee  trees  in  Java  from 
beans  obtained  in  Malabar,  India,  and  soon  the  Amster- 
dam market  was  filled  with  the  Java  product.  From  the 
Botanic  Garden  at  Amsterdam  a cutting  is  said  to  have 
been  surreptitiously  conveyed  to  the  Botanic  Garden  at 
Paris,  where  it  grew  into  a vigorous  tree.  In  1720  a slip 
from  this  was  intrusted  to  an  officer  named  lleclieux  (also 
spelled  Declieus  or  Ducheux)  to  take  to  Martinique.  From 
this  single  slip  are  said  to  be  derived-  all  the  immense 
plantations  of  the  West  Indies  and  Central  and  South 
America,  with  the  exception  of  the  Dutch  West  Indies, 
which  had  been  supplied  from  Amsterdam  direct  in  1718. 

“The  West  Indies  led  in  coffee  production  at  first,  but 
Java  eventually  outstripped  them,  to  be  in  turn  out- 
stripped by  Brazil,  where  the  plant  was  introduced  in 
1754  by  Father  Villaso,  a Franciscan  monk,  who  culti- 
vated it  in  the  garden  of  the  monastery  of  St.  Anthony. 
In  the  Philippines  it  was  introduced  in  1740  by  Spanish 
missionaries,  who  had  obtained  beans  from  Java. 

The  Trade  in  Early  Years 

“That  the  United  States  early  took  an  active 
part  in  the  world  coffee  trade  is  certain,  for  as 
long  ago  as  1821  the  imports  of  coffee  into  this 
country  amounted  to  21,273,659  pounds  and  the 
re-exports  to  9,387,596  pounds.  Cuba  is  credited 
with  9,113,866  pounds  of  these  imports,  other 
Spanish  West  Indies  with  1,109,603,  Spanish 
South  American  colonies  with  1,023,770  pounds. 
Haiti  sent  7,143,453  pounds  of  coffee  to  the  United 
States  in  1821,  the  Danish  West  Indies  955,746, 
the  Dutch  West  Indies  and  American  colonies 
298,931,  the  Dutch  East  Indies  251,391,  the  British 
East  Indies  141,457  pounds,  but  the  British  West 
Indies  only  16,744,  the  French  West  Indies  and 
American  colonies  140,208  pounds,  the  Swedish 
West  Indies  72,75 0 pounds,  and  the  coast  of 
Brazil  and  other  Portuguese  American  colonies 
691,536  pounds. 

“Of  the  coffee  re-exported  from  the  United 
States  in  that  year  4,009,010  pounds  went  to  Hol- 
land; 1,186,419  pounds  to  the  Hanse  towns  and 
ports  of  Germany;  901,627  to  Turkey,  the  Levant, 
Egypt,  Mocha  and  Aden;  656,965  to  Trieste  and 
other  Austrian  ports  on  the  Adriatic;  641,708  to 
French  European  ports  on  the  Atlantic  ; 531,837  to 
Italy  and  Malta;  508,154  to  Denmark  and  Nor- 
way; 476,092  to  Gibraltar;  257,946  to  Russia,  and 
122,845  pounds  to  Sweden. 

“The  growth  of  the  trade  of  the  United  States 
in  foreign  coffee  from  then  on  can  be  traced  in 
Table  No.  t. 

“Tt  should  perhaps  be  explained,  in  order  to 
avoid  confusion,  that  the  “price  per  pound”  in 
the  foregoing  table  is  the  consular  invoice  price 
in  the  foreign  country  of  shipment. 

Variation  in  Consumption 

“Consumption  has  experienced  many  a rise  and 
fall  in  the  98  years  for  which  data  of  this  sort 
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An  official  Government  tabulation  prepared  by  the  Bureau  of  Foreign  and  Domestic  Commerce,  showing 
coffee  imports,  re-exports,  consumption  per  capita,  average  import  price  per  pound,  etc. 


TABLE  NO.  1.— THE  STATISTICAL  RECORD  OF  COFFEE  IN  THE  UNITED  STATES  SINCE  1821 


-Imports- 


-Re- 


Net  Imports 


Aver- 

age 

Price 

Per 

Pound, 

in 


Con- 

sump- 

tion 

Per 

Capita, 

in 


Fiscal 

Year  Pounds 

Value 

Pounds 

Value 

Pounds 

Value 

Cents 

Pounds 

n 1821 

21,273,659 

$4,489,970 

9,387,696 

$2,087,479 

11,886,063 

$2,402,491 

20.2 

1.29 

1825 

45,190,630 

5,250,828 

24,512,568 

3,254,936 

20,678,062 

1,995,892 

9.7 

1.85 

1830 

4,227,021 

13,124,561 

1,046,542 

38,363,687 

3,180,479 

8.3 

2.98 

1835 

......  103,199,777 

10,715,466 

11,446,775 

1,333,777 

91,753,002 

9,381,689 

10.2 

6.21 

1840 

. 94,996,095 

8,546,222 

8,698,334 

930,398 

86,297,761 

7,615,824 

8.8 

5.06 

f 1845 

108,133,369 

6,243,532 

13,530,032 

842,475 

94,603,337 

5,401,057 

5.7 

4.76 

J 1850 

11,234,835 

15,481,221 

1,316,363 

129,791,466 

9,918,472 

7.6 

5.60 

1855 

191,478,657 

16,940,400 

16,328,217 

1,453,977 

175,150,440 

15,486,423 

8.8 

6.43 

1860 

202,144,733 

21,883,797 

20,095,206 

2,268,691 

182,049,527 

19,615,106 

10.8 

5.79 

, 1865*... 

106,463,062 

11,241,706 

22,147,017 

5,716,053 

84,316,045 

5,525,653 

6.6 

2.43 

>:  1870 

24,234,879 

4,083,000 

410,836 

231,173,57  4 

23,824,043 

10.3 

6.00 

\ 1875 

317,970,665 

50,591,488 

6,834,014 

1,280,154 

311,136,651 

49,311,334 

15.8 

7.08 

1880 

446,850,727 

60,360,7.69 

6,721,889 

944,373 

440,128,838 

59,416,196 

13.5 

8.78 

f 1885 

572,599,552 

46,723,318 

33,335,196 

3,334,048 

539,264,356 

43,389,270 

8.2 

9.60 

1890 

78,267,432 

8,997,220 

1,516,453 

490,161,900 

76,750,979 

16.0 

7.83 

. 1895 

652,208,975 

96,130,717 

8,992,928 

1,534,310 

643,216,047 

94,596,407 

14.7 

9.22 

, 1900 

787,991,911 

52,467,943 

39,191,140 

3,690,817 

748,800,771 

48,777,126 

9.8 

6.70 

- 1905 

1,046,028,441 

84,710,383 

37,087,048 

3,586,268 

1,088,941,393 

81,124,115 

8.1 

12.00 

, 1910 

69,504,647 

13,569,288 

1,513,684 

860,414,401 

67,990,963 

7.9 

9.33 

1915 

1,126,041,691 

107,794,377 

70,952,7  54 

8,288,894 

1,055,088,937 

99,505,483 

9.6 

10.52 

1 1916 

1,203,840,591 

115,905,134 

75,817,516 

9,108,566 

1,128,023,075 

106,796,568 

9.6 

10.97 

1917 

1,322,058,526 

133,513,226 

57,502,893 

7,936,082 

1,264,555,633 

125,577,144 

10.1 

12.22 

* This 

compares  with  net  imports  of  127,844 

,486  pounds, 

valued  at  $15,349,966  (an 

average  price 

of  12 

cents  a 

pound  and  a per  capita  consumption  of  3.76  pounds),  in  1864,  and  net  imports  of  175,794,883  pounds,  value 
$19,629,927  (an  average  price  of  11.2  cents  a pound  and  a per  capita  consumption  of  4.96  pounds),  in  1866. 

TABLE  NO.  2.— RECORD  SHOWING  THAT  THE  UNITED  STATES  LEADS  IN  CONSUMPTION 


Country  Producing*  Pounds 

Brazil  (1916)  2,253,007,000 


Central  America  (1915) 

I Venezuela  (1915)  

j Colombia  (1915)  

Dutch  East  Indies  (1914)  

Haiti  

i Mexico  (1912)  

I United  States  (Continental)  (1917) 

British  India  (1916)  

| Jamaica  (1912)  


337.048.000 

137.967.000 

149.423.000 

94.254.000 

57.594.000 

53.759.000 

57.503.000 

19.789.000 

10.034.000 


Country  Consuming  Pounds 

United  States  (1917)  1,264,556,000 


Figures  represent  exports  only. 


Germany  (1913) 

France  (1915)  

Austria-Hungary  (1913)  . . . 

Netherlands  (1916)  

Belgium  (1913)  

Sweden  (1915)  

Italy  (1916)  

Denmark  (1914)  

United  Kingdom.  (1916)  . . . 

Russia  (1915)  

British  South  Africa  (1916) 


362.084.000 

337.308.000 

130.952.000 

69.625.000 

93.250.000 

88.698.000 

107.941.000 

31.967.000 

29.027.000 

21.012.000 

28.905,000 


TABLE  NO.  3.— AMERICAN  COFFEE  TRADE  FOR  THE  SIX  YEARS  ENDING  DECEMBER  31,  1917 

ir~- — — - — Calendar  Year- — ^ • 

Articles  1912,  1913,  1914,  1915,  1916,  1917, 

Pounds  Pounds  Pounds  Pounds  Pounds  Pounds 

Imports 942^15,389  852,529,498  1,011,071,873  1,228,761,626  1,166,888,327  1,286,524,073 

l Re-exports 4,263,228  7,418,021  35,651,443  91,954,799  35,293,688  67,162,222 

I Domestic  exports  49,716,051  52,904,769  48,178,820  47,326,733  38,278,585  ' 50,061,672 

Green  or  raw 48,249,229  51,270,658  46,347,991  44,865,599  36,288,984  47,535,675 

[J.  Roasted  or  prepared 1,466,822  1,634,111  1,830,829  2,461,134  1,989,601  2,525,997 


[pave  been  officially  compiled.  It  now  stands  at 
ten  times  the  1821  figure;  but  the  1917  average 
jrwas  not  reached  by  a growth  that  was  steady 
from  year  to  year,  nor  is  it  the  record  figure.  The 
*ecord  per  capita  consumption,  13.34  pounds,  oc- 
:urred  in  1902,  preceded  by  an  average  of  10.45 
pounds  in  1901,  and  followed  by  one  of  10.82  in 
| 903,  being  thus  a ‘pealc’  year.  The  average 
Reached  12  pounds  in  1905,  and  this  remained  the 
nigh  mark  until  exceeded  by  0.22  pound  in  1917. 
i “While  the  United  States  is  an  acknowledged 
j coffee  drinker,’  it  has  not  always  held  first  place 


in  regard  to  consumption  per  head.  For  example, 
in  1904  the  United  States  was  third  in  this  re- 
spect, being  outranked  by  Holland  and  Belgium. 
In  total  consumption,  however,  it  has  long  been 
pre-eminent.  Table  No.  2 shows  the  consumption 
of  the  leading  countries  for  the  latest  years  for 
which  such  data  are  at  hand  (figures  subject  to 
revision). 

Figures  for  Calendar  Year 

“Details  of  the  foreign  trade  of  the  United 
States  in  green  and  roasted  coffee  for  the  fiscal 
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year  1917  appeared  in  Commerce  Reports  for 
September  22,  1917,  with  comparative  figures  of 
imports  and  re-exports  as  far  back  as  the  fiscal 
year  1912,  and  for  domestic  coffee  exports  (totals 
only)  as  far  back  as  1902.  Accordingly,  these 
data  need  not  be  given  in  such  elaboration  here ; 
but  in  order  to  bring  the  figures  more  nearly  down 
to  date  Table  No.  3 presents  a summary  of  the 
American  coffee  trade  for  the  six  calendar  years 
ending  December  31,  1917. 

“By  calendar  years  the  trade  in  domestic  coffee 
(this  term  referring  to  Porto  Rican  and  Hawaiian 
raw  coffee  and  to  the  product  of  any  country  that 
has  been  processed  in  the  United  States)  has  not 
varied  much  in  volume  during  the  war  period 
outside  of  the  decline  in  shipments  that  occurred 
in  the  calendar  year  1916.  Imports  of  foreign 
coffee  recovered  in  1917  from  the  setback  that 
marked  1916.  It  is  in  the  re-export  trade  that  the 
chief  ‘war’  change  can  be  seen.  After  the  jump 
from  7,418,621  pounds  re-exported  in  the  calendar 
year  1913  to  35,651,443  pounds  re-exported  in  1914, 
came  a still  further  advance  to  91,954,799  pounds 


in  1915,  only  to  drop  back  to  35^93,688  pounds  in 
1916,  and  then  climb  to  67,162,222  pounds  in  1917. 

“Japan  took  22,748,125  pounds  of  the  re- 
exported coffee  in  1917,  Japanese  China  6,586,249 
pounds,  Chosen  1,111,350  pounds,  and  China  4,742,- 
620  pounds ; but  as  these  are  not  large  coffee- 
consuming countries  the  figures  probably  repre- 
sent coffee  that  eventually  reached  other  destina- 
tions. Russia  in  Asia  is  credited  with  5,685,636 
pounds,  and  Russia  in  Europe  with  3,839,492 
pounds.  Denmark  took  7,887,783  pounds  in  the 
calendar  year  1917,  France  5,387,454  pounds,  Nor- 
way 1,613,597  pounds,  Canada  1,273,513  pounds, 
and  Mexico  1,312,243  pounds.” 


fig  liny  Liberty  Bonds  ^ 

COFFEE  EXPORTS  RESTRICTED 
Coffee  has  been  placed  on  the  conservation  list 
by  the  War  Trade  Board,  which  means  that  ex- 
porters now  have  to  obtain  export  licenses  before 
making  any  final  commitment  as  to  the  shipment 
of  coffee  out  of  the  United  States. 


FORMER  MEXICAN  PLANTATION  HOME  OF  NEW  YORK  COFFEE  IMPORTER 


IT  is  not  generally  known  that  Wilbur  E.  Cook,  manager  of  the  import  department  of 
the  Vulcan  Trading  Company,  New  York,  was  formerly  a coffee  grower.  He  is  one 
of  the  few  coffee  men  in  the  United  States  possessing  a first-hand  knowledge  of  the 
producing  end  of  the  business.  For  some  years  Mr.  Cook  was  manager  of  the  Carlota  coffee 
plantation  at  Oaxaca,  Mexico,  producing  an  average  annual  crop  of  from  500,000  to  600,000 
pounds. 

In  1908  Mr.  Cook  shipped  four  carloads  of  coffee  trees  to  the  Pan-American  Exposition 
at  Buffalo.  The  trees  blossomed  and  bore  fruit,  and  coffee  from  the  plantation  captured  a 
gold  medal. 

Two  scenes  on  Mr.  Cook’s  plantation  are  shown  above.  The  picture  on  the  right  shows 
his  plantation  home.  The  man  in  shirt  sleeves  in  the  other  scene  is  Mr.  Cook,  showing  how 
he  appeared  when  a coffee  grower. 


HOW  TO  HELP  WIN  THE  WAR 


If  Being  a digest  of  national  activities  in  which  all  members  of  the  trade 
may  participate  or  to  which  they  may  lend  a hand. 

“Our  task — to  win  this  war” — President  Wilson. 


BUY  LIBERTY  BONDS 

L 

I < 

It  is  the  Duty  of  Every  Business  Man  to  See 
That  the  Third  Liberty  Loan  is 
a Great  Success 


THE  cycle  of  money  invested  in  Liberty  Bonds 
is  short  and  complete.  The  people  lend  the 
money  to  the  Government,  the  Government  lends 
some  to  our  Allies,  and  our  Government  and  our 
Allies  straightway  spend  the  money,  or  the  greater 
b portion  of  it,  among  the  people  of  the  United 
j|  States.  In  some  instances  the  money  paid  in  by 
wage-earners  on  one  instalment  of  Liberty  Bonds 
is  paid  by  the  Government  to  their  employers,  and 
I by  their  employers  paid  back  to  them  in  the  way 
I of  wages  before  the  next  bond  instalment  is  due. 

It  is  the  business  of  every  business  and  business 
man  in  the  United  States  to  see  that  the  Libert}^ 

: Loan  does  not  fail.  They  should  buy  Liberty 
| Bonds ; they  should  encourage  and  assist  others 
fto  buy  them.  No  business  in  the  United  States  is 
| going  to  succeed  if  the  Liberty  Loan  fails — if  the 
Nation  fails. 

| It  is  better  business  to  buy  Liberty  Bonds  than 
,to  pay  indemnities  to  a victorious  Germany;  it  is 
! letter  business  to  win  this  war  than  to  have  our 
, foreign  commerce  subject  to  the  dictation  of  the 
Potsdam  Government. 

i The  welfare,  the  success,  the  prosperity,  the 
: iberty,  and  the  happiness  of  every  true  American 
; s bound  up  in  the  Nation’s  success.  We  are  not 
ighting  alone  for  material  interest,  for  annexa- 
: ions  or  indemnities.  We  are  fighting  for  free- 
; lom  and  justice  and  humanity  and  civilization. 

' 3ut  we  are  also  fighting  fpr  the  maintenance  of 
I rnr  commercial  rights,  for  the  rights  of  our  citi- 
| :ens  to  pursue  their  lawful  journeys  on  the  seas 
nd  transport  their  commerce  to  foreign  markets. 
It  is  patriotic,  and  a duty,  to  buy  Liberty  Bonds, 
t is  also  good  business  to  do  it. 


Ky  Buy  Liberty  llotnl*  Kg 


Get  Together  and  Stay  So 

Only  this  will  save  the  Nation  and  keep  us 
saved. 

President  Wilson  says  American  success  in  the 
war  depends  on  our  people  all  working  together 
for  the  common  cause.  No  class  group,  trade 
group,  race  group  nor  any  other  kind  of  separate 
organization  flocking  by  itself  can  be  tolerated 
if  we  wish  to  win. 

Lloyd  George  says  the  same  thing  about  the 
interworking  of  the  allied  military  plans.  He 
points  out  some  of  the  stupendous  blunders 
already  perpetrated  through  lack  of  action  against 
a thoroughly  united  enemy. 

Always  and  throughout  the  world  unity  is 
strength ; division  is  weakness. 

It  is  because  Germany  so  long  has  held  to  this 
idea  in  her  internal  administration  that  she  be- 
came so  super-powerful  in  more  ways  than  one. 
And  it  is  because  she  failed  to  carry  out  this 
principle  and  get  together  with  the  rest  of  the 
world  that  most  of  it  is  now  in  arms  against  her. 

Americans  must  get  together  now  to  save 
America  from  destruction.  And  we  must  stay 
together  in  all  our  future  dealings  if  we  want  to 
hold  the  salvation  we  have  won,  and  keep  this  a 
Nation  worth  saving. — The  Optimist. 

Kl  Buy  l-ilierty  Bonds  Ki 

Avoid  the  Bumps  of  the  War  News 

It  is  good  business,  good  patriotism  and  good 
conservation  to  forget  most  of  the  headlines  in 
the  morning  paper  and  concentrate  strictly  upon 
the  long,  hard  grind  between  to-day  and  the  final 
result.  That  will  save  your  spirit,  back  up  your 
resolution,  and  enable  you  to  do  ’your  utmost  in 
winning  the  war. 

Moreover,  it  will  enable  you  to  get  out  of  the 
war,  as  a business  man  and  a patriot,  the  utmost 
benefit  from  war  adjustments.  Those  adjust- 
ments make  for  wiser  and  more  economical  per- 
sonal habits,  as  well  as  a business  grounded  in 
sound  economy. 
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Even  should  peace  come  to-morrow  you  can 
never  go  back  to  the  old  heedless,  wasteful  ways 
either  in  business  or  livelihood. 

Don’t  ride  the  bumps  of  the  war  news ! 

Settle  down  in  harness  for  the  long,  grim  haul 
that  counts ! 


1^  Huy  liberty  Bonds  ^ 


Our  Fighters  Need  Books 

Hundreds  of  thousands  of  books  are  needed 
for  the  War  Service  Libraries  maintained  by  the 
American  Library  Association  at  cantonments, 
training  camps,  naval  stations,  on  vessels  and 
overseas.  Our  fighters  must  have  them  for  the 
leisure  hours  for  recreation  and  study.  You  can 
pass  on  the  books  you  have  enjoyed  but  will  never 
read  again.  They  could  do  no  better  service. 

The  boys  are  interested  in  novels,  tales  of  ad- 
venture, detective  stories  and  standard  fiction ; 
up-to-date  books  on  civil,  mechanical  and  elec- 
trical engineering,  the  trades,  business,  the  pro- 
fessions and  agriculture ; recent  textbooks  on 
military  subjects,  mathematics,  the  sciences  and 
foreign  languages ; books  of  travel,  history,  biog- 
raphy, poetry  and  the  present  war ; dictionaries 
and  new  encyclopedias;  interesting  books  in 
foreign  languages.  Your  local  public  library  will 
tell  you  where  to  send  them. 


Buy  Liberty  Bonds  ^ 


“Smiles”  Will  Help  Win  the  War 
“Smiles,”  as  represented  by  the  coupons  in 
Smileage  Books,  will  help  win  the  war.  They 
give  the  home  folks  an  opportunity  to  make  the 
soldier’s  life  more  pleasant  and  uphold  the  morale 
of  the  army.  Smileage*  has  been  described  as  “a 
plan  to  place  before  the  soldiers  in  our  army 
camps  the  best  talent  on  the  American  stage — at  a 
cost  of  from  five  to  twenty-five  cents.” 

Smileage  Books  contain  coupons  entitling  a 
soldier  to  admission  to  any  entertainment  held  in 
Liberty  Theaters,  Liberty  Tents,  etc.,  in  National 
Army  cantonments  and  National  Guard  camps  in 
the  U.  S.  A.  They  are  issued  by  Military  En- 
tertainment Committees,  under  supervision  of  the 
War  Department. 

Smileage  Books  containing  20  coupons  cost  $1 
each.  Smileage  Books  containing  100  coupons 
cost  $5  each.  The  price  of  entertainments  range 
from  five  to  twenty-five  cents.  They  do  not  apply 
to  naval  training  stations  or  other  camps.  They 
are  on  sale  by  local  Smileage  Committees  every- 
where throughout  the  country. 

There  is  space  on  each  book  for  name  of  soldier 
and  name  of  person  sending  book,  Smileage 


Books  are  transferable  to  soldiers  in  uniform. 
They  can  be  used  by  civilians  only  when  accom- 
panied by  a soldier.  Sixteen  theaters  have  been 
built ; Chautauqua  tents  erected ; a complete 
schedule  of  entertainments  arranged. 

Smileage  Books  are  needed  for  our  million  of 
soldiers.  Buy  yours  to-day — send  it  at  once  to 
your  soldier. 

^ Buy  Liberty  Bonds  ^ 


TRADE  BACKS  LIBERTY  BONDS 


New  York  Tea,  Coffee  and  Spice  Interests  Or- 
ganize for  Third  Loan  Drive — Stephen 
H.  Dorr,  General  Chairman 


'T'HE  tea,  coffee  and  spice  trades  of  New  York 
*■*  have  been  organized  to  further  the  third  Lib- 
erty Loan  in  that  city.  Stephen  H.  Dorr,  of 
Arnold  Dorr  & Co.,  is  general  chairman  of  the 
committee  for  these  trades,  and  he  has  appointed 
special  committees  for  each  trade  as  follows: 

Coffee — William  Bayne,  Jr.,  Wm.  Bayne  & Co., 
chairman;  M.  R.  Mayer;  Chris  Arndt,  Stein- 
wender,  Stroffregen  & Co.;  Leon  Israel,  Leon 
Israel  & Bros. ; John  W.  Edmunds,  Hard  & Rand  ; 
W.  H.  Aborn,  Aborn  & Cushman  ; C.  L.  Meehan, 
P.  C.  Meehan  & Co.  Tea — James  M.  Mont- 
gomery, chairman;  R.  L.  Hecht,  Irwin-Harrisons 
& Crosfield,  Inc. ; R.  T.  Macy,  Carter,  Macy  & 
Co.;  S.  L.  Davis,  Russell  & Co.  Spice— B.  H.  Old, 
Old  & Wallace;  George  B.  Hutton,  Winter,  Son 
& Co..  Milton  E.  Hillman  is  general  secretary 

The  committee  met  at  luncheon  at  the  Down- 
town Club,  New  York,  on  April  1,  to  formulate 
definite  plans  for  the  campaign.  They  were  ad- 
dressed by  a representative  of  the  Liberty  Loan 
Committee.  A general  discussion  followed  and 
much  enthusiasm  developed.  The  committee 
headquarters  will  be  at  90  Front  street,  Bleecker 
& Simmons  having  donated  a street  floor  office  in 
their  newly  remodeled  building. 

In  conversation  with  a representative  of  this 
paper,  Mr.  Dorr  pointed  out  that  Liberty  Loan 
quotas  are  based  upon  the  bank  deposits  in  the 
various  districts,  and  that  therefore  interior  mer- 
chants depositing  in  New  York  should  make  their 
Liberty  Loan  purchases  in  the  metropolitan  dis- 
trict. 

It  is  anticipated  that,  through  the  work  of  these 
committees,  the  purchase  of  bonds  in  the  coffee, 
tea  and  spice  trades  will  be  greatly  stimulated. 

^ Buy  Liberty  Bonds  jg§ 

The  tea  and  coffee  business  is  in  real  danget 
Subscribe  to  the  Liberty  Loan  and  help  avert  il 
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PROTEST  GREEN  COFFEE  RULES 


Coffee  Men  Say  They  Are  Unjust  and  Ask 
Their  Repeal — Lawrence  and  Hoover 
Likely  to  Grant  Only  Unim- 
portant Concessions 

AN  earnest  protest  against  the  Food  Adminis- 
tration’s green  coffee  rules  setting  the  maxi- 
j num  profits  on  individual  deals  at  2F2  per  cent 
Dver  cost  for  importers  and  5 per  cent  for  jobbers, 
was  enthusiastically  approved  at  a meeting  of  the 
^ew  York  green  coffee  trade  held  April  5 at  the 
New  York  Coffee  and  Sugar  Exchange.  This 
neeting  was  the  sequel  to  one  held  March  28  for 
he  purpose  of  appointing  a committee  to  draw  up 
he  protest.  The  protest  was  despatched  to  Wash- 
ington on  April  8.  Briefly,  it  recites  that  the- 
Regulations  should  be  repealed  and  the  trade  al- 
, owed  to  operate  as  before  the  war. 

How  Rules  Affect  the  Trade 
i The  situation  existing  in  the  green  coffee  trade 
s a result  of  the  regulations  was  sketched  at  the 
rst  meeting  by  William  F.  Hartranft,  of  Hard  & 

; ’and,  who  was  chosen  chairman  of  the  meeting, 
le  said  in  regard  to  .his  own  firm:  “We  have 

food  back,  not  combating  the  regulations,  be- 
ause  we  wanted  to  do  all  we  possibly  could  to 
Issist  the  Government  in  the  war.  We  felt  that 
' diile  the  regulations  were  arduous,  unnecessary 
nd  very  unjust,  we  would  try  to  observe  them  in 
i pirit  and  practice.” 

1 Mr.  Hartranft  also  said  that  coffee  was  lower 
I lan  in  pre-war  times,  that  there  was  no  profiteer- 
‘ lg  in  the  article,  and  that  the  regulations  regard- 
lg  one  profit  between  the  importer  and  the  con- 
! uner  was  not  only  unfair  but  discriminatory. 

; te  said  that  larger  investments  were  made  in 
Sffee,  with  correspondingly  smaller  profits,  than 
1 any  other  commodity.  He  closed  his  address 
V saying,  “Steps  should  be  taken  to  either  call 
>me  one  from  Washington  and  argue  the  ques- 
on  with  him,  or  some  one  should  go  there  and 
| sist  upon  the  cancellation  of  the  present  rules 
' id  regulations.” 

; The  meeting  seemed  in  unanimous  agreement 
Mth  Chairman  Hartranft’s  views,  for  no  discus- 
| )n  developed.  The  only  objection  was  offered 
} Daniel  M.  Enright,  coffee  importer,  who  coun- 
| led  the  substitution  of  the  word  suggest  for 
i sist.  Mr.  Enright  might  be  called  the  “father” 

1 the  protest.  He  sent  a circular  letter  to  the 
>ade  the  latter  part  of  March,  suggesting  such  a 
thering  as  was  held  at  the  Coffee  Exchange  on 
l arch  28. 

! A committe  o‘f  five  was  appointed  the  next  day 
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by  Mr.  Hartranft  to  gather  trade  opinion  and 
draw  up  a formal  protest.  The  men  selected 
were : Leon  Israel,  of  Leon  Israel  & Bros. ; E.  H. 
Nordlinger,  of  Henry  Nordlinger  & Co.;  Carl 
Stoffregen,  of  Steinwender,  Stoffregen  & Co.; 
R.  C.  Wilhelm  of  R.  C.  Wilhelm  & Co.;  Justice 
Ruperti,  of  G.  Amsinck  & Co.;  L.  N.  Goll,  of  M. 
Levy’s  Sons,  New  Orleans,  and  Bernard  Meyer, 
of  Stewart,  Carnal  & Co.,  New  Orleans. 

At  the  meeting  held  on  April  5 this  committee 
presented  its  formal  protest,  the  chief  points  of 
which  are:  That  the.  green  coffee  regulations 

complained  of  are  “drastic”;  that  no  account  had 
been  taken  of  overhead  charges  in  establishing  the 
maximum  profit  percentages ; that  the  fact  that  it 
is  often  necessary  to  hold  goods  at  a loss  had  been 
overlooked;  that  no  allowance  had  been  made  for 
credit  losses  nor  for  increasing  taxes. 

The  protest  also  stated  that  the  Food  Adminis- 
tration should  have  considered  the  risk  to  capital 
as  well  as  interest  on  capital.  It  was  further  as- 
serted that  the  overhead  cost  of  conducting  a 
green  coffee  business  averages  about  2^2  per  cent, 
not  including  excess  profits  tax,  income  tax,  in- 
terest on  capital,  or  partners’  salaries. 

The  foregoing  was  summed  up  in  the  claim  that 
to  do  business  under  the  regulations  of  March  9 
would  mean  the  impairment  of  the  green  coffee 
man’s  capital.  Therefore,  the  Food  Administra- 
tion is  requested  to  rescind  the  regulations  and 
allow  the  trade  to  operate  as  before,  excepting  as 
regards  speculation.  In  respect  to  stopping  per- 
nicious speculation,  the  New  York  green  coffee 
trade  is  in  hearty  accord  with  the  Food  Admin- 
istration. 

To  Make  Protest  a National  Matter 
The  form  of  protest  was  accepted  without  dis- 
sent, and  every  trade  member  present  was  re- 
quested to  sign  it.  It  was  resolved  to  ask  the 
green  coffee  interests  in  New  Orleans,  St.  Louis, 
Chicago  and  San  Francisco  also  to  approve  the 
protest,  thereby  making  it  a national  matter. 

The  meeting  also  agreed  to  request  the  in- 
definite postponement  of  the  date  for  filing 
periodical  coffee  reports,  on  the  basis  that  it  is 
practically  impossible  to  comply  with  the  require- 
ments of  the  forms  sent  out  by  the  Food  Admin- 
istration to  be  filled  out. 

The  Green  Coffee  Trade’s  Protest 
Here  follows  the  protest  as  approved  at  the 
meeting  of  April  5 and  dispatched  to  Washington 
on  April  8: 

To  the  Honorable  Herbert  Hoover,  United  States 
Food  Administrator , Washington,  D.  C. 
We,  the  undersigned  importers,  jobbers,  brokers 
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and  others,  engaged  in  the  green  coffee  business, 
respectfully  request  the  withdrawal  of  your  rules 
and  regulations  promulgated  on  March  9th,  also 
your  requirement  of  periodical  reports  of  stocks 
and  sales,  because  they  are,  as  we  hope  to  show, 
impracticable  and  not  justified  by  circumstances. 

We  feel  that  the  Food  Administration  does  not 
realize  the  difficulties  of  our  position.  If  the 
regulations  are  not  withdrawn  it  must  ultimately 
result  in  the  ruination  of  our  business. 

The  following  suggestions  are  submitted  to  you 
only  because  we  are  convinced  that  the  regulations 
now  governing  the  green  coffee  trade  will  inter- 
fere with  its  earning  power  without  benefiting  the 
consumer. 

We  hold  that  a measure  which  decreases  the 
ability  of  a trade  adequately  to  contribute  to  the 
cost  of  the  war  without  a corresponding  benefit 
to  the  nation  should  be  withdrawn. 

The  desire  of  the  Food  Administration  we  know 
is  to  work  to  the  interest  of  the  consumer,  and 
in  this  we  most  heartily  concur.  Also,  we  know 
that  it  is  not  the  intention  to  interfere  with  legiti- 
mate business  interests  except  when  this  may  be 
necessary  to  bring  about  the  desired  end.  The 
step  taken  to  license  the  green  coffee  trade  as  a 
protection  against  purely  speculative  interests  we 
heartily  commend.  There  are  certain  other  re- 
quirements, however,  which,  unless  withdrawn 
or  modified,  we  feel  will  likely  destroy  our  in- 
terests without  benefiting  the  consumer,  and  we 
therefore  present  certain  points  upon  which  we 
respectfully  request  your  consideration. 

The  committee  that  visited  you  from  the  New 
York  Coffee  and  Sugar  Exchange  arranged  in 
regard  to  “futures,”  the  speculative  branch  of  the 
business,  but  had  no  opportunity  to  confer  with 
the  green  coffee  trade  generally,  many  of  whom 
conduct  their  business  with  entire  independence 
of  the  Exchange. 

Therefore,  hopeful  that  we  risk  no  imputation, 
reflective  in  any  way  upon  our  spirit  of  patriotism, 
we  would  state  our  conviction  that  your  Depart- 
ment has  accomplished  its  purpose  in  the  matter  of 
regulation  of  the  green  coffee  trade,  in  its  require- 
ment of  licenses  and  in  the  fixing  of  a maximum 
price  for  Exchange  operations.  These  measures 
of  control  have  already  proved  and  will  undoubt- 
edly continue  to  prove  effective  in  preventing 
speculation.  With  that  objectionable  possibility 
eliminated,  and  considering  the  abundant  supply 
of  green  coffee,  due  largely  to  restricted  ship- 
ments to  Europe,  there  is  no  prospect  that  we  can 
discern  of  a range  of  prices  in  this  country  during 
the  war  that  could,  by  any  reason,  be  viewed,  as 
excessive  if  our  Government  will  sanction  im- 
ports commensurate  with  the  needs  of  our  people, 
and  will  arrange  the  matter  of  tonnage  accord- 
ingly. For  it  is  obvious  that  the  law  of  supply 
and  demand  will  naturally,  under  such  conditions, 
effectually  control  the  situation. 

Notwithstanding  the  decreased  purchasing 
power  of  money  and  increased  cost  of  living,  the 
selling  value  here  of  green  coffee  is  at  present 
below  pre-war  times ; and  that,  viewed  in  con- 
junction with  the  greatly  increased  cost  of  im- 
porting, indubitably  accounts  for  the  fact,  patent 
to  us  all,  that  because  of  the  lack  of  reasonable 
return  to  the  planter  the  Brazilian  Government 
has  felt  moved  to  enter  the  market  and  buy  cof- 


fee to  avert  disaster  to  its  country’s  chief  in- 
dustry. 

Your  regulations  are  discriminative  in  their 
bearing  on  green  coffee,  because  they  restrict 
dealings  in  an  article  in  plentiful  supply  and 
already  amply  safeguarded. 

Your  rules  and  regulations  limit  the  gross  profits 
at  2.y2  per  cent  over  cost  for  importers,  and  at 
5 per  cent  over  cost  for  jobbers.  No  account  is 
taken  of  “overhead  charges” ; none  is  taken  of  the 
fact  that  often  goods  must  be  sold  at  a loss,  noth- 
ing is  considered  with  regard  to  increasing  taxes, 
nothing  relative  to  credit  losses,,  interest  on  capi- 
tal or  risk  of  capital.  Analyses  by  certified  ac- 
countants of  the  books  of  representative  import- 
ing and  jobbing  green  coffee  concerns  show  an 
overhead  expense  approximating  2}/2  per  cent  of 
the  amount  of  the  business  done,  exclusive  of 
partners’  salaries  and  interest  on  capital,  income 
taxes  or  excess  profit  taxes,  and  between  4 and  5 
per  cent  inclusive  of  interest,  but  not  including 
such  salaries  or  taxes.  This  was  on  a normal 
volume  of  business.  These  regulations  and  the 
scarcity  of  tonnage  will  naturally  tend  to  decrease 
the  volume  of  business  done,  and  therefore  in- 
crease correspondingly  this  percentage  of  over- 
head charges. 

It  will  be  seen  if  these  limited  profits  are  held 
to  apply  to  each  specific  transaction,  so  that  the 
merchant  is  to  be  deprived  of  selling  at  the  mar- 
ket, the  impairment  of  his  capital  will  be  ruinously 
severe,  because  he  will  have  no  means  of  recuper- 
ating losses. 

The  regulations  should  not  provide  a fixed  per- 
centage of  profit  on  green  coffee  above  actual  cost, 
because  it  is  practically  impossible  to  figure  the 
actual  cost  of  each  specific  chop  of  coffee,  and  it  is 
impossible  at  the  time  of  making  sales  to  know 
what  the  actual  expenses  are.  Therefore,  the 
licensee  is  placed  in  a position  of  trying  to  con- 
form to  the  Government’s  fixed  maximum  profits 
without  being  in  a position  to  know  his  actual 
costs. 

There  are  both  Brazil  and  mild  coffees  carried 
in  this  country  on  consignment,  for  account  of  the 
foreign  owners,  to  be  sold  either  at  the  market  or 
at  the  prices  fixed  by  the  foreign  owners.  Tt  is 
impossible  to  know  the  cost  of  this  consigned 
coffee,  and  it  does  not  seem  fair  that  the  American 
owner  should  be  placed  on  a fixed  percentage  of 
profit  when  other  coffee  in  this  country  which  has 
been  consigned  must  necessarily  be  sold  according 
to  the  dictation  of  the  foreign  owners,  thus  handi- 
capping the  American  owner  in  the  competition. 

Your  requirement  of  a report  011  the  form 
already  issued,  covering  the  period  of  February 
4th  to  28th,  of  each  individual  purchase  and  sale, 
inclusive  not  only  of  prices,  but  also  of  the  name 
of  the  shipper  or  purchaser,  and  the  result  of  pur- 
chase and  sale,  constitutes,  in  our  view,  a search- 
ing inquiry  into  a business  that  has  been  free  from 
profiteering,  as  is  clearly  evidenced  by  the  low 
range  of  prices. 

The  information  called  for  has  been  accumu- 
lated by  us  in  years  of  untiring  work  and  great 
expense.  It  is  as  much  our  private  property  as, 
would  be  a carefully  worked  out  or  newly-dis- 
covered process,  trade  mark  or  patent.  The  e>- 
pense  and  labor  involved  in  compiling  these  re- 
ports would  be  very  great,  especially  where  the 
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mode  of  accounting  is  not  adapted  to  the  form  in 
which  you  seek  to  have  them  made.  We  earnestly 
request  that  you  will  permit  the  green  coffee  trade 
to  continue  in  the  conduct  of  its  business  along 
its  former  normal  and  legitimate  lines. 

The  foregoing  was  unanimously  approved  at  a 
public  meeting  of  the  Green  Coffee  Trade,  held  in 
the  New  York  Coffee  & Sugar  Exchange  on 
Friday,  April  5,  1918. 


Washington  Unlikely  to  Grant  Protest 
[from  a staff  correspondent] 

Washington,  D.  C.,  April  5,  1918. 

If  any  changes  are  made  in  the  new  coffee  regu- 
lations of  the  United  States  Food  Administration 
they  will  be  only  of  a minor  character.  This 
statement  comes  from  one  in  authority  at  the 
Administration  offices. 

( Some  Of  the  biggest  merchants  in  the  country 
have  assured  George  W.  Lawrence,  who  is  in 
charge  of  the  Food  Administration’s  coffee  sec- 
tion, that  although  there  are  a few  things  in  the 
regulations  that  are  a little  hard  to  comply  with 
at  times  they  will  be  only  too  glad  to  “follow 
orders.” 

It  is  expected  that  a committee  will  come  to 
Washington  to  have  conferences  with  Mr.  Law- 
rence and  perhaps  with  Mr.  Whitmarsh.  It  seems 
to  be  a foregone  conclusion  that  if  they  are  com- 
ing here  with  any  idea  of  radical  changes  being 
made  they  will  be  disappointed.  Lamm. 

]Bg  Buy  Liberty  Bonds  ^ 

TEA  AND  COFFEE  IMPORT  LICENSES 
* Washington,  D.  G,  March  20,  1918. — There 
seems  to  have  been  some  misapprehension  in  the 
trade  as  to  import  licenses  for  tea  and  coffee.  All 
teas  and  coffees  shipped  after  February  16,  the 
date  of  the  President’s  proclamation,  require  im- 
port licenses.  All  teas  and  coffees  arriving  be- 
tween February  16  and  March  4,  that  were 
shipped  before  February  16,  come  in  under  the 
blanket  license.  All  consignments  entered  after 
March  4 need  import  licenses. 

Teas  and  coffees  that  are  shipped  I.  T.  do  not 
■equire  the  license  until  they  reach  their  destina- 
:ion.  For  example,  teas  from  Japan  shipped  to 
Chicago  would  need  no  license  until  the  shipment 
eaches  destination.  A license  can  be  secured  any 
ime  from  the  Bureau  Of  Imports,  War  Trade 
loard,  provided  a form  can  be  accurately  filled 
>ut.  There  is  no  difference  between  the  form  for 
ither  tea  or  coffee.  The  War  Trade  Board  has 
iot  curtailed  the  shipments  of  either  tea  or  cof- 
ee. If  it  should  it  is  probable  that  the  Board 
vill  give  the  tea  and  coffee  trade  a hearing  before 
ction  is  taken.  L.  M.  L. 


U.  S.  TEA  LAW  AMENDED 

Treasury  Department  Makes  Important  Changes 
in  the  Act  to  Prevent  the  Importation 
of  Impure  and  Unwholesome  Tea 

Washington,  D.  C.,  April  6,  1918. 
CEVERAL  important  changes  have  been  made 
^ by  the  Treasury  Department  in  the  “Act  to 
prevent  the  importation  of  impure  and  unwhole- 
some tea,”  approved  March  2,  1897.  The  new 
regulations  go  into  effect  on  May  1,  1918,  except 
as  to  teas  shipped  from  abroad  prior  to  that  date, 
which  will  be  governed  by  the  regulations  for  the 
year  1917.  The  changes  are  as  follows : 

Regulation  2 will  require  all  tea  samples  drawn 
at  ports  at  which  a tea  examiner  is  stationed  to 
be  drawn  by  customs  employees  only. 

Changes  in  Regulation  4 provide  that  customs 
officers  at  ports  at  which  there  is  no  tea  examiner 
stationed  use  a form  for  requesting  an  examina- 
tion by  the  tea  examiner. 

Regulation  30  will  permit  the  admission  of  dust 
and  fannings  when  up  to  their  respective  leaf 
standards  in  cases  in  which  there  is  no  specific 
dust  standard. 

Additions  have  been  made  to  Regulation  21  for 
the  purpose  of  affirming  and  making  clear  the 
established  practice  of  rejecting  teas  containing 
more  woody  stems  (floaters)  or  scum  than  their 
respective  standards.  Minor  changes  have  also 
been  made  in  Regulations  3,  20,  22,  23,  25,  26,  31, 
44  and  46.  Lamm. 

^ Bny  Liberty  Bonds  ^ 


THE  COFFEE  PROPAGANDA 
On  April  5,  Ross  W.  Weir,  chairman  of  the 
Joint  Coffee  Trade  Publicity  Committee;  Theo- 
dore Langgaard  de  Menezes,  special  envoy  from 
the  Sociedade  Promotura  da  Defesa  do  Cafe,  and 
George  W.  Morgan,  of  Breed,  Abbott  & Morgan, 
went  to  Washington  to  discuss  with  the  Food  Ad- 
ministration certain  phases  of  the  campaign  as 
they  might  affect  the  prosecution  of.  the  war. 

Upon  his  return  to  New  York,  Mr.  Weir  stated 
to  a representative  of  this  paper  that  the  pre- 
liminary propaganda  plans  were  outlined  to 
Messrs.  Whitmarsh,  Lawrence  and  Ackerly,  of  the 
Food  Administration,  and  were  received  with 
approval.  Mr.  Weir  explained  that  it  is  the  pur- 
pose of  the  publicity  committee  to  proceed  with- 
out undue  haste  and  exactly  in  accordance  with 
the  wishes  of  the  authorities  at  Washington.  A 
meeting  of  the  Joint  Coffee  Trade  Publicity  Com- 
mittee will  be  held  in  New  York  about  April  16 
for  the  purpose  of  formulating  definite  plans. 

^ Buy  Liberty  Bonds  ^ 

The  chief  business  of  the  tea  and  coffee  trade 
to-day  is  to  help  win  the  war. 
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CARTER,  MACY  CASE  ARGUED 

Digest  of  the  More  Important  Points  Brought 
Out  in  the  U.  S.  Supreme  Court  by  the 
Government  and  the  Complainants 

[from  a staff  correspondent] 
Washington,  D.  C.,  March  29,  1918. 
r_PHE  now  famous  Carter,  Macy  & Co.  tea  case 
A was  argued  yesterday  in  the  Supreme  Court 
of  the  United  States.  Charles  Warren,  Assistant 
Attorney-General,  appeared  for  the  Government, 
and  Joseph  H.  Choate,  Jr.,  for  Carter,  Macy  & 
Co. 

It  will  be  remembered  that  this  case  was 
brought  to  the  Supreme  Court  as  an  appeal  from 
a decision  of  the  Circuit  Court  of  Appeals  for  the 
Second  Circuit,  which  reversed  a decree  of  the 
District  Court  dismissing  a bill  in  equity  by 
Carter,  Macy  & Co.  against  the  Board  of  Tea 
Appeals  to  re-examine  teas. 

The  History  of  the  Case 

Carter,  Macy  & Co.  imported  certain  teas  which 
were  examined  at  San  Francisco  and  rejected  on 
the  ground  that  they  contained  coloring  matter, 
rendering  them  inferior  to  the  Government  stand- 
ard sample  in  purity.  The  importers  protested, 
and  referred  the  matter  to  the  Board  of  Three 
General  Appraisers,  or  the  Tea  Board,  for  re- 
examination. 

Before  the  Board  had  acted  upon  the  protest  or 
re-examined  the  teas  suit  was  brought  to  restrain 
them  from  using  the  Read  test,  it  being  claimed 
that  the  test  was  illegal.  The  Tea  Board  an- 
swered that  “when  teas  are  brought  before  them 
for  final  re-examination,  it  is  their  duty  to,1  and 
they  do  in  fact  in  every  case,  re-examine  the  same 
in  accordance  with  the  law  as  found  in  the  Act 
of  March  2,  1897,  and  the  regulations  made  pur- 
suant to  authority  therein  granted  and  not  other- 
wise.” 

The  Board  in  their  answer  set  forth  lack  of 
jurisdiction  of  the  District  Court  to  enjoin  or 
control  agencies  and  tribunals  established  for  car- 
rying the  law  into  effect,  and  at  the  opening  of 
the  trial  moved  to  dismiss  for  lack  of  jurisdiction. 
The  court  reversed  the  decision.  The  trial  was 
carried  on. 

The  Arguments  for  the  Government 

In  arguing  the  case  before  the  Supreme  Court 
yesterday  the  Assistant  Attorney-General  brought 
out  the  following  facts,  which  he  argued  at 
length : 

(1)  The  Tea  Board  is  an  independent,  special  tribunal, 
in  whom  is  imposed  by  statute  the  specific  duty  of  re- 
examining teas  and  determining  whether  such  teas  are 


equal  or  inferior  in  purity,  etc.,  to  Government  standard 
teas.  No  other  tribunal  has  the  right  to  assume  this 
duty.  The  complainants  seek  to  have  the  court  prescribe  ! 
to  the  Tea  Board  what  the  Board  shall  regard  as  purity  j 
and  as  inferiority  in  purity.  The  complainants  also  seek 
to  have  the  court  prescribe  to  the  Tea  Board  that  they 
shall  not  use  the  Read  test  if  they  so  choose.  The  Board 
deny  that  a bill  in  equity  will  lie,  on  this  record  and  j 
evidence,  to  restrain  the  use  of  the  Read  test. 

(2)  The  decision  of  the  Circuit  Court  of  Appeals  is 
founded  on  an  entire  misconception  of  the  issue,  the 
record,  and  the  evidence  before  the  District  Court  at  the 
trial,  and  misstates  the  contentions  and  admissions  of  the 
Government  and  of  the  Tea  Board. 

(3.)  The  bill  should  be  dismissed  because  no  facts  are 
alleged  which  warrant  the  intervention  of  a court  of 
equity.  The  complainants  have  a complete  and  adequate 
remedy  at  law. 

(4)  The  bill  should  be  dismissed  because,  even  if  it  be 
assumed  that  it  states  a good  cause  for  relief  in  equity 
(which  the  Government  denies)  the  complainants  have 
utterly  failed  to  prove  the  allegations  of  the  bill  as  to 
threatened  acts  of  the  respondents. 

*.5)  The  right  to  determine  whether  an  imported  tea 
is  inferior  to  standard  in  the  particulars  specified  by  the 
tea  act  on  account  of  the  presence  of  coloring  matter,  or 
for  any  other  reason,  is  conferred  by  that  act  upon  the 
Tea  Board  exclusively,  and  a court  had  no  power  to  per- 
form the  functions  of  that  Board  by  deciding  the  question. 

(6)  T'he  Read  test  is  lawful.  The  tests  named  in  the 
statute  are  not  exclusive.  Even  if  they  are,  the  Read  test 
is  either  a visual  inspection  test  of  a chemical  analysis  or 
a combination  of  both. 

In  concluding,  Mr.  Warren  said  in  the  interests 
of  the  Government: 

“It  is  respectfully  submitted  that  the  decree  of  the 
Circuit  Court  of  Appeals  should  be  reversed  and  the  bill 
dismissed,  (1)  for  failure  of  proof  of  the  allegations  of 
the  bill;  (2)  for  failure  of  the  bill  to  set  forth  any 
grounds  for  relief  in  equity;  (3)  for  lack  of  jurisdiction 
in  the  court  to  enjoin  the  Tea  Board  as  prayed;  (4)  for 
failure  of  the  bill  to  set  forth  any  proposed  acts  of  the 
Tea  Board  which  are  in  violation  of  the  statute;  (5)  for 
the  reason  that  the  Tea  Board  have  a right,  if  they  sc 
choose,  to  reject  tea  for  impurity  if  it  contains  coloring 
or  facing  matter  in  excess  of  the  amount  contained  in  the 
Government  standard  teas;  (6)  for  the  reason  that  the 
Tea  Board  have  a right,  if  they  choose,  to  employ  the 
Read  test  in  ascertaining  the  particular  form  of  ini 
purity  consisting  of  coloring  or  facing  matter.” 

The  Carter,  Macy  Plea 
Joseph  H.  Choate,  Jr.,  appealing'  for  Carter 
Macy  & Co.,  made  the  following  leading  points : 

That  the  court  had  the  jurisdiction  to  grant  the  relies 
prayed.  1 

That  the  injunction  was  properly  granted;  the  tea  la v< 
does  not  authorize  rejection  for  color  only;  it  command1 
examiners  to  admit  teas  which,  when  examined  in  tin 
lawful  manner,  are  found  equal  in  purity  to  the  standards 
even  if  they  contain  color  and  the  standards  do  not. 

Irrespective  of  the  correctness  of  the  decision  appealer 
from,  the  complainants  are  entitled  to  and  should  b( 
granted  an  injunction  restraining  the  Board  from  dti 
termining  the  admissibility  of  the  teas  by  the  result  o 
an  examination  conducted  in  the  manner  prescribed.  Tha 
the  method  is  unauthorized. 

The  Circuit  Court  of  Appeals  correctly  held  that  th| 
application  for  injunction  relief  was  not  premature. 

The  absence  of  any  adequate  remedy  at  law  wa 
demonstrated. 

T'he  decision  appealed  from  should  be  affirmed. 


^ Bny  Liberty  Bonds  ^ 


NAVY  BUYS  MORE  TEA 
[from  a staff  correspondent] 
Washington,  D.  C.,  March  25,  1918. — TheRofc 
inson  & Woodworth  Company  will  furnish  100 
000  pounds  of  tea  in  half  chests  to  the  Brookly 
Navy  Yard  at  $33,500.  Bids  for  this  item  wer 
opened  on  February  21.  L.  M.  I . ’ 


THE  TEA  AND  COFFEE  TRADE  JOURNAL 


345 


| April,  1918 

WHO’S  WHO  IN  THE  TRADE 


An  Appreciation  of  A.  H.  Devers,  President 
of  the  Oregon  Branch  of  the  National 
Coffee  Roasters’  Association 

HEN  asked  about  the  cardinal  principles 
which  underlie  the  business  success  achieved 
>y  A.  H.  Devers,  president  of  Closset  & Devers, 
Portland,  Ore.,  one  of  his  good  friends  among 
! he  New  York  coffee  brokers  said  the  outstanding 
i eatures  are  his  “dynamic  energy”  and  engaging 
rankness.  This  broker  said  that  Mr.  Devers  has 
always  been  so  utterly  frank  in  all  his  business 
transactions  that  he  won  a host  of  dependable 
riends  throughout  the  country. 

1;  As  to  Mr.  Devers’  “dynamic  energy,”  his  friends 
oint  to  the  record  he  made  as  a salesman  for  the 
' Id  firm  of  Folger,  Schilling  & Co.,  of  San  Fran- 
cisco, as  a young  man  new  in  the  coffee  business. 
Te  was  reputed  then,  and  maintained  the  reputa- 
ion  in  later  years,  to  be  the  best  coffee  salesman 
^n  the  Pacific  Coast,  one  who  traveled  to  any  place 
,1  any  weather  where  he  thought  he  might  make 
■ven  the  smallest  sale.  He  was  the  “live  wire”  of 
be  California  trade  in  those  days,  and  is  still 
rbnsidered  one  of  the  foremost  men  in  the  coffee 
I Usiness  in  this  country. 

This  year  Mr.  Devers  celebrates  his  sixtieth 
iirthday,  having  been  born  to  this  “vale  of  tears” 
h 1858  in  Chicago.  He  finished  his  school  days 
Racine  College,  Racine,  Wis.,  and  went  to  San 

I rancisco  at  the  age  of  17,  entering  the  employ  of 

I I importing  and  exporting  concern.  Four  years 
j ter  he  had  become  a salesman  for  Folger, 
^hilling  & Co.,  with  whom  he  made  a fine  record. 

! Hien  this  concern  dissolved  in  1881  into  the  two 
tms  of  J.  A.  Folger  & Co.  and  A.  Schilling  & 
0.,  he  cast  his  fortunes  with  the  last-named  com- 
ziny,  remaining  until  1883.  In  this  year,  when  he 
j as  25  years  old,  Mr.  Devers  saw  his  opportunity 
! Portland,  Ore.,  where  he  bought  a half  interest 
_ the  firm  which  was  reorganized  under  the  name 

Closset  & Devers.  This  business  association 
idured  for  fifteen  years.  Then  Mr.  Devers 
ought  out  his  partner,  Joseph  Closset,  and  be- 
; me  president  of  the  company. 

, Aside  from  his  high  standing  as  a coffee  man, 
r.  Devers  is  also  esteemed  by  Oregonians  in 
her  lines  of  business.  He  is  credited  with  hav- 
? had  much  to  do  with  bringing  about  the  pres- 
' t form  "of  government  of  his  adopted  State,  and 
; helping  to  maintain  a high  standard  of  citizen- 
'Jp  in  Portland.  His  fellow  coffee  roasters  are 
1 nerally  agreed  that  had  Mr.  Devers’  health  not 
1 trayed  him  at  critical  moments  he  might  have 
1 d most  any  office  he  desired  in  the  National 

i 


Coffee  Roasters’  Association.  However,  he  does 
hold  the  distinction  of  being  the  first  presjdent  of 
the  Oregon  branch  of  the  N.  C.  R.  A. 

|8t  Buy  Liberty  Bonds  ^ 

COFFEE  SUBVENTION  PLAN 

Details  of  the  Meeting  Held  in  Sao  Paulo  by 
Planters  to  Discuss  the  Advertising 
Campaign  in  the  United  States 

[special  correspondence] 

Sao  Paulo,  Brazil,  Jan.  18,  1918. 
/^\N  January  14,  1918,  delegates  representing  the 
coffee  growers  of  the  States  of  Sao  Paulo 
and  Minas  Geraes  met  in  the  city  of  Sao  Paulo 
to  discuss  the  advertising  campaign  to  be  carried 
on  by  the  Sociedade  Promotora  da  Defesa  do 
Cafe  with  the  funds  arising  from  the  tax  of  one 
hundred  reis  (about  two  and  one-half  cents)  on 
each  bag  of  coffee  exported  from  this  State. 

After  discussing  the  various  advertising  plans 
which  had  been  presented  to  them,  the  delegates 
voted  to  accept  that  prepared  under  the  direction 
of  the  Joint  Trade  Committee  of  the  coffee  roast- 
ers’ association  and  the  green  coffee  merchants  of 
the  United  States.  The  advertising  will  all  be 
done  through  the  channels  selected  by  the  Joint 
Trade  Committee. 

The  funds  raised  by  the  Sociedade  will  be  used 
to  defray  the  expense  of  the  regular  advertising, 
as  expenditures  for  this  purpose  are  most  easily 
accounted  for,  while  it  is  expected  that  the  com- 
mittee will  conduct  the  other  forms  of  propa- 
ganda, such  as  the  distribution  of  samples,  the 
giving  of  lectures  and  moving  picture  shows. 

The  Sociedade  will  send  a representative  to  the 
United  States  to  supervise  the  work  in  connection 
with  the  Joint  Trade  Committee.* 

This  plan  of  the  coffee  growers,  which  has  the 
active  support  of  the  State  government,  is  ex- 
pected to  increase  the  already  great  trade  be- 
tween the  United  States  and  Sao  Paulo,  and  to 
lead  to  a far  greater  friendly  intercourse  than  has 
heretofore  existed.  It  is  felt  that  the  expendi- 
ture of  so  much  money  to  bring  Sao  Paulo  to  the 
attention  of  the  people  of  the  United  States  can- 
not fail  to  react  favorably  upon  America’s  trade 
to  this  country,  for  the  people  here  are  certain  to 
follow  the  campaign  closely  and  the  periodicals 
containing  the  advertisements  will  be  widely  read 
and  quoted.  The  campaign  will  give  Sao  Paulo 
a greater  interest  in  American  commerce  than  it 
has  ever  had  before.  C.  L.  H. 

* This  representative,  in  the  person,  of  Theodor  Lang- 
gaard  de  Menezes,  arrived  in  the  United  States  on  Feb- 
ruary 15. 
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GROCERY  TRADE  DIGEST 

*1  The  most  important  news  happenings 
of  the  month  boiled  down  for  busy  readers. 


Grocery  Resales  Are  Prohibited 
The  pre-war  system  of  raising  the  price  of 
commodities  by  reselling  in  the  trade  is  distinctly 
frowned  upon  by  the  United  States  Food  Ad- 
ministration. This  was  brought  out  in  a recent 
suit  against  Taxin  & Shapiro,  wholesale  grocers 
of  New  York,  in  which  it  was  claimed  that  the 
price  of  a lot  of  canned  peas  was  raised  from 
$i.22}4  cents  per  dozen  cans  to  $1,523/2  cents  by 
reselling  in  the  wholesale  trade. 


Macaroni  Makers  Get  Concession 
The  United  States  Food  Administration  has 
'announced  that  manufacturers  of  macaroni  and 
kindred  products  for  the  army  and  navy  shall  be 
allowed  such  excess  of  wheat  flour  over  their  70 
per  cent  allotment  as  is  demanded  by  any  army 
or  navy  contract.  In  computing  the  excess  the 
amount  of  wheat  flour  used  last  year  for  army 
and  navy  purposes  shall  first  be  deducted. 


National  Wholesalers'  Convention 
Secretary  Alfred  H.  Beckmann,  of  the  National 
Wholesale  Grocers’  Association,  has  issued  a 
formal  circular  to  members,  reminding  them  of 
the  “Conservation  Convention”  at  Cleveland  on 
June  12,  13  and  14  at  the  Hotel  Hollenden.  All 
wholesale  grocers,  as  well  as  association  mem- 
bers, are  invited. 


Record  Profits  for  American  Sugar 
The  annual  report  of  the  American  Sugar  Re- 
fining Company  for  1917  showed  high  record 
profits.  The  total  business  done  was  more  than 
$200,000,000  in  all  departments,  and  the  net  profits 
were  $10,055,291,  as  compared  with  $9,758,380  in 
1916.  One  of  the  salient  features  of  President 
Babst’s  report  was  that  though  the  cost  of  refining 
in  this  country  is  on  the  highest  basis  known, 
the  price  of  sugar  here  is  less  than  in  foreign 
countries. 


Sugar  Brokers  Form  Association 
The  brokers  of  the  Franklin  Sugar  Refining 
Company  met  recently  in  Philadelphia  and  or- 
ganized a trade  association  for  “social  reasons,” 
according  to  one  announcement.  Sugar  trade 
circles  find  this  move  significant,  in  view  of  the 


recent  action  of  the  American  Sugar  Refining 
Company  in  eliminating  brokers  in  its  sales  trans- 
actions. 


The  Sears-Roebuck  Case 
The  first  hearing  of  the  complaint  against  Sears, 
Roebuck  & Co.,  Chicago,  on  the  charge  of  unfair 
competition,  will  be  held  April  11.  The  charges 
were  lodged  by  the  Federal  Trade  Commission, 
and  state  that  the  mail-order  house  had  been  ad- 
vertising sugar  at  three  and  four  cents  a pound 
in  combination  sales. 


A.  & P.  Sell  War  Saving  Stamps 
Every  one  of  the  4,000  grocery  stores  of  the 
Great  Atlantic  & Pacific  Tea  Company  in  this 
country  were  recently  established  as  sales  agencies 
for  War  Saving  Stamps.  These  stores  are  at  the 
disposal  of  those  in  charge  of  the  W.  S.  S.  drive, 
and  their  windows  can  also  be  utilized  for  ad- 
vertising the  stamps. 


Wholesalers  Raise  Price  of  Bulletin 
Non-members  of  the  National  Wholesale  Gro- 
cers’ Association  have  been  asked  to  pay  $12  per 
annum  instead  of  $5  after  March  1,  1918,  for  the 
association’s  monthly  Bulletin.  Members  of  the 
organization  will  continue  to  receive  it  without 
extra  charge. 

Buy  Liberty  Bonds  ^ 


MADAGASCAR’S  VANILLA  CROP 
[special  correspondence] 
Tananarive,  Madagascar,  Dec.  8,  1918. — The 
production  of  vanilla  in  the  Indian  Ocean  for  the 
1917-18  season  is  estimated  approximately  as 
follows : 


Madagascar  and  dependencies — Pounds 

East  Coast  207,231 

Nossi-Be  187, 391 

Reunion  198,414 

Seychelles  33*069 


|Hl  Buy  Liberty  Bonds  ^ 


NEW  COFFEE  LICENSE  RULING 
[from  a staff  correspondent] 
Washington,  D.  C.,  April  4,  1918. — In  regard 
to  coffee  roasters  who  sell  green  coffee  in  small 
quantities  the  Food  Administration  states:  “The 
rules  covering  profits  in  green  coffees  are  not  in- 
tended to  apply  to  transactions  of  25  bags  or  less. 
The  administration  realizes  that  the  margin  of 
profits  named  for  transactions  of  this  character 
would  hardly  be  adequate.  Lamm. 
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PATENT  OFFICE  RECORD 


Patents  Granted,  Trade  Mark  Applications, 
Certificates  Issued  and  Labels  and  Prints 
Registered  During  the  Month 

[staff  correspondence] 
Washington,  D.  C.,  April  1,  1918. 
IT  ERE  follows  a complete  record  of  the  ac- 
tivities  of  the  United  States  Patent  Office 
during  the  month,  in  so  far  as  they  apply  to  the 
tea,  coffee,  spice  and  general  grocery  trades : 

Patents  Granted 

Percolator — Valentine  D.  Pfirman,  Erie,  Pa., 
assignor  to  the  Griswold  Manufacturing  Com- 
pany, Erie,  Pa.  (No.  1,257,110.)  In  a percolator, 


r Inventions  Patented  During  the  Month 

the  combination  of  a receptacle  having  a flash 
chamber  in  the  bottom  thereof ; a removable  cover 
for  the  chamber  having  perforations  forming  a 
means  of  communication  from  the  receptacle  to 
the  chamber ; a pin  extending  through  the  cover 
having  a supporting  head  above  the  cover  and  a 
valve  head  below  the  cover,  the  valve  head  being 
adapted  to  seat  and  close  the  perforation  through 
the  cover,  and  the  length  of  the  pin  being  such  as 
to  support  the  valve  head  out  of  contact  with  the 
cover.  (Illustrated.) 

— 

Chaff  Extractor — Levi  Warstler,  Louisville, 


Ohio.  (No.  1,257,429.)  The  combination  of  a 
suction  fan,  a coffee  mill,  said  coffee  mill  located 
at  one  side  of  the  suction  fan,  a receptacle  located 
below  said  coffee  mill,  the  chamber  of  said  re- 
ceptacle communicating  with  the  casing  of  the 
suction  fan,  said  receptacle  provided  with  a 
spreader  plate  located  below  the  delivery  spout  of 
tiie  coffee  mill,  an  air  intake  located  through  said 
receptacle  and  in  alinement  with  the  eye  of  the 
suction  fan,  and  a removable  sack  connected  to 
the  fan  chamber.  (Illustrated.) 

Coffee-Like  or  Tea-Like  Beverages  — Alf 
Bjercke,  Christiania,  Norway.  (No.  1,257,451.) 
A process  of  producing  a coffee-like  or  tea-like 
product,  which  consists  in  subjecting  rinds  ot 
fruits  belonging  to  the  tree-genus  “Citrus"  first  to 
a low  heating  at  about  180  degrees  C.,  withdraw- 
ing the  aqueous  ethereal  distillate  produced,  and 
then  subjecting  the  rinds  to  a higher  heating  at 
about  215  degrees  C.,  withdrawing  the  aromatic 
oil,  lower  fatty  acids  and  other  organic  com- 
pounds produced,  and  pulverizing  the  remaining 
product.  

A Food — John  M.  Stukes,  Delhi,  La.  (No. 
1,258,059.)  A composition  of  matter  for  use  as 
a food,  including  corn,  wheat  and  leguminous 
seeds  ground,  toasted  in  hot  edible  oil  and  re- 
duced to  a finely  comminuted  state,  the  com  - 
minuted  mixture  being  combined  with  sugar  and 
a flavoring  substance. 


Percolator — Philip  Malcamp,  New  Orleans,  La. 
(No.  1,259,257.)  A percolator  comprising  a body 
portion  having  a false  bottom  spaced  above  the 
true  bottom  to  form  upper  and  lower  compart- 
ments, a percolator  tube  extending  through  the 
false  bottom,  a valved  connection  between  the 
tube  and  the  false  bottom,  and  arranged  to  per- 
mit the  upward  passage  of  steam  and  prevent  the 
downward  passage  of  liquid,  a coffee  holder  set 
in  the  body  at  the  upper  end  and  into  which  the 
percolator  tube  extends,  said  percolator  body  hav 
ing  a discharge  faucet  in  each  compartment.  (Il- 
lustrated.)   


Trade  Marks  Registered 

Here  is  a list  of  trade  marks  which  have  been 
registered  and  for  which  certificates  have  been 
issued : . 

“Amcoco.”  (120,541.)  Amsterdam  Coffee  Co., 
Inc.,  New  York.  Coffee.  First  use,  March  7, 
1916. 

“Samore.”  (120,544.)  C.  F.  Bonser  & Co., 
Inc.,  Philadelphia.  Coffee,  teas,  rice,  spices,  cocoa 
and  tapioca.  First  use,  1906. 

“Ho-ca-co.”  (120,580.)  Howard  & Casey  Co., 
Mount  Vernon  and  Marion,  111.  Certain  named 
foods.  First  use,  Sept.  1,  1905. 

“Circle  crossed  by  a panel.”  (120,582.)  The 
Jones  Thierbach  Co.,  San  Francisco.  Bicarbonate 
soda,  cream  of  tartar  and  baking  powder.  First 
use,  June,  1899. 

“Rob  Roy”  and  figure  of.  (120,635.)  E.  E. 
Royston  & Co.,  Inc.,  Aurora,  111.  Tea,  flavoring 
extracts  for  foods,  vinegar  and  canned  salmon. 
First  use,  Oct.  19,  1914. 

Registered  Feb.  19,  1918. 
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“Bright  Spot.”  (120,689.)  O.  R.  Pieper,  Mil- 
waukee, Wis.  Certain  named  foods.  First  use, 
1908. 

“Rayo”  and  rays.  (120,696.)  Stiles,  Pellens 
Coffee  Co.,  Cincinnati.  Coffee.  First  use,  Feb. 
9,  1917.  Registered  Feb.  26,  1918. 


“M  & PI,”  monogram  form.  (120,760.)  Malone 
& Hyde,  Inc.,  Memphis,  Tenn.  Coffee.  First  use, 
March  1,  1917. 

‘Leading  Lady.’9  (120,763.)  E.  Metzenaur 
Baking  Powder  Co.,  St.  Louis.  Blended  coffee, 
cccoanut,  macaroni',  spaghetti,  extracts  for  food 
flavoring.  First  use,  May  1,  1916. 

Registered  March  5>  1918. 


Manteca,  Cal.  For  certain  named  foods.  First 
use,  June  1,  1914. 

“Matchless.”  (120,990.)  Morris  & Co.,  Chi- 
cago. For  certain  named  foods.  First  use,  March 
1,  1891.  Registered  March  19,  1918. 


Labels  Registered 

This  is  a record  of  labels  which  have  been  reg- 
istered and  for  which  certificates  have  been 
issued : 

“Toast  Brown.”  (201,552.)  Deshler  Coffee 
Co.,  Deshler,  Neb.  For  coffee. 

Registered  March  12,  1918. 
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“Cupswell.”  (120,837.)  Cheek-Neal  Coffee 
Co.,  Nashville,  Tenn.  Coffee  and  tea.  First  use, 
Oct.  1,  1917. 

“Chferrytone.”  (120,858.)  Foote  & Jenks, 
Jackson,  Mich.  Flavoring  extracts  for  food 
products.  First  use,  March,  1917. 

“Yoto.”  (120,862.)  Griggs  Cooper  & Co.,  St. 
Paul,  Minn.  For  tea.  First  use,  Sept.  15,  1917. 

“North  Shore.”  (120,880.)  North  Shore 
Creamery  Co.,  Evanston,  111.  For  cottage  cheese, 
peanut  butter  and  mustard.  First  use,  March, 
1917. 

“Manteca  Lady”  and  figure  of  a lady.  (120,- 
886.)  Manteca  Canning  Co.,  Stockton  and  Man- 
teca, Cal.  For  certain  named  foods.  First  use, 
June  1,  1914. 

“War  Dance.”  (120,887.)  Manteca  Canning 
Co.,  Stockton  and  Manteca,  Cal.  For  certain 
named  foods.  First  use,  June  i,  1914. 

Registered  March  12,  1918. 


“Swing,”  figure  of  a little  girl  in  a swing. 
(120,985.)  Manteca  Canning  Co.,  Stockton  and 


TRADE  MARKS  PENDING 

The  following  trade  marks  have  been  favorably 
acted  upon.  Any  person  who  believes  he  would 
be  damaged  by  the  registration  of  a trade  mark, 
may  within  thirty  days  enter  opposition  to  pre- 
vent the  proposed  registration.  All  inquiries  per- 
taining to  these  marks  should  be  addressed  to 
The  Tea  and  Coffee  Trade  Journal,  79  Wall 
street,  New  York  City: 

Week  Ending  Feb.  19,  1918 

“Blue  Bonnet.”  (104,646.)  Gordon,  Sewall  & 
Co.,  Inc.,  Houston,  Tex.  Baking  powder  and 
starch. 

“Tea  Party.”  (108,036.)  Hedges-Buck  Co., 
Stockton,  Cal.  Tea. 

“Omega”  and  Greek  letter.  (108,122.)  J.  T. 
Fargason  Co.,  Memphis,  Tenn.  Mustard,  spices 
and  flavoring  extracts  for  foods. 


Week  Ending  Feb.  26,  1918 
“Sauer’s,”  figure  of  an  eagle  scroll.  (106,821.) 
The  S.  F.  Sauer  Co.,  Richmond,  Va.  Food  flavor- 
ing extracts.  

Week  Ending  March  5,  1918 
“Hemlock.”  (108,292.)  C.  E.  Coe  Coffee  cl.J 
Memphis,  Tenn.  Coffee. 

“Guittard’s  Pure.”  (108,355.)  Guittard  Co., 
San  Francisco.  Ground  chocolate,  cake  chocolate, 
tea,  cocoa,  cayenne  pepper,  mustard,  sage  andl 
coffee. 

“Hot-Cup.”  (108,525.)  Jacob  Llouse  & Sons, 
Inc.,  Buffalo.  £ food  preparation  of  chocolate, 
cocoa,  milk  and  sugar,  used  for  icings,  puddings, 
drinks  and  other  food  purposes. 

“Bakrite.”  (107,293.)  Superior  Products  Co.. 
St.  Louis.  A baking  compound  used  as  a short- 
ening, having  as  its  base  peanut  and  cocoanut  oil. 


Week  Ending  March  12,  1918 
“Maple  Twin,”  twin  doll  figures  and  a cup 
(105,319.)  Gabriel  Kahan,  Lowell,  Mass.  Pea- 
nut and  other  butters,  orange  marmalade,  pre- 
served fruit,  jam,  jellies,  canned  soups,  vegetables 
and  fruits,  salad  dressing,  prepared  mustard,  cat- 
sup, jelly  sauce,  Worcestershire  sauce,  pickles 
chow-chow,  macaroni,  spaghetti,  vermicelli,  tea 
coffee,  cocoa,  spices,  food  flavoring  extracts,  olivd 
oil,  gelatin,  etc. 
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MAINLY  ABOUT  PEOPLE 


News  About  Men  in  the  Trade  at  Work 
and  at  Play 


GRAHAM  WRIGHT,  president  of  Joseph  Tet- 
ley & Co.,  Inc.,  New  York,  started  on  March  28 
on  a business  trip  through  the  South.  His  plans? 
include  conferences  with  Tetley  salesmen  and 
visits  with  the  Southern  trade. 

J.  H.  DE  LA  COUR,  managing  director  of  the 
Santos  Coffee  Company  of  Brazil,  who  has  been 
in  this  country  during  the  past  three  months,  ex- 
pected to  leave  for  the  home  office  in  Santos  about 
April  1.  Mr.  de  la  Cour  spent  much  of  his  time 
here  in  calling  on  the  trade  in  all  the  large  dis- 
tributing centers  of  the  United  States.  He 
brought  his  motor  car  with  him  from  Brazil  and 
indulged  himself  in  several  tours  in  various  parts 
of  the  country. 

EDMUND  MONTEALEGRE,  of  the  Costa 
Rican  coffee  planting  and  exporting  house  of 
Montealegre  & Bonilla,  at  San  Jose,  arrived  in 
- this  country  about  March  25.  He  expects  to  re- 
main two  months.  Mr.  Montelegre  reports  that 
only  about  one-third  of  the  present  Costa  Rica 
coffee  crop  has  been  shipped. 

F.  S.  TRACY,  vice-president  of  O.  V.  Tracy  & 
Co.,  Syracuse,  N.  Y.,  and  now  one  of  the  dollar- 
a-year  men  serving  under  Hoover  at  Washington, 
sought  recreation  from  his  patriotic  duties  with 
( the  Food  Administration  by  spending  the  week- 
end at  the  close  of  March  in  visiting  New  York 
friends  in  Front  street. 

ROBERT  BURNS,  of  Jabez  Burns  & Sons, 
New  York  coffee  machinery  manufacturers,  and 
C.  F.  WIXON,  of  the  Wixorf  Spice  Company, 
' Chicago,  are  resting  from  business  cares  at  West 
Baden,  Ind. 

jr  L.  BELING,  manager  of  the  tea  department  of 
!'r  the  Handelmaatschappy  Transmarina,  New  York, 
I has  been  elected  a member  of  the  National  Tea 
i Association. 

I J.  C.  HOXIE,  of  Griffin  & Hoxie,  Utica,  N.  Y., 
j recently  returned  to  his  home  to  resume  selling 
I wholesale  groceries  after  spending  a month  at 
I Pinehurst.  Golf  took  up  a great  deal  of  his  time 
' at  the  South  Carolina  resort, 
a ERNEST  HAMMOND,  managing  director  of 
1 Francis  Peek  & Co.,  Ltd.,  arrived  in  New  York 
! from  Batavia  during  the  month.  He  sailed  for 
i England  on  March  29  for  a visit  to  the  London 
: office.  Mr.  Hammond  is  expected  back  in  the 
United  States  in  about  two  months. 


W.  J.  SMITH,  president  of  the  W.  J.  Smith 
Company,  Chicago  tea  importer,  expe’cts  to  sail 
on  the  Korea  April  13  for  his  annual  trip  to 
Shidzuoka,  Japan.  This  is  Mr.  Smith’s  sixteenth 
annual  trip  to  the  Orient. 
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THE  UPLIFT  CORNER 


Helpful  Thoughts  and  Verses  that  Make 
for  Self-Reliance  and  Freedom,  in 
Blending  Sentiment  with 
Business 


L’ENVOI 

When  Earth’s  last  picture  is  painted,  and  the  tubes 
are  twisted  and  dried, 

When  the  oldest  colors  have  faded,  and  the 
youngest  critic  has  died, 

We  shall  rest,  and,  faith,  we  shall  need  it — lie 
down  for  an  aeon  or  two, 

Till  the  Master  of  All  Good  Workmen  shall  set 
us  to  work  anew ! 

And  those  that  were  good  shall  be  happy : 
they  shall  sit  in  a golden  chair ; 

They  shall  splash  at  a ten-league  canvas  with 
brushes  of  comets’  hair; 

They  shall  find  real  saints  to  draw  from — 
Magdalene,  Peter  and  Paul ; 

They  shall  work  for  an  age  at  a sitting  and  never 
be  tired  at  all ! 

And  only  the  Master  shall  praise  us,  and  only  the 
Master  shall  blame; 

And  no  one  shall  work  for  money,  and  no  one 
shall  work  for  fame; 

But  each  for  the  joy  of  the  working,  and  each, 
in  his  separate  star, 

Shall  draw  the  Thing  as  he  sees  It  for  the  God  of 
Things  as  they  are. 

— Kipling. 


SANCTUARY 

Those  of  us  who  know  not  the  secret  of  prop- 
erly regulating  our  own  existence  on  this  tumult- 
uous sea  of  foolish  troubles  which  we  call  life,  are 
constantly  in  a state  of  misery  while  vainly  trying 
to  appear  happy  and  contented.  We  stagger  in 
the  attempt  to  keep  our  moral  equilibrium,  and  see 
forerunners  of  the  tempest  in  every  cloud  that 
floats  on  the  horizon.  Yet  there  is  joy  and 
beauty  in  the  roll  of  the  billows  as  they  sweep 
outward  toward  eternity.  Why  not  enter  into 
their  spirit,  or,  like  Liehtse,  ride  upon  the  hurri- 
cane itself? — From  The  Book  of  Tea. 


He  is  a wise  man  who  does  not  grieve  for  the 
thing  which  he  has  not,  but  rejoice  for  those 
which  he  has. — Epictetus. 
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OUR  BUSINESS  CREED 

We  believe  the  basic  principle  on  which  a trade  paper  should  build  is  SERVICE — service  to  readers  and  service  to 
advertisers,  in  a way  to  promote  the  welfare  of  the  general  public. 

We  believe  in  the  application  of  the  TRUTH  to  the  editorial,  news  and  advertising  columns. 

We  believe  in  the  utmost  frankness  regarding  circulation. 

We  believe  the  highest  efficiency  can  be  secured  through  a CIRCULATION  OF  QUALITY  rather  than  of  quantity— 
that  character  and  not  mere  numbers,  should  be  the  criterion  by  which  the  value  of  a publication  should  be  judged. 

We  do  not  publish  free  reading  notices  or  paid  “write  ups  ” 
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OUR  WAR  AND  WE  MUST  WIN  IT 

We  have  been  at  war  with  Germany  for  a year  and  sufficient  time  has  elapsed  for 

every  man  in  the  tea  and  coffee  trade  to  declare  where  he  stands  in  this  fight.  Are  you 

for  America  or  against  her?  If  you  have  warm  rich  American  blood  in  your  veins  you 
must  be  for  her.  But  what  have  you  done  to  prove  it?  Have  you  enlisted  in  the  National 
Service  in  some  form  or  other,  or  are  you  waiting  for  conscription? 

The  call  has  been  sounded  for  all  men  in  this  trade  to  stand  up  and  be  counted.  We  are 

fighting  a United  German  people.  We,  too,  must  be  united  if  we  are  to  win.  Those  who  are 
not  with  us  are  against  us.  There  can  be  no  middle  ground.  Those  who  are  against  us 
are  being  led  away  to  detention  camps.  You  who  stay  behind  because  you  are  Americans 
are  now  being  called  up  to  prove  your  Americanism.  How?  By  sacrifices  of  comforts  and 
conveniences,  by  giving  of  your  treasure  to  lend  a hand -to  the  men  at  the  front  who  are 
giving  their  very  life’s  blood. 

If  Germany  wins  you  won’t  have  any  tea  and  coffee  business  worth  the  having.  What 
will  it  profit  you  or  any  other  American  merchant  to  get  all  the  business  to  be  had  during 
1918  if  you  lose  your  own  soul  ? The  chief  business  of  the  tea  and  coffee  trade  is  to  help  win 
the  war.  Winning  this  war  is  of  more  importance  than  any  man’s  tea  and  coffee  business. 
This  is  your  war.  Until  you  realize  that:  fact  you  are  not  for  America,  but  against  her.  The 
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Huns  are  after  your  tea  and  coffee  business  as  well  as  reaching  for  your  home  and  your 
peace  of  mind.  And  they’ll  get  it,  too,  if  you  don’t  do  your  best  (not  your  “bit”)  to 


Lend  Him 
A Ham 


prevent  it.  Your  tea  and  coffee  business  is  in  real  danger, 
there  is  time.  If  you  can’t 
any  other  way  you  at  least 
fighters  and  back  them  up 
is  your  patriotism?  Will  an 
strings?  Money  talks! 

That  khaki-clad  American 
storm,  hunger,  disease  and 
France  is  fighting  to  keep  your 
threat  of  German  arrogance 
hardship  and  danger  willingly, 
ican  liberty  and  justice  may 

What  are  you  here  at 
of  America,  doing  for  him? 

LEND  HIM  A HAND! 

He  is  depending  on  you 
shells,  rifles  and  machine  guns 
to  victory. 

You  will  not  fail  him  now.  The  Third  Liberty  Loan  is  the  measure  of  your  support. 
Its  success  is  vital  to  his  comfort,  to  his  safety,  to  his  VICTORY. 

Invest  in  ALL  the  bonds  you  can, 

Lend  him  a hand ! 


LIBERTY 

BONDS 


Wake  up  and  defend  it  while  yet 
enlist  in  the  National  Service  in 
can  put  your  trust  in  America’s 
with  your  dollars.  How  sound 
appeal  to  it  open  your  purse 

soldier  of  ours  facing  cold, 
death  on  the  Western  front  in 
home  and  mine  safe  from  the 
and  brutality.  He  is  enduring 
without  a murmur,  that  Amer- 
endure.  He  is  fighting  for  you. 
home,  in  the  peace  and  plenty 
Stand  by  him.  Back  him  up. 


for 


food  and  clothing,  for  the 


that  can  take  him  over  the  top 


IHl  Buy  Liberty  Bonds  ||jj 

A “MADE  IN  GERMANY”  MASQUERADE 
Realizing  that  after  the  war  “made  in  Germany”  will  be  a kind  of  mark  of  Cain,  Ger- 
many is  already  establishing  her  business  men  in  so-called  neutral  countries,  from  whence  we 
may  shortly  expect  much  merchandise  to  issue  stamped  “made  in  Spain,”  “made  in  Hol- 
land,” “made  in  Switzerland,”  etc.  Look  out  for  it ; the  chances  are  it  is  the  good  old  “made 
in  Germany”  stuff  masquerading  under  the  neutral’s  convenient  label. — W.  G. 

^ Buy  Liberty  Bonds  ^ 

RATIONAL  MEAL-TIME  DRINKS 


One  of  the  newer  coffee  substitutes  advertises  that  it  is  “the  rational  meal-time  drink.” 
A rational  drink  is  a drink  for  men  and  women  with  rational  minds.  Rational  minds  are 
those  possessed  by  people  capable  of  using  their  reasoning  powers.  Rational  is  opposed  to 
1.  insane.  Only  a hard-pressed  advertising  man  could  carry  this  thought  to  a conclusion  that 
would  cause  him  to  argue  that  tea  and  coffee  are  insane  drinks,  while  the  substitutes  are  the 
, only  sane  ones. 

|U§  Buy  Liberty  Bonds  ^ 

CAMOUFLAGE  PATRIOTS 

We  never  did  have  much  use  for  the  verbal  flag  wavers  and'  the  spread  eagle  citizens 

I that  love  to  talk  about  knocking  the  Hell  out  of  Heligoland,  kanning  the  Kaiser  and  march- 
ing into  Berlin.  In  the  last  analysis  we  are  not  fighting  our  German  brothers  or  even  the 
Kaiser;  it’s  the  things  they  stand  for,  the  ideas  they  seek  to  perpetuate,  and  these  can 

P just  as  well  be  destroyed  on  the  battle  fields  of  France  or  on  the  high  seas. 

But  the  feeling  of  impatience  which  we  have  for  these  well-meaning  but  misguided  ones 

II  deepens  into  profound  disgust  for  the  Camouflage  Patriots,  who,  in  the  sacred  name  of 
l patriotism,  would  make  money  out  of  their  country’s  embarrassment. 

Everyone  knows  there  is  a scarcity  of  ships.  Whereupon  the  perturbed  spirit  of  Post, 
the  late  unlamented  Cereal  Faker,  breaks  from  its  cerements  and  in  a fine  burst  of  pa- 

I* 


352  THE  TEA  AND  COFFEE  TRADE  JOURNAL  April,  1918 

Lriotic  frenzy  headed  “Drink  American  Table  Beverages”  bellows  forth  to  all  the  land 
and  to  the  readers  of  the  newspapers  so  weak-kneed  as  to  carry  the  copy: 

“Every  ton  of  shipping  is  needed  to  supply  our  soldiers  in  France.  Instant  Postum 
is  made  in  America  of  pure  American  products.  Its  delicious  coffee-like  (sic)  flavor  im- 
mediately attracts,  and  it  is  economical.” 

Bolsheviki ! W.  G. 

1^  Huy  Liberty  Homls  ^ 


ABOUT  MOLASSES  IN  COFFEE 

Recently  we  have  been  told  through  the  public  press  that  thousands  and ' thousands  of 
families  have  been  using  a certain  brand  of  molasses  in  tea  and  coffee  all  during  the  sugar 
shortage.  This  announcement  so  surprised  us  that  we  decided  to  examine  into  the  matter. 
We  found  that  while  the  manufacturers  of  the  molasses  in  question  were  very  pleased  with 
their  results,  they  did  not  have  any  chemical  data  to  back  up  the  argument  that  molasses  was 
a good  substitute  for  sugar  in  tea  and  coffee.  They  even  questioned  in  their  own  minds 
whether  consumers  who  might  have  been  converted  to  the  idea  of  molasses  would  continue 
to  use  it  when  sugar  becomes  more  plentiful.  They  naively  added  that  they  thought  sugar 
could  be  used  with  less  trouble  and  waste  than  molasses,  and  “besides  we  think  most  people 
would  prefer  the  taste  of  sugar  if  they  could  get  it.” 

And  so,  it  appears  that  it  was  largely  an  advertising  “stunt”  after  all.  In  war  time 
many  things  become  fads,  but  we  do  not  believe  that  the  use  of  molasses  in  tea  and  coffee 
will  become  general  for  many  reasons : 

First,  to  sweeten  tea  o*r  coffee  with  molases  would  mask  the  aroma  and  give  an  entirely 
different  flavor  than  the  public  is  accustomed  to  when  refined  white  sugar  is  used. 

Second,  these  beverages  contain  tannin,  which  is  precipitated  more  or  less  by  molasses. 
Also,  the  infusions  darken  considerably  and,  in  some  instances,  are  blue-black,  which,  to.  say 
the  least,  do  not  make  them  look  particularly  attractive. 

Refined  sugar  is  neutral  as  far  as  flavor  is  concerned.  It  has  sweetness,  which  is  a 
nerve  sensation,  but  when  sugar  is  added  to  a cup  of  tea  or  coffee  it  does  not  alter  the 
natural  flavor  and  aroma. 

That  considerable  sugar  is  used  in  tea  and  coffee  is  true,  but  the  largest  part  of  the 
food  value  contained  in  these  beverages  is  in  the  sugar  added  to  sweeten  them,  the  food  value 
in  milk  or  cream  being  so  small  as  compared  to  that  of  the  sugar  as  to  be  almost  negligible. 

Now,  as  molasses  contains  about  25  per  cent  water  and  about  6;$_  per  cent  sugar,  the 
person  using  molasses  in  place  of  refined  sugar  would  not  only  have  to  use  more  spoonfuls 
to  get  the  same  sweetness  that  refined  sugar  would  give,  but  he  dilutes  the  beverage  and  re- 
duces its  strength.  But,  we  believe  that  use  of  molasses  for  this  purpose  would  be  very 
limited,  because  the  public  would  not  take  kindly  to  the  changed  flavor  and  the  resulting 
disagreeable  appearance. — U. 

^ Buy  Liberty  Bonds  Jg§g 


PORTO  RICO’S  LOYALTY 

Jose  A.  Domingues,  of  Mayaguez,  Porto  Rico,  writes  that  in  his  opinion  we  cruelly 
maligned  his  beautiful  island  when,  in  a recent  editorial,  we  attributed  to  the  coffee  planter’s 
un American  attitude  and  advertising  stupidities,  the  embarrassments  that  have  since  fallen 
upon  him  because  of  his  wanting  to  continue  to  ship  his  coffee  to  pro-German  Spain. 

Mr.  Dominguez  protests  that  whereas  Spanish  protection  made  Porto  Rico’s  coffee  men 
prosperous,  American  occupation  nearly  ruined  them.  America  will  not  pay  the  prices 
which  the  planters  feel  they  must  get  and  can  get  elsewhere.  He  feels  it  great  injustice  to 
forbid  the  shipping  of  coffees  to  foreign  countries  like  Spain.  “We  are  not  pro-German,” 
he  declares,  “we  never  have  been.  We  are  great  lovers  of  England,  whom  we  admire  be- 
cause of  her  liberty  towards  her  colonies.  We  are  great  lovers  of  France,  so  generous  to 
humanity,  so  great  in  peace,  greater  in  war.”  Mr.  Dominguez  also  adds  that  to  prohibit 
the  export  of  coffee  to  Spain  and  elsewhere  will  destroy  “a  class  of  American  citizens  ready 
to  give  their  blood  in  defense  of  the  American  cause.” 

At  a time  like  this  we  must  not  hesitate  to  question  anyone’s  loyalty.  It  shouldn’t  be  an 
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annoyance  to  any  real  loyal  son  of  Uncle  Sam  no  matter  how  many  times  a day  he  is  asked 
to  stand  up  for  “The  Star  Spangled  Banner”  or  be  counted  as  for  or  against  our  Demo- 
cratic ideals.  We  have  no  wish  to  reflect  upon  Porto  Rico’s  patriotism.  But  we  do  ask 
her  to  prove  it  by  refusing  to  give  aid  and  comfort  to  the  enemy.  And  if,  as  can  be  easily 
proven,  shipping  coffee  to  Spain  is  playing  into  the  hands  of  the  Germans,  it  must  be  stopped 
even  if  the  Porto  Rico  planter  does  suffer  in  the  process.  It  is  probably  too  early  in  his 
Americanization  to  suggest  to  him  that  he  might  better  suffer  under  the  Stars  and  Stripes 
now  than  under  the  heel  of  Prussianism  later,  but  he  ought  to  trust  his  Uncle  Sam  to 
eventually  straighten  out  all  his  difficulties.  Let  him  have  faith  in  Uncle  Sam  now,  and 
not  seek  to  betray  his  confidence. 

There  are  two  sides  to  this  coffee  question.  Undoubtedly  the  planter  has  not  been  as 
intelligently  handled  as  he  should  have  been,  and  Uncle  Sam’s  official  family  is  to  blame  for 
this.  The  polite  consideration  received  from  the  former  Spanish  landlord  has  been  replaced 
by  an  American  brusqueness  that  the  Porto  Rican  finds  hard  to  endure.  But  cheer  up, 
Uncle  Sam  never  means  to  be  unjust,  and  all  his  children  can  come  to  him  at  the  proper  time 
and  he  will  lend  a patient,  listening  ear  and  soothe  all  their  hurts.  But  just  now  he’s  terribly 
busy  fighting  in  France  for  all  the  things  that  Porto  Ricans,  as  well  as  continental  Ameri- 
cans, hold  dear.  The  Porto  Rican,  like  any  other  American,  needs  to  get  hold  of  the  thought 
that  unless  Prussianism  is  crushed,  his  life,  his  liberty  or  his  business  won’t  amount  to  a 
pinch  of  snuff.  I11  this  war  no  man’s  business,  no  man’s  personal  feelings  really  matter. 
The  question  which  to-day  confronts  America  as  a nation,  and  you  as  an  individual,  is 
whether  or  not  a free  America  (and  this  means  a free  Porto  Rico)  is  worth  fighting  for. 
If  it  is,  then  no  Porto  Rican  has  cause  to  be  concerned  about  the  future.  If  it  isn’t,  then  God 
help  us,  everyone,  including  the  Porto  Ricans— for  we  can  expect  no  consideration  from 
the  Prussian  taskmasters. 

^ Buy  Liberty  Bonds  }Hj 


FOR  EFFICIENCY  AND  BETTER  CHEER 

An  enthusiastic  Subscriber  writes  us  that  he  finds  more  of  inspiration  combined  with 
practical  sense  in  one  issue  of  this  paper  than  in  a half  dozen  issues  of  any  other  grocery 
publication.  This  is  high  praise  and  it  pleases  us  immensely.  It  is  always  pleasant  to 
learn  that  one’s  best  efforts  are  being  appreciated. 

We  all  of  us  need  those  things  which  make  for  efficiency  and  better  cheer  in  these 
critical  times.  The  Tea  and  Coffee  Trade  Journal  is  proud  to  occupy  a unique  position 
in  the  advance  guard  of  America’s  changing  order. — U. 

^ Buy  Liberty  Bonds  ^ 

FOR  CONSCIENTIOUS  GREEN  COFFEE  OBJECTORS 

We  sympathize  with  those  green  coffee  men  whose  businesses  are  being  disturbed  by  the 
revised  green  coffee  rules,  but  we  cannot  agree  with  them  that  the  regulations  are  altogether 
“arduous,  unnecessary  and  unjust,”  Arduous,  maybe,  but  who  shall  say  if  any  war-time 
regulations  are  unnecessary  or  unjust?  The  Food  Administrator’s  acts  are  not  to  be  judged 
by  pre-wartime  practice. 

It  has  been  argued  that  if  the  maximum  5 per  cent  profit  on  individual  sales  be  changed 
to  an  average  profit  over  3 to  6 months  periods  much  of  the  green  coffee  men’s  complaint 
would  be  hushed.  But  to  permit  this  might  mean  more  speculation,  and  that  is  what  Mr. 
Hoover  aims  to  eliminate. 

We  urge  upon  the  green  coffee  men  the  need  for  cultivating  a more  sympathetic  under- 
standing of  the  Government’s  problems  in  these  critical  times.  We  do  not  question  their 
loyalty,  but  they  must  have  patience.  They  have  been  called  upon  to  make  sacrifices  and 
submit  to  many  inconveniences.  But  so  have  other  trades.  Greater  hardships  may  be  in 
store  for  them  and  for  all  of  us.  It  may  even  become  necessary  to  interfere  further  with 
the  shipments  of  coffee  from  Brazil.  The  Allies  have  urgent  need  of  all  the  ships  afloat. 
If  they  can  help. us  win  this  war,  what  does  it  matter  how  much  any  trade  has  to  suffer? 
Anyhow,  its  only  a temporary  inconvenience.  “Look  out  and  not  in,  look  up  and  not  down, 
and  LEND  A HAND.” 
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An  Automatic  Packeting  Machine  Which  Weighs  and  Seals  the  Paper  Cartons 


The  Labeling  and  Drying  Machine  Through  Which  Pass  the  Tin  Containers 

A MODEL  AMERICAN  TEA  BLENDING  AND  PACKETING  PLANT 


MISCELLANEOUS  TRADE  NEWS 

<1  A Department  Covering  the  Activities  and  Developments  of  the  Man- 
ufacturing Tea,  Coffee,  Spice  and  Fine  Grocery  Interests  and  the  Supply  Trades 


TEA  PACKETING  AND  THE  WAR 


Describing  a Significant  Development  in  the 
American  Tea  Trade,  as  Typified  by  Jos. 
Tetley  & Co.’s  New  York  Plant 

A SIGNIFICANT  change  has  come  over  the 
American  tea  packaging  business  during  the 
past  two  or  three  years.  Before  the  outbreak  of 
the  war  in  Europe  most  of  the  nationally  known 
trade  marked  package  teas  sold  in  this  country 
were  packed,  ready  for  the  consumer,  in  either 
London  or  Calcutta.  Now  they  are  put  up  in 
America  in  large  and  modern  tea  packeting  plants 
that,  as  a general  rule,  are  far  in  advance  of  the 
foreign  plants  in  the  point  of  high  efficiency  equip- 
ment. 

This  change  constitutes  one  of  the  interesting 
recent  developments  in  the  American  tea  business, 
and  is  a direct  result  of  the  war.  Thousands  of 
dollars  have  been  invested  in  machinery  and 
buildings,  and  the  manager  of  one  of  the  largest 
of  these  plants  states  that  the  company  has  no 
intention  of  reverting  to  pre-war  arrangements 
after  peace  comes. 

An  American  Tea  Packeting  Plant 

One  of  the  most  representative  of  these  new 
tea  packing  plants  was  opened  recently  by  Joseph 
Tetley  & Co.  at  483  Greenwich  street,  New  York. 

The  thought  that  remains  uppermost  in  the 
mind  of  a visitor  after  leaving  the  Tetley  factory 
is  that  every  practical  measure  has  been  taken  to 
provide  the  most  approved  labor-saving  and  health 
preserving  devices  obtainable.  Every  department, 
from  the  blending  to  the  shipping  room,  is 
equipped  with  machinery  that  is  designed  to  turn 
out  the  best  package  of  tea  in  the  quickest  time. 

The  Tetley  plant  occupies  five  floors  of  a re- 
modeled building  in  one  of  the  busiest  sections  of 
down-town  New  York.  It  has  been  arranged  so 
that  very  little  lifting  by  hand  is  necessary  in 
moving  the  tea,  packages,  etc.,  from  one  depart- 
ment to  another.  This  is  accomplished  by  the 
gravity  system,  whereby  the  tea  is  literally 
“poured”  through  from  the  store  room  to  the 
shipping  department. 


As  an  example,  the  cases  in  which  the  teas  come 
from  South  India  and  Ceylon  are  opened  in  the 
storeroom  on  the  top  floor,  and  their  contents 
dumped  down  a chute  that  leads  into  a tea  mixer 
on  the  next  floor,  whence  it  goes  through  more 
chutes  to  the  weighing  and  packaging  machines 
on  the  second  floor.  Then  the  packages  are  shot 
down  spiral  inclines  to  the  store  room  on  the  first 
floor. 

This  system,  in  connection  with  an  electrically- 
operated  Burns  tea  mixer,  the  Pneumatic  Scale 
Corporation’s  automatic  weighing  and  packaging 
machines,  and  a special  design  labeling  and  drying 
apparatus,  enables  the  company  to  turn  out  from 
12,000  to  15,000  packages  per  machine  per  day. 

Blending  the  Tea  Electrically 

Following  the  different  operations  through 
which  the  tea  passes  one  comes  first  to  the  labora- 
tory, where  A.  L.  Sanders,  the  Tetley  tea  export, 
tests  and  makes  up  the  sample  blends.  This  point 
decided,  a blender  pours  the  different  varieties 
down  a galvanized  sheet  iron  chute  that  leads  into 
the  mixer  on  the  next  floor  below. 

The  tea  mixer,  which  is  shown  in  an  accom- 
panying picture,  is  the  product  of  Jabez  Burns  & 
Sons,  New  York.  It  can  blend  in  five  minutes  a 
quantity  of  tea  that  formerly  required  two  hours 
by  the  old-time  hand  method.  The  tea  fluff  is 
automatically  removed  by  a suction  fan  and  col- 
lected in  the  funnel-shaped  container  seen  at  the 
left  of  the  sheet  iron  mixing  cylinder.  An  air 
vent  runs  from  the  top  of  the  collector  to  the 
outside  of  the  building. 

After  the  blend  is  completed  the  tea  is  dumped, 
again  automatically,  into  the  car  seen  in  the  pic- 
ture. This  conveyor  has  a trap-door  opening,  so 
that  when  placed  over  a chute  leading  to  the  pack- 
aging machines  on  the  floor  below  the  tea  will 
fall  by  gravity  into  the  hoppers  of  the  machines. 
This  is  another  instance  of  the  kind  of  labor- 
saving  devices  adopted  by  Joseph  Tetley  & Co. 

Packing  Teas  Automatically 

Each  pneumatic  packaging  machine  really  con- 
sists of  four  machines  built  into  one,  as  shown 
in  the  half-page  picture  of  this  equipment.  In  the 
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foreground  is  the  device  that  opens  up  the  carton, 
which  comes  knocked  down  in  flat  form.  The 
bottom  of  the  package  is  automatically  sealed 
here,  after  which  the  package  is  conveyed  on  a 
belt  to  the  machine  shown  in  the  right  of  the 


The  Electrically-Operated  Tea  Blending 
Machine 

picture.  Here  the  parchment  or  cellulose  liners 
are  inserted,  and  the  package  sent  on  its  way  on  a 
traveling  belt  to  the  filling  and  weighing  device 
shown  in  the  left  of  the  picture. 

The  cartons  are  filled  with  the  exact  quantity 
called  for  at  the  rate  of  25  to  30  per  minute.  The 
tea  drops  into  the  electric  scales  from  the  hoppers 
seen  in  the  upper  left  corner  of  the  picture,  and  is 
then  deposited  in  the  packages,  in  either  two- 
ounce,  quarter-pound,  half-pound  or  pound  lots, 
according  to  the  desire  of  the  operator. 

From  this  machine  the  package  is  conveyed  by 
belt  to  the  top  sealer  device,  where  the  carton  is 
closed,  air-tight,  and  then  delivered  to  the  op- 
erator, who  packs  the  small  cartons  into  large 
shipping  containers.  Factory  trucks  gather  the 
shipping  containers  and  dump  them  into  the  spiral 
chutes,  which  deposit  them  in  the  stock  room  on 
the  ground  floor  ready  for  shipment  to  any  part 
of  the  world. 

Packing  the  Tin  Containers 
Tetley  & Co.  pack  some  of  their  teas  in  tin 
cans,  and  these  are  filled  automatically  by  another 
set  of  machines,  which  are  made  by  George  Driver 
& Son,  London,  England.  This  apparatus  is  pic- 
tured herewith.  The  machines  are  partly  me- 
chanical and  partly  manual  in  operation.  The  tea 
comes  down  from  the  hoppers  seen  at  the  upper 
right  of  the  illustration  into  electric  scales  that 
accurately  measure  the  quantity  to  be  deposited 
in  each  tin  can.  When  the  required  amount  is 
weighed  the  scale  tilts,  pouring  the  tea  through  a 


small  chute  into  the  tin  container  which  an  op- 
erator holds  at  the  mouth  of  the  spout.  The 
empty  cans  come  from  the  floor  above,  through 
the  open  wire  chute  seen  at  the  left  of  the  view. 
The  liners  are  inserted  by  hand. 

As  each  can  is  filled  the  operator  places  it  on 
a traveling  belt,  which  carries  it  to  a device  that 
tamps  down  the  contents.  Another  operator  slips 
on  the  container  cover,  and  then  the  can  travels 
on  to  the  labeling  and  drying  machines. 

Labeling  and  Drying 

The  labeling  and  drying  machines  were  built 
especially  for  Joseph  Tetley  & Co.  by  the  Pneu- 
matic Scale  Corporation,  and  represent  some  ad- 
vanced ideas  in  labor-saving  equipment. 

In  the  labeling  machine  the  labels  are  fed  from 
a stack  one  at  a time.  They  are  wet  thoroughly 
in  a hot  water  bath,  pasted,  and  applied  to  the 
can  so  smoothly  that  as  they  dry  and  shrink  they 
make  a tight,  close-fitting  label  that  adheres 
snugly  to  all  four  sides  of  the  can.  The  seam 
where  the  ends  of  the  label  overlap  can  scarcely 
be  found. 

From  this  machine  the  containers  continue  on 
the  moving  belt  into  the  drying  machine,  where 


An  English-Made  Automatic  Packaging 
Apparatus 

electrically-generated  warm  air  drys  out  the  labels 
in  short  order.  The  apparatus  is  shown  in  an 
accompanying  picture. 

The  last  operation  before  the  tea  is  ready  for 
shipment  is  to  wrap  the  tin  cans  in  wax  wrappers, 
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That  Term,  “A  Paper  Bag” 

Why  should  one  confuse  a perfected,  high-class  article  with 
the  crude  container  seen  on  the  peanut-stand  ? Surely  the 
word  “vehicle”  no  longer  calls  up  in  the  modern  merchant’s 
mind  a pushcart  rather  than  a motor-driven  delivery  car. 

The  Packer  who  is  today  considering  Paper  Containers  for 
his  higher-grade  goods  should  see  specimens  and  consider 
what  such  containers,  skillfully  handled,  can  do  for  him— 
before  he  permits  the  indiscriminate  term , “a  paper  bag,” 
to  stand  between  him  and  lower  selling-costs. 

he  UNION  DUPLEX  BAGS  have  indeed  perpetuated 
the  use  of  the  terms,  “bag”  and  “paper  bag.”  But  the 
success  of  this  style  of  container  has  given  a new  and  wider 
meaning  to  the  term. 

Low  cost,  economical  storage,  ease  of  packing  and  shipping, 
wide  range  of  selections,  ability  to  sell  coffee  and  similar 
food  products — these  are  the  factors  that  insure  the  steady 

volume  of  Vbe  UNION  DUPLEX  BAGS  and  Vhe 
UNION  DUPLEX  SACKS. 

We  will  be  glad  to  send  specimens  to  any  Merchant  unfamiliar  with  our  lines. 

UNION  BAG  & PAPER  CORPORATION 

( Name  of  the  Nearest  Selling  Agent  upon  request ) 
PRINCIPAL  OFFICES  - WOOLWORTH  BUILDING  - NEW  YORK  CITY 
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which  is  done  on  another  automatically-operated 
Pneumatic  Scale  machine.  This  wrapper  further 
prevents  the  tea  from  being  contaminated  before 
it  reaches  the  consumer,  and  also  serves  to  retain 
the  strength  of  the  leaf.  After  this  operation 
the  tin  containers  are  packed  in  large  shipping 
boxes  and  shot  down  the  spiral  chute  to  the  ship- 
ping rooms. 

Although  this  modern  tea  packeting  plant 
called  for  a large  outlay,  of  money  to  bring  it 
up  to  the  highest  possible  point  of  efficiency, 
Joseph  Tetley  & Co.  feel  amply  repaid  by  the  time 
saved,  the  accuracy  achieved  and  the  cleanliness 
obtained  in  putting  up  their  teas  for  consumption 
in  the  United  States. 


Buy  Liberty  Bonds  ^ 

COFFEE  HOUSE  ADDS  TO  STAFF 
Two  important  additions  have  lately  been  made 
to  the  sales  department  staff  of  B.  Fischer  & Co., 
the  well-known  New  York  tea,  coffee  and  spice 
house.  E.  S.  Powell  and  Thomas  J.  Glynn  joined 
the  organization  on  March  15,  the  former  to  assist 
in  the  sales  department  and  the  latter  to  give 
special  attention  to  blending  and  the  needs  of 
restaurant  trade. 

Mr.  Powell  was  with  Arbuckle  Brothers  for 
about  five  years,  and  prior  to  that  time  was  in 
business  for  himself  in  the  West.  Mr.  Glynn  for- 
merly bought  coffee  for  the  Acker,  Merrall  & 
Condit  Company.  He  is  the  son  of  Martin  J. 
Glynn,  an  old-time  New  York  coffee  merchant. 

^ Buy  Liberty  Bonds  ^ 

GREEN  COFFEE  FIRM  CHANGES  TITLE 
Gontard  & Co.,  for  a number  of  years  prom- 
inently identified  with  the  green  coffee  business, 
have  been  succeeded  by  Fromm  & Co.,  which  is 
composed  of  the  three  younger  and  American 
members  of  the  former  firm.  In  addition  to  being 
large  importers  of  green  coffee,  Gontard  & Co. 
have  represented  important  interests  on  the  New 
York  Coffee  and  Sugar  Exchange.  Mr.  Fromm 
has  been  identified  with  the  green  coffee  trade  for 
fifteen  years  and  is  well  and  favorably  known. 

^ Buy  Liberty  Bonds  ^ 

There  is  no  merit  in  giving  unless  it  hurts.  Go 
the  limit,  and  then  some,  in  buying  Liberty  Bonds. 
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SERVICEABLE  COFFEE  PACKAGES 

Three  Containers  That  Illustrate  the  Progress 
Being  Made  in  the  Manufacture  of 
Tin  Can  Substitutes 

HTHE  three  coffee  cans  shown  herewith  illus- 
-*■  trate  the  refinement  that  has  taken  place  of 
late  in  the  manufacture  of  paper  containers  for 
coffee  and  other  dry  products.  It  wasn’t  so  long 
ago  that  most  coffee 
roasters  insisted  upon  an 
all-tin  can  for  packing 
their  product,  particu- 
larly for  the  high-grade 
coffees.  They  felt  that 
a paper  package  looked 
cheap  and  made  their 
product  less  salable.  The 
shortage  of  tin,  however, 
stimulated  the  demand 
for  paper  cans,  and  sub- 
stitutes for  tin  are  now 
being  turned  out  that 
are  equally  as  attractive 
as  the  all-tin  can,  and,  many  believe,  just  as  ser- 
viceable. 

The  fiber  and  composite  cans  permit  the  packer 
to  duplicate  his  tin  container  without  sacrificing 
any  of  its  style  and  general  appearance,  at  the 


Good  Examples  of  Fiber  and  Composite  Round 
Cans  for  Coffee 

same  time  enabling  him  to  take  advantage  of  the 
lower  cost  of  the  substitute. 

The  “White  Bear”  coffee  can  was  made  by  the 
Canister  Company  of  New  Jersey,  Phillipsburg, 
N.  J.  It  is  a composite  canister,  the  body  being 
made  of  fiber  and  the  top  and  bottom  of  tin. 
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A Popular  Oblong 
Composite  Can 
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Uc'o, Murdoch  &C0* 


NEW  EQUAL  VALUE  ASSORTMENTS 

Puritan  China  will  delight  your  most  discriminating  patrons.  Ask  for  samples 
and  details — there’s  no  obligation. 

THE  LIMOGES  CHINA  CO.  w.  i.  gahris,  Pres.  SEBRING,  OHIO 
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Lincoln  Said  You  Couldn’t  Fool  All 
Of  The  People  All  Of  The  Time 

Many  claims  are  being  made  for  the  cheap  types  of  paper  containers,  cartons, 
etc.  which  cannot  be  substantiated  in  practice.  A carton  or  spiral  tube  surface- 
coated  with  paraffin  or  surface-lined  with  parchment  will  absolutely  not  hold 
and  conserve  aromatic  products  such  as  coffee  as  compared  to  tin  cans. 

Packers  of  packaged  coffee  who  think  otherwise  are  only  fooling  themselves 
and  possibly  (for  a short  time)  the  consuming  public.  In  time  a reaction  is 
bound  to  come  and  the  good  will  value  attending  the  brand  of  coffee  imperfectly 
packaged  be  seriously  injured.  Coffee  quickly  goes  stale  in  such  packages, 
Mrs.  Consumer  may  not  know  the  cause  but  she  will  remember  the  name  of  the 
brand  that  failed  to  satisfy  and  quickly  change  her  allegiance  to  one  that  does. 

A natural  query  to  such  coffee  packers  is  “if  the  proper  conservation  of  your 
product  on  the  grocer’s  shelves  and  in  the  consumer’s  kitchen  cuts  so  little 
figure  why  did  you  ever  use  tins  ? ” 


is  the  trade  name  of  a package  that  is  practically  a duplicate  of  a tin  can  ex- 
cept the  Napacan  is  made  entirely  of  paper.  It  is  manufactured  under  a scien- 
tific process  involving  a real  principle  by  which  its  impervious  qualities  are  built 
into  it.  For  products  for  which  it  is  suitable  the  Napacan  is  just  as  impervious 
as  tin,  in  fact  better  in  many  cases;  for  instance  the  Napacan  doesn’t  sweat. 

Another  achievement  involving  a principle  is  the  “Hermetic  Seal”  closure 
which  is  especially  recommended  for  Coffee.  This  closure  is  far  superior  to  the 
tin  slip  covers. 

In  appearance  the  Napacan  is  truly  the  “package  beautiful”  and  here  again 
its  beauty  is  “built  into”  it,  no  pasted  label  to  get  torn.  Its  handsome  appear- 
ance can  only  be  destroyed  by  destroying  the  package  itself. 

The  “Best  Looking  Package”  strongly  influences  Mrs.  Consumer  and  means 
much  on  the  grocer ’s  shelves.  The  Napacan  is  a decided  asset  to  your  sales  and 
advertising  department. 

THE  PRICE 

is  under  the  cost  of  a tin  can,  the  package  the  Napacan  competes  with.  Com- 
parisons are  not  odious  to  the  Napacan.  We  will  gladly  pack  some  of  your  coffee 
in  Napacans  for  a comparative  test  with  the  same  coffee  packed  in  the  cheap 
forms  of  paper  containers  and  in  tins.  Then  let  the  “cup  test”  prove  the  result. 

To  packers  whose  output  is  sufficiently  large  and  who  so  desire  we  will  lease 
machines  on  a royalty  basis  enabling  you  to  manufacture  your  own  Napacans. 
In  this  way  you  obtain  a remarkable  can  (for  coffee,  baking  powder,  etc.)  at  a 
very  low  cost  and  your  packaging  problem  is  permanently  solved. 

Napacan  catalog,  samples,  etc.,  on  request. 

NATIONAL  PAPER  CAN  COMPANY 

576-598  Clinton  Street  MILWAUKEE,  WIS. 
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This  concern  states  that  it  can  duplicate  the  shape 
of  any  style  tin  can.  The  fiber  bodies  of  these 
containers  are  prepared  in  the  flat,  making  it 
possible  to  treat  them  in  various  ways  to  receive 
different  products.  The  Canister  Company  is 
well  known,  being  one  of  the  first  concerns  in  the 
country  to  turn  out  composite  cans. 

The  “Monarch”  and  “Mallard”  cans  were  made 
by  W.  C.  Ritchie  & Co.,  414  South  Green  street, 
Chicago.  The  “Monarch”  can  is  made  of  all 
fiber  with  slip  cover,  while  the  other  is  com- 
posite with  a friction  cover.  It  will  be  seen  that 
these  packages  possess  all  the  earmarks  of  the 
familiar  round  tin  can.  The  label  coloring  is 
most  effective,  and  both  cans  are  exceedingly  at- 
tractive and  well  made. 
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COFFEE  MEN  PLAY  BASKETBALL 
New  York’s  coffee  trade  has  lately  become  in- 
terested in  basketball.  Several  of  the  importing 
and  roasting  concerns  are  either  represented  or 
soon  will  be  by  teams  made  up  of  employees.  The 
champion  team  to  date  is  that  composed  of  em- 
ployees of  Leon  Israel  & Bros.,  who  recently 
defeated  a team  representing  Arbuckle  Bros,  by 
the  score  of  55  to  14.  The  Israel  lineup  consists 
of  Doubrava,  Glassenberg,  Greenberg,  Ransohoff, 
Schutte  and  Kmetz.  The  members  of  the  Arbuckle 
team  included  Parks,  Broege,  Hokensen,  Timins, 
Cordes  and.  Marshhausen. 

The  Israel  team  has  issued  challenges  to  em- 
ployees of  Hard  & Rand  and  J.  Aron  & Co.,  and 
are  ready  to  take  on  any  other  aggregation  in  the 
trade. 

pU§  Buy  Liberty  Bonds  pm 


CLOSES  BIG  COFFEE  CONTRACT 
The  Andrus-Scofield  Company,  Columbus,  Ohio, 
recently  closed  a contract  to  furnish  the  coffee  for 
the  nation-wide  chain  of  cafeterias  and  store 
lunch  counters  operated  by  the  S.  S.  Kresge  Com- 
pany. The  contract  covers  a period  of  years,  and 
is  understood  to  call  for  delivery  of  large  quanti- 
ties of  coffee. 


MARKETS  OF  THE  WORLD 


Latest  News  Letters  from  Staff  and 
Special  Correspondents  in  Foreign 
and  Domestic  Trade  Centers 


OUR  LONDON  LETTER 


The  Latest  News  From  Mincing  Lane  and  the 
Continental  Trade  Centers 

Office  of  The  Tea  and  Coffee  Trade  Journal, 
34  Cranbourn  Street,  London,  W.  C. 

London,  March  8,  1918. 

TPHE  National  Control  Tea  scheme,  under  which 
* tea  will  be  sold  universally  in  the  United 
Kingdom  at  64  cents  per  pound,  goes  into  effect 
in  England  and  Wales  on  March  18,  in  Scotland 
on  April  1,  and  in  Ireland  soon  after  the  last- 
named  date. 

The  leading  feature  of  the  new  scheme  is,  of 
course,  the  flat  price  of  64  cents,  which  was  de- 
scribed in  some  detail  in  this  department  last 
month.  The  tea  will  be  classified  by  quality  into 
three  grades  and  will  be  prorated.  Thus  indi- 
vidual traders  can  blend  the  different  control 
teas,  but  the  Food  Controller  has  ordered  that 
all  blends  must  be  of  fair,  average  quality.  He 
has  expressly  prohibited  the  retail  sale  of  the 
lowest  quality  unblended.  It  is  declared  to  be  an 
offense  to  mix  National  Control  Tea  with  other 
leaf,  or  to  sell  such  a mixture  prior  to  the  above- 
mentioned  dates.- 

Mincing  Lane  Opposed  to  Scheme 

The  wholesale  tea  trade  here  has  apparently  no 
intention  of  allowing  its  existing  methods  to  be 
scrapped  without  first  putting  up  a strong  fight. 
Mincing  Lane  is  known  to  be  unfavorable  to  the 
new  scheme  for  National  Control  Tea,  and  may 
be  expected  to  suggest  that  the  responsibility  of 
distributing  the  tea  should  be  assumed  by  the 
trade. 

Mincing  Lane  will  probably  guarantee  that  tea 
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PUREST  AND  BEST  BAKING  POWDERS 

Cream  of  Tavtar  and  Pure  Phosphate 

Buyers  Private  Brands  at  Attractive  Prices 

Also  Hijrh  Grade  Cocoas  under  Private  Brands 

MANHATTAN  BAKING  POWDER  CO.,  264  Spring  St.,  New  York 
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How  do  Tour  Sacrifices 


"pHE  American  boy  who  goes  to  war  gives  up  the  position 
which  means  so  much  to  his  future,  or  the  little  business 
which  has  just  begun  to  show  promise  of  success. 

He  severs  home  ties;  gives  up  home  comforts;  leaves  behind  parents, 
friends,  wife,  or  sweetheart. 

He  faces  the  probability  of  being  obliged  to  take  up  life  anew  when  he 
returns ; of  losing  all  the  advantages  which  years  of  hard  work  have  won  for 
him. 

He  faces  the  possibility  of  coming  back  incapacitated  for  earning  a living, 
and  of  being  dependent  upon  his  friends  or  upon  charity. 

He  faces  the  possibility  of  never  coming  home  at  all. 

Facing  these  things,  he  goes  to  France  to  fight  for  us  who  remain  safely 
at  home, — and  when  the  moment  comes  for  him  to  go  over  the  top — he 


GOES! 


What  will  he  think,  how  will  he  feel, 
if  we  complain  because  we  are  asked  to 
make  a few  sacrifices  for  him, — sacrifices 
so  insignificant  when  compared  with  his? 


Show  him  that  to  invest  in  Liberty  Bonds  is  not  a sacrifice  but  a 
privilege, — an  appreciation  of  his  sacrifice! 


Bay! 


And  when  you  buy 


This  space  contributed  by 
CANISTER  COMPANY 
OF  NEW  JERSEY 
PHIEEIPSBURG,  N.  J. 
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shall  be  available  in  every  retail  shop  at  prices 
considerably  below  the  new  flat  rate  of  64  cents 
a pound.  As  a corollary,  the  best  descriptions 
would  be  placed  on  sale  at  higher  prices  for  those 
who  have  the  means  and  are  ready  to  pay  more, 
as  they  have  done  in  the  past  for  the  best  blends. 

The  tea  traders  feel  that  the  substitution  of 
Government  control  for  Mincing  Lane  control  is 
profoundly  disturbing  to  those  over  military  age 
who  have  spent  their  business  careers  in  discrim- 
inating between  teas  and  providing  the  different 
sections  of  the  public  in  every  part  of  the  country 
with  their  requirements. 

The  main  reason  for  the  introduction  of  the 
flat  64-cent  rate  was  undoubtedly  the  opening 
which  the  scheme,  now  superseded,  left  for 
fraudulent  blending  by  grocers  of  the  different 
classes  of  teas  sold  to  them  for  retailing  at  fixed 
prices.  The  proposals  to  be  advanced  by  the 
trade  for  better  distribution  of  tea  to  the  public 
than  that  given  by  the  scheme  for  National  Con- 
trol Tea  must,  in  order  to  merit  the  fullest  con- 
sideration, deal  adequately  with  this  question  of 
eliminating  the  possibility  of  fraud  on  a large 
scale. 

Features  of  the  Market 

The  first  tea  ballot  in  March  embraced  more  tea 
than  has  been  offered  of  late,  the  total  amounting 
to  6,118,964  pounds,  made  up  of  3,229,556  pounds 
Indian  grades,  the  remainder  being  Ceylon  tea. 
The  increase  in  the  Ceylon  supply  has  been  slow, 
but  should  become  more  marked.  The  notable 
improvement  which  has  been  experienced  in  the 
allocations  fo  the  wholesale  trade  for  some  time 
is  undoubtedly  easing  conditions  in  the  retail 
trade,  and  distribution  to  the  public  is  now  pro- 
ceeding with  more  regularity,  although  restric- 
tions are  still  imposed  until  more  adequate  quanti- 
ties can  be  secured  from  bonded  warehouses. 
With  regard  to  future  supplies,  there  is  good  rea- 
son for  believing  that  the  situation  is  well  in  hand 
in  spite  of  the  delays  in  shipping. 

. In  the  House  of  Commons  on  March  5,  Sir 
Stuart  Coats  asked  the  Under  Secretary  for 
Foreign  Affairs  whether  6,614,258  pounds  of  tea 
were  exported  to  Sweden  from  the  United  King- 
dom in  1916,  as  against  245,660  pounds  in  19T3, 
and  whether,  in  view  of  the  shortage  of  tea,  steps 


had  been  taken  to  prohibit  entirely  such  exports 
to  neutral  countries  in  future.  Mr.  Balfour  stated 
in  a written  reply : “The  export  of  tea  was  pro- 
hibited to  certain  neutral  European  destinations, 
including  Sweden,  on  June  28,  1916,  and  almost 
the  whole  of  the  quantity  alluded  to  was  exported 
in  the  months  before  the  prohibition  was  im- 
posed. Th$  export  of  tea  was  prohibited  to  all 
destinations  on  February  19,  1917.” 

Coffee  Consumption  Increasing 

Large  supplies  of  coffee  have  been  offered  on 
recent  markets,  and  have  brought  steady  and 
substantial  prices.  Recent  transactions  included 
East  Indian,  Nairobi,  Uganda,  Jamaica,  Costa 
Rica,  Guatemala,  Salvador,  Colombia,  Sao  Paulo, 
Mocha,  Santos,  etc.  There  is  every  prospect  that 
the  coffee  consumption  in  this  country  has  now 
moved  to  a fixed  higher  level  than  it  stood  at  be- 
fore the  war. 

Coffee  has  hitherto  generally  been  sold  in  this 
country  mixed  with  some  chicory,  but  supplies  of 
this  product  appear  to  be  very  scarce  nowadays. 
Large  quantities  were  imported  before  the  war 
from  Hamburg  and  Antwerp,  and  these  supplies 
have  entirely  ceased.  A correspondent  has  been 
pointing  out  that  chicory  is  yet  another  of  those 
curious  examples  of  wasted  opportunities  to 
which  the  war  daily  opens  our  eyes.  Chicory,  or 
wild  endive,  is  a native  weed  of  this  country. 
Why  should  we  import  tons  of  it  from  other 
countries?  Many  people  in  this  country  consider 
the  addition  of  a little  chicory  an  improvement  to 
genuine  coffee — a remarkable  illustration  of  the 
creation  of  taste  by  an  adulteration.  Roasted 
chicory  was  originally  introduced  into  the  coffee 
houses  to  give  color  and  taste  to  the  beverage  and 
save  the  expense  of  pure  coffee.  Public  taste 
has  so  far  accommodated  itself  to  the  mixture 
that  we  find  people  complaining  to-day  because 
they  are  supplied  with  the  genuine  article.  But  at 
all  events  there  should  be  no  need  to  import 
chicory.  Thomas  Reece. 

|gl§  Buy  Liberty  Bonds 

If  Germany  wins  this  war  you  won’t  have  any 
tea  and  coffee  business.  Put  your  trust  in 
America’s  fighters  and  back  ’em  up  with  your 
dollars.  Buy  Liberty  Bonds. 


PHOSPHATE 

For  Baking  Powder  and  Prepared  Flour 

PROVIDENT  CHEMICAL  WORKS 

Main  Office  and  Work*!  8011  IDAHO  AVENUE,  ST.  LOUIS  Branch  Office*!  NEW  YORK,  CHICAGO 
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| “Our  Task : To  Win  this  War. ’ ’ 

— President  Wilson.  | 
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“All  of  us,  from  the  most  important  to  the 
least  of  us  in  all  trades  and  occupations,  now 
have  an  opportunity  to  put  our  hands  on  the 
rope  that  is  pulling  civilization  out  of  the  fire.” 

— Newton  D.  Baker. 


LendHim  \\ 
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NEW  ORLEANS  LETTER 

News  of  the  Trade  in  the  “Logical  Port’’  as 
Gathered  by  Our  Own  Correspondent 

New  Orleans,  April  1,  1918. 
Z’"'*  ONS1DERABLE  stir  has  been  created  in  the 
^ market  here  by  the  Federal  green  coffee 
regulations  and  the  purchase  of  a large  supply  by 
the  Government  in  this  market,  together  with  the 
appointment  of  the  Merchants  Coffee  Company 
as  a “Government  licensed  roasting  plant.”  These 
matters,  in  connection  with  the  scarcity  of  the 
special  grades  which  dealers  were  depending  on 
to  supply  certain  elements  of  their  trade,  and  the 
assumed  probability  that  the  supply  will  not  in- 
crease with  anything  like  the  normal  imports, 
have  given  an  impetus  to  interior  buying,  though 
not  to  such  an  extent  as  was  anticipated.  New 
Orleans  closed  the  month  with  probably  the 
smallest  supply  of  coffee  for  some  years,  with  the 
30,000  bags  bought  by  the  Government  taken  out 
of  the  visible  supply  for  general  use.  The  Gov- 
ernment coffee  evidently  is  to  be  roasted  by  the 
Merchants  Coffee  Company.  President  B.  C. 
Casanas  and  Secretary  Charles  H.  Hamilton,  of 
the  company,  stated  they  are  unprepared  to  make 
any  statement  about  the  Government  plans. 

W.  H.  Ker,  of  the  American  Coffee  Company, 
said  trading  is  considerably  inconvenienced  be- 
cause of  inability  to  secure  certain  grades  of  cof- 
fee. However,  he  assumes  that  the  Government 
will  supply  ships  when  required  to  prevent  the 
supply  from  getting  too  low.  The  other  roasting 
plants  here  have  been  able  so  far  to  supply  their 
trade,  but  reported  the  same  difficulty  in  securing 
some  of  the  grades  desired.  The  manager  of  the 
Jewel  Tea  Company  stated  that  his  company  has 
secured  a fair  supply.  This  company  has  a con- 
tract to  roast  coffee  for  the  Government,  but  so 
far  has  made  no  arrangement  to  do  so  at  New 
Orleans. 


Green  coffee  dealers  have  been  studying  the 
Government  regulations  and  complying  strictly 
with  the  terms.  Their  business  is  rather  re- 
stricted, more  by  the  general  trade  situation  and 
scarcity  of  favorite  grades  than  anything  else. 
Towards  the  end  of  the  month  a somewhat  better 
business  was  reported. 

New  Orleans  Trade  Notes 

A new  corporation  has  begun  the  manufacture 
at  New  Orleans  of  a substitute  for  .chicory  in 
coffee.  A plant  has  been  established,  and  already 
a considerable  amount  of  the  product,  called 
“Nutro,”  has  been  made.  Samples  have  been  sup- 
plied to  coffee  roasters.  The  incorporators  are 
Leon  Frank,  president;  E.  V.  Benjamin,  vice- 
president,  and  W.  H.  Ker,  secretary  and  treas- 
urer. The  company  is  called  the  Nutro  Company, 
Inc.,  and  is  located  at  512  Constance  street. 

The  preparation  resembles  coffee  more  than 
chicory,  and  is  roasted  like  coffee  after  being 
ground.  Apparently  it  is  made  of  a hard  nut  pro- 
duced in  Louisiana,  Mississippi  and  Texas.  The 
dry  product  has  little  taste  or  smell.  The  liquor 
produced  by  using  hot  water  resembles  that  made 
from  chicory.  The  price  is  about  5 cents  a pound, 
as  compared  with  16  cents  for  chicory.  Nutro  is 
claimed  to  have  all  the  properties  of  coffee  except 
the  caffeine. 

Mr.  Benjamin  is  one  of  the  leading  capitalists 
and  manufacturers  of  New  Orleans.  Mr.  Frank 
is  a leading  wholesaler.  Mr.  Ker  also  is  well 
known  in  business  circles  here. 

The  Tea  Market 

Developments  in  the  tea  market  were  said  by 
leading  dealers  to  have  been  about  as  rapid  as  in 
the  coffee  market,  and  the  situation  was  called 
much  more  serious.  They  said  that  tea  has  ad- 
vanced more  than  100  per  cent,  that  rates  for 
bringing  it  from  the  Orient  are  up  to  18  cents  a 
pound,  and  are  likely  to  be  25  cents.  They  assert 
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We  can  increase  your  bulk  coffee  sales 

B.  F ischer  and  Co. 


IMPORTERS 


Tea— Coffee— Spice-- Rice 


NEW  YORK  CITY 
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Ritchie’s 


ALL  FIBER  CANS 
TIN  TOP  AND  BOTTOM  CANS 


The  ideal  container  in  place  of  expensive  tin  cans.  Ritchie's  Paraffined  or  Parchment  lined  cans 
hold  the  aroma,  are  airtight  and  non-absorbing.  The  ideal  package  for  Coffee,  Tea,  Spices,  Cocoa- 
nut  and  all  dry  foods. 

Quotations  and  samples  promptly  forwarded. 

W.  C.  RITCHIE  AND  COMPANY 
414  SO.  GREEN  ST.,  CHICAGO,  ILL. 


We  are  manufacturing  a line  of  fancy  tea  and 
coffee  bags  that  are  attractive  not  only  to 
the  eye  but  to  the  pocKetbooK  as  well 


THE  MOST  ECONOMICAL  PACKING  FOR  ANY  COM- 
MODITY IS  A PAPER  BAG. 

“SERVICE  AND  SATISFACTION”  ARE  BY-WORDS  IN 
ALL  TRADES.  ESPECIALLY  OURS. 

TO  SATISFY  THE  MOST  CRITICAL  IS  A BROAD  STATE- 
MENT—BUT  WE  ARE  DOING  IT  EVERY  DAY. 

Our  Carton  Liners  That  Have  the  Highest  Greaseproof 
Qualities  Can't  Be  Beat . 

Write  to  Department  C For  All  Information . 

THE  GRAND  LAKE  COMPANY,  Inc. 

THIRTY  BROAD  STREET  NEW  YORK 
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that  tea  that  was  retailed  at  60  cents  a pound  will 
be  $1,  and  that,  even  then,  somebody  is  absorbing 
10  cents  a pound.  The  supply  here,  like  that  of 
coffee,  is  limited  in  amount  and  varieties  or 
grades.  Under  the  circumstances  people  hesitate 
to  buy.  There  is  only  a limited  business  and  no 
improvement  is  looked  for  until  some  turn  in  the 
war  improves  importation.  E.  K.  Pelton. 


^ Buy  Liberty  Bonds  ||g§ 


CHICAGO  NEWS  LETTER 


Activities  of  the  Trade  in  the  Windy  City  and 
Vicinity  as  Seen  by  Our  Own 
Correspondent 


Chicago,  April  3,  1918. 

' pHE  coffee  market  here  has  been  strengthened 
considerably  within  the  last  month,  prices  ad- 
vancing a half  cent  to  a cent  per  pound  on  prac- 
tically all  grades.  Lack  of  tonnage  continues  to 
be  the  prime  factor  in  influencing  the  market.  A 
number  of  roasters  here  have  supplies  in  excess 
of  the  Government’s  ninety-day  rule,  but  these  are 
rapidly  being  worked  down.  On  the  whole,  stocks 
of  coffee  in  Chicago  are  considered  only  fair. 
The  demand  is  improving  and  the  general  tone  of 
the  market  is  firm. 

The  tea  market  here  continues  in  the  same  trend 
as  last  month.  Shipments  have  been  even  further 
curtailed.  Ceylon,  however,  is  reported  to  be  of- 
fered more  freely.  The  demand  is  as  strong  as 
ever  for  all  grades  and  prices  remain  at  their  high 
levels. 

Chicago  Trade  Notes 

A.  J.  Kasper,  Jr.,  recently  appointed  secretary 
of  the  Chicago  Coffee  Roasters’  Association  to 
succeed  P.  R.  Nelson,  has  resigned  because  of  the 
press  of  his  duties  with  the  A.  J.  Kasper  Company. 

The  National  Societ)^  of  Fruitvailers  which, 
through  its  “Paradise  Colony”  in  Michigan  and  a 


hoped-for  string  of  916  retail  grocery  stores, 
planned  to  give  its  patrons  “economical  and  spirit- 
ual happiness,”  may  now  be  subjected  to  a thor- 
ough investigation  of  State  and  Federal  author- 
ities as  a result  of  a suit  for  an  accounting  filed 
by  former  employees  and  others  against  Harrison 
M.  Parker,  chief  promoter  of  the  enterprise. 

The  service  flags  in  the  Chicago  trade  show  28 
stars  at  the  Thompson  & Taylor  Spice  Company, 
23  stars  at  the  Steele-Wedeles  Company,  25  stars 
at  the  Calumet  Baking  Powder  Company,  and  291 
stars  at  the  Quaker  Oats  Company. 

W.  F.  McLaughlin  & Co.  have  purchased  the 
eight-story  building  at  La  Salle  and  Ontario 
streets  and  will  move  in  soon. 

Grocery  Trade  Notes 

The  Amboy  Products  Company,  wholesale  gro- 
cer and  canner,  has  purchased  a $140,000  plot 
of  land  at  Thirty-fifth  and  Morgan  streets.  The 
company  expects  to  erect  a $200,000  four-story 
factory.  The  four-story  building  now  on  the 
ground  will  be  used  by  the  Amboy  Company  as  a 
coffee  roasting  and  canning  plant. 

The  B.  B.  Grocery  Company,  of  Carbondale,  111., 
has  been  incorporated,  with  a capital  stock  of 
$20,000,  by  J.  H.  Boos,  R.  E.  Bridges  and  George 
R.  McPheeters. 

Sixty  grocers  at  Peoria,  111.,  at  a mass  meeting 
last  month  voted  to  eliminate  the  delivery  system 
and  to  require  their  patrons  to  pay  cash  and  carry 
all  purchases  home. 

All  the  grocers  of  Richelle,  111.,  have  signed  a 
mutual  agreement  to  discontinue  giving  credit  to 
patrons. 

Sergt.  Charles  A.  Heslin,  formerly  of  the 
Franklin  MacVeagh  Company,  now  in  the  avia- 
tion service,  recently  spent  two  weeks  in  Chicago 

on  a furlough. 

Earl  Henry  Linn,  son  of  Robert  F.  Linn,  treas- 
urer of  the  Puhl-Webb  Company,  and  an  artillery 
private,  died  of  pneumonia  at  Camp  Grant,  Rock- 
ford, 111.,  last  month.  Louis  Resnick. 


General  Can  Company 

Tin  and 

Fibre 

Sixteenth  & Canal  Sts. 
Chicago,  111. 
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Keep  Impurities  Out — Keep  Original  Goodness  In 


DIAMOND-F  Protective  Papers  are  made  to  protect 
your  products  from  air,  water,  grease — anything  in  fact 
that  threatens  to  destroy  their  purity. 

Goods  well-wrapped  are  already  half  sold.  Customers 
appreciate  careful  packing.  They  realize  that  the  same  care 
that  is  given  to  their  wrapping  has  undoubtedly  been  given 
to  their  manufacture.  It’s  a big  selling  point. 

Ask  your  jobber  to  show  you  the  complete  line  of  Diamond- 
F Protective  Papers.  It  includes  Glassine,  Greaseproof 
(Imitation  Parchment),  Vegetable  Parchment  and  Parch- 
rfioid.  Some  one  of  these  different  brands  will  probably  just 
fill  the  requirements  of  your  business.  Many  industries  all 
over  the  United  States  are  wrapping  their  products  exclusively 
in  Diamond-F  Protective  Papers. 

From  raw  material  to  finished  product  the  manufacture 
is  under  the  careful  supervision  of  paper  experts.  Pure  spring 
water  only  is  used  in  making  Diamond-F  Protective  Papers. 

Ask  your  jobber  about'Diamond-F  Protective  Papers.  Or 
write  direct  to  us. 


A Mark  of  Quality — 
A Sign  of  Service 


Diamond  State  Fibre  Co.,  Bridgeport,  Pa.  (Near  Phila.) 


Fibre  Containers  for  Coffee,  Tea,  Baking 
Powder,  Cocoa,  Spices,  Etc. 

Solve  your  packaging  problem  in  points  of  imperviousness,  compactness  and  economy.  Weis 
Parchment  Lined  Containers  for  Teas,  Coffees  and  Spices  hold  the  full  aroma  of  your  product,  none  of 
the  volatile  oils  escape  or  absorb. 

Weis  Paraffined  Fibre  Containers  are  absolutely  damp-proof  and  impervious  to  contaminating 
influences.  The  Ideal  Baking  Powder  Package.  Endorsed  by  Good  Housekeeping  Institute  and  other 
leading  Food  Authorities. 

Put  your  packaging  problems  up  to  us.  Our  containers  are  made  in  Square  form,  with  Round, 
Air-tight  cap;  any  capacity  from  (pur  to  two  hundred  and  fourteen  cubic  inches. 

Ge$  samples,  state  your  requirements — and  quotations  will  be  forwarded  promptly. 

THE  FIBRE  CONTAINER  CORPORATION 

160  WEST  FRONT  STREET  MONROE,  MICH. 
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THE  NEW  YORK  MARKETS 

Special  Market  Reviews  for  “The  Tea  and 
Coffee  Trade  Journal” 

New  York,  April  3,  1918. 
•""TRADING  in  coffee  has  been  quiet  during  the 
month,  the  market  showing  the  influence  of 
the  green  coffee  men’s  uncertainty  about  Govern- 
ment regulation  and  the  shipping  conditions. 
Early  in  April  it  was  rumored  that  Washington 
might  consider  measures  that  would  aid  import- 
ers to  bring  in  more  coffee.  Interior  buyers  seem 
to  be  holding  off  somewhat. 

The  visible  supply  for  the  United  States  is 
nearly  700,000  bags  less  than  this  time  last  year, 
and  only  about  60,000  bags  more  than  two  years 
ago.  It  is  anticipated  that  if  the  shortage  con- 
tinues, which  is  likely,  prices  will  go  higher.  Spot 
stocks  have  been  moving  slowly,  with  prices  firm 
and  higher. 

The  spot  demand  for  milds  has  been  moderate 
and  prices  firm.  Stocks  are  about  stationary,  ex- 
cept that  there  is  a scarcity  of  high-grade  un- 
washed coffees. 

The  Tea  Market 

Javas  have  been  active  during  the  month,  and 
at  prices  that  were  low  as  compared  with  those 
for  Ceylon  and  Indias.  Javas  are  the  only  teas 
that  have  arrived  in  excess  quantities.  Uncer- 
tainty for  their  future  is  evident  in  the  market. 
The  Governmental  tightening  up  on  imports  and 
the  taking  over  the  Dutch  ships,  which  have 
brought  large  quantities  forward  in  the  past,  are 
the  outstanding  factors  in  the  Java  tea  situation. 
Formosas,  Japans  and  Greens  are  advancing  in 
price,  and  higher  levels  are  expected  to  be  reached 
before  any  large  quantity  of  the  new  crop  can  be 
brought  in. 

The  Spice  Market 

The  spice  market  has  been  featureless.  The 


consumer  demand  has  been  fairly  steady,  resulting 
in  little  spurts  of  activity  in  one  or  two  lines  as 
stocks  gradually  fell  away. 

Pepper — Stocks  remain  unsatisfactory  and 
prices  may  advance.  Cloves — New  York  stocks 
are  small,  with  no  immediate  prospects  of  increas- 
ing. Pimento — The  price  of  spots  has  climbed 
higher  in  recent  weeks.  No  important  arrivals 
have  been  reported.  Cassias — There  is  a good 
demand  for  all  grades,  but  it  is  difficult  to'  fill  any 
large  order,  for  stocks  are  extremely  low.  Nut- 
megs— Prices  have  been  growing  stronger  and 
supplies  smaller.  Mace — Prices  are  firm  and  the 
demand  is  fair.  Ginger — The  trade  predicts  it 
will  be  difficult  to  buy  spot  goods  this  summer. 
The  supply  is  the  smallest  on  record. 


^ Buy  Liberty  Bonds  ^ 


WOOLSON  SPICE  CO.  REORGANIZED 
Reorganization  of  the  Woolson  Spice  Company, 
of  Toledo,  Ohio,  was  announced  by  A.  Mitchell 
Palmer,  Alien  Property  Custodian.  Of  the  capital 
stock  of  the  concern  two-thirds  is  enemy-owned. 
The  enemy  stock  has  been  assigned  to  the  cus- 
todian, who  named  the  following  directors:  Jos. 
D.  Pickslay,  of  New  York  City;  C.  ’H.  Graves, 
Toledo;  Harrison  Nesbit,  Pittsburg;  J.  J.  Watson, 
Jr.,  New  York  City,  and  George  E.  Warren,  New 
York  City.  Mr.  Graves  has  been  made  vice- 
president,  and  will  represent  Mr.  Palmer. 

^ Buy  Liberty  Bonds  ^ 

RICE  AND-  PEANUTS  FROM  JAPAN 
Practically  every  important  article  of  export 
from  Kobe,  Japan,  to  the  United  States  showed 
a big  increase  during  1917  compared  with  1916. 
The  records  for  rice  show  35,703,980  pounds  for 
1916  and  95,482,352  pounds  in  1917.  Exports  of 
peanuts  were  4,198,022  pounds  in  1916  and  10,- 
777,218  pounds  in  1917.  Mustard  seed  exports 


“ Arksaf  e’Elastic  Paper  Linings 

FOR  BAGS  AND  BARRELS 

Absolute  protection  to  Coffee,  Rice,  Sugar 
and  Spices. 

Samples  Upon  Request 

Arkell  Safety  Bag  Co., 

CHICAGO  NEW  YORK 

14  East  Jackson  Boulevard  120  Broadway 
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LendHim^ 

LEND  OUR  BOYS 

Lend  Him  Jj 

liberty 
BONDS , 

A HAND 

LIBERTY 
BONDS , 

'“PHE  boys  of  the  coffee  and  allied  trades,  the  boys  of 
your  own  craft— lend  them  a hand.  Thousands  of 
them  have  cheerfully  entered  the  service  of  their  country. 
They  are  living  up  to  the  best  traditions  of  the  trade. 
You  who  cannot  go  can  help  our  boys  “over  the  top’’  by 
buying  Liberty  Bonds  to  the  limit  of  your  resources. 

This  ten-page  insert  presents  a few  reasons  why 
you  ought  to  lend  a hand.  These  messages  are  the 
patriotic  contribution  of  the  following  firms: 


The  Laurel  Mfg.  Co. 
Steinwender,  Stoffregen  & Co. 
Automatic  Weighing  Machine  Co. 
S.  H.  Holstad  & Co. 

Mitsui  & Co.,  Ltd. 


S.  Gruner  & Co. 
Woods,  Ehrhard  & Co. 
Winter,  Son  & Co. 

Old  & Wallace,  Inc. 
Nordheim  & Co. 


Tea  Association  of  the  United  States  of  America 


Buy  A 
Liberty 
Bond! 


You  invest  in  your  own  Business. 

Why  not  invest  in  Uncle  Sam’s? 

It  has  never  failed  yet. 

It  has  always  earned  a Profit. 

Become  a Partner  in  the  greatest 
Firm  in  the  World! 

If  the  U.  S.  wins,  you  win. 

If  the  U.  S.  loses,  you  lose 
business,  home,  every- 
thing that  counts. 

Be  one  of  Uncle  Sam’s 
Partners! 

His  business  guarantees  a 
Dividend  every  six 
months! 

Buy  a bigshare  in  Universal 
Democracy  (Unlimited)! 


This  space  contributed  by 

THE  LAUREL  MFG.  CO. 
Coffee  Machinery  & Appliances 
627  N.  3d  St.,  Phila.,  Pa. 
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■BO/YO  £///  t iberty  bonds 

pave  the  way  to 
VICTORY  in  war, 
— an  early,  complete,  trium- 
phant VICTORY.  If  we 
are  to  win  the  war  abroad, 
we  must  invest  every  dollar  we 
possibly  can  in  Liberty  Bonds. 

Save  and  Serve!  Buy  Liberty  Bonds 


This  space  contributed  by 

WOODS,  EHRHARD  & CO. 

COFFEE  BROKERS 

New  York 
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He  Is  the  Symbol  of  the  Liberty  Loan 

Lend  Him  a Hand!  Buy  Liberty  Bonds! 


In  co-operation  with  the  Liberty  Loan  Committee  this  adver- 
tisement is  published  by 

WINTER,  SON  & CO. 

Importers  Teas,  Coffees  and  Spices 
64  Wall  Street,  New  York 


Lend 
Him  a 
Hand 

Here  Is  Your  Boy— 


His  heart  and  mind  are  set  on  one  thing — VICTORY — victory  over  an 
enemy  who  stands  for  acts  and  ideas  which  this  soldier  despises — which  he  is 
ready  to  give  his  life  to  destroy. 

We  here  at  home  hate  these  things  too.  We  are  pledged  to  their  destruction 
— to  our  last  dollar  and  our  last  man.  But  this  soldier  can  actually — get-his-hands- 
on-them — and  root  them  out  of  the  world  forever — if  we  will  lend  him  a hand. 


This  Boy  Is  the  Symbol  of  Fighting  America 


He  stands  for  the  aspiration,  the  conviction 
of  a hundred  million  people  translated  into 
action.  He  is  doing  what  the  rest  of  us 
are  dreaming.  Only  through  him  can  we 
win  the  Victory. 

But  He  Can’t  Do  It  with  His  Bare  Hands! 

He  asks  you  to  back  him  up  with  guns,  shells, 
tanks,  airplanes.  Let’s  lend  him  a hand  by 
lending  our  dollars.  Then  no  power  in  the 


world  can  prevent  him  from  winning  the 
Victory. 

The  long  fighting  ages  of  the  world  have 
never  seen  a better  soldier  than  this  boy 
of  yours — your  son — your  husband — your 
brother — your  friend.  He  stands  for  the 
sons  of  America,  hundreds  of  thousands 
strong,  soon  to  be  millions.  He  is  doing 
his  part — we  must  do  ours! 


going  over  the  top,  his  gun  in  hand, 
his  jaw  set,  his  heart  on  fire.  It  is  the 
most  dramatic  moment  in  the  life  of 
this  soldier — and  in  the  life  of  this 
nation. 
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Third 

Liberty 

Loan 

Put  Ginger  and  “Pep” 
Into  Your  Subscription 


OLD  & WALLACE,  Inc. 

80  Wall  Street,  New  York 
SPICE  IMPORTERS 
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Vy'K  dare  not  delay  the  VICTORY 
* * now.  American  lives  are  at  stake, 
our  own  safety,  the  safety  of  the  whole 
world.  If  we  are  not  to  prolong  the 
slaughter  and  the  suffering  if  we  are 
not  to  risk  defeat  or  an  inconclusive 
peace  we  must  act  quickly;  we  must 
put  forth  our  every  effort  now. 

The  army  is  doing  its  part.  Five 
hundred  thousand  American  soldiers 
are  in  France  to-day.  There  will  be 
more  to-morrow.  And  more  the  day 
after.  We  are  going  to  send  an  army 
large  enough  so  that  when  we  strike, 


with  our  Allies,  we  can  drive  the  Ger- 
man hordes  back  across  the  Rhine — 
so  that  we  can  win  the  decisive  VIC- 
TORY that  will  make  American  free- 
dom safe,  and  establish  a just  and  last- 
ing peace. 

But  the  whole  nation  must  take  part. 
Our  armies  in  France  are  looking  to  us 
to  furnish  them,  in  ever  greater  abun- 
dance, the  ordnance,  the  munitions,  the 
supplies  that  will  make  their  VIC- 
TORY possible.  We  must  not  fail 
them. 


The  Third  Liberty  Loan  is  our  share  in  the  win- 
ning of  this  war.  Upon  it  depends  the  safety 
and  success  of  five  hundred  thousand  American 
soldiers  in  France. 


Lend  Him  a Hand! 

Buy  All  the  Bonds  You  Can 


In  co-operation  with  the  Liberty  Loan  Com- 
mittee this  advertisement  is  published  by 

SIEGFR.  GRUNER  & CO. 

17  South  William  St.  New  York 
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Invest  in  Liberty  Bonds  for  Your  Little  Ones 


In  co-operation  with  the  Liberty  Loan  Committee 
this  advertisement  is  contributed  by 

STEINWENDER,  STOFFREGEN  & CO. 

87  Wall  Street,  New  York 


THEY  are  your  hold  on  the  future,  and  America  is  fighting  to  make  their 
future  safe.  They  are  too  little  to  realize  this  now,— but  some  day  they 
must  learn  to  reverence  the  traditions  of  America,  and  understand  the  great 
cause  for  which  the  men  of  their  fathers’  day  gave  their  lives. 

Be  ready  to  put  into  their  hands  bonds  of  their  government.  They  will  be 
for  them  inspiring  evidence  that  their  fathers  planned,  sacrificed,  and  invested 
for  their  future.  Liberty  Bonds  will  mean  more  to  them  than  money.  They 
will  make  them  proud  of  fathers  who  in  America’s  day  of  great  need  proved  them- 
selves true  American  Patriots. 


Give  Your  Little  Ones 
An  Interest  In  the  Future 
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America  Must— 
and  America  Can 


SPHERE  is  no  longer  any  doubt  that  the 
A American  army  and  navy  must  win  this  war. 

There  is  no  doubt  that  America  can  win  the 
war  if  a united  country  strikes  with  all  the 
might  of  its  wonderful  resources  and  magnificent 
manhood. 

There  is  no  doubt  that  weakness,  disunion,  in- 
decision and  delay  will  spell  disaster. 

There  is  no  doubt  that  such  a disaster  would 
mean  the  unnecessary  loss  of  hundreds  of 
thousands  of  American  lives,  the  invasion  of 
our  country  by  a brutal  and  remorseless  enemy, 
and  misery,  devastation  and  economic  slavery. 

The  Third  Liberty  Loan  will  hasten  the  day  of 
VICTORY  and  still  further  insure  us  against  a 
fate  which  every  true  American  would  give  his 
life  to  avert.  Remember  this  when  you  buy  your 
bonds — and  buy  all  you  possibly  can. 


AUTOMATIC  WEIGHING  MACHINE  CO. 


Manufacturers  of  Weighing,  Packing,  Con- 
veying and  Sealing  Machinery 

134  Commerce  St.,  Newark,  N.  J. 


This  space  contributed  by 


LIBERTY  I 
BONDS  j 
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Keep  the  Home  Fires  Burning” 


TONIGHT  there  will  he  American 
boys  in  lonely  listening  posts  far 
out  in  the  desolation  of  No  Man’s 
Land,  American  boys  in  the  darkness 
and  the  mud  ajtd  cold  of  the  trenches 
under  the  ceaseless  thunder  of  guns 
and  the  scream  of  shells,  American 
boys  tramping  along  the  pitch-black, 


shell-torn  roads.  Through  the  long, 
dreary  hours,  as  they  wait  and  watch 
in  the  dark,  their  thoughts  turn  to  the 
homes  they  have  left  behind,  homes  on 
distant  farms,  in  little  scattered  villages, 
in  great  cities,  and  they  see  in  imagi- 
nation the  pleasant  home  lights  shining 
out  into  the  night. 


They  are  fighting 
to  keep  those  home  fires  burning 


You,  hack  here  in  the  peace  and 
safety  of  the  homes  they  love,  can  help 
in  the  bitter  struggle  that  our  boys 
must  face  tonight,  and  tomorrow  night, 
and  every  day,  and  every  night,  until 
the  final  VICTORY  is  won.  You, 
too,  must  work  to  keep  the  home  fires 
burning — for  our  sons  in  France. 

They  need  guns  and  more  guns, 
shells  and  more  shells,  they  need  tanks 


and  transports  and  airplanes,  good  food 
and  warm  clothes  and  medicines  and 
hospital  supplies — an  ever  increasing 
abundance  of  all  the  vital  materials  of 
war,  if  they  are  to  drive  the  ruthless 
German  invaders  back  within  their 
own  borders,  and  establish  for  all  time 
the  sacredness  of  American  liberty  and 
the  safety  of  America’s  homes — their 
homes,  our  homes. 


For  these  lads  that  are  fighting  and  dying  for  you — do  your  share  to  send  them 
to  VICTORY.  Invest  today  in  Bonds  of  the  Third  Liberty  Loan — ALL 
the  bonds  you  can.  Keep  the  home  fires  burning. 


In  co-operation  with  the  Liberty  Loan  Committee  this  adver- 
tisement is  published  by 

S.  H.  HOLST  AD  & COMPANY 
Minneapolis,  Minn. 
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In  co-operation  with  the  Liberty 
Loan  Committee  this  advertise- 
ment is  published  by 

NORDHEIM  & CO. 
Importers  of  Teas  and  Spices 
New  York  Batavia,  D.  E.  I. 
Amsterdam,  Holland 


duotjo1 


■JJ  PON  America  devolves  the 
sacred  duty  of  keeping  alight 
the  torch  of  Liberty  and  upholding 
justice  and  democracy  throughout 
the  world.  Let  us  not  falter  or 
count  the  cost,  for  in  the  freedom 
of  the  world  lies  our  only  safety, 
and  the  preservation  of  our  Amer- 
ican liberties  and  institutions. 

Let  us  invest  to  the  limit  in 

LIBERTY  BONDS 


When  Writing  Advertisers,  Kindly  Mention  The  Tea  and  Coffee  Trade  Tournai. 


April,  1918  THE  TEA  AND  COFFEE  TRADE  JOURNAL  376a 


The  One  Sure  Road  To  VICTORY 


THERE  is  but  one  sure  road  to 
VICTORY — the  defeat  of  the 
German  armies  in  the  field. 

There  is  but  one  sure  road  to  VICTORY,  and  it 
must  be  built  upon  the  toil,  the  steady  purpose, 
the  saving  and  the  lending  of  a whole  nation. 

There  is  but  one  sure  road  to  VICTORY,  and  it  must  be 
built  upon  the  Liberty  Bonds  of  a loyal  and  united 
American  people.  On  this  road,  and  this  road  alone,  can 
our  splendid  armies  drive  through  to  the  Rhine — and 
beyond ! Build  well , O Road  Builders,  and  build  quickly ! 

BUY  LIBERTY  BONDS 

BUY!  BUY!  BUY  TILL  IT  HURTS! 


Lend  Him  s* 
AHar^Jy 

In  co-operation  with  the  Liberty  Loan  Committee  this 

advertisement  is  published  by 

TEA  ASSOCIATION  OF  THE  UNITED  STATES  OF  AMERICA 

106  WATER  STREET,  NEW  YORK 

LIBERTY 

BO^DS 

JAMES  M.  MONTGOMERY,  President  HENRY  P.  THOMSON,  Secretary 

ROBERT  F.  IRWIN,  Vice-President  THOMAS  DUNNE,  Treasurer 
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Help  Him  Over  the  Top 

This  American  lad  of  ours  on  the  battlefield  of  Lorraine ! 
He’s  a lad  to  be  proud  of,  as  fine  a soldier  as  the  world 
has  ever  seen.  He  will  do  his  part,  but  he  is  depending 
on  you  and  me  to  help  him  to  VICTORY. 

We  have  a splendid  army  of  fighting  men.  We  can 
make  them  the  best  equipped  army  in  the  world.  We 
can  make  them  invincible  for  the  coming  big  offensives. 
United  action  by  us  means  decisive  action  by  them.  This 
means  VICTORY. 

The  boy  in  the  trenches  is 
counting  on  you  to 

Lend  Him  A Hand! 

BO  Y-YOUR-BONDS-TODAY 


In  co-operation  with  the  Liberty  Loan  Committee  this 
advertisement  is  published  by 
MITSUI  & CO.,  Ltd. 
IMPORTERS— ALL  KINDS  OF  TEAS 
Tea  Department 

87  front  street,  new  york 
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“SEALRIGHT” 
High  Grade  Paper  Cans 

for  the  packaging  of  Coffee,  Tea  and 
other  Dry,  Liquid  and  Semi-Liquid 
Foods. 

Fine  appearing,  durable,  water-tight, 
odorless  and  tasteless. 

The  superior  appearance  and  construc- 
tion of  “Sealright”  Cans,  attract  im- 
mediate attention  wherever  shown. 

Write  for  Samples  and  Prices 

SEALRIGHT  CO.,  INC. 

FULTON,  N.  Y. 


Vera 
and  paper 


This  young  lady 
smiles  from  the  cover 
of  the  March  PRAT- 
TLER. She  knows  some 
interesting  things  about 
pure  vegetable  parchment 
and  waxed  paper  That  you 
should  know. 

Vegetable  parchment 
paper  is  unexcelled  for 
wrapping  moist  and  grea- 
sy foods — because  it  never 
lints,  does  not  fall  to  pieces 
and  “peels  off”  as  clean  as  j 
banana  skin. 


It  protects  foods  from  contamination, 
being  practically  water,  oil,  acid  and  air- 
proof. This  paper,  used  with  a paste- 
board carton  and  waxed  sealer,  makes  an 
ideal  package  to  save  food  and  tin  cans. 

Drop  us  a line. 


KALAMAZOO  VEGETABLE  PARCHMENT  CO. 

Kalamazoo  Michigan 


A NEW 

and  Improved 

Moisture 

Proof 


INSIDE 

LINER 

for 


TEA  AND 
COFFEE 
CAR  TONS 

Use  these  in  combination  with 
cartons  and  your  container  prob- 
lem is  solved. 

Samples  furnished  upon  request. 

NATIONAL  CARTON  CO. 
Joliet,  Illinois 
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jumped  from  1,948,261  pounds  in  1916  to  5,803,- 
300  pounds  in  1917,  while  rapeseed  increased  from 
1,830,482  pounds  in  1916  to  4,321,000  pounds  in 

1917. 

|Ug  Buy  Liberty  Bomls 


TRAVANCORE  TEA  DIRECT  TO  U.  S. 
During  the  past  few  months  several  shipments 
of  tea  have  gone  forward  from  Tuticorin,  South 
India,  direct  to  the  United  States.  Formerly 
much  of  the  tea  was  first  sent  to  Colombo  and 
then  re-exported  to  America. 

Buy  Liberty  Bonds  ^ 

HAVRE  COFFEE  MARKET  REOPENED 
The  French  Government  ordered  that  the 
Havre  coffee  market  be  reopened  on  March  30. 
This  Bourse  had  been  closed  since  January  4. 

|Sj§  Buy  Liberty  Bonds  ^ 

OBITUARY 


Frederick  Tyler  Agard 
Frederick  Tyler  Agard,  wholesale  tea  mer- 
chant at  35  South  Front  street,  Philadelphia,  died 
March  12  at  56  years  of  age.  -Mr.  Agard  was 
born  in  Philadelphia,  where  he  lived  all  his  life 
and  became  widely  known  as  a tea  expert. 


Albert  L.  Parks 

Albert  L.  Parks,  president  and  treasurer  of  the 
A.  L.  Parks  Tea  Company,  Boston,  Mass.,  died 
March  16  after  a long  illness.  He  was  51  years 
old  and  was  born  in  Marshfield,  Vt. 


Joseph  H.  Lester 

Joseph  H.  Lester,  who  retired  from  the  tea 
brokerage  business  in  New  York  about  ten  years 
ago,  died  March  15  at  the  age  of  71  years.  Mr. 
Lester  had  been  in  the  tea  business  in  Wall  and 


Front  streets  for  forty  years,  and  was  counted 
one  of  the  best-known  men  in  his  trade  in  this 
country.  He  will  be  best  remen\bered  as  senior 
partner  of  the  firm  of  Jos.  H.  Lester  & Co.,  of 
which  Henry  C.  Thorn,  now  at  85  Front  street, 
was  the  junior  member.  Mr.  Lester’s  home  was 
in  Brooklyn,  where  he  resided  practically  all  his 
life.  

Hermann  Runkel 

Hermann  Runkel,  a member,  of  the  firm  of 
Runkel  Bros.,  chocolate  manufacturers,  died 
March  29  at  his  New  York  home  at  the  age  of  65. 
He  was  born  in  New  Orleans  in  1853,  locating  in 
New  York  in  1869,  where  in  the  next  year  he  and 
his  brother  Louis  founded  the  firm  of  Runkel 
Bros. 

^ Buy  Liberty  Bomls  ^ 


SALIENT  TRADE  NOTES 


Julius  Nahoun,  formerly  managing  director  of 
the  Vulcan  Trading  Corporation,  New  York,  has 
resigned  to  organize  the  Bi-Continent  Trading 
Corporation,  at  50  Broad  street,  New  York.  The 
new  concern  will  do  an  export  and  import  busi- 
ness, and  will  maintain  coffee,  cocoa  and  spice 
departments. 

In  announcing  the  removal  of  their  offices  to 
the  American  Express  building,  65  Broadway, 
New  York,  Mitsui  & Co.,  Ltd.,  call  particular  at- 
tention to  the  fact  that  their  tea  department  will 
remain  at  87  Front  street. 

The  W.  S.  Quinby  Company,  Boston,  has  been 
designated  a licensed  plant  for  roasting,  packing 
and  storing  Government  coffee. 

Meiji  Trading  Company,  Ltd.,  importers,  ex- 
porters and  general  agents,  announced  on  April  1 
that  they  had  established  themselves  at  96  Front 
street,  New  York,  as  successors  to  Furuya  & 
Nishimura,  Inc.  The  latter  firm  has  been  operat- 
ing as  a branch  of  the  Meiji  Trading  Company 
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for  some  time,  specializing  in  teas.  There  is  no 
material  change  in  the  management,  T.  Furuya 
and  S.  T.  Nishimura  are  directors  and  T. 
Kusanobu  general  manager. 

Earl  D.  Babst,  president  of  the  American  Sugar 
Refining  Company,  New  York,  has  been  elected 
a director  in  the  Great  American  Insurance 
Company  and  the  American  Alliance  Insurance 
Company. 

Burton  T.  Bush,  president  of  the  Antoine  Chiris 
Company,  New  York  vanilla  bean  house,  re- 
turned recently  from  a two  months’  trip  to  France. 

Arthur  H.  Lamborn,  president  of  Lamborn  & 
Co.,  New  York  sugar  importers,  recently  bought 
the  property  which  was  formerly  the  home  of  the 
Tea  Auction  Room  in  New  York. 

Fred  Mason,  president  of  the  Shredded  Wheat 
Company,  Niagara  Falls,  N.  Y.,  was  the  guest  of 
honor  at  a reception  given  by  the  Retail  Grocers’ 
Association  of  San  Francisco  early  in  March. 
Mr.  Mason  was  soon  aware  that  he  was  among  old 
friends,  many  of  whom  knew  him  best  as  the 
popular  ex-secretary  of  the  National  Association 
of  Retail  Grocers. 

Incorporation  papers  were  recently  granted  in 
Delaware  to  W.  R.  Grace  & Co.,  which  was 
formed  as  a subsidiary  of  the  New  York  concern 
of  that  name  to  take  over  the  Chicago  business. 

E.  J.  Brach  & Sons,  Chicago  manufacturing 
confectioners,  will  soon  add  another  No.  5 Burns 
cocoa  bean  roaster.  This  will  make  two  of  these 
machines  in  that  plant. 

Bleecker  & Simmons,  coffee  roasters,  recently 
moved  from  236  Greenwich  street,  New  York, 
where  they  had  been  for  the  past  eighteen  years, 
to  the  building  at  90  Front  street,  which  the  con- 
cern recently  purchased  and  remodeled  for  its  own 
uses. 

Robertson  Bros.,  Toronto,  are  having  a No.  5 
Burns  gas-fuel  cocoa  roaster  of  400  pounds  capa- 
city installed  in  their  confectionery  manufacturing 
plant. 


Gaston,  Williams  & Wigmore  of  California, 
have  been  incorporated  in  Delaware,  with  $25,000 
capital.  The  incorporators  are  W.  H.  Williams, 

M.  J.  Budlong  and  G.  A.  Gaston,  all  of  New  York. 

The  Lance  Packing  Company,  Charlotte,  N.  C., 

which  features  “Queen  Charlotte”  peanut  butter, 
is  adding  a Burns  No.  2 nut  mill  to  its  equipment. 

The  old  New  York  wholesale  grocery  house  of 
Edward  D.  Depew  & Co.  will  retire  from  business 
May  1. 

Mason,  Ehrman  & Co.,  Portland,  Ore.,  will 
shortly  add  new  machinery  of  Burns  make  for 
roasting,  cooling  and  blanching  peanuts. 

The  Plurlburt  Chocolate  Company,  Newark, 

N.  J.,  has  been  incorporated  by  J.  L.  Hurlburt, 
Queens,  N.  Y. ; Gustave  Haussling,  Newark,  and 
G.  F.  Brandenburgh,  Irvington,  N.  Y. 

D.  Auerbach  & Sons,  New  York,  are  having  a 
Burns  suction  cleaner  for  blanched  peanuts  added 
to  their  candy-making  equipment. 

August  Stump  & Co.  have  resigned  as  members 
of  the  New  York  Coffee  and  Sugar  Clearing 
Association. 

The  Walter  J.  Hirsch  Company,  Chicago,  is  in- 
stalling two  of  the  largest  shelled  peanut  roasters 
made  by  Jabez  Burns  & Sons. 

The  capitalization  of  the  Copps  Company,  the 
Stevens  Point,  Wis.,  wholesale  grocery  house,  has 
been  increased  from  $40,000  to  $100,000. 

The  Newark  Packing  Company,  Newark,  N.  J., 
specialist  in  peanut  butter,  is  installing  a one-bag 
Burns  peanut  roaster  with  cooler. 

The  Ronzoni  Macaroni  Company,  Flushing, 
N.  Y.,  has  been  incorporated,  with  $50,000  capital, 
to  manufacture  macaroni.  The  incorporators  are 
E.  Ranzoni,  C.  Ronzoni  and  M.  Ronzoni,  at  798 
Broadway,  Flushing,  N.  Y. 

The  J.  F.  Rapple  Company,  wholesale  grocers, 
of  Manitowoc,  Wis.,  has  increased  its  capital  from 
$100,000  to  $250,000,  and  will  erect  a new  office 
and  warehouse  building. 


IRWIN  - HARRISONS  & CROSFIELD,  Inc. 

Importers  and  Jobbers  of  Teas 

PHILADELPHIA  NEW  YORK  BOSTON  CHICAGO 

50  So.  Front  St.  96  Wall  St.  27  India  St.  425  W.  Ontario  St. 

SAN  FRANCISCO,  25  California  St. 

London  Colombo  Calcutta  Batavia  Shanghai  Hankow  Foochow 
Shidzuoka  Daitotei  Medan  (Sumatra)  Singapore 
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QUALITY  JAVAS — AND  OTHERS! 

The  dictum  of  the  Kentucky  Colonel  that  “All  whiskey  is  good  |[ 
jj  but  some  whiskies  are  better  than  others”  can  hardly  be  paraphrased  §( 
II  to  apply  to  tea,  even  if  we  may  charitably  regard  the  Government  If 
II  standard  as  a criterion  of  plain- Jane  goodness  in  tea.  j| 

To  build  business  you  require  “teas  that  are  better.”  In  regard  If 
||  to  no  growth  of  tea  is  this  so  true  at  the  present  time  as  it  is  of  Javas.  II 
The  country  is  flooded  with  held-over,  flavor-faded,  china-character,  || 
!|  dusty,  weather-beaten  consignments  of  Javas  that  do  not  represent  jj 
If  the  new  Java  quality  that  is  bringing  real  reputation  to  Dutch  East  II 
II  Indian  Tea.  These  teas  are  held  by  speculators  and  may  serve  || 
jj  as  collateral  for  bank  loans,  but  they  will  not  enhance  reputations  . II 
II  for  quality  or  increase  consumption.  1 1 

Get  the  Java  teas  “that  are  better”  and  pay  attention  to  the  teas  f[ 
II  of  the  sister  island  of  Sumatra  when  you  are  buying.  Perhaps  we  II 
I|  can  help  you! 

HANDELMAATSCHAPPY  “TRANSMARINA,”  INC. 

(Trading  Co.  “Transmarina”) 

62  William  Street, 

New  York  City,  N.  Y. 
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Louis  Somma,  New  York  coffee  merchant,  has 
leased  the  five-story  building  at  130  Front  street. 

G.  E.  Bursley  & Co.,  Fort  Wayne,  Ind.,  are 
making  extensive  improvements  in  their  grocery 
manufacturing  departments  and  will  install  new 
coffee-roasting  equipment,  including  a two-bag 
Jubilee  roaster,  with  cooler,  stoner  and  milling 
machine  and  a complete  Burns  plant  for  manu- 
facturing peanut  butter. 

The  Twin  City  Coffee  Company,  Winston- 
Salem,  N.  C.,  has  been  incorporated,  with  $50,000 
capital,  by  Frank  P.  and  E.  A.  Holton  and  W.  A. 
Lemley.  The  concern  will  do  a wholesale  coffee, 
tea  and  sugar  business. 

Park  & Tilford,  New  York  grocers,  will  soon 
install  a No.  1 Burns  500-pound  tea  mixer  with 
dust-remover  attachment. 

The  Knickerbocker  Mills  Company,  dealer  in 
tea,  coffee  and  spices,  has  leased  the  entire  six- 
story  building  at  196-98  Chambers  street,  New 
York. 

The  Union  Pacific  Tea  Company,  Newark,  N.  J., 
will  soon  install  a four-bag  Jubilee  coffee  roaster 
with  cooling  and  stoning  apparatus. 

The  Jewel  Tea  Company  is  about  to  open  a 
branch  coffee-roasting  plant  at  Nashville,  Tenn., 
to  supply  its  trade  in  that  territory. 

Alex.  Sheppard  & Sons,  Philadelphia,  are  plan- 
ning to  change  their  two  No.  4 Burns  coffee  roast- 


NORDHEIM  & CO. 

67  WALL  STREET  NEW  YORK 

IMPORTERS  OF 

TEA,  RUBBER,  COFFEE,  TIN,  COPRA 

and  other  Dutch  Indian  Produce 

Agents  of  von  Nordheim  & Co.,  Batavia,  and  Indische  Handels 
Maatschappy  (Indian  Trading  Company),  Rotterdam  and  Soerabaia, 
Java. 

Directors  of  tea,  rubber,  eocoanut  and  tobacco  plantations  in  the 
Dutch  East  Indies. 


Leon  Israel  & Bros.,  the  New  York  green  cof- 
fee dealers,  have  opened  a branch  in  San  Fran- 
cisco, in  charge  of  J.  E.  Duff,  who  was  formerly 
with  the  Wm.  Cluff  Company,  of  that  city.  The 
sample  roasting  outfit  will  include  a Burns  three- 
cylinder  roaster,  kettle  equipment,  cuspidor  and 
Tuxedo  revolving  table.  The  New  York  office 
of  the  concern  is  also  preparing  to  replace  its 
present  sample  roaster  with  a Burns  five-cylinder 
tilting  machine. 

The  annual  report  of  the  Jewel  Tea  Company 
for  the  year  ending  December  31  last  shows  earn- 
ings of  $1,282,551,  as  compared  with  $1,204,033  in 
1916.  Net  sales  were  $15,847,603,  as  compared 
with  $12,892,506  in  the  preceding  year. 

The  coffee-roasting  plant  of  Samuel  Beard  & 
Co.,  one  of  the  oldest  concerns  of  its  kind  in  New 
York  City,  is  being  expanded  by  the  addition  of  a 
No.  1 Burns  roaster.  The  cooling  and  stoning 
apparatus  is  also  being  remodeled. 

W.  F.  McLaughlin  & Co.,  Chicago  coffee  im- 
porters, have  purchased  and  will  soon  occupy, 
with  their  offices  and  manufacturing  plant,  the 
property  at  the  southwest  corner  of  La  Salle  and 
Ontario  streets.  The  property  is  understood  to 
have  cost  $150,000. 

The  Paxton  & Gallagher  Company,  Omaha,  has 
installed  its  fifth  No.  1 Burns  coffee  granulating 
miff. 
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JAVA  TEAS  OF  DIRECT  IMPORT 

ROWLEY  DAVIES  & CO.,  LTD. 

BATAVIA,  JAVA 
OR  FENCHURCH  HOUSE, 

5,  FENCHURCH  STREET, 

LONDON,  E.  C. 

WILL  GLADLY  SUPPLY  ALL  INFORMATION 


Jardine,  Matheson  & Co., 

LIMITED 

Importers  of  all  classes  of  tea,  including 

CEYLONSJNDIAS 
and  JAVAS 

63  Wall  Street,  New  York 


HUNT  & CO. 


The  Oldest  Japan  Tea  Exporting  House 
in  the  Orient 


JAPAN  TEA  ::  CHINA  TEA 


135  Front  St.,  New  York 

CHICAGO  MONTREAL 

326  W.  Madison  St.  3 St.  Nicholas  St. 


Agencies  in  Important  Cities 


FRANCIS  PEEK  & CO.,  Lro. 

Head  Office:  20  Eastcheap,  London,  E.  C. 

SINGAPORE  JAVA  SUMATRA 

Laidlaw  Buildings  Batavia,  Soerabaja,  Bandoeng  Medan 


OF 


JAVA  TEA 

AND  OTHER 

DUTCH  EAST  INDIAN  PRODUCE 
TIN  RUBBER  SUGAR 

COFFEE  RICE  TAPIOCA  PEPPER  C1TRONELLA  OIL,  ETC. 

Write  to  our  Batavia  House  and  ask  to  be  placed  on 
Mail  List  to  receive  our  Java  Monthly  Produce  Report 
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ers  into  standard  No.  1 machines,  and  to  add 
cooling  and  stoning  equipment. 

The  Twin  City  Manufacturing  Company,  Nor- 
folk, Va.,  has  been  incorporated,  with  $5,000  capi- 
tal, to  manufacture  flavoring  extracts,  etc.  The 
incorporators  are  S.  W.  Chapin,  president,  and  J. 

Richter,  secretary,  both  of  Norfolk. 

The  Levering  Coffee  Company,  Baltimore,  will 
add  another  No.  5 Burns  granulator  to  its  pres- 
ent equipment  of  two  of  these  machines  and  two 
of  the  No.  1 type. 

G.  Amsinck  & Co.,  New  York,  have  leased  the 
building  at  142  and  144  Front  street,  to  be  used 
exclusively  for  storage  purposes. 

The  Paul  De  Laney  Company,  Brockton,  N.  Y., 
has  installed  a Burns  No.  2 nut-grinding  mill, 
which  can  make  400  pounds  of  peanut  butter  per 
hour. 

The  Trojan  Extract  Corporation,  Troy,  N.  Y., 
with  capital  of  $5,000,  was  chartered  during  the 
month  to  manufacture  syrups,  etc.  The  incor* 
porators  are  F.  A.  Stoll,  F.  A.  Kruegler  and  C.  J. 

Alber,  all  of  Troy. 

Carter,  Macy  & Co.,  New  York  tea  house,  will 
install  in  their  new  warehouse  at  West  and  Beach 
streets  two  1,000-pound  Burns  tea  mixers,  with 
dust-removing  attachments. 


TRICOLATOR 

“THE” 

COFFEE  MAKER 


The  Aluminum  Bowl 
Makes  PerfectCoffee 
Thru  Paper  Filters 
$1.75 


Included  with  the 
2qt.  FIRE  KING 
(Almost  U nbreakable) 

CHINA  Urn  $3.00 


A Gallon  size  $7  50 
with  Fire  King  urn 
and  100  filters 


Send  for  circular  and  prices  on  Urn 
TRICOLATORS  and  Filter  Paper. 

THE  TRICOLATOR  CO. 

CHICAGO 
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JOHN  C.  SIEGFRIED  & CO. 

FOUNDED  — 1894 

IMPORTERS  EXPORTERS 

NUTS  TEA  BEANS 

All  products  of  JAPAN, CHINA  and  JAVA 


Shidzuoka,  Japan  San  Francisco.  Cal. 

Shanghai,  China Chicago,  III. 


E.  B.  MOLLER  & CO. 

Importers,  Growers  and  Manufacturers  of 

CHICORY  AND 
COFFEE  SUBSTITUTES 

OF  EVERY  GRADE 

211  FRANKLIN  STREET,  NEW  YORK 

REEVE  & VAN  RIPER 

WAREHOUSEMEN 

rT)  77777777  Milling,  Cleaning,  Hulling, 
\j\jr r n.LL  Separating  and  Picking 

Packers  of  Teas 

Storage  and  Weighing 

46-48-49  WATER  ST.,  NEW  YORK 

TEAS 

BEST  VALUES  IN 

India,  Ceylon^Javas 

TEMPLE  GARDEN  PRODUCTS 

TEA  COFFEE  COCOA 

Importers  and  Jobbers 

11  11  CI1KI  I1T  A Pfl  87  Front  St.,  New  York 
H.  Ill  uHI\LH  1 (XuU.j  Te!.— HANOVER -66 64 

CHOCOLATE 

EXTRACTS  SPICES 

THE  TEMPLE  GARDEN  CO.,  BOSTON 

Protect  Your  Trade 
Marks  and 

Your  Trade  Marks 
will 

Protect  You. 

For  all  information  and  services  relating 
to  Trade  Marks,  Write 

TRADE  MARK  TITLE  CO. 

Ft.  Wayne,  Ind. 

WABASH  BAKING  POWDER  CO. 

King  of  Private  Brands 

The  Largest  Exclusive  Private 
Brand  Baking  Powder,  Extracts, 
Gelatine  Dessert,  Corn  Starch 
and  Soda  Factory  in  the  World. 

Wabash,  Indiana. 

Established  1892. 

Direct  Importers  Java  Teas 

EUGEN  BOISSEVAIN  & CO.,  INC. 

128  Water  Street,  New  York 

Coffee,  Cocoa,  Spices,  Copra,  Cocoanut  Oil,  Damar,  Copal,  Kapok 
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THE  PRACTICAL  RETAIL  GROCER 

A department  devoted  to  the  discussion  of  problems  which  vex  retailers; 
telling  how  to  arrange,  display  and  sell  goods;  how  to  systematize;  how  to  ad- 
vertise, how  to  obtain  the  maximum  efficiency  in  the  grocery  business. 


HOW  TO  SELL  “WAR  CEREALS” 


Practical  Suggestions  on  the  Conduct  of  Your 
Grocery  Business  So  as  to  Best  Serve 
the  Nation’s  Interests 


By  James  H.  Collins 

U.  S.  Food  Administration 

<<IJOW  am  I going  to  use  a pound  of  cereals 

1 1 for  every  pound  of  wheat  flour  I buy?” 
asks  the  housewife,  confronted  with  the  new 
“fifty-fifty”  ruling  of  the  Food  Administration. 

“And  how  am  I going  to  sell  a pound  of  corn- 
meal,  rice,  oatmeal  or  other  substitutes  with  every 
pound  of  wheat  flour?”  echoes  the  retail  grocer. 

And  the  answer  is  paradoxical — that  over  a 
very  large  part  of  this  country  the  grocer  has 
always  been  selling  cereal  substitutes  in  pretty 
much  the  “fifty-fifty”  proportion,  and  the  house- 
wife has  been  cooking  them  up  into  palatable, 
nourishing  dishes. 

This  ruling  is  largely  an  established  American 
practice,  but  now  put  into  a definite,  conservative 
demand.  In  the  South,  for  instance,  cornmeal, 
hominy  and  rice  have  been  used  always  to  such 
a degree  that  wheat  flour  is  probably  the  real 
substitute  there.  Twelve  or  fifteen  Southern 
States  use  cereal  with  wheat  on  a liberal  “fifty- 
fifty”  basis,  and  perhaps  the  proportion  is  even 
greater,  running  in  many  sections  40  per  cent 
wheat  flour  to  60  per  cent  cereals.  In  the  Middle 
West  the  proportion  has  been  about  75  per  cent 
wheat  flour  to  25  per  cent  cereals,  and  the  grocer 
and  housewife  are  asked  to  exert  sales  and  cook- 
ing ability  only  to  the  extent  of  doubling  the  ordi- 
nary consumption  of  cornmeal,  oatmeal,  rice  and 
other  cereals  popular  in  that  section. 

In  the  Far  West  the  normal  ratio  has  been 
about  the  same,  75  per  cent  wheat  flour  to  25  per 
cent  barley  flour,  rice  and  oatmeal.  The  Pacific 
Coast  States  have  lately  become  great  producers 
of  barley  and  rice,  and  the  conservation  problem 
there  becomes  very  simple  when  one  remembers 
that  the  appeal  can  be  made  to  sectional  spirit. 

In  California  barley  has  largely  replaced  wheat 


as  a crop,  and  rice  has  made  productive  thousands 
of  acres  of  land  of  little  value  for  other  crops. 
In  New  England  the  normal  ratio  has  been  80 
per  cent  wheat  flour  to  20  per  cent  other  cereals, 
chiefly  oatmeal  and  rice,  with  limited  amounts 
of  cornmeal.  I11  those  States  and  among  con- 
sumers of  the  East  generally,  the  greatest 
changes  in  selling  and  cooking  are  called  for,  but 
to  aid  in  making  such  changes  we  have  the  most 
highly  organized  distributing  trade  and  a vivid 
realization  of  war  issues,  due  to  closer  contact 
with  Europe,  that  makes  consumers  in  this  sec- 
tion particularly  responsive  to  conservation 
measures. 

For  the  grocer,  about  the  first  thing  to  do  after 
realizing  that  the  “fifty-fifty”  proposition  calls  for 
nothing  very  radical  in  the  way  of  change  is  to 
stock,  display  and  merchandise  his  cereal  sub- 
stitutes on  combination  lines.  When  the  house- 
wife asks  for  24  pounds  of  cornmeal  with  24 
pounds  of  wheat  flour,  she  is  probably  purchasing 
more  cornmeal  that  she  can  use.  It  takes  very 
little  intelligence  to  see  that  she  is  merely  com- 
plying with  a Food  Administration  ruling  instead 
of  purchasing  economically  for  her  household. 
The  ruling  has  thrown  her  purchases  out  of  bal- 
ance for  the  moment,  so  to  speak,  and  it  is  plainly 
the  dealer’s  duty  to  aid  her  with  suggestions, 
splitting  up  the  cereal  purchase  among  several 
substitutes — oatmeal,  rice,  barley,  hominy  and  the 
like. 

If  she  asks  what  she  is  to  do  with  all  these 
different  cereals  the  answer  is  easy.  As  a house- 
wife and  a member  of  the  U.  S.  Food  Adminis- 
tration her  ingenuity  in  preparing  dishes  and 
menus  has  been  enlisted.  Every  one  of  the  cereal 
substitutes  is  a concentrated,  palatable  food 
'staple,  capable  of  making  innumerable  delicious 
dishes.  The  very  fact  that  she  is  purchasing  a 
half  dozen  cereals  ought  to  furnish  a stimulus 
to  her  cleverness,  lead  her  to  cook  and  serve  new 
dishes  and  diversify  the  family  diet. 

Some  doubts  have  arisen  in  the  trade  as  to 
whether  combination  sales  of  cereals  would  be 
permitted — that  is,  24  pounds  of  flour  with  8 
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Your"  Bond  May  BrYng 
Him  Home  in  Safety 


A MERICAN  fathers  are  now 
on  the  battle  fronts  of 
France.  Many  must  fall;  how 
many  depends  upon  us  who 
remain  safely  at  home. 

A single  Liberty  Bond  will  help 
to  save  a soldiers  life , your 
soldier's  life , and  bring  him  home 
to  you — at  we  and  victorious. 

This  space  contributed  by 

ROSS  W.  WEIR  & CO.,  Inc. 

60  Front  Street,  New  York 


In  These  Times  of  Food  Conservation 

The  Wise  Grocer 

Will  Be  Ready  to  Supply  Bvery  Possible  Demand  for 

Shredded  Wheat  Biscuit 

We  have  given  the  Government  30  per  cent,  of  our  wheat.  With  restricted 
production  the  up-to-date  grocer  will  see  the  wisdom  of  keeping  well  stocked 
with  this  staple  whole  wheat  cereal  for  which  there  is  always  a steady  demand, 
created  by  twenty  years  of  constant  advertising. 

Shredded  Wheat  is  100  per  cent,  whole  wheat,  nothing  wasted,  nothing 
thrown  away.  Requires  no  fuel  to  cook  it,  no  sugar  to  sweeten  it.  It  is  ready- 
cooked,  ready-to-eat. 

Thousands  of  families  eat  Shredded  Wheat  Biscuit  as  a substitute  for  meat, 
eggs  and  other  expensive  foods. 

[ Made  only  by 

The  Shredded  Wheat  Company,  Niagara  Falls,  N.  Y. 
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pounds  of  cornmeal,  6 pounds  of  barley  flour, 
4 pounds  of  oatmeal,  3 pounds  of  rice,  and  3 
pounds  of  hominy  or  grits,  or  similar  assortments. 
There  is  a wide  range  for  making  assortments  of 
this  sort  attractive  to  the  public,  basing  the  kinds 
and  quantities  of  different  cereals  upon  supplies 
at  hand,  local  preferences  and  the  capacity  of  the 
average  family  to  use  up  different  cereals  while 
the  proportion  of  wheat  flour  is  being  used.  Such 
assortments  cannot  be  forced  upon  customers,  and 
a wide  range  of  choice  is  advised. 

To  any  dealer  who  may  have  heard  that  com- 
bination sales  are  not  permitted,  it  is  sufficient  to 
explain  that  under  ruling  twenty-three  he  may 
sell  wheat  flour  in  combination  with  one  or  more 
wheat  substitutes,  such  as  hominy,  corn  grits, 
cornmeal,  corn  flour,  edible  cornstarch,  barley 
flour,  rolled  oats,  oatmeal,  rice,  rice  flour,  buck- 
wheat, buckwheat  flour,  potato  flour,  sweet  potato 
flour,  soya  bean  flour  and  feterita  flour  and  meals. 
In  the  case  of  whole  wheat  or  graham  flour  con- 
taining at  least  95  per  cent  of  the  entire  wheat, 
six-tenths  of  a pound  of  wheat  flour  substitutes 
are  sufficient  to  meet  Food  Administration  re- 
quirements in  selling  a pound  of  such  whole 
wheat  or  graham  flours.  He  cannot  compel  a 
purchaser  to  take  any  particular  combination,  but 
he  can  be  of  great  assistance  by  suggesting  as- 
sortments by  which  the  usual  breakfast  cereals, 
those  that  can  be  served  as  vegetables  and  those 
than  can  be  used  in  Victory  breads,  can  be  sen- 
sibly included. 

Hi  Buy  Liberty  Bonds  ^ 

“GETTING  NEXT  TO  PEOPLE” 
“Getting  next  to  people  is  an  art,  a science 
and  a business,”  writes  Fred  C.  Kelly,  in  a recent 
issue  of  the  American  Magazine.  He  adds: 
“You  will  never  succeed  at  it  until  you  learn  to 
put  yourself  in  the  place  of  the  man  you  are 
■dealing  with.  You  must  train  yourself  to  see 
things  as  he  sees  them.” 

Hi  Buy  Liberty  Bonds  Hi 

FOOD  SAVING  FLYERS 
Retail  grocers  throughout  the  country  find  a 
big  demand  for  the  United  States  Food  Adminis- 
tnation’s  leaflets  containing  food  saving  sug- 
gestions. Many  merchants  are  reprinting  them  at 
their  own  expense  for  distribution  in  bundles  and 
by  correspondence. 

Hi  Buy  Liberty  Bonds  Hi 

How  sound  is  your  patriotism?  Will  you  back 
it  up  with  your  dollars?  Money  talks! 


FOOD  CONSERVATION  DIGEST 

<1  Practical  suggestions  for 
dealer  and  consumer  co- 
operation with  the  United 
States  Food  Administration. 


Your  Chance  to  Help  the  Fighters  Fight 
Food  conservation  must  play  a vital  part  in  this 
War.  To  those  of  us  who  must  stay  at  home,  it 
offers  the  best  possible  opportunity  to  discharge 
our  personal  duty  to  our  heavily  burdened  Gov- 
ernment. It  enables  us  to  feel  that  we  are  truly 
helping  the  fighters  fight. 

Every  retailer  should  both  take  unto  himself 
and  make  every  effort  to  pass  on  to  others  this 
spirit:  “I  am,  or  should  be,  a member  of  the 

United  States  Food  Administration.  Therefore, 
I should  never  ask,  ‘What  is  the  Food  Adminis- 
tration doing?’  but  ‘WHAT  AM  I DOING  TO 
FEED  THE  WORLD?”’ 


The  Wheat-Saving  Programme 
Data  concerning  wheat  conservation  have  been 
brought  together  in  Bulletin  No.  12,  United  States 
Food  Administration,  under  the  title  “A  Wheat 
Conservation  Programme  for  the  United  States.” 
This  pamphlet  contains  the  President’s  proclama- 
tion of  January  18,  1918;  summary  of  regulations 
formulated  by  the  Food  Administration,  with  the 
approval  of  the  President,  to  effect  further  con- 
servation in  foodstuffs ; the  wheat  conservation 
rules  applying  to  millers,  wholesalers  and  retail- 
ers; the  1918  Home  Card;  the  United  States  Ad- 
ministrator’s statement  to  the  public  telling  why 
we  must  save  food.  Copies  of  this  pamphlet  can 
be  had  from  Federal  Food  Administrators,  or 
from  the  Food  Administration,  Washington,  D.  C. 


“Liberty  Grocers” 

“Liberty  Grocers”  is  a title  being  used  in  Min- 
neapolis by  ward  food  leaders  for  the  Women’s 
Committee  of  the  Public  Safety  Commission  to 
designate  and  honor  grocers  who  adhere  to  the 
regulations  of  the  Food  Administration.  Com- 
mittees of  women  canvass  the  city,  ward  by  ward, 
keeping  track  of  retail  conditions,  and  it  was  re- 
cently decided  that  grocers  observing  all  regula- 
tions should  be  designated  by  this  title. 


Food  Slogan  on  Sales  Books 
Sales  books  used  by  retail  merchants  are.  now 
being  printed  with  the  slogan,  “Food  Will  Win 
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The  All-American  Baking  Powder 


Strut  tfu  fdlt/i- 

eati  peeked  with  fhte  *m- 
ptuTui  (UK  if  R y?os>  and 
tight  St'  (tamps  and  ysu 
uuti  r fitter  the  ft 
Bating  Btot  i»fhtrwm 
pt  i(ai  at  $l.OO)t  pot  tf  aid. 


Ryzon.  The  Perfect  Baking  Pow- 
der, is  strictly  an  American  pure- 
food  product. 

livery  one  of  the  ingredients  cised 
in  making  Ryzon  is  of  American 
origin.  It  is  sold  by  leading  Amer- 
ican grocers. 

It  is  produced  by  a typically  Amer- 
ican scientific  organization — an  or- 
ganization having  resources  so  great 
that  it  is  able  to  manufacture  Ryzon 
economically  in  the  face  of  the  pres- 
ent high  cost  of  materials  and  labor. 

Ryzon  is  economical  not  only  in 
price  but  in  thesaving  it 
effects  through  its  supe- 
rior efficiency  and  the 
accuracy  of  its  results. 


The  new  Ryzon  Baking  Book 
contains  250  tested  recipes,  for  eco- 
nomical meat  and  vegetable  savories 
as  well  as  breads,  cakes  and  pastries. 

It  is  beautifully  illustrated  in  colors 
— and  every  quantity  is  given  in  sci- 
entific level  measurements.  This 
accuracy  eliminates  all  guess  work 
in  your  baking  which  means  better 
baking  and  no  chance  of  waste. 

The  R YZON  Baking  Book  is  priced 
at  $1.00.  But  by  sending  us  the 
user's  certificate  ( packed  wait  one- 
pound  can  of  Ryzon), 
and  eight  He  stamps  you 
wilt  receive  the  Baking 
Book , postpaid. 


THE  PERFECT  BAKING  POWOEB 


Some  of  the  American  Institutions  Using  RYZON: 


Ut* itetl  Stat-«  Ntttal  At?adff»»y. 

UivUrtf  States  Artny,  <*waueYiri*vty»« 

Dept.,  N'ew  York 
W.tldoff-<V»o»u>.  Ne-.v  York 

Wore!  McAipin,  Vo-k 


The  BUrmroe,  He*  York 

k in  CzxhitH.  Ncm  YtHk 


Macwr  ’(.etwtal  H**H»?*  Brito* 

Hotel  Coph-  r tihiitm 


Many  other  typical  American  institutions  and  hundreds  of  thousands  of 
American  homes  were  quick  to  adopt  “The  Perfect  Baking  Powder." 


GENERAL  CHEMICAL  CO. 

FOOD  DEPARTMENT 

NEW  YORK 


American  Institutions 
using 


THE  PERFECT  BAKING  POWDER 


United  States  Military 

Academy,  West  Point 
United  States  Naval  Academy, 
Annapolis 

United  States  Army,  Quarter- 
masters Dept.,  New  York 
Waldorf-Astoria,  New  York 
Hotel  McAlpin,  New  York 
The  Biltmore,  New  York 

Ritz-Carlton,  New  York 

Hotel  Knickerbocker,  New  York 
The  Claridge  Hotel,  New  York 
Hotel  Vanderbilt,  New  York 
Hotel  St.  Regis,  New  York 
New  York  Yacht  Club, 

New  York 

Bellevue-Stratford  Hotel, 

Philadelphia 
Sherry’s,  New  York 

Delmonico’s,  New  York 

Cafe  Savarin,  New  York 

Bankers’  Club,  New  York 
Massachusetts  General 

Hospital,  Boston 
Hotel  Copley  Plaza,  Boston 


The  above  advertisement  appeared  in  the  Ladies’  Home 
Journal,  February  issue.  It  is  typical  of  the  forceful,  aggres- 
sive and  successful  publicity  that  is  commanding  respect 
and  creating  demand  for  Ryzon  all  over  the  United  States. 

GENERMCHEMICALtO. 

FOOD  DEPARTMENT 

NEW  YORK 
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the  War — Don’t  Waste  It,”  through  an  arrange- 
ment with  the  Sales  Book  Manufacturers’  Asso- 
ciation, Chicago.  The  slogan  appears  only  on 
sales  books  where  the  merchant  ordering  asks  that 
it  be  added  to  other  printed  matter,  and  State 
Merchant  Representatives  of  the  Food  Adminis- 
tration can  secure  co-operation  in  this  publicity  by 
calling  the  matter  to  the  attention  of  grocers  and 


to  pursue  this  practice  and  eliminate  needless 
expense. 


Save  the  Canned  Goods 
It  is  good  conservation,  and  also  good  business, 
to  provide  storage  space  for  canned  goods  that  is 
neither  too  warm  nor  too  moist.  Moisture  will 
rust  and  ruin  tinned  goods,  producing  pin  holes 


A PATRIOTIC  WINDOW  DISPLAY  TPIAT  WILL  HELP  WIN  THE  WAR 


Here  is  a suggestion  for  a window  display  that  will  tell  the  truth  about  the  food  situation.  No  food 
products  are  required  to  make  it — just  facts.  Present  these  facts  so  forcibly  that  every  man  and  woman  in 
your  community  will  weigh  each  daily  action  by  the  question:  “Will  this  help  or  hinder  our  chance  of 

winning  the  war?”  The  Retail  Stores  Section,  U.  S.  Food  Administration,  designed  the  display,  and  asks 
merchants  to  feature  it  during  this  month. 


other  retailers.  Something  like  225,000  sales 
books  are  now  being  printed  monthly  with  this 
conservation  message. 


Package  Goods  Without  Wrappers 
“America  must  watch  the  corners  this  year,” 
says  Ralph  C.  Ely,  State  Federal  Food  Adminis- 
trator for  New  Mexico,  in  sending  out  a sug- 
gestion for  the  conservation  of  twine  and  wrap- 
ping paper.  Housewives  are  asked  to  carry  home 
packages  of  groceries  without  wrapping,  to  effect 
saving  in  twine  and  wrapping  paper,  and  mer- 
chants are  requested  to  agree  among  themselves 


in  the  cans  and  leading  to  the  entry  of  air  and 
germs.  Even  if  cans  are  not  perforated  they  will 
become  discolored,  and  the  labels  rusted  when 
stored  improperly.  Someone  in  every  grocery 
store  should  be  appointed  to  supervise  the  canned 
goods  storeroom. 


Special  Wheat  Pledge  for  Grocers 
Following  the  general  pledge  signed  by  hun- 
dreds of  thousands  of  food  distributors  over  the 
United  States,  a special  wheat  saving  pledge  is 
now  being  circulated  by  Federal  Food  Adminis- 
trators with  the  purpose  of  enrolling  retail  food 


4L  TANGLEFOOr 

m THE  NON-POISONOUS  FLY  DESTROYER  J 

' Safe,  Sanitary,  Sure.  Catches  50,000,000,000  flies  each  year 

1 

r $ 
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Over  8000  grocers  in  Greater  New  York  alone 
supply  Yuban  regularly  to  their  trade.  Do  you? 

ARBUCKLE  BROTHERS  NEW  YORK  CITY 


* 


“We  won’t  sell  anting  that  we  can’t  guarantee,  and  we 
canPt  guarantee  anything  that  we  don’t  know  all  about.” 

That’s  the  dependable  footing  we  placed  our  business  on  long  years  ago;  and  it’s  grown 
into  world-wide  reputation.  COLES  on  a coffee  mill  is  the  recognized  standard  of  excel- 
lence, for  our  mills  embody  every  possible  and  practical  device  for  solving  the  perplexities 
of  real  coffee-grinding.  They’re  made  for  long  wear,  and  they’re  reasonably  priced. 

If  you've  tried  the  rest,  now  buy  THE  BEST 

Our  No.  55  Mill 

It  is  a practical  example  of  Coles  efficiency. 

Has  one-third  horse-power  motor.  Granulates  two  pounds 
per  minute.  Pulverizes  one-half  pound  per  minute  flour,  fine. 
Indicating  regulator  provides  for  six  grades  of  coffee.  Tooth 
grinders  harder  than  steel.  Self-cleaner,  with  dust-proof 
pans.  Hoppers  of  4J4  pounds  capacity;  enameled,  if  desired. 

Height,  30  Ins. 

Counter  Space,  12  x 26  ins.  Shipping  Weight,  175  lbs. 


COLES  MANUFACTURING  COMPANY 

TWENTY-THIRD  AND  TURNER  [STREETS,  PHILADELPHIA 
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merchants  to  save  wheat  by  adhering  to  the 
“fifty-fifty”  plan  of  selling  cereal  substitutes  with 
all  wheat  flour.  Under  this  pledge  the  retailer 
agrees  not  to  sell  any  wheat  flour  except  where 
the  customer  buys  an  equal  weight  of  one  or  more 
approved  substitutes,  and  this  special  pledge  will 
be  displayed  in  his  store. 


Get  Behind  the  Pinto  Bean 
The  United  States  Food  Administration  is  ad- 
vocating the  use  of  pinto  beans,  and  says : “Ore- 
gon has  adopted  the  pinto  bean  raised  in  the 
Southwest,  and  through  the  Federal  Food  Ad- 
ministrator of  that  State  it  is  being  introduced  to 
housewives.  In  cases  where  this  bean  and  other 
colored  beans  are  not  obtainable,  retail  grocers 
are  advised  to  write  the  Bean  Division,  United 
States  Food  Administration,  Washington,  D.  C., 
when  they  will  be  furnished  names  of  shippers 
and  distributers. 


Where  to  Get  Cereal  Flours 
A 40-page  list  of  licensed  mills  in  the  United 
States  milling  corn,  cornstarch,  barley,  oats  and 
rice,  as  reported  up  to  February  1,  1918,  has  been 
issued  by  the  United  States  Food  Administration, 
with  a view  to  assisting  wholesalers,  retailers, 
bakers  and  others  in  securing  wheat  flour  substi- 
tutes. Copies  may  be  obtained  by  applying  to 
Federal  Food  Administrators  in  each  State  or 
direct  to  the  United  States  Food  Administration 
at  Washington,  D.  C. 

^ Buy  Liberty  Bonds  ^ 

ADVERTISING  FOR  MERCHANTS 
Twenty-five  neat  advertising  “box”  statements 
on  food  saving  have  been  prepared  in  the  form 
of  a large  broadside  by  State  Merchant  Repre- 
sentative Myer  Heller,  of  Indiana.  These  have 
the  Food  Administration  emblem  and  deal  with 
the  conservation  of  meat,  wheat,  sugar  and  fats, 
and  are  neatly  displayed  in  single  column,  4 to  6 
inches.  They  are  intended  for  retailers  to  send  to 
•newspapers  with  advertising  copy. 

^ Buy  Liberty  Bonds  ^ 

When  you  subscribe  to  a Liberty  Bond  you’re 
not  giving  your  money — you’re  simply  loaning  it. 


April,  1918 

ADVERTISING  AND  THE  DEALER 

A Series  of  Articles  on  the  Subject  of  How 
Advertised  Goods  Bring  More  Busi- 
ness for  Every  Store* 

No.  5 AFTER  THE  DELUGE 

A FTER  the  war  is  a time  we  are  all  looking 
forward  to  as  a time  of  jubilee.  But  after 
the  war  will  bring  its  problems.  Mobilization  of 
men  and  money  tightened  the  strings  of  com- 
merce to  the  breaking  point  all  over  the  world. 
What,  then,  will  be  the  effect  of  cfir-mobilization  ? 
Will  the  tension  slacken  until  trade  sags  and  there 
is  a “depression”? 

Remember,  this  country  was  the  world’s  best 
customer  for  foreign-made  goods.  We  once 
bought  to  the  tune  of  billions  from  England. 
France  and  Germany.  You  in  your  own  bus- 
iness felt  the  scarcity  when  our  imports  were 
cut  off  by  the  war.  You  will  recall  that  we  are 
such  tremendous  buyers  that  American  manu- 
facturing facilities  have  been  pushed  to  the 
utmost  to  take  care  of  our  actual  needs  in  the 
last  three  years. 

Is  Europe  going  to  sit  quietly  by  and  let  this 
great  market  in  the  United  States  stay  un- 
touched ? 

When  a man  is  in  debt  he  has  to  work  harder 
than  at  any  other  time,  and  all  Europe  is  loaded 
down  with  war  debts.  And  think  of  de- 
mobilization— the  millions  returning  from 
the  trenches  who  will  demand  peace-time  em- 
ployment as  a reward  for  war-time  service ! 
The  wheels  of  industry  will  turn  faster  and 
faster.  There  will  be  such  a downpour  of 
merchandise  as  the  world  has  never  seen.  This 
country  will  be  flooded  with  goods. 

Our  own  manufacturers  will  redouble  their 
efforts  to  hold  their  own.  Where  now  you  have 
some  difficulty  in  taking  care  of  your  trade  and 
are  proof  against  competition,  the  cry  then  will 
be  “more  stores”  and  a price  war  may  result 
as  tremendous  in  its  way  and  as  profound  in 
its  influence  as  the  martial  struggle  of  today. 

Our  advice  is : Don’t  be  caught  with 

shelves  loaded  with  goods  on  which  prices  must 

* Copyright,  1917,  Wilmer  Atkinson  Company. 
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SCALES,  CANISTERS,  SHOW  CASES,  REFRIGERATORS,  Etc. 
ELECTRIC  COFFEE  MILLS 

IS 
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Write  for  complete  Cataloged 

1 

pi 

April,  1918 


THE  TEA  AND  COFFEE  TRADE  JOURNAL 


393 


UNIVERSAL 


ELECTRIC 

COFFEE 

MILLS 


E-951 

COUNTER 

TYPE 

$190. 00 

Cuts  5 lbs. 
per 

Minute 


A Universal  Mill  will  put  money  in  your  till. 

ORDER  FROM  YOUR  JOBBER. 

LANDERS,  FRARY  & CLARK,  New  Britain,  Conn. 


IMPERATOR  COFFEE 

A blend  of  some  of  the  finest  coffees 
grown.  It  '‘rules”  in  the  realm  of 
coffeedom,  thus  deserving  its  name. 

Make  your  store  headquarters  for  “Imperator’ 
coffee  in  your  town.  We  are  looking  for  the  most 
representative  retail  concern  in  each  city  or  town  of 
the  United  States  to  take  the  exclusive  agency  for 
this  sales  building  coffee.  Write  for  particulars. 

JABURG  BROS.,  New  York 

IMPORTERS 


NEW  ORLEANS 
The  Logical  Coffee  Port 
Home  of 

Alameda  Coffee 

Sold  only  in  1 and  3-lb.  Tins 
Under  Our  Trade-Mark 

CAREFULLY  SELECTED  for 
PARTICULAR  TRADE 

Mr.  GROCER,  put  YOUR  TRADE 
WISE 

MERCHANTS’  COFFEE  CO. 

OF  NEW  ORLEANS,  Ltd. 

New  Orleans 

B.  C.  CASANAS,  Prest. 
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be  cut  again  and  again  to  move  them — unknown, 
unbranded,  unbacked  goods.  Most  anything  can 
be  sold,  at  least  once,  when  goods  are  scarce, 
but  when  goods  are  plentiful  people  buy  what 
they  know  about  and  what  they  want — things 
that  are  advertised  and  then  called  for  by  name. 

When  the  downpour  comes  you  will  need  a 
roof  over  your  head.  Right  now  you  want  to 
lay  the  foundation  and  build  the  walls  to  sup- 
port that  roof.  Build  out  of  advertised,  stand- 
ardized, trade-marked  goods  and  your  business 
will  be  storm-proof  and  panic-proof,  when  the 
war  ends. 

Fortunate  indeed  will  be  the  merchant  who, 
when  peace  comes,  has  established  trade  rela- 
tions with  manufacturers  whose  goods  the  people 
know — goods  steadily  and  constantly  advertised 
* * * throughout  the  duration  of  the  war- 

lines  which  the  people  buy  because  of  steadily 
maintained  quality. 

Right  now  we  think  you  will  do  well  to  be 
standardizing  stock  so  that  when  the  war  is 
over  you  will  be  immune  from  the  ravages  of 
the  price-cutting  fever  that  is  bound  to  attack 
those  of  your  competitors  who  lack  your  fore- 
sight. Remember,  the  strength  of  your  bus- 
iness is  in  proportion  to  the  amount  of  stan- 
dardized, advertised  merchandise  in  your  stock. 

^ Buy  Liberty  Bonds  ^ 

A GROCER’S  “WAR  DEPARTMENT” 

A large  general  store  in  Rochester,  N.  Y.,  has  es- 
tablished a “War  Department”  for  the  purpose  of 
keeping  food  conservation  matters  constantly  be- 
fore the  public.  Food-saving  literature  and  con- 
servation recipes  are  distributed  and  substitute 
foods  exhibited. 

^ Buy  Liberty  Bonds  ^ 

The  Huns  are  after  your  tea  and  coffee  busi- 
ness, and  they’ll  get  it,  too,  if  you  don’t  do  your 
bit  to  prevent  it.  Buy  Liberty  Bonds. 


TRADE  GETTERS 


A Series  of  Business  Winning  Plans  that  Have 
Been  Tried  and  Found  Successful  in 
Different  Parts  of  the  Country* 

By  Frank  Farrington 

YOU  can  attract  attention  to  your  advertise- 
ments by  running  across  the  middle  of  each, 
in  large  type,  a conundrum  having  local  signifi- 
cance, referring  to  local  conditions.  Devise  some- 
thing that  will  have  an  interest  and  still  will  not 
cause  a laugh  at  any  person.  Say  that  the  answer 
will  be  posted  on  a bulletin  board  inside  of  your 
store.  This  will  help  to  bring  in  the  curious. 
Perhaps  you  will  be  clever  enough  to  spell  out 
the  answer  in  rebus  form  in  goods  in  the  store 
window,  which  would  create  greater  interest  and 
bring  more  people  to  see  it. 


The  Best  Bargain 

In  connection  with  some  kind  of  a bargain  sale 
you  may  hold,  offer  a prize  to  be  awarded  after 
the  sale  to  the  person  who  proves  most  satisfac- 
torily by  a letter  to  you  that  she  received  the 
best  bargain  given  during  the  sale.  The  “Best 
Bargain”  is  not  to  be  chosen  so  much  on  a value 
basis  as  on  the  basis  of  the  evidence  brought  forth 
in  the  letter. 


Punch  Card  Plan 

The  card  with  ten  dollars  or  so  in  small  sums 
printed  around  the  margin,  a premium  to  be  given 
when  the  customer  has  bought  enough  to  have 
the  whole  amount  punched  out,  is  not  a new  plan, 
though  it  usually  proves  a pretty  good  one  in  the 
smaller  communities.  A variation  of  the  plan 
which  may  have  additional  business-getting  power 
is  to  give  out  these  cards  to  the  children,  writing 
each  child’s  name  on  the  card  when  presented, 
and  having  the  youngster  give  it  to  some  older 

* Copyright  by  Frank  Farrington. 


FLAVORING  EXTRACTS 


Largest  Selling  Brand  THE  U-  S 

Awarded 

Highest  and  Only  Grand  Prix  at  the 
Panama-Pacific  Exposition,  also 
15  other  highest  awards  for 
Purity,  Strength  and  Fine  Flavor 
Prices  10c.,  25c.,  35c.,  50c,  $1.00 

C.  F.  SAUER  CO.,  Richmond, Va. 


April,  1918 


THE  TEA  AND  COFFEE  TRADE  JOURNAL 


395 


Avoiding'  Sugar  Waste 

No  article  sold  in  grocery  stores  affords  more  oppor- 
tunity for  waste  than  loose  sugar. 

In  no  other  staple  food  is  waste  avoided  more  completely 
than  in  M 


‘ftotnffl0 


Package 

Sugars 


The  sturdy  cartons  and  cotton  bags  prevent  spillage  and 
breakage— save  the  use  of  paper  bags  and  twine— save  the 
time  of  scooping,  weighing  and  wrapping.  They  are  best 
for  both  grocer  and  consumer. 


American  Sugar  Refining  Company 

“Sweeten  it  with  Domino 99 

Granulated,  Tablet,  Powdered,  Confectioner!,  Brown 


START  YOUR  SPRING  DRIVE 

WITH  DWIGHT’S  LEMON  PIE  FILLING 

Guaranteed  to  make  better  pies  than 
can  be  made  from  fresh  lemons  or  money 
refunded. 

It  makes  other  desserts  as  well.  En- 
dorsed by  hundreds  of  Wagon  Route  Tea 
and  Coffee  men,  as  their  best  selling 
Specialty. 

ASK  US  FOR  A SAMPLE 

WOLVERINE  SPICE  CO. 

Grand  Rapids,  Mich. 
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acquaintance,  with  the  request  that  the  card  be 
used  when  buying  at  your  store.  The  key  to  the 
plan  is  that  when  the  amount  is  traded  out  the 
child  whose  name  is  on  the  card  is  entitled  to  a 
prize,  perhaps  a pair  of  skates  or  a ball  or  a doll, 
or  a baseball  glove.  The  child  will  keep  the  older 
person  reminded  of  the  card,  and  there  will  be  a 
pretty  frequent  boost  given  to  your  business  by 
the  children  who  will  be  working  for  you. 


Walnut  Shell  Advertising 
Remove  the  meat  from  a lot  of  English  walnuts 
and  insert  in  each  a circular  and  glue  the  shells 
together  again.  Mail  them  out  in  little  boxes  to 
the  people  you  want  to  reach  with  a novel,  inter- 
esting stunt.  Head  the  advertisement,  “This  is 
no  joke.”  The  novelty  of  the  plan  will  secure  a 
reading  for  whatever  message  you  care  enough 
about  sending  to  put  up  in  this  form.  The  ex- 
pense of  the  undertaking  will  not  be  great,  but  the 
labor  involved  will  make  it  a plan  suitable  only 
for  a small  mailing  list. 


Enlisting  the  Hotel's  Help 
Here  is  a plan  for  getting  the  hotel  people  to 
help  you  secure  trade  from  the  traveling  public. 
It  consists  in  a card  giving  the  name  of  your  store 
and  mention  of  your  line  of  goods.  It  reads  some- 
thing like  the  following : “Bring  this  card  with 

you  to  our  store  and  we  will  endorse  on  it  the 
amount  of  your  purchases.  Then  when  you  pay 
your  hotel  bill  you  will  give  up  the  card  and  the 
manager  of  the  hotel  will  allow  you  10  per  cent 
( ?)  of  its  amount  on  your  bill.”  The  percentage 
allowance  may  be  made  whatever  seems  desirable. 
Add  a line,  “We  welcome  the  trade  of  strangers 
in  town,  and  it  will  give  us  pleasure  to  be  able  to 
be  of  service  to  you  at  any  time  while  you  are 
here.” 


&ant  &fct)ertis;ementg 


Subscribers  are  entitled  to  one  free  insertion  in  this  de- 
partment during  the  year. 

Classified  want  advertisements  under  regular  heading  $2 
ter  twenty -five  words  or  less.  Additional  words  four  cents 
each.  Payable  cash  with  order. 


Help  Mantel) 

WANTED — Superintendent  for  coffee  roasting  plant. 
Must  have  thorough  knowledge  of  roasting,  packing  and 
weighing  machinery  and  know  how  to  handle  help. 
Fine  proposition  for  right  man.  Address  Box  423,  care 
of  The  Tea  and  Coffee  Trade  Journal. 


Situations;  ^anteb 


AGENCIES  WANTED — Representation  in  Montreal  for 
high-grade  teas  and  coffees  is  desired  by  John  E.  Tur- 
ton,  Commission  Merchant,  55  St.  Francois  Xavier  street, 
Montreal,  Canada. 


Jffltecellaneoug 

FOR  SALE — Owing  to  relocating  our  business  out  of 
New  York  'City,  we  will  sell,  very  cheap,  our  roasting 
plant,  which  is  in  A-l  condition,  consisting  of  Burns 
two-bag  roaster,  fan,  stoner,  cooler  and  green  coffee 
milling  machine,  hoppers,  shafting  and  10-H.  P.  motor. 
Complete  outfit;  good  chance  to  secure  a bargain.  Ad- 
dress Box  424,  care  of  The  Tea  and  Coffee  Trade 
Journal. 

FOR  SALE — Two  Hobart  double  coffee  grinders,  alter- 
nating current,  60  cycles,  110  volts,  used  eight  months. 
In  fine  order;  cost  $300;  we  offer  at  half  price.  Royal 
Electric  Co.,  325  E.  Third  street,  Cincinnati,  Ohio. 

FOR  SALE — Royal  coffee  mill,  good  as  new,  capacity  80 
pounds  per  hour.  Price  $75;  first  cost  $130.  Address 
C.  W.  Rodger,  445  Lincoln  avenue,  Royal  Oak,  Mich. 

FOR  SALE — One  500-pound,  second-hand  tea-mixing  ma- 
chine. Bargain.  Address  W.  L.  Sanders,  483  Green- 
wich street,  New  York  City. 

WANTED — To  hear  from  owner  of  good  business  for 
sale.  State  cash  price;  full  description.  D.  F.  Bush, 
Minneapolis,  Minn. 


Write  for 
PREMIUM 

CATALOGUE 

EUREKA  COFFEE  CO. 

BUFFALO,  N.  Y. 

NEW  PROCESS 
DRY  ROAST  JJ 

I REFINED,  SOLUBLE  Coflee  | 

r E 

It  is  the  only  coffee  the  soldier  can  serve  to  himself  when  in  camp,  trench  and  I 
| dug-out.  Even  without  milk  or  sugar  he  can  have  the  stimulating  benefits  of  | 
I a cup  of  coffee.  It  will  add  to  his  comfort  and  relieve  his  fatigue. 

SAVES:  WASTE,  TIME,  TROUBLE,  HEALTH 
DISSOLVES  INSTANTLY  IN  EITHER  HOT  OR  COLD  WATER 

All  the  crystallized  goodness  that  is  in  the  coffee  berry  that  is  good  to  use — § 

1 the  part  with  the  flavor. 

FEATURE  IT  FOR  THE  SOLDIERS 


1 
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Safeguarding  Sugar 

Because  of  the  volume  of  his  6ugar  busi- 
ness, every  grocer  should  take  particular 
care  that  no  sugar  is  wasted. 

Franklin  Package  Sugars  in  machine- 
packed  cartons  and  cotton  bags  are  a positive 
safeguard  against  spilled  sugar,  broken  paper 
bags  and  overweight.  They  also  save  labor, 
paper  bags  and  twine. 


The  Franklin  Sugar  Refining  Company 

PHILADELPHIA 

A Franklin  Cane  Sugar  for  every  use9 9 

Granulated,  Dainty  Lumps,  Powdered,  Confectioners,  Brown 


The  Best  Asset  of  a 
Grocery  Business  is 
Satisfied  Customers 

Baker’s  Cocoa 
and  Chocolate 

® Preparations  are  re- 
(O  liable,  always  of 
^^^^uniformly  high 
quality,  easily  sold, 
B|i)|S  in  constant  d e - 
J mand;  the  stand- 
REG.  U.  S.  ards  of  the  trade. 

PAT. OFF. 

ALWAYS  SATISFACTORY 
Walter  Baker  & Co.  Ltd. 

Established  1780  Dorchester,  Mass. 


WARNER’S  MACARONI 

A High  Grade' All  Durum  Semolina  Product  that  can 
be  profitably  Retailed  at  10c.  Per  Package. 

WARNER  MACARONI  COMPANY,  Inc. 
Sales  Office:  SYRACUSE,  N.  Y. 


S.  A.  SCHONBRUNN  $ CO. 

83  Front  Street,  New  York 
rm  porters  and  ^ 

* 'Roasters  of  ^O/^ee 

DISTRIBUTORS  OF  COFFEE  OF  QUALITY 

Samples  and  prices  that  will  bear  competition,  furnished 
on  request. 


include  every 
Known  variety 
of  Biscuits 
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Wholesale  and  Retail 

i4s  of  April  3 , 1918 

Prices  to  Wholesalers 

GREEN  COFFEE 
(250  Bags  or  Over) 


Brazil  Grades. 


Santos  7. 


10*3 
10  ** 
11  Vi 
11** 
11 *3 
115* 

9** 

10 
10** 
10*4 
10** 

11 


(No  Rio  Cup 
Selections) 


Green  Coffee,  Mild  Grades — Line  or  Grade  Prices — 
(250  Bags 


Maracaibo — 
Truxillos . . 
Bocono.. . . 

Tovar 

Merida. 


.io5*@n*3 

,105*@11*3 

,io5*@ii)3 

12  @13 


do  washed 1 2*3  @ 14 


Cucuta — 

Ordinary 10*3  @11 

Fair  to  good 11*3@12*3 

Prime  to  choice.. . 125*@13*3 
do  washed 12*3  @13 

{Laguayra — 

Caracas 10*3  @10  5* 

do  washed 115*  @13 

Porto  Cabello....  10  @10*3 
do  washed 11  @12 

Colombian — 

Ocana 10  **@11 

Bucaramanga. . . .11  @13*3 

do  washed....  13  @14*3 

tTolima 12  @14 

fBogotas- 11  @15*3 

tMedelin 11  **@18 

fManizales 10*3@16** 

Cauca @. . . . 

Mexican — 

{Cordoba 9*3@  95* 

do  washed....  12**@13** 

{Coatepec 12**  @14 

{do  washed 12  @14 

{Oaxaca 10  @10*3 

{do  washed...  12  @14 


or  Over) 

Central  America — 

{Costa  Rica — 

Common 8**@10** 

Fair  to  good 11J*@12** 

Prime  to  choice  . .125*@135* 
San  Salvador 10  @11 


Nicaragua 10  **@105* 

do  washed 10  5*  @11 5* 

{Guatemala  Coban 

Common 8**@  9** 

Fair  to  good 11  @115* 

Prime  to  choice.. . 12 *3 @13 
do  unwashed. . . 10**  @10  5* 
Puerto  Rico — 

{Unwashed 10**  @1 1 

Washed 11  **@13*3 

{Hayti — 

{Unwashed. . . ...9  @ 9*3 

{Washed 10*3@11*3 

{Jamaica — 

Ordinary 9**@  9*3 

G’d  ordinary 9*3@  95* 

Washed 10  @11 

East  India — 

Padanglnt 25  @26 

Corinche 24  @26 

Kroe 24*3  @25 

Timor 22*3  @23 

Private  Estate. . .25*3 @26*3 

Fancies 26  @28*3 

Abyssinian @ . . 

Mocha @.. 

Liberian — 

{Straits 13  @14*3 

{Surinam 13  @14*3 

Pamanoekin 13  @15 


{ Nominal  because  of  small  arrivals, 
t Common  to  fancy. 

TEAS. 

China  and  Japan — Line  Prices 
(75  or  More  Packages  of  One  Number) 

Formosa — Cont. 

Fancy 1.00  @1.20 


Foochow — 

Common..  .. 

Fair 

26*3  @ • • 

Good 

Superior 

. . . .26*3@. . 

Fine 

Formosa — 

Fair 

Good 

Superior 

Fine 

Finest 

Choice 

Choicest 

COUNTRY  GREEN 

Gunpowder — 

Extra 45  @60 

Fimts 42  @43 

Seconds @ 

Imperial — 

Firsts 45  @48 

Seconds 33  @35 

Thirds @ . . 

Young  Hyson- 
Extra 60  @55 


T 

Young  Hyson — Cont. 

Imperial — 

Firsts 

..44 

@45 

Firsts 

@40 

Seconds  

..35 

@36 

Seconds 

@36 

Thirds 

@34 

Thirds 

@33 

Hyson — 

Seconds 

..29 

@30 

Japan — 

Basket  fired.... 

..26 

@40 

Thirds 

@ 

Pan  fired 

@40 

PINGSUEY 

Congou — 

Gunpowder — 

Common 

..25 

@26 

Pinheads 

@45 

Good 

..27 

@28 

Extra  Firsts 

..40 

@41 

Superior 

..30 

@31 

Firsts 

@39 

Fine  to  finest . . 

..35 

@40 

:ed  Price. 

Seconds 

. 35 

@36 

Choice  to  choicest . 

,.50 

@75 

Thirds 

@30 

105* 

India  and 

Ceylon- 

—Line  Prices. 

11 

Pekoe  Souchong . . 

..34 

@35 

Darjeeling — 

Pekoe 

@40 

Fancy  Orange.. . 

,.40 

@85 

11** 

Orange  Pekoe 

..40 

@45 

Java — 

11  % 

Ceylon — 

Pekoe  Souchong . 

.25 

@26 

n*A 

115* 

Pekoe  Souchong . 

.33 

@35 

Pekoe 

..27 

@29 

Pekoe 

@42 

Orange  Pekoe . . 

..31 

@35 

Orange  Pekoe. . . 

.38 

@45 

B.  O.  Pekoe 

..36 

@50 

SPICES — First-Hand  Prices. 


.25  @25** 

...  @.. 
...  @.. 
...  @.. 

. 25*3@.  . 

.285*@29 
...  @.. 
...  @.. 

@28*3 


@53 


Black  Peppers — Cassia. — 

Singapore 25  @25  **  Saigon,  rolls . 

Acheen  A @..  China,  rolls. 

Acheen  B . . . . . 

Acheen  C 

Lampong 

White  Peppers — 

Singapore 

Penang 

Siam 

Heavy — 

Aleppy 28 

Tellicherry 28 

Cloves — 

Zanzibar 48 

Amboyna 50 

Penang..- @60 

Pimento 7*3@  75* 

Red  Peppers — 

Mombassa 26  @27 

Japan 16  @17 

CHICORY — First-Hand  Prices. 

Domestic,  granulated,  coarse  or  medium,  in  bags. . 

In  barrels 

Best  English,  in  barrels 

Domestic  yellow  roll 

COCOA — First-Hand  Prices. 

Accra 125*@135* 

African 14  @14*3 

Bahia 13*3@14** 

Caracas 14**  @14  5*  Maracaibo 22 

Guayaquil — Para 13 

Arriba 135*@14  Sanchez 14 

Machala 13**@13*3  St.  Vincent 

Caraques 13  **@13*3  Sa  vanilla 

Cuban 13  @13*3  Surinam 14 

Dominica @ . . Trinidad 14 


.0  @51 
8 @19 

do  seal,  bk. . .17 *3 @18 

Kwangsi 25  @.. 

Batavia,  Ext 28  @.. 

do  short  stick 26  @ . . 

Cinnamon — 

Ceylon @ 

Ginger — 

Japan 13*3@14 

Cochin— ABC. ...  16  *3  @17 

do  D 16 

Lemon 16*3  @17 

African 14*3  @15 

Jamaica,  g’g 17*3  @20 

Nutmegs — 

75s  to  80s 30  @32 

105s  to  110s 26*3  @27 

Mace 45  @53 


@20 


8 


Grenada @ 

Hayti 12**@12*3 

Jamaica 12*3  @13 

' ' @26 
@l£*3 
@14*3 


@14*3 

@14*3 


Kind  of  Coffee. 


Prices  to  Retailers 

Coffee 

(Bag  Lots— 130  Pounds.) 


Green 


Roasted. 


Rio 

Maracaibo. . . . 

Caracas 

Bucaramanga . 

Bogotas 

Mexican 


Guatemala. 


Java. 


From 

To 

From 

To 

11*3 

14*3 

13*3 

17*3 

11 

9*3 

14 

12*3 

15*3 

12 

17** 

15*3 

12 

18 

16 

22 

13 

17 

165* 

21 

13*3 

18 

165* 

22 

1433 

19 

175* 

23** 

12*3 

19 

18 

23** 

13*3 

17 

165* 

21 

12*3 

12 

17*3 

13*3 

16 

15 

21*3 

165* 

27 

33 

41 

43 

35 

34 

41 

42 

35 

33 

345* 

40 

26 

33 

31*3 

40 

14 

18*3 

17 

23** 

Formosa 

Foochow 

Congou 

India 

Ceylon 

Gunpowder. . 
Young  Hyson . 


TEAS. 

(Single  Package  Lots.) 


From 

30 

28 

28 

24 

25 
40 
45 
35 
30 


To 

46 

41 

40 

45 

45 

50 

55 

40 

43 
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How  much  were  you  short  in  your 


cash  last  night? 


How  much  are  you  usually  short? 

Do  you  always  know  who  is  respon- 
sible for  the  shortages? 

Did  you  ever  try  to  figure  out  how 
much  you  lose  this  way? 

Every  time  you  are  short  in  your  cash 
it  is  proof  that  some  one  is  careless. 

A careless  clerk  is  apt  to  forget  to 
charge  goods  sold  on  credit.  And  the 
loss  is  yours. 


Or  he  makes  mistakes  that  lead  to  dis- 
putes with  customers.  Sometimes  you  lose 
good  customers  that  way. 

An  up-to-date  National  Cash  Register 
prevents  mistakes  in  change. 

It  protects  your  profits.  It  makes  each 
clerk  responsible  for  every  sale  he  makes. 

Enforcing  accuracy  is  only  one  of  the 
many  advantages  a National  Cash  Register 
will  give  you. 


A National  Cash  Register  and  the  N.  C.  R.  Credit  File  will  give 
you  complete  control  of  your  business . 


Sign  and  mail  this  coupon  today. 

To  Dept.  11802 

National  Cash  Register  Company,  Dayton,  Ohio 

Please  send  me  full  particulars  about  the 
N.  C.  R.  System  for  a grocery  store. 


Name. 


An  N.  C.  R.  Receipt  makes  every 

customer  the  merchant’s  inspector.  Address. 
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Satisfactory  sugar  makes  and  keeps  satisfied 
customers.  That  means  sugar  perfect  in 
sweetening  power,  even  in  texture,  of  spark- 
ling pure  white  crystals,  and  free  from  dirt. 

That  means  sugar  from  the  Warner  Re- 
finery, because  only  pure  cane  is  used  and 
our  modern  refinery  insures  a perfect  pro- 
duct, refined  and  packed  under  conditions 
of  absolute  cleanliness  and  up-to-the-min- 
ute efficiency. 

This  applies  with  equal  force  to  all  kinds 
of  Warner  Sugar — extra  granulated  in 
convenient,  attractive  2 lb.  and  5 lb. 
cartons,  dainty  cubes  for  coHee  and  tea  or 
any  of  our  27  kinds  in  bags,  barrels  or  boxes. 


WARNER  SUGAR  REFINING  CO. 
79  Wall  Street,  New  York 


granulated 


Jump  square-footed  into  this  Shaw - 
Walker  drawer — it  can’t  be  hurt l 


ShawWalker 

Steel 

l-etter  Files 

Skyscrapers  in  minia- 

ture,  having  girders,  cross- 
pieces, sills,  etc.,  of  channel- 
steel,  interlocking  and  bracing 
each  other  against  strain. 

In  addition,  it  is  solid  one- 
piece  steel — made  so  by  elec- 
tric spot-welding.  No  nuts- — 
no  bolts — no  rivets — no  rods 
— no  screws. 

Drawers  non-rebounding — 
stay  closed  without  superfluous 
mechanism.  Will  run  silent, 
smooth  and  speedy  100  years 
without  repair  or  attention. 

Highest  awards  San  Francisco 
and  San  Diego  Expositions.  You 
will  understand  why  when  you  ex- 
amine a Shaw-V/alker  File  beside 
your  old  equipment.  You  will  al$o 
understand  our  guarantee:  Money 

back  if  it  isn’t  the  best  file  you 
ever  owned. 
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EVERYBODY  Likes  SUMOREI 


EVERYBODY  WWs  SUMORE 


Your  Prospective  Customers 

are  listed  in  our  Catalog  of  99%  guaranteed  Mailing 
Lists.  It  also  contains  vital  suggestions  how  to  ad- 
vertise and  sell  profitably  by  mail.  Counts  and 
prices  given  on  6000  different  national  Lists,  cover- 
ing all  classes;  for  instance,  Farmers,  Noodle  Mfrs., 
Hardware  Dlrs.,  Zinc  Mines,  etc*  This  valuable 
Reference  Book  free.  Write  for  it. 

Strengthen  Your  Advertising  Literature. 

Our  Analytical  Advertising  Counsel  and  Sales 
Promotion  Service  will  improve  both  your  plan 
and  copy,  thus  insuring  maximum  profits. 
Submit  your  literature  for  preliminary  anal- 
ysis and  quotation — no  obligation. 


Ross-Gould 

Mailing 

Lists  St.  Louis 


i 


M 

m 


vmmmmmKmM 

KAFFEEHAGS 


NOT  a substitute 

but  real  coffee  with 
95%  of  the  caffeine 
removed. 

Prepared  at  New  Brunswick,  N.  i. 
Sold  by  grocers  everywhere. 
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Our  April  Evening  Chat  with 
our  many  thousand 
grocer  friends 
1918 

A Word  to  Mr.  Government  Censor! 

Honored  Sir: 

Why  are  our  Papers  Headlined  with  News  from  the  Kaiser 
every  Morning  and  Evening  Twenty-four  or  Forty-eight  hours  before 
we  hear  from  General  Haig  and  General  Pershing? 

Americans  don’t  care  to  go  to  William  II.  for  his  Views  of  God, 
his  Version  of  Battles  or  his  Opinion  of  the  Allies.  Please  cut  it 
out,  or  at  least  don’t  give  it  first  place.  This  is  the  time  to  WAIT 

Keep  the  Tongue  Still  much  of  the  time Work  our  best 

at  our  Daily  Stunt Pray  “as  best  we  know  how” Grit 

our  Teeth Believe  in  Jehovah  and  in  our  Splendid  Allies,  who 

have  been  up  to  their  elbows  for  Three  Years,  fighting  by  them- 
selves, the  Battle  for  World  Liberty  and  Peace. 

— Continued  on  the  next  page. 
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As  for  “Our  Own  Boys”  (Bless  Them)  they  ask  no  Fears  or 
Tears.  They  know  why  they  went  and  are  ready  to  pay  the  price. 
A race  of  American  Heroes  never  over-matched.  Hats  off  to  them. 
CAN  WE  WAIT? 

As  a quaint,  old  Englishman  said,  reverently,  “Jehovah  doesn’t 
balance  His  books  every  Saturday  night.”  Often  to  our  Short 
Sight,  He  seems  to  handicap  Himself  by  letting  every  son  of  Adam 
do  as  he  pleases;  but  give  Him  time.  We  sometimes  forget,  HE 
ALWAYS  HAS  “THE  LAST  WORD.” 

All  this  calls  us  to  our  own  best  Service.  Our  Boys  and  Girls 
(splendid  young  people,  we  are  “as  proud  of  them  as  we  can  stick”), 
our  own  America  and  the  rest  of  the  Civilized  World  threatened 
with  overmastering  Greed,  Brutality  and  Lust  of  Power.  Let  us 
quietly  play  our  best  game  in  all  the  little  things  of  daily  life. 

WAITING!  HOPING!  BELIEVING! 

Victory  at  length  will  be  worth  the  price. 

Your  Sincere  Friends, 


Nos.  260-262-264-266-268-270-272  Mott  Street, 

New  York  City. 

United  States  Food  Administration  License,  No.  GO  6116. 


We  are  trying  to  do  the  best  we  can  in  Mott 
Street  in  our  daily  round.  Can  we  help  you? 

All  Orders  received  by  One  o’Clock  can  be  shipped  the  same  afternoon. 
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The  1st  of  May 

Thrift  Stamp  Day 

In  The  U.  S.  A. 


The  Active  Go-operation  of  Every  Reader  of 
The  Tea  and  Coffee  Trade  Journal 
Is  Urgently  Requested  To  Make  It  A Success 


May  1st,  1918,  will  be  observed  through- 
out the  United  States  as  Thrift  Stamp  Day! 
On  that  day  retail  stores  everywhere  in 
every  line  of  business  will  ask  customers  to 
take  part  of  their  change  in  Thrift 
Stamps!  It  will  be  patriotic  for  every 
man,  woman  and  child  to  accept  at  least 
one  Thrift  Stamp  as  change  on  every  pur- 
chase made  that  day — and  to  make  as 
many  purchases  as  possible  on  May  1st. 

Here  is  a big,  practical  way  of  getting 
millions  of  Thrift  Stamps  into  the  hands  of 
the  people  of  the  United  States,  and  of  in- 
suring the  success  of  the  Government’s  War 
Savings  Stamps  campaign.  Thrift  Stamp 
Day  will  help  everyone.  It  will  prove  a 
tremendous  boost  to  business.  On  May 
1st,  1918,  the  nation  should  do  the  biggest 
total  retail  business  of  any  single  day  in  our 
history!  The  beneficial  habit  of  Thrift 
will  be  sown  broadcast  among  the  citizens 


of  the  U.  S.  A.!  Most  important  of  all, 
Uncle  Sam  will  be  furnished  with  the  sin- 
ews of  War  and  Victory! 

American  business  must  go  “over  the 
top”  at  once  in  a quick  drive  to  make 
Thrift  Stamp  Day  an  overwhelming  suc- 
cess. You  wholesalers,  you  jobbers,  you 
salesmen,  must  talk  Thrift  Stamp  Day 
among  your  trade,  arouse  the  enthuisasm 
of  the  retailers,  the  storekeepers,  the  clerks 
behind  the  counters.  Uncle  Sam  needs 
your  help.  A practical  plan  has  been 
prepared  showing  how  each  one  of  you  can 
“ do  your  bit”  to  make  Thrift  Stamp  Day  a 
red  letter  day  in  American  business  annals. 
Write  for  this  plan  today  without  fail. 
Remember,  in  helping  Uncle  Sam  you  are 
helping  business  and  helping  yourselves. 
Address  Mr.  W.  Ward  Smith,  National 
War  Savings  Committee,  51  Chambers  St., 
New  York  City. 


•ws.s. 

WAR  SAVINGS  STAMPS 

ISSUED  BY  THE 

UNITED  STATES 
GOVERNMENT 


NATIONAL  WAR  SAVINGS 
COMMITTEE 

51  Chambers  St.,  New  York 

[This  page  is  contributed  by  the  Publisher] 
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AND 

NOVELTIES 


SEASONABLE  PREMIUMS 

Brief  Descriptions  of  Some  of  the  Desirable 
Specialties  Being  Featured  for 
the  Warm  Months 


1V/IANY  distributers  of  premiums  are  concen- 
trating  on  specialties  that  are  designed  par- 
ticularly to  meet  the  needs  of  warm  weather.  The 
market  this  year  affords  a wide  choice  of  articles, 
some  of  which  are  new  to  the  tea  and  coffee  trade 
and  to  consumers.  In  the  following  paragraphs 
are  descriptions  of  representative  items  which  are 
being  featured  by  manufacturers  at  this  time. 

Cameras 

Cameras  always  have  a strong  appeal  for  vaca- 
tionists. In  fact  many  feel  that  a trip  to  the  shore 
or  the  mountains  is  incomplete  without  one.  The 
Eastman  Kodak  Company,  Rochester,  N.  Y.,  is 
offering  Premos  in  both  the  box  and  folding  type, 
the  retail  prices  ranging  from  $i  to  $13.  They 
take  either  the  roll  film  cartridge  or  film  packs. 


Outdoor  Toys  and  Games 
Tops  are  still  “fashionable”  among  the  children. 
A new  one  on  the  market  is  the  Rainbow  Top, 
which  has  colored  discs  to  give  the  effect  of  a 
whirling  rainbow  while  spinning.  It  changes 
colors  automatically,  and  will  spin  for  about  ten 
minutes.  It  retails  for  10  cents,  and  is  sold  for 
premium  purposes  by  the  Western  Toy  & Novelty 
Company,  160  North  Wells  street,  Chicago. 

Another  novelty  is  the  Flying  Top,  which  may 
be  spun  like  an  ordinary  top  or  can  be  made  to 
fly  through  the  air  and  land  on  its  peg,  spinning. 
It  is  set  in  motion  without  string  or  spring.  They 
are  sold  by  Chas.  Schindler,  1401  West  Delaware 
street,  Toledo,  Ohio. 


Toy  Balloons 

The  Eagle  Rubber  Company,  Ashland,  Ohio, 
manufacturer  of  toy  rubber  ballons  for  premium 
use,  says : “The  offer  of  toy  ballons  as  premiums 
never  fails  to  create  a commotion  among  the 


youngsters.  By  the  time  you  have  given  away  a 
half  dozen  every  boy  and  girl  in  the  neighborhood 
knows  about  your  offer,  and  straightaway  becomes 
an  enthusiastic  solicitor  for  you,  urging  mother 
and  father  to  trade  at  your  store,  where  they  give 
‘toy  balloons  for  nothing.’  ” Balloons  of  this  type 
are  also  made  by  the  Western  Reserve  Rubber 
Company,  Akron,  Ohio;  the  Oak  Rubber  Com- 
pany, Ravenna,  Ohio ; the  Gregory  Rubber  Com- 
pany, Akron,  Ohio,  and  the  Howe  Baumann  Rub- 
ber Company,  Newark,  N.  J. 


Roller  Skates 

The  Chicago  Roller  Skate  Company,  224  North 
Ada  street,  Chicago,  is  making  a special  drive  on 
its  roller  skates,  offering  a wide  variety  for  both 
boys  and  girls,  from  the  low-priced  to  the  high- 
grade  professional  kind. 

Children’s  Propeller  Vehicle 

A premium  specialty  that  will  appeal  to  children 
in  all  walks  of  life  is  the  propeller  vehicle,  several 
varieties  of  which  are  now  available.  The  H.  C. 
White  Company,  45  West  Thirty-fourth  street, 
New  York,  manufactures  the  well-known  “Kiddie- 
Kar.”  There  is  the  “Bonnie  Car,”  which  is  of- 
fered by  E.  I.  Horsman  Company,  11  Union 
Square,  New  York.  The  “Uajustit”  is  another 
type,  which  can  be  adjusted  to  four  different  sizes 
to  meet  the  requirements  of  children  of  all  ages. 
It  is  sold  by  the  Adjustable  Sales  Corporation, 
1050  Jay  street.  Chicago.  The  “Ro-La-Go,”  offered 
by  Wilkinson  & Morris  Company,  Huntington, 
W.  Va.,  is  a propeller  vehicle  on  which  the  child 
lies  full  length  and  propels  and  steers  the  car  by 
handles  attached  to  the  front  wheel.  Morton  E. 
Converse  & Son,  W'inchendon,  Mass.,  make  the 
“Kiddie  Horse,”  another  type  of  child’s  propeller 
car. 


Hammocks 

A hammock,  either  the  lawn  or  porch  type,  is 
almost  a summer-time  necessity  and  is  generally 
in  big  demand.  The  Hohlfeld  Manufacturing 
Company,  Allegheny  avenue  and  Ninth  street, 
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Philadelphia,  produces  a large  variety  of  ham- 
mocks, ranging  from  the  familiar  woven  yarn 
kind  to  canvas  couch  type  for  lawn  and  porch. 
This  company  also  makes  the  “Sleepy  Hollow” 
Hamokradel  for  the  baby,  which,  as  its  name 
suggests,  is  an  outdoor  cradle;  with  stand  and  sun 
canopy. 

The  “La,  La-By”  is  both  an  indoor  and  outdoor 
swing  for  infants.  It  is  made  of  washable  canvas 
on  steel  frame  and-  can  be  hung  anywhere.  The 
“La,  La-By”  is  sold  by  B.  Coleman-Silver’s  Com- 
pany, 54  West  Lake  street,  Chicago,  and  is  being 
featured  especially  for  premium  purposes. 


Summer-Time  Household  Specialties 
Ice  picks  and  fly  swatters  make  two  popular 
premium  items.  The  W.  H.  Dollar  Manufactur- 
ing Company,  Camden,  N.  J.,  is  featuring  both  of 
these  specialties  for  premium  purposes  and  at  low 
prices.  The  “Jumbo”  fly  swatter  is  offered  by  the 
Wilson-Hurd  Company,  Wausau,  Wis.,  and  is 
used  widely  throughout  the  country. 


Travelers’  Leather  Goods 
Travelers  are  always  interested  in  articles  that 
tend  to  make  their  journeys  pleasure  trips.  Bags 
are  a prime  necessity  on  all  occasions,  and  can 
be  had  for  premium  purposes  at  reasonable  prices 
despite  the  increased  cost  of  leather  goods  in 
general.  Joseph  Rubenstein,  1606  South  Craw- 
ford avenue,  Chicago,  is  offering  an  18-inch  split 
cowhide  leather  bag  as  a premium  specialty  at 
$2.25  each.  The  Ryan-Cushing  Company,  126 
Summer  street,  Boston,  Mass.,  is  offering  a wide 
choice  in  soft  leather  goods,  featuring  collar  bags 
and  collapsible  leather  collar  boxes  that  are  de- 
signed especially  for  travelers.  Another  popular 
item,  though  not  of  leather,  is  the  Midget  whisk 
broom,  which  is  SlA  inches  long  and  can  be  slipped 
easily  into  the  traveling  bag.  It  is  made  by  Silver- 
Chamberlin  Company,  Clayton,  N.  J. 


Ice  Cream  Freezers 

The  Acme  ice  cream  freezer  is  a timely  summer 
premium  now  being  featured  by  Steinfeld  Bros., 
1 16  West  Thirty-second  street,  New  York.  It  is 
made  of  metal,  weighs  only  two  and  a half  pounds, 
and  sells  for  $1.50.  The  manufacturers  state  that 
the  Acme  takes  less  ice  than  wooden  freezers,  for 
the  reason  "that  it  can  be  placed  in  the  ordinary 
refrigerator  after  the  cream  has  been  frozen,  thus 
saving  not  only  ice  but  time  and  labor  in  packing. 
Steinfeld  Bros,  are  offering  numerous  other  hot- 
weather  premium  items,  including  an  inexpensive 
combination  (5  in  1)  garden  tool  and  a complete 
line  of  refrigerators. 


VOLUME 
OF  CASH 
BUSINESS 

Right  now,  the  paramount 
issue  in  retailing  is  volume  of 
“quality  trade.”  Its  impor- 
tance is  felt  by  everyone. 

Cash  trade  is  the  real  “quality 
trade” — it  has  been  since  the 
first  sale  of  goods  was  made — 
its  value  is  known  and  granted. 
But,  how  to  obtain  new  cash 
patronage  and  induce  credit 
customers  to  “pay  as  they  buy” 
is  the  problem  between  you 
and  bigger,  better  business. 

Those  who  pay  cash  are  en- 
titled to  a preference  over  those 
who  do  not.  The  Sperry  System 
enables  you  to  show  your  ap- 
preciation in  the  most  practical 
and  substantial  way.  You  can 
discount  their  purchases  at  the 
time  the  sale  is  made,  and  please 
them  at  a minimum  cost  to 
you . 

As  a builder  of  good  will  and 
“quality  business”  for  the  mer- 
chant, and  promoter  of  thrift 
and  economy  in  the  home  the 
valuable  Green  Stamps 

serve  a mighty  important 
function. 

The 

Sperry  & Hutchinson 
Company 

2 West  Forty-fifth  Street 
New  York  City 
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SATISFIED  PEANUT  ROASTER  USERS 
ARE  OUR  BEST  ADVERTISEMENT 

Being  pioneers  in  peanut  machinery  construction,  we  are 
particularly  well  qualified  to  solve  the  peanut  roasting  problems 
of  the  trade.  We  believe  we  have  the  largest  variety  of  sizes 
and  styles  of  roasting  machinery  for  peanuts  (as  well  as  for 
coffee)  of  any  manufacturer  in  the  United  States.  We  design 
and  construct  special  peanut  roasting  plants  to  order  and  to 
meet  the  customer’s  peculiar  local  conditions. 

Here  are  the  names  of  some  satisfied  users  of  LAMBERT 
ROASTING  PLANTS.  They  are  representative  houses  and 
have  established  reputations  for  quality  peanut  butter  and  other 
peanut  butter  products.  They  are  only  a small  part  of  a long 
list  of  pleased  customers: 

Armour  & Co.,  Kansas  City. 

H.  D.  Lee  Mercantile  Co.,  Kansas  City. 

Lion  Fig  & Date  Co.,  Chicago. 

G.  A.  Reuter,  Chicago. 

Reid,  Murdoch  & Co.,  Chicago. 

Franklin  MacVeagh  & Co.,  Chicago. 

Gamble-Robinson  Co.,  Minneapolis. 

Fred  W.  Muth  Co.,  Cincinnati. 

Bel-Car-Mo  Nut  Butter  Co.,  Grand 
Rapids. 

Perkins  Bros.,  Bay  City,  Mich. 

John  G.Woodward  & Co.,  Council  Bluffs. 

The  Wm.  Edwards  Co.,  Cleveland. 

The  Weideman  Co.,  Cleveland. 

E.  K.  Pond  Packing  Co.,  Chicago. 

Halsell  Grocery  Co.,  McAlester,  Okla. 

Write  us  for  further  particulars . 

THE  LAMBERT  MACHINE  COMPANY 

Marshall  Michigan 


The  Royal  Peanut  Butter  Co.,  Cleveland. 
P.  Duff  & Sons,  Pittsburgh,  Pa. 

The  American  Peanut  Corporation, 
Norfolk,  Va. 

The  New  England  Supply  Co.,  Phila- 
delphia. 

The  Russell  Jobbers  Mills,  Oklahoma  City. 
Marston  & Martin,  Los  Angeles. 

California  Peanut  Co.,  San  Francisco. 
Lang  & Co.,  Portland,  Ore. 

The  Bowes  Co.,  Ltd.,  Toronto,  Can. 
Martin  Bros.  & Co.,  Denver,  Colo. 

C.  & J.  Jones,  Winnipeg,  Canada. 

Jackson  Vinegar  Co.,  Dubuque,  la. 

Miller  & Hart,  Chicago 

Dolan  Mercantile  Co.,  Atchison,  Kans. 
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WE  CALL  THE  LAMBERT  MACHINE 
THE  SEVEN  POINT  COFFEE  ROASTER 

BECAUSE 

POINT  NO.  1— It  is  an  INDIRECT  flame  gas  roaster  (the 
direct  flame  is  impracticable)  which  produces  a perfect  combus- 
tion of  gas,  eliminating  gas  odors,  being  most  economical  in 
the  actual  gas  consumption,  and,  at  the  same  time,  turns  out  a 
perfect  roasted  coffee. 

POINT  NO.  2 — It  is  the  Pioneer  INDIRECT  Flame  (under- 
neath) gas  roaster.  Coffee  roasters  play  safe  when  they  deal 
with  the  Pioneer  Manufacturer,  because  experience  counts. 

POINT  NO.  3— It  is  the  most  compact,  self-contained  two- 
bag  roaster  on  the  market.  This  means  that  it  is  a roaster 
complete  with  cooling  and  stoning  apparatus,  feed  hopper,  and 
elevator,  forming  a unit  well  adapted  to  the  customer  whose 
floor  space  is  limited. 

POINT  NO.  4 — It  is  of  substantial  construction  and  thoroughly 
insulated.  When  only  one  or  two  units  are  installed  no  brick 
work  is  required. 

POINT  NO.  5 — In  the  LAMBERT  Roaster  the  arrangement 
of  power  and  power  transmission  (i.  e.  the  placing  of  the  motor 
and  transmission  machinery)  is  so  well  thought  out  as  to  require 
the  minimum  of  horse  power,  thus  reducing  the  operating  cost 
proportionately  and  making  it  all  around  the  most  economical, 
self-contained,  coffee  roasting  outfit. 

POINT  NO.  6 — All  LAMBERT  Roasters  are  equipped  with 
hn  artificial  exhaust  which  practically  eliminates  the  smoke 
and  chaff  from  the  cylinder,  prevents  spotting  and  giving  an 
undesirable  flavor  to  the  roast. 

POINT  NO.  7 — The  simplicity  of  installation  commends  the 
LAMBERT  Roaster  to  buyers.  The  outfit  is  so  simply  de- 
signed that  any  competent  local  millwright  can  install  it  with 
the  aid  of  the  clear  cut  directions  that  accompany  it. 

Plans  for  coffee  roasting  equipment — large  or  small,  prepared 
and  submitted  on  application. 

THE  LAMBERT  MACHINE  COMPANY 

Marshall  Michigan 
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“in  all  of  the  years  that  we  have  done  busi- 
ness together  our  experience  has  been  that 
your  machines  always  prove  highly  efficient.” 
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Sept,  £9th, 
19  17. 


Jabez  Burns  & Sons* 

600  W.  43rd  St., 

Hew  York,  H.  Y. 

Gentlemen: 

In  reply  to  your  letter  of  the  £4th  inst.  we  de- 
sire to  say  that  the  ground  coffee  mixer  referred  to  is 
working  to  our  entire  satisfaction. 

It  is  hardly  necessary  for  us  to  make  this  state- 
ment, for  in  all  of  the  years  that  we  have  done  business  to- 
gether our  experience  has  been  that  your  machines  always 
prove  highly  efficient. 


Very  truly  yours, 

HILLS  BROS. 


.EMC:  VO 


We  wonder  we  haven’t  used  before  the  statement  in  this  letter 
which  we  emphasize  at  the  top  of  the  page,  as  it  expresses  so  well  the 
kind  of  service  we  try  to  give  the  coffee  roasting  trade. 

New  customers  come  to  us  with  confidence  because  old  customers 
— successful,  experienced,  enterprising,  critical  people — can  give  en- 
dorsements of  this  sort. 


JABEZ  BURNS  & SONS 


IFAve  &43dSt.NEW  YORK 
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The  letter  reproduced  herewith  shows 

A Special  Building  which  has 
Specially  Equipped  Departments 


ADDRESS  ALL  COMMUNICATIONS  TO  THE  COMPANY.  NOT  TO  INDIVIDUALS 


PHONE  SUPERIOR  94-00 
PRIVATE  EXCHANGE  ALL  DEPARTMENTS 


^51  TO  315  EAST  GRAND  AVENUE 

Wim#©  ^eb.  25,  19a8. 


Jabez  Burns  & Sons, 
11th  Ave.  and  43rd  St., 
New  York,  N.  Y. 

Gentlemen: - 


We  take  pleasure  in  advising  you  that  the  new 
oof  fee  roasting  equipment  which  you  installed  far  us  last 
year  is  working  to  our  satisfaction  in  every  particular.  1 
We  find  that  the  details  of  your  new  Jubilee  r casters  and 
the  tiptop  cooler  and  etoner  with  flexible-arm  oooler,  box 
oonneotion,  are  all  very  practioal  and  convenient, and  the 
results  we  are  getting  from  the  new  plant  are  all  that  we 
could  wish  for , 


The  cost  of  all  equipment  has  gone  up,  but  the  increased  working  value 
of  a correct  manufacturing  plant  is  much  greater  than  its  increased  cost. 

In  the  coffee  roasting  line,  if  you  know  WHAT  you  want  to  do 
we  can  always  show  you  HOW  it  can  most  efficiently  be  done. 

Our  mechanical  skill  makes  your  coffee  skill  effective. 


JABEZ  BURNS  & SONS 


IFAve.  &43dSt.NEW  YORK 
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Hold  Up 


“Service  is  a Science” 


Let  Us  Plan  for  You 


Manufacturers  interested  in  cutting 
down  their  operating  expenses  by 
using  automatic  machinery  for  mak- 
ing, filling,  sealing  and  moisture- 
proofing cartons  and  sealing  contain- 
ers automatically,  should  write  for 
particulars  regarding  complete  Pack- 
ing Room  Equipment. 


JOHNSON  AUTOMATIC  SEALER  CO. 

LIMITED 

BATTLE  CREEK  MICHIGAN 
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Gas  Coffee  Roasters 


WHO  SHOWED  MISSOURI?  - - we  did 

Who  Has  Made  the  Trade  Wake  Up  to  the 
Fact  that  Gas  Made  Better,  Brighter  and 
Cleaner  Roasts  than  Coal?  - - - - we  did 

Who  Has  Fought  Down  the  Old  Fogy  Idea 

that  Grandpa’s  Way  was  the  Only  Way?  - we  did 

Who  Blazed  the  Way  to  Newer  Methods  of 
Installation?  - - - - - - we  did 

And  We  Are  Still  Leading  the  Van  in  the 
World’s  Battle  for  Betterment  of  Mechanical 
Methods  and  Ideas. 

OUR  PLANTS  HAVE  NEVER  BEEN  EQUALLED 

Let  Us  Show  You  How  to  Better  Your  Output 


HUNTLEY  MFC.  CO.  SILVER,“N  Y 
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with  a desire  to 
Serve  the  Tea  and 
Coffee  Trade 


If  you  wish  special 
attention  call  or 
write  the  Mercantile 


MERCANTILE 
11  TRUST 


DEPOSIT 

COMPANY 


115  Broadway,  New  York 


BULK  COCOA^ 

IN  BARRELS  AND  DRUMS 

Also  packed  in  tin  cans  under  your 

Private  Label 

We  make  American  and  Dutch 
Process  Cocoa. 

Write  for  our  Latest  Price  List. 

State  Style  of  Packing  and 
Quantity  Required  Annually. 

Tell  us  where  you  saw  this 
advertisement. 

Ambrosia  Chocolate  Co.1 

331-333-335  FIFTH  STREET 
MILWAUKEE,  WIS. 

THE  PROGRESSIVE  CHOCOLATE  AND  COCOA 
MANUFACTURERS 


UNDER  DEALER’S  BRANDS  FOR  WHOLESALE  GROCERY  AND  SPECIALTY  HOUSES— 

In  Is,  l-2s,  l-4s,  and  l-5s,  packed  under  customer’s  labels,  or  under  our  own  stock  labels. 

All  goods  guaranteed  under  U.  S.  Serial  No.  151. 

FOUNTAIN  CHOCOLATE 


IN  BULK— Barrels- 
For  Soda;  Ice  Cream;  and  Baking  Trade. 


-Kegs — Drums — Tins 

Both  “Natural”  and  “Dutch  Process”  grades. 


Write  us  for  samples  and  prices. 

HOOTON  COCOA  CO., 


State  size  used  and  quality  needed. 


Address 

NEWARK,  N.  J. 


“Arksafe”Elastic  Paper  Linings 


FOR  BAGS  AND  BARRELS 


Absolute  protection  to  Coffee,  Rice,  Sugar 
and  Spices. 

Samples  Upon  Request 


Arkell  Safety  Bag  Co., 

CHICAGO  NEW  YORK 

14  East  Jackson  Boulevard  120  Broadway 
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Adopt  Packaging  Machinery 
Handling  Triple -Strength  Cartons 

The  Strongest  Carton  Made 


By  this  we  mean  the  ordinary  carton  that  you  are  familiar  with,  which  is  fur- 
nished by  all  carton  makers  with  the  sides  already  glued.  A carton  made  in  the 
above  manner  is  the  only  one  that  is  structurally  correct,  and  having  Triple- 
Strength  at  all  points  of  stress. 

The  “Pneumatic  Way”  is  the  only  system  that  automatically  fills,  weighs 
and  packages  all  classes  of  package  goods  in  Triple-End  Cartons. 

The  Triple-Strength  is  at  both  ends  of  the  carton,  and  it  means  folding  four 
tabs  in  for  both  top  and  bottom,  thus  giving  you  an  absolutely  tight,  square, 
and  strdng- cornered  bottom  and  top  of  Three-Ply  Thickness. 

The  Triple-End  Cartons  handled  on  Pneumatic  Machines  will  not  skew  ! 

at  the  sides  or  buckle  at  the  corners,  a common  fault  with  the  one-ply  bottom  ! 

carton.  Triple-End  Cartons  afford  better  protection  against  moisture  than 
the  one-ply  bottom  carton,  which  quickly  soaks  up  moisture. 

The  Triple-Strength  Cartons  are  fed  from  a supply  stack  to  our  Automatic 

Qarton  Feeder,  which  opens  up  the  knock-down  cartons  against  the  way  they  | 

are  scored,  thus  preventing  skewing  and  insuring  proper  rectangular  form  for  j 

square  top  seal.  The  Carton  Feeder  now  carries  the  open  cartons  to  f 

the  Bottom  Sealing  Machine,  thus  making  the  Pneumatic  System  f 

Entirely  Automatic.  Cartons  are  fed  continuously  to  the  Sealing  Ma- 


PNEUMATIC  SCALE  CORPORATION,  Ltd. 


chine,  and  the  certainty  with 
which  they  are  mounted  on 
the  forming  blocks  greatly 
increases  the  output  over 
hand  feeding.  The  speed  of 
our  Automatic  Carton  Feeder 
is  at  the  rate  of  from  15,000 
to  18,000  accurately 
weighed  and  perfectly 
sealed  packages  per  day. 


Let  us  explain  our  com- 
plete method  of  handling 
TRIP  LE-STRENGTH 
CARTONS. 


NEW  YORK 


NORFOLK  DOWNS,  MASS. 

ORK  CHICAGO  KANSAS  CITY  TORONTO,  ONT. 

W.  & C.  PANTIN,  147  Upper  Thames  Street,  LONDON,  ENGLAND 


iiniiiiitiimiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiinit 
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BUYING  OFFICES  IN  ALL  PRODUCING  COUNTRIF' 
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Coffee  sales  the 
barometer  of  service 

The  volume  of  the  Aron  cof- 
fee business  is  an  accurate 
barometer  of  the  “Aron  Ser- 
vice.” 

And  year-after-year  sales  to 
the  same  customers,  with  gen- 
erous additions  of  new  names 
right  along,  reflect  a nation- 
wide appreciation  of  good 
business  methods. 

J.  Aron  & Company,  Inc. 

Importers  COFFEE  Exporters 

New  York  New  Orleans  Santos,  Brazil 

Chicago  London 
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Jardine,  Matheson  & Co., 

LIMITED 

Importers  of  all  classes  of  tea,  including 

CEYLONSJNDIAS 
and  JAVAS 

63  Wall  Street,  New  York 


HUNT  & CO. 

The  Oldest  Japan  Tea  Exporting  House 
in  the  Orient 


JAPAN  TEA  ::  CHINA  TEA 


135  Front  St.,  New  York 

CHICAGO  MONTREAL 

326  W.  Madison  St.  3 St.  Nicholas  St. 


Agencies  in  Important  Cities 


TEAS 

BEST  VALUES  IN 

India,  Ceylon  \ Java  s 

Importers  and  Jobbers 

II  H Qfl  If  I AT  H Pfl  ^7  Front  St.,  New  York 

Hi  ill  uHMHI  ftuU.,  Tel.— HANOVER— 6664 


Chas.  Dittmann  F-  V.  Allain  Chas.  S.  Dittmann,  Jr. 
Member  N.  Y.  Coffee  Exchange 

CHARLES  DITTMANN  CO. 

Coffee  Commission 

New  Orleans — 501  Gravier  St-,  P.  O.  Box  747 
Chicago,  326  River  St.,  Rooms,  215-216 

AGENTS  FOR: 

Messrs.  Ed.  Johnston  Son  & Co.,  London 
Messrs.  E.  Johnston  & Co.,  Ltd.,  Santos 
Messrs.  E.  Johnston  & Co.,  Ltd.,  Rio-de-Janeiro 
Messrs.  Norton  Megaw  & Co.,  Ltd.,  London 
Messrs.  Norton  Megaw  & Co.,  Ltd.,  Rio-de-Janeiro 
Messrs.  Carlo  Pareto  & Co.,  Rio-de-Janeiro 
Messrs.  Arbuthnot,  Latham  & Co.,  Bankers,  London 
Messrs.  Fred’k  Huth  & Co.,  Bankers,  London 
U.  S.  Branch  of  Thames  & Mersey  Marine  Insurance 
Co.,  Ltd.,  of  London  and  Manchester 
London  Assurance  Corporation  (Fire  Insurance) 
Commercial  Letters  of  Credit  Issued 
Our  spot  department  makes  a specialty  of  selecting 
^m^gurchasinj^offee^^oj^h^irUjeTioi^trade^^^^ 


ACCURACY 

SPEED  SIMPLICITY 

TL  _ r\ 1 Automatic  Net  Weigher 

1 116  LHiplCX  Has  All  These  Qualities 

Capacity  35 

1L  Try  one  at  our 

packages  a minute 

expense  for  30  days. 

Handles 

Guaranteed  for 

Coffee,  Sugar,  Rice, 

Seeds,  Corn,  Peas, 

‘ 5 years. 

Hominy,  Corn  Meal, 

Sago,  Grits,  Salt, 

WJBK  — 

Beans  and  all  other 
Free  flowing 

ij  ^ | Price  $125.00 

materials. 

111.  : U 

E. EDTBAUER & CO^Hf  i ' ™*“cog!“B''d' 
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uiiiimi mini mu IIIIIIIIIIIII 1 1 1 1111 in 11 mil 1 1 t 

If  If 

II  II 

VULCAN  TRADING  CORPORATION 

120  BROADWAY  NEW  YORK 

IMPORTERS 

OF 

COFFEES,  COCOAS, 

SPICES 

CORRESPONDENCE  SOLICITED 





TALKS  WITH  THE 
GREEN  COFFEE  BUYER 


No.  3.— KNOWLEDGE 

You,  as  a green  coffee  buyer,  doubtless  have  a well  grounded  knowledge  of 
the  merits  of  various  coffees  and  their  values.  Beset,  as  you  now  must  be,  however, 
with  the  multiplying  perplexing  problems  of  your  business,  you  simply  cannot 
afford  the  time  necessary  to  buy  green  coffees  entirely  on  your  own  judgment. 
You  must  depend,  to  a degree,  on  the  knowledge  and  integrity  of  your  importer. 

Someone  has  said  that  the  first  step  to  knowledge  is  to  know  that  you  are 
ignorant.  We  do  not  pretend  to  know  all  there  is  to  know  about  the  coffee 
business.  However,  we  are  devoting  our  lives  and  energy  to  the  subject.  We 
are  studying  the  buying  needs  of  our  customers.  We  are  endeavoring  to  give  them 
the  kind  of  coffees  they  need  and  to  guide  them  aright  during  these  trying  times. 

Will  you  give  us  the  opportunity  to  demonstrate  our  ability  to  serve  you? 

M.  LEVY’S  SONS 

Importers  and  Jobbers  of  Green  Coffee 

436  Gravier  Street  s:  New  Orleans 
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VANILLA 


THURSTON  & BRAIDICH 

27  CLIFF  STREET 
NEW  YORK 


The  Laurel  Improved 
Coffee  Granulator 
and  Chaff  Remover 

Cheapest  and  best  ma- 
chine on  the  market. 
Capacity  300  lbs.  steel 
cut  per  hour.  The  ma- 
chine you  will  want  to 
increase  your  sales  of 
clean  ground  coffee. 
Write  for  photo,  infor- 
mation, and  sample  of 
the  work  of  machine. 

TheLaureIMfg.Co. 

627  N.  3d  St.,Phila.,Pa. 


Urn  Bags— Mailing  Bags — Individual  Tea  Bags 

NATIONAL 
URN  BAG 
CO. 

174-176  E.  104th  St. 

New  York  City 

Tea  Bag 

Urn  Bags  at  Lowest  Prices 

We  have  the  facilities  and  the  organization  for 
giving  you  most  efficient  service 
Samples  mailed  on  request  free 


BEANS 


TRICOLATOR 

“THE” 

COFFEE  MAKER 

The  Aluminum  Bowl 
Makes  PerfectCoffee 
Thru  Paper  Filters 
$1.75 

Included  with  the 
2qt.  FIRE  KING 
(Almost  Unbreakable) 

CHINA  Urn  $3.00 

I®” 

A Gallon  size  $7  50 
with  Fire  King  urn 
and  100  filters 

Send  for  circular  and  prices  on  Urn 
TRICOLATORS  and  Filter  Paper. 

THE  TRICOLATOR  CO. 

CHICAGO 


*MORE  PROFIT  FROM  YOUR  COFFEE  BUSINESS* 

35  years  experience  in  supplying  the  steady  requirements  of  the  largest  coffee 
concerns  enables  HILL  IS  to  turn  out 

COFFEE  SUBSTITUTES— COFFEE  FILLERS 
and  CHICORY  SUBSTITUTES  suitable  in  DRINK,  ROAST  and  GRIND 

For  every  purpose 

HILLIS*  PRODUCTS  have  been  a continued  source  of  revenue  for  all  who 
use  them.  If  interested,  write  for  samples  and  prices. 

HILLIS  CEREAL  MFG.  CO. 

Rodney  & Ainslie  Sts.  Brooklyn,  N.  Y. 
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VANILLA  BEANS 

MEXICANS,  BOURBONS 
TAHITI,  TONKA  BEANS 

FRUIT  FLAVORS 
RUSSELL  COMPANY 

101  Beekman  St.  New  York  City 

Comores 

Bourbon  Vanilla  Beans 

We  are  direct  receivers 
from  the  Islands. 

Tahiti 

Vanilla  Beans 
White  and  Y ellow  Label 

Shipments  received  at 
regular  intervals. 

ANTOINE  CHIRIS  CO. 

18-20  PLATT  ST. 

NEW  YORK 

VANILLAS 

of  every  variety 
ESSENTIAL  OILS  ETHERS 

M.  L.  MRRETTj&  CO.,  Importers 

Oldest  Vanilla  Dealers  in  U.  S.  A. 

233  W.  Lake  St.  Chicago 

WABASH  BAKING  POWDER  CO. 

King  of  Private  Brands 

The  Largest  Exclusive  Private 
Brand  Baking  Powder,  Extracts, 
Gelatine  Dessert,  Corn  Starch 
and  Soda  Factory  in  the  World. 

Wabash,  Indiana. 

Established  1892. 

FRUIT  FLAVORS 
ESSENTIAL  OILS 

Price  List  upon  request 

W.  J.  BUSH  & CO., 

INCORPORATED 

100  William  St.  NEW  YORK 

CHICO  R Y 

HENRY  FRANCK  SONS,  Inc. 

FLUSHING,  N.  Y. 

yll  ° Growers,  Dryers,  Roasters  and  Manufacturers  of  Chicory 

I TRADE- MARK. | in  all  its  Various  Forms 
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efficiency  — 

^ ^ is  fully  as  essential  in  the  distribution  of  food  products  as  in  manufacturing.  1 
The  government  realizes  it.  The  housewife  realizes  it,  and  is  buying  her  coffee  I 
| where  she  can  obtain  it  FRESH  ROASTED  and  without  the  necessity  of  paying  I 
j an  extra  profit  and  for  a fancy  container! 

The  Royal  Coifee  System  is  the  Answer 

With  the  Royal  System  the  merchant  buys  his  coffees  green  at  first  hands,  \ 

| roasts  FRESH  [DAILY  and  steel  cuts  or  pulverizes  as  his  trade  requires,  eliminat- 

i ing  all  unnecessary  expense  and  furnishing  his  trade  better  coffees  full  of  that  [ 

| delightful  aroma  and  flavor  obtainable  only  through  fresh  roasting  daily  and  | 

I steel  cutting  as  sold. 

These  better  coffees  are  furnished  at  the  popular  prices,  giving  the  housewife  1 

| full  value  for  her  money  and  the  retail  merchant  a substantial  profit  on  which  I 

f to  do  business  through  handling  his  coffee  department  on  an  efficient  basis. 


“Every  User  a Booster” 

has  been  the  experience  of  thousands  of  merchants  equipped  to  render  this  better  | 

service,  and  through  increasing  the  business  materially  wherever  installed  1 

ROYAL  SYSTEMS  have  paid  for  themselves  in  even  less  time  than  we  allow  j 

for  payment. 

LA 

Write  us  today  for  full  particulars  in  regard  to  our 
complete  service  and  convenient  payment  plan. 


will  pay  for  itself  in  your  store  in  a very  short  time. 
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A Typical  Japanese  Tea  Landscape  With  Two  Groups  of  Pickers  Gathering  a Crop 


In  a Formosa  Tea  Garden,  Showing  the  Characteristic  Dwarfed  Bushes  of  That  Country 

PRESENT-DAY  TEA  CULTURE  SCENES  IN  JAPAN  AND  FORMOSA 


TOURING  THE  WORLD’S  TEA  GARDENS 

9 This  is  an  authorized  interview  with  George  F.  Mitchell,  U.  S. 
Supervising  Tea  Examiner,  recently  returned  from  an  eight  months’ 
trip  through  the  principal  tea  districts  of  Japan,  China,  Formosa, 

Java,  Sumatra,  Ceylon,  and  India.  Mr.  Mitchell  brings  an  inter- 
esting Occidental  viewpoint  to  bear  on  things  Oriental  and  his  keen 
observations  are  sure  to  be  appreciated  by  American  tea  buyers. 

By  L.  M.  Lamm 

Washington,  D.  C. 


YV7HEN  George  F.  Mitchell,  the  United  States 
Supervising  Tea  Examiner,  landed  at  San 
Francisco  on  January  15  of  this  year,  he  com- 
pleted the  most  extensive  trip  ever  taken  to  the 
Far  East  by  any  American  Government  official 
for  the  purpose  of  looking  into  the  tea  situation. 

During  the  course  of  his  travels  the  Supervising 
Examiner  visited  all  of  the  tea-growing  countries 
of  the  world  with  the  exception  of  a small  area  in 
South  Africa,  which  produces  very  little  tea  and 
sends  none  to  the  American  market.  The  pur- 
pose of  the  trip  was  to  study  the  cultivation  and 
manufacturing  methods  and  commercial  aspect  of 
tea  and  tea  countries,  in  the  hope  that  it  would 
help  Mr.  Mitchell  to  administer  the  United  States 
tea  act,  and  also  to  clear  up  a number  of  doubtful 
questions. 

One  of  the  interesting  things  about  the  trip  was 
that  increasing  respect  for  American  tea  regula- 
tions was  found  in  all  countries  visited. 

The  Arrival  in  Japan 

Sailing  from  San  Francisco  on  April  5,  1917, 
Mr.  Mitchell  landed  at  Honolulu,  where  he  had 
an  opportunity  for  the  first  time  since  he  has  been 
Supervising  Tea  Examiner  (more  than  five  years) 
of  inspecting  the  tea  examiner’s  office  there.  He 
regularly  inspects  all  the  offices  once  a year,  but, 
owing  to  the  distance,  he  had  never  visited  the 
Honolulu  office. 

From  Honolulu  he  went  to  Nagasaki,  Japan,  at 
which  place  the  Japanese  Government  extended 
many  courtesies  to  him.  He  was  met  there  by  a 
special  committee  of  the  Central  Tea  Association 
of  Japan,  who  gave  him  the  services  of  its  tea 
commissioner,  I.  Nishi,  who  speaks  English 
fluently,  and  accompanied  Mr.  Mitchell  all  the 
time  he  was  in  the  Japanese  Empire. 

Tokio  was  the  next  stop  in  Japan.  There  Mr. 
Mitchell  met  the  high  Government  officials  as 
well  as  officials  of  the  Central  Tea  Association, 
and  with  these  men  planned  his  trip  through 
Tapan,  so  as  to  insure  the  most  advantageous  use 


of  his  time.  In  Tokio  he  visited  the  experimental 
tea  station,  which  devotes  most  of  its  time  to 
chemical  work. 

From  Tokio  the  journey  led  to  Shidzuoka,  the 
largest  tea  district  in  Japan,  and  around  which  are 
practically  all  the  hongs  making  tea  for  export. 
At  Shidzuoka  the  tea  is  bought  in  raw  leaf  (that 
is,  rolled  and  semi-fired).  Here  the  drying  is 
completed  and  the  teas  graded  and  packed  for 
export.  Mr.  Mitchell  says  that  nearly  all  of  our 
Japanese  tea  comes  from  Shidzuoka  province. 
The  port  of  shipment  is  Shimizu. 

Features  of  the  Shidzuoka  Tea  District 

In  the  district  of  Shidzuoka  is  a plateau  called 
Makinohora  of  some  4,000  acres,  all  planted  to 
tea.  It  looks  like  one  continuous  garden,  but  is 
the  property  of  about  200  small  owners.  There 
are  no  large  tea  garden  owners  in  Japan  as  there 
are  in  Ceylon,  Indiar,  Java  and  Sumatra.  Located 
at  Shidzuoka  is  an  experiment  station  for  making 
black  tea,  operating  under  the  auspices  of  the 
Central  Tea  Association.  It  has  a capacity  of 
about  100,000  pounds  a year.  All  of  the  methods 
used  here,  Mr.  Mitchell  states,  are  the  same  as 
those  used  in  Ceylon  and  India,  except  the  fer- 
mentation process.  This  difference  causes  the 
Japanese  black  tea  to  resemble  in  flavor  more  the 
black  varieties  of  China  than  of  India  or  Ceylon. 

The  Japanese,  in  the  development  of  their 
green  tea  industry,  have  invented  and  put  into 
use  many  new  machines.  After  close  study,  Mr. 
Mitchell  is  of  the  opinion  that  the  Japanese  roll- 
ing machines  could  be  much  improved,  which 
would  greatly  increase  their  efficiency.  All  of  the 
districts  in  Japan  use  machines  for  rolling  tea 
for  export,  except  the  Kawane  district.  Kawane 
growers  receive  a bonus  for  continuing  to  use  the 
hand  method. 

It  is  stated  that  in  1915,  the  latest  figures  avail- 
able, Japan  shipped  to  the  United  States  a total 
of  28,354,000  kin  (1.3  pounds)  of  tea,  of  which 
17,500,000  kin  were  pan-fired  green  teas  and  6,000,- 
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000  kin  basket-fired  green  teas  and  2,000,000  kin 
green  tea  dust,  and  the  rest  black  tea. 

In  the  Uji  and  Nara  Districts 

The  Supervisor  spent  some  two  weeks  in  and 
around  Shidzuoka  and  then  visited  the  tea  dis- 
tricts around  Kyoto  in  the  Uji  district.  In  this 
district  most  of  the  teas  manufactured  are  for 
home  consumption.  Here  the  tea  is  famous  for 
being  grown  under  shelter,  where  it  is  out  of  the 
direct  rays  of  the  sun,  and  is  called  ‘‘Oishita,” 
meaning  under  cover.  These  teas  are  the  Gyo- 
kuro  and  Tencha.  The  latter  is  the  famous  cere- 
monial tea,  and  when  powdered  as  it  is  used  is 
called  “Matcha.”  With  this  tea  is  performed 
the  ceremony  “Cha  No  Yu,”  which  was  founded 
hundreds  of  years  ago  by  Rikiu,  a famous  Japan- 
ese philosopher. 

From  Kyoto  Mr.  Mitchell”  traveled  to  Nara, 
where  is  made,  besides  large  quantities  of  green 
tea,  some  very  good  black  tea,  much  resembling 
the  Chinese  Congos.  Then  on  to  Yamada,  from 
which  the  Examiner  had  the  privilege  of  making 
a trip  to  Ise  National  Shrine,  where  the  Japanese 
Emperor  goes  annually  to  worship.  The  shrine 
has  been  there  for  more  than  a thousand  years, 
and  the  forest  surrounding  it,  Mr.  Mitchell  says, 
is  untouched.  The  place  is  kept  sacred  and  is  one 
of  the  most  beautiful  on  earth. 

Glimpses  of  Yakkichi,  Miye  and  Kobe 

From  this  shrine  the  trip  led  to  Yakkichi,  the 
second  largest  tea  exporting  district  of  Japan, 
where  are  located  several  large  hongs  for  refining 
and  maqufacturing  teas  for  export.  At  this  point 
the  Japanese  Government  is  spending' a great  deal 
of  money  to  develop  a harbor  and  make  a port  for 
the  future. 

Mr.  Mitchell  went  from  Yakkichi  to  Tsu  in  the 
Miye  district.  Here  tea  for  export  is  raised,  and 
it  was  at  this  place  that  the  Japanese  officials 
gave  him  a fine  farewell  banquet.  All  the  Jap- 
anese tea  guilds  took  an  interest  in  his  trip,  and 
everywhere  he  was  given  formal  and  informal 
dinners.  Every  courtesy  was  extended  to  gather 
such  information  as  he  desired.  At  Tsu  he  was 
given  the  only  European  dinner  tendered  him  dur- 
ing his  stay  in  Japan.  At  some  of  the  typically 
Japanese  dinners  fireworks  were  set  off  and  the 
menus  offered  dozens  of  courses. 

The  last  stop  in  Japan  was  at  Kobe,  where  he 
visited  the  few  remaining  tea  hongs  in  and 
around  that  city,  and  from  which  place  most  of 
the  hongs  have  been  moved  to  Shidzuoka. 

The  Japanese  tea  growers,  manufacturers  and 
shippers  are  thoroughly  organized,  first  into  about 


250  county  guilds.  Representatives  from  these 
county  guilds  make  up  about  26  ken  (prefecture) 
guilds,  and  these  in  turn  select  representatives, 
who  make  up  the  Japanese  Central  Tea  Associa- 
tion, which  co-operates  with  the  Imperial  Japan- 
ese Government  in  developing  the  tea  industry  and 
trade  of  Japan. 

In  the  Chinese  Tea  Districts 

Mr.  Mitchell  then  went  by  steamer  to  Tientsin, 
China,  and  thence  to  Peking  to  meet  the  Chinese 
Government  officials.  He  arrived  in  Peking  a 
week  before  the  rebellion  broke  out,  when  Chieng 
Chang  with  his  “pig-tail”  army  tried  to  restore 
the  young  ex-emperor  to  the  throne.  Owing  to 
the  unrest  he  was  unable  to  see  many  of  the 
sights  of  the  city. 

From  Peking  the  route  took  the  Supervisor 
to  Hankow,  which  is  known  as  the  “Chicago  of 
China,”  being  the  big  interior  port.  From  Han- 
kow all  Northern  China  black  teas  are  marketed, 
and  there  many  European  and  American  buyers 
are  always  located.  At  Hankow,  also,  are  the 
factories  that  make  the  brick  tea  for  Russia.  In- 
cidentally, at  least  40  per  cent  of  the  tea  used  in 
Russia  is  in  brick  form. 

Around  Hankow  Mr.  Mitchell  visited  the  black 
tea  districts  and  the  hongs.  Differing  from  Japan, 
no  machines  are  used  in  the  manufacture  of  tea  in 
China  except  in  a few  cases.  It  is  all  hand-made, 
and  the  production  per  acre  is  small.  The  grow- 
ing of  tea  is  a secondary  matter,  the  cultivation  of 
rice  and  the  necessaries  to  sustain  life  always 
come  first.  Moreover,  the  fields  lack  fertilization. 

In  connection  with  tea  drinking,  Mr.  Mitchell 
says  that  when  traveling  in  sedan  chairs  he  had 
to  stop  at  least  every  half  hour  so  that  the  coolies 
carrying  the  chairs  could  take  a drink  of  tea, 
which  is  sold  for  a small  fraction  of  a cent  a cup, 
and,  like  the  Japanese  tea,  is  drunk  continually 
by  the  natives. 

The  Supervisor  says  he  was  much  interested 
and  surprised  to  .see  that  the  buildings  in  the 
interior  of  China  are  constructed  much  like  the 
French-Spanish  buildings  in  the  old  part  of  New 
Orleans,  and  are  made  of  masonry  and  brick. 
Unlike  Japanese  buildings  they  are  large. 

The  route  then  led  down  the  Yangtse  to 
Shanghai,  where  a stop  of  some  three  weeks  was 
made.  This  is  the  large  green  tea  port  of  ship- 
ment for  China,' and  from  this  place  Mr.  Mitchell 
made  a trip  to  the  Ping  Suey  districts,  from  which 
place  is  shipped  the  largest  quantity  of  green  teas 
from  China  to  the  United  States.  Here  he  wit- 
nessed the  growing,  curing  and  manufacturing, 
all  of  which,  as  already  stated,  is  done  by  hand. 
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Soudanese  Pluckers  in  a Java  Tea  Garden.  Unpruned  Seed  Bearing  Trees  in  Background 


Photograph  by  George  F.  Mitchell 

Looking  Across  a Sumatra  Tea  Field  to  the  Modern  Factory  Seen  Beyond  the  Wind-Breaks 
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Photograph  by  George  F.  Mitchell 

Picking  Mokle  Flowers  in  Foochow  With 
Which  to  Scent  Certain  Teas 

he  believes,  in  putting  so  little  on  cultivation 
and  plucking,  which  necessitates  their  spending 
so  much  time  on  the  manufacture,  which  in  turn 
raises  the  price  of  their  tea. 

From  this  district  the  trip  took  the  Supervisor 
to  Hangchow,  where  he  visited  Long  Tsing,  or 
the  Dragon  Pool,  which  is  the  district  famous  for 
hundreds  of  years  as  the  place  where  the  tea  was 
raised  for  the  Emperors  of  China.  Here  the  land 
is  very  fertile.  Mr.  Mitchell  believes  it  could  be 
developed,  with  proper  cultivation,  into  the  finest 
tea-growing  land  in  China.  The  tea  raised  and 
manufactured  in  the  Dragon  Pool  section  is 
shipped  to  North  China,  and  is  only  slightly  rolled 
but  of  very  fine  quality. 

Shanghai  was  the  traveler’s  next  stop.  There 
he  met  with  Chinese  tea  men  who  intend  to  de- 
velop the  tea  industry  of  China  along  the  lines 
followed  in  India  and  Ceylon,  where  large  tracts 
of  lands  are  held  by  companies  or  syndicates  and 
operated  on  a modern  basis.  He  believes  that 
machine-made  teas  are  superior  to  the  hand-made 
for  European  and  American  markets ; they  have 


Photograph  by  George  F.  Mitchell 

Demonstrating  How  Tea  is  Rolled  by  Hand  in 
Most  Chinese  Hongs 

flowers  to  scent  ioo  pounds  of  tea,  but  generally 
one  part  by  weight  of  flowers  is  used  to  two  parts 
of  tea. 

A Visit  to  Formosa’s  Tea  Gardens 
Mr.  Mitchell  next  went  by  steamer  to  Formosa, 
which  up  to  the  time  of  the  Japanese-Chinese  war 
belonged  to  China.  He  landed  at  Keelung,  and 
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Comments  on  the  Chinese  Tea  Industry 
The  Chinese,  Mr.  Mitchell  says,  put  more  time 
on  the  manufacture  of  their  tea  than  any  of  the 
other  tea-growing  people.  They  make  a mistake, 


more  body  and  show  more  extractive  matter  in 
the  cup. 

Mr.  Mitchell  has  come  to  the  conclusion  that  in 
general  the  Japanese  and  Chinese  have  ideas  en- 
tirely different  from  those  of  the  British  as  to 
what  constitutes  an  ideal  tea.  Americans  seem 
to  prefer  a type  containing  berth  of  these  ideals, 
but  between  the  two  extremes. 

Going  to  Foochow  by  steamer,  the  Examiner 
spent  a week  there  in  studying  the  different  kinds 
of  tea  produced  in  that  district.  Foochow  ships 
all  the  South  China  black  teas,  and  manufactures 
and  exports  a large  proportion  of  the  Chinese 
scented  teas.  Here  Mr.  Mitchell  saw  large  fields 
of  mokle  flowers  with  which  the  scenting  is  done. 
These  flowers  cost  as  much  as  120  Mexican  dol- 
lars a picul  (133  pounds)  when  the  crop  is  slack. 
Sometimes  it  takes  as  much  as  100  pounds  of 
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went  directly  to  Taipeh,  the  capital,  where  are 
located  large  tea  hongs.  Taipeh  is  the  center  of 
the  tea  industry  of  Formosa.  While  there  he 
studied  the  market  conditions  and  visited  the 
districts  around  the  city,  including  Ampeichin, 
where  there  is  a large  black  tea  factory.  The 
black  tea  of  Formosa,  the  traveler  found,  is  simi- 
lar to  that  of  Japan  and  also  resembles  the  black 
leaf  of  China,  due  to  the  same  method  of  fer- 
mentation. In  Formosa,  however,  black  tea  is 
manufactured  by  machinery  as  in  Ceylon  and 
Java.  Mr.  Mitchell  thinks  the  Formosa  leaf  is 
especially  adapted  to  the  manufacture  of  Oolong 
teas,  and  he  is  of  the  opinion  that  the  growers 
there  should  stick  to  Oolong  only. 

The  tea  bushes  in  Formosa  are  different  from 
those  in  other  countries  because  they  are  dwarfed. 
They  are  grown  from  cuttings  rather  than  from 
seed,  which  makes  them  true  to  type.  The  leaf 
is  small  and  is  fragrant  even  when  freshly  picked. 
The  Formosa  tea  is  grown  by  Chinese  farmers, 
but  the  black  variety  is  grown  by  Japanese.  In 
the  case  of  the  Oolong  teas  the  leaves  are  picked 
by  the  farmers’  families  and  manufactured  in 
their  own  houses  or  in  small  hongs,  from  which 
the  partly  cured  leaf  is  taken  to  the  manufactur- 
ing hongs  at  Taipeh,  or  to  some  small  nearby 
city. 

Some  of  the  tea  is  finally  cured  and  graded  and 
packed  in  Chinese  hongs  and  sold  ready  to  ship 


Stirring  Tea  in  Formosa  to  Cause  a Partial 
Oxidizing  and  Withering 


to  American,  English  and  Japanese  tea  buyers, 
while  much  of  it  is  sold  to  the  foreign  and  Japan- 
ese buyers  and  finally  priced  by  them.  The  pro- 
cess of  manufacture  in  Formosa  is  about  as  primi- 


tive as  in  China,  and  the  little  machinery  that  is 
used  is  of  crude  type. 

It  is  the  mature  opinion  of  Mr.  Mitchell  that 
Formosa  teas  would  be  much  more  suitable  for 
the  American  market  if  they  were  rolled  longer. 


Photograph  by  George  F.  Mitchell 

Up-to-Date  Tea  Rolling  Machines  in  a Modern 
Ceylon  Tea  Factory 


This  would  give  them  a larger  amount  of  extrac- 
tive matter  in  the  cup  and  a tighter  roll,  allowing 
it  to  better  keep  its  qualities  and  have  a hand- 
somer style.  Some  experiments  which  the  Ex- 
aminer made  while  there  have  proved  this  to  be 
true. 

While  in  Formosa  Mr.  Mitchell  also  went  into 
the  Kappan-Zan  tea  country,  where  is  located  one 
of  the  police  stations  that  controls  the  head 
hunters.  Tea  is  grown  practically  up  to  the  head- 
hunter country  in  this  district,  and  it  appears  that 
most  of  the  extension  of  the  industry  is  in  this 
direction.  The  country  is  rolling  or  semi- 
mountainous  and  the  slopes. of  the  hills  are  very 
rich.  Tfie  land  is  very  friable,  consisting  mostly 
of  clay  loams. 

One  of  the  large  Japanese  tea  firms  has  acquired 
some  of  the  land  in  this  district  and  is  going  into 
fiea  culture  on  an  extensive  scale.  This  Japanese 
firm  allots  the  land  to  small  Chinese  farmers,  who 
grow  and  cure  the  leaf  just  as  in  other  parts  of 
the  island. 

Almost  all  of  the  Formosa  Oolong  teas  that  are 
grown  for  export  come  to  America.  Last  year 
we  took  about  19,000,000  of  the  21,000,000  pounds 
exported.  There  is  also  a large  quantity  of  tea 
made  into  Powchongs,  or  scented  tea,  which  is 
exported  to  the  Dutch  East  Indies  and  the  Straits 
Settlements.  These  teas  are  scented  with  white 
jasmine  or  mokle  flowers,  although  frequently  the 
gardenia  and  a flower  known  as  the  odoro  are 
used. 
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Most  of  these  teas  are  exported  from  Keelung, 
although  some  are  still  shipped  from  Tamsui, 
which  was  the  port  from  which  all  teas  were 
exported  before  the  Japanese  occupation. 

The  Return  to  China 

Mr.  Mitchell  stayed  in  Formosa  for  some  two 
weeks,  going  from  there  to  Amoy,  China,  which,  as 


Photograph  by  George  F.  Mitchell 

Tree  Legumes  Growing  in  a Field  of  Tea  in 


Assam  District,  India 

is  well  known,  was  the  port  where  practically  all 
of  the  Formosa  teas  were  finally  fired  and  packed 
for  export  prior  to  the  Japanese  occupation  of 
Formosa.  In  fact,  some  of  the  old  tea  houses  still 
maintain  their  head  offices  there. 

From  Amoy  Mr.  Mitchell  went  to  Hong  Kong. 
While  there  he  visited  the  native  tea  hongs  in 
Canton,  from  which  port  scented  Cantons  and 
Canton  Oolongs  are  shipped  to  the  United  States. 
Practically  all  of  this  tea  is  used  by  the  Chinese 
in  this  country.  The  scented  Cantons  are  Oolong 
teas.  They  are  perfumed  with  the  mokle  or  white 
jasmine  flowers,  or  a little  yellow  unopened  bud 
which  the  natives  call  the  “Little  Rice  Flower.” 
Anyone  familiar  with  scented  teas  can  easily  dis- 
tinguish which  flower  has  been  used. 

Much  of  the  Canton  district  tea  is  brought  to 
Hong  Kong  and  scented,  graded  and  packed  for 
shipment  at  that  port. 

A Trip  to  Java's  Tea  Estates 
The  stay  in  Hong  Kong  lasted  about  a week. 
He  then  went  to  Java  by  way  of  Singapore. 
He  made  his  headquarters  at  Welterwaven,  which 
is  the  residential  part  of  Batavia.  During  his 
stay  he  visited  a large  number  of  British  and 


Dutch  tea  estates  located  around  Burtenzorg  and 
Bandoeng.  These  estates,  he  says,  are  very  large, 
and  are  copied,  after  those  of  Ceylon  and  India. 
The  manufacturing  here  is  done  entirely  by  ma- 
chinery, which  is  of  British  manufacture,  although 
much  of  the  simpler  apparatus  is  made  in  Java. 

Java  has  a remarkable  climate.  At  Batavia  the 
lowest  temperature  ever  registered  was  66  de- 
grees and  the  highest  96,  but  approaching  the  tea 
districts,  which  are  in  the  hilly  country,  the  tem- 
perature is  much  cooler.  It  is  necessary  on  the 
estates  that  are  5,500  feet  above  the  sea  to  use 
fires  and  blankets  for  sleeping  at  night. 

Batavia  is  the  big  market  for  Java  teas,  but  no 
auctions  are  held  there  as  in  Ceylon  and  India. 
The  teas  are  generally  sold  through  agents  of  the 
different  estates,  which  are  controlled  either  by 
British  or  Dutch.  The  help  employed  on  the 
Java  plantations  is  free  labor,  which  makes  it 
very  hard  to  control  the  grade  of  plucking.  Con- 
sequently the  Java  teas  for  the  American  market 
often  have  to  be  sorted  over  before  shipment, 
which  adds  to  the  expense.  This  extra  work 
could  be  done  away  with  if  the  owners  could  con- 
trol the  labor  better.  Due  to  the  demand,  the 
labor  in  Java  is  very  independent. 

At  first  most  of  the  tea  planted  in  Java  was 
from  Chinese  seed,  but  at  the  present  time  it  has 
been  found  more  successful  to  use  the  indigenous 
Assam  stock.  The  teas  of  Java  have  been  much 


Native  Workers  Sorting  the  Leaf  in  a Java 
Tea  Factory 


improved  in  the  last  few  years,  due,  Mr.  Mitchell 
says,  to  this  change,  and  while  it  resembles  the 
Ceylon  and  India  teas  in  style  it  has  a distinctly 
characteristic  flavor  of  its  own. 
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Among  the  Tea  Gardens  of  Ceylon 

From  Java  the  Supervisor  went  to  Ceylon  by 
way  of  Singapore,  where  he  spent  some  three 
weeks  studying  the  tea  market  at  Colombo  and 
attending  several  tea  auctions.  Practically  all  of 
the  teas  of  Ceylon  are  marketed  through  auction, 
brokers  or  agents  representing  the  different 
gardens  at  the  sales.  From  Colombo,  Mr. 
Mitchell  visited  the  gardens  in  the  vicinity  of 
Kandy,  and  then  went  up  into  the  famous  Nu- 
wara  Eliya  district,  where  teas  are  to  be  seen 
growing  as  high  as  7,200  feet  above  the  sea.  He 
also  visited  tea  districts  around  Hapatale  and 
Banduewelia.  Most  of  the  gardens  of  the 
Nuwara  Eliya  district  are  planted  with  Chinese 
stock.  While  the  gardens  at  these  high  altitudes 
give  a comparatively  small  yield  they  make  up  on 
quality. 

The  labor  in  Ceylon  consists  mostly  of  native 
Singalese  and  Ceylon  Tamil  coolies,  or  Indian 
Tamil  coolies,  brought  in  on  contract.  Both  the 
Ceylon  Tamil  and  the  Singalese  immigrated  to 
Ceylon  in  the  remote  past.  The  aborigines  of 
Ceylon,  who  are  known  as  Veddors,  are  of  a 
very  low  order,  and  besides  being  few  in  num- 
ber do  very  little  work. 

One  thing  conspicuous  in  Ceylon  is  the  method 
of  absolutely  clean  cultivation.  Lately  this  is 
being  superseded  by  allowing  a certain  amount 
of  grass  or  small  leguminous  undergrowth  to  re- 


Photograph  by  George  F.  Mitchell 
The  Administrator's  Residence  on  a Large 
Tea  Estate  in  Sumatra 


main  in  the  fields,  which  acts  as  a mulch,  having 
a tendency  to  conserve  moisture  and  prevent 
washing. 

A Trip  Through  India's  Tea  Country 
The  Supervisor  visited  some  of  Ceylon’s  low 


country  tea  estates,  most  of  which  are  also 
planted  with  rubber.  On  these  estates  they  have 
found-  that  the  two  crops  have  been  so  detrimental 
to  each  other  that  the  tea  is  being  removed  as 


Photograph  by  George  F.  Mitchell 

The  Fermenting  Room  of  a Modern  Tea 
Factory  in  Sumatra 


soon  as  the  rubber  plantation  reaches  any  con- 
siderable state  of  development.  In  fact,  some  of 
the  estates  are  actually  planting  tea  for  the  first 
few  years  with  a view  of  doing  away  with  it  as 
soon  as  the  rubber  gets  in  full  bearing.  The  yield 
of  tea  on  these  low  country  estates  is  very  heavy, 
but  at  the  expense  of  quality. 

From  Ceylon  Mr.  Mitchell  went  to  India,  land- 
ing at  Calcutta.  After  studying  the  market  con- 
ditions there  he  went  to  the  tea  districts  of 
Assam,  Darjeeling  and  the  Dooars.  The  Assam 
district  is  very  large.  Its  gardens  range  from  sea 
level  to  a considerable  altitude.  The  estates 
there  are  large,  and  practically  all  of  them  are 
planted  to  indigenous  Assam  stock.  In  Assam, 
as  in  all  other  tea  districts  of  India,  green  manure 
plays  an  important  part.  Besides  many  perennial 
legumes  like  we  have  in  this  country,  they  also 
plant  between  the  tea  bushes  rows  of  tree  legumes, 
from  which  they  "lop”  the  branches,  burying  them 
between  the  rows  for  fertilization.  These  legumes 
also  furnish  a partial  shade  to  the  tea.  When  not 
too  extensive,  shade  is  claimed  to  be  beneficial. 
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In  most  of  Assam  the  teas  are  withered  in  open 
sheds,  called  chungs,  which  are  separated  from 
the  tea  factories;  aside  from  that  the  manufac- 
ture is  very  similar  to  that  of  Ceylon.  In  Dar- 
jeeling the  tea  is  grown  on  very  steep  hillsides, 
sometimes  as  high  as  .6,200  feet  above  the  sea 
level.  Most  of  the  gardens  are  now  planted  in 
Assam  seed,  although  on  many  of  the  estates  are 
found  old  Chinese  “jats.”  The  season  in  Darjeel- 
ing is  much  shorter  than  in  other  tea  districts  of 
India,  due  to  its  high  altitude.  Picking  lasts  only 
about  eight  months  of  the  year.  While  the  yield 
is  very  small,  Mr.  Mitchell  says  that  the  quality 
is  excellent  and  of  the  well-known  raisin  flavor, 
which  is  especially  noticeable  in  the  tea  from 
Chinese  “jats.” 

The  Dooars,  which  are  south  of  Assam,  are 
practically  level  ^country,  sometimes  slightly  roll- 
ing. The  tea  there  Is  grown  from  indigenous 
Assam  stock.  The  yields  are  very  large.  The 
brew  from  these  teas  has  the  advantage  of  being 
very  heavy  in  body,  but,  of  course,  does  not  have 
the  quality  of  teas  grown  at  a higher  altitude.  If 
it  ever  comes  to  a point  of  using  farm  machinery 
in  India  the  Assam  and  D'ooars  districts  will  have 
a wonderful  future.  Machinery  can  be  readily 
used  there. 

The  Travancore  district,  which  is  in  the  south- 
western part  of  India,  would  have  been  visited  by 
Mr.  Mitchell  but  for  the  fact  that  the  teas  grown 
there  are  quite  similar  to  those  grown  In  Ceylon, 
and  the  mode  of  cultivation  and  manufacture  the 
same.  In  fact,  most  of  the  Travancore  teas  are 
transshipped  to  Colombo  and  exported  from 
there. 

While  in  Ceylon  and  India,  Mr.  Mitchell 
studied  the  British  system  of  purchasing  the  “war 
tea”  for  the  British  army  and  navy,  and  also  the 
purchasing  of  teas  for  the  new  Tea  Controller 
system  recently  put  into  operation  in  Great 
Britain. 

A Brief  Glimpse  of  Sumatra 

Mr.  Mitchell  went  to  Sumatra  by  way  of 
Penang,  where  he  remained  only  a short  time, 
owing  to  the  fact  that  he  had  to  be  in  Manila  at 
an  early  date  to  meet  his  transport  for  his  home- 
ward trip.  He  had  time  to  visit  several  of 
Sumatra’s  largest  tea  estates,  The  method  of 
growing,  cultivating  and  manufacture  in  Sumatra 
is  similar  to  the  methods  used  in  Java.  The  teas 
are  all  planted  to  Assam  stock.  The  Sumatra  tea 
growers  learned  from  the  planters  of  Java  that 
this  was  the  best  to  plant. 

In  the  districts  visited  the  soil  is  volcanic  and 
very  friable,  and  considerable  pains  have  to  be 
taken  to  prevent  washing.  The  land  is  a decided 


sandy  loam,  consisting  of  about  50  per  cent  sand, 
25  per  cent  clay  and  25  per  cent  organic  matter. 
Due  to  the  richness  of  the  soil  and  its  physical 
condition  the  growth  of  the  plant  is  remarkably 
fast  and  the  yields  very  large.  All  of  the  labor 
in  Sumatra  is  indentured  or  contracted  labor 
and  under  absolute  control  of  the  planters.  The 
growers  pay  considerable  attention  to  superintend- 
ing the  plucking,  so  that  very  little  work  is  neces- 
sary in  sorting  the  tea  after  it  has  been  made ; it 
comes  from  the  firing  machines  in  most  cases 
free  from  woody  stems  and  tough  leaves. 

On  the  estates  in  Sumatra  that  Mr.  Mitchell 
visited  more  attention  is  given  to  labor-saving 
devices,  both  in  the  field  and  factory,  than  in  any 
other  tea  districts  of  the  world.  While  the 
British  and  the  Dutch  have  done  much  in  this 
direction,  he  thinks  that  much  more  can  be 
accomplished  along  these  lines,  especially  in  the 
use  of  simple  farm  machinery  in  the  preparation 
of  the  land  and  the  cultivation  and  pruning  of 
the  tea. 

Mr.  Mitchell  is  also  of  the  opinion  that  the 
system  of  planting  and  pruning  practiced  in  Japan 
could  be  used  to  great  advantage  in  many  of  the 
localities  of  Ceylon,  India,  Java  and  Sumatra. 

From  Sumatra  Mr.  Mitchell  sailed  to  the  Philip- 
pines by  way  of  Singapore  and  Hong  Kong,  where 
he  took  a transport  for  San  Francisco,  arriving 
there  in  January. 

+ Contribute  to  the  Red  Cross  4* 

COFFEE  SURROGATES  IN  DENMARK 

Coffee  has  been  almost  unobtainable  in  Denmark 
for  several  months,  according  to  recent  advices 
reaching  this  country.  Consequently  substitutes 
have  appeared  in  great  quantities.  It  has  been 
reported  that  about  15,000  tons  of  acorns,  dande- 
lion root,  chicory  and  sugar  beets  have  lately  been 
consumed  in  making  coffee  surrogates.  Acorns 
were  then  selling  at  about  12  cents  a pound. 
When  any  coffee  at  all  is  to  be  had  it  often  brings 
as  much  as  $5  a pound. 


+ Contribute  to  the  Red  Cross  + 


BOSTON’S  FIRST  COCOA  CARGO 
An  American  schooner  from  Bahai,  Brazil,  re- 
cently brought  a cargo  of  cocoa  to  Boston  on  con- 
signment by  J.  Aron  & Co.,  Inc.  This  is  said  to 
be  the  first  ever  consigned  direct  to  that  port. 


4 Contribute  to  tlie  Red  Cross  + 


When  a man  is  no  longer  faithful  to  his  pur- 
pose, Destiny  deserts  him, — Napoleon, 
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COFFEE  PROTEST  ANSWERED 


Food  Administration  Upholds  Its  Regulations 
as  Being  “Far  from  Useless,”  But 
Invites  Specific  Suggestions 

I N answering  the  green  coffee  trade’s  protest 
4 against  the  Food  Administration’s  rules  setting 
the  maximum  profit  on  individual  deals  at  2^2 
per  cent  over  cost  for  importers  and  5 per  cent 
for  jobbers,  Theodore  F.  Whitmarsh,  writing  for 
the  United  States  Food  Administration,  says  that 
the  Government  cannot  consent  to  the  suspension 
or  withdrawal  of  the  rules  and  regulations  pro- 
mulgated on  March  9,  1918. 

Mr.  Whitmarsh  states  that  “authoritative  facts 
now  in  our  possession  indicate  beyond  question 
that  the  rules  and  regulations  are  far  from  use- 
less.” He  says  that  many  in  the  green  coffee 
trade  have  expressed  their  approval,  and  that  the 
rules  were  in  fact  drawn  in  substantial  accord 
with  the  recommendations  of  representative  men 
in  the  business.  Nevertheless,  he  invites  a petition 
setting  forth  specific  tentative  regulations  that 
the  coffee  protesters  would  recommend  in  the 
place  of  any  one  or  more  of  those  now  in  force. 

D.  M.  Enright,  New  York  coffee  broker,  has 
criticized  Mr.  Hartranft  for  failure  to  make  pub- 
lic sooner  the  correspondence  with  Washington. 

New  York  and  Washington  Exchange  Views 

The  correspondence  is  given  in  full  in  the  fol- 
lowing : 

May  2,  1918. 

Mr.  C.  B.  Stroud,  Superintendent,  The  New 
York  Coffee  and  Sugar  Exchange,  Inc.,  New 

. York,  N.  Y. 

Dear  Sir  : 

As  a result  of  the  meeting  of  the  green  coffee 
interests,  held  on  the  5th  ultimo  on  the  floor  of 
the  New  York  Coffee  and  Sugar  Exchange,  I for- 
warded on  April  6 the  following  letter : 

The  Honorable  Herbert  Hoover,  United  States 
Food  Administrator,  Washington,  D.  C. 

Sir  : 

In  accordance  with  the  instructions  given  me  by 
the  importers,  jobbers,  brokers  and  others  in  the 
green  coffee  business  at  a meeting  held  on  the 
5th  inst.,  I enclose  herewith  a petition  seeking 
relief  from  the  recent  rules  and  regulations  issued 
by  your  Department. 

This  petition  is  signed  generally  by  the  trade 
and  was  enthusiastically  adopted  without  a dis- 
senting vote.  I am  candidly  of  the  opinion  that 
on  account  of  the  extreme  loyalty  of  the  trade 
to  the  Government,  and  their  wish  to  win  the  war, 
that  it  would  have  been  next  to  impossible  to 
obtain  the  consent  of  the  trade  to  make  a request 
for  relief  at  this  time  except  because  of  the  dire 


necessity  for  it.  Therefore,  I sincerely  hope  that 
you  and  your  assistants  will  personally  carefully 
examine  into  our  just  appeal. 

If  you  would  like  any  further  information  of 
any  character  I will  gladly  do  my  uttermost  to 
furnish  it,  or  if  you  or  any  of  your  representatives 
will  visit  the  trade  I am  sure  it  can  be  readily 
shown  how  utterly  impossible  it  is  to  carry  out 
some  of  your  regulations.  Also  that  the  attempt 
to  do  so  will  surely  impair  the  merchant’s  capital 
and  possibly  injure  his  credit,  for  every  sound 
banking  institution  would  discriminate  against  the 
borrower  whose  business  is  conducted  upon  a 
losing  basis. 

Knowing  the  value  of  your  time  and  the  pres- 
sure of  your  engagements,  the  trade  thought  best 
to  submit  their  views  without  an  interview,  be- 
lieving that  by  so  doing  they  would  receive  your 
fullest  consideration,  with  the  expectation  that 
this  would  result  in  granting  their  request. 

Hopefully  awaiting  your  response,  I remain, 
Yours  very  respectfully, 

(Signed)  W.  F.  Hartranft, 
Chairman. 

To  the  above  I received  the  following  reply, 
dated  Washington,  April  23 : 

Mr.  W.  F.  Hartranft,  107  Wall  Street,  New  York, 
N.  Y. 

Dear  Sir: 

We  acknowledge  receipt  of  your  letter  of  April 
6 with  the  enclosures  mentioned. 

This  has  now  had  careful  consideration  here. 
Our  attitude  was  fuily  explained  to  Mr.  Peck  of 
your  firm  upon  his  recent  visit  to  Washington. 

We  have  only  to  emphasize  that  “the  abundant 
supply  of  green  coffee”  mentioned  in  the  petition 
is  quite  beside  the  point.  That  coffee  is  not  in  the 
United  States  but  in  Brazil,  and  the  Shipping 
Board,  which  controls  the  matter,  in  allotting  ton- 
nage properly  has  no  intention  whatever  of  cur- 
tailing troop  movements  and  other  more  vital 
ocean  transportation  in  the  present  emergency  for 
the  purpose  of  increasing  importations  of  coffee 
above  the  present  maximum  provided.  The  Gov- 
ernment is  making  every  effort  to  increase  ton- 
nage, but  it  is  now  urgently  required  for  other 
uses.  Increased  importations  of  coffee  will  be 
permitted  as  soon  as  that  can  be  done  without 
prejudice  to  the  country’s  more  vital  interests. 

In  the  meantime,  since  license  control  and  cer- 
tain regulation  must  continue  we  shall  be  glad 
to  give  the  fullest  consideration  to  any  further 
petition,  provided  you  embody  therein  very  clear 
and  specific  regulations  that  should  in  your 
opinion  be  adopted  for  the  period  of  the  war 
between  the  United  States  and  Germany,  or  dur- 
ing the  present  emergency,  in  the  stead  of  one  or 
more  of  the  existing  regulations.  Any  new  regu- 
lation should,  before  its  submission  here,  be  ex- 
pressly approved  in  writing  by  a majority  of  those 
who  signed  the  original  petition.  After  we  have 
had  an  opportunity  to  consider  such  further 
petition  we  shall,  if  you  desire,  arrange  a definite 
appointment  in  Washington  for  yourself  or  other 
representative  empowered  to  act  for  the  pe- 
titioners. 

We  have  no  wish  to  be  arbitrary  nor  to  extend 
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the  Administration’s  regulations  beyond  the  neces- 
sities of  the  present  crisis. 

Yours  very  truly, 

United  States  Food  Administration. 

(Signed)  Per  Theo.  F.  Whitmarsh. 

Which  was  answered  on  April  29  as  follows : 
The  United  States  Food  Administration,  Wash- 
ington, D.  C.  ( Attention  of  Mr . T.  F.  Whit- 
marsh. ) 

Dear  Sirs: 

I thank  you  for  your  courteous  letter  of  the 
23d  inst.  The  spirit  of  co-operation  shown  therein 
is  just  what  the  green  coffee  trade  desire.  It  is 
true  that  the  source  of  supply  of  green  coffee  is 
not  in  the  United  States,  but  the  fact  that  an 
abundant  supply  exists  should  not  be  ignored. 
Therefore,  if  the  Government  will  co-operate  with 
the  trade  and  not  obstruct  by  useless  rules  and 
regulations  the  opportunities  that  may  present 
themselves  for  obtaining  this  supply,  perhaps  a 
means  may  present  itself  to  make  available  the 
trade’s  reasonable  requirements  without  prejudice 
to  our  country’s  more  vital  needs.  I can  posi- 
tively assure  you,  that  the  green  coffee  trade 
would  not  countenance  any  demands  upon  the 
Government  that  would  interfere  with  troop 
movements,  or  any  other  need  that  would  help 
win  the  war. 

The  petition  clearly  endorses  the  regulations  of 
the  green  coffee  trade  by  licenses  and  the  fixing 
of  a maximum  price  for  Exchange  operations. 
The  proper  enforcement  of  these  measures  will 
not  only  eliminate  speculation,  but  effectively  con- 
trol the  situation.  Therefore,  notwithstanding 
•your  request  for  a petition  embodying  clear 
alternative  suggestions  relative  to  every  specific 
regulation, . I would  point  out  for  your  particular 
consideration : 

First.  That  there  is  no  profiteering  in  green 
coffee. 

Second.  That  the  price  is  below  pre-war  times ; 
in  many  cases  close  to  or  below  cost  of  produc- 
tion. 

Third.  There  is  no  just  ground  for  complaint 
against  the  manner  of  conducting  the  green  coffee 
business. 

Fourth.  That  you  say  the  Administration  has 
“no  wish  to  be  arbitrary  nor  to  extend  the  Ad- 
ministration’s regulations  beyond  the  necessities 
of  the  present  crisis.” 

In  view  of  these  facts,  I would  ask  what  harm 
could  possibly  be  done  to  the  consumer,  or  to  the 
country,  by  the  withdrawal  of  the  rules  and  regu- 
lations promulgated  on  March  9,  1918,  or  why 
such  rules  and  regulations  cannot  be  suspended 
at  least  until  such  time  as  there  is  evident  need 
for  them,  and  the  green  coffee  trade  be  left  in 
the  meantime  to  conduct  its  business  along  its 
former  normal  and  legitimate  lines. 

I am  serving  the  green  coffee  trade  not  from 
choice  but  in  its  interests,  and  independent  of  my 
firm  connection.  I would  not  present  to  you  any 
conclusions  unless  same  had  the  endorsement  of 
the  majority  of  the  trade.  My  convictions  are 
that  if  the  regulations  are  withdrawn  or  sus- 
pended, the  spot  selling  value  of  green  coffee  will 
continue,  as  heretofore,  to  be  kept  at  the  minimum 
price  consistent  with  the  supply  and  demand,  and 
every  purpose  of  the  Government  in  winning  the 


war  will  be  just  as  effectively  served.  Personally, 
I feel  you  do  not  fully  understand  the  situation 
from  the  importers’  and  jobbers’  standpoint,  nor 
fully  realize  the  effect  of  the  regulations  upon 
their  business.  Therefore,  without  meaning  in 
any  way  to  antagonize  the  work  of  your  depart- 
ment, but;  in  order  to  clarify  the  situation  and 
hasten  a conclusion  of  the  matter,  I again  tender 
my  services  for  information  of  any  character  that 
will  tend  to  bring  about  a speedy  adjustment  of 
the  matter. 

Yours  respectfully, 

(Signed)  W.  F.  Hartranft, 
Chairman. 

The  Food  Administration  answered  Mr.  Har- 
tranft’s  letter  of  April  29  as  follows : 

Washington,  D.  C.,  May  1,  1918. 
Mr.  W’.  F.  Hartranft,  107  Wall  Street,  New  York 
N.  Y. 

Dear  Sir: 

We  have  your  letter  of  April  29. 

We  have  been  glad  to  take  into  consideration 
the  recommendations  you  make.  Authoritative 
facts  now  in  our  possession  indicate  beyond  ques- 
tion that  the  rules  and  regulations  are  far  from 
useless.  The  United  States  Food  Administrator 
cannot  consent  to  the  suspension  or  “withdrawal 
of  the  rules  and  regulations  promulgated  on 
March  9,  1918,”  as  requested.  However,  a petition 
setting  forth  specific  tentative  regulations  that 
you  would  recommend  in  the  place  of  any  one  or 
more  of  those  now  in  force  will  have  the  most 
careful  attention.  Many  in  the  green  coffee  trade 
have  expressed  their  approval  of  the  present 
rules,  which  were,  in  fact,  drawn  in  substantial 
accord  with  the  recommendations  of  representa- 
tive men  in  the  business. 

It  is  our  desire,  however,  in  so  far  as  the  para- 
mount interests  of  the  consumers  and  of  the  Gov- 
ernment permit,  to  meet  the  reasonable  views  of 
the  entire  trade,  and  it  is  with  that  purpose  that 
we  assure  you  any  constructive  criticism  will  have 
the  most  painstaking  attention  here. 

Yours  very  truly, 

United  States  Food  Administration. 

Per  T.  F.  Whitmarsh. 

Under  date  of  May  6,  Mr.  Hartranft  sent  the 
following  communication  to  Washington : 

The  United  States  Food  Administration,  Wash- 
ington, D.  C.  ( Attention  of  Mr.  T.  F. 

Whitmarsh.) 

Dear  Sirs  : 

Replying  to  your  letter  of  the  1st  inst.,  I would 
say  that  I greatly  appreciate  your  very  courteous 
treatment  of  the  subject  under  discussion. 

I have,  of  course,  no  knowledge  of  the  authorita- 
tive facts  in  your  possession  that  show  the  value 
of  the  rules  and  regulations,  therefore  I would 
not  attempt  to  dispute  your  contention.  But  I 
beg  leave  to  assert  that  you  have  not  indicated  the 
harm  that  would  come  to  the  consumer  or  to  the 
country  if  they  were  withdrawn.  You  greatly 
surprise  me  when  you  say,  “Many  in  the  green 
coffee  trade  have  expressed  their  approval  of  the 
present  rules,”  for  I have  not  yet  come  in  con- 
tact with  any  green  coffee  merchant  who  has 
openly  or  could,  I think,  sincerely  make  such  a 
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statement.  The  signatures  to  the  petition  pretty 
clearly  prove  that  a majority  of  the  trade  do  not 
approve  of  the  rules,  and  I am  disposed  to  be- 
lieve that  if  you  were  to  call  for  a public  trade 
vote  you  would  not  obtain  a single  approval. 

My  candid  belief  is  that  the  rules  were  drawn 
with  the  best  intentions,  both  on  the  part  of  the 
Food  Administration  and  those  who  recom- 
mended them,  but  I am  equally  confident  that 
their  operation  as  they  now  stand  cannot  con- 
tinue without  impairing  the  merchant’s  capital. 
For  no  importer  whose  overhead  expenses  are 
greater  than  the  profit  allowed,  with  no  provision 
for  taxes,  partners’  salaries,  or  losses  of  any 
kind,  can  stay  in  business  without  an  impairment 
of  capital. 

In  order  that  a better  mutual  understanding 
might  obtain  as  to  what  can  be  accomplished,  I 
would  like  to  arrange  at  an  early  date  for  a con- 
ference with  Mr.  Hoover  and  Mr.  Whitmarsh,  as 
well  as  any  of  their  associates  who  are  interested 
in  this  matter. 

Yours  respectfully, 

W.  F.  Hartranft, 
Chairman. 

■9*  Contribute  to  the  Red  Cross  + 

HOOVER  PUNISHES  COFFEE  MEN 

Withholds  Licenses  of  Importers  and  Dis- 
tributers of  Green  Coffee  Who  Delayed 
in  Filing  Applications 

[from  a staff  correspondent] 

Washington,  D.  C.,  April  29,  1918. 

1 I ’HE  Food  Administration  announced  yesterday 
A that  all  licensees  are  prohibited  from  doing 
business  with  importers-  and  distributers  of  green 
coffee  who  failed  to  obtain  licenses  as  required 
by  President  Wilson’s  proclamation  of  January 
30.  The  Administration  asserts  that  there  are 
many  dealers  who  have  failed  thus  far  to  apply 
for  licenses,  and  consequently  each  has  laid  him- 
self open  to  a fine  of  not  more  than  $5,000,  im- 
prisonment of  not  more  than  two  years,  or  both. 
The  Food  Administration  is  prepared  to  take 
drastic  action  against  those  who  delay  longer  in 
filing  their  applications. 

Yesterday  the  Food  Administration  issued  the 
names  of  about  250  green  coffee  firms  who  applied 
for  license  after  February  4,  the  date  set  in  the 
President’s  proclamation.  As  punishment,  the 
Administration  is  withholding  their  licenses  until 
May  8.  This  action  has  the  effect  of  suspending 
the  businesses  ten  days.  Those  who  apply  on  or 
before  May  8 will  be  required  to  postpone  busi- 
ness for  two  weeks.  Just  what  penalty  will  be 
meted  out  to  those  who  delay  beyond  that  day  has 
not  been  announced,  beyond  the  fact  that  drastic 
action  will  be  taken. 

Coffee  Firms  Penalized 

The  following  have  already  applied  for  license 


but  are  being  penalized  for  failure  to  file  their 
application  within  the  time  fixed : 

Alabama. — Opelika  Wholesale  Grocery  Company,  Roan- 
oke; J.  H.  Calvin  Company,  Albany;  James  McDonnel 
Company,^  Mobile;  Lobman,  Moog  & Company,  Mont- 
gomery; Southern  Coffee  & Spice  Company,  Birmingham; 
Segrest-Cannady  Grocery  Company,  Dothan;  W.  W.  Over- 
street,  Greensboro;  T.  G.  Bush  Grocery  Company,  Mo- 
bile; Lane  Grocery  Company,  Sylacauga;  B.  F.  Roden 
Grocery  Company,  Birmingham;  Mayer  Bros.,  Demopolis; 
Britton  Grocery  Company,  Florala;  V.  B.  Atkins  Grocery 
& Commission  Company,  Selma;  Ilohenberg-Lacy  Farrow 
Merc.  Company,  Wetumpka;  J.  II.  Wilder,  Vincent;  C. 
W.  Hooper  & Co.,  Selma;  W.  L.  Halsey  Grocery  Company, 
Huntsville;  Eufaula  Grocery  Company,  Eufaula;  Dow- 
ling-Martin  Grocery  Company,  Ozark;  Marz  Grocery  & 
Produce  Company,  Mobile;  Dabney  Brothers,  Florence; 
Troy  Grocery  Company  Troy. 

Arizona. — Phelps-Doage  Mercantile  Company,  Bisbee. 

California. — Macondray  & Co.,  San  Francisco;  Stet- 
son-Barret Company,  Los  Angeles;  Nau-Murray  Company, 
San  Bernardino;  C.  G.  Schmidt  Coffee  Company,  Oak- 
land; J.  C.  Hardin,  Santa  Rosa;  J.  H.  New  Baurer  & Co., 
San  Francisco;  Frank  B.  Peterson  Company,  San  Fran- 
cisco; J.  C.  Huggins  Company,  Los  Angeles;  Edward  A. 
Apffel,  Oakland;  Brazilian  Products  Company,  San  Fran- 
cisco; Hind,  Rolph  & Co.,  San  Francisco;  William  Halla, 
San  Jose;  Fook  On  Lung  Company,  San  Francisco;  P.  J. 
Knudsen,  San  Francisco;  John  A.  Lennon,  San  Francisco; 
Goldberg,  Bowen  & Co.,  San  Francisco;  Ira  M.  Casket 
(Guatemala  Private  Estate  Coffee  Company),  San  Fran- 
cisco. 

Connecticut. — Yale  Tea  & Coffee  Company,  Water- 
bury. 

Florida. — Hagin,  Upchurch  & Peters,  Jacksonville;  C. 
B.  Witt  Company,  Tampa;  R.  O.  Hancock,  Pensacola; 
Henderson-Bushnell  Company,  Tampa;  Will  L.  Moyer, 
Pensacola. 

Georgia. — W.  O.  Jones  & Co.,  Elberton;  Callahan 
Grocery  Company,  Inc.,  Bainbridge;  J.  J.  Lissner,  Bruns- 
wick; The  South  Georgia  Grocery  Company,  Quitman; 
Smith  & Bunch,  Washington;  Arington  Bros.  & Co., 
Augusta;  B.  Borchardt  Company,  Brunswick;  Savannah 
Coffee  Company,  Savannah;  Biltler  Grocery  Company, 
Camilla;  Central  Grocery  Company,  Tifton;  W.  L.  Tait  & 
Co.,  Brunswick;  Murphey  & Co.,  Augusta;  Inman  Grocery 
Company,  Albany;  B.  H.  Merck,  Gainesville;  Tanner  Birce 
Company,  Douglas;  J.  H.  Lamb  Company,  Cordele;  Sol. 
Loeb  Company,  Columbus;  Deadwyler  & Fortson,  Elber- 
ton; Pridgen  Bros.  Co.,  Cordele. 

Idaho. — Davidson  Grocery,  Boise;  The  John  Blaul’s 
Sons  Company,  Cedar  Rapids. 

Iowa. — B.  A.  Peterson  Company,  Alta;  Sinclair  Tea  and 
Coffee  Company,  Marshalltown. 

Illinois. — Stewart  & Ashby,  Chicago;  Standard  Grocery 
Company,  Chicago;  Underwaters  Salvage  Company  of 
Chicago,  Chicago;  Decatur  Coffee  Company,  Decatur; 
Schlueter  & Sons,  Chicago;  Frank  H.  Wolford  & Co., 
Chicago;  Brazilian  Tea  & Coffee  Company,  Chicago;  Syca- 
more Coffee  Store,  Chicago;  Rockford  Wholesale  Grocery 
Company,  Rockford. 

Indiana. — P.  H.  Carl  Grocery  Company,  New  Albany; 
John  B.  Bright  & Son,  indianapolis;  J.  F.  Bruning  & 
Son,  Evansville;  Andrew  Firmhold,  Indianapolis;  Geo.  J. 
Hannel,  Indianapolis;  Klatto-Stokes  Coffee  Company, 
Terre  Haute;  Ploosier  Coffee  Company,  Inc.,  Indianapolis. 

Kansas. — Weigand  Tea  & Coffee  Company,  Wichita; 
Topeka  Spice  Mills,  Topeka;  Ernest  T.  Paterson,  Linds- 
bory  Tea  & Coffee  Company,  Lindsbory. 

Kentucky. — R.  A.  Bickel  & Co.,  Louisville;  E.  L.  Mar- 
tin & Co.,  Lexington;  Kitchen,  Whitt  & Co.,  Ashland; 
Union  Grocery  Company,  Greenup;  Goode  & Dunkie,  Cov- 
ington. 

Louisiana. — Lafayette  Wholesale  Grocery  Company, 
Ltd.,  Lafayette;  Green-Shoemaker  Company,  Ltd.  Crow- 
ley; A.  A.  & L.  E.  Mayer,  New  Orleans;  Naval  Stores 
Equipment  Company,  Inc.,  New  Orleans;  Edward  E. 
Hebert,  Thibodaux;  Thompson,  Ritchie  & Co.,  Ruston; 
Thompson  Ritchie  Grocer  Company,  Alexandria;  Hust- 
myre  Bros.,  Alexandria;  W.  F.  Taylor  Company,  Inc., 
Shreveport;  The  Southern  Grocer  Company,  Ltd^  Mon- 
roe; R.  P.  Goforth  Brokerage  Company,  Lake  Charles; 
W.  G.  Brooks  & Co..  Louisville;  M.  T.  Woodward,  New 
Orleans;  D.  B.  Hamilton  & Son,  Shreveport;  The  Henry 
^Lochte  Company,  Ltd.,  New  Orleans. 

Maryland. — Frey  & Son,  Inc.,  Baltimore;  Riordan 
Coffee.  Company,  Baltimore. 

Massachusetts. — The  George  D.  Emerson  Company, 
Boston;  Clark  & MacKusick  Company,  Boston;  Manhat- 
tan Grocery  & Provision  Company,  Cambridge;  The 
Daniels,  Cornell  Company,  Worcester;  The  Cleverdale 
Company,  Boston. 
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Michigan,  l'erris  Coffee  House,  Grand  Rapids;  The 
Imperial  Tea  Company,  Kalamazoo;  John  E.  King  Coffee 
Company,  Detroit;  Chappell’s  Coffee  ahop,  Owosso; 
Asmus  Bros.,  Detroit;  Pure  Mfg.  Company,  Laurium. 

Minnesota. — Northern  Brokerage  Company,  Minneapo- 
lis; II.  T.  Quinlan  & Co.,  St.  Paul;  Western  Tea  & 
Coffee  Company,  St.  Paul. 

Mississippi. — J.  T.  Fargason  Company,  Tupelo;  Gulf- 
port Grocery  Company,  Gulfport;  R.  II.  Green,  Jackson; 
Greenwood  Grocery  Company,  Greenwood. 

Missouri. — The  Goddard  Grocer  Company,  St.  Louis; 
Webster’s  (Ben  A.  Webster),  St.  Joseph;  Mineral  Belt 
Coffee  & Mercantile  Company,  Joplin;  Bagnell-Montague 
Grocer  Company,  Marshall;  Quinn-Barry  Tea  & Coffee 
Company,  Springfield. 

Montana. — F.  B.  Price,  Butte. 

Nebraska. — La  Selle  Bros.,  Chappell;  Deshler  Coffee 
Company,  Deshler;  W.  L.  Masterman  & Co.,  Omaha; 
Hayden  Bros.,  Omaha. 

New  Jersey. — National  Grocery  Company,  Jersey  City; 
Albert  H.  Goble,  Nutley;  The  Herrman  Company,  Pater- 
son. 

New  York  City. — Adams-Griffin  Company,  C.  F.  Her- 
nandez, Sons  & Co.,  General  Export  & Commission  Com- 
pany, R.  A.  Putnam  Company,  Inc.,  Enterprise  Coffee 
Company,  Bruck  Bros.  Coffee  Company,  John  J.  Richard, 
Horatio  Craig  & Co.,  J.  Louis  Schaefer,  Wiener  Bros.,  J. 
D.  & S.  D.  Moore,  Stein,  Hall  & Co.,  Inc.,  The  Scharf 
Supply  Company,  Douglas  & Evans,  Inc.,  Isaac  Brandon 
& Bros.,  Middleton  & Co.,  Jay  Street  Terminal,  August 
Stumpp  & Co.,  M.  F.  Prince  & Co.,  Albert  R.  Lee  & Co., 
Inc.;  Adolph  Schein  (The  Triumph  Roasting  Establish- 
ment). 

New  York  State. — The  Butler  Company,  Buffalo; 
Japanese  Tea  Company,  Rochester. 

North  Carolina. — Maxwell  & Pugh  Company,  New 
Bern;  L.  A.  Cobb  & Co.,  Inc.,  Kinston;  Ellis  E.  Phillips, 
Washington;  Dewar  & Wilder,  Raleigh;  The  Geo.  J. 
Hales  Company,  Rocky  Mount;  Geo.  S.  Edwards  & Co., 
Rocky  Mount;  Peele  & Co.,  Roxobel;  Wofford-Terrell 
Company,  Murphy. 

Oklahoma. — The  Griffin  Grocery  Company,  MacAlester. 

Ohio. — E.  Weitkamp  & Co.,  Cincinnati;  The  Andrus- 
Scofield  Company,  Columbus;  The  D.  A.  White  Company, 
Cincinnati;  The  Dayton  Spice  Mills  Company,  Dayton; 
Union  Mercantile  Company,  Trenton;  H.  A.  Houstle, 
Columbus;  The  J.  C.  Kerr  Company,  Cincinnati. 

Oregon. — J.  J.  Dunning  Company,  Portland;  Portland 
Coffee  Company,  Portland. 

Pennsylvania. — Willert,  Wm.  J.,  Erie;  Rice  Bros., 
Philadelphia;  Henry,  Kemmler  & Co.,  Pittsburg;  Samuel 
R.  Sharp  Company,  Inc.,  Philadelphia;  J.  Frank  Shull 
Company,  Philadelphia;  Quaker  City  Coffee  Mills  (Geo. 
H.  Armstrong),  Philadelphia. 

South  Dakota. — Olson,  Berry  & Co.,  Sioux  Falls. 

South  Carolina. — B.  D.  Townsend,  Bennettsville ; C. 
Wulbert  & Co.,  Charleston;  A.  H.  Pyron  Company,  Green- 
ville; H.  Kaminski  & Co.,  Georgetown;  Phillips  & Co., 
Sumpter;  Ship  Pearlstine  Company,  St.  Matthews. 

Tennessee. — Orr,  Mizell  & Murrey,  N.  Nashville; 
Stewart-Gwynne  Company,  Memphis;  H.  K.  Holman  & 
Co.,  Fayetteville;  Peck,  Jarnagin  & Co.,  Morristown; 
Jellico  Grocery*  Company,  Jellico;  Stagmaier  & Co.,  Chat- 
tanooga. 

Texas. — Nelson  Davis  & Son,  Austin;  Jesse  E.  Longe, 
Beaumont;  Port  Arthur  Coffee  Company,  Port  Arthur; 
Sidney  Myers  Produce  Company,  Houston;  Pan-American 
Coffee  Company,  Inc.,  El  Faso:  Central  Grocery,  Corpus 
Christi;  Martin  Tea  & Coffee  Company,  Corpus  Christi; 
J.  W.  Calhoun  & Sons,  Victoria;  V.  T.  Pichard,  Galveston. 

Utah. — National  Tea  Importing  Company,  S.  Salt  Lake 
City. 

Virginia. — L.  E.  Lichford,  Lynchburg;  Gell  IJros.  Com- 
pany, Inc.,  Petersburg;  A.  Brinkley  & Co.,  Norfolk;  The 
Lockett  Reeves  Company,  Bristol;  Harding  Bros.,  Inc., 
Emporia;  Swanson  Bros.  Company,  Inc.,  Danville;  J.  M. 
Spindle,  Norfolk;  E.  W.  Gates  & Sons  Company,  Rich- 
mond; Virginia  Wholesale  Company,  Inc.,  Appalachia; 
Barrow-Penn  & Co.,  Roanoke;  Albemarle  Grocery  Com- 
pany, Inc.,  Charlottesville;  D’Alton  & Co.,  Inc.,  Peters- 
burg; Serpell-Winner-Jordan,  Inc.,  Norfolk. 

Washington. — West  Coast  Grocery  Company,  Tacoma; 
McLean-McMillan  Company,  Tacoma;  Wilson  & Luck- 
hurst,  Seattle;  Vittucei  Importing  Company,  Seattle; 
Seattle  Grocery  Company,  Inc.,  Seattle;  Crescent  Manu- 
facturing Company,  Seattle;  O’Brien  Coffee  Company, 
Bellingham. 

West  Virginia. — Lewis,  Hubbard  & Co.,  Charleston, 

Wyoming. — Vaughn-Macey  Co.,  Lander;  H.  Drumm  & 
Co.,  Basin. 

Wisconsin. — A.  M.  Sauter  & Co.,  Milwaukee;  Trupakt, 
Inc.,  Milwaukee;  Johannes  Bros.  Company,  Green  Bay. 
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MORE  LIGHT  ON  COFFEE  RULES 

United  States  Food  Administration  Further 
“Interprets”  Its  Regulations  for  the 
Benefit  of  Roasters 


[from  a staff  correspondent] 

Washington,  D.  C.,  April  18. 

I T seems  as  though  some  coffee  roasters  haven’t 

quite  grasped  the  idea  of  the  questionnaire 
recently  distributed  by  the  United  States  Food 
Administration.  In  order  to  clear  up  misappre- 
hensions the  Administration  has  sent  out  the  fol- 
lowing letter : 

“All  jobbers,  wholesalers  and  roasters  of  green 
coffee  are  required  to  make  their  report  under 
head  of  ‘Jobbing  Operations.’  This  is  understood 
to  cover  all  wholesale  dealers  in  green  coffee,  in- 
cluding roasters  who  buy  green  coffee,  even  if  they 
do  not  sell  it  green. 

“The  report  should  start  with  Item  II,  ‘Stock 
on  Hand’  at  the  beginning  of  the  period  covered 
by  the  report,  adding  purchases,  Item  12,  and 
deducting  sales  of  green  coffee,  Item  14.  Small 
sales  of  green  coffee,  twenty-five  bags  or  under, 
may  be  combined  and  the  price  averaged  if  de- 
sired. 

“The  total  of  these  sales  must  be  deducted  from 
the  amount  of  stock  shown  by  Item  13,  and  the 
net  stock  of  green  coffee  held  by  licensee  at  the 
end  of  the  month  must  be  shown.  Green  coffee 
used  in  roasting  need  not  be  shown  on  the  report. 

“Item  20  must  be  answered,  showing  amount  of 
green  coffee  licensee  has  purchased  during  the 
years  1916  and  1917,  irrespective  of  whether  same 
has  been  sold  green  or  roasted.”  Lamm. 

+ Contribute  to  the  Red  Cross  t 

ERROR  IN  COFFEE  REPORT  BLANK 

The  National  Coffee  Roasters’  Association  has 
advised  its  members  of  an  error  found  in  the 
United  States  Food  Administration’s  coffee  re- 
port blank.  Two  items  on  the  original  blank  sent 
out  bear  the  number  20.  The  Food  Administra- 
tion, consequently,  advises  : “The  second  Item  20 
in  the  report  blank  should  read  Item  21,  and  is 
to  cover  purchases,  not  sales,  during  the  year 
1916  and  the  year  1917;  and  licensees  in  making 
up  these  reports,  until  corrected  blanks  are  sup- 
plied by  the  Food  Administration,  should  strike 
out  the  word  ‘sales’  under  this  item,  substitute 
therefor  the  word  ‘purchases,’  and  report  ac- 
cordingly.” 

+ Contribute  to  the  Re<l  Cross  + 

NEW  COFFEE  EXCHANGE  OPENED 
. The  American  Cotton  and  Grain  Exchange, 
Inc.,  of  73  Wall  street,  New  York,  was  opened 
to  members  on  May  1.  Trading  will  not  start 
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until  rules  and  regulations  have  been  adopted  by 
the  board  of  managers,  which  is  expected  to  be 
done  about  the  middle  of  May.  The  Exchange 
is  said  to  have  about  5,000  members,  consisting  of 
cotton  and  grain  and  other  brokers,  exporters, 
bankers,  cotton  mills,  elevators,  oil  mills  and  re- 
fineries in  various  parts  of  the  United  States. 

The  building  at  73  Wall  street,  a seven-story 
structure,  is  being  remodeled  for  exchange  pur- 
poses. The  fifth  floor  will  be  given  over  to  trad- 
ing in  coffee  and  sugar,  and  the  third  to  rice, 
provisions  and  grain. 

+ Contribute  to  the  Red  Cross  + 


IMPORTS  OF  TEA  SIFTINGS  BANNED 
[from  a staff  correspondent] 
Washington,  D.  C.,  April  24,  1918. — The  War 
Trade  Board,  in  its  announcement  of  restrictions 
on  imports,  named  tea  waste  siftings  and  sweep- 
ings as  not  to  be  imported  except  when  coming 
overland  or  by  lake  from  Canada.  Officials  here 
say  that  this  restriction  only  refers  to  those  sift- 
ings and  sweepings  intended  for  manufacturing 
purposes.  Dust  siftings  and  fannings  for  con- 
sumption are  noUrestricted.  Lamm. 
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CARTER,  MACY  WIN  TEA  CASE 


U.  S.  Supreme  Court  Upholds  Injunction 
Against  Tea  Board’s  Using  Read 
Test  for  Coloring  Matter 


[special  correspondence] 
Washington,  D.  C.,  April  23,  1918. 
r I 'HE  United  States  Supreme  Court  has  handed 
^ down  a decision  in  the  celebrated  Carter, 
Macy  & Co.  tea  case,  affirming  the  decision  of  the 
Circuit  Court  of  Appeals  of  the  Second  Circuit, 
which  granted  an  injunction  against  the  em- 
ployment of  the  Read  test  to  determine  the  fitness 
of  teas  to  be  admitted  into  this  country. 

The  decision  holds : “It  cannot  be  made  a rule 

of  law  that  any  tea  that  had  an  infinitesimal 
amount  of  innocuous  coloring  matter  is  inferior 
in  those  respects  to  a standard  that  has  a much 
greater  amount  of  impurities,  and  the  presence 
of  any  may  be  detected  in  any  way  found  efficient. 
But  one  such  substance  cannot  be  picked  out  and 
accorded  supremacy  in  evil  by  an  absolute  rule, 
irrespective  of  any  harm  that  it  may  do.” 

Salient  Features  of  the  Case 
The  controversy  arose  over  the  consignment  of 
forty-four  cases  of  Extra  Fine  Young  Hyson 


teas  imported  at  San  Francisco.  The  tea  exam- 
iners there  rejected  the  teas  on  January  13,  J 914, 
because  they  found,  after  applying  the  Read  test, 
that  the  teas  contained  from  9 to  19  parts  of 
Prussian  blue  coloring  matter  to  1,000,000  parts 
of  unobjectionable  elements. 

The  case  was  tried  in  the  lower  courts  and 
carried  to  the  United  States  Circuit  Court  of 
Appeals  at  New  York,  which  ruled  on  June  9, 
1915,  that  artificial  coloring  in  tea  was  no  bar  to 
its  importation  into  this  country  unless  the  color- 
ing matter  itself  was  deleterious. 

The  decision  of  the  United  States  Supreme 
Court  follows : 

supreme  court  of  the  united  states 


No.  255 — October  Term,  1917 


Byron  S.  Waite,  Israel  F. 

Fischer  and  Henderson 
M.  Somerville,  as  General 
Appraisers,  designated  by 
the  Secretary  of  the 
Treasury  as  the  Board  of 
Tea  Appeals,  Appellants, 
vs. 

George  H.  Macy,  Oliver  C. 

Macy,  George  S.  Clapp,  T. 

Ridgway  Macy  and  Irving 
K.  Hall,  doing  business 
as  Co-partners  under  the 
name  of  Carter,  Macy  & 

Company. 

[April  22,  1918] 

Mr.  Justice  Holmes  delivered  the  opinion  of  the 
Court 

This  is  a bill  brought  by  importers  of  tea  to 
prevent  the  appellants,  a board  of  general  ap- 
praisers known  as  the  Tea  Board,  from  applying 
to  tea  imported  by  the  plaintiffs  tests  which,  it  is 
alleged,  are  illegal  and  if  applied  will  lead  to  the 
exclusion  of  the  tea.  The  bill  was  dismissed  by 
the  District  Court,  215  Fed.  Rep.  456,  but  the 
decree  was  reversed  and  an  injunction  ordered  by 
the  Circuit  Court  of  Appeals,  224  Fed.  Rep.  359. 
140  C.  C.  A.. 45. 

The  case  is  within  a narrow  compass.  The  Act  of 
March  2,  1897,  c.  358,  29  Stat.  604,  amended  by  the 
Act  of  May  16,  1908,  c.  170,  35  Stat.  163,  provides 
for  the  establishment  of  standards  “of  purity, 
quality  and  fitness  for  consumption  of  all  kinds 
of  tea  imported,”  &c.,  § 3,  and  makes  it  “unlawful 
. . . to  import  any  merchandise  as  tea  which 

is  inferior  in  purity,  quality  and  fitness  for  con- 
sumption to  the  standards”  referred  to.  § 1. 
When  the  tea  is  entered  at  the  custom  house  it  is 
compared  with  the  standards  by  an  examiner,  and 
if  found  equal  to  them  in  the  above  particulars  it 
may  be  released  by  the  custom  house;  if  found 
inferior  it  is  to  be  retained.  § 5.  But  either  side 
may  protest  and  have  the  matter  referred  to  a 
board  of  three  general  appraisers  such  as  the 
appellants  are.  If  upon  a final  re-examination  by 


Appeal  from  the 
United  States 
> Circuit  Court  of 
Appeals  for  the 
Second  Circuit. 
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the  hoard  “the  tea. shall  he  found  inferior  in  pur- 
ity, quality  and  fitness  for  consumption  to  the  said 
standards,”  the  tea  must  be  removed  from  the 
country  within  six  months.  §6.  The  tea  is  to  be 
tested  in  the  particulars  mentioned  “according  to 
the  usages  and  customs  of  the  tea  trade;  including 
the  testing  of  an  infusion  of  the  same  in  boiling 
water,  and,  if  necessary,  chemical  analysis.”  §7. 
The  Secretary  of  the  Treasury  is  given  power  to 
enforce  the  provisions  of  the  act  by  appropriate 
regulations.  § 10.  A regulation  has  adopted  a 
test  for  the  discovery  of  artificial  coloring  matter, 
which,  in  brief,  consists  in  rubbing  tea  leaves  re- 
duced to  dust  upon  semi-glazed  paper  with  a 
spatula  and  examining  the  smear  with  a lens.  If 
particles  of  coloring  matter  are  found  a test  sheet 
is  submitted  to  chemical  analysis  for  identifica- 
tion of  the  coloring  matter,  and  as  soon  as  it  is 
identified  the  tea  is  to  be  rejected.  It  was  said 
below  to  be  undisputed  that  if  the  tea  in  question 
contains  any  coloring  matter,  whether  present 
through  design  or  accident,  the  appellants  pur- 
suing the  regulation  will  keep  it  out.  The  stand- 
ard samples  of  this  tea  contain  no  coloring  matter, 
but  contain  a far  greater  amount  of  other  foreign 
substances  than  does  this.  This  tea  is  worth 
nearly  four  times  as  much  a pound  as  the  stand- 
ard, and  the  sole  cause  for  rejecting  it  is  the  pres- 
ence of  from  nine  to  nineteen  parts  of  Prussian 
blue  in  a million  of  elements  otherwise  not  ob- 
jected to.  It  is  not  contended  that  the  Prussian 
Idue  is  deleterious.  These  facts  are  found  by  both 
Courts  below.  Upon  them  the  plaintiffs  (the 
appellees)  say  that  the  Government  is  attempting 
to  apply  criteria  not  allowed  by  the  law.  The 
Government  says  that  the  bill  is  an  attempt  to 
control  a board  in  the  performance  of  its  statu- 
tory duty  and  to  substitute  the  judgment  of  a 
court  for  that  of  the  board. 

No  doubt  it  is  true  that  this  Court  cannot  dis- 
place the  judgment  of  the  board  in  any  matter 
within  its  jurisdiction,  but  it  is  equally  true  that 
the  board  cannot  enlarge  the  powers  given  to  it 
bv  statute  and  cover  a usurpation  by  calling  it  a 
decision  on  purity,  quality  or  fitness  for  consump- 
tion. Morrill  v.  Jones,  106  U.  S.  466.  United 
States  v.  United  Verde  Copper  Co.,  196  U.  S.  207, 
215.  United  States  v.  George,  228  tJ.  S.  14,  21. 
Again,  it  is  true  that  Courts  will  not  issue  injunc- 
tions against  administrative  officers  on  the  mere 
apprehension  that  they  will  not  do  their  duty  or 
will  not  follow  the  law.  First  National  Bank  of 
AlbuoLuerque  v.  Albright,  208  U.  S.  548.  But  in 
this  case  the  superior  of  the  appellants  had  pro- 
mulgated a rule  for  them  to  follow  which  is  al- 
leged to  be  beyond  the  power  of  the  Secretary  to 
make.  It  is  said  that  the  appellants  are  inde- 
pendent of  the  Secretary,  and  that  is  to  be  pre- 
sumed that  they  will  decide  according  to  law,  as 
they  say  in  their  answer.  But  if  the  avoidance 
of  a direct  statement  as  to  their  intent  did  not  of 
itself  warrant  a presumption  that  they  would  obey 
orders,  the  admissions  of  their  counsel  were 
enough  to  make  their  intent  to  do  so  plain. 

We  are  brought  then  to  the  merits,  and  we  are 
of  opinion  that  the  rule  cannot  be  sustained,  not- 
withstanding that  since  a former  board  refused 
to  follow  it  as  it  then  stood,  there  has  been  added 
clauses  intended  to  save  it  as  a chemical  analysis. 
The  regulation  makes  the  presence  of  any  color- 


ing matter  an  absolute  ground  for  exclusion.  But 
the  only  grounds  recognized  by  the  statute  are 
inferiority  to  the  standard  in  purity,  quality  and 
fitness  for  consumption,  words  repeated  over  and 
over  again  in  the  act.  It  cannot  be  made  a rule  of 
law  that  any  tea  that  has  an  infinitesimal  amount 
of  innocuous  coloring  matter  is  inferior  in  those 
respects  to  a standard  that  has  a much  greater 
amount  of  other  impurities  and  is  worth  only  a 
quarter  as  much.  All  extraneous  substances  are 
impurities,  and  the  presence  of  any  may  be  de- 
tected in  any  way  found  efficient.  But  one  such 
substance  cannot  be  picked  out  and  accorded 
supremacy  in  evil  by  an  absolute  rule  irrespective 
of  any  harm  that  it  may  do.  We  go  one  step 
further  and  add  that  in  view  of  the  facts  as  to  the 
standard  and  this  tea,  the  presence  of  the  Prus- 
sian blue  affords  no  adequate  ground  for  keeping 
the  tea  out. 

The  Secretary  and  the  board  must  keep  within 
the  statute,  Meritt  v.  Welsh , 104  U.  S.  694,  which 
goes  to  their  jurisdiction,  see  Interstate  Com- 
merce Commission  v.  Northern  Pacific  Ry.  Co., 
216  U.  S.  538.  544,  and  we  see  no  reason  why  the 
restrictions  should  not  be  enforced  by  injunction, 
as  it  was,  for  instance,  in  Bacon  v.  Rutland  R.  R. 
Co.,  232  U.  S.  134.  Philadelphia  Co.  v.  Stimson, 
223  U.  S.  605,  620.  Santa  Fc  Pacific  R.  R.  Co.  v. 
Lane,  244  U.  S.  292.  We  are  satisfied  that  no 
other  remedy,  if  there  is  any  other,  will  secure 
the  plaintiff's  rights. 

Decree  affirmed. 

A true  copy. 

Test : 

Clerk  Supreme  Court,  U.  S. 

+ Contribute  to  tlie  Red  Cross  + 

MIDDLEMEN  NOT  TO  BE  DISTURBED 
[from  a staff  correspondent] 

Washington,  D.  C.,  April  20,  1918. — Early  in 
April  stories  were  circulated  to  the  effect  that  the 
United  States  Food  Administration  was  consider- 
ing the  elimination  of  commission  merchants  in 
the  tea  and  coffee  trades.  Officials  of  the  Ad- 
ministration denied  the  rumors.  The  following 
statement  was  issued  officially : 

“The  Food  Administration  has  not  and  is  not 
considering  the  elimination  of  commission  mer- 
chants. In  point  of  fact  the  Food  Administration 
looks  upon  this  class  in  general  as  a valuable 
agency  of  distribution.”  Lamm. 

^ Contribute  to  the  Red  Cross  + 

WASHINGTON  TEA  CONFERENCE  OFF? 
[from  a staff  correspondent] 

Washington,  D.  C.,  May  1. — Official  Washing- 
ton believes  that  the  Food  Administration  has 
indefinitely  postponed  the  proposed  conference 
between  leading  tea  importers  and  the  Adminis- 
tration looking  toward  the  restriction  of  imports 
of  tea  into  the  United  States. 

The  United  States  Shipping  Board  has  not 
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notified  the  Food  Administration  as  yet  that  there 
need  be  any  check  of  tea  imports.  If  restrictions 
should  be  declared,  officials  here  believe  they 
would  not  be  onerous.  They  also  point  out  that 
the  shipping  situation  on  the  Pacific  Coast,  which 
is  now  receiving  nearly  as  much  tea  as  New  York, 
is  not  in  the  same  category  with  that  on  the 
Atlantic.  Lamm. 

4*  Contribute  to  the  Red  Cross  + 

HOOVER  TO  INVENTORY  COFFEE 


To  Prevent  a Shortage,  Importers  and  Dis- 
tributers Are  Required  to  Report  on 
Their  Stocks  of  Brazils 


[special  correspondence] 

Washington,  D.  C.,  May  1,  1918. 
DECAUSE  many  ships  used  in  the  South 
American  trade  have  been  taken  over  for 
trans-Atlantic  shipping,  and  in  order  to  insure  an 
equal  distribution  of  green  coffee,  based  pro- 
portionately on  past  requirements  of  the  trade, 
the  United  States  Food  Administration  has  issued 
an  order  requiring  all  dealers  in  green  coffee  to 
notify  the  Food  Administration  «at  Washington  at 
oncd  of  their  entire  holdings  of  Brazilian  coffee. 

These  holdings  include  that  which  is  now  afloat 
and  that  to  be  shipped.  The  date  of  purchase, 
quality  and  name  of  vessel  which  will  transport 
shipment  must  be  given.  If  the  name  of  vessel 
is  not  known  the  approximate  date  of  shipment 
must  be  given.  All  particulars  regarding  charters 
of  freight  engagements,  giving  rate  of  freight, 
must  also  be  reported.  Further  engagements  sup- 
plementing the  initial  report,  when  entered  into, 
must  be  reported  immediately. 

Until  further  notice  no  buyer  of  green  coffee 
will  be  allowed  to  import  into  the  United  States 
an  excess  of  his  percentage  of  coffee,  as  shown  by 
the  average  imports  for  the  calendar  years  1916 
and  1917.  No  import  license  will  be  approved  or 
permitted  that  will  increase  such  a percentage. 

F.  A. 

+ Contribute  to  the  Red  Cross  + 


TEA  AND  COFFEE  FIRMS  ACCUSED 
[from  a staff  correspondent] 
Washington,  D.  C.,  April  30,  1918. — The  Fed- 
eral Trade  Commission  has  issued  complaints 
against  twenty-three  tea  and  coffee  companies, 
charging  that  as  an  inducement  to  obtain  the 
patronage  of  customers  they  are  offering  coupons 
or  certificates  which  are  redeemable  in  prizes  of 
unequal  value,  the  distribution  of  which  is  deter- 


mined by  chance  or  lot.  These  are  the  com- 
panies under  accusation  : 

Buddha  Tea  Company  and  Thomas  C.  Jenkins, 
Pittsburg;  Enterprise  Coffee  Company,  Harris- 
burg; Sioux  Falls  Coffee  & Spice  Company,  Sioux 
balls,  S.  D. ; M.  S.  Miller  Company,  Lancaster, 
Pa.;  J.  S.  Elliott  Coffee  Company,  Newville,  Pa.; 
R.  L.  Gerhart  Company,  Lancaster,  Pa. ; Grocers 
Coffee  Company  and  Climax  Coffee  & Baking 
Powder  Company,  Indianapolis ; C.  D.  Kenny 
Company  and  Levering  Coffee  Company,  Balti- 
more; Valley  City  Mills,  Saginaw,  Mich.;  J.  H. 
Allen  & Co.,  St.  Paul;  Johnson,  Layne  Coffee 
Company  and  Roth-Homeyer  Coffee  Company, 
St.  Louis;  William  S.  Scull  Company,  Camden, 
N.  J. ; A.  Ethridge  & Co.,  Rome,  N.  Y. ; F.  W’. 
Hinz  & Sons,  Cincinnati ; Dannemiller  Grocery 
Company,  Canton,  Ohio;  E.  R.  Webster  Com- 
pany, Cincinnati ; A.  L.  Mars  & Co.,  Pittsburg ; 
C.  F.  Bonser  Company  and  Rice  Bros.,  Phila- 
delphia. Lamm. 
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LIBERTY  BONDS  IN  NEW  YORK 


Coffee,  Tea  and  Spice  Trades  of  Metropolis 
Subscribe  Over  Two  and  a Half  Million 
in  Third  Loan  Drive 


'T'HE  wholesale  tea,  coffee  and  spice  trades  of 
New  York*  backed  the  Third  Liberty  Loan  in 
fine  fashion.  The  trades  were  organized  under 
the  leadership  of  Stephen  H.  Dorr,  of  Arnold, 
Dorr  & Co.,  and  the  total  subscriptions  amounted 
to  $2,628,950. 

Headquarters  were  established  at  90  Front 
street,  with  Reuben  J.  Ross  in  charge.  An  inten- 
sive campaign  was  undertaken,  resulting  in  the 
award  of  an  honor  flag  with  two  stars  because 
the  trades  exceeded  their  quotas  by  more  than 
$1,400,000.  The  flag  now  hangs  in  the  board  room 
of  the  Coffee  Exchange. 

There  were  about  850  subscriptions,  ranging 
from  $50  to  $500,000.  S.  A.  Schonbrunn  & Co. 
have  the  honor  of  being  the  first  100  per  cent  sub- 
scribers. Early  in  the  campaign  every  employee 
of  this  house  had  taken  at  least  one  bond. 

The  New  York  tea,  coffee  and  spice  trades  were 
represented  in  the  Liberty  Loan  parade  held  on 
April  26,  several  of  the  active  workers  marching 
under  the  leadership  of  Mr.  Dorr. 

Partial  List  of  Subscribers 

Some  of  the  larger  subscriptions  secured  by  the 
New  York  coffee,  tea  and  spice  trades’  committee 
arc  as  follows : 

$500,000 — Arbuckle  Bros. 

$250,000 — Great  Atlantic  & Pacific  Tea  Co. 

$100,000  and  up — Hard  & Rand,  Carter,  Macy  & 
Co.,  W.  R.  Grace  & Co.,  New  York  Dock  Co.,  and 
B.  H.  Howell  & Son. 
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$50,000  to  $100,000 — J.  Aron  & Co.,  Leon  Israel 
& Bros.,  Winter,  Son  & Co.,  L.  Littlejohn  & Co., 
H.  C.  Bohack  & Co.,  and  the  American  Sugar 
Refining  Co. 

$25,000  to  $50,000' — Steinwender,  Stoffregen  & 
Co.,  A.  C.  Israel,  Minford  Lneder  & Co.,  Bliss, 
Dallett  & Co.,  Mr.  and  Mrs.  C.  D.  Jones,  William 
Bayne  & Co.,  Welch,  Fairchild  & Co.,  and  A.  A. 
Housman  & Co/ 

$10,000  to  $25, coo — Arnold,  Dorr  & Co.,  Arnold 
& Aborn,  Russell  & Co.,  G.  B.  Farrington  & Co., 
Sorensen  & Nielsen,  S.  Gruner  & Co.,  B.  H.  Old, 
Sons  of  the  American  Revolution,  Henry  Nord- 
linger  & Co.,  Irwin-Harrisons  & Crosfield,  Inc., 
J.  H.  Recknagel,  Joseph  Purcell,  H.  F.  McCreery, 
John  W.  Edmunds,  Jones  Bros.  Tea  Co.,  Corn, 
Schwarz  & Co.,  Geo.  F.  Wiemann  Co.,  Balfour, 
Williamson  & Co.,  Suzarte  & Whitney,  New  York 
Coffee  and  Sugar  Exchange,  Ross  W.  Weir  & 
Co.,  C.  B.  Davison,  Old  & Wallace,  and  Eugenio 
Galban. 

$5,000  to  $10,000— J.  H.  Windels,  S.  A.  Schon- 
brunn,  R.  L.  Smith  Export  & Import  Co.,  J.  D. 
Picksley,  Walter  F.  Blake,  Herbert  Osborn,  Lester 
Wallace,  E.  H.  & W.  J.  Peck,  B.  Fischer  & Co., 
J.  Altman,  Benjamin  Bloom,  E.  H.  White,  M.  R. 
Mayer,  Fromm  & Co.,  C.  L.  Meehan,  R.  Castillo  & 
Co.,  Sutherland  & Co.,  Edw.  Bleecker,  D.  M. 
Enright,  Catz  American  Co.,  J.  W.  Phyfe  & Co., 
R.  L.  Hecht,  Whittal  & Co.,  W.  F.  Hartranft, 
Eppens,  Smith  Co.,  P.  C.  Meehan,  G.  S.  Wallen  & 
Co.,  L.  Littlejohn,  J.  C.  Whitney  & Co.,  Henry 
Schaefer,  D.  Schnakenberg,  C.  Arndt,  C.  Stoffre- 
gen, Frank  Norton,  C.  J.  Walter,  and  A.  Angel 
& Co. 
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WHO’S  WHO  IN  THE  TRADE 


An  Appreciation  of  William  Mann,  One  of 
Boston’s  Leading  Tea 
Importers 

( t'T'HERE  is  no  royal  road  to  success  other  than 
that  of  hard  work,  perseverance  and  stick- 
to-itiveness,”  says  William  Mann,  who  ought  to 
know,  for  he  has  followed  that  road  from  an 
humble  apprenticeship  in  a Scotch  tea  business  to 
the  position  of  one  of  Boston’s  leading  tea  im- 
porters. He  was  eminently  fitted  by  birthright  to 
travel  that  road — he  was  born  in  Inverness,  Scot- 
land, forty-three  years  ago,  and  early  in  life  was 
set  at  tasks  which  developed  that  forcefulness  of 
character  by  which  he  is  distinguished  among  his 
fellows. 

He  obtained  the  rudiments  of  his  present  com- 
prehensive knowledge  of  tea  while  serving  a five- 
year  apprenticeship  in  Scotland.  Mr.  Mann  has 
often  remarked  that  this  job  was  distinctly  dif- 
ferent from  the  modern  office  boy’s  work,  and 
that  it  was  an  exceedingly  hard  school. 

After  traveling  in  all  parts  of  Scotland  as  a 
tea  salesman  for  several  years,  Mr.  Mann  sought 


his  fortune  in  the  New  World,  arriving  in  New 
York  in  1896.  He  believed  traveling  to  be  his 
forte,  and  covered  the  New  England  States  for 
about  ten  years  as  a tea  salesman. 

Boston  appealed  to  Mr.  Mann,  and  in  1906  he 
set  up  his  own  business  there,  representing  several 
of  the  largest  firms  in  the  Far  East  and  selling 
the  American  and  Canadian  importing  trade  di- 
rect. His  connections  now  include  agencies  in 
every  tea  port  in  the  world. 

Mr.  Mann  lives  in  Winthrop,  where  he,  Mrs. 
Mann  (nee  Margaret  Calder,  of  Glasgow,  Scot- 
land) and  his  three  daughters  are  active  in  the 
social  affairs  of  the  North  Shore.  As  a lodge 
member  and  clubman,  Mr.  Mann  is  well  known  in 
Eastern  Massachusetts.  He  is  a member  of  the 
Winthrop  Lodge,  A.  F.  & A.  M.,  Royal  Arch 
Chapter  Council,  William  Parkman  Command- 
ery,  Aleppo  Temple,  Scottish  Charitable  Societv, 
Boston  Scottish  Society,  Victorian  Club  and  the 
Exchange  Club. 

+ Contribute  to  the  Re<l  Cross  •§> 


COFFEE  PROPAGANDA  CHANGED 
Plans  for  the  million  dollar  coffee  propaganda 
have  been  somewhat  revised  so  as  to  conform  to 
the  unofficially  expressed  wishes  of  the  U.*  S. 
Food  Administration,  which  is  adverse  to  sanc- 
tioning any  immediate  advertising  likely  to  pro-, 
duce  an  increased  demand  for  shipping  spare 
from  Brazil.  It  is  understood,  however,  that  any 
postponement  will  be  only  temporary. 

A meeting  of  the  Joint  Coffee  Trade  Publicity 
Committee  was  held  in  New  York  on  April  16. 
After  the  meeting  Ross  W’.  Weir,  chairman, 
stated  there  was  nothing  to  be  said  for  publica- 
tion at  this  time.  A secretary-manager  has  been 
employed,  but  for  some  unexplained  reason  the 
committee  wishes  his  name  to  remain  a secret. 


+ Contribute  to  the  Red  Cross  >f 


EXTRACT  ASSOCIATION  ADDITIONS 
At  a special  executive  committee  meeting  of 
the  Flavoring  Extract  Manufacturers’  Association, 
held  in  New  York  on  April  T9,  the  following  were 
admitted  as  active  members  : Wyss  Manufactur- 

ing Company,  San  Francisco;  W.  B.  Woods  Com- 
pany, St.  Louis ; Central  Ohio  Supply  Company. 
Columbus,  Ohio;  Charles  F.  Slade  Company. 
Buffalo;  Massey  & Massey  Company,  Sterling 
111.;  Dill  Company,  Norristown,  Pa.;  Favorite 
Manufacturing  Company,  Philadelphia;  Economy 
Food  Products  Company,  Cambridge,  Mass. ; 
Maury-Cole.  Company,  Memphis,  Tenn. ; Stein - 
wender-Stoffregen  Company,  St,  Louis ; Rigo 
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Chemical  Company,  Nashville,  Tenn. ; Heinrichs 
Chemical  Company,  Minneapolis.  Durel  & Dodge, 
San  Francisco,  were  admitted  as  associate  mem- 
bers. 

New  York  was  selected  as  the  place  for  the 
next  annual  convention,  to  be  held  June  26,  27  and 
28.  J.  Edward  Young,  Jr.,  of  Thurston  & 
Braidich,  New  York,  is  chairman  of  the  arrange- 
ments committee.  The  other  members  are  L.  S. 
Levy  and  L.  K.  Parsons. 


+ Contribute  to  tlie  Red  Cross  4* 


GROCERY  TRADE  DIGEST 

<IThe  most  important  news  happenings 
of  the  month  boiled  down  for  busy  readers. 


Maximum  Margins  on  Resales 
The  Food  Administration  has  announced  that 
“the  margin  of  profit  enjoyed  by  the  wholesaler 
or  jobber  selling  to  another  wholesaler  or  jobber 
shall  in  no  case  exceed  one-half  of  the  maximum 
margin  named  for  the  particular  commodity  in 
the  wholesaler’s  list.  These  margins  shall  include 
all  cartage,  storage,  interest  and  other  charges.” 


Sugar  to  Be  Sold  on  Certificate  System 
In  order  to  check  hoarding,  the  Food  Adminis- 
tration will  institute  a certificate  system  for  sell- 
ing sugar  during  the  next  canning  season.  Re- 
tailers will  have  certificates  which  consumers  must 
sign  when  purchasing. 

Canners'  Maximum  Margins  Announced 
The  Food  Administration  has  established  the 
following  maximum  margins  between  cost  and 
selling  price  that  will  be  allowed  licensed  canners 
per  dozen  cans : Corn,  No.  2,  standard,  19  cents  ; 
No.  2,  extra  standard,  22  cents;  No.  2,  fancy,  30 
cents;  peas,  average,  all  sizes,  No.  2,  sub-standard, 
15  cents;  average,  all  sizes.  No.  2,  standard,  22 
cents;  average,  all  sizes,  No.  2,  fancy,  31  cents; 
tomatoes,  No.  2,  standard,  18  cents;  No.  2JZ, 
standard,  22  cents;  No.  3,  standard,  27  cents;  No. 
3,  fancy,  31  cents;  No.  10,  standard,  90  cents;  No. 
10,  fancy,  $1. 

Prices  exceeding  these  will  be  considered  un- 
reasonable under  the  food-control  act. 


Cutting  Down  Fancy  Labels 
There  is  a noticeable  tendency  among  canners 
to  extend  their  conservation  campaign  to  include 
labels,  Many  of  the  packers  feel  that  elaborate 


labels  are  unnecessary  on  cans  going  to  the  army 
and  navy  and  similar  destinations  where  the 
label  does  not  influence  purchasing  appreciably. 


Macaroni  Makers  Organize 
Manufacturers  of  macaroni,  spaghetti  and  other 
alimentary  paste  products  have  organized  the 
Alimentary  Paste  Manufacturers’  Association, 
Inc.,  with  offices  at  50  Broad  street,  New  York. 
The  officers  are  T.  H.  Toomey,  De  Martini 
Macaroni  Company,  New  York,  president;  A. 
Vermylen,  A.  Zerega’s  S.ons,  Brooklyn,  N.  Y., 
vice-president;  W.  A.  Schmitt,  C.  F.  Mueller 
Company,  Jersey  City,  secretary;  G.  F.  Romeo, 
F.  Romeo  & Co.,  New  York,  treasurer. 


Permissible  Resales 

The  following  rulings  on  permissible  resales 
were  issued  recently  by  the  Food  Administration : 
“A  seller  may  serve  in  less  than  carload  lots 
wholesale  grocers  who  are  serving  retail  grocers, 
but  who  are  unable  to  purchase  direct  from  the 
source  of  supply.  A wholesaler  or  jobber  may 
enjoy  the  benefit  of  carload  rates  from  distant 
points  and  sell  to  smaller  wholesale  grocers  who 
are  unable  to  buy  the  commodity  in  carload  lots. 
A wholesaler  or  jobber  may  furnish  cold  storage 
or  other  warehousing  service  and  sell  to  wholesale 
grocers  who  have  not  adequate  facilities  of  that 
character.  A wholesaler  may  dispose  of  surplus 
stocks  bought  in  good  faith  for  the  reasonably 
anticipated  requirements  of  his  business  under  the 
rules  and  regulations  and  which  he  finds  himself 
unable  to  dispose  of  to  his  regular  customers.” 


New  Ruling  on  Maximum  Margins 
Wholesalers  when  selling  to  retailers  are  re- 
stricted by  a new  Food  Administration  ruling  to 
the  following  maximum  margins  over  delivered 
costs:  Sugar,  15  to  25  cents  per  100  pounds; 

wheat  and  rye  flour,  50  to  75  cents  per  barrel ; all 
other  flours,  8 to  10  per  cent;  lard,  lard  substi- 
tutes, bulk,  8 to  10  per  cent  per  pound  in  packages 
less  than  50  pounds,  and  to  1 *4  to  2 cents  per 
pound  on  larger  packages ; hams  and  bacons,  1 
to  2 cents  per  pound ; condensed  and  evaporated 
milk,  8 to  10  per  cent ; rice,  hominy,  grits,  oatmeal, 
rolled  oats,  cornmeal  and  beans  in  bulk,  10  to  i2]/2 
per  cent  for  packages  of  25  pounds  or  over,  and 
10  to  15  per  cent  for  smaller  packages;  canned 
vegetables,  salmon,  sardines  and  dried  fruit,  12  to 
15  per  cent.  The  ranges  in  margins  are  to  pro- 
vide for  variations  in  costs  in  the  different  sec- 
tions of  the  country. 

+ Contribute  to  tlie  Red  Cross  + 
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PATENT  OFFICE  RECORD 


Patents  Granted,  Trade  Mark  Applications, 
Certificates  Issued  and  Labels  and  Prints 
Registered  During  the  Month 


[staff  correspondence] 
Washington,  D.  C.,  April  30,  1918. 
If  ERE  follows  a complete  record  of  the  ac- 
tivities  of  the  United  States  Patent  Office 
during  the  month,  in  so  far  as  they  apply  to  the 
tea,  coffee,  spice  and  general  grocery  trades : 

Patents  Granted 

Coffee  Urn — Elmer  N.  Bachelder,  Portland, 
Me.  (No.  1,259,471.)  In  a coffee  urn,  the  com- 
bination of  a main  open-topped  vessel,  an  infu- 


^7/ 


Inventions  Patented  During  the  Month 

sion  tank  at  the  upper  portion  of  the  said  vessel,  a 
disk  resting  normally  on  the  floor  of  said  main 
vessel  and  adapted  to  form  with  said  floor  a 
boiling  chamber,  a hollow  supporting  column  con- 
necting said  disk  with  said  tank,  an  auxiliary  tube 
extending  from  the  top  of  said  hollow  column  to 
the  upper  portion  of  said  tank  closed  at  its  upper 
end  and  communicating  at  its  lower  end  with  the 
lower  portion  of  said  tank,  a boiling  tube  extend- 
ing from  the  top  of  said  boiling  chamber  through 
said  hollow  column  and  said  extension  tube,  and 
opening  through  the  upper  end  of  said  extension 
tube,  and  a primary  siphon  tube  extending  from 
the  lower  portion  of  the  boiling  chamber  through 
said  hollow  column  to  a point  within  said  auxiliary 


tube  and  below  the  upper  end  thereof.  (Illus- 
trated.) 

Grinding  Mill — Emery  Eugene  May,  Chambers- 
burg,  Pa.  (No.  1,261,583.)  In  a grinding  mill,  a 
conveyor  casing,  a hood  having  a central  opening 
in  one  side  thereof  into  which  said  casing  extends, 
a central  extension  upon  the  opposite  side  of  said 
hood,  a coil  expansion  spring  within  said  exten- 
sion extending  within  said  hood,  rods  in  said  hood 
arranged  concentrically  of  said  spring,  a disk  in 
said  hood  having  a beveled  peripheral  edge,  ra- 
diallv  extending  arms  on  said  disk  having  openings 
therein  through  which  said  rods  are  passed,  a 
central  boss  on  one  side  of  said  disk  extending 
within  said  spring,  and  a screw  engaging  said 
spring  adjustably  mounted  in  said  extension.  (Il- 
lustrated.) 

Moisture  Proof  Package  for  Tea — Leopold 
Beling,  Brooklyn,  N.  Y.,  assignor  to  Certipure 
Company,  Inc.,  Brooklyn,  N.  Y.  (No.  1,262,299.) 
A package  of  the  kind  indicated,  comprising  a box 
having  an  opening  at  one  end,  a sealing  cover  for 
said  end  comprising  a flat  piece  of  thin  sheet 
metal  having  its  marginal  portions  folded  down 
about  the  sides  of  the  box,  said  folded  down  por- 
tions being  creased  at  certain  localities  about  the 
side  walls  of  the  box  incident  to  the  folding  down 
operation,  and  a backing  of  paper  secured  to  said 
folded  down  portions  and  extending  into  the 
creased  portions,  said  paper  backing  being  at  the 
inner  surface  of  said  folded  down  portions  and 
serving  the  double  purpose  of  providing  a packing 
for  closing  the  openings  formed  by  the  creases, 
and  of  providing  a surface  to  which  paste  adheres 
for  securing  the  folded  down  portions  to  the 
underlying  portions  of  the  box,  and  a label  sheet 
wrapped  about  the  sides  of  the  box  and  covering 
the  edges  of  the  folded  down  portions  of  the  sheet 
metal.  (Illustrated.) 


Trade  Marks  Registered 
Here  is  a list  of  trade  marks  which  have  been 
registered  and  for  which  certificates  have  been 
issued : 

“Swing”  and  figure  of  a little  girl  in  a swing. 
(120,895.)  Manetca  Canning.  Co.,  Manetca,  Cal. 
For  certain  foods.  First  use,  June  1,  1914. 

“Matchless.”  (120,990.)  Morris  & Co.,  Chi- 
cago, 111.  For  certain  foods.  First  use,  March  1, 
1891.  Registered  March  19,  1918. 


“Dixie.”  (121,058.)  Gulf  Manufacturing  Co., 
Ltd.,  New  Orleans.  La.  For  food  flavoring  ex- 
tracts. First  use,  1884. 

Registered  April  2,  1918. 


“Ilawkeye,”  hawk’s  head.  (121,121.)  Burling- 
ton Vinegar  & Pickle  Works,  Burlington,  Iowa. 
For  certain  foods.  First  use,  1876. 

“Peco.”  (121,136.)  Newton  C.  Bentz,  Sr., 
Hastings,  Fla.  For  food  drink  made  from  roasted 
and  ground  cocoanut,  peas  and  rye.  First  use, 
May  7,  1917. 

“Merrit.”  (121,139.)  A.^  II.  Perfect  & Co., 

Ft.  Wayne,  Ind.  For  certain  foods.  First  use, 
Oct.  28,  1904. 
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Trade  Marks  Which  Have  Been  Favorably  Acted  Upon  by  the  Patent  Office 


‘‘Rosebud  and  partial  wreath  of  rosebuds.” 
(121,143.)  The  Rheinstrom  Bros.  Co.,  Cincinnati, 
Ohio.  For  certain  foods.  First  use,  Jan.  1,  1900. 

Registered  April  9,  1918. 


“Liberty”  and  statue  of  liberty.  (121,229.) 
G.  H.  Wetterau  & Sons  Grocer  Co.,  St.  Louis, 
Mo.  For  certain  foods. 

“Bar  crossed  by  a bar,  circles.”  (121,208.) 
B.  A.  Railton  Co.,  Chicago,  111.  For  prepared 
mustard,  India  relish,  salad  dressing,  chille  sauce, 
cane  and  maple  syrup. 

Registered  April  16,  1918. 


Prints  Registered 

This  is  a record  of  prints  which  have  been  reg- 
istered and  for  which  certificates  have  been 
issued : 

“Garden  of  Allah.”  (4,873.)  Clark  & Mac- 
Kusick  Co.,  Boston,  Mass.  Coffee. 

Registered  March  26,  1918. 


“Bergo  Benefits  and  Refreshes.”  (4,875.) 
Common  Sense  Novelty  Co.,  Chicago,  111.  For 
beverage.  Registered  April  2,  1918. 


TRADE  MARKS  PENDING 
The  following  trade  marks  have  been  favorably 
acted  upon.  Any  person  who  believes  he  would 
be  damaged  by  the  registration  of  a trade  mark, 
may  within  .thirty  days  enter  opposition  to  pre- 
vent the  proposed  registration.  All  inquiries  per- 
taining to  these  marks  should  be  addressed  to 
The  Tea  and  Coffee  Trade  Journal,  79  Wall 
street,  New  York  City: 

Week  Ending  March  19,  1918 
“Halcyon.”  (102,574.)  Seattle  Grocery  Co., 
Inc.,  Seattle,  Wash.  Coffee,  tea,  spices,  flavoring 
extracts  for  foods. 

“Fuji.”  (105,557.)  Charles  De  Cordova,  New 
York,  N.  Y.  Tea. 


“Hinode,  two  cranes,  sun,  mountain.”  (108,- 
491.)  Seiju  Kato,  Yokohama,  Japan.  Tea. 

“Oimatsu,  tree,  birds,  sun.”  (108,490.)  Seiju 
Kato,  Yokohama,  Japan.  Tea. 

“M  & M,”  diamond  shaped  figure.  (108,959.) 
Marston  & Martin,  Los  Angeles,  Cal.  Peanut 
butter,  nuts  in  the  shell,  etc. 


Week  Ending  April  2,  1918 
“Zesta.”  (108,650.)  The  N.  K.  Fairbanks  Co., 
Chicago,  111.  A vegetable  oil  product  for  salads 
and  cooking. 

“Six-ex  Sixx.”  (108,784.)  Boyce  Extract  Co., 
Inc.,  New  York,  N.  Y.  Flavoring  extracts  for 
food  purposes. 

“Trillium  and  figure  of  flowers.”  (108,793.) 
Friedrich  & Kempe  Co.,  Inc.,  Red  Wing,  Minn. 
Coffee,  black  pepper,  lemon  extract,  vanilla  ex- 
tract, peanut  butter,  mace,  sage,  white  pepper, 
mustard,  prepared  mustard,  nutmegs,  cloves,  all- 
spice, ginger,  cinnamon,  tea,  rice,  etc. 

“Omoto.”  (109,326.)  The  H.  D.  Lee  Mer- 
cantile Co.,  Salina  and  Kansas  City,  Kan.  Coffee 
and  tea.  

Week  Ending  April  9,  1918 
“Stars,  panel,  man  and  woman.”  (99,264.) 
Mrs.  J.  Williot  fils,  La  Garenne  Colombes,  France. 
Chicory. 

+ Contribute  to  the  Red  Cross  + 


CANADA  TAXES  TEA  AND  COFFEE 
Canada  has  placed  a customs  tax  of  10  cents 
per  pound  on  all  imports  of  tea,  and  an  excise  tax 
of  10  cents  per  pound  on  stocks  containing  1,000 
pounds  or  more.  Green  coffee  has  been  taxed  7 
cents  per  pound  on  imports. and  roasted  coffee  10 
cents  per  pound.  Green  chicory  has  been  taxed 
10  cents  per  pound  and  roasted  and  ground  chic- 
ory 7 cents  per  pound. 


+ Contribute  to  the  Red  Cross  + 


w FOR  OUR  BOYS  OVERSEAS  W 

If  Bits  of  verse  and  inspirational  prose  that  make  for  comfort  and  better 
cheer  — News  of  members  of  the  trade  in  service  at  home  and  abroad. 


TO  MY  SON— SOMEWHERE  IN  FRANCE 
I meet  the  men  who  do  not  go, 

But  make  no  sign 
That  ill  my  heart  is  quiet  scorn ; 

That  1 thank  God  they  are  not  mine, 

Not  of  me  born. 

Then  when  in  loneliness  I sit 
With  grief-worn  eyes, 

But  strong  in  pride  of  mine,  the-se  lines 
By  one  who  knew  man’s  heart  so  well 
In  my  mind  rise : 

“Cowards  die  many  times  before  their  death, 
The  valiant  never  taste  of  death  but  once.” 

So  scorn  dies  down,  and  pity  takes  its  place; 

And  faith  is  mine  that  if 
Death  lays  his  hand 

On  you,  my  only  son,  that,  facing  straight, 
At  the  salute  you’ll  stand. 

— Janet  Spark,  in  The  Melbourne  Argus. 


A Tactful  Cockney  in  France 

Colonel  Guthries,  of  the  Canadian  Black  Watch, 
now  lecturing  on  the  war  in  this  country,  states 
that  the  most  tactful  man  he  ever  knew  was  a 
Cockney  private  named  Watkins. 

Watkins  was  lecturing  his  mates  one  day  on  the 
need  of  employing  tact  in  their  dealings  with  the 
French  people. 

“Now,  I got  in  a bit  of  a fix  the  other  day,”  said 
Watkins.  “I  was  billeted  with  a French  family, 
and  after  I’d  been  shown  to  my  room  I started  out 
for  a walk.  Well,  I ’appened  to  open  the  wrong 
door.  It  was  a bathroom,  and  there  was  a lady  in 
the  tub.  She  let  out  a scream,  and  it  might  ’ave 
been  a deucedly  embarrassing  situation,  but  my 
tact  saved  the  day.” 

“Well,  wot  did  yo  do?” 

“I  jes’  backed  out,  an’  said,  ‘-Pardong,  mon- 
sieur.’ ” > 

The  Will  to  Win 

There  was  one  sentence  in  Premier  Clemen- 
ceau’s  speech  to  the  French  Chamber  of  Deputies 


that  ought  to  be  taken  to  heart  by  every  American, 
whether  soldier  or  civilian.  It  is  this  : 

In  all  wars  he  is  the  conqueror  who  can 
believe  that  he  is  not  beaten  a quarter  of 
an  hour  longer  than  his  adversary. 


“Heads  Down!” 

An  American  colonel,  newly  arrived  in  France, 
on  his  first  tour  of  inspection,  approached  a senti- 
nel squatting  behind  a hedge,  and  started  to  ques- 
tion him. 

The  Yankee  shot  back  a reply  in  a husky 
whisper.  Immediately  the  colonel  flattened  out  on 
the  ground  with  more  haste  than  dignity. 

After  exchanging  a few  breathless  whispers 
with  the  sentinel,  the  colonel  whispered : 

“Plow  far  are  the  Huns  from  here?” 

“About  seven  miles,”  the  sentinel  whispered 
back. 

“Then,  why  the  are  you  whispering?”  the 

officer  stormed. 

“Been  like  this  for  weegs;  godda  heluva  gold,” 
replied  the  soldier,  wiping  his  nose. 

Prince  Lichnowsky’s  Prophecy 

“And  what  result  have  we  to  expect  from  the 
struggle  of  people?  The  United  States  of  Africa 
will  be  British,  like  the  United  States  of  America, 
Australia  and  Oceania;  and  the  Latin  States  of 
Europe,  as  I said  years  ago,  will  fall  into  the  same 
relationship  to  the  United  Kingdom  as  the  Latin 
sisters  of  America  to  the  United  States.  They 
will  be  dominated  by  the  Anglo-Saxon ; France, 
exhausted  by  the  war,  will  link  herself  still  more 
closely  to  Great  Britain.  In  the  long  run,  Spain 
also  will  not  resist. 

“In  Asia,  the  Russians  and  Japanese  will  expand 
with  their  limitations  and  their  customs,  and  the 
South  will  remain  to  the  British. 

“The  world  will  belong  to  the  Anglo-Saxon,  the 
Russian  and  the  Japanese,  and  the  German  will  re- 
main alone  with  Austria  and  Hungary.  His  sphere 
of  power  will  be  that  of  thought  and  of  trade, 
not  that  of  the  bureaucrats  and  the  soldiers.  The 
German  appeared  too  late,  and  the  world  war  has 
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A GREETING  TO  THE  TEA  AND  COFFEE  ROYS  IN  SERVICE 

By  W.  H.  Aborn,  President 

The  Soldiers’  and  Sailors’  Welfare  Society  of  the  Green  Coffee  Trade 

TO  send  a word  of  greet- 
now  in  their  country’s 
privilege  as  any  man 
would  make  that  greeting  in 
ham  Lincoln : ‘‘And  having 

out  guile  and  with  pure  pur- 
in  God,  and  go  forward  with- 
hearts.” 

Old  Front  street  has 
boys  away  have  been  a con- 
about  the  changes.  Their  con- 
and  clearer  to  us  all  here  at 
go.  Front  street  has  never  had  as  much  to  be  proud  of  before,  and  if  now  the  pride  we 
feel  in  our  soldier  and  sailor  boys  looms  big,  it  is  because  new  values  have  come  into  our 

own  lives.  Every  man  here  feels  a strong  interest  in  all  the  doings  of  the  nation,  and 

this  interest  becomes  personal  because  of  the  boys  of  the  Welfare  Society  who  now  form 
a part  of  our  fighting  strength. 

I feel  that  the  action  of  The  Tea  and  Coffee  Trade  Journal  in  opening  a special 

department  for  the  boys  overseas  is  a splendid  thing.  To  Mr.  Ukers  and  his  able  staff,  the 

President  of  the  Soldiers’  and  Sailors’  Welfare  Society  extends  his  grateful  appreciation 
of  a very  generous  and  kindly  act. 

The  Society  would  appreciate  it  if  each  boy  in  service  would  send  his  correct  address, 
so  as  to  insure  the  receipt  of  anything  the  Society  should  mail  him.  It  hopes  soon  to  have 
pictures  of  familiar  scenes  on  Front  street  to  send  to  each  boy. 

And  now,  boys,  in  closing,  let  me  send  a word  of  good  cheer,  and  be  sure  the  true  blue 
fellowship  of  the  men  of  the  tea  and  coffee  trade  follows  you  wherever  your  steps  lead — 
whether  “over  the  top”  or  on  the  seas.  We  are  behind  you  with  all  we  have.  We  wait 
and  hope  for  the  Great  Event  which  alone  can  make  the  world  safe  for  man,  woman  or  child. 


W.  FI.  Aborn 


ing  to  the  tea  and  coffee  boys 
service  is  surely  as  great  a 
in  the  trade  could  desire.  I 
the  historic  words  of  Abra- 
thus  chosen  our  course,  with- 
pose,  let  us  renew  our  trust 
out  fear  and  with  manly 

changed  perceptibly,  and  the 
siderable  factor  in  bringing 
tribution  stands  out  clearer 
home  as  the  days  come  and 


destroyed  the  last  possibility  of  catching  up  the 
lost  ground,  of  founding  a Colonial  Empire.” 

■t  Contribute  to  tlie  Red  Cross  + 

THE  TRADE’S  ROLL  OF  HONOR 

The  Latest  Information  Concerning  Those  in 
the  Trade  Who  Fight  for  America 
and  Her  Allies 

THIS  month  we  have  some  promotions  to 
chronicle  and  names  to  print  under  the  desig- 
nation, “Those  Who  Bear  the  Star” — they  who 
have  made  the  Great  Sacrifice.  There  are  also 
several  interesting  letters  to  the  editor. 

In  Military  and  Naval  Service 
Charles  McDougall,  formerly  with  Arnold, 


Dorr  & Co.,  New  York,  has  been  promoted  from 
Lieutenant  to  Captain  in  the  I02d  Ammunition 
Supply  Train,  Camp  Wadsworth,  Spartanburg, 
S.  C. 

J.  R.  Neal,  formerly  vice-president  and  assist- 
ant manager  of  the  Houston  plant  of  the  Cheek- 
Neal  Coffee  Company,  is  in  the  office  of  Capt. 
W.  W.  Krag,  helping  in  the  purchase  of  tea  and 
coffee  for  the  army. 

Donald  D.  Gordon,  formerly  with  J.  Aron  & 
Co.,  New  York,  as  traveling  salesman  and  head 
of  the  cost  and  freight  department,  has  enlisted 
in  the  Tanks  Corps,  U.  S.  A.,  and  is  stationed  at 
Camp  Colt,  Gettysburg,  Pa. 

Henry  L.  Baer,  formerly  assistant  manager  of 
J.  Aron  & Co.,  New  Orleans,  and  later  manager 
of  the  coffee  department  of  the  company’s  New 
York  office,  has  enlisted  in  the  Ordnance  Corps, 
National  Army,  and  is  stationed  at  Augusta.  Ga. 

Raymond  Hamilton,  formerly  with  W.  R. 
Grace  & Co.,  New  York,  is«at  Camp  Dix,  N.  J., 
with  Battery  A,  309th  A.  F.  A. 
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Nelson  Hendrickson , formerly  with  Arnold, 
Dorr  & Co.,  New  York,  is  serving  with  Submarine 
Chaser  No.  246.  Address  care  of  Postmaster, 
New  York  City. 

Charles  F.  Oehlkrs,  formerly  with  R.  C.  Stew- 
art & Co.,  New  York,  is  serving  with  the  83d 
Company,  U.  S. -M.  C.,  Paris  Island,  S.  C. 


“Those  Who  Bear  the  Star” 

Gordon  L.  Rand,  son  of  one  of  the  founders  of 
Hard  & Rand,  New  York,  and  serving  in  the 
U.  S.  Aviation  Corps,  died  February  6 of  wounds 
received  while  in  action  with  the  enemy  in  France. 
He  was  27  years  of  age,  and  last  fall  was  deco- 
rated by  the  French  Government  with  the  Croix 
de  Guerre  for  gallantry  in  action. 

The  United  States  Government  has  honored 
the  memory  of  Aviation  Cadet  Stephen  H.  Dorr, 
Jr.,  by  naming  the  aviation  training  ground  at 
Arcadia,  Tex.,  “Dorr  Aviation  Field.”  Cadet 
Dorr,  son  of  S.  H.  Dorr,  of  Arnold,  Dorr  & Co., 
New  York,  was  killed  last  August  while  on  duty 
in  Toronto,  Can. 

Letters  to  the  Editor 

A noticeable  feature  of  all  the  letters  received 
from  the  tea  and  coffee  boys  now  in  the  service 
is  the  unanimous  agreement  that  America  is  in 
this  war  to  win.  The  writer  of  the  following 
says  that  though  the  hardships  are  numerous  “few 
complaints  are  heard,  for  such  is  not  the  spirit  of 
our  men.”  The  letter  follows  : 

Somewhere  in  France, 
Feb.  22,  1918. 

Editor,  The  Tea  and  Coffee  Trade  Journal, 
New  York  City. 

Dear  Sir  : 

It  gives  me  great  pleasure  to  inform  you  that 
I have  just  received  January  copy  of  your  paper, 
addressed  to  me  at  Quantico,  Va.,  for  which  ac- 
cept my  thanks. 

The  reading  of  your  paper  surely  does  make  a 
fellow  forget  his  humble  surrounding  for  the 
time  being,  and  the  idea  of  printing  letters  from 
the  boys  at  home  camps  is  a splendid  one,  making 
us  “over  here”  feel  as  though  we  were  receiving 
them  personally;  here’s  hoping  that  mine  reaches 
them  through  your  good  paper ; as  we  are  only 
allowed,  two  letters  a week,  one  of  mine  going  to 
home  and  the  other — well,  you  can  have  three 
guesses  (???),  and  our  time  for  writing  being 
very  limited,  I cannot  keep  in  touch  with  them. 

Very  much  information  isn’t  permitted,  but 
here’s  hoping  our  censor  will  let  this  little  out- 
line of  routine  in  the  past  few  weeks  go  through : 

Reveille,  4:30  A.  M. ; chow,  4:50  A.  M. ; as- 
sembly, 5 130  A.  M. ; then  hike  about  sixteen  to 
twenty  miles,  making  a day  of  it  and  returning 
dog-tired  and  weary  for  supper,  “hitting  the  hay” 
fnot  a figurative  expression  but  a fact)  at  6:30 
P.  M. 

Or  else  have  two  reveilles  in  one  day,  6 A.  M., 
drill,  then  another  at  11  P.  M.,  hike  until  4 A.  M., 
do  a hitch  in  the  trenches,  then  hike  back  to  camp, 
after  having  been  without  sleep  for  36*  hours. 
This  is  all  done  with  a 6o-pound  pack  on  your 
back,  which  begins  to  feel  like  a ton  before  you 


are  through,  a rifle,  cartridges  and  half-ton-a- 
piece  army  shoes;  all  this  either  through  mud 
and  rain  or  over  frozen  roads,  which  slash  feet 
to  ribbons,  yet  we  are  all  hale  and  hearty,  and  few 
complaints  are  heard,  for  such  is  not  the  spirit 
of  our  men. 

Had  a holiday  to-day  with  fine  chow  (we  needed 
the  rest,  believe  me),  but  will  make  up  for  it  in 
the  morning  reveille  at  4:30,  so  will  say  good 
night. 

Respectfully, 

(Private)  Philip  Ebling, 

97th  Co.,  6th  Reg’t.,  U.  S.  M.  C.,  American 
Expeditionary  Force,  France. 

(Formerly  with  Leon  Israel  & Bros.,  New 
York.) 


From  a Coffee  Man  in  Turkey 

The  writer  of  the  following  letter,  a former 
New  York  coffee  man,  with  Hard  & Rand,  is  serv- 
ing with  the  British  army  against  the  Turks  at 
Salonika,  and  has  no  complaint  to  offer  about 
army  life.  Here  is  his  letter  in  full : 

Salonika,  Turkey, 
Feb.  10,  1918. 

W.  H . Ukers,  Esq.,  The  Tea  and  Coffee  Trade 
Journal,  79  Wall  Street,  New  York. 

Dear  Sir  : 

I regret  to  say  that  up  to  the  present  I have  been 
unable  to  answer  your  letter  and  to  thank  you  for 
the  November  issue  of  “The  Blue  Book.” 

Kindly  accept  my  thanks  for  your  thoughtful- 
ness and  extend  same  to  the  Home  Cheer  Com- 
mittee. Your  mentioning  the  committee  was  the 
first  intimation  I had  of  their  existence,  and  I 
have  been  so  far  unable  to  learn  the  purpose  of 
the  committee. 

My  present  address  is  Ycpl.  74318  S.  N.  Green- 
idge,  nth  Bu  R.  W.  F.  M.  E.  F.,  Salonika. 

I still  have  pleasant  recollections  of  my  connec- 
tion with  Hard  & Rand,  who,  no  doubt,  are  well 
known  to  you  and  still  look  forward  to  my  re- 
joining them. 

I regret  to  say  that  I cannot  give  you  any 
details  of  my  experience  while  in  England  nor  out 
here,  but  I might  say  that  so  far  I am  quite  well 
and  contented  with  army  life.  I shall  try  and  send 
you  a photo  of  myself  as  soon  as  I can  have  one 
taken. 

Well,  thanking  you  for  your  past  consideration, 
and  hoping  to  be  in  New  York  very  soon,  I am 
Yours  very  truly, 

Sidney  N.  Greenidge. 


The  “Blue  Book”  Brings  Cheer 
As  regards  the  hardships  of  army  life,  Private 
Elliot  is  both  philosophical  and  erudite,  as  he 
shows  in  commenting  upon  the  censor.  He 
writes : 

France, 

Sunday,  March  3,  1918. 
Wm.  H.  Ukers,  79  Wall  Street,  New  York  City, 
N.  Y. 

Dear  Sir  : 

It  is  with  pleasure  that  I acknowledge  your 
letter,  dated  January  22,  which  came  on  February 
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13.  I thoroughly  enjoyed  it.  Regret  tiiat  vital 
part  of  letter,  written  you,  did  not  pass  censor, 
but  “e’est  la  guerre”  Generally  our  lieutenant 
censors  the  mail. 

1 already  have  acknowledged  your  January 
issue,  and  yesterday  the  February  copy  came ; 1 
have  read  it  through  and  thoroughly  enjoyed  it. 
Surely  the  conditions  in  coffee  market  are  unset- 
tled, and  hope  things  smooth  themselves  out  to 
advantage  for  all.  Truly  appreciate  your  offer  to 
do  anything  for  me,  and  although  I have  every- 
thing 1 will  not  /orget  it,  should  the  unforeseen 
arise.  1 really  appreciate  it. 

After  six  months  “in  the  field”  with  the  British, 
and  at  which  time  we  saw  a lot  and  at  times  too 
much,  getting  much  experience  and  work,  we 
joined  our  own  forces,  and  being  far  from  the 
front  are  enjoying  a rest  from  the  field,  but  get 
a lot  of  work. 

The  climate  is  excellent  and  we  enjoy  being 
with  the  French  people,  going  to  their  cities  and 
seeing  beautiful  country  where  before  it  was  noth- 
ing hut  country  and  villages  “shot  to  pieces”  and 
no  civilians.  It  would  be  hard  to  exaggerate  how 
interesting  everything  is.  Truly  enjoy  your  let- 
ters and  journal. 

Most  sincerely, 

(Private)  Russell  Elliot, 

Co.  B,  nth  Engineers  R.  R.,  A.  E.  F.  France. 

(Formerlv  with  Arnold,  Dorr  & Co.,  New 
York.) 


A Letter  to  the  Welfare  Society 
The  writer  of  the  following  letter  to  W.  H. 
Aborn  tells  of  the  Welfare  Society’s  Christmas 
box  and  what  he  is  doing  “Somewhere  in  France.” 

He  says:  General  Headquarters, 

American  Expeditionary  Forces, 
Jan.  29,  1918, 

Mr.  W.  H.  Aborn,  Soldiers’  and  Sailors’  Welfare 
Society,  112  Front  Street,  New  York. 

Dear  Mr.  Aborn  : 

Many,  many  thanks  to  you  and  the  rest  of  the 


boys  for  the  wonderful  Christmas  box.  It  arrived 
just  a few  days  ago,  but  that  does  not  make  it  less 
welcome.  It  is  a pleasure  to  realize  that  the  boys 
of  the  “Street”  do  not  forget  their  former  asso- 
ciates, but  stand  back  of  them  ready  to  lend  a 
hand.  The  picture  is  splendid,  and  it  is  good  to 
see  the  old  familiar  faces  again,  although  they  are 
thousands  of  miles  away. 

As  yet  I have  nothing  very  interesting  to  write. 
Am  attached  to  the  Training  Section  of  the  Gen- 
eral Staff,  and  am  kept  busy.  Everything  is  mov- 
ing along  very  fast  over  here,  and  while  I would 
like  to  tell  you  of  some  of  the  doings  it  is  against 
the  rules  of  censorship.  Anyway,  people  back  in 
the  States  should  be  made  to  realize  that  we  are 
in  this  war  in  earnest.  From  the  tone  of  various 
letters  I have  received,  most  of  them  seem  to  be 
of  the  opinion  that  we  are  not  going  to  take  any 
active  part,  but  they  are  greatly  mistaken,  as  our 
preparations  are  tremendous.  , They  must  realize 
that  America  must  be  the  deciding  factor  in  this 
war,  and  in  order  to  win  every  man  back  in  the 
States  should  be  doing  his  share. 

Living  conditions  here  are  pretty  good.  France 
does  not  suffer  from  lack  of  food.  There  is  plenty 
of  most  everything  but  sugar.  The  French  people 
are  wonderful,  anyway,  very  thrifty  and  econ- 
omical. The  lower  classes,  no  matter  how  small 
their  earning  capacity,  manage  to  save  part  of 
their  earnings.  However,  in  order  not  to  cause  a 
shortage  our  troops  are  being  fed  solely  on  food 
brought  over  from  the  States,  and  from  all  in- 
dications are  faring  very  well. 

We  are  at  present  located  in  a small  French 
town,  beautifully  situated  among  the  hills.  The 
headquarters  is  in  an  old  French  barrack  that  the 
Americans  have  taken  over  and  brought  up  to 
date. 

Give  my  regards  to  all  of  the  boys,  and  here’s 
hoping  I shall  see  you  all  again  very  shortly. 

Sincerely, 

David  Warrin. 

(Formerly  with  J.  Aron  & Co.,  New  York.) 


Russell  Elliot 

He  is  with  the  Engineer 
Corps  in  France, and  writes 
an  interesting  letter. 


Nelson  Hendrickson 
He  is  serving  as  a mem- 
ber of  the  crew  of  the  sub- 
marine chaser  No.  246. 


Henry  L.  Baer 

He  has  enlisted  in  the 
Ordnance  Corps  of  the  Na- 
tional Army. 
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HOW  TO  HELP  WIN  THE  WAR 

1[  Practical  suggestions  for  the  solution  of  war-time  problems  by  leaders  in 
the  tea  and  coffee  trade.  A digest  of  national  activities  in  which  all  may  partici- 
pate or  to  which  they  may  lend  a hand. 

“OUR  TASK — TO  WIN  THIS  WAR." — President  Wilson. 


HOW  THE  ROASTER  CAN  HELP 

Some  Practical  Suggestions  for  War-Time  Con- 
servation and  Economy  in  the  Coffee 
Roasting  Business 


By  Edward  Aborn 
New  York 

/""NUR  efforts  to  meet  the  vital  needs  and  prob- 
lems  of  the  day  may  be  briefly  summarized 
as  follows : 

Factory  and  office:  frequent  studies  in  elimina- 
tion of  waste. 

Saving  paper  by  cutting  down  sizes  of  station- 
ery, substituting  cheaper  grade  paper  for  copies, 
etc.,  using  minimum  sizes  of  wrappers,  utilizing 
cuttings  from  printing  department,  etc.  This 
policy  applies  also  to  other  materials. 

Careful  supervision  of  use  of  light,  heat,  power 
and  all  materials  to  eliminate  unnecessary  cost. 

Economical  use  of  machines  by  concentrating 
runs  as  much  as  possible. 

Speeding  up  of  labor  by  organizing  the  work 
and  instilling  co-operative  spirit  in  saving  as  a 
war  service. 

Substitution  of  male  by  female  labor  wherever 
possible.  Superintending  work  in  packing  room, 
for  instance,  and  clerical  work  in  office. 

Personal  influence  of  the  firm  among  the  em- 
ployees, by  example  and  by  frequent  conferences, 
will  do  much  in  conserving  and  economizing  in  all 
directions.  The  morale  of  the  organization  on 
these  points  is  highly  important. 

Saving  packing  and  shipping  costs  by  concen- 
tration of  shipments,  larger  units  costing  less,  both 
in  bulk  and  package  form. 

Substitution  of  paper  board  cases  for  wood 
wherever  possible. 

Practical  elimination  of  tin  for  one-pound  con- 
tainers and  substitution  of  tinfoil,  cartons,  glassine 
paper,  etc.  (Tinfoil  preferred,  as  our  tests  of 
all-paper  and  carton  packages  were  unsatisfac- 
tory.) 

Elimination  of  advertising  except  that  of  edu- 
cating the  dealer  and  consumer  in  conservation 


and  economy  principles.  This  we  regard  as  the 
most  valuable  and  significant  service  we  can  do. 
We  therefore  issue  advertising  advocating  bulk 
coffee — saving  package  costs. 

Fresh  Grinding — Conserving  Quality 

Efficient  home  grinding,  insuring  fresher  coffee 
and  saving  factory  power  and  labor.  Increase  of 
factory  grinds  is  necessitating  new  installations  of 
grinding  machinery  in  certain  sections  of  the 
country.  This  is  an  unnecessary  use  of  metal, 
capital  and  labor,  and  is  due  to  lack  of  right  public 
education  and  to  mis-education. 

Finer  grinding.  Showing  the  dealer  and  con- 
sumer how  great  savings  can  be  made  with  an 
actual  gain  of  quality,  thus  producing  a saving 
without  sacrifice. 

Brewing  methods.  The  best  method  for  quality 
and  economy  results  explained  simply  and  clearly 
and  the  fundamental  brewing  principles  described 
accurately. 

Saving  principles  of  grinding  and  brewing  are 
strongly  applicable  to  restaurant  trade,  where 
methods  to  prevent  waste  of  coffee,  both  before 
and  after  the  brewing,  produce  great  economies. 
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HOW  THEY  DO  IT  IN  MISSOURI 

Methods  by  Which  Coffee  Men  Can  Overcome 
Present-Day  Perplexities  in  Office 
and  Factory  Management 

By  H.  C.  Grote 

St.  Louis,  Mo. 

A vS  is  only  natural,  the  war  is  a disturbing  ele- 
**  ment — of  benefit  in  some  things  and  the  re- 
verse in  others.  As  has  been  widely  published, 
the  coffee  business  is  one  of  the  few  which  has  not 
benefited  by  reason  of  the  war.  Coffees  to-day 
are  selling  as  low  or  lower  than  the  year  imme- 
diately preceding  ‘the  war. 

The  call  to  the  colors  is  creating  a shortage  of 
help,  which  in  turn  creates  a demand  upon  those 
who  remain  behind.  This  naturally  leads  to  dis- 
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satisfaction  unless  salaries  arc  increased  15  per 
cent  to  30  per  cent,  depending  011  the  class  of 
work  to  be  done. 

One  way  to  help  win  the  war  is  to  keep  up  the 
output  and  increase  same.  The  more  we  manu- 
facture the  more  we  pay  out  in  wages  and  the 
better  equipped  we  will  be  to  take  care  of  de- 
mands which  our  Government,  State  and  city 
will  make  on  us.  Increasing  salaries  enable  em- 
ployees to  take  better  care  of  the  increased  cost 
of  living. 

Another  way  to  help  win  the  war  is  to  work 
with  and  along  lines  suggested  by  the  Govern- 
ment. This  would  mean  in  our  line  substituting 
paper  cans  for  tin  cans,  encouraging  bulk  sales 
in  place  of  package  goods,  loading  freight  cars 
to  double  their  capacity,  the  application  of  effi- 
ciency in  all  departments,  eliminate  speculative 
buying,  practicing  economy  down  to  the  smallest 
detail. 

Changes  are  being  made  gradually  and  from 
day  to  day,  so  that  in  greater  part  they  are  hardly 
perceptible. 

We  don’t  know  that  we  could  point  to  any  par- 
ticular thing  of  sufficient  importance  to  be  pointed 
out  as  a winning  force.  Individually  they  may 
seem  unimportant ; collectively,  they  amount  to  a 

lot. 

Almost  daily  something  comes  under  our  notice 
which  requires  changing  in  order  to  conform  to 
the  changed  conditions.  We  get  a better  insight 
as  to  the  difference  when  we  make  a comparison 
between  purchases  and  sales  of  two  years  ago 
with  the  same  of  to-day.  Changes  are  forced 
upon  us  by  reason  of  to-day’s  higher  costs.  One 
of  our  labels,  beautifully  embossed  in  gold,  for- 
merly bought  for  $3.50  per  thousand,  costs  to-day 
$12.50  in  lots  of  a hundred  thousand.  Calculating 
our  higher  costs  on  labels,  cans,  labor,  cases,  etc., 
we  cannot  afford  to  put  this  brand  on  the  market. 
Dealers  could  not  sell  it  profitably.  This  has 
nothing  to  do  with  winning  the  war,  except  that 
our  other  brands,  put  up  more  cheaply,  cost  the 
consumer  less,  and  with  the  saving  allows  him 
wider  latitude  in  purchasing. 

Contribute  to  the  Red  Cross  + 

SMOKING  ROOM  ACQUAINTANCE 

“What  Americans  and  English  need  more  than 
any  one  thing  else  is  a smoking-room  acquaintance, 
where  they  may  exchange  their  views  informally 
and  get  to  know  the  man.  ...  I am  convinced 
that  our  own  future  is  bound  up  with  that  of 
England,  that  together  with  England  and  France 
we  can  face  the  world  with  security,  and  gradu- 
ally and  painfully  make  the  democratic  principle 


prevail.  Together,  in  humility,  we  can  achieve 
greatness." — Art hu k Gleason. 

f Co  11  tribute  to  tlie  I<<mI  Cross  + 

WORTH-WHILE  BOOKS 


Recent  Publications  Containing  Calls  to  Service* 
or  War  Time  Messages  of  Optimism 
and  Better  Cheer 


' | 'HE  editors  wish  to  call  the  attention  of  our 
* readers  of  those  books  which  will  make  them 
better  able  to  “carry  on”  as  all  good  Americans 
should  in  war  time. 

Through  the  co-operation  of  many  of  the  lead- 
ing publishers  we  will  give  here  brief  reviews  of 
recent  works  that  make  for  increased  efficiency, 
that  are  inspirational  in  character,  that  contain  a 
call  to  patriotic  service,  a message  of  war-time 
optimism  or  better  cheer. 

A Book  for  Recruits 

First  Call.  By  Arthur  Guy  Empey,  author  of 
“Over  the  Top.”  G.  P.  Putnam’s  Sons,  New 
York.  369  pages,  64  illustrations.  $1.50  net. 

We  recommend  this  book  highly  for  recruits 
or  men  who  expect  to  be  inducted  into  the  United 
States  Army.  It  tells  the  soldier  what  to  expect 
when  he  has  been  called  to  the  colors,  when  he 
gets  into  khaki  and  when  he  gets  “Over  There.” 
It  will  help  him  get  ready  for  his  job  by  telling 
him  in  Empey’s  entertaining  style  just  what  is 
before  him  and  how  he  can  overcome  the  obstacles 
in  his  path.  Mothers,  fathers  and  civilians  gen- 
erally will  find  the  book  as  good  reading  as 
“Over  the  Top,”  and  full  of  practical  suggestions 
as  to  how  to  best  help  the  lads  at  the  front. 


How  to  Conserve  the  Food  Supply 
Food  in  War  Time.  By  Graham  Lusk,  Ph.  D., 
Sc.  D.  W.  B.  Saunders  Company,  Philadel- 
phia. 55  pages.  Cloth,  50  cents. 

This  is  a practical  exposition  of  the  science  of 
nutrition  as  applied  to  the  everyday  menu.  One 
is  shown  how  to  conserve  the  food  supply  and  at 
the  same  time  preserve  efficiency  and  health. 
Caloric  values  and  prices  of  everyday  articles  of 
food  are  given.  The  book  is  especially  useful  at 
this  time. 


A True  Story  of  the  Front 
Nothing  of  Importance.  By  Bernard  Adams. 

Robert  M.  McBride  Company,  New  York. 

334  pages.  Cloth,  $1.50  net. 

This  book  is  as  as  popular  in  England  as  “Over 
the  Top”  is  in  America.  The  reader  is  brought 
face  to  face  with  the  actual  conditions  in  the 
British  army,  through  the  eyes  of  a young  officer 
who  served  in  a Welsh  regiment  for  eight  months. 
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lie  tells  in  a crisp,  narrative  style  of  the  life  in 
billets  and  trenches,  and  explains  about  patrols, 
mining,  sniping  and  a hundred  other  phases  of 
modern  warfare.  An  English  reviewer  has  said 
of  it:  “Nothing  more  real  or  poignant  has  been 

written  about  the  war.” 


Tips  from  the  Trenches 
•Our  Roys  Over  There.  By  Frederick  Coleman, 
F.  R.  G.  S.  George  H.  Doran  Company,  New 
York.  103  pages.  Paper  cover,  50  cents  net. 

This  book  contains  the  kind  of  talk  you  would 
give  your  son  if  you  had  been  fighting  the  Ger- 
mans and  he  was  just  about  to  go  in.  The  author, 
an  ex-American  regular,  went  to  France  with  the 
First  British  Expeditionary  Army,  and  now 
passes  the  lessons  he  learned  there  on  to  the 
soldiers  of  the  American  Army  who  are  yet  to 
face  the  Boche  on  the  firing  line. 

An  Interpretation  of  the  War 
The  Glory  of  the  Trenches.  By  Lieutenant 
Coningsby  Dawson,  author  of  “Carry  On.” 
John  Lane  Company,  New  York.  141  pages. 
Cloth,  $i.co  net. 

Both  soldiers  and  civilians  will  find  this  book 
exceedingly  wholesome  in  its  treatment  of  sol- 
diers' experiences  at  the  front.  It  is  a happy 
l ook,  always  finding  something  inspirational  in 
the  most  trying  circumstances.  The  author  has  a 
nice  understanding  of  the  spiritual  values  of  life. 
He  shows  that  a soldier  has  opportunities  denied 
to  most  of  us  for  finding  himself,  and  how  in  the 
process  he  becomes  ennobled  to  a point  where  he 
commands  the  nobility  in  others  to  rise  in  ma- 
jesty to  meet  his  own.  This  book  is  an  interpreta- 
tion of  the  war  which  every  member  of  a soldier’s 
family  will  read  with  a deepening  sense  of  the 
great  privilege  accorded  them  in  having  conse- 
crated their  all  to  the  Great  Cause. 


For  Better  Cheer 

The  All  Highest  Goes  to  Jerusalem.  Trans- 
lated from  the  French  by  Frank  Alvah  Dear- 
born. George  H.  Doran  Company,  New 
York.  89  pages.  Paper  cover,  50  cents  net. 

This  is  one  of  the  really  humorous  books  of  the 
war.  It  purports  to  be  the  diary  of  the  German 
Emperor’s  journey  to  the  Holy  Land  a few  years 
ago,  and  when  first  published  in  France  created  an 
international  sensation.  The  publishers  say  that 
the  French  Government  suppressed  the  story.  The 
present  translation  is  illustrated  with  finely  satirical 
drawings  and  convulsing  cartoons.  It  is  Gallic 
wit  in  its  most  delightful  form.  Americans  will 
enjoy  it  most  of  all — it  is  so  extravagantly  funny. 

Advertising  a Substitute  for  War 
The  Air  Line  to  Liberty.  By  Gerald  Stanley 
Lee,  including  “Cutting  Past  the  Kaiser,” 
from  The  Saturday  Evening  Post.  Mitchell 
Kennerley,  New  York.  370  pages.  Cloth, 
$1.25  net. 

There  is  much  food  for  real  thought  in  this 


book.  The  general  idea  is  the  stopping  of  all 
wars  and  winning  this  one  by  advertising  to  the 
Germans  an  American  substitute  for  war.  Jt  may 
sound  a bit  fantastic,  but  after  reading  it  and 
catching  the  spirit  of  the  author,  it  seems  alto- 
gether natural  to  exclaim,  “Well,  why  -not?” 
Business  men  need  more  vision  these  days.  This 
book  offers  them  a short  cut  to  the  most  amaz- 
ingly simple  cure  for  the  world’s  distemper — so 
simple,  indeed,  that,  like  the  philosophy  of  the 
Gentle  Christ,  it  is  likely  to  go  a begging  because 
the  world  seems  to  hunger  rather  for  the  com- 
plex, believing  that  the  way  of  salvation  must  be 
involved  if  it  is  to  avail.  However,  it  is  sure  to 
make  millions  of  Americans  think,  and  such 
thinking  as  they  will  do  is  certain  to  leaven  the 
world  lump  in  time. 

4*  Contribute  to  the  Red  Cross  + 


IN  THE  EDITOR’S  MAIL  BAG 


Here  Will  Be  Found  Letters  from  Readers 
Who  Say  Something  Worth  While 

/^VNLY  letters  are  published  in  this  column 
which  deal  with  subjects  of  general  trade  in- 
terest. Readers  should  remember  whenever  they 
write  us  they  can  best  serve  themselves  and  us 
by  being  brief.  We  find  it  impossible  to  print 
many  letters  because  of  their  length. 

The  Essential  Trade  Journal 

In  the  publishing  business,  as  in  other  lines  of 
industrial  activity,  there  are  undoubtedly  trade 
journals  which  may  be  termed  essential  and  non- 
essential.  In  war  times  the  essential  trade  paper 
needs  every  encouragement.  This  is  the  viewpoint 
of  many  readers  as  expressed  in  recent  letters  to 
the  editor.  What  are  the  characteristics  of  the 
essential  trade  paper?  The  question  appears  to  be 
rather  ably  answered  in  the  following  letter  from 
the  United  States  Food  Administration : 

Washington,  D.  C.,  April  18,  1918. 
W.  H.  Ukers,  Editor,  The  Tea  and  Coffee  Trade 
Journal. 

My  Dear  Mr.  Ukers  : 

We  have  just  received  your  edition  for  April. 
1918,  and  want  to  congratulate  you  sincerely  upon 
the  editorial  “Our  War  and  We  Must  Win  It.” 
It  is  a splendid  editorial  to  send  out  to  your  trade, 
and,  taken  in  connection  with  the  spirit  manifested 
in  the  other  editorials,  is  one  of  the  strongest 
things  we  have  yet  seen. 

We  have  also  noted  the  food  conservation  ma- 
terial on  pages  388  to  392,  inclusive.  In  printing 
such  material  as  this  you  are  not  only  helping  the 
Food  Administration  in  its  gigantic  task  of  feed- 
ing the  world  from  America,  but  you  are  also 
giving  valuable  information  to  hundreds  of  deal- 
ers who  are  anxious  to  be  of  service  to  their 
country  but  do  not  know  what  to  do.  You  have 
a wonderful  opportunity  through  your  magazine 
to  further  the  cause  of  wheat  conservation  within 
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the  next  few  months,  when  wheat  will  be  the  most 
precious  thing  in  the  world.  We  are,  therefore, 
deeply  gratified  to  find  you  so  alive  to  the  pos- 
sibilities and  the  needs  of  the  situation. 

Faithfully  yours, 

United  States  Food  Administration. 


A Leader  of  the  Trade's  Thought 

We  have  always  believed  it  was  distinctly  the 
province  of  the  trade  paper  editor  to  lead  the 
thought  of  his  trade.  It  is  pleasant  to  find  that 
subscribers  are  quick  to  appreciate  constructive 
editorial  criticism.  The  following  letter  from  one 
of  the  most  representative  houses  in  the  trade  in 
the  West  shows  how  closely  our  editorial  columns 
are  followed  each  month  : 

Denver,  Col.,  April  20,  1918. 
W.  H.  Ukers,  Editor,  The  Tea  and  Coffee  Trade 
Journal. 

My  Dear  Mr.  Ukers  : 

The  patriotic  tone  throughout  this  month’s  issue 
of  the  Journal  (April)  deserves  great  praise. 
We  are  particularly  struck  with  your  editorial 
entitled  ‘‘For  Conscientious  Green  Coffee  Ob- 
jestors.” 

We  agree  with  you  absolutely  that  these  “regu- 
lations are  not  unnecessary  or  unjust,”  and  we 
may  go  even  further  and  say,  even  though  they 
were,  it  is  certainly  the  duty  of  all  of  us  to  “play 
ball”  with  the  Government,  and  particularly  the 
Food  Administration,  a department  which,  as 
grocers,  we  have  had  considerable  to  do  with,  and 
feel  that  they  are  handling  the  matter  in  a very 
satisfactory  manner. 

It  is  very  true  what  you  say  regarding  sacrifices 
made  by  other  trades,  and  if  the  green  coffee 
gentlemen  could  get  a glimpse  of  the  reports 
which  the  wholesale  grocers  are  getting  out, 
willingly  and  gladly,  every  month,  we  do  not  be- 
lieve they  would  have  made  any  protest  to  Mr. 
Hoover. 

We  may  be  prejudiced  in  regard  to  speculation 
in  green  coffee,  as  we  are  more  or  less  at  the 
mercy  of  the  importer,  but  we  certainly  believe 
that  it  is  the  only  thing  to  do  and  it  was  done  at 
just  the  right  moment;  that  is,  removing  the 
speculation  from  the  green  coffee  business. 

Incidentally,  we  are  glad  to  see  an  editor  with 
backbone  enough  to  take  a stand  of  this  kind  in 
his  editorial  columns  when  his  advertising  col- 
umns carry  advertisements  of  the  very  people  he 
is  criticising. 

Yours  very  truly, 

The  Morey  Mercantile  Company. 


Good,  Sound  Logic 

Down  in  Texas  they  sure  appreciate  “The  Blue 
Book  of  the  Trade,”  as  witness  this  generous 

letter:  El  Paso,  Tex.,  April  30,  1918. 

W.  H.  Ukers,  Editor  of  The  Tea  and  Coffee 
Trade  Journal. 

Dear  Mr.  Ukers: 

The  writer  has  read  the  April  number  of  The 
Tea  and  Coffee  Trade  Journal  with  considerable 
interest.  We  note  the  editorial  pages  are  filled 


with  good,  sound  logic.  We  note  a number  of 
pages  advertising  the  Third  Liberty  Loan,  also 
notice  has  been  taken  of  the  War  Saving  Stamp 
campaign.  The  issue  referred  to  deserves  great 
credit. 

Yours  truly, 

C.  H.  Finley  Company. 
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THE  UPLIFT  CORNER 


Helpful  Thoughts  and  Verses  that  Make 
for  Self-Reliance  and  Freedom,  in 
Blending  Sentiment  v/ith 
Business 


A PRAYER  FOR  MY  COUNTRY 
Let  the  earth  and  the  water,  the  air  and  the 
fruits  of  my  country  be  sweet,  my  God. 

Let  the  homes  and  marts,  the  forests  and  fields 
of  my  country  be  full,  my  God. 

Let  the  promises  and  hopes,  the  deeds  and 
words  of  my  country  be  true,  my  God. 

Let  the  lives  and  the  hearts  of  the  sons  and 
daughters  of  my  country  be  one,  my  God. — 
Tagore. 


TRUTH 

All  of  my  mistakes  have  been  the  result  of 
neglect  to  accept  the  simple  truth ; therefore  I 
have  great  respect  for  the  truth,  good  and  bad 
alike.  The  rattlesnake,  with  his  bad  habits,  is  as 
much  a fact  as  the  skylark ; poison  ivy  exists  as 
certainly  as  does  the  wild  rose.  I oppose  piffle 
because  I have  observed  that  those  who  get  along 
most  comfortably  avoid  it  as  much  as  possible. — 
E.  W.  Howe. 


IMMORTALITY 

I came  across  a phrase  of  Mazzini’s  the  other 
day  which  I would  wish  every  one  to  remember 
who  was  my  friend : “There  is  no  death  but  for- 
getfulness ; everything  that  has  loved  and  has 
loved  to  the  end  will  meet  again.” — Coningsby 
Dawson. 


DUTY  TO  ONE’S  PROFESSION 
I hold  every  man  a debtor  to  his  profession, 
from  the  which,  as  men,  of  course,  do  seek  to  re- 
ceive countenance  and  profit,  so  ought  they  of 
duty  to  endeavor  themselves,  by  way  of  amends, 
to  be  a help  and  ornament  thereto. — Bacon. 

In  these  trying  days  it  is  up  to  each  one  of  us  to 
be  on  “his  job.”  Much  more  depends  upon  us 
now  than  in  normal  times. 


WILLIAM  H.  UKERS 
President  and  Editor 
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OUR  BUSINESS  CREED 

We  believe  the  basic  principle  on  which  a trade  paper  should  build  is  SERVICE — service  to  readers  and  service  to 
advertisers,  in  a way  to  promote  the  welfare  of  the  general  public. 

We  believe  in  the  application  of  the  TRUTH  to  the  editorial,  news  and  advertising  columns. 

We  believe  in  the  utmost  frankness  regarding  circulation. 

We  believe  the  highest  efficiency  can  be  secured  through  a CIRCULATION  OF  QUALITY  rather  than  of  quantity — 
that  character  and  not  mere  numbers,  should  be  the  criterion  by  which  the  value  of  a publication  should  be  judged. 

We  do  not  publish  free  reading  notices  or  paid  “ write  ups," 
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THE  FOOD  VALUE  OF  COFFEE 

In  the  past  we  have  had  much  to  say  in  these  columns  on  the  food  value  of  coffee. 
On  many  occasions  we ’have  warned  our  readers  against  over-emphasis  of  the  notion.  It 
needs  to  be  handled  with  a nice  understanding  of  the  subject. 

Recently  so  careful  an  authority  as  the  editor  of  the  New,  York  Sun  stated  “Experi- 
ments have  shown  that  as  between  a diet  of  bread  and  meat  and  one  of  bread  and  coffee, 
the  latter  is  more  beneficial.”  Our  research  chemists  tell  us  they  can  find  no  scientific 
basis  for  this  statement.  The  assertion  is  ob\  iously  so  untrue  that  it  will  require  very 
little  argument  to  persuade  even  the  layman  of  its  futility. 

To  argue  that  a diet  of  bread  and  coffee,  in  which  the  latter  ingredient  has  practically 
no  food  value  other  than  that  of  the  milk  and  sugar  added,  is  of  greater  value  than  one  in 
which  the  coffee  is  replaced  by  meat,  is  to  defend  an  untenable,  as  well  as  useless, 
thesis.  If  we  compare  the  calorific  value  of  a cup  of  coffee,  including  sugar  and  cream, 
with  that  of  a normal  portion  of  meat,  the  figure  we  get  is  175  for  the  former,  as  against 
300-400  for  the  latter.  The  whole  of  the  175  calories  are  due  to  the  sugar  and  milk  added, 
so  that  if  any  valid  comparison  is  to  be  made  it  should  be  between  the  desirability  of  a 
diet  of  bread,  milk  and  sugar,  as  against  bread  and  meat. 

There  can  be  no  question  that  meat  is  one  of  the  most  desirable  ingredients  of  the  hu- 
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man  dietary,  in  spite  of  all  the  protestations  of  vegetarians  and  other  food  faddists.  In 
a sense,  it  even  resembles  coffee  in  its  stimulating  action  on  the  stomach,  calling  forth  by 
reason  of  its  content  of  extractives  a marked  flow  of  gastric  juice.  It  may  be  argued  that 
the  extractives  of  meat  cause  an  increase  of  the  xanthine  bodies  and  uric  acid,  but  the 
same  is  true  of  coffee,  to  perhaps  a greater  degree. 
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ANOTHER  WORTHY  WIN-THE-WAR  INVESTMENT 


The  coffee  and  allied  trades 
(to  the  third  Liberty  Loan.  The 
I for  the  Liberty  Loan  campaigns, 
where  backed  the  loan  to  the 

Coffee  men  once  more  will 
their  Americanism  and  loyalty 
:27th.  During  this  period  the 
.‘duct  its  second  War  Fund  Drive, 
coffee  and  grocery  trades  to 
ii  shirkers. 

Our  Army  and  Navy  fights 
Democracy.”  Our  Red  Cross 
I racy. 

The  Red  Cross  fights  for 
and  hospital.  It  fights  for  the 
' the  nation’s  upbuildings  of  to- 
plague,  tuberculosis,  that  takes 


of  New  York  City  subscribed  over  two  million  dollars 
trade  in  mnst  of  the  smaller  centers  was  not  organized 
but  we  believe  coffee  men  every- 
limit  of  their  resources, 
have  the  opportunity  to  assert 
during  the  week  of  May  20th- 
American  Red  Cross  will  con- 
It  remains  for  the  men  of  the 
again  show  that  they  are  not 

to  make  the  “World  Safe  for 
fights  to  make  it  fit  for  Democ- 


RED  CROSS 
2^  WAR  FUND 


CAN  YOU  REFUSE? 


[steel.  It  fights  in  all  war- 
wrecked  and  suffering  humanity. 

One  hundred  million  dollars  are  needed  to  “carry  on.” 
land  spice  trades  take  in  this  noble  work?  It  should  be  a 


our  soldiers  in  trench,  canteen 
little  children,  to  save  them  for 
morrow.  It  fights  the  white 
a greater  toll  than  lead  and 
stricken  countries  to  succor  a 


What  share  will  the  tea,  coffee 
considerable  one. — S.  O. 


+ Contribute  to  tbe  Red  Cross  + 


HOW  THE  COFFEE  PROPAGANDA  CAN  SERVE  NOW 

During  the  month  it  became  increasingly  evident  that  it  would  be  most  unwise  just 
at  this  time  to  launch  the  Million  Dollar  Brazil  Coffee  Propaganda  upon  the  lines  origi- 
1 nally  laid  down,  namely,  that  of  a frank  attempt  to  increase  coffee  consumption.  Such 
I an  enterprise,  resulting  in  an  increased  demand  for  coffee  from  Brazil,  would  be  against 
public  policy  when  the  Government  is  seeking  to  transfer  all  the  available  South  Ameri- 
can tonnage  to  trans-Atlantic  lanes  of  travel  for  the  needs  of  our  soldiers  and  their 
! allies. 

As  we  understand  that  the  Joint  Coffee  Trade  Committee  and  the  advertising  agents 
concerned  have  been  made  acquainted  with  the  Government’s  attitude  in  this  matter  we 
hope  they  will  experience  no  difficulty  in  readjusting  their  plans  so  as  to  conform  to  the 
wishes  of  the  authorities  at  Washington.  As  good  Americans  they  do  not  need  to  be  told 
‘that  their  personal  wishes  and  feelings  should  be  promptly  sacrificed  at  such  a time.  Let 
them  ask  themselves  what  is  best  for  America  and  then  act.  Believing  the  Brazilians  to 
[be  also  good  Americans,  since  they  joined  with  us  in  making  war  upon  a common  enemy, 
we  expect  no  lack  of  sympathy  from  the  Brazil  coffee  men. 

And  as  we  see  it  their  united  duty  does  not  at  all  require  that  the  propaganda  be  given 
ip.  or  even  held  in  abeyance — it  simply  requires  that  it  be  changed.  Here,  indeed,  is  a 
•golden  opportunity  to  spend  the  million  dollars  so  as  to  render  the  trade,  the  consumer 
| and  the  Government  a signal  service.  Advertising  of  a character  directly  intended  to 
'Stimulate  demand  and  consumption  of  coffee  would  be  against  the  interests  of  the  Gov- 
\ srnment  and  the  consumers  as  a whole.  On  the  other  hand,  and  in  the  long  view,  not 
Dniy  would  credit  attach  to  the  committee,  but  we  believe  actual  support  would  be  given 
by  the  Government  if  the  advertising  were  done  upon  the  basis  of  encouraging  economy 
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during  the  war.  As  a matter  of  fact,  any  coffee  man  who  will  advertise  his  package 
brand  jointly  with  an  appeal  for  conservation  these  days  is  sure  to  win  the  approval  of 
the  Food  Administration  and  gain  the  confidence  of  the  consumer  at  one  stroke. 

Very  well,  then,  here  is  our  suggestion  to  the  Joint  Trade  Committee:  Advertise  cof- 
fee conservation  and  economies.  Tell  it  to  the  trade  and  the  consumer,  often,  early  and 
late.  Show  how  fresh  grinding,  finer  grinding,  ajnd  careful  brewing  conserve  the  quality  and 
effect  real  economies.  Make  it  a campaign  of  thoughtful  coffee  conservation  and  wise 
economy. 

Stop  the  waste  in  coffee ; it’s  a national  disgrace  and  a trade  reproach.  The  coffee  dis- 
tributer as  well  as  the  user  needs  to  be  shown  the  error  of  his  ways.  The  wholesale 
dealer’s  sins  of  roasting,  grinding  and  packing  are  many.  The  retailer  needs  to  be  taught 
how  to  buy  and  sell  coffees  intelligently.  The  consumer  offends  by  careless  preparation. 
There  is  waste  all  along  the  line.  What  a chance  to  start  an  educational  movement  that 
would  be  commercial  patriotism  of  a useful  type ! 

+ Contribute  to  the  Red  Cross 

FOR  TEA  AND  COFFEE  CONSERVATION  AND  ECONOMY  — 
Conservation  is  the  order  of  the  day.  It  is  no  longer  fashionable  to  be  known  as  a 
member  of  the  Great  American  Society  of  Conspicuous  Waste.  Gradually  the  tea  and  cof- 
fee trade  is  being  enlisted  in  the  “Help  Win  the  War’’  movement  to  which  American  in- 
dustries, trades  and  professions  are  dedicating  their  all. 

This  paper  is  a forum  where  members  of  the  trade  should  feel  free  to  tell  their  ex- 
periences in  solving  war-time  problems  and  exchanging  conservation  ideas.  How  can  the 
tea  and  coffee  trade  help? 

1.  By  setting  a good  example  for  our  fellows  in  right  living  and  good  citizenship; 

2.  By  eliminating  waste  in  offices  and  factories; 

3.  By  substituting  female  labor  wherever  possible ; 

4.  By  substituting  paper  and  fibre  for  tin  tea  and  coffee  containers ; 

5.  By  educating  the  dealer  in  tea  and  coffee  economies  to  be  passed  on  to  the  consumer ; 

6.  By  advertising,  not  less,  but  more  than  before,  and  upon  the  basis  of  encouraging 
economy,  with  appeals  for  conservation. 

In  our  “How  to  Help  Win  the  War  Department”  will  be  found  from  month  to  month 
specific  instances  of  the  practical  working  out  of  these  ideas.  Learn  from  the  experience 
of  others.  Tell  us  of  your  own. 

^ Contribute  to  tlie  Red  Cross  + 

SOCIOCRACY,  CREVOLUTION  AND  OFFICIENCY 
Armageddon  has  shown  the  need  for  new  words  to  express  new  ideas  born  of  the 
conflict.  The  old  democracy  is  dead.  Mob  rule  is  being  succeeded  by  society  rule.  Shall  we 
call  it  SOCIOCRACY — the  new  blend  of  socialism  and  individualism? 

Men  and  women  in  the  new  sociocracy  will  take  a leaf  from  Bergson  and  learn  to  func- 
tion creatively.  Is  this  a new  idea?  Perhaps.  How  best  to  express  it?  Why  not  coin  the 
word  CREVOLUTION.  Doesn’t  that  carry  the  thought? 

The  fruits  of  crevolution  must  be  distributed  among  Sociocrats  according  to  a proper 
method,  a compact  based  on  creativeness  and  combined  respect  and  interest.  Isn’t  this  some- 
thing beyond  efficiency — say  rather  isn’t  it  OFFICIENCY? 

These  words,  in  the  opinion  of  Huntly  Carter,  fix  the  power,  the  function  and  the  or- 
ganization of  the  new  social  form. — W.  G. 

+ Contribute  to  the  Red  Cross  + 

COFFEE  THE  MOST  ESSENTIAL  DRINK 
No  matter  how  far  it  becomes  necessary  to  push  conservation  and  economy  in  coffee 
we  must  not  lose  sight  of  the  fact  that  it  is  the  most  essential  drink.  The  American  peo- 
ple can  be  served  best  by  protecting  the  national  beverage  from  stupid  or  ill-considered  in- 
terference. American  efficiency  demands  its  coffee  at  home  and  over  seas.  We  can  dis- 
pense with  all  the  pseudo-stimulants  in  the  alcoholic  class,  we  can  afford  to  give  up  cocoa 


May,  iqt8 


THE  TEA  AND  COFFEE  TRADE  JOURNAL 


450 


and  even  tea  if  necessary;  we  may  class  coca  cola  and  all  the  coffee  substitutes  with  the 
non-essentials;  but  coffee  is  absolutely  essential  to  the  winning  of  this  war.  It  has  a unique 
psychology  among  the  soldiers  at  the  front;  it  is  the  one  necessary  drink  for  the  men  and 
women  workers  at  home,  whether  they  toil  with  brain  or  brawn.  Coffee  is  the  most  es-  ' 
sential  drink  because  it  has  been  proven  indispensable  and  absolutely  important  to  the  suc- 
cess or  completeness  of  diet  of  all  highly  civilized  peoples. 

Coffee  is  universal  in  its  appeal.  All  nations  do  it  homage.  It  is  no  longer  a luxury 
nor  an  indulgence;  it  is  a corollary  of  human  energy  and  efficiency.  It  is  the  most  grate- 
ful lubricant  known  to  the  human  machine.  Ever  and  always  it  makes  for  comfort  and 
better  cheer.  It  is  a pure,  safe  and  helpful  stimulant,  compounded  in  Nature’s  own 
laboratory  and  one  olf  the  chief  joys  of  life! 

^ Contribute  to  the  Ke«l  Cross  ^ 

VENTILATION  THEORY  OF  DETERIORATION  OF  COFFEE 
So  far  as  we  have  heard  nothing  was  ever  done  with  that  suggestion  of  John  E. 

I King’s,  at  the  last  convention  of  the  National  Coffee  Roasters’  Association,  that  a com- 

mittee be  appointed  to  further  an  investigation  designed  to  remove  the  stigma  of  the 
i “harmful  caffetannic  acid”  from  coffee.  It  will  be  recalled  that  this  suggestion  was  con- 
tained in  a report  that  supplemented  Mr.  King’s  paper  on  the  grinding  and  packing  of  cof- 
| fee.  In  that  report  he  introduced  what  might  be  termed  the  ventilation  theory  of  the  de- 

Iterioration  of  coffee. 

We  believe  that  Mr.  King  has  the  right  idea  when  he  says  that  the  only  progress 
the  trade  can  hope  for  in  the  future  must  come  from  carefully  controlled  chemical  work, 
supported  by  the  proper  kind  of  research,  carried  out  by  well  trained  chemists  in  properly 
equipped  laboratories.  If  any  of  our  readers  have  be'en  examining  further  into  this  ven- 
i tilation  theory  of  coffee  deterioration,  or  caffetannic  acid,  we  would  ask  that  they  com- 

1 municate  their  findings  to  us,  in  confidence,  if  they  do  not  wish  them  published. 

+ Contribute  to  the  Reil  Cross  + 

FILTRATION  SPELLS  THE  BEST  CONSERVATION 
There  are  those  who  believe  that  much  of  the  waste  in  coffee  is  a direct  result  of 
the  grind  of  coffee  in  general  use.  They  argue  that  the  so-called  “steel  cut”  coffees 
mean  a good  30  per  cent  waste  no  matter  how  they  are  brewed. 

There  has  been  a feeling  that  finely  ground  coffee  cannot  be  brewed  in  the  old  style 
i coffee  pot.  Yet,  in  some  recent  laboratory  tests  where  the  old  style  coffee  pot  was  em- 
ployed in  brewing,  exactly  as  fine  a grind  was  used  as  in  the  filtration  devices  which  fig- 
ured in  some  comparative  tests.  It  would  seem  that  more  care  in  brewing  is  necessary, 

: but  with  proper  care  as  clear  a coffee  can  be  produced  as  when  filtration  devices  are  used. 
Another  great  waste  in  coffee  brewing  is  due  io  the  fact  that  any  coffee  not  served 
is  usually  thrown  away.  This  becomes  necessary  where  the  grounds  are  in  the  coffee  in- 
j fusion,  or  where  the  coffee  has  been  boiled  in  the  good  old  American  style,  or  in  the 
! modern  percolator.  This  waste  is  avoided  where  coffee  has  been  brewed  by  the  French 
drip  or  filtration  method. 

I 1 

EQUALITY,  NOT  MASTERY,  IS  OUR  WISH  FOR  GERMANY 

j | ^ have  no  jealousy  of  German  greatness.  We  grudge  her  no  achievement  or  dis- 

i 1 tinction  of  learning  or  of  specific  enterprise,  such  as  have  made  her  record  very  | 

i bright  and  very  enviable.  We  do  not  wish  to  injure  her  or  to  block  in  any  way  her  1 
| legitimate  influence  or  power.  We  do  not  wish  to  fight  her  either  with  arms  or  with  | 

| hostile  arrangements  of  trade  if  she  is  willing  to  associate  herself  with  us  and  the  I 
| other  peace-loving  nations  of  the  world  in  covenants  of  justice  and  law  and  fair  I 
j dealing.  We  wish  her  only  to  accept  a place  of  equality  among  the  peoples  of  the  1 
| world — the  New  World  in  which  we  now  live — instead  of  a place  of  mastery. — From  I 
| W oodrow  Wilson's  address  to  Congress  on  January  8,  1918. 
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EDITORIAL  ANNOUNCEMENT 


“Blocking  New  Wars,”  by  Herbert  S.  Houston,  to  be  Pub- 
lished Serially  in  The  Tea  and  Coffee  Trade  Journal 


THE  two  greatest  questions  looming  before  every  business  man  in  'America  to-day  are : 
first,  the  winning  of  this  war,  and,  second,  the  blocking  of  future  wars.  The  two  things 
are  absolutely  related.  This  war  must  be  won  before  a feasible  plan  can  be  developed 
for  stopping  other  wars. 

A committee  of  The  Associated  Business  Papers,  Inc.,  had  been  carefully  thinking  of 
these  important  questions,  and  had  reached  the  conclusion  that  economic  pressure  was  the 
great  force  for  the  maintenance  of  peace.  Just  then  the  committee 
learned  that  an  important  book  was  soon  to  come  from  the  press 
on  this  very  subject.  It  was  written  by  Mr.  Herbert  S.  Houston, 
one  of  the  publishers  of  the  “World’s  Work”  and  a member  of  the 
Committee  of  the  Chamber  of  Commerce  of  the  United  States  on 
the  economic  results  of  the  war. 

The  committee  got  in  touch  with  Mr.  Houston,  and  secured 
galley  proofs  of  the  book,  and  these  were  eagerly  read  by  all  the 
committee  members.  There  was  complete  and  hearty  agreement 
on  the  point  that  this  book  explained  and  interpreted,  with  singular 
clearness  and  force,  the  ideas  and  conclusions  of  the  committee. 
The  suggestion  was  made  to  Mr.  Houston  that  his  book  should 
appear  as  a serial  in  the  leading  business  papers.  He  immediately 
said  he  would  be  glad  to  have  it  used  in  that  way,  for  it  was  his 
belief  that  the  greatest  thing  before  the  world  in  general,  and 
business  men  in  particular,  was  the  safeguarding  of  civilization 
against  war  after  this  war  has  been  won. 

So  The  Tea  and  Coffee  Trade  Journal  has  pleasure  in 
announcing  that  it  will  run  this  book,  “Blocking  New  Wars,”  that 
has  just  come  from  the  press,  as  a series  of  articles.  Mr.  Houston, 
the  author,  has  been  a leading  advocate  of  economic  pressure  as  a 
force  to  put  behind  world  courts.  He  introduced  a resolution  at  the  convention  of  the 
Chamber  of  Commerce  of  the  United  States  three  years  ago,  urging  that  economic  pressure 
should  be  used  against  the  nation  that  failed  to  keep  its  pledge  with  other  nations.  Then 
when  the  League  to  Enforce  Peace  was  formed  in  Philadelphia  in  June,  1915,  he  was  a 
member  of  the  Committee  on  Resolutions,  and  proposed  that  economic  pressure  be  em- 
bodied in  the  proposals  of  the  League.  This  was  adopted,  and  has  been  a part  of  the  League 
programme  from  the  beginning. 

Mr.  Houston  was  a member  of  the  Committee  of  the  Chamber  of  Commerce  of  the 
United  States  that  prepared  the  referendum  which  approved  the  plan  to  use  economic 
pressure.  It  was  while  engaged  in  research  study  in  connection  with  this  referendum  that 
he  discovered  there  was  no  book  that  properly  covered  the  subject,  and  he  decided  to  write 
one.  He  has  dedicated  this  book  to  his  colleagues  “On  the  Committee  of  the  Chamber  of 
Commerce  of  the  United  States  which  prepared  the  referendum  on  the  Economic  Results 
of  the  War,  men  with  the  vision  and  courage  to  plan  definite  ways  to  prevent  future  wars.” 
The  dedication  closes  with  these  words  : “This  book  is  dedicated  with  the  expression 

of  a like  faith  with  theirs,  in  the  power  of  international  commerce  to  aid  in  maintaining 
international  peace.” 

Mr.  Houston  is  vice-president  of  the  publishing  house  of  Doubleday,  Page  & Co.,  of 
which  Walter  H.  Page,  the  American  Ambassador  to  the  Court  of  St.  James,  is  a member. 
Mr.  Houston  has  been  president  of  the  Associated  Advertising  Clubs  of  the  World,  and  has 
spoken  before  Chambers  of  Commerce  throughout  the  country  on  business  and  economic 
topics.  He  has  been  with  ex-President  Taft  on  the  Executive  Committee  of  the  League  to 
Enforce  Peace  since  it  was  formed,  and  at  the  great  “Win  the  War”  Convention  of  the 
League,  to  be  held  in  Philadelphia,  May  17  and  18,  T918,  he  is  to  deliver  an  address  on 
“Commerce  and  the  Mailed  Fist.”  At  a war  meeting  in  Providence,  R.  I.,  on  May  2,  at 
which  Mr.  Houston  spoke,  with  Sir  George  Adams  Smith,  of  Scotland,  he  strongly  advo- 
cated the  immediate  organization  of  a League  of  Nations,  holding  that  this  would  be  a war 
measure  and  not  a peace  measure. 

THE  EDITORS. 
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THE  PACKAGE  PROBLEM 


\nalyzing  the  Reasons  Why  Packers  of  Teas, 
Coffees,  Etc.,  Should  Use 
Paper  Containers 


By  Charles  P.  Wellman 

Boston,  Mass. 

HY  should  I change  my  package?  Because 
it  is  a duty  to  our  Government  to  con- 
\erve  the  materials  most  needed  for  the  winning 
j>f  the  war.  Among  them  is  tin,  and  a tin  pack- 
age can  rarely  be  used  a second  time.  Paper 
- s to-day  the  cheapest  known  package  material, 
lecause,  via  the  beater  and  calender  in  the 
I oard  mill,  it  can  be  used  over  and  over  again, 
md  because  it  can  be  produced  with  the  least 
imount  of  labor.  Because  it  is  a duty  to  our 
j.llies  to  save  all  the  labor  we  can,  thus  releasing 
i >ur  young  men  so  urgently  needed  in  France,  and 
he  older  men  and  the  women  for  broader  fields 
>f  useful  endeavor.  Because  it  is  a duty  to  our 
;reat  working  public  to  keep  costs  down  on  our 
S tackage  and  our  packaging  to  the  lowest  practical 
I imit  so  that  more  savings  may  be  invested  to  help 
I vin  the  war. 

In  doing  this  part  of  our  “bit”  we  are  also  serv- 
I ng  our  own  selfish  ends  by  helping  to  maintain 

I.  safe  operating  profit,  as  well  as  insuring  a reas- 
>nable  percentage  of  dividends  upon  which  many 
l|)f  the  families  of  our  brave  boys  at  the  front  may 
>e  largely  dependent. 

“Commercial  Economy” 

Among  the  many  reforms  being  effected  by 
var’s  grim  necessity  are  some  about  which  no 
| mount  of  “preaching”  has  heretofore  made  more 
ji  ban  a superficial  impression  on  this  comparatively 
■oung  and  incomparably  prosperous  country.  Of 
hese  one  at  least  is  now  holding  the  attention  of 
American  business — an  old  subject  but  with  a new 
! nterest — “Commercial  Economy.”  Economy  has 
>een,  is,  and  will  no  doubt  continue  for  some  to 
>e,  with  us  at  least,  a purely  comparative  term. 

' only  in  theory  does  there  exist  a perfect 
;phere,  so  have  we  come  almost  to  believe  that 


there  is  no  such  thing  as  true  economy,  and  have 
been  content  to  practice  it  as  the  apple  is  round — 
that  is,  reasonably  so  and  rarely  in  more  than  one 
direction. 

One  Packer's  Experience 

Because  of  more  or  less  intimate  association  for 
some  years  with  representative  plants  in  almost 
every  industry  employing  paper  packages  in  the 
distribution  of  their  products,  I have  been  asked 
to  here  set  up  some  of  the  lights  which  I have 
glimpsed  in  this  particular  field.  As  an  illustra- 
tion of  comparative  economy  let  me  cite  a nation- 
ally distributed  product,  the  manufacturers  of 
which  originally  economized  by  using  all-paper 
cylindrical  cans  instead  of  tin  cans  for  their  5-  and 
10-cent  packages.  They  made  a distinct  saving  in 
the  first  cost  of  their  packages,  and  for  a time 
were  satisfied  to  let  it  go  at  that.  Experience 
proved,  however,  that  such  paper  cans  required 
the  same  expensive  storage  space,  handling  and 
rehandling  of  crates,  dusting  out  or  uncapping  of 
the  cans,  capping,  labeling,  etc.  They  had  not 
saved  a cent  in  labor.  They  then  found  that 
automatic  machinery  would  save  them  a very 
large  percentage  of  all  these  storage  and  labor 
costs  if  they  used  knock-down  cartons.  They 
also  found  that  such  square  cartons  made  possible 
a considerable  saving  in  the  first  cost  of  their 
shipping  containers.  Their  old  cases  for  the  same 
number  of  packages  were  much  larger  because  of 
the  voids  between  the  cans. 

At  this  stage  in  their  journey  toward  economy 
I was  called  in  consultation,  and  convinced  them, 
first,  that  by  using  flat,  printed  sheets  of  card- 
board instead  of  knock-down  cartons  they  would 
again  save  in  the  first  cost  of  their  packages,  be- 
cause of  the  elimination  of  the  entire  expense  of 
folding  and  gluing  the  side  of  the  knock-down 
cartons ; second,  that  such  flat  sheets  could  be 
automatically  fed  from  a pile,  thus  saving  at  least 
50  per  cent  of  the  labor  required  to  feed  the 
knock-down  cartons  to  a “bottom-seab’ng  ma- 
chine” ; third,  that  this  automatic  process  would 
materially  reduce  waste  and  increase  production. 

Thus  we  find  that  this  concern  has  made  three 
steps  toward  real  economy — from  the  tin  to  the 
paper  can,  from  the  cylindrical  paper  can  to  the 
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square  paper  carton  handled  in  knock-down  form, 
and  from  the  square  paper  carton  to  the  oblong 
paper  carton  handled  in  flat  sheets.  To-day  all 
will  admit  the  saving  in  cost  of  material  in  a 
paper  can  against  a tin  can,  and  few  will  deny  the 
saving  in  labor  in  the  change  from  a paper  can  to 
a square  carton ; but  there  may  be  many  who, 
because  they  do  not  understand  the  matter,  will 
dispute  the  economy  of  the  step  from  the  square 
(knock-down)  carton  to  a flat  sheet  for  an  oblong 
carton.  The  following  figures,  covering  the  ex- 
ample above  cited,  may  prove  enlightening  and 
their  literal  truth  may  be  readily  confirmed: 


Cylindrical  Cans  (Tin  or  Paper) 


Diameter, 

Height, 

Contents, 

Size 

Inches 

Inches 

Cubic  Inches 

5c. 

2^4 

21.87 

10  c. 

2 

ay2 

42.20 

Square  Cartons 

(Knock-Down) 

Square, 

Height, 

Contents, 

Size 

Inches 

Inches 

Cubic  Inches 

5c. 

2 

554 

22.00 

10c. 

2 11/16 

uy2 

46.95 

Oblong  Cartons 

(Flat  Sheets) 

Thick  and  Wide,  Height, 

Contents, 

Size 

Inches 

Inches 

Cubic  Inches 

5c. 

15/4  by  2J4 

6 

21.94 

10c. 

1 54  by  4 Yi 

6 

48.88 

Containers  for  24  5c. 

AND  12  IOC. 

Packages 

Dimensions, 

Contents, 

Style  of  Package  Inches 

Cubic  Inches 

5c. 

Cans  554  by  954  by  1454 

802.09 

10c. 

Cans  654  by  9^4  by  12^4 

750.60 

5c. 

Square  554  by  854  by  13ks 

646.00 

10c. 

Square  654  by  854  by  11  54 

657.12 

5c. 

Oblong  6 >4  by  9^2  by  1054 

632.79  ' 

10c.  Oblong  uses  exactly  same  size  as  5c.  container. 

If  there  is  a fourth  step  in  the  right  direction — 
one  which  will  save  both  material  and  labor — let 
us  all  work  together  to  find  it. 

( To  be  continued ) 


NEW  COFFEE  ROASTING  HOUSE 
A new  wholesale  coffee  roasting  concern  has 
been  organized  in  New  York.  It  is  known  as  the 
Commonwealth  Coffee  Company,  and  a complete 
plant  is  being  equipped  at  42  Cliff  street. 

M.  C.  Scout,  lately  with  E.  H.  & W.  J.  Peck, 
and  for  thirteen  years  with  A.  Haeussler,  New 
York,  will  have  charge  of  the  business.  It  is  ex- 
pected that  the  plant  will  be  in  operation  about 
June  1.  In  addition  to  putting  out  various  brands 
under  its  own  trade  marks  the  firm  will  also  do 
a trade  roasting,  grinding  and  packing  business. 
The  company  is  capitalized  at  $50,000,  and  the 
officers  are  E.  Harrah,  president;  H.  L.  Murphy, 
vice-president  and  treasurer,  and  M.  C.  Scout, 
secretary. 


MAINLY  ABOUT  PEOPLE 


News  About  Men  in  the  Trade  at  Work 
and  at  Play 


A.  J.  KASPER,  of  the  A.  J.  Kasper  Company 
Chicago,  visited  the  Front  street  coffee  trade  dur- 
ing the  month. 

GEO.  E.  LICHTY,  of  Smith,  Hillman  & Lichtyl 
wholesale  grocers,  Waterloo,  la.,  ex-president  oj 
the  National  Wholesale  Grocers’  Association,  wht 
now  is  actively  identified  with  the  Food  Admin- 
istration, paid  a visit  to  New  York  in  April. 

J.  M.  McFADDEN,  of  the  McFadden  Coffee  $ 
Spice  Company,  Dubuque,  la.  recently  spent  £ 
few  hours  with  his  friends  in  New  York,  en  routt 
to  Steelton,  Pa.,  where  he  visited  his  marriec] 
daughter. 

R.  WHITEHILL,  of  the  Smith  & Horton  Com 
pany,  Ltd.,  Warren,  Pa.,  made  one  of  his  period! 
cal  visits  to  New  York  during  April. 

WM.  A.  POKORNY,  who  for  several  yearsi ha: 
been  connected  with  the  tea  department  of  Mitsu 
& Co.,  Ltd.,  New  York,  left  May  3 for  the  Fai 
East,  where  he  goes  as  tea  buyer  for  Mitsui  & Co. 
making  his  headquarters  at  Shanghai,  China.  Hi 
plans  to  visit  Japan  and  Formosa.  C.  W.  CLIhl 
TON,  another  tea  buyer  for  Mitsui  & Co.,  wpj 
has  been  in  New  York  for  the  past  several  weeks 
left  April  13  foj*  Formosa. 

E.  N.  GAGE,  president  of  the  O’Donahue 
Knight  & Gage  Company,  Cleveland,  Ohio,  started 
April  2 on  a trip  to  the  Far  East  to  establis! 
direct  tea  trading  connections  in  Japan,  China 
and  Formosa. 

THOMAS  H.  HAUGHEY,  treasurer  of  tin 
E.  M.  Osborn  Company,  New  York  tea  importer 
sailed  from  San  Francisco  April  29  aboard  the 
Siberia  Maru  for  the  Orient.  He  expects  to  1 a 
gone  about  nine  months. 

^ Contribute  to  tlie  Hod  Cross  + 


OBITUARY 

Thomas  A.  Roulston 

Thomas  A.  Roulston,  founder  of  the  Roulston 
chain  of  grocery  stores,  died  April  26  at  his  homej 
in  Brooklyn,  N.  Y.,  aged  78.  Mr.  Roulston’s  rise 
to  business  prominence  dates  back  to  the  earlyl 
eighties,  when  a few  years  after  he  arrived  in 
this  country  a penniless  Irish  immigrant  he  had 
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The  Economy  Question 

In  these  days  of  stress,  there  is  a wholly  natural  trend 
toward  retailing  from  bulk.  Such  packages  as  continue  in 
the  market,  then,  must  embody  every  possible  economy. 
Now,  as  never  before,  the  housewife  is  looking  to  buy 
food-stufis,  not  containers. 

The  Coffee  Packer’s  concern  is  that  these  economies  shall 
be  true  economies.  A container  which  does  not  protect 
the  goods  is  a false  economy;  a container  not  attractive 
enough  (either  in  material  or  designing)  to  hold  its  share  of 
Trade  is  a false  economy. 

True  economy  implies  the  securing  of  value  at  low  cost. 

And,  incidentally,  the  conserving  of  car-space  in  the  ship- 
ment of  supplies  from  Factory  to  Packer  is  an  economy  worth 
thinking  about.  Collapsible  containers — and  as  light  as 
consistent  with  strength — are  plainly  indicated. 

We  believe  we  can  demonstrate  that  he  UNION 
DUPLEX  BAGS  and  Vbe  UNION  DUPLEX 
SACKS  faithfully  embody  these  true  economies. 

UNION  BAG  & PAPER  CORPORATION 

( Name  of  the  Nearest  Selling  Agent  upon  request) 
PRINCIPAL  OFFICES  - WOOLWORTH  BUILDING  - NEW  YORK  CITY 


When  Writing  Advertisers,  Kindly  Mention  The  Tea  and  Coffee  Trade  Journal 


THE  TEA  AND  COFFEE  TRAPE  JOURNAL 


May,  19J8 


464 

bought  out  his  grocery  store  employer  and  begun 
to  build  up  the  Roulston  chain-store  system. 
When  he  died  he  owned  237  stores,  doing  a 
business  of  over  $1,000,000  a year.  The  stores  are 
now  under  the  management  of  Thomas  H. 
Roulston,  a son  of  the  deceased. 


William  .Dwight  Rand 
William  Dwight  Rand,  for  forty  years  identi- 
fied with  Chase  & Sanborn,  coffee  roasters  of 
Boston,  and  known  as  the  dean  of  tea  and  coffee 
traveling  salesmen,  died  April  13  at  his  home  in 
Cambridge,  Mass.  He  was  more  than  80  years  of 
age.  . 

Frederick  Augustus  Cauchois 
Frederick  Augustus  Cauchois,  president  of  the 
Cauchois  Coffee  Company,  New  York,  and  also 
known  widely  as  a 
hotel  man  and  restau- 
rateur, died  April  11  at 
St.  Vincent’s  Hospital, 
New  York,  in  his  59th 
year.  It  was  Mr.  Cau- 
chois who  brought  the 
spirit  of  the  old  Eng- 
lish coffee  house  to 
America,  embodying  it 
in  Keen’s  Chop  House 
in  New  York.  He  is 
also  generally  credited 
with  being  the  first  to 
import  Mexican  coffee 
into  this  country. 

Mr.  Cauchois  began  his  coffee  career  at  the  age 
of  13,  starting  with  a New  York  importing  house. 
He  rose  rapidly  in  the  trade  and  became  the 
founder  of  the  Cauchois  Coffee  Company,  now 
one  of  the  leading  concerns  in  the  United  States. 
He  was  also  widely  known  as  the  inventor  of 
several  coffee  urns,  coffee  makers  and  numerous 

other  devices.  

G.  A.  Brecher 

G.  A.  Brecher,  vice-president  and  treasurer  of 
the  J.  C.  Whitney  Company,  Chicago  tea  im- 
porter, died  April  26  at  the  age  of  52  years.  Mr. 
Brecher  was  born  in  Chicago  and  had  been  in 
the  tea  business  for  about  twenty-five  years. 


FLEISCFIMANN  COMPANY  REBUKED 
[from  a staff  correspondent] 
Washington,  D.  C.,  April  22,  1918. — The  Fed- 
eral Trade  Commission  has  ordered  the  Fleisch- 
man  Company,  of  Milwaukee,  to  cease  carrying 
on  its  business  in  an  unfair  way,  as  was  charged 


iast  May.  Some  of  the  complaints  are  that  the. 
company  gave  more  yeast  as  samples  to  prospec- 
tive customers  than  was  reasonable,  and  also  gave 
gratuities  in  the  shape  of  cigars,  liquor,  Christmas 
gifts,  junkets,  etc.,  not  only  to  its  own  customers 
and  prospective  buyers,  but  to  customers  of  its 
competitors  for  the  purpose  of  securing  their 
trade. 

The  Federal  Trade  Commission  also  ordered 
that  the  Fleischmann  Company  cease  concealing 
its  control  and  affiliation  with  the  Bakers  & Con- 
sumers Compressed  Yeast  Company,  of  New 
York. 

+ Contribute  to  the  Red  Cross  + 


PRICE  FIXERS  UNDER  FIRE 


Federal  Trade  Commission  Has  Filed  Com- 
plaints Against  Three  Prominent 
Food  Manufacturers 

[special  correspondence] 
Washington,  D.  C.,  May  1,  1918. 
'■"PHREE  prominent  food  manufacturers  have 
* been  charged  by  the  Federal  Trade  Commis- 
sion with  fixing  and  maintaining  the  prices  at 
which  their  products  shall  1>e  resold,  and  refusing 
to  sell  to  dealers  who  will  not  agree  to  maintain 
this  resale  price,  or  who  fail  to  maintain  the 
price. 

The  Beech-Nut  Packing  Company,  Canajoharie, 
N.  Y.,  has  been  charged  as  above,  and  a hearing 
before  the  Commission  has  been  set  for  June  6. 

The  Crescent  Manufacturing  Company,  Seattle, 
Wash.,  manufacturer  and  shipper  of  baking  pow- 
der, spices,  teas,  coffees  and  flavoring  extracts, 
is  also  accused  by  the  Trade  Board,  and  a hearing 
set  for  June  5. 

The  Massachusetts  Chocolate  Company,  Boston. 
Mass.,  is  the  third  manufacturer  to  be  charged. 
This  company’s  hearing  is  set  for  June  10. 


-|i  Contribute  to  tbe  Red  Cross  + 

NAVY  OPENS  BIG  TEA  BIDS 
[from  a staff  correspondent] 
Washington,  D.  C.,  April  29,  1918. — Among 
the  many  bids  for  furnishing  the  navy  with  large 
supplies  of  foodstuffs  which  have  just  been 
opened  are  the  following: 

Two  hundred  and  eighty  thousand  pounds  of 
tea,  for  delivery  at  Brooklyn,  Carter,  Macy  & Co.. 
New  York,  $95,448;  Irwin-Harrisons  & Crosfield, 
Inc.,  New  York,  $97,300;  St.  Louis  Coffee  & Spice 
Mills,  St.  Louis,  $94,800.  Lamm. 


Frederick  Augustus 
Cauchois 
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“All  of  us,  from  the  most  important  to  the  1 
I least  of  us  in  all  trades  and  occupations,  now  jj 

J have  an  opportunity  to  put  our  hands  on  the  j 

| rope  that  is  pulling  civilization  out  of  the  fire.”  | 

— Newton  D.  Baker.  I 
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MARKETS  OF  THE  WORLD 


Latest  News  Letters  from  Staff  and 
Special  Correspondents  in  Foreign 
and  Domestic  Trade  Centers 


OUR  LONDON  LETTER 


The  Latest  News  From  Mincing  Lane  and  the 
Continental  Trade  Centers 

Office  of  The  Tea  and  Coffee  Trade  Journal, 
34  Cranbourn  Street,  London,  W.  C. 

London,  April  3,  1918. 

HE  supplies  of  tea  handled  at  Mincing  Lane 
during  the  last  week  of  March  were  substan- 
tially larger  than  previous  lots,  the  total  being 
10,613,294  pounds,  or  more  than  6,oco,ooo  pounds 
in  excess  of  the  previous  week’s  offerings.  This 
unusual  abundance  wa.s  apparently  due  to  the 
policy  of  making  full  provision  for  the  ensuing 
week,  when  on  account  of  the  holidays  no  ballot 
takes  place. 

Ceylon  tea  is  coming  along  much  more  freely, 
and  indications  in  regard  to  the  near  future  are 
entirely  satisfactory,  although  it  is  hoped  that  the 
deliveries  to  the  public,  which  still  leave  some- 
thing to  be  desired,  will  show  further  improve- 
ment over  the  holidays.  As  far  as  can  be  gath- 
ered, however,  the  official  arrangements  in  force, 
although  still  the  subject  of  criticism  in  some 
quarters,  are  working  satisfactorily.  The  further 
orders  to  be  placed  by  the  authorities  at  Calcutta 
for  future  shipment  are  understood  to  represent 
about  25,000,000  pounds.  According  to  official 
returns  the  total  quantities  held  in  bonded  ware- 
houses on  March  1 amounted  to  70,293,000'  pounds, 
as  compared  with  94,441,000  pounds  last  year  and 
118,725,000  pounds  two  years  ago.  The  statistical 
position  has  since  probably  improved  further,  and 
it  is  believed  that  the  question  is  now  being  con- 
sidered as  to  whether  allocations  should  be  made 
to  the  trade  on  a scale  more  commensurate  with 
former  seasons. 

The  London  Coffee  Market 
Smaller  supplies  of  coffee  have  been  offered 
recently,  but  the  demand  has  been  good,  except 
just  towards  the  end  of  the  period  under  review, 
when  all  offerings  were  not  fully  taken.  That 
coffee  is  steadily  entering  more  and  more  into 
consumption  in  this  country  is  very  clear  from 


the  following  figures:  In  1914  the  deliveries  f 
home  consumption  amounted  to  14,878  tons ; 
1915  the  figure  was  19,473  tons;  in  1916  it  rose 
21,229  tons,  and  for  1917  the  aggregate  was  22,5 
tons.  For  the  present  year  to  date  the  deliver: 
for  home  consumption  amount  to  something  li 
8,cco  tons,  as  against  5,000  tons  for  the  « 
responding  period  of  last  year. 

It  developed  in  a recent  discussion  in  the  Hot 
of  Commons  that  on  February  28  there  were  a 
proximately  112,448,000  pounds  of  coffee  in  bond 
warehouses  in  this  country  (against  159,588,0 
pounds  at  the  same  date  in  1917  and  96,096,0 
pounds  at  the  end  of  February,  1916).  It  \\ 
also  brought  out  that  the  importation  of  cofll 
had  almost  ceased,  though  the  home  consumpti 
had  largely  increased.  On  the  other  hand  it 
intended*  to  maintain  the  importation  of  tea  at 
level  sufficient  to  meet  requirements. 

At  the  same  session  in  the  House  of  Commo 
it  was  said'  that  the  following  quantities  of  t 
had  been  licensed  for  export  during  1917  to  t 
countries  named:  Holland,  17  tons;  Denmai 

117  tons;  Sweden,  2 tons;  Norway,  8 tons.  Pc 
of  the  tea  exported  to  Denmark  was  destined  f 
Russia.  Practically  no  export  licenses  for  tea 
these  countries  have  been  issued  since  Februat 

1917. 

The  British  'Cocoa  Market 

Three-  orders  have  been  issued  regulating  f. 
cocoa  trade.  The  Raw  Cocoa  (Prices)  Order  pr 
vides  that  no  raw  cocoa  may  be  sold  after  April 
at  a price  exceeding  the  fair  value,  to  be  asce 
tained  by  committees  of  brokers  appointed  by  f 
Food  Controller  at  London  and  Liverpool.  Til 
Food  Controller  has  fixed  the  top  price  for  t 
best  grade  of  each  variety  of  raw  cocoa,  and  cor 
mittees  of  brokers  will  fix  that  of  the  lowi 
grades  in  accordance  with  the  usual  trade  cul 
toms  as  to  grading.  No  raw  cocoa  may  be  so 
unless  it  has  been  graded.  The  order  does  ni 
apply  to  raw  cocoa  which  is  not  intended  for  CO' 
signment  to  the  United  Kingdom,  or  to  raw  coci( 
purchased  by  a manufacturer  of  cocoa  powd 
from  a person  residing  outside  the  United  Kin: 
dom. 

By  the  Cocoa  Butter  (Provisional  Prices)  Ord< 
the  maximum  wholesale  price  of  cocoa  butter  : 
after  March  25,  fixed  at  36  cents  per  pound  wlu 
the  sale  is  by  the  manufacturer,  and  at  38  cem 
per  pound  when  sold  by  others.  The  wholes! 
prices  are  fixed  on  the  basis  that  the  ordinal 
trade  customs  as  to  delivery,  packing  and  paymei 
are  applicable  to  the  transaction.  The  retail  pri< 
after  April  2,  1918,  is  fixed  at  50  cents  per  poum 

The  Cocoa  Powder  Order  provides,  after  Apt 
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CO-OPERATE  WITH  U.  S. 
FOOD  ADMINISTRATION 


AND 


BENEFIT  YOURSELVES 
AT  THE  SAME  TIME 


The  Necessity  for  the  Conservation  of  Tin  Plate  for  War  Purposes, 
as  strongly  pointed  out  by  the  U.  S.  Food  Administration,  urges 
Packaging  Concerns  to  use  more  extensively 

TIN=AND=FIBER  CANS 

FOR  COFFEE,  TEA,  COCOA,  AND 
DRY  PRODUCTS  GENERALLY 

and  in  doing  so  they  achieve  two  desirable  ends:  They  work  in 
harmony  with  the  Government  and,  at  the  same  time,  use  the 
best  and  most  Economic  Package  available. 

WE  SPECIALIZE  IN  ALL  SIZES 

« 

Square  and  Oblong  Tin=and=Fiber  Cans 

FOR 

COFFEE  AND  COCOA 


CANISTER  COMPANY 

of  New  Jersey 

PHILLIPSBURG,  N.  J. 


Originators  of  the  Tin-and-Fiber 
Container  in  Extensive  use  in 
the  Coffee  and  Tea  Trade. 
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8,  for  the  making  of  two  grades  of  cocoa  powder: 
Grade  A,  which  corresponds  to  the  ordinary 
proprietary  brands,  and  Grade  B,  which  cor- 
responds to  the  ordinary  loose  powder.  At  least 
40  per  cent  of  the  cocoa  powder  sold  by  a manu- 
facturer in  any  month  must  be  Grade  B powder. 
The  maximum  wholesale  price  for  Grade  A pow- 
der is  fixed  at  64  cents  per  pound,  and  for  Grade 
B powder  at  $49  per  cwt.  (112  pounds)  if  sold 
loose,  or  $58.30  per  cwt.  if  sold  packed  in  cartons. 
The  maximum  retail  price  for  Grade  A powder 
is  fixed  at  76  cents  per  pound,  and  for  Grade  B 
powder  at  52  cents  per  pound  if  sold  loose,  or  60 
cents  per  pound  if  sold  packed  in  cartons. 

After  April  22  no  cocoa  powder  except  Grade  A 
quality  may  be  sold  at  prices  exceeding  those  ap- 
plicable to  Grade  B powder.  After  April  8 no 
cocoa  shell  or  any  mixture  other  than  chocolate 
containing  more  than  5 per  cent  cocoa  shell  may 
be  sold  by  retail  at  a price  exceeding  12  cents  per 
pound.  Thomas  Reece. 

+ Contribute  to  the  Red  Cross  f 

SUMATRA  WEST  COAST  EXPORTS 

Advices  from  Padang,  Sumatra,  covering  the 
periods  of  January-November  in  1916  and  1917, 
show  the  following  exports : 


/ Piculs* n 

1916  1917 

Cassia  33,165  14,649 

Coffee  47,310  26,973 

Mace  481  564 

Nutmegs  3,929  3,720 

Rice  180,348  202,215 


* The  picul  is  equivalent  to  136  pounds 
avoirdupois. 

+ Contribute  to  the  Red  Cross  f 


JAVA’S  COFFEE  TRADE 

The  Factors  Affecting  Production,  With  a 
Brief  Review  of  Primary  Market 
Conditions 

[special  correspondence] 

Batavia,  Java,  Oct.  20,  1917. 

JAVA  has  always  been  an  important  coffee- 
producing  country.  For  a great  many  years, 
under  the  old  “culture  system,”  it  was  a govern- 
ment monopoly.  It  has  had  periods  of  prosperity 
and  of  decline.  The  industry  was  at  low  ebb  from 
1897  to  1905,  and  the  island  was  losing  its  posi- 
tion as  a coffee-exporting  country.  A new  variety 
was  introduced  about  1904,  known  as  “Robusta,” 
which  since  has  been  largely  planted.  This  tree 
not  only  promised  to  withstand  disease  but  to  pro- 
duce remarkably  heavy  crops  in  the  third  year 
after  planting.  It  was  admirably  suited  to  be 


grown  as  a catch  crop  to  Hevea  rubber,  and  was' 
very  largely  planted  as  such  with  rubber  during  1 
1909-13.  O11  the  whole,  results  have  justified  ex- 
pectations, and  Robusta  and  kindred  kinds  prom- 
ise to  occupy  a permanent  place  amongst  the 
island’s  productions. 

The  following  statement  shows  the  total  coffee 
crops  for  the  Netherland  Indies  for  1916  with  the 
estimated  crop  for  1917,  all  figures  being  in  piculs: 

Crop  1916 


Liberia'  Java  Robusta 

Java  38,524  63,656  745,022 

Sumatra  2,888  95,062  143,276 

Other  islands  2,602  75,042  608 

Estimated  for  1917 

Liberia  Java  Robusta 

Tava  21,302  28,880  705,188 

Sumatra  2,305  57,980  129,040 

Other  islands  1,150  65,310  l,36(f 


Until  the  15th  of  June,  1916,  coffee  could  be 
shipped  to  Holland  without  restriction.  As  Ger- 
many was  drawing  her  coffee  supplies  from  Hol- 
land a very  high  market  ruled  in  Amsterdam,  and 
prior  to  the  above  date  coffee  was  subject  to  great 
speculation  on  the  local  markets  by  Chinese  and 
exporters  operating  on  Amsterdam  account. 

Although  rumors  of  declaration  of  contraband 
were  common,  speculators  attracted  by  the  very 
high  prices  ruling  in  Amsterdam  appeared  ready 
to  take  the  risk  of  forwarding  commitments. 

I11  May,  1916,  Robusta  touched  as  high  asi 
/ 100  per  picul,  but  immediately  fell  away  on  its 
being  declared  subject  to  N.  O.  T.  regulations,, 
and  closed  steady  at  f 36. — per  picul  at  the  end 
of  the  year,  which  represented  the  lowest  price 
touched  in  the  year. 

Owing  to  absence  of  shipping  to  Holland,  and! 
the  accumulation  of  stocks  in  Java,  the  market  has 
been  lifeless  and  steadily  falling  during  the  whole 
of  this  year;  the  quotation  at  time  of  writing  is 
no  better  than  24  guilders  per  picul. 

The  same  conditions  have  affected  the  market 
for  coffee  exported  from  Sumatra  and  other 
islands.  Kroe,  which  is  more  appreciated  in  the 
American  markets,  and  obtains  higher  prices,  was: 
also  affected,  but  not  to  so  great  an  extent  as 
Robusta.  Kroe  is  a native  coffee  grown  chiefly 
on  the  West  Coast  of  Sumatra,  and  takes  itsi 
name  from  a small  place  of  that  name  from! 
whence  it  is  chiefly  exported.  F.  P. 

Contribute  to  the  Red  Cross  + 


TWO  COFFEE  SHIPS  TN  MISHAPS 
The  steamers  Anglia  and  Vidal,  the  first  carry- 
ing coffee  from  Brazil  and  the  second  loaded  with 
coffee  from  Colombia,  went  ashore  on  the  New 
Jersey  coast  (hiring  the  hig  storm  of  April  15. 
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Like  Raking  In  Money  ! ! ! 


Non-Alcoholic  Flavors 

In  Decorated  Collapsible  Tubes 


ALCOHOL 

BOTTLES 

LABELS 


ARE  ALL  HIGH 


DON’T  YOU  WANT  TO  MAKE  SOME  MONEY? 

We  manufacture  collapsible  tubes  for  non-alcoholic  flavors.  On  account  of  the 
high  price  of  alcohol  and  the  possibility  of  the  government  refusing  to  allow  its 
use  in  flavoring  extracts,  the  non-alcoholic  flavor  is  coming  into  its  own  a little 
bit  earlier  than  some  of  us  expected.  Even  though  tin  is  at  the  highest  price  in 
its  history,  you  can  still  place  your  flavoring  extracts  on  the  market  with  a large 
margin  of  profit. 

PEERLESS  TUBE  CO.,  220  Broadway,  NEW  YORK  CITY 


^ ^ ■— — ^ 

(we  NAPACAN  Marki 


The  highest  grade  all  paper  can  on 
the  market.  Its  impervious  qualities 
are  “built  into  it”,  the  manufacturing 
process  being  entirely  different  from  all 
other  forms  of  paper  containers. 

A Baltimore  Coffee  Roaster  writes: 
“The  Napacan  has  proven  the  best  for 
ground  coffee  that  we  have  tried  since 
the  advance  in  tin.  We  are  enthu- 
siastic about  it.” 

It  is  also  the  handsomest  package 
on  the  market.  The  patent  Hermetic 
Seal  Closure  is  ideal  for  Coffee.  Write 
for  catalogue  and  samples. 


NATIONAL  PAPER  CAN  CO., 
576-598  Clinton  St.,  Milwaukee. 
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Both  ships  were  floated  again,  but  it  is  feared  that 
the  27,000  bags  of  coffee  carried  by  the  Vidal 
were  badly  damaged  by  water. 

+ Contribute  to  the  Red  Cross  + 

RUSSIAN  COFFEE  MONOPOLY 


To  Stretch  Out  Its  Financial  Resources  the 
Government  Takes  Control  of  the  In- 
dustry— Details  of  the  Plan 


[from  a staff  correspondent] 

London,  England,  March  14,  1918. 

A MONGST  the  many  monopolies  that  have 
been  adopted  or  suggested  by  the  Govern- 
ment of  Russia  to  get  it  over  its  financial  diffi- 
culties, coffee  has  been  fixed  on  as  one  suitable 
article.  The  basis  upon  which  this  monopoly 
rests  is  as  follows : 

All  coffee  required  for  consumption  will  be  ob- 
tained by  the  Ministry  of  Finance  in  accord  with 
the  Ministry  of  Supplies  on  the  foreign  markets 
by  travelers  specially  commissioned  for  the  pur- 
pose, or  through  private  agents  on  the  spot.  The 
importation  of  coffee  into  Russia  by  private  per- 
sons will  be  restricted  to  not  over  5 funts  (1  funt 
equals  0.9  pounds)  each  on  payment  of  a fixed 
duty  thereupon. 

The  sale  of  coffee  will  take  place  from  Treasury 
stores  and  trading  houses  belonging  to  private 
people,  to  whom  the  sale  may  be  permitted  on  a 
commercial  basis.  Coffee  to  be  consumed  on  the 
premises  may  be  sold  in  restaurants  and  coffee 
houses,  and  so  on.  To  consumers  and  trading 
concerns  coffee  will  be  delivered  by  the  Treasury 
against  the  sale  price,  subject  to  certain  additions 
involved  in  outlay  and  carriage  from  the  source 
of  supply  to  the  destination.  The  opening  of  pri- 
vate coffee  shops,  either  for  deliveries  in  small 
parcels  or  for  drinking  on  the  spot,  will  be  sub- 
ject to  license.  With  the  introduction  of  the 
'monopoly  the  customs  duty  on  coffee  becomes 
annulled.  The  highest  and  lowest  sale  price  will 
be  2 roubles*  50  copecks  per  funt,  and  5 roubles 
per  funt  of  raw  coffee. 

The  license  for  dealing  in  coffee  is  based  on  the 
following  values:  In  places  with  a population  of 

over  500,000  souls  coffee  sellers  for  delivery  dry 


will  pay  50  roubles,  and  for  drinking  on  the  prem- 
ises 100  roubles;  in  places  inhabited  by  100,000 
to  500,000  souls,  the  respective  licenses  would  cost 
40  roubles  to  80  roubles;  from  50,000  to  100,000,  | 
30  roubles  to  60  roubles;  from  10,000  to  50,000,  j 
20  roubles  to  40  roubles ; and  below  io,oco  inhabi-  j 
tants,  10  roubles  and  20  roubles,  respectively.  In  | 
places  of  entertainment,  bazaars,  and  so  on,  or-  I 
gauized  for  benevolent  purposes  or  for  the  gen-  j 
eral  (public)  good,  there  will  be  no  tax  on  coffee  | 
drinking. 

In  order  to  buy  700,000  poods  (1  pood  equals  36 
pounds)  of  coffee  the  Ministry  of  Finance  is  al- 
lowed from  the  Government  treasury  12,000,000 
roubles,  and  also  3,500,000  roubles  for  the  ex- 
penses involved  in  establishing  the  treasury  coffee 
system.  Trading  concerns  may  sell  to  consumers 
the  stocks  of  coffee  which  they  possess  within 
three  months’  time.  On  the  lapse  of  this  period 
all  remaining  coffee  must  be  delivered  to  the 
treasury  on  conditions  and  at  prices  to  be  estab- 
lished by  the  Ministry  of  Finance. 

Thomas  Reece. 

^ Contribute  to  the  Red  Cross  + 

COFFEE  AND  COCOA  IN  FRANCE 


A French  Report  Shows  That  the  Republic’s 
Colonies  Supply  Little  More  Than  One 
Per  Cent  of  the  Country’s  Needs 


[from  a staff  correspondent] 

London,  England,  March  12,  1918. 

A REVIEW  of  the  resources  of  the  French 
Colonial  Empire  says  in  dealing  with  coffee 
that  of  the  115,000  tons  imported  annually  only 
1,649  tons  are  supplied  from  French  colonies. 
That  is  barely  a hundredth  part  of  what  the 
country  consumes.  Nevertheless,  the  colonies  of 
the  Antilles  and  of  Africa  could  supply  the  finest 
of  coffees.  Guadeloupe,  New  Caledonia,  the 
Somalis  coast  and  the  French  establishments  in 
Oceania,  Madagascar,  Indo-China,  and  even 
Gaboon,  grow  certain  -varieties  of  a highly  ap- 
preciated quality,  whilst  others  could  be  improved 
by  a judicious  selection  of  the  plants. 

The  position  is  practically  the  same  for  cocoa 
as  for  coffee.  “We  import  27,6ro  tons  in  beans,  , 
the  review  points  out.  “Our  colonies  supply  us 
with  only  710  tons.  Guadeloupe  sends  525  tons 
and  Martinique  231  tons.  Nevertheless,  our  West 


* One  rouble  is  equivalent  to  about  50  cents  U.  S. 
currency. 


NEW  EQUAL  VALUE  ASSORTMENTS 

Puritan  China  will  delight  your  most  discriminating  patrons.  Ask  for  samples 
and  details— there’s  no  obligation. 

THE  LIMOGES  CHINA  CO.  w.  i.  gahris,  Pres.  SEBRING,  OHIO 
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Ritchie’s 


ALL  FIBER  CANS 
TIN  TOP  AND  BOTTOM  CANS 


The  ideal  container  in  place  of  expensive  tin  cans.  Ritchie's  Paraffined  or  Parchment  lined  cans 
hold  the  aroma,  are  airtight  and  non-absorbing.  The  ideal  package  for  Coffee,  Tea,  Spices,  Cocoa- 
nut  and  all  dry  foods. 

Quotations  and  samples  promptly  forwarded. 

w.  c.  Ritchie  and  company 

414  SO.  GREEN  ST.,  CHICAGO,  ILL. 


We  wish  to  announce  a good  stock  of  all  grades  and 
sizes  of 

COFFEE  BAGS 

— therefore  affording  you  prompt  shipment. 

Our  Coffee  Bags  are  grease-proof  lined  and  this  feature 
makes  them  popular  for  ground  as  well  as  bean  coffee. 

Our  government  is  advocating  the  use  of  paper  bags 
to  take  the  place  of  tin.  Even  so,  a paper  bag,  when 
lined  up  alongside  of  & tin  can  in  price,  makes  you  decide 
on  the  bag.  .A  bag  is  economical  as  well  as  absolutely 
satisfactory. 

We  manufacture  Carton  liners.  Made  to  order  or 
regular  sizes.  Write  for  samples  and  prices. 

THE  GRAND  LAKE  CO.  INC. 

280  Madison  Ave.  New  York 
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African  and  Equatorial  colonies  might  supply  us 
completely.  Our  Ivory  Coast  is  quite  close  to  the 
Gold  Coast,  which  now  produces  over  40,000  tons. 

“The  same  equatorial  waters  bathe  our  Gaboon 
and  the  small  isle  of  San  Tome,  as  they  are  situ- 
ated but  a few  kilometers  from  each  other.  The 
Spaniards  take  37,000  tons  of  cocoa  per  annum 
out  of  San  Tome,  whilst  we  have  only  taken 
about  100  tons  from  .Gaboon  in  twenty  years.  In 
the  same  zones  in  the  Cameroons  the  Germans 
managed  to  have  plantations  of  cocoa  trees  from 
which  they  were  drawing  when  war  broke  out 
about  5,000  tons  a year.  It  must  not  be  that  this 
state  of  inferiority  may  continue  after  the  war.” 

Thomas  Reece. 

+ Contribute  to  the  Red  Cross  + 

COFFEE  MONOPOLY  IN  FRANCE 

1 

A Bill  in  Parliament  Proposes  That  the  French 
Customs  Service  Control  the  Imports  and 
Handling  of  Coffee  in  France 

[special  correspondence] 

Havre,  France,  March  20,  1918. 
CjN  March  14,  1918,  the  Committee  of  Fiscal 
Legislation  of  the  Chamber  of  Deputies  voted 
to  present  to  Parliament  a bill  creating,  for  the 
benefit  of  the  State,  a monopoly  of  the  importa- 
tion of  foreign  and  colonial  coffee  dating  from 
July  1,  1918.  By  the  terms  of  this  bill,  the  impor- 
tation into  France  of  raw  and  roasted  coffee 
would  continue  to  be  authorized  under  the  cus- 
toms regime  on  condition  that  the  coffee  was 
destined  exclusively  for  re-exportation.  All  trans- 
actions relating  to  handling,  selecting,  mixing  and 
roasting  would  be  effected  under  the  control  of  the 
customs  service  in  bonded  warehouses  designated 
by  it. 

Administration  of  Proposed  Monopoly 
The  coffee  monopoly  would  be  managed  by  a 
service  under  the  direction  of  the  Ministry  of 
Finance.  The  Council  of  the  Administration 
would  be  composed  of  thirteen  members,  of  whom 
five  should  be  named  by  the  State  on  the  nomina- 
tion of  the  Minister  of  Finance  and  chosen  from 
the  personnel  of  the  public  service;  three  elected 
by  the  employees,  of  the  monopoly;  two  by  the 
National  Co-operative  Federations  of  Consumers; 
one  by  the  syndicates  of  the  coffee  importers ; one 
by  the  syndicates  of  the  wholesale  merchants,  and 
one  by  the  syndicates  of  the  retail  grocers.  The 


administration  of  the  monopoly  would  take  over 
the  stock  held  by  the  importing  merchants  who 
have  made  the  declaration  provided  by  the  decree 
of  December  21,  1917.  This  delivery  would  be 
obligatory  as  regards  the  coffee  on  which  duty  has 
been  paid  and  at  the  option  of  the  merchants  as 
regards  the  coffee  remaining  under  the  customs 
regime.  Delivery  would  be  made  at  the  prices 
at  the  ena 'of  December,  1917.  The  administration 
of  the  monopoly  might  also  buy  all  other  quanti- 
ties not  yet  arrived  in  France  but  already  the 
subject  of  a transaction. 

When  this  project  became  known  to  the  coffee 
interests  of  Havre  a delegation  of  business  men 
visited  Paris  and  presented  to  the  competent 
authorities  the  objections  of  the  Havre  trade. 

J.  B.  O. 

+ Contribute  to  the  Red  Cross 

BRAZIL  TO  AID  PLANTERS 
Free  railroad  transportation  on  the  Brazilian 
Government-owned  railways  and  the  Government 
steamship  line  (Lloyd  Brazileiro)  for  the  carry- 
ing of  seeds,  plants,  fertilizers,  agricultural  ma- 
chinery and  animals  for  breeding  purposes,  has 
been  accorded  planters  and  breeders  in  Brazil  by 
a Government  decree  dated  February  27,  1918. 


FRENCH  COFFEE  PRICES  REGULATED 
The  United  States  Food  Administration  sent 
the  following  telegram  to  the  green  trade  on  May 
6:  “Make  this  office,  firm  offer  any  part  20,000 

bags  Santos'  Fours,  guaranteed  soft,  good  roast- 
ers ; part  Bourbon,  part  flat,  F.O.B.  Santos ; last 
half  May,  first  half  June  loading.  Dollar  drafts, 
three  days’  sight  against  documents,  subject  ac- 
ceptance Wednesday.” 

Trade  belief  is  that  the  message  foreshadows 
that  the  Government  plans  to  buy  coffee  in  pro- 
ducing countries  for  the  United  States  Army  and 
Navy. 

+ Contribute  to  the  Red  Cross  4* 

FRENCH  COFFEE  PRICES  REGULATED 
London,  England,  April  2,  1918. — News  comes 
from  Paris,  as  published  in  the  Official  Journal, 
that  the  Havre  Bourse  of  Commerce  is  open  for 
operations  in  coffee.  The  conditions  attending 
sales  under  the  new  regime,  at  all  events  until 
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PUREST  AND  BEST  BAKING  POWDERS 

||  Cream  of  Tartar  and  Pure  Phosphate 

Buyers  Private  Brands  at  Attractive  Prices 

Also  High  Grade  Cocoas  under  Private  Brands 

MANHATTAN  BAKING  POWDER  CO.,  264  Spring  St.,  New  York 
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Keep  Impurities  Out — Keep  Original  Goodness  In 


DIAMOND-F  Protective  Papers  are  made  to  protect 
your  products  from  air,  water,  grease — anything  in  fact 
that  threatens  to  destroy  their  purity. 

Goods  well-wrapped  are  already  half  sold.  Customers 
appreciate  careful  packing.  They  realize  that  the  same  care 
that  is  given  to  their  wrapping  has  undoubtedly  been  given 
to  their  manufacture.  It’s  a big  selling  point. 

Ask  your  jobber  to  show  you  the  complete  line  of  Diamond- 
F Protective  Papers.  It  includes  Glassine,  Greaseproof 
(Imitation  Parchment),  Vegetable  Parchment  and  Parch- 
moid.  Some  one  of  these  different  brands  will  probably  just 
fill  the  requirements  of  your  business.  Many  industries  all 
over  the  United  States  are  wrapping  their  products  exclusively 
in  Diamond-F  Protective  Papers. 

From  raw  material  to  finished  product  the  manufacture 
is  under  the  careful  supervision  of  paper  experts.  Pure  spring 
water  only  is  used  in  making  Diamond-F  Protective  Papers. 

Ask  your  jobber  about  Diamond-F  Protective  Papers.  Or 
write  direct  to  us. 


A Mark  of  Quality — 
A Sign  of  Service 


Diamond  State  Fibre  Co.,  Bridgeport,  Pa.  (Near  Phila.) 


Fibre  Containers  for  Coffee,  Tea,  Baking 
Powder,  Cocoa,  Spices,  Etc. 


Solve  your  packaging  problem  in  points  of  imperviousness,  compactness  and  economy.  Weis 
Parchment  Lined  Containers  for  Teas,  Coffees  and  Spices  hold  the  full  aroma  of  your  product,  none  of 
the  volatile  oils  escape  or  absorb. 

Weis  Paraffined  Fibre  Containers  are  absolutely  damp-proof  and  impervious  to  contaminating 
influences.  The  Ideal  Baking  Powder  Package.  Endorsed  by  Good  Housekeeping  Institute  and  other 
leading  Food  Authorities. 

Put  your  packaging  problems  up  to  us.  Our  containers  are  made  in  Square  form,  with  Round, 
Air-tight  cap;  any  capacity  from  four  to  two  hundred  and  fourteen  cubic  inches. 

Get  samples,  state  your  requirements — and  quotations  will  be  forwarded  promptly. 

THE  FIBRE  CONTAINER  CORPORATION 

160  WEST  FRONT  STREET  MONROE,  MICH. 
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things  change  politically  and  militarily,  are  set 
out  thus : 

Wholesale  sales  of  coffee  may  not  be  effected  at 
prices  higher  than  the  following:  First,  for  the 

account,  good,  average  Santos  coffee,  ioof.  per 
50  kilos  net;  second,  for  spot  goods  or  for  de- 
livery, Santos,  good,  107L  per  50  kilos.  In  case  of 
need,  consumers’  and  custom  house  dues,  interest 
and  discount,  storage  cost  and  the  importers’ 
profit  may  be  added.  Coffees  of  other  types  are 
to  be  sold  at  the  prices  indicated,  with  the  reduc- 
tions or  increases  according  to  quality,  following 
the  rules  of  customs  in  force  in  the  commercial 
exchanges  or  markets  where  imported.  T.  R. 

+ Contribute  to  tlie  Red  Cross  + 

CHICAGO  NEWS  LETTER 


Activities  of  the  Trade  in  the  Windy  City  and 
Vicinity  as  Seen  by  Our  Own 
Correspondent 

Chicago,  May  3,  1918. 

OFFEE  is  easier  and  on  a healthier  basis  than 
^ at  any  time  in  twenty  years.  This  is  at- 
tributed principally  to  the  Government’s  ban 
against  carrying  coffee  in  warehouses  for  more 
than  six  months.  Under  the  old  system  prices 
went  up.  Under  the  new  plan  they  have  gone 
down. 

The  action  of  the  Government  in  turning  two 
Dutch  boats  over  to  the  coffee  trade  has  already 
affected  the  Chicago  market.  These  boats  have 
brought  about  low  freight  rates,  and  this  means 
that  the  market  in  futures  has  been  broken.  The 
cargoes  are  being  sold  almost  exclusively  to  roast- 
ers and  legitimate  distributors.  Chicago  houses 
have  arranged  for  shipments  and  announce  new 
low  prices. 

Chicago  Tea  Market  Quiet 
The  tea  market  here  Has  been  very  quiet  during 
the  last  month,  due  to  the  fact  that  this  is  between 
seasons.  The  trade  is  awaiting  word  as  to  con- 
ditions in  the  Orient  with  great  expectation.  It  is 
understood  that  the  freight  rate  on  tea  is  to  be 
advanced  from  $18  to  $30  a ton.  The  feeling  is 
that  with  this  advance  the  Japanese  will  be  more 
anxious  to  supply  tonnage  as  soon  as  the  season 


opens,  which  should  be  within  the  next  few  days. 

All  good  teas  are  reported  scarce,  especially 
Ceylons.  Gunpowders  have  advanced  about  two 
cents  per  pound  within  the  month.  Java  tea  seems 
to  be  plentiful  in  this  market. 

Chicago  Coffee  Men  Endorse  Lawrence 
Chicago  coffee  men  have  unqualifiedly  endorsed 
George  W.  Lawrence  as  “United  States  Coffee 
Administrator.”  It  will  be. remembered  that  New 
York  and  St.  Louis  buyers  went  on  record  as  pro- 
testing against  the  rules  and  regulations  put  into 
effect  by  the  Food  Administration,  with  which  Mr. 
Lawrence  is  serving.  The.  Chicago  men  held  a 
meeting  of  the  allied  green  and  roasted  trades  for 
the  consideration  of  the  protests,  and  after  a 
snappy  discussion  it  was  unanimously  agreed  to 
stamp  Lawrence  with  an  official  “O.  K.”  He  was 
promised  the  full  support  and  co-operation  of  the 
Chicago  trade.  He  was  upheld  as  100  per  cent 
efficient,  and  as  a man  who  has  proven  himself 
to  be  thoroughly  acquainted  with  the  coffee  busi- 
ness, from  the  grower  to  the  consumer. 

Trades  Fill  Liberty  Loan  Quota 
Chicago  tea  and  coffee  men  have  gone  “over  the 
top”  in  the  third  Liberty  Loan  drive  with  sub- 
scriptions of  approximately  $350,000.  The  total 
would  have  been  larger  if  big  Chicago  dealers, 
with  headquarters  in  New  York  and  elsewhere, 
had  not  given  liberally  in  the  East  and  sparingly 
in  the  West.  G.  E.  McKenna,  president  of  the 
Chicago  Coffee  Roasters’  Association,  was  in 
charge  of  the  tea  and  coffee  trade  in  the  bond  cam- 
paign and  often  put  in  eighteen  hours  a day  on 
the  job.  The  largest  subscription  received  was 
from  W.  F.  McLoughlin  & Co.  for  $100,000. 
Thompson-Taylor  gave  $25,000,  and  George  Ras- 
mus & Co.  $20,000. 

J.  H.  Peterson,  who  took  over  his  father’s  tea 
business  a year  ago,  is  now  in  Japan  as  the  repre- 
sentative of  local  jobbers.  Louis  Resnick. 

4*  Contribute  to  tlie  Red  Cross  + 

LICENSED  ARMY  COFFEE  ROASTERS 
[from  a staff  correspondent] 
Washington,  D.  C.,  May  2,  1918. — The  follow- 
ing firms  were  recently  licensed  as  Government 
coffee  roasting  plants  to  take  care  of  the  camps 


F*HOSF*HATE 

For  Baking  Powder  and  Prepared  Flour 

PROVIDENT  CHEMICAL  WORKS 

Main  Office  and  Workat  8011  IDAHO  AVENUE,  ST.  LOUIS  Branch  Offices:  NEW  YORK,  CHICAG  O 
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“SEALRIGHT” 
High  Grade  Paper  Cans 

for  the  packaging  of  Coffee,  Tea  and 
other  Dry,  Liquid  and  Semi-Liquid 
Foods. 

Fine  appearing,  durable,  water-tight, 
odorless  and  tasteless. 

The  superior  appearance  and  construc- 
tion of  “Sealright”  Cans,  attract  im- 
mediate attention  wherever  shown. 

Write  for  Samples  and  Prices 

SEALRIGHT  CO.,  INC. 

FULTON,  N.  Y. 


knock 
in  vain  at 

Kalamazoo 

Vegetable 

Parchment 
^ Paper 

These  things  go  through  the  basic  stock  almost  like 
water  through  a sieve. 

But  parchmentize  the  sheet — subtract  the  animal 
and  mineral  matter — leave  only  the  vegetable  sub- 
stances blended  inseparably  together — finish  this 
paper — and  you  have  a crisp,  clean,  sturdy  sheet  that 
REALLY  PROTECTS  products  around  which  it  is 
wrapped.  It  withstands  the  knocks  of  moisture,  of 
dust  and  vermin,  of  acids  and  greases,  of  odors  and 
aromas. 

It  says  “Nothing  didding!”  to  objectionable  qualities 
— and  keeps  willing  prisoner  those  sterling  qualities 
which  are  necessary  to  a good  price. 

Each  month  the  “Prattler”  prints  interesting  facts 
about  Vegetable  Parchment  and  waxed  papers — 
sometimes  in  narrative  form. 

KALAMAZOO  VEGETABLE  PARCHMENT  CO. 
Kalamazoo,  Michigan. 


A NEW 

and  Improved 

Moisture 


INSIDE 

LINER 

for 

TEA  AND 
COFFEE 
CAR  TONS 


Use  these  in  combination  with 
cartons  and  your  container  prob- 
lem is  solved. 


Samples  furnished  upon  request. 

NATIONAL  CARTON  CO. 
Joliet,  Illinois 
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throughout  the  country : Boston,  W'.  S.  Quinby 

Company  and  Chase  & Sanborn;  New  York, 
Jewel  Tea  Company;  Atlanta,  McCord-Stewart 
Company ; New  Orleans,  Merchants  Coffee  Com- 
pany; Houston,  Tex.,  Cheek-Neal  Coffee  Com- 
pany; Little  Rock,  Ark.,  Plunkett-Jarrell  Com- 
pany; St.  Louis,  Hanley-Kinsella  Company;  Chi- 
cago, Sprague-Warner  Company;  Washington, 
D.  C.,  John  H.  Wilkins  Company.  It  is  under- 
stood that  others  will  be  licensed  later. 

4*  Contribute  to  the  Red  Cross  + 

TACOMA  AS  A TEA  PORT 
During  the  past  two  years  Tacoma  has  held 
first  place  as  a port  of  entry  for  tea.  During 
1917  tea  imports  for  this  district  were  41,494,245 
pounds,  over  10,000,000  pounds  in  excess  of  New 
York,  the  next  largest  receiving  port,  and,  as 
compared  with  26,681,699  pounds  in  1916.  For 
the  first  six  months  of  the  current  fiscal  year  tea 
imports  were  36,000,000  pounds,  or  over  4,000,000 
in  excess  of  the  entire  fiscal  year  1917. 

4>  Contribute  to  the  Red  Cross  + 

THE  NEW  YORK  MARKETS 

Special  Market  Reviews  for  “The  Tea  and 
Coffee  Trade  Journal” 

New  York,  May  4,  1918.  «, 
T’HE  coffee  market  has  been  dull  all  the  month, 
and  there  is  not  much  hope  held  out  that 
normal  conditions  for  this  time  of  the  year  will 
return  until  the  freight  situation  has  eased  up. 
Trading  in  futures  was  light  and  spasmodic  and 
receipts  far  below  average,  which  fact  caused  con- 
siderable nervousness  in  buying  and  selling. 

It  is  freely  predicted  in  Front  street  that  the 
increasing  lack  of  tonnage  from  Brazil  fore- 
shadows a serious  shortage  of  goffee.  Some  in- 
terests say  that  our  visible  supply  of  Brazils  will 
have  disappeared  before  1919,  unless  consumption 
is  greatly  curtailed. 


There  are  enormous  crops  in  practically  all  pro- 
ducing countries,  and  the  world’s  visible  supply 
is  fully  equal  to  pre-war  times.  Receipts  in  this 
country  are  very  small,  however,  owing  to  lack  of 
ships  and  Government  regulations.  The  visible 
supply  for  the  United  States  is  about  1,770,000 
bags,  which  is  more  than  1,000,000  bags  less  than 
this  time  in  1917.  April  receipts  from  Brazil  were 
503,000  bags. 

There  has  been  little  buying  by  the  interior 
trade,  and  deliveries  are  decreasing.  The  demand 
for  spot  coffee  is  indifferent,  while  prices  are 
about  14  cent  lower,  with  desirable  grades  scarce 
and  firm. 

Freight  rates  caused  a flurry  during  the  month. 
Manipulation  had  forced  them  up  to  a maximum 
of  $4,  but  when  the  Government  released  two 
Dutch  boats  to  the  Brazil  carrying  trade,  and  set 
the  rate  on  these  vessels  at  $1.70,  the  “speculator 
rats  beat  it  for  their  holes,”  to  use  the  words  of 
a leading  broker. 

The  Tea  Market 

The  tea  situation  is  still  a tame  affair,  with 
Javas  dominating.  A fair  volume  of  orders  is 
coming  from  the  interior,  but  the  New  York  trade 
is  working  close  to  supplies.  China  greens  are 
being  neglected  owing  to  high  cost,  and  it  seems 
unlikely  that  importers  will  risk  investing  in  them 
again  this  year  unless  the  market  advances  con- 
siderably before  late  summer.  Japans  are  ij4  to  2 
cents  higher  than  a month  ago,  with  active  demand 
for  useful  grades.  Formosas  are  2^4  cents  higher, 
owing  partly  to  the  Government  taking  10, coo 
half  chests  off  the  market  for  the  army  and  navy. 

Cevlons  are  rather  easier.  Javas  advanced  about 
2 cents  during  the  month,  and  are  expected  to  go 
higher.  Even  though  there  have  been  no  ship- 
ments from  Java  since  early  in  February,  and 
little  prospect  of  shipments  being  resumed,  the 
supply  of  Java  tea  in  this  country  is  thought  to 
be  sufficient  to  meet  ordinary  demands.  At  pres- 
ent leafy  broken  Javas  are  the  cheapest  teas. 
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Dealers  are  prejudiced  against  them,  however, 
which  importers  feel  to  be  unfortunate,  because 
they  are  now  very  profitable. 

The  Spice  Market 

Spice  trading  has  been  more  or  less  of  a routine 
nature.  Stocks  of  all  grades  are  the  smallest  on 
record,  which  may  mean  further  advances  in 
prices.  The  trade  feels  the  future  to  be  too  un- 
certain to  admit  of  prophecy. 

Pepper — Stocks  of  black  pepper  are  abnormally 
small,  and  arrivals  are  going  directly  into  con- 
sumption at  advanced  prices.  Cloves — Moderate 
stocks  are  at  hand,  but  the  demand  is  insignifi- 
cant. Buying  is  expected  to  be  resumed  very 
soon,  however.  Pimento— In  steady  demand  with 
little  change  in  prices.  Supplies  are  low.  Cas- 
sias— Stocks  of  China  grades  are  exceptionally 
small  and  prices  firm.  Increased  buying  has  sent 
up  the  price  of  Batavias.  Nutmegs — There  has 
been  a good  demand  for  all  grades.  Supplies  are 
limited,  and  if  further  reduced  prices  will  soar. 
Mace — There  is  a regular  trade  demand,  with 
prices  steady.  Ginger — About  the  only  business 
being  done  is  with  the  jobbing  trade.  Stocks  are 
low  and  no  large  arrivals  are  in  sight.  Prices  are 
expected  to  advance. 

4*  Contribute  to  tlie  Red  Cross 


NEW  ORLEANS  COFFEE  STOCKS  LOW 
[from  a staff  correspondent] 

New  Orleans,  La.,  May  1,  1918. — The  difficulty 
in  getting  ships  has  prevented  much  coffee  from 
arriving  at  New  Orleans.  Only  no  bags  are  now 
afloat  for  this  port.  Stocks  are  low,  but  not  alarm- 
ingly so,  the  greatest  difficulty  being  to  get  spe- 
cial grades.  A small  amount  of  Costa  Ricans  ap- 
peared in  the  market  late  in  the  month. 

New  Orleans  is  now  roasting  about  30,000 
pounds  of  coffee  for  the  United  States  Gov- 
ernment. Pelton. 


SALIENT  TRADE  NOTES 


C.  H.  Burlingame,  formerly  advertising  and 
sales  manager  of  the  Morton  Salt  Company,  and 
president  of  the  Advertising  Association  of  Chi- 
cago, is  now  advertising  and  sales  manager  of 
the  Geiger-Fishback  Company,  extract,  spice  and 
coffee  house  of  Indianapolis. 

The  Braunling  Coffee  Company,  formerly  at 
132  Front  street,  New  York,  has  moved  into 
larger  quarters  at  96-98  Water  street. 

The  J.  C.  Whitney  Company,  tea  importer,  for- 
merly at  87  Front  street,  New  York,  moved  into 
new  quarters  at  82  Wall  street  on  May  1. 

Charles  A.  Elliott,  formerly  of  Arbuckle  Bros., 
New  York,  has  taken  charge  of  the  coffee  de- 
partment of  the  Parsons  & Scoville  Company, 
Evansville,  Ind. 

F.  X.  Dietlin,  first  vice-president  of  the  Ricardo, 
Gomez  & Dietlin  Company,  New  York,  was  ex- 
pecting late  in  April  to  sail  for  France  on  a 
business  trip. 

Arbuckle  Bros,  Brooklyn,  N.  Y.,  who  have  made 
a feature  of  factory-ground  coffee,  recently  con- 
tracted for  additional  grinding  machinery  that 
will  give  a total  of  fifteen  No.  5 Burns  granu- 
lators and  twenty  No.  11  mills. 

The  Foreign  Trade  Banking  Corporation,  re- 
cently organized,  with  George  A.  Gaston,  of  Gas- 
ton, Williams  & Wigmore,  as  president,  has  been 
granted  a license  to  do  a foreign  exchange  busi- 
ness by  the  Federal  Reserve  Board. 

The  Griffin  Grocery  Company,  McAlester,  Okla., 
is  improving  its  coffee  roasting  plant  by  the  addi- 
tion of  a No.  14  Burns  sifter  for  making  uniform 
grades  of  whole-bean  roasted  coffee. 

Schorn  & Brower,  formerly  at  548  West  Forty- 
sixth  street,  New  York,  have  divided  the  business 
into  two  branches,  one  at  Passaic,  N.  J.,  and  the 
other  at  Jamaica,  L.  I. 

The  coffee  roasting  equipment  of  the  McCord- 
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“TEAS  THAT  ARE  BETTER” 
are  the  only  sorts  that  will  make  for  a 
continuity  of  business. 

Whether  it  be  JAVA,  SUMATRA,  CEY- 
LON, INDIA  or  FORMOSA  TEAS  that 
you  need,  get  “the  teas  that  are  better.” 

Let  us  help  you! 

fllllllllMIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIUIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIMIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIfllia 

nmiiiiiiiiiiiiiiiiiiiiiiiiniiiiii!iiiiiiiiiiiiuiiii  iiiiii!iiiiiiiiniiit)iinii  11111111  1 mu  11111 11 11 1111 111 11 1 mm  11 1 1 1 111111  iiiiiniiiiui 


HANDELMAATSCHAPPY  “TRANSMARINA,”  INC. 
(Trading  Co.  “Transmarina”) 

62  William  Street, 

New  York  City,  N.  Y. 
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Stewart  Company,  Atlanta,  Ga.,  is  soon  to  be  en- 
larged by  the  addition  of  two  No.  1 Burns  roast- 
ing outfits. 

The  capital  of  the  Anglo-American  Direct  Tea 
Trading  Company,  New  York,  has  been  increased 
from  $10,000  to  $100, coo. 

W.  F.  McLaughlin  & Co.,  Chicago,  have  con- 
tracted for  four  No.  14  Jubilee  four-bag  coffee 
roasting  machines  to  be  installed  in  the  company’s 
new  plant. 

Whitall  & Co.  of  Ceylon,  New  York,  have  in- 
corporated for  $500,000  to  deal  in  coffee,  gro- 
ceries and  food  supplies.  T.  Dunne,  J.  W.  Larbig 
and  C.  W.  Waters,  all  of  135  Water  street,  are 
interested  in  the  concern. 

Manning  & Co.,  Seattle,  Wash.,  have  purchased 
another  No.  7 Burns  coffee  roasting  outfit  similar 
to  apparatus  already  in  use  in  their  several  stores. 

Sump  & Busch,  715  Lincoln  place,  Brooklyn, 
N.  Y.,  will  soon  install  a new  coffee  roasting 
plant,  consisting  of  a No.  5 Burns  coal  fuel  roaster 
with  a stationary  cooler  box  alongside  the  roaster 
and  a one-story  stoner,  which  combination  has 
become  known  in  the  trade  by  the  name  of  the 
“Karoma”  outfit. 

On  May  1 the  firm  of  Baruch  Bros.,  New  York, 
importers  of  coffee  and  other  products,  was  dis- 
solved. Its  members,  H.  N.  and  H.  B.  Baruch, 
have  become  general  partners  in  the  commission 
house  of  FI.  Hentz  & Co.,  New  York. 

The  Bour  Company,  Toledo,  Ohio,  is  planning 
the  addition  of  four  No.  1 Burns  coffee  roasters, 
arranged  for  gas  fuel,  to  replace  old  machines. 

H.  P.  Herrfeldt  & Co.,  New  York  coffee  and 
spice  brokers,  have  moved  into  their  new  quar- 
ters at  138  Front  street. 

The  Star  Cash  Stores  Company,  which  operates 
a chain-store  system  in  Dallas,  Tex.,  recently  in- 
stalled a complete  coffee  roasting  plant.  The  out- 
fit includes  a four-bag  Jubilee  roasting  appa- 
ratus. 


The  Grand  Lake  Company,  Inc.,  tea  and  coffee 
bag  manufacturer,  New  York,  recently  moved 
from  30  Broad  street  to  280  Madison  avenue. 

The  National  Biscuit  Company,  New  York,  has 
arranged  for  the  addition  of  two  No.  5 Burns 
peanut  roasters  and  coolers  to  its  peanut  butter 
department. 

Russell  & Co.,  vanilla  bean  house  at  101  Beek- 
man  street,  New  York,  are  now  the  American 
agents  for  the  Manuel  Lopez  “Albay”  brand  of 
Manila  ylang  ylang  oil. 

The  Cowan  Company,  Ltd.,  Toronto,  Can.,  has 
contracted  for  . a No.  1 Burns  cocoa  roaster  and 
cleaner. 

The  Sterling  Extract  Company,  New  York, 
has  increased  its  capital  from  $10,000  to  $35,000. 

D.  Frank  Magee,  formerly  with  the  Plershey 
Company,  has  established  a chocolate  business  at 
York,  Pa.,  and  has  ordered  three  No.  1 Burns 
cocoa  roasters  and  a cleaner. 

The  following  have  been  elected  officers  and 
directors  of  the  H.  G.  Hill  Company,  chain-store 
operator  at  Nashville,  Tenn.,  for  the  ensuing  fiscal 
year:  Directors,  H.  G.,  G.  M.  and  S.  A.  Hill, 

T.  G.  Parham  and  Arch  Trawick.  Officers,  presi- 
dent, H.  G.  Hill ; vice-president  and  general  man- 
ager, G.  M.  Hill ; second  vice-president,  Arch 
Trawick;  secretary-treasurer,  T.  G.  Parham. 

The  Beech-Nut  Packing  Company,  Canajoharie, 
N.  Y.,  is  increasing  its  facilities  by  the  installa- 
tion of  another  suction  cleaner  for  blanched 
peanuts  and  several  additional  storage  bins. 

The  Dodge  City  Wholesale  Grocery  Company, 
Dodge  City,  Kan.,  has  opened  a coffee  roasting 
plant,  in  charge  of  W.  A.  Davis,  formerly  of  St. 
Louis.  This  company  has  four  brands  bearing  its 
name,  together  with  a full  line  of  bulk  goods 
and  private  label  stock. 

The  United  Fig  & Date  Company,  33  West 
South  Water  street,  Chicago,  is  installing  a No.  4 
Burns  separator  for  grading  shelled  peanuts. 
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We  can  increase  y our  bulk  coffee  sales 

B.  F ischer  and  Co. 

IMPORTERS 

Tea-Coffee— Spice— Rice  NEW  YORK  CITY 


May,  1918 


THE  TEA  AND  COFFEE  TRADE  JOURNAL 


JAVA  TEAS  OF  DIRECT  IMPORT 

ROWELY  DAVIES  & CO.,  LTD. 

BATAVIA,  JAVA 
OR  FENCHURCH  HOUSE, 

5,  FENCHURCH  STREET, 

LONDON,  E.  C. 

WILL  GLADLY  SUPPLY  ALL  INFORMATION 

IRWIN  ■ HARRISONS  & CROSFIELD,  Inc. 

Importers  and  Jobbers  of  Teas 

PHILADELPHIA  NEW  YORK  BOSTON  CHICAGO 

50  So.  Front  St.  96  Wall  St.  27  India  St.  425  W.  Ontario  St. 

SAN  FRANCISCO,  25  California  St. 

London  Colombo  Calcutta  Batavia  Shanghai  Hankow  Foochow 
Shidzuoka  Daitotei  Medan  (Sumatra)  Singapore 


FRANCIS  PEEK  & CO,  Ln>. 

Head  Office:  20  Eastcheap,  London,  E.  C. 

SINGAPORE  JAVA  SUMATRA 

Laidlaw  Buildings  Batavia,  Soerabaja,  Bandoeng  Medan 


OF 


JAVA  TEA 

AND  OTHER 

DUTCH  EAST  INDIAN  PRODUCE 
TIN  RUBBER  SUGAR 

COFFEE  RICE  TAPIOCA  PEPPER  C1TRONELLA  OIL,  ETC. 

Write  to  our  Batavia  Mouse  and  ask  to  be  placed  on 
Mail  List  to  receive  our  Java  Monthly  Produce  Report 
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The  firm  of  Thomas  C.  Jenkins  and  B.  H. 

Voskamp‘s  Sons,  Inc.,  both  of  Pittsburg,  have 
been  united  to  form  the  Thomas  C.  Jenkins  Com- 
pany, which  has  a capital  of  $2,500,000. 

The  Weidemann  Company,  Cleveland,  Ohio,  is 
planning  the  expansion  of  its  peanut  butter  de- 
partment by  adding  three  No.  5 Burns  roasters, 
cooling  apparatus,  three  blanchers,  suction  clean- 
ers and  a io-foot  picking  table. 

The  National  Cash  Register  Company,  Dayton, 

Ohio,  recently  received  an  order  for  1,030  of  its 
receipt-printing  machines  from  the  originators  of 
the  “Piggly  Wiggly”  retail  store  system. 

Lamborn  & Co.,  New  York  sugar  brokers,  have 
opened  offices  at  7 Wall  street  for  the  transac- 
tion of  a general  business  in  securities  and  com- 
modity futures. 

+ Contribute  to  tlie  Red  Cross  + 


NORDHEIM  & CO. 

67  WALL  STREET  NEW  YORK 

IMPORTERS  OF 

TEA,  RUBBER,  COFFEE,  TIN,  COPRA 

and  other  Dutch  Indian  Produce 

Agents  of  von  Nordheim  & Co.,  Batavia,  and  Indische  Handels 
Maatschappy  (Indian  Trading  Company),  Rotterdam  and  Soerabaia, 
Java. 

Directors  of  tea,  rubber,  cocoanut  and  tobacco  plantations  in  the 
Dutch  East  Indies. 


COFFEE  ROASTER  WANTED 

Experienced  man  for  gas  coffee  roasting. 
Must  have  thorough  knowledge  of  green 
and  roasted  coffees.  Steady  employment. 
Apply  by  letter,  stating  experience. 

Cauchois,  153  W.  36th  St.,  New  York 


Save  and  Be  Saved 

®Lend  your  small  savings 
to  the  Government 

Buy  Thrift  and  War  Savings  Stamps 

Help  Win  the  War 


TEMPLE  GARDEN  PRODUCTS 

TEA 
COFFEE 
COCOA 
CHOCOLATE 
SPICES 
EXTRACTS 

THE  TEMPLE  GARDEN  CO.,  BOSTON 
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THE  PRACTICAL  RETAIL  GROCER 

A department  devoted  to  the  discussion  of  problems  which  vex  retailers; 
telling  how  to  arrange,  display  and  sell  goods;  how  to  systematize;  how  to-  ad- 
vertise, how  to  obtain  the  maximum  efficiency  in  the  grocery  business. 


HOW  TO  SELL  THRIFT  STAMPS 


Here  is  an  Outline  of  a Year’s  Campaign  for 
Merchandise  Whose  Value  is  Measured 
in  Terms  of  Personal  Liberty 


THERE  are  more  than  a million  and  a quarter 
retail  stores  of  all  kinds  in  the  United  States. 
Think  for  a moment  what  this  means  in  sales  if 
all  these  stores  push  War  Savings  and  Thrift 
Stamps  half  as  diligently  as  they  push  other  mer- 
chandise ! Could  any  store  at  this  time  offer 
better  goods,  more  desirable,  more  necessary 
goods  than  this  “trade-marked”  merchandise 
which  carries  the  label  of  the  United  States  of 
America  ? 

How  You  Can  Help 

First,  put  in  a department  entirely  devoted  to 
the  sale  of  War  Savings  Stamps.  Call  it  the  “Lib- 
erty Department”  of  (name  of  store).  View  the 
stamps  as  a line  of  goods  for  which  there  is  a 
general  demand  and  which  you  are  going  to  in- 
crease to  a special  demand.  To  do  this  you  will 
need  to  use  the  same  selling  factors  you  would 
use  to  sell  tea,  coffee  or  groceries — advertising, 
window  displays,  salesmanship. 

Lay  aside  so  much  space  a day  or  a week  for 
War  Savings  Stamps.  Remember,  it  is  constant 
plugging  that  sells  goods  through  newspaper  ad- 
vertising. 

Copy  and  Ideas  Plan 

Here  are  copy  ideas  enough  to  last  one  week 
presented  in  the  form  of  captions  with  suggestions 
for  writing  copy.  Build  other  ads  like  these  for 
the  succeeding  weeks,  repeat  some  of  them  week 
after  week,  work  out  similar  series  for  a month’s 
or  a three  months’  run,  but  be  sure  to  keep  the 
ads  running  regularly. 

First  Ad:  “IS  YOUR  LIBERTY  WORTH  A 
QUARTER?  THEN  BEGIN  THE  LIBERTY 
HABIT  TO-DAY— BUY  AT  LEAST  ONE 
THRIFT  STAMP  IN  OUR  LIBERTY  DE- 
PARTMENT.” Show  in  this  piece  of  copy  that, 
if  every,  man,  woman  and  child  in  the  United 


States  bought  one  stamp  at  25  cents,  the  volume 
would  amount  to  25  millions  a day,  150  millions 
a week  of  six'days. 

Appeal  to  your  customers  on  the  basis  of  what 
25  cents  will  do  toward  winning  the  war.  Then 
show  them  what  a dollar  from  every  hundredth 
man  in  the  United  States  will  do.  That  would 
amount  to  $400,000  a day.  This  kind  of  argu- 
ment shows  how  greatly  every  little  bit  helps  and 
how  little  any  one  person  has  to  invest  to  do 
much  good. 

Second  Ad:  “THERE  ARE  5,000  ADULTS 
IN  THIS  TOWN ; WE  ASK  EACH  OF  THEM 
TO  BUY  ONE  THRIFT  STAMP  TO-MOR- 
ROW.” Show  in  this  piece  of  copy  that,  if  half 
the  100  million  in  the  United  States  are  adults  and 
each  spent  a quarter  for  a thrift  stamp  once  a 
week  for  a month,  the  amount  would  total  50 
million  dollars — and  no  one  would  miss  the 
quarter. 

This  appeal  has  a local  effect  based  on  the 
town’s  population;  5,000  was  used  only  for  ex- 
ample. Show  that  practically  every  adult  in  town 
could  easily  spend  more  than  a quarter  once  a 
week  for  a month  and  not  miss  it. 

Third  Ad:  “SIXTEEN  THRIFT  STAMPS 

CAN  BE  BOUGHT  IN  OUR  LIBERTY  DE- 
PARTMENT FOR  FOUR  DOLLARS.”  Show 
in  this  piece  of  copy  the  investment  value  of  six- 
teen Thrift  Stamps  at  a quarter  apiece — equal  to 
one  War  Savings  Stamp.  Show  how  the  pur- 
chaser gains  every  time  he  buys  sixteen  and  keeps 
them  until  1923.  Then  complete  the  copy  by  an 
allusion  to  the  habit  of  spending  a quarter  at  the 
“Liberty  Counter”  every  time  a man  or  woman 
enters  the  store  to  buy  other  goods. 

Fourth  Ad:  “OUR  LIBERTY  COUNTER 

WAS  CROWDED  YESTERDAY.  EVERY- 
ONE IN  THE  CROWD  DESTROYED  AUTO- 
CRACY BY  AT  LEAST  A QUARTER’S 
WORTH— WERE  YOU  THERE?”  Show  in 
this  copy  that  every  quarter  spent  for  Thrift 
Stamps  is  a definite  step  toward  the  freedom  of 
the  world  from  the  only  monster  that  can  destroy 
that  freedom.  Make  it  clear  that  there  is  a mon- 
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WEIRS 


It  Is  the  Pure  Whole  Wheat 

You  can’t  be  sure  of  everything  in  this  war,  but  there  is  one  thing  you  can  be 
sure  of,  and  that  is  that 

Shredded  Wheat 

is  pure  whole  wheat,  steam-cooked,  shredded  and  baked  under  the  same  cleanly, 
wholesome  conditions  that  have  always  governed  its  manufacture.  The  Govern- 
ment has  cut  our  production  thirty  per  cent.,  but  every  Biscuit  we  send  out  is 
whole  wheat,  nothing  added,  nothing  taken  away. 

Thousands  of  families  eat  Shredded  Wheat  Biscuit  as  a substitute  for  meat,  eggs 
and  other  expensive  foods.  You  don’t  have  to  sell  any  “substitute”  with  Shred- 
ded Wheat  Biscuit. 

The  Shredded  Wheat  Company,  Niagara  Falls,  N.  Y. 
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ster,  and  that  he  threatens  everyone  in  the  United 
States  as  well  as  other  civilized  countries. 

Fifth  Ad:  “HOW  IS  YOUR  LIBERTY 

HABIT?  ARE  YOU  DEVELOPING  IT  DAY 


Uncle  Sam’s  Patriotic  Thrift  Bank 


Grocers  will  find  these  handsome  metal  and  glass  ma- 
chines an  excellent  novelty  for  their  stores,  as  well  as  a 
dignified  means  of  helping  the  Government  sell  its  Thrift 
Stamps.  To  operate,  your  customer  drops  a quarter  in 
the  slot  and  turns  the  crank — and  out  comes  one  Thrift 
Stamp.  The  machine  will  hold  a roll  of  100.  These 
Thrift  Banks  can  be  rented  at  the  rate  of  four  cents  a 
day  from  the  National  War  Savings  Committee,  50 
Chambers  street.  New  York,  or  from  the  general  dis- 
tributers, The  Shernack  Corp.,  Kresge  Building,  Detroit, 
Mich. 

BY  DAY  AT  OUR  LIBERTY  COUNTER? 
WE  HAVE  A DEPARTMENT  ON  THE 
FIRST  FLOOR  WHERE  YOU  CAN  DE- 
VELOP YOUR  OWN  PERSONAL  FREE- 
DOM.” Show  in  this  copy  that  there  is  no  habit 
to  compare  with  the  thrift  habit,  especially  when 
it  will  help  to  win  the  battles  of  humanity. 

Sixth  Ad:  “A  DOLLAR’S  WORTH  OF 

GROCERIES  AND  A DOLLAR’S  WORTH 
OF  STAMPS— OUR  SALESPEOPLE  HEARD 
THAT  ALL  DAY  YESTERDAY— DOLLAR 
DAY  AT  THE  LIBERTY  COUNTER.”  Show 
in  this  ad.  that  people  buy  Thrift  Stamps  when 
they  buy  other  goods,  and  link  your  daily  special 
sales  with  those  of  Thrift  Stamps.  Encourage 
customers  to  remind  themselves  of  their  duty  by 
getting  into  the  habit  of  buying  a stamp  every 
time  they  buy  a certain  amount  of  other  goods. 

Seventh  Ad:  “JUST  SPEND  WHAT  YOU 

CAN  FOR  THRIFT  STAMPS,  BUT  SPEND 


SOMETHING  — AFTER  ALL  YOU  ARE 
HELPING  YOURSELF.”  Show  in  the  ad.  that 
the  man  who  can  only  spend  a quarter  a week 
is  buying  a War  Saving  Stamp  every  four  months, 
and  if  50  million  men  in  the  United  States  did 
that  for  a year  it  would  amount  to  600  million 
dollars  a year.  Make  it  plain  that,  while  the 
quarter-a-week  man  is  spending,  there  are  others 
who  can  spvend  ten  times  that  much,  which  keeps 
up  the  average.  And  it  is  the  average  that  counts 
in  the  long  run. 

How  to  Vary  the  Appeal 
The  above  ads  are  built  on  the  money-appeal 
idea.  They  put  the  stamp  question  to  the  every- 
day purchaser  on  a purely  practical  basis.  Now,  to 
use  the  same  idea  in  seven  more  ads,  change  the 
appeal  to  a personal  one ; then  to  an  emotional 
one;  then  to  a human  one,  and  you  will  have 
material  for  21  additional  ads,  enough  to  last  21 


7| 

Enlist  Your  Window  in  the  War 

Grocers  in  all  parts  of  the  country  are  being  asked  by 
the  men  in  charge  of  the  War  Savings  and  Thrift  Stamps 
campaign  to  dress  their  windows  as  shown  above.  The 
window  trim  can  be  obtained  from  your  local  agent  of  the 
War  Savings  Committee,  or  from  the  War  Savings  Com- 
mittee of  Greater  New  York,  51  Chambers  Street,  New 
York  City. 

days  if  you  use  ads  that  often,  or  21  weeks  if  you 
use  them  once  a week.  An  advertising  idea  never 
wears  out,  if  it  be  skillfully  applied  in  new  copy. 

The  Thrift  Stamp  Drive  is  to  last  a year,  so 
adjust  your  plans  for  selling  stamps  to  your  year’s 
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REAL  MERCHANTS  IN  THE  SOUTH 

Read  this  letter  from 
C.  W.  Antrim  & Sons 
Richmond,  Virginia 

“General  Chemical  Company,  Richmond,  Va.,  November  1,  1917 . 

25  Broad  Street,  New  York. 

Dear  Sirs: 

A few  months  ago,  when  RYZON  was  first  offered  in  this  section,  we 
had  some  misgivings  as  to  the  results  because  it  directly  followed  cam- 
paigns on  several  high  grade  Baking  Powders,  which  left  the  retail  mer- 
chants with  large  stocks. 

However,  having  salesmen  trained  to  concentrate  on  specialties,  we 
were  glad  of  the  opportunity  to  co-operate  with  you. 

The  quantity  sold  has  exceeded  our  most  sanguine  hopes , especially 
in  repeat  business — many  of  our  customers  having  repeated  their  initial 
order  five  times.  We  have  sold  about  five  carloads  of  RYZON  since 
the  first  of  the  summer. 

The  success  of  RYZON  in  our  section  may  be  properly  attributed 
to  the  high  quality  of  the  product,  the  reasonable  price,  and  the  un- 
bounded enthusiasm  of  our  entire  organization. 

We  enjoy  selling  RYZON  because  the  combination  offered  in  strict 
price  maintenance,  high  quality , and  reasonable  price  means  a good 
proposition  for  the  live  retail  merchant. 

Moreover  our  faith  is  strengthened  by  what  good  housekeepers  say 
of  the  satisfactory  results  in  baking  with  RYZON,  and  the  fact  that  it 
helps  to  save,  not  only  Baking  Powder,  but  often  possible  waste  of  other 
high  priced  materials.  Very  truly  yours, 

C.  W.  ANTRIM  & SONS.” 

The  above  speaks  for  itself,  but  the  sequel  is  even  more  interesting. 

ORDERS  OF  C.  W.  ANTRIM  & SONS  FOR  RYZON  FOR  THE  FIRST  THREE 
MONTHS  OF  1918  ARE  MORE  THAN  DOUBLE  THEtR  REQUIREMENTS  FOR 
THE  LAST  SIX  MONTHS  OF  1917. 

This  kind  of  repeat  business  on  “The  Perfect  Baking  Powder”  is 
why  we  are  having  to  construct  new  factories  to  take  care  of  old  cus- 
tomers and  cannot  accept  hundreds  of  thousands  of  pounds  of  offered 
new  Ryzon  business  until  our  new  production  is  in  operation.  It  also 
illustrates  that  it  is  still  an  important  part  of  every  merchant ’s  business, 
whether  wholesaler  or  retailer,  to  know  good  goods  when  he  sees  them 
and  be  able  to  sell  them  to  his  trade  for  mutual  benefit. 

Virginia  and  the  Carolinas,  where  Antrim  & Sons’  principal  business 
is,  are  the  home  of  the  hot  biscuit  and  the  famous  Southern  corn  breads. 
The  people  there  know  baking  powder  quality  and  are  preferring  Ryzon 
on  its  merits,  which  Antrim  & Sons’  salesmen  know  how  to  present. 

GENERAL  CHEMICAL  CO.  Food  Department  New  York 
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programme  for  selling  goods.  Make  it  your  busi- 
ness to  sell  these  stamps  as  you  would  sell  goods. 
Do  not  wait  for  the  other  fellow  to  do  it.  He 
must  not  wait  for  you.  If  every  store  in  the 
United  States  goes  at  this  task  in  earnest  the 
Government  will  get  the  money  quickly,  surely  and 
steadily  to  bring  the  war  to  a victorious  end — your 
peace  and  your  customer’s  peace.  It  is  your  fight 
and  his  fight.  You  have  the  selling  power,  the 
selling  prestige,  the  selling  equipment.  Use  them 
every  day  and  win. 

+ Contribute  to  the  Re«l  Cross  + 


FOOD  CONSERVATION  DIGEST 

<1  Practical  suggestions  for 
dealer  and  consumer  co- 
operation with  the  United 
States  Food  Administration. 


The  Purpose  of  the  Food  Administration 
One  thing  that  people  are  beginning  to  recog- 
nize is  that  the  Food  Administration  will  be  just 
as  ready  to  raise  the  restrictions  upon  the  con- 
sumption of  food  when  conditions  warrant  as  it 
was  vigorous  in  applying  them.  The  Food  Ad- 
ministration is  a war  agency.  It  is  not  an  agency 
for  correcting  the  habits  of  the  American  people, 
or  for  reforming  American  economic  practices. 
This  fact  was  brought  oiit  in  the  case  of  meat. 
It  has  again  been  demonstrated  by  the  action  of 
the  Administration  in  removing  ten  days  before 
the  set  time  the  restrictions  against  the  sale  of 
live  and  fresh-killed  hens.  The  Food  Adminis- 
tration is  co-operating  with  the  American  people 
to  help  them  to  win  the  war.  It  is  a positive  and 
not  a negative  force. 


Helping  the  Grocer  Display  Fruit 
Generous  displays  of  fresh  fruit  and  vegetables 
are  an  important  element  in  increasing  sales  for 
the  grocer  and  butcher,  who  now  rely  upon 
growth  in  this  class  of  trade  to  make  up  revenue 
lost  by  declines  in  sales  and  in  profit  margins  on 
conservation  foods.  The  California  Citrograph 
describes  an  interesting  plan  used  by  an  Eastern 


fruit  jobber  with  oranges.  The  jobber  offered  to 
loan  a small  retailer  ten  boxes  and  to  take  back 
any  which  were  not  sold  during  the  first  week, 
whereupon  the  grocer  reported  that  his  window 
space  was  too  valuable  to  devote  to  such  a com- 
monplace product  as  oranges.  “I’ll  give  you  $5 
for  the  window  and  loan  you  the  fruit  besides,” 
replied  the  jobber  emphatically,  and  the  grocer 
reluctantly  accepted.  The  interesting  part  of  the 
incident  is  that  between  "Monday  and  Friday  the 
lot  of  ten  boxes  was  entirely  sold  and  a re- 
order had  to  be  made  for  Saturday’s  business. 


Test  on  a Canned  Food  Myth 
The  popular  belief  that  canned  foods  will  spoil 
and  even  be  dangerous  if  left  in  the  tin  after 


Another  Patriotic  Window  Display 

Here  is  an  arrangement  for  grocers’  windows  which  the 
Food  Administration  is  asking  merchants  to  feature  in 
order  to  support  the  campaign  to  save  wheat.  The  display 
can  be  made  of  cardboard  cutouts. 

opening  has  been  made  the  subject  of  a technical 
investigation  by  W.  D.  Bigelow,  chief  chemist  of 
the  National  Canners’  Association,  whose  results 
are  reported  in  the  American  Food  Journal.  Dr. 
Bigelow  concludes  that  on  general  principles  keep- 
ing canned  food  in  open  tins  is  not  good  house- 
keeping, because  the  can  with  its  jagged  edge  is 
not  an  attractive  dish,  and  food  emptied  into  an- 
other dish  can  be  kept  to  better  advantage  in  cup- 
board and  refrigerator.  So  far  as  wholesomeness 
is  concerned,  however,  keeping  such  foods  in  the 
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This  salesman  works  all  the  time  for  you 
The  salesman  that  gets  no  pay 


Put  this  Sunshine  Biscuits  Rack  in  your  store;  fill 
its  shelves  with  toothsome  assortments  of  Sun- 
shine Biscuits,  and  you  have  a silent  salesman 
that  will  bring  you  good,  profitable  trade  at  a next- 
to- nothing  cost. 


The  great  variety  includes  all  well- 
known  biscuits  and  novelties  of 
pleasing  shapes  and  flavors.  Every 
one  is  sure  to  find  just  the  right 
biscuit  at  just  the  right  price. 


0OseW"-BS 


Remember  no  biscuits  are  better 
made  than  Sunshine  Biscuits.  Let 
us  explain  the  reasons  why  dealers 
are  such  enthusiastic  pushers  of 
Sunshine  Biscuits. 

fOQSE-WlLES  glSCUIT(OMPANY 

Bakers  of  Sunshine  Biscuits 

BRANCHES  IN  OVER  100  CITIES 


attractively  displayed  in  this  Sun- 
shine Rack  certainly  move.  No  tie- 
up  of  good  money.  They  sell  and 
sell  fast. 


When  Writing  Advertisers,  Kindly  Mention  The  Tea  and  Coffee  Trade  Journal 
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cans  in  which  they  are  packed  after  opening  is  not 
harmful  in  any  way. 

“The  Red,  White  and  Blue” 

A red,  white  and  blue  arrangement  is  used  in 
the  wholesale  grocery  price  list  of  the  Sheppard- 
Strassheim  Company,  Chicago,  to  denote  red, 
white  and  blue  prices.  The  red  prices  are  net  cash 
for  grocers  who  haul  away  goods  themselves ; 
white  prices  are  net  cash  delivery  or  C.  O.  D.,  and 
blue  prices  are  for  goods  charged  and  delivered. 
In  canned  goods  there  is  a difference  of  20  cents 
between  the  red  and  blue  prices,  $5.40  being  the 
cash  and  haul  price  on  a case  of  peaches,  $5.50  for 
cash  and  delivery,  $5.60  for  credit  and  delivery. 


A Table  of  Flour  Rations 
Federal  Food  Administrator  Charles  Hebberd, 
of  Washington,  has  worked  out  a table  of  flour 
rations  per  person  per  week,  arranged  according 
to  number  in  family,  and  as  to  whether  the  family 
does  its  own  baking  or  buys  its  Victory  Bread 
from  the  baker.  The  table  is  so  valuable  that  it 
is  reproduced  herewith  for  the  convenience  of 
those  who  may  wish  to  use  it : 


Flour  Rations  Per  Person 
Per  Week. 

Number  in  Family. 

2 

3 

4 

5 

6 

F or  families  doing  own  baking,  using 
flour  for  all  miscellaneous  pur- 
poses, including  crackers,  maca- 

Lbs. 

Lbs. 

Lbs. 

Lbs. 

Lbs. 

roni,  etc 

Families  not  doing  their  baking 
but  buying  Victory  bread  from 

3 

4^ 

6 

m 

9 

bakers:  Bread 

Flour  ration  for  all  other  purposes, 
including  crackers,  macaroni,  etc.: 

SV2 

7 

8% 

10K 

Flour. 

1 

1 x 

2 

2'A 

3 

Retail  Stores'  Activities 
Through  the  Food  Administration  in  Washing- 
ton and  the  States’  merchant  representatives  in 
each  of  the  States  steps  are  being  taken  to  vis- 
ualize the  needs  and  opportunities  of  food  con- 
servation in  the  use  of  the  facilities  of  the  retail 
stores.  One  national  company  is  donating  a part 
of  the  time  of  a large  force  of  men  to  instructing 
retailers  in  window  display.  One  State  is  work- 


ing to  increase  the  consumption  of  rice.  New 
York  City  has  distributed  posters  to  500  schools. 
Minnesota  is  planning  to  introduce  war  informa- 
tion booths  into  stores. 


P0UND-FOR-P0UND  SALES  CARDS  _ 

An  Indiana  grocery  house  has  provided  its 
salesmen  with  a special  advance  announcement  to 
customers  calling  attention  to  the  pound-for- 
pound  plan  of  selling  wheat  flour  and  substitutes 
and  enumerating  the  wheatless  and  meatless  days 
and  wheatless  meals. 


Children  in  a War  Garden  Window 
A merchant  in  Texas  in  making  a window  dis- 
play along  war  garden  lines  used  kindergarten 
children  with  little  hoes  and  rakes,  having  them 
go  through  the  motions  of  planting  a garden. 


Volunteer  Grocer  Price  Policemen 

The  city  of  Springfield,  111.,  has  been  divided 
into  twelve  zones  by  the  Federal  Food  Adminis- 
trator, and  in  each  zone  a retail  grocer  belonging 
to  the  local  grocers’  association  acts  as  commit- 
teeman for  that  section.  Housewives  of  the  city 
aid  these  grocer  volunteers  in  watching  prices, 
and  in  cases  of  apparent  violation  report  to  the 
committeemen  first.  The  latter  asks  the  violator 
to  correct  matters,  and  if  this  is  not  done  the  case 
is  passed  along  to  the  county  administrator  and 
referred  further  if  necessary. 

— 

+ Contribute  to  the  Red  Cross  + 

TWELVE  THINGS  TO  REMEMBER 

The  value  of  time. 

The  success  of  perseverance. 

The  pleasure  of  working. 

The  dignity  of  simplicity. 

The  worth  of  character. 

The  power  of  kindness. 

The  influence  of  example. 

The  obligation  of  duty. 

The  wisdom  of  economy. 

The  virtue  of  patience. 

The  improvement  of  talent. 

The  joy  of  originating. — Marshall  Field. 


Empire  Hardware  Company 


Grocers* 

Butchers* 


STORE  FURNISHINGS 


Bakers* 

Restaurants 


SCALES,  CANISTERS,  SHOW  CASES,  REFRIGERATORS,  Etc. 
ELECTRIC  COFFEE  MILLS 


85  Warren  St.  B“.w„eJnw^rSr’»'.cdh.s.V“*  New  York  City 

Write  for  complete  Cataloged 
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THE  TRUTH  ABOUT 

M 

| 

LEA  & PERRINS’  SAUCE 

M 

| 

Certain  parties  are  spreading  broadcast  the  report  that 

| 

H 

Lea  & Perrins’  Sauce  is  no  longer  obtainable.  That  report 

n 

g 

is  a deliberate  mis-statement. 

■ 

M 

The  fact  is  well  known  to  us  that  manufacturers  of  imita- 

1 

m 

tions  of  Lea  & Perrins’  Sauce  are  circulating  that  report  in 

1 

| 

order  to  introduce  their  inferior  brands. 

1 

jj 

As  you  well  know,  Lea  & Perrins  are  the  only  manufac- 

= 

= 

turers  of  the  Original  Worcestershire  Sauce.  We  caution 

1 

I 

you  against  imitations. 

1 

n 

We  make  the  positive  statement,  that  there  is  an  ample 

1 

B 

supply  of  Lea  & Perrins’  Sauce  for  all  the  trade  throughout 

n 

| 

the  United  States. 

3 

H 

JOHN  DUNCAN’S  SOIMS,  Agents 

1 

1 

New  York,  April  10th,  1918 

=M 

illllllllillllllllllllllllllllllllllllllillliiillil 

Over  8000  grocers  in  Greater  New  York  alone 
supply  Yuban  regularly  to  their  trade.  Do  you? 

ARBUCKLE  BROTHERS  gK  NEW  YORK  CITY 
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SYSTEM  AND  SALESMANSHIP 
*31  Helpful  suggestions  on  organization, 
advertising  and  sales  factors,  for  Execu- 
tives, Store  Managers  and  Clerks 


A GROCER’S  CASH  PROBLEM 


How  a Retailer  Overcame  a Merchandising 
Difficulty  With  Which  Many  Dis- 
tributers Are  Struggling 


By  Walter  Engard 

London,  Ohio 

JV /I  Y most  difficult  problem,  and  the  one  that 
has  given  me  the  most  annoyance,  is  to  get 
my  cash  to  come  out  right  at  the  close  of  the  day’s 
business.  I have  talked  to  a great  many  mer- 
chants and  this  same  problem  seems  to  be  general 
among  all  kinds  of  business,  but  I have  never  run 
across  any  who  had  been  successful  in  solving  it. 
It  has  always  appeared  to  me  that  it  was  a mighty 
poor  business  method  to  continue  to  let  this  same 
thing  happen  day  in  and  day  out  without  making 
some  special  effort  to  put  a stop  to  it.  If  this  is 
due  to  “sticky  fingers”  of  some  of  the  clerks  then 
the  guilty  one  should  be  caught  and  the  annoyance 
stopped.  If  it  is  due  to  carelessness  in  making 
change,  then  this  too  should  be  stopped. 

It  was  suggested  that  I have  one  certain  person 
to  handle  the  cash  for  me.  I thought  this  was  a 
good  idea.  I was  already  employing  a book- 
keeper, but  found  that  her  duties  would  not  per- 
mit her  handling  the  cash  and  still  get  her  work 
done,  so  I was  forced  to  employ  an  extra  girl, 
causing  an  extra  expense  of  $10  a week. 

I didn’t  like  this  idea  at  the  very  start.  It 
looked  to  me  like  an  unnecessary  expense,  and 
the  Lord  knows  the  grocer  has  enough.  But  I 
didn’t  know  what  else  to  do.  But  the  plan  didn’t 
work ; the  girl  couldn’t  be  there  all  the  time — the 


State  law  would  not  allow  me  to  work  her  more 
than  eight  hours  a day  and  she  had  to  have  her 
dinner  hours.  I couldn’t  afford  two  girls,  so  we 
were  still  in  the  same  old  rut. 

I finally  hit  upon  a plan  which  is  working  satis- 
factorily. I purchased  a multiple  drawer  cash 
register.  This  was  mighty  expensive,  but  I fig- 
ured that  I would  save  the  extra  girl’s  salary  and 
with  the  register  I could  put  on  some  stunts  that 
altogether  would  pay  for  the  machine  in  a short 
time. 

Each  clerk  was  assigned  a drawer  in  the  reg- 
ister and  given  a key  to  it.  I kept  a duplicate  key 
to  each  drawer.  When  clerk  “A”  went  out  of  the 
store  he  locked  his  register  drawer  so  that  none 
of  the  other  clerks  could  bother  it  and  yet  I was 
able  to  get  into  it.  I next  required  that  each  clerk 
make  out  a sales  slip  for  every  sale  he  made, 
regardless  of  the  size,  and  to  turn  in  a duplicate 
copy,  so  they  could  not  make  any  alterations  by 
erasing.  If  for  any  reason  a clerk  makes  a mis- 
take on  the  slip  he  must  make  out  a new  one  and 
turn  in  the  incorrect  slip  just  the  same,  but 
marked  “void.” 

I also  directed  that  under  no  circumstances 
should  the  clerks  open  their  drawer  unless  for 
depositing  cash  received  on  cash  sales.  If  they 
made  an  error  in  making  change  they  were  to  go 
to  the  bookkeeper  and  explain  their  error.  She 
would  give  them  the  money  required  and  then 
make  a note  of  it.  When  counting  the  contents 
of  their  drawers  that  evening  she  would  take  out 
this  change.  All  money  to  be  paid  out  must  be 
made  through  the  bookkeeper. 

With  this  register  each  man’s  business  was  kept 
separate,  and  I could  tell  just  which  one  was 
making  mistakes.  When  the  drawer  was  short  I 
made  note  of  it,  and  if  it  continued  I had  a talk 
with  the  clerk.  While  occasionally  a drawer  will 
come  out  a little  short,  this  plan  has  practically 
eliminated  this  trouble. 

+ Contribute  to  the  Reel  Cross  + 


FLAVORING  EXTRACTS, 


Largest  Selling  Brand  the 

Awarded 

Highest  and  Only  Grand  Prix  at  the 
Panama-Pacific  Exposition,  also 
15  other  highest  awards  for 
Purity,  Strength  and  Fine  Flavor 
Prices  10c.,  25c.,  35c.,  50c,  $1.00 

C.  F.  SAUER  CO.,  Richmond, Va. 


U-  s. 


May,  1918 


THE  TEA  AND  COFFEE  TRADE  JOURNAL 


493 


It  now  costs  you  more  to  wrap  sugar 

Labor  is  scarce,  wages  are  high ; so  are  paper  bags  and 
twine.  All  the  more  reason  why  you  should  sell 


cDo0fl° 

Package  Sugars 


These  sturdy  cartons  and  cotton  bags,  weighed,  packed  and 
sealed  in  the  refinery,  are  ready  to  put  into  your  customers*  hands. 
They  save  time,  spilled  sugar,  overweight,  paper  tags  and  twine. 

American  Sugar  Refining  Company 

“Sweeten  it  with  Domino  *9 

Granulated,  Tablet,  Powdered,  Confectioners,  Brown 


IMPERATOR  COFFEE 

A blend  of  some  of  the  finest  coffees 
grown.  It  “rules”  in  the  realm  of 
coffeedom,  thus  deserving  its  name. 

Make  your  store  headquarters  for  “Imperator’’ 
coffee  in  your  town.  We  are  looking  for  the  most 
representative  retail  concern  in  each  city  or  town  of 
the  United  States  to  take  the  exclusive  agency  for 
this  sales  building  coffee.  Write  for  particulars. 

JABURG  BROS.,  New  York 

IMPORTERS 


NEW  ORLEANS 
The  Logical  Coiiee  Port 
Home  of 

Alameda  Coflee 

Sold  only  in  1 and  3-lb.  Tins 
Under  Our  Trad  e-M  ark 

CAREFULLY  SELECTED  for 
PARTICULAR  TRADE 

Mr.  GROCER,  put  YOUR  TRADE 
WISE 

MERCHANTS’  COFFEE  CO. 

OF  NEW  ORLEANS,  Lid. 

New  Orleans 

B.  C.  CASANAS,  Prest< 
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GINGER  SALES  TALKS 


Wholesome  Advice  and  Practical  Suggestions 
for  Grocery  Salesmen  from  “One 
Who  Knows” 


By  Wesley  Williams 

I N these  talks  tea,  coffee  and  grocery  salesmen 
will  find  inspiration,  encouragement  and  as- 
sistance in  doing  bigger  things,  in  a better  way, 
for  both  their  employers  and  themselves. 


The  number  of  service  flags  that  we  see  about 
the  various  stores  show  that  the  clerks  have  re- 
sponded to  the  call  for  service  and  are  doing 
“their  bit.”  Those  that  remain  behind  are  trying 
to  do  just  a little  more  than  is  expected  of  them, 
and  they  are  doing  it  cheerfully  and  well. 

This  is  as  it  should  be.  It  is  a glorious  privilege 
to  serve  the  flag,  but  to  those  who  are  not  wanted 
it  is  also  a privilege  to  be  able  to  not  only  keep 
business  “going  as  usual,”  but  a little  better  than 
ever. 


Good  salesmanship  is  more  than  making  a sale 
of  a given  article  for  a given  amount  of  money. 
Unless  satisfaction  goes  with  the  transaction  the 


sale  is  only  half  made.  The  customer  who  goes 
away  satisfied  not  only  with  the  article  purchased, 
but  with  the  way  it  was  sold,  will  become  a good 
advertiser  for  the  store.  One  of  the  best  things 
in  salesmanship  is  to.  help  the  customer  to  buy  the 
merchandise  wanted. 


Unit  by  unit,  customer  by  customer,  you  can 
help  your  firm  build  a big  business  by  careful  at- 
tention and  the  satisfactory  manner  with  which 
you  treat  each  customer.  Recently  I made  the 
rounds  of  a number  of  furniture  stores  in  search 
of  a particular  article.  In  two  stores  I was  looked 
upon  as  a “looker”  and  received  scant  attention. 
In  the  last  store  I visited  a “real”  salesman  took 
hold  of  me,  helped  me  “buy”  what  I wanted  and 
made  a lasting  friend  of  the  store.  You  see, 
satisfaction  went  with  the  purchase.  “What  sort 
of  a man  is  so  and  so?”  I asked  an  employer  re- 
cently. “Oh,  he  is  just  an  average  fellow.  Does 
what  he  is  told  to  do  cheerfully,  but  he  has  no 
initiative.”  That  is  the  trouble ; there  are  too 
many  average  men.  Strive  to  be  a man  above  the 
average.  Keep  your  eyes  and  ears  open  to  gain 
new  ideas  that  will  help  the  store  to  bigger  busi- 
ness— this  means  that  you  will  grow  in  like  pro- 
portion. 


The  Commonwealth  Coffee  Company,  Inc. 

42  CLIFF  STREET 

NEW  YORK 

If  you  are  not  satisfied  with  your  present  methods 
of  roasting,  grinding  and  packing,  why  not  try  the 

“ COMMONWEALTH  WAY?” 

With  an  up-to-date  plant,  we  stand  ready  to  serve  you 
in  any  of  the  above  capacities. 

If  you  can  handle  our  line  of  Bulk  and  Package  Roasted 
Coffees  in  your  town,  write  us. 

U.  S.  Food  Administration  License  No.  F.  20664. 
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Loose  Sugar  Loss  Is 
Sheer.  Waste 

Many  paper  bags  of  sugar  break  while  being  wrapped  or 
delivered.  Many  pounds  of  loose  sugar  are  thus  wasted. 


Franklin  Package  Sugars 

save  this  loss.  No  broken  paper  bags.  No  spilled  sugar.  No 
scooping  and  wrapping.  The  sturdy  cartons  and  cotton 
bags  are  weighed,  wrapped  and  sealed  by  machine  in  the 
Tefinery.  They  are  ready  to  put  in  your  customers’  hands. 


The  Franklin  Sugar  Refining  Company 


PHILADELPHIA 


“A  Franklin  Cane  Sugar  for  every  use ” 

Granulated,  Dainty  Lumps,  Powdered,  Confectioners,  Brown 


The  Best  Asset  of  a 
Grocery  Business  is 
Satisfied  Customers 


Baker’s  Cocoa 
and  Chocolate 


REG.  U.  S. 
PAT. OFF. 


Preparations  are  re- 
liable, always  of 
uniformly  high 
quality,  easily  sold, 
in  constant  de- 
mand ; the  stand- 
ards of  the  trade. 


ALWAYS  SATISFACTORY 


Walter  Baker  & Co.  Ltd. 

Established  1780  Dorchester,  Mass. 


EfSK»ni«HH!&| 

gKAFFEEHAGS 

NOT  a substitute 

but  real  coffee  with 
95%  of  the  caffeine 
removed. 

Prepared  at  New  Brunswick,  N.  J. 

Sold  by  grocers  everywhere. 

KAFFEE  HAG  CORPORATION 
225  5th  Ave.,  New  York 


HjjJ 

COFFEE 

ss 

«■» 

turn 

m 
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INTHE  BEAN  ONLY 
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GOOD  COUNCIL  FOR  GROCERS- 
Watch  the  little  things  in  the  store.  The  small 
sale  may  be  the  foundation  stone  of  a big  and 
valuable  account.  Try  and  make  every  sale  the 
stepping  stone  to  another.  That  is  the  way  big 
business  is  built.  It  is  not  the  one  big  sale  that 
counts,  but  the  number  of  little  ones  that  help  to 
make  a big  and  growing  business. 

SIGNS  ON  THE  DOOR 
There  are  several  suggestive  phrases,  any  one  of 
which  you  can  place  on  the  inside  of  the  door  or 
doorway,  where  the  customer  going  out~  will 


almost  be  compelled  to  read  it.  One  of  these  is  a 
simple  “Thank  You;  Call  Again.”  Another  is, 
“What  have  you  forgotten  to  buy?”  Another,  “If 
you  weren’t  well  served,  see  Tom”  (mentioning 
the  name  of  the  proprietor  or  manager).  An- 
other, “Did  you  forget  anything?” 


WARNER’S  MACARONI 

A High  Grade  All  Durum  Semolina  Product  that  can 
be  profitably  Retailed  at  10c.  Per  Package. 

WARNER  MACARONI  COMPANY,  Inc. 

Sales  Office:  SYRACUSE,  N.  Y. 
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I MVai  fmi0ci£i  REFINED,  SOLUBLE  Gbjfee  | 

1 1 

It  is  th^  only  coffee  the  soldier  can  serve  to  himself  when  in  camp,  trench  and  1 
1 dug-out.  Even  without  milk  or  sugar  he  can  have  the  stimulating  benefits  of  | 
1 a cup  of  coffee.  It  will  add  to  his  comfort  and  relieve  his  fatigue. 

SAVES:  WASTE,  TIME,  TROUBLE,  HEALTH 
DISSOLVES  INSTANTLY  IN  EITHER  HOT  OR  COLD  WATER 

E E 

All  the  crystallized  goodness  that  is  in  the  coffee  berry  that  is  good  to  use — | 

1 the  part  with  the  flavor. 

FEATURE  IT  FOR  THE  SOLDIERS 

I . Ml  ■ ■ I ..II 


START  YOUR  SPRING  DRIVE 

WITH  DWIGHT’S  LEMON  PIE  FILUNG 

Guaranteed  to  make  better  pies  than 
can  be  made  from  fresh  lemons  or  money 
refunded. 

It  makes  other  desserts  as  well.  En- 
dorsed by  hundreds  of  Wagon  Route  Tea 
and  Coffee  men,  as  their  best  selling 
Specialty. 

ASK  US  FOR  A SAMPLE 

WOLVERINE  SPICE  CO. 

Grand  Rapids,  Mich. 


When  Writing  Advertisers,  Kindly  Mention  The  Tea  and  Coffee  Trade  Journal 
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Want  gtoberttsemente 


Subscribers  are  entitled  to  one  free  insertion  in  this  de- 
partment during  the  year. 

Classified  want  advertisements  under  regular  heading  $2 
for  twenty-five  words  or  less.  Additional  words  four  cents 
each.  Payable  cash  with  order. 


Help  Eftmteb 

WANTED — Experienced  coffee  roaster  to  take  charge  of 
plant.  Must  be  capable  and  understand  machinery. 
State  references.  Address  Box  430,  care  of  The  Tea 
and  Coffee  Trade  Journal. 


iiutuattong  l^anteb 


COFFEE  SPECIALTY — Young  man  with  experience  and 
energy  will  invest  cash  capital  in  a specialty  feature  of 
the  coffee  business.  Address  Box  426,  care  of  The 
Tea  and  Coffee  Trade  Journal. 


JHtScellaneous 


FOR  SALE — Owing  to  relocating  our  business  out  of 
New  York  City,  we  will  sell,  very  cheap,  our  roasting 
plant,  which  is  in  A-l  condition,  consisting  of  Burns 
two-bag  roaster,  fan,  stoner,  cooler  and  green  coffee 
milling  machine,  hoppers,  shafting  and  10-H.  B.  motor. 
Complete  outfit;  good  chance  to  secure  a bargain.  Ad- 
dress Box  427,  care  of  The  Tea  and  Coffee  Trade 
Journal. 


FOR  SALE — One  No.  4 Royal  (A.  J.  Deer  Co.)  coffee 
roaster  with  gasoline  burner  and  A.  C.  motor,  1105, 
60-cycle.  Address  Box  428,  care  of  The  Tea  and 
Coffee  Trade  Journal. 


FOR  SALE — Six  galvanized  coffee  bins,  capacity  about 
200  pounds.  Practically  new.  Would  cost  to-day  $20 
each.  Will  sell  for  $5  each.  A.  J.  Sheldon  Co.,  100 
Front  street,  New  York  City. 


FOR  SALE— Two  7-ft.  Burns  coffee  roasters  (new 
model)  gear  driven,  with  stoner,  fan  and  cooling  car. 
Good  condition.  Reasonable  price.  The  Laurel  Mfg. 
Co.,  627  N.  Third  street,  Philadelphia. 


WANTED — A twenty-four  inch  late  model  Cogswell  & 
Nutrition  Spice  Grinding  Machine.  State  price,  condi- 
tion of  same  and  how  long  having  been  used  and  when 
shipment  can  be  made.  Address  Box  429,  care  of  The 
Tea  and  Coffee  Trade  Journal. 


(Window  poster. 


^it  mill  put 
your  stare  inline 
uiitli  popular  interest 

Your  customers  are  looking  for  ways  to  save 
food.  You  can  help  them,  and  at  the  same  time 
keep  them  interested  in  your  store. 

Get  a supply  of  Mrs.  Knox’s-new  war-tfme  book- 
let— “Food  Economy” — and  distribute  them  to 
your  trade.  This  book  contains  138  timely  sug- 
gestions— all  approved  by  the  Food  Administra- 
tion— on  what  foods  to  use  to  save  meat — wheat 
— sugar  and  fats. 

If  your  customers  can  get  these  mighty  impor- 
tant recipes  from  you,  they  will  tell  people  who 
are  not  customers,  and  a desire  for  this  book  will 
bring  them  to  you. 

Send  for  a supply  of  the  Knox  “Food  Economy” 
booklet  now — before  the  edition  is  exhausted — 
and  take  advantage  of  its  timeliness. 

Charles  B.  Knox  Gelatine  Company,  Inc., 

JOHNSTOWN,  N.  Y. 

KNOX 

SPARKLING 

GELATINE 


-distribute 
this  bode 


This 

store 

is 

distributing 
a book  on 

Food  Economy 

0|«  w 
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PRICES  CURRENT 

Wholesale  and  Retail 

As  of  May  4,  1918 


Prices  to  Wholesalers 


GREEN  COFFEE 
(250  Bags  or  Over) 

Brazil  Grades.  Line  or  Grade  Price.  Cup  Selected  Price. 

Santos  7 10%  10% 

" 6 10%  10  % 

“ 5 10%  10% 

“ 4T 10%  11 

“ 3 11  11% 

“ 2 11%  11% 

Rio  7 8% 

“ 6 9% 

“ 5 9% 

“ 4 9%  (No  Rio  Cup 

“ 3 9%  Selections) 

“ 2 10% 


Green  Coffee,  Mild  Grades— Line  or  Grade  Prices— 
(250  Bags  or  Over) 


Maracaibo — 

Truxillos 

..10%@11% 

Bocono 

,.10%@11% 

Tovar 

..10%  @11% 

Merida 

..12  @13 

do  washed . . 

. . 12%@14 

Cucuta — 

Ordinary 

,.10%@11 

Fair  to  good . . . . 

. 1 1%@12% 

Prime  to  choice.. 

. 12%@13  % 

do  washed 

. 12%@13 

{Laguayra — 

Caracas 

.10%  @10% 

do  washed . . . 

,11%  @13 

Porto  Cabello . . . 

..10  @10% 

do  washed . . . 

..11  @12 

Colombian — 

Ocana 

..10%@11 

Bucaramanga . . 

..11  @13% 

do  washed . 

..13  @14% 

fTolima 

..12  @14 

{Bogotas- 

.11  @15% 

{Medelin 

. . 11%@18 

tManizales 

. . 10%@16% 

Cauca 

@.... 

Mexican — 

{Cordoba 

..  9%@  9% 

do  washed . . . 

,.12%@13% 

{Coatepec 

. . 12%  @14 

{do  washed. . . 

..12  @14 

{Oaxaca 

..10  @10% 

{do  washed . 

..12  @14 

Central  America — 

{Costa  Rica — 

Common 8%@10% 

Fair  to  good 11%@12% 

Prime  to  choice  . ,12%@13% 

San  Salvador 1 0%  @11 

do  washed 11  @11% 

Nicaragua 10%@10% 

do  washed 10%  @11% 

{Guatemala  Coban 

Common 8%@  9% 

Fair  to  good 11  @11% 

Prime  to  choice.. . 12%@13 
do  unwashed...  10%  @10% 
Puerto  Rico — 

{Unwashed 10%@11 

Washed H%@13% 

{Hayti — 

{Unwashed 9 @9% 


{Washed 

{Jamaica — 

Ordinary 

..  9%@  9% 

G’d  ordinary 

..  9%@  9% 

Washed 

East  India — 

@11 

Padang  Int 

Corinche 

..25 

@26 

@26 

Kroe 

£@25 

Timor 

£@23 

Private  Estate . 

..25%  @26% 

Fancies 

@28% 

Abyssinian 

Mocha 

@.. 

©.. 

Liberian — 

{Straits 

@14% 

{Surinam 

@14% 

Pamanoekin 

.13 

@15 

{ Nominal  because  of  small  arrivals, 
t Common  to  fancy. 

TEAS. 

China  and  Japan— Line  Prices 


(75  or  More  Packages  of  One  Number) 


Foochow — 

Formosa — Cont. 

Common..  .. 

26  @.. 

Fancy 

1.00 

@1.2 

Fair 

26%  @. . 

Good 

26  @.. 

COUNTRY 

GREEN 

Superior 

. . . . 26  % @ . . 

Gunpowder — 

Fine 

27  @.. 

Extra 

...45 

@60 

Formosa — 

Fimts 

...42 

@43 

Fair 

29  @30 

Seconds 

@ 

Good 

29 '^@30% 

Imperial — 

Ssperior 

Firsts 

..45 

@48 

Fine 

35  @36 

Seconds 

..33 

@35 

Finest 

Thirds 

@-. 

Choice 

55  @60 

Young  Hyson — 

Choicest 

....  70  @75 

Extra 

@55 

Young  Hyson — Cont. 

Imperial — 

Firsts 

.44 

@45 

Firsts 

.39 

@40 

Seconds  

.35 

@36 

Seconds 

.35 

@36 

Thirds 

.33 

@34 

Thirds 

.31 

@33 

Hyson — 

Seconds 

.29 

@30 

Japan — 

Basket  fired 

.26 

@40 

Thirds 

@ 

Pan  fired 

.24 

@40 

PINGSUEY 

Congou — 

Gunpowder — 

Common 

@26 

Pinheads 

.44 

@45 

Good 

.27 

@28 

Extra  Firsts 

.40 

@41 

Superior 

.30 

@31 

Firsts 

@39 

Fine  to  finest . . . 

.35 

@40 

Seconds 

35 

@36 

Choice  to  choicest . 

.50 

@75 

Thirds 

@30 

India 

AND 

Ceylon 

—Line  Prices. 

Pekoe  Souchong . . . 

.31 

@35 

Darjeeling — 

Pekoe 

.37 

@40 

Fancy  Orange.. . 

.40 

@85 

Orange  Pekoe 

.40 

@45 

Java — ■ 

Ceylon — 

Pekoe  Souchong . 

.25 

@26 

Pekoe  Souchong . 

.33 

@35 

Pekoe 

.27 

@29 

Pekoe 

@42 

Orange  Pekoe . . . 

.31 

@35 

Orange  Pekoe . . . 

.38 

@45 

B.  O.  Pekoe 

.36 

@50 

SPICES- 

—First-Hand  Prices. 

Blak  Peppers  — 

Cassih — 

Singapore 

.27 

@27% 

Saigon,  rolls . . . . 

@56 

Acheen  A 

@.. 

China,  rolls 

.20 

@21 

Acheen  B 

@.. 

do  seal,  bk . . 
Kwangsi 

.19 

@20 

-£@27 

Acheen  C 

@.. 

,26  V 

Lampong 

.27%  @28 

Batavia,  Ext 

32 

@33 

White  Peppers — 

do  short  stick . . . 

• 27%@. . 

Singapore 

.31%@32 

Cinnamon — 

Penang 

Muntok  I 

.32 

. 

@32% 

Ceylon 

28 

(2  30 

Heavy — 

Ginger — 

Aleppy 

. .29%@30 

Japan 

. 12%@13 

TelUcherry 

Cloves — 

,.29%  @30 

Cochin — ABC.. . 
do  D 

.16%  @17 
.16  @16’ 

Zanzibar 

. .46 

@47 

Lemon 

.17 

@20 

Amboy  na 

,.57 

@58 

African 

. 14%@15 

{Penang 

@60 

Jamaica,  g’g 

.18 

@20 

Pimento 

..  7%@  8 

Nutmegs — 

Red  Peppers — 
Mombassa 

75s  to  80s 

.35 

@36 

.30 

@31 

105s  to  110s 

.32 

@33 

Japan  

.19 

@20 

Mace 

.47 

@55 

CHICORY — First-Hand  Prices. 


{Domestic,  granulated,  coarse  or  medium,  in  bags @20 

{In  barrels @20 

{Best  English,  in  barrels @ 

{ Domestic  yellow  roll @ 8 


Accra 

African 

Bahia 

Caracas 

Guayaquils— 

Arriba 

Machala . . . 
Caraques 

Cuban 

Dominica. . . . 


COCOA— First-Hand  Prices. 

...12%@13%  Grenada 

..14  @15  Hayti 

...13%@14  Jamaica 

...13%  @14  Maracaibo... 

Para 


13%@14 
,13%  @13% 
13%  @13% 
12%  @13 
13%@14 


Sanchez 

St.  Vincent 
Sa vanilla . . 

Surinam 

Trinidad. . , 


13%@14 
11  %@12 
,12%@13 
22  @24 

..  @.. 

13  @13%. 


13%@14% 

13%@14 


Prices  to  Retailers 

Coffee 

(Bag  Lots— 130  Pounds.) 


Kind  of  Coffee. 

Green 

Roasted. 

From 

To 

From 

To 

Santos 

• • 11% 

14% 

13% 

14% 

“ Pea  berry. 

14 

15% 

17,% 

Rio 

..  9% 

12% 

12 

15% 

Maracaibo 

..  12 

18 

16 

22 

Caracas 

17 

16% 

21 

Bucaramanga . . . 

..  13% 

18 

16% 

22 

Bogotas 

..  14% 

19 

17% 

23% 

Mexican 

19 

18 

23% 

Costa  Rica 

17 

16% 

21 

Guatemala 

17% 

16 

21% 

Jamaica 

13% 

15 

16% 

Padang 

• 

33 

41 

43 

iMocha 

. 35 

34 

41 

42 

{Abyssinian 

. 35 

33 

34% 

40 

Java 

33 

31% 

40 

Porto  Rico 

18% 

17 

23% 

TEAS. 

(Single  Package  Lots.) 

From 

To 

Formosa 

45 

Foochow 

41 

Congou 

28 

40 

Japan  P.  F 

24 

45 

“ B.  F 

05 

46 

India 

40 

5 r 

Ceylon 

45 

5 r> 

Gunpowder 

40 

Young  Hyson 

43 
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What  American  Business  Thinks  of  N.  C.  R. 


Service  in 

As  an  aid  to  compliance  with  the 
Government’s  request  for  the  conservation 
of  man  power  and  motive  power,  the 
N.  C.  R.  System  has  received  a striking 
endorsement  from  American  business. 


War  Time 

The  following  excerpts  from  the  hundreds 
of  replies  to  the  above  telegram  are  from  de- 
partment stores,  five,  ten  and  twenty- five  cent 
stores,  druggists,  stationers,  grocers,  hardware 
merchants  and  many  more  lines  of  business. 


“We  recommend  National  Cash 
Registers  to  any  who  wish  to  con- 
serve. 99 

“Cash  registers  save  in  auditing 
and  cashier  service . 99 

4 National  Cash  Registers  and 
Electric  Credit  System  cause  cus- 
' tomers  to  carry  packages  instead 
of  asking  for  delivery . 99 

“We  recommend  the  cash  reg- 
ister system  to  every  merchant  who 
desires  efficiency  and  economical 
service  in  his  store . 99 


“The  cash  register  gives  correct 
records  and  is  a great  labor  saver . 99 

“Without  registers  we  could  not 
handle  the  business  with  present 
force. 99 

“Your  cash  register  has  been  a 
great  help  in  systematizing  our 
reports  and  records. 99 

“Your  product  is  essential  to  the 
conduct  of  our  business. 99 

“Cash  registers  speed  up  service 
to  customers. 99 


Whatever  your  busi- 
ness, the  No  C.  R • Sys- 
tem will  help  to  put 
it  on  a war-time  effi- 
ciency basis. 


For  further  information  fill  out  the  coupon  and  mail  it  today. 

Dept.  11803  National  Cash  Register  Company,  Dayton,  Ohio 

Please  give  me  full  particulars  regarding  your  up-to-date  system  for  a Grocerv 
Store, 


Name. 


Address_ 


When  Writing  Advertisers,  Kindly  Mention  The  Tea  and  Coffee  Trade  Journal 
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Satisfactory  sugar  makes  and  keeps  satisfied 
customers.  That  means  sugar  perfect  in 
sweetening  power,  even  in  texture,  of  spark- 
ling pure  white  crystals,  and  free  from  dirt. 

That  means  sugar  from  the  Warner  Re- 
finery, because  only  pure  cane  is  used  and 
our  modern  refinery  insures  a perfect  pro- 
duct, refined  and  packed  under  conditions 
of  absolute  cleanliness  and  up-to-the-min- 
ute efficiency. 

This  applies  with  equal  force  to  all  kinds 
of  Warner  Sugar — extra  granulated  in 
convenient,  attractive  2 lb.  and  5 lb. 
cartons,  dainty  cubes  for  coflee  and  tea  or 
any  of  our  27  kinds  in  bags,  barrels  or  boxes. 

WARNER  SUGAR  REFINING  CO. 

79  Wall  Street,  New  York 


GRANULATED 


STATEMENT  OF  THE  OWNERSHIP,  MANAGE- 
MENT, CIRCULATION,  ETC.,  REQUIRED  BY 
THE  ACT  OF  CONGRESS  OF  AUG.  24,  1912, 
of  The  Tea  and  Coffee  Trade  Journal,  published  month- 
ly at  New  York,  N.  Y.,  for  April  1,  1918. 

State  of  New  York,  County  of  New  York,  ss. : 

Before  me,  a Notary  Public  in  and  for  the  State  and 
county  aforesaid,  personally  appeared  H.  DeG.  Ukers, 
who,  having  been  duly  sworn  according  to  law,  deposes 
and  says  that  he  is  the  Business  Manager  of  The  Tea 
and  Coffee  Trade  Journal,  and  that  the  following  is,  to 
the  best  of  his  knowledge  and  belief,  a true  statement  of 
the  ownership,  management,  etc.,  of  the  aforesaid  pub- 
lication for  the  date  shown  in  the  above  caption,  required 
by  the  Act  of  August  24,  1912,  embodied  in  Section  443, 
Postal  Laws  and  Regulations,  to  wit: 

1.  That  the  names  and  addresses  of  the  publisher, 
editor,  managing  editor,  and  business  managers  are: 

Publisher,  The  Tea  anxl  Coffee  Trade  Journal  Co.; 
postoffice  address,  79  Wall  street,  New  York. 

Editor,  William  H.  Ukers;  postoffice  address,  79  Wall 
street,  New  York. 

Managing  Editor,  William  H.  Ukers;  postoffice  address, 
79  Wall  street,  New  York. 

Business  Manager,  H.  DeG.  Ukers;  postoffice  address, 
79  Wall  street,  New  York. 

2.  That  the  owners  are:  The  Tea  and  Coffee  Trade 

Journal  Co.,  79  Wall  street,  New  York;  William  H. 
Ukers,  79  Wall  street,  New  York;  H.  DeG.  Ukers,  79 
Wall  street,  New  York. 

3.  That  the  known  bondholders,  mortgagees,  and  other 
security  holders  owning  or  holding  1 per  cent  or  more  of 
total  amount  of  bonds,  mortgages,  or  other  securities  are: 
None. 

4.  That  the  two  paragraphs  next  above,  giving  the 
names  of  the  owners,  stockholders,  and  security  holders, 
if  any,  contain  not  only  the  list  of  stockholders  and 
security  holders  a's  they  appear  upon  the  books  of  the 
company,  but  also,  in  cases  where  the  stockholder  or 
security  holder  appears  upon  the  books  of  the  company  as 
trustee  or  in  any  other  fiduciary  relation,  the  name  of  the 
person  or  corporation  for  whom  such  trustee  is  acting,  is 
given;  also  that  the  said  two  paragraphs  contain  state- 
ments embracing  affiant’s  full  knowledge  and  belief  as  to 
the  circumstances  and  conditions  under  which  stockhold- 
ers and  security  holders  who  do  not  appear  upon  the  books 
of  the  company  as  trustees,  hold  stock  and  securities  in  a 
capacity  other  than  that  of  a bona  fide  owner;  and  this 
affiant  has  no  reason  to  believe  that  any  other  person, 
association,  or  corporation  has  any  interest,  direct  or  in- 
direct, in  the  said  stock,  bonds,  or  other  securities  than  as 
so  stated  by  him. 

H.  DeG.  Ukers,  Business  Manager. 

Sworn  to  and  subscribed  before  me  this  26th  day  of 
March,  1918.  J.  M.  Madden. 

(My  commission  expires  March  30,  1919.) 


S.  A.  SCHONBRUNN  $ CO. 

83  Front  Street,  New  York 

jm porters  and  _ /v*  ^ 

l 'Roasters  of  K^OJ^ee 

DISTRIBUTORS  OF  COFFEE  OF  QUALITY 

Samples  and  prices  that  will  bear  competition,  furnished 
on  request. 


Protect  Your  Trade 
Marks  and 

Your  Trade  Marks 
will 

Protect  You. 

For  all  information  and  services  relating 
to  Trade  Marks,  Write 

TRADE  MARK  TITLE  CO. 

Ft.  Wayne,  Ind. 


When  Writing  Advertisers,  Kindly  Mention  The  Tea  and  COffee  Trade  Journal 
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“I  Am  Against  the  Postal  'Zone'  Law” 

Ambassador  Gerard  Denounces  It  Because 
It  Would  Help  German  Propaganda 


Our  postage  on  magazines 
is  FOUR  times  the  Canada 
rate.  Our  Congress  has  in- 
creased magazine  postage 
by  50  to  900  per  cent  through 
a “zone”  system — and  dur- 
ing the  greatest  crisis  this 
nation  has  ever  faced. 

Canada  has  raised  postal 
rates  during  the  war  on 
every  class  except  news- 
papers and  magazines.  Can- 
ada recognized  the  vital 
need  of  widespread  reading 
to  help  win  the  war. 

Our  Congress  has  passed 
a law  to  throttle  reading 
during  the  war  and  after  it 
by  this  postal  “zone”  sys- 
tem and  a 50  to  900  per  cent 
postage  increase!  Demand 
its  repeal — at  once. 


AMBASSADOR  JAMES  W.  GERARD 


Restrict  periodical  read- 
ing and  you  aid  German 
propaganda — read  Ambas- 
sador Gerard’s  condemna- 
tion of  this  same  postal 
“zone”  law. 

Oppose  this  law.  Write 
to  your  Senators  and  Con- 
gressmen against  this  dis- 
astrous postal  “zone”  law — 
and  demand  its  repeal. 

Read  Ambassador  Ger- 
ard’s word  once  again. 
Enroll  to  fight  this  dis- 
astrous postal  “zone”  law 
and  if  you  will  help,  you 
have  helped — by  discussion, 
by  letters  to  Congress,  by 
petition — send  your  name 
at  once  to 

CHARLES  JOHNSON  POST 
200  Fifth  Avenue, 

New  York  City. 


Ambassador  Gerard  said: 

“Now' we  have  to  meet  this  German  propaganda.  The  war  is  not  going 
to  last  forever — and  you  have  seen  what  German  Propaganda  has  done  in  Russia. 
These  are  grave  dangers,  and  they  only  go  to  show  what  can  happen  in  a country 
like  Russia. 

“Fortunately,  they  cannot  propaganda  this  country  as  they  can  Russia, 
because  we  have  great  publications  that  go  all  over  the  country  and  have  unified 
the  whole  country  and  the  whole  continent.  That  is  why  I am  against  the 
postal  zone  law  passed  in  the  last  Congress  putting  an  extra  tax  on  papers 
sent  from  the  cities  where  published.  , 

“They  forget  that,  whether  these  publications  go  from  Philadelphia,  from  San 
Francisco,  or  from  Chicago,  it  is  the  exchange  of  these  papers  from  and  to  all 
parts  of  the  country  that  makes  one,  universal,  united  America. 

“They  unify  the  sentiment,  and  that  is  worth  far  more  in  this  war  than  the 
small  amount  of  extra  postage  which  the  Government  will  obtain.” 


PREMIUMS 

AND 

NOVELTIES 


PREMIUMS  FOR  SOLDIERS 


Some  War-Time  Specialties  Which  Distributers 
of  Teas,  Coffees  and  Spices  Find 
Are  Popular  Gifts 

SINCE  the  United  States  entered  the  war  many 
premium  manufacturers  have  devoted  their 
energies  to  supplying  the  demand  for  articles  in- 
tended for  use  in  the  trenches  and  cantonments. 
Distributers  find  these  items  are  popular.  Some 
of  the  more  desirable  specialties  are  described  in 
the  following  paragraphs : 

Trench  Mirrors 

Probably  the  most  popular  item  is  a trench 
mirror  or  a toilet  kit  containing  such  a mirror. 
Generally  the  mirrors  are  made  of  a non-rusting, 
non-tarnishing  metal  that  reflects  the  features 
practically  as  well  as  glass  but  will  not  break. 
The  Unbreakable  Mirror  Company,  103  Oliver 
street,  Newark,  N.  J.,  specializes  in  trench  mir- 
rors. The  Effbee  Company,  512  South  Wells 
street,  Chicago,  offers  single  trench  mirrors  and 
mirors  in  combination  toilet  kits.  Heinrich,  Herr- 
mann & Weiss,  1220  Broadway,  New  York,  make 
a large  line  of  soldier  specialties  suitable  for  pre- 
miums, including  trench  mirrors,  toilet  sets,  poker 
outfits,  sewing  sets  and  trench  comfort  kits.  The 
George  E.  Darling  Company,  21  Eddy  street, 
Providence,  R.  I.,  offers  a novelty  combination 
trench  mirror  and  cigarette  case.  A combination 
trench  mirror  and  photo  frame  is  marketed  by 
the  Acme  Manicure  & Novelty  Company,  200 
Fifth  avenue,  New  York.  The  trench  kit  manu- 
factured by  the  Chicago  Metallic  Manufacturing 
Company,  542  West  Thirty-fifth  street,  Chicago, 
contains  a trench  mirror,  aluminum  comb  and  nail 
file  in  a rubberized  khaki  flap  case. 

Service  Rings 

A new  novelty  that  will  be  appreciated  by 
soldiers,  as  well  the  sweethearts  they  leave  be- 
hind, is  a service  ring.  These  generally  resemble 
signet  rings,  but  have  the  name  of  company, 


regiment  and  branch  of  service  of  the  wearer,  and 
sometimes  the  emblem  representing  the  branch  in 
which  the  soldier  or  sailor  is  enlisted.  The  varia- 
tions in  design  are  many.  They  are  made  in 
both  gold  and  silver,  and  are  offered  by  the  C.  K. 
Grouse  Company,  7 Bruce  avenue,  North  Attle- 
boro, Mass. ; The  Sanderson  Manufacturing  Com- 
pany, 8 Temple  street,  Providence,  R.  I.;  William 
Loeb  & Co.,  9 Maiden  Lane,  New  York,  and 
Whitelaw  Bros.,  45  John  street,  New  York. 


Patriotic  Jewelry 

Henry  Lederer  & Bro.,  Inc.,  150  Chestnut  street, 
ProvidenceT  R.  I.,  is  offering  a large  ^variety  of 
pendants,  pins,  pocket  knives,  etc.,  engraved  with 
flags,  emblems  and  other  patriotic  designs.  Walter 
R.  Bursch,  41  Maiden  Lane,  New  York,  manu- 
factures rings  made  of  metal  used  for  shells.  The 
rings  are  polished  to  resemble  silver  and  bear 
military  insignia  of  different  army  and  navy 
branches.  I.  Scheuer,  51  Maiden  Lane,  New  York, 
offers  a liberty  locket  button  which  contains 
spaces  for  two  portraits  and  can  be  used  as  a 
soldier’s  coat  button.  Silverman  Bro.s.,  226  Public 
street,  Providence,  R.  I.,  produces  a line  of  ser- 
vice pins  which  show  that  the  wearer  has  a rela- 
tive in  the  army  or  navy. 


Service  Photo  Frames 
Service  photo  frames,  designed  to  hold  the  pic- 
ture of  a soldier  or  sailor  and  generally  bearing 
a service  flag  design,  crossed  rifles  or  the  like, 
come  in  either  leather  or  metal.  The  Walter 
Scott  Company,  14  Conduit  street,  Providence, 
R.  I.,  makes  metal  frames  finished  in  either  gold 
or  silver  plate.  The  Charles  K.  Cook  Company, 
Inc.,  Camden,  N.  J.,  offers  frames  made  of  red 
roan  leather,  stamped  in  gold  leaf  with  eagle  at 
top  and  service  insignia  at  the  bottom.  The  pic- 
ture mat  bears  a blue  service  star  and  is  covered 
with  glass. 


Military  Pillow  Tops  and  Pennants 
The  market  offers  wide  choice  in  military  pillow 
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tops,  pennants,  etc.,  in  felt,  silk  or  leather,  and 
either  stamped  or  embroidered.  They  are  deco- 
rated with  scenes  in  camp  or  at  the  front,  flags, 
emblems  or  battleships.  Some  of  the  manufac- 
turers are : Boulevard  Lace  & Embroidery  Com- 

pany, 4933  Hudson  Boulevard,  West  New  York, 
N.  J. ; La  Crosse  Pennant  Company,  West  La 
Crosse,  Wis. ; Banita  Leather  Novelty  Company, 
30  Prince  street,  New  York;  Bloom  Bros.  Com- 
pany, Minneapolis,  Minn.,  and  the  Pennant  Nov- 
elty Company,  332  Broadway,  New  York. 

4*  Contribute  to  the  Red  Cross  + 

dWvsA&k. 

Economy  Bread 
Mixer  and  Raiser 


A LIVE  “ADVANCE  PREMIUM” 

A strong,  durable  mixer.  Capacity,  two  to 
six  loaves.  Cover  protects  contents.  Pro- 
duces clean,  good  bread.  Saves  time  and 
labor. 

When  making  bread  the  flour,  water, 
milk,  and  other  ingredients  are  placed  in  the 
pail,  and  by  turning  the  handle  from  ten  to 
fifteen  minutes  the  dough  is  more  thoroughly 
mixed  than  by  any  other  method,  and  is 
ready  to  raise.  No  hand  touches  the  dough. 
The  modern,  clean  and  easy  way  to  make 
bread  is  to  use  The  “Economy”  Bread 
Mixer. 

Each  mixer  packed  in  separate  container 
with  prize  bread  making  recipe  enclosed. 
Write  for  prices  and  circular. 

STEINFELD  BROTHERS 
116  West  32nd  Street  New  YorK 

“Pioneers  In  Premium  Specialties.”  Ask  for 
suggestions  to  meet  your  requirements. 


The  Premium  De  Luxe 

Hundreds  of  the  livest  Coffee  Roasters  and 
Wholesale  Grocers  have 


REVOLUTIONIZED  THEIR  SALES 
by  using  Saxon  Chinaware — “the  premium 
with  no  back-fire.”  We  have  new  and  up-to-date 
plans  consistent  with  all  rulings  and  statutes, 
jx  We  can  help  you — will  you  jk 

v,  d let  us  ? \ 4*  * 

Write  Today. 

/§ax°it\  THE  /Saxonk 

SAXON  CHINA  CO. 

SEBRING,  OHIO 


APANESE 

Chinaware — Dinnerware — Toys 
Dry  Goods — Novelties — Art  Goods 


General  Oriental  Merchandise 
FOR  PREMIUM  PURPOSES 


IMMEDIATE  DELIVERY  OR  IMPORT 


TAKITO,  OGAWA  & CO. 

NEW  YORK  CHICAGO 

101  Fifth  Avenue  325  W.  Madison  Street 

—CATALOG  UPON  REQUEST— 


Good  Merchandising 

Is  selling  QUICK  at  a PROFIT, 
DON’T  ask  price— ORDER. 

Half  Dozen  to  a Gross. 

If  not  SATISFACTORY— return. 


25c  Item 

If  your  Jobber  cannot  furnish — 
order  direct. 

GOOD  for  PREMIUM  or  SPEC- 
IAL Sale. 

Ufye 

BUCKEYE  ALUMINUM  CO. 

Manufacturers  of  “REAL  SOLID” 
Aluminum  Cooking  Utensils. 

WOOSTER,  OHIO 
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Lambert  Peanut  Butter  Equipment 

Lambert  Peanut  Butter  Machinery  excels  because  it  is  scientifically, 
yet  simply  constructed.  Because  it  is  complete  in  every  detail. 
Because  it  is  substantial.  The  Lambert  Machine  Company  is  the 
only  concern  that  manufactures  complete  peanut  butter  plants. 

Lambert  peanut  equipment  consists  of  suitable  peanut  roasting 
apparatus,  peanut  blancher,  picking  and  stoning  machinery,  one  or 
more  peanut  butter  mills,  complete  with  automatic  salter,  auxiliary 
machinery  (elevators,  conveyors,  storage  bins,  feed  hoppers)  and 
approved  power  transmission,  such  as  will  render  the  plant  as  nearly 
automatic  as  possible. 

Plans  designed  according  to  requirements.  Specifications  and 
estimates  furnished. 


fi 
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Peanut  Butter  Mill  No.  8 


Laml>ei±  Machine  (!o.,Mai3]iaU,Mieli. 
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A Pacific  Mail  Steamer  Discharging  Coffee  Into  a New  Concrete-Covered  Pier 


How  a Large  Cargo  of  Coffee  is  Handled  as  it  is  Unloaded  from  the  Ship 

SAN  FRANCISCO’S  MODERN  METHODS  OF  HANDLING  GREEN  COFFEE 


OUR  FASTEST  GROWING  COFFEE  PORT 

1 Due  to  advantageous  shipping  facilities  and  low  water  rates,  San 
Francisco  has  grown  more  rapidly  during  the  past  four  war  years 
than  any  other  coffee  port  in  the  United  States.  Since  1914  it  has 
more  than  doubled  its  coffee  imports,  far  exceeding  New  York  and 
New  Orleans  in  ratio  of  development.  <IThis  article  discusses  the 
factors  responsible  for  San  Francisco’s  fast  growth.  It  also  shows 
that  if  America  can  successfully  combat  the  German  propaganda 
now  rife  in  Central  America,  San  Francisco  can  maintain  her  position 
as  the  world’s  most  important  market  for  Central  American  coffees. 


INURING  the  past 
four  war  years 
San  Francisco  has 
grown  more  rapidly 
than  any  other  coffee 
port  in  the  United 
States,  increasing  its 
imports  from  383,361 
bags  in  1914  to  868,301 
bags  in  1917,  and  an 
estimated  total  of 
about  1,000,000  bags 
in  1918.  In  1914,  New 
Orleans  received 
1,989,642  bags,  as  com- 
pared with  2,075,999 
for  the  fiscal  year 
1916-17.  New  York 
brought  in  5,208,961 
bags  in  1914  and  about 
6,845,000  bags  in  the 
1916-17  fiscal  period. 

The  foregoing  figures 
show  that  by  ratio  of 
increase  San  Fran- 
cisco has  far  out- 
distanced both  New 
York  and  New  Or- 
leans. 

In  recent  years  San  Francisco  has  also  de- 
veloped with  remarkable  rapidity  as  a world 
market  for  Central  American  coffees.  It  handles 
to-day  practically  all  of  these  varieties  imported 
into  the  United  States,  supplying  the  entire  Pa- 
cific Coast  trade  and  a large  part  of  the  Middle 
West  and  Eastern  demand.  As  for  the  future, 
California  importers  predict  that  if  the  war  con- 
tinues a few  years  more  the  United  States  at 
large  may  have  to  look  to  the  city  of  the  Golden 
Gate  for  every  bag  of  coffee  that  can  possibly  be 
brought  in  from  Central  America. 

The  coffee  importers  of  San  Francisco  have 
been  waiting  forty  years  for  the  opportunity  now 


before  them.  They  have 
been  gradually  extend- 
ing their  facilities  for 
handling  coffee,  and 
they  are  fully  prepared 
with  improved  methods 
of  unloading  and  dis- 
tributing from  the 
docks  and  with  ade- 
quate warehouse  equip- 
ment. They  claim  to- 
day that  San  Francisco 
can  handle  coffee  more 
rapidly  from  an  incom- 
ing steamer  than  even 
New  York  or  New  Or- 
leans. They  also  as- 
sert that  because  of  ex- 
ceptionally low  ocean 
and  railroad  tariffs,  as 
well  as  low  insurance 
rates  and  advantageous 
shipping  facilities,  they 
are  able  to  offer  their 
stocks  in  competition 
with  Brazil  coffee,  even 
on  the  Atlantic  sea- 
board. 

Due  to  geographical  location,  San  Francisco  is 
a distributing  market  only  for  Central  American 
milds.  Other  varieties  brought  in  are  principally 
considered  as  fillers  for  that  part  of  the  Pacific 
Coast  consumption  that  is  not  supplied  by  Central 
American  coffees. 

Distinctly  different  from  the  Brazil  business, 
Central  American  coffee  is  brought  to  the  dis- 
tributing market  through  the  efforts  of  financing 
importers,  who,  in  order  to  secure  the  planters’ 
crop,  have  to  extend  credits  in  the  producing 
countries  to  enable  the  planter  to  raise  the  crop. 
It  is,  therefore,  never  a question  of  buying  and 
selling,  pure  and  simple,  but  a matter  of  haz- 
ardous and  intricate  financing  by  the  importers  of 


One  of  the  Modern  Devices  Used  at  San 
Francisco  in  Handling  Green  Coffee 
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San  Francisco  of  the  planters  of  the  Central 
American  countries. 

How  San  Francisco  Imports  Have  Grown 
The  four  Central  American  countries,  Guate- 
mala, Salvador,  Nicaragua  and  Costa  Rica,  are 
producing  an  average  of  1,700,000  bags  of  coffee 
per  annum,  of  which  quantity  prior  to  1915  San 


Francisco 

received  the 

following 

quantities  by 

sea : 

Bags 

Bags 

1900 

175,293 

1908 

171,698 

1901 

249,919 

1909 

254,011 

1902 

219,565 

1910 

259,684 

1903 

251,520 

1911 

294,141 

1904 

237,820 

1912 

279,667 

1905 

274,692 

1913 

399,896 

1906 

256,183 

1914 

383,361 

1907 

294,578 

The  question  immediately  arises,  if  San  Fran- 
cisco, as  the  only  important  distributing  point  of 
Central  American  coffees  for  the  United  States, 
received  an  average  of  from  10  to  15  per  cent  of 
the  -total  crop,  what  became  of  the  balance?  The 
answer  is — Hamburg! 

While  Genoa,  Havre  and  London  secured  good 
quantities  of  certain  grades  of  Central  American 
coffees,  Hamburg  received  the  largest  part.  Prior 
to  1915,  San  Francisco  importers  strained  every 
effort  to  increase  importations  to  San  Francisco, 
but  German  competition  in  Central  America  had 
all  the  best  of  the  fight.  Their  system  of  working 
with  credits  extended  over  three  and  four  years 
could  not  be  met  by  San  Francisco  importers,  and 
left  them  in  a secondary  position.  Then  came  the 
war  and  the  shutting  out  of  Hamburg  as  a re- 
ceiving port.  The  ultimate  results  were  imme- 
diately realized  by  San  Francisco,  and  the  oppor- 
tunity that  this  market  had  been  looking  for  for 
forty  years  came  over  night.  Immediate  and  sys- 
tematic work  secured  for  San  Francisco  the  lead- 
ing business.  The  resulting  imports  are  expressed 
in  the  following  figures : 

Bags  Bags 

1915  397,852  1917  868,301 

1916  615,276  1918  (estimated)  ...  .1,000,000 

German  Propaganda  in  Central  America 

German  interests  in  Central  America  are  at 
present  impotent.  They  are  naturally  looking  jeal- 
ously at  the  results  obtained  by  San  Francisco 
merchants.  They  are  concerned  particularly  that 
the  American  importers  have  not  overlooked  prob- 
able competition  after  the  war,  and  have  en- 
trenched accordingly  in  Central  America.  The 
San  Francisco  coffee  men  have  extended  their 
credits  to  meet  the  ideas  of  the  planters,  and  ob- 
served other  points  essential  to  a continuance  of 
friendly  relations  with  the  natives. 

These  activities  have  worried  the  German  in- 


terests to  an  extent  that  has  led  to  propaganda  on 
their  part,  which  is  even  now  being  felt  keenly 
in  San  Francisco.  The  propaganda  tries  to  instill 
into  the  planter’s  mind  dissatisfaction  with  his 
relationship  with  American  merchants.  The  ef- 
fects at  present  desired  by  the  Germans  are : 

First — Low  prices.  Naturally,  since  1914  prices 
for  Central  American  coffees  in  San  Francisco 
have  been  relatively  low  and  often  below  the  cost 
of  production,  as  the  larger  quantifies  received  in 
San  Francisco  had  to  be  marketed  overland  in 
competition  with  Brazil  coffees.  This,  of  course, 
is  a natural  consequence  in  the  world’s  business  of 
coffee,  but  is  used  by  the  propagandists  to  prove 
that  the  Central  American  planter  is  being  ex- 
ploited. 

Second — Food  Administration  Regulations.  Dis- 
torted explanations  of  the  effect  of  these  regula- 
tions are  a powerful  weapon  for  the  Germans. 
The  already  financially  depressed  planter  is  easily 
impressed  by  their  explanation  of  the  regulations. 

Business  in  Central  America  is  dependent  on 
utter  confidence  and  friendliness  between  the 
planter  and  the  merchant,  and  therefore  the  future 
of  San  Francisco  as  the  leading  market  for  Cen- 
tral American  coffees  is  dependent  on  the  mainte- 
nance of  friendly  relations  with  the  planter.  The 
undermining  of  these  relations  is  the  aim  of  the 
enemy,  and  anything  done  to  strengthen  San 
Francisco  at  the  present  moment  will  bear  fruit 
in  the  future.  It  is  generally  recognized  that  the 
“after-the-war”  struggle  for  supremacy  in  the 
Central  American  trade  will  be  carried  through 
at  San  Francisco. 

San  Francisco’s  Future 

If  the  war  continues  for  some  years  to  come, 
the  United  States  at  large  may  have  to  look  to 
San  Francisco  for  every  bag  of  coffee  that  can 
possibly  be  brought  from  Central  America,  as, 
due  to  the  proximity  of  the  Central  American 
Republics,  coffee  can  be  carried  in  vessels  of  no 
value  for  other  service,  and  corresponding  ton- 
nage can  be  released  on  the  Atlantic.  The  Food 
Administration,  realizing  this  important  feature, 
is  doing  everything  to  encourage  movements  of 
mild  coffees  via  San  Francisco. 

The  bulk  of  the  Central  American  coffee  is  car- 
ried from  the  producing  countries  by  the  Pacific 
Mail  Steamship  Company.  With  its  present  fleet 
the  company  can  handle  about  1,000,000  bags  a 
year.  The  Pacific  Coast  importers  are  most  for- 
tunate in  this  respect,  considering  how  war  con- 
ditions are  hampering  shippers  on  the  Atlantic 
coast.  The  vessels  of  the  Pacific  Mail,  being  of 
small  tonnage  and  rather  old  boats,  have  escaped 
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commandeering  by  the  Government.  Further- 
more, the  Pacific  Mail  Steamship  Company  has 
not  increased  freight  rates  during  the  war.  This 
business  concern  has  been  rather  far-seeing  in 
behalf  of  its  own  interests.  It  realizes  the  im- 
portance of  encouraging  the  coffee  business  on 
the  Pacific  Coast,  and  is  willing  to  co-operate  in 
the  matter  of  freight  tariffs.  With  San  Francisco 
the  established  world  center  for  Central  American 
coffees,  it  naturally  follows  that  the  company’s 
freight  business  will  show  a notable  increase. 

Atlantic  and  Pacific  Freight  Rates 
The  San  Francisco  shippers  are  further  favored 


ern  markets.  They  even  had  a good  market  in 
Russia  before  the  revolution  stopped  it.  Last 
year  a quarter  of  a million  bags  of  coffee  were 
shipped  to  Russia  from  San  Francisco. 

Mexican  and  Hawaiian  Coffees 
Mexican  coffee,  which  was  taking  a strong  hold 
on  the  Pacific  Coast,  is  a small  item  in  the  business 
to-day,  owing  to  the  Mexican  revolution  and  its 
attendant  interference  with  native  industries. 
Many  Mexican  plantations  are  going  to  ruin  for 
the  want  of  care  and  cultivation. 

San  Francisco  is  also  the  chief  American  re- 
ceiving port  for  Hawaiian  and  East  India  coffees. 


Up-to-Date  Cup  Testing  Room  in  San  Francisco’s  Green  Coffee  District 

Scene  in  the  Brokerage  Office  of  C.  E.  Bickford  & Company 


in  the  matter  of  railroad  tariffs  to  the  Middle 
West  and  East.  On  80,000-poufid  cars  the  rate  is 
80  cents  a hundred,  whereas  the  westbound  rate  is 
over  a dollar  a hundred  in  carload  lots.  The 
ocean  tariff  from  Central  American  and  Mexican 
ports  is  75  cents  a hundred,  whereas  the  ocean  rate 
from  Brazil  to  East  Coast  ports  has  been  often 
as  high  as  $3.00  a hundred,  an  increase  from  50 
cents  since  the  war  began.  Insurance  rates  are 
about  the  same  as  before  the  war,  as  against 
higher  rates  on  shipments  from  Brazil  to  New 
York  City  and  New  Orleans.  Thus  with  low 
water,  railroad  and  insurance  rates,  the  San  Fran- 
cisco shippers  can  feel  right  at  home  in  the  East' 


The  East  India  business  is,  however,  negligible. 

The  total  Hawaiian  product  is  only  about  50,000 
bags  a year,  all  of  which  is  packed  in  ioo-pound' 
bags.  Most  of  the  Hawaiian  coffee  that  does  not 
come  to  San  Francisco  goes  to  the  Philippine 
Islands.  The  Government  has  placed  a duty  on 
all  coffee  going  to  the  Philippines  except  Ha- 
waiian, and  for  this  reason  the  Filipino  is  decid- 
edly in  favor  of  Hawaiian  blends — a preference 
which  is  shared  by  many  in  America,  for  Ha- 
waiian coffee  is  a high-grade  product  of  indi- 
vidual merit.  The  comparatively  higher  cost  of 
producing  Hawaiian  coffee  has  prevented  a fully 
natural  growth  of  the  new  Island  industry.  Cen-. 
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tral  American  coffees,  and  even  Brazils,  can  be 
laid  down  in  San  Francisco  much  cheaper  than 
Hawaiian,  a consideration  which  the  higher  selling 
price  of  the  latter  cannot  fully  offset. 

In  their  importance  in  the  trade  with  San  Fran- 
cisco, the  coffee-producing  countries  take  rank  as 
follows:  Guatemala,  Salvador,  Costa  Rica,  Nica- 
ragua, Mexico,  Equador  and  Hawaii.  Previous  to 
the  war  direct  shipments  of  Brazils  were  received 
via  the  Panama  Canal.  It  is  expected  that  this 
business  will  be  resumed  when  the  tonnage  situa- 
tion begins  to  get  back  to  normal.  It  is  also  ex- 
pected that  direct  shipments  from  Colombia  to 
San  Francisco  will  become  very  large. 

Handling  Green  Coffee  at  San  Francisco 

This  Western  coffee  market  differs  from  the 
Eastern  markets,  in  that  the  importers  get  a large 
number  of  shipments  of  consigned  coffees  from 
the  producing  countries.  At  times  it  is  not  known 
that  cargoes  are  coming  up,  and  sometimes  bills 
of  lading  do  not  reach  San  Francisco  as  soon  as 
the  cargo.  Consequently,  the  importer  may  not 
know  he  has  received  coffee  until  the  steamship 
company  sends  his  freight  bill,  or  until  he  sees 
the  steamship  manifest.  Practically  all  the  coffee 
is  either  consigned  or  sold  to  established  coffee 
importing  houses.  Brokers,  of  course,  do  not 
deal  direct  with  the  exporters.  None  of  the  roast- 
ing houses  import  coffees  now,  though  some  have 
tried  the  experiment  and  found  it  unsatisfactory. 
Most  of  the  coffee  is  sampled  and  graded,  the 
roaster  preferring  this  way  of  purchasing,  as  he 
knows  just  what  he  is  getting. 

In  the  last  few  years  a large  part  of  the  coffee 
coming  to  San  Francisco  has  been  purchased  on  a 
“to  arrive”  basis.  This  applies  only,  as  a rule,  to 
standard  grades  and  well-known  marks  which 
have  been  previously  handled.  Coffee  which  has 
not  been  sold  before  it  arrives  is  sampled  on  the 
dock  when  it  is  convenient  to  do  so,  or  put  in  the 
warehouse  and  sampled  there,  after  which  it  is 
graded,  priced  and  offered  for  sale  through  the 
brokers. 

There  are  no  forwarding  agents  proper  in  San 
Francisco.  If  a sale  for  future  delivery  is  made 
a broker  or  jobber  sends  a man  to  the  dock  to 
sample  as  many  bags  of  the  coffee  as  he  can  get 
at,  and  they  attend  to  the  reshipping. 

While  importers  are  still  advised  of  the  day  on 
which  a coffee  cargo  leaves  the  producing  country, 
and  of  the  ship’s  arrival  in  San  Francisco,  in  the 
years  before  the  war  they  were  also  advised  as 
to  the  number  of  bags  on  the  steamer.  Now, 
owing  to  war  regulations,  they  do  not  know  until 
the  steamer  arrives  how  much  coffee  is  aboard. 


How  the  Coffee  is  Sold  and  Distributed 

Most  of  the  Central  American  coffee  comes  in 
150-pound  bags,  but  all  is  sold  on  actual  weight. 
Bags  vary  in  weight  from  135  to  155  pounds,  with 
the  exception  of  Hawaiian  coffee,  which  is  packed 
in  ioo-pound  bags.  In  taring  coffee,  five  sacks  are 
dumped  and  weighed  to  establish  an  average  for 
the  lot.  Each  bag  weighs  from  1 y2  pounds  to  3 
pounds.  Weighing  charges  by  State-appointed 
weighers  are  4 cents  a bag  on  the  dock,  or  2 cents 
a bag  in  the  warehouse.  The  cost  of  repiling  is 
also  4 cents  a sack. 

Coffee  which  is  to  be  reshipped  to  the  East  or 
Middle  West  is  loaded  on  a car,  which  is  switched 
on  a spur  track  on  the  dock,  and  each  bag  is 
sampled  before  loading.  If  no  spur  track  is  laid 
to  the  pier,  the  coffee  is  hauled  from  the  dock  to 
the  car,  for  which  a cartage  charge  of  6^2  cents  a 
bag  is  made.  The  charge  for  loading  coffee  into 
a car  on  the  dock  from  the  warehouse  or  at  the 
freight  depot  is  2^>  cents  a bag. 


THE  WORLD’S  CACAO  TRADE 


Showing  the  Amounts  Produced  in  the  Leading 
Countries  of  Growth  and  How  the  Crops 
Compare  With  Each  Other 

/^VVER  40  per  cent  of  the  world’s  output  of 
cacao  is  grown  in  the  British  Empire,  ac 
cording  to  a writer  in  Tropical  Agriculturist,  the 
official  organ  of  the  Ceylon  Agricultural  Society. 
The  Gold  Coast  is  the  world’s  largest  producer, 
its  crop  in  1915  being  about  26  per  cent  of  the 
total.  Brazil  ranks  second  with  about  16  per 
cent,,  Ecuador  third  with  about  11  per  cent,  San 
Thome  fourth  with  10  per  cent,  and  Trinidad 
fifth  with  a little  over  8 per  cent. 

The  United  States  is  the  world’s  largest  con- 
sumer of  cacao,  the  United  Kingdom  next,  Ger- 
many third,  Netherlands  fourth,  France  fifth,  and 
Switzerland  sixth. 

Cacaq  in  the  Gold  Coast 
Exports  of  cacao  from  the  Gold  Coast  in  1916 
were  72,062  tons.  Cacao  growing  in  the  Gold  Coast 
is  carried  on  exclusively  by  native  farmers,  to  whom 
advice  and  assistance  are  given  by  officials  of  the 
Department  of  Agriculture.  The  fortunes  of  the 
majority  of  the  inhabitants  of  the  Gold  Coast  are 
bound  up  with  the  prosperity  of  the  cacao  in- 
dustry, and  for  this  reason  the  difficulty  of  induc- 
ing the  native  farmer  to  give  proper  attention  to 
the  cleanliness  and  cultivation  of  his  farm,  the 
prevention  of  plant  disease,  and  the  control  of 
pests,  is  the  cause  <?f  some  anxiety  to  the  Govern- 
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ment  and  its  agricultural  advisers.  Cacao  culti- 
vation is  extending  in  Ashanti,  and  is  a growing 
industry  in  Southern  Nigeria,  whence  the  exports 
in  1915  were  9,100  tons.  Cacao  has  also  been  * 
planted  by  the  natives  in  the  Northern  Sherbro 
district  of  Sierra  Leone,  and  there  are  indications 
of  the  development  of  an  important  industry. 

Cacao  in  West  Africa 

In  Uganda  cacao  cultivation  has  excellent  pros- 
pects ; over  4,000  acres  have  been  planted  and  will 
gradually  come  into  bearing  during  the  next  two 
or  three  years.  A small  consignment  from  the 
Government  plantation,  Kampala,  recently  real- 
ized a very  satisfactory  price. 

A little  cacao  is  grown  in  Mauritius,  and  an 
•increase  would  be  possible.  Prices  realized  on 
European  markets  for  Mauritius  cacao  have  been 
satisfactory,  but  in  view  of  competition  improve- 
ments in  the  methods  of  preparation  are  desirable. 

Cacao  in  the  West  Indies 

Cacao  cultivation  has  extended  of  late  years  in 
Trinidad,  and  offers  a good  prospect  to  the  small 
capitalist  who  desires  to  take  up  planting.  Prices 
for  cacao  fluctuate,  but  there  was  a fair  margin 
of  profit  when  prices  were  far  below  the  present 
high  market  quotations.  The  exports  of  cacao 
from  Trinidad  and  Tobago  in  1915  were  24,145 
tons.  Half  the  cacao  exported  from  Trinidad 
goes  to  the  United  States.  Grenada  is  second  in 
importance  in  the  British  West  Indies  in  cacao 
production,  and  the  island’s  output  in  1915  was 
6,020  tons,  valued  at  £403,394. 

Cacao  is  taking  a leading  place  amongst  the  ex- 
ports from  Jamaica,  and  efforts  are  being  made 
to  encourage  the  industry.  The  area  under  cacao 
is  about  11,500  acres,  and  the  exports  in  1915  were 
3,424  tons.  From  St.  Lucia  the  exports  in  1915-16 
were  924  tons.  The  output  here  shows  a very 
satisfactory  increase,  due  partly  to  extension  of 
the  area  planted  and  partly  to  improved  methods 
of  cultivation.  Remarkable  results  have  followed 
careful  drainage  and  the  application  of  lime. 
There  has  been  a distinct  falling  off  in  the  output 
of  cacao  in  Dominica,  the  exports  in  1915  being 
540  tons,  as  against  594  tons  in  1912.  Planters 
in  possession  of  suitable  lands  in  Dominica  would 
be  well  advised  to  plant  cacao.  Cacao  cultivation 
in  British  Guiana  does  not  make  much  progress. 
In  some  parts  of  the  colony  it  is  a promising  in- 
dustry, but  at  present  sufficient  capital  is  not 
available  for  its  extension.  The  area  planted  is  a 
little  over  2,000  acres  and  most  of  the  produce  is 
consumed  locally. 

The  cacao  plant  flourishes  in  the  warm,  moist 
valleys  of  the  wet  districts  in  the  Fiji  Islands. 


Cacao  plantations  have  been  established  for  some 
years,  excellent  crops  are  obtained,  and  the  prod- 
uct compares  well  with  the  best  Trinidad  cacao. 
It  is  noteworthy  that  the  crop  in  Fiji  is  free  from 
all  serious  insect  or  fungoid  pests.  Exports  in 
1915  were  94  cwt. 


)U!  Buy  War  Savings  Stamps 

URUGUAY’S  TEA  CONSUMPTION 


Some  Facts  About  Imports,  Prices,  the  Most 
Popular  Variety  and  the  Principal 
Sources  of  Supply 

By  Sherwood  H.  Avery 

Montevideo,  Uruguay 

0INCE  the  war  began  the  price  of  tea  in  Mon- 
^ tevideo  has  been  steadily  advancing.  The 
average  grades,  which  formerly  sold  at  65  to  85 
cents  per  pound,  now  sell  for  $2.  The  increase 
in  price  is  due  to  the  freight  situation  and  the 
great  difficulties  in  the  way  of  importing  tea. 
Some  of  the  largest  dealers  of  Montevideo  have 
no  supplies  on  hand. 

The  class  of  tea  most  adaptable  to  this  market 
is  black  Ceylon  of  medium  cut. 

As  will  be  seen  from  the  following  table,  most 
of  the  tea  used  here  is  shipped  from  Great  Britain. 
As  this  trade  with  England  decreases  it  is  cor- 
respondingly increased  with  Argentina  and  the 
United  States.  A new  competitor,  however, 
seems  very  likely  to  appear  in  this  trade,  for  Jap- 
anese boats  recently  coming  to  this  harbor  have 
brought  shipments  of  tea  that  bid  fair  to  become 
an  important  factor  in  the  market. 

The  imports  of  tea  into  Uruguay  during  the 
past  five  years  were  as  follows : 


1913 

1915 

1916 

1917 

Imports  from 

Pounds 

Pounds 

Pounds 

Pounds 

Argentine  

5,984 

6,525 

32,333 

27,887 

United  Kingdom. 

. 378,268 

322,311 

301,800 

169,895 

United  States.... 

. 49,218 

5,122 

1,435 

17,424 

Other  countries.. 

6,274 

4,778 

3,029 

66 

Total  

. 439,744 

338,736 

338,627 

215,272 

Tea  is  classified  under  paragraph  241  of  the 
Uruguayan  customs  tariff  and  is  subject  to  a 
specific  duty  of  25  centesimos  per  kilo  (equal  to 
1 1.7  cents  per  pound).  There  are  further  various 
surtaxes  amounting  to  14  per  cent  assessed  on 
the  official  customs  valuation,  making  the  total 
duty  on  tea  36.2  centesimos  per  kilo  (17  cents  per 
pound).  In  addition  to  import  duty  and  sur- 
taxes, the  tariff  prescribes  certain  other  customs 
charges  which  amount  to  about  1 peso  ($1,034) 
for  a package  of  4 cubic  feet  weighing  100  kilos 
(220  pounds). 
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FOR  BETTER  ARMY  COFFEE 

Some  Interesting  Facts  About  E.  F.  Holbrook, 
the  New  Tea  and  Coffee  Buyer  and 
His  Proposed  Reforms 

HTHE  appointment  of  E.  F.  Holbrook,  of  the 
* Holbrook  Grocery  Company,  Keene,  N.  H., 
as  tea  and  coffee  buyer  for  the  Quartermaster’s 
Department,  succeeding  Capt.  W.  W.  Krag,  was 
received  by  the  tea  and  coffee  interests  with  mixed 
feelings  of  approval  and  apprehension. 

One  of  Mr.  Holbrook’s  first  official  acts  was  to 
notify  the  members  of  the  green  coffee  trade  to 
confer  with  him  at  the  New  York  Coffee  and 
Sugar  Exchange  on  May  14.  In  the  course  of  a 
half  hour’s  address  to  a goodly  number  of  the 
green  coffee  men,  Mr.  Holbrook  announced  that 
he  had  in  mind  certain  very  definite  reforms  'in 
the  buying  of  supplies  and  in  the  making  of 
coffee  in  the  cantonments  and  in  the  'field. 

In  asking  for  bids  for  new  coffee  contracts 
about  to  be  placed,  he  said  that  the  army  pur- 
chases would  not  be  limited  to  Santos  4s,  but  that 
any  sweet  coffee  of  the  specified  standard  would 
be  acceptable ; also,  it  would  not  have  to  grade 
exactly  as  specified. 

Better  Coffee  Making  for  the  Army 

In  addition  to  recommending  a reform  in  the 
making  of  the  coffee  for  the  troops,  Mr.  Holbrook 
said  he  was  in  favor  of  having  the  coffee  roasted 
as  near  the  point  of  consumption  as  practicable, 
either  here  or  overseas.  Taking  a leaf  from  The 
Tea  and  Coffee  Trade  Journal’s  oft  expressed 
attitude  on  this  question,  Mr.  Holbrook  said  ther'e 
was  no  more  reason  why  coffee  should  be  roasted 
here  and  sent  overseas  than  that  bread  should  be 
so  prepared.  In  other  words,  fresh  coffee  was 
as  important  as  fresh  bread.  It  was  Mr.  Hol- 
brook’s opinion  that  if  the  boys  could  get  plenty 
of  breakfast  bacon,  good  bread  and  fresh  coffee, 
they  would  be  sure  to  go  over  the  top  with  lots 
of  American  pep. 

In  referring  to  the  1916  Army  Mess  Manage- 
ment Book,  Mr.  Holbrook  said  that  it  was 
urgently  in  need  of  revision.  The  method  of 
making  coffee  prescribed  in  this  book  has  been 
practically  unchanged  since  the  early  ’6o’s.  He 
thought  that  it  ought  to  be  possible  to  produce  a 
drink  containing  the  maximum  amount  of  coffee 
goodness  and  the  minimum  amount  of  tannin, 
and  he  was  sure  that  such  a beverage  would  add 
greatly  to  the  well-being  and  efficiency  of  the 
American  soldier. 

The  Army  Mess  Manual  directs  that  for  break- 
fast 5 ounces  of  coffee  be  used  to  each  gallon  of 


water,  and  for  dinner  3 ounces  more  per  gallon 
are  to  be  added  to  the  .grounds  left  from  the 
morning  meal.  Mr.  Holbrook  said  that  the 
breakfast  coffee  thus  made  js  too  weak  for  men 
in  service,  while  the  brew  made  for  dinner  ac- 
cording to  regulations  tasted  like  dish  water,  and 
was  likely  to  contain  large  quantities  of  tannin. 
He  argued  that  the  coffee  should  be  made  fresh 
for  every  meal,  and  that  8 ounces  of  coffee  to  each 
gallon  of  water  would  not  be  too  much  for  our 
soldier  boys. 

Mr.  Holbrook  announced  that  he  wished  to 
treat  the  trade  fairly  in  the  matter  of  coffee  pur- 
chases, but  if  the  trade  should  not  come  forward 
with  the  needed  supplies  the  Government  would 
be  forced  to  commandeer.  His  hearers  were 
much  impressed  with  his  forcefulness.  He  did 
not  mince  words.  Incidentally,  he  was  frank  in 
announcing  that  while  he  didn’t  know  all  about 
coffee  he  felt  that  his  grocery  experience  quali- 
fied him  for  the  job.  His  attitude  seemed  to  be 
to  treat  the  matter  of  purchasing  food  supplies 
for  the  army  in  the  same  way  that  he  would 
handle  his  own  grocery  business. 

After  the  meeting  opinion  seemed  to  be  di- 
vided as  to  whether  Mr.  Holbrook  would  be  able 
to  put  into  effect  all  his  announced  reforms  with- 
out causing  considerable  friction,  and  inquiries 
began  to  be  made  as  to  who  he  was  and  his  fitness 
for  the  job. 

Something  About  Mr.  Holbrook 

According  to  the  best  information  obtainable, 
Mr.  Holbrook  is  a wholesale  grocer  of  prominence. 
He  conducts  what  is  claimed  to  be  the  largest 
wholesale  grocery  house  in  New  England,  and  is 
highly  regarded  in  that  section. 

Mr.  Holbrook’s  father  operated  a retail  gro- 
cery in  Keene,  N.  H.  Upon  his  death  some  years 
ago  the  business  was  left  to  E.  H.  Holbrook  and 
his  brother.  They  soon  decided  to  enter  the 
wholesale  end  of  the  business,  with  the  ultimate 
aim  of  making  it  the  largest  concern  of  its  kind 
in  New  England.  According  to  men  who  have  fol- 
lowed their  career,  they  worked  on  the  theory 
that  a wholesale  grocery  could  not  economically 
distribute  beyond  a fifty-mile  radius  from  a given 
point,  and  so  they  started  a chain  of  branch  houses, 
each  taking  care  of  approximately  fifty  miles  of 
territory. 

The  original  Holbrook  retail  store  is  still  doing 
business  at  Keene,  and  the  sons  say  that  the  sign 
will  never  be  taken  down. 

Mr.  Holbrook  is  a “dollar-a-year”  man.  He 
receives  that  amount  and  expenses  while  serving 
in  his  present  capacity  with  the  War  Department. 
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COFFEE  PUBLICITY  FUNDS 

How  the  Joint  Coffee  Trade  Committee  Solicits 
Pledges  for  the  National  Adver- 
tising Campaign 

THE  Joint  Coffee  Trade  Publicity  Committee, 
which  has  charge  of  the  raising  of  the  $i5°r 
000  pledged  by  the  coffee  interests  of  the  United 
States  as  their  contribution  to  the  Pro-Coffee 
National  Advertising  Campaign,  has  secured 
several  pledges.  Members  of  the  green  coffee 
trade  have  been  solicited  by  circular  letter,  in 
which  the  committee  tells  of  the  selection  of 
N.  W.  Ayer  & Son  as  advertising  counsel,  the 
formation  of  the  Sociedade  Promotora  da  Defesa 
do  Cafe  in  Brazil,  and  the  taxation  method  by 
which  it  expects  to  raise  $1,000,000  for  a four- 
year  advertising  campaign. 

After  stating  that  the  Sociedade  is  at  present 
receiving  about  $20,000  monthly  by  the  Sao  Paulo 
tax,  the  letter  continues  as  follows : 

“Mr.  Theodor  Langgaard  de  Menezes,  as  the 
duly  authorized  representative  of  the  Sociedade 
Promotora  da  Defesa  do  Cafe,  has  come  to  New 
York,  and  a formal  and  definite  contract  has  been 
signed  between  the  Sociedade  and  the  Joint  Coffee 
Trade  Publicity  Committee  for  carrying  on  the 
campaign  as  outlined.  Sao  Paulo’s  part  is  to 
furnish  us  with  $1,000,000  for  the  purchase  of 
advertising  space  for  a four-year  campaign.  Our 
part  is  to  run  the  campaign,  pay  for  the  inci- 
dentals, printed  matter  and  other  things  necessary 
to  make  it  a success.  This  arrangement  greatly 
simplifies  our  understanding  with  Sao  Paulo,  and 
their  handsome  response  is  proof  that  it  appeals 
to  them. 

“We  need  $150,000  for  this  work.  The  Na- 
tional Association  of  Coffee  Roasters  has  agreed 
to  raise  $100,000,  and  the  green  coffee  interests 
are  asked  for  $50,000. 

“It  is  needless  to  say  that  in  order  to  secure  the 
support  of  the  grower  we  have  had  to  assure  him 
of  the  thorough  co-operation  of  the  entire  coffee 
fraternity  in  the  United  States,  not  only  as  to 
their  financial  support,  but  more  particularly  as  to 
their  practical  co-operation  to  turn  the  consumer 
demand  which  advertising  is  expected  to  create 
into  a larger  coffee  business. 

“The  success  of  our  activity  will  depend  on  the 
amount  of  American  funds  at  our  disposal,  which 
we  expect  will  grow  as  the  force  and  effect  of 
our  campaign  become  apparent,  not  only  to  pro- 
ducing countries  but  to  various  factors  in  this 
country  as  well. 

“It  is  not  our  idea  to  ask  from  you  any  definite 
amount,  but  we  hope  you  will  be  as  liberal  as  you 
possibly  can,  knowing  that  every  dollar  will  be 
used  wisely  to  make  a broader  coffee  market.” 

At  the  end  of  the  letter  appear  the  names  of 
several  green  coffee  firms  and  the  amounts  they 
have  subscribed.  Among  them  are  J.  Aron  & Co., 
Inc.,  $1,000;  Hard  & Rand,  $1,000;  Leon  Israel 


& Bros.,  $1,000;  Williams,  Russell  & Co.,  $500; 
Steinwender,  Stoffregcn  & Co.,  $500;  A.  C.  Israel, 
$500,  and  William  Bayne  & Co.,  $500.  The  letter 
is  signed  by  C.  H.  Stoffregen  and  William  Bayne, 
Jr.,  both  of  New  York,  who  represent  the  green 
coffee  interests  on  the  Joint  Coffee  Trade  Com- 
mittee. The  other  members  of  the  committee  are 
Ross  W.  Weir,  New  York,  chairman;  F.  J.  Ach, 
Dayton,  Ohio,  and  George  S.  Wright,  Boston. 

^ Buy  War  Savings  Stamps  ^ 

YERBA  MATS  UNDER  TEA  LAW? 
[from  a staff  correspondent] 
Washington,  D.  C.,  May  24,  1918. — The  ques- 
tion of  bringing  yerba  mate  under  the  regulations 
of  the  Tea  Act  is  again  being  considered.  It  will 
be  recalled  that  several  years  ago  yerba  mate 
importers  claimed  that  it  should  be  admitted  duty 
free  as  tea  and  inspected  under  the  Tea  Law. 
After  a careful  investigation  by  officials  of  the 
Treasury  Department,  it  was  decided  that  the 
Department  would  have  no  more  right  to  fix  a 
standard  for  yerba  mate  than  for  sage  tea,  or 
any  other  of  the  numerous  teas  on  the  market. 

^ Buy  War  Savings  Stamps  ^ 

SPICE  IMPORTS  MAY  BE  RESTRICTED 
[from  a staff  correspondent] 
Washington,  D.  C.,  June  3,  1918. — There  is  a 
rumor  current  here  that  the  Government  may  re- 
strict the  imports  of  spices.  It  is  understood  that 
authorities  have  interviewed  several  members  of 
the  spice  trade  in  reference  to  the  possibility  of 
the  Government  needs  for  spices,  and  it  is  said 
that  a large  meeting  will  be  held  later. 

^ Buy  War  Savings  Stamps  ^ 

COFFEE  CULTURE  IN  PENNSYLVANIA 
Advices  from  West  Chester,  Pa.,  are  that  two 
amateur  gardeners  of  that  city  have  planted  coffee 
seed  as  an  experiment.  They  fondly  expect  to  be 
able  to  acclimate  the  trees  to  Pennsylvania,  and 
are  confident  that  with  ordinary  care  they  will 
mature  well. 

|g§  Buy  War  Savings  Stamps  ^ 


KURSING  THE  KAISER 
Hating  and  cursing  exhaust  you  and  don’t  hurt 
Germany.  The  way  to  make  William  the  Con- 
Cur  worry  is  to  do  something. 

The  next  time  you  get  “worked  up”  about  the 
War,  dig  down  into  your  pocket  and  buy  a War 
Stamp.  If  you  are  madder  than  usual,  buy  two. 
If  you  are  actually  wild,  buy  three  or  four,  or 
forty. — Ginger. 
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SUGGESTS  NEW  COFFEE  RULES 


Chairman  Hartranft  Tells  About  Difficulties  of 
War-Time  Coffee  Trading  and  Sub- 
mits Changes  in  Regulations 

IN  answer  to  the  United  States  Food  Adminis- 
tration’s oft-repeated  request  for  “specific  sug- 
gested rules”  to  take  the  place  of  those  complained 
of  by  some  members  of  the  green  coffee  trade,  as 
outlined  in  the  correspondence  between  W.  F. 
Hartranft,  of  Hard  & Rand,  New  York,  and 
Theodore  Whitmarsh,  of  the  Food  Administra- 
tion, Mr.  Hartranft  has  submitted  his  ideas  in  a 
printed  memorandum  under  the  title  of  “Tenta- 
tive Suggestions  Respecting  Special  Rules  and 
Regulations  Relative  to  Green  Coffee,  Promul- 
gated by  the  United  States  Food  Administration, 
March  9,  1918.”  The  tentative  suggestions  are 
prefaced  by  a review  of  trade  conditions  at  the 
time  the  Food  Administration’s  rules  were  pro- 
mulgated, a statement  of  how  the  protest  was 
prepared  and  accepted  by  a trade  meeting  at  the 
New  York  Coffee  Exchange,  and  a discussion  of 
the  conditions  in  the  coffee  trade  that  have  a 
bearing  on  the  protest. 

When  asking  for  specific  suggestions,  Mr.  Whit- 
marsh  stated  that  they  should  have  the  approval 
of  a majority  of  those  who  signed  the  original 
petition.  In  a letter  dated  May  22,  addressed  for 
the  attention  of  Mr.  Whitmarsh,  and  sent  in  com- 
pany with  the  printed  memorandum,  Mr.  Hart- 
ranft writes  that  “I  have  not  taken  the  additional 
time  requisite  to  obtain  confirmatory  signatures 
to  this  memorandum  of  mine,  but  if,  on  reflection, 
you  decide  upon  the  desirability  of  that,  I will 
gladly  circulate  it  for  that  purpose.”  Since  writing 
the  foregoing,  Mr.  Hartranft  has  stated  that  in 
his  memorandum  he  “tried  conscientiously  to  state 
the  facts  clearly.  This  report  was  printed  in 
order  to  acquaint  the  trade  specifically  with  the 
argument  presented  by  me  in  support  of  the  pe- 
tition, and  circulated,  as  requested  by  the  Admin- 
istration.” 

The  memorandum  throws  interesting  light  on 
war-time  coffee  trade  conditions,  and  is  printed 
in  full  herewith : 

MEMORANDUM 

Assuring  you  of  the  green  coffee  trade’s  high 
regard  for  the  work  of  the  Food  Administration, 
and  again  emphasizing  the  fact  that  there  has 
been  no  disposition  on  the  part  of  that  trade, 
either  in  connection  with  the  petition  submitted 
by  me  in  its  behalf,  or  in  relative  correspondence, 
to  in  any  way  criticise  the  work  of  the  Adminis- 
tration, or  to  find  fault  with  anyone  connected 
with  it,  I now  beg  leave  to  submit  the  following 
for  your  consideration : 


How  the  Regulations  Came  About 

I was  ^absent  from  business  during  December 
and  January,  consequently  my  statement  under 
this  heading  is  rather  more  from  hearsay  than 
actual  knowledge.  I understand  that  a certain 
“ wire  house”  during  January  undertook  to  exploit 
coffee,  with  a broad  distribution  of  a convincing 
form  of  circular,  setting  forth  great  possibilities 
of  profit  on  the  basis  of  prices  ruling  at  that  time 
—lower  than  before  the  war— a point  of  pertinence 
being  made  that  coffee  was  the  only  food  article, 
notwithstanding  the  increased  cost  of  doing  busi- 
ness, and  the  handling  of  it,  that  was  then  in  such 
an  inviting  position.  The  immediate  result  was  a 
considerable  volume  of  speculative  business  on 
the  Coffee  Exchange,  that  caused  an  advance  in 
options.  This  came  to  the  attention  of  the  food 
authorities,  who  began  an  investigation,  the  out- 
come of  which  was  the  appointment  by  the  Board 
of  Managers  of  the  Exchange  of  a committee  to 
confer  with  the  Food  Administrator ; and  the  final 
outcome,  as  an  alternative  to  closing  the  Ex- 
change, was  the  fixing  of  a maximum  price  for 
the  option  and  the  issuance  of  licenses,  incidental 
to  which  certain  rules  and  regulations  were  es- 
tablished relative  to  the  conduct  of  the  green 
coffee  trade.  These  rules  and  regulations  were, 
however,  framed  on  the  strength  of  the  confer- 
ence with  the  Exchange  committee,  without  con- 
sultation with  the  green  coffee  trade  in  general ; 
and  when  they  became  known  they  created  a great 
feeling  of  uncertainty  and  consequent  dissatisfac- 
tion, because  they  were  evidently  not  applicable 
to  the  business  in  actual  coffee  without  risk  of 
serious  injury  to  it. 

Notwithstanding  the  general  wish  of  the  green 
coffee  trade  to  avoid  anything  suggestive  of  in- 
terference with  the  Government’s  efforts  to  win 
the  war,  and  the  desire  of  that  trade  to  co-operate 
to  the  fullest  reasonable  extent  to  that  end,  the 
situation  presented  was  fraught  with  so  many  dire 
possibilities  that  a public  meeting  was  called,  and 
after  due  discussion  a petition  was  drawn  up, 
signed  without  dissent ; and  I,  as  the  chosen  chair- 
man of  the  committee  formed  for  that  purpose, 
was  authorized  to  forward  same  to  you. 

The  Petition 

First. — The  petition  heartily  endorsed  the  fixing 
of  a maximum  price  for  Exchange  operations  and 
the  issuance  of  licenses,  the  belief  being  general 
that  those  methods  of  control  would  prove  com- 
pletely effective  in  eliminating  speculation,  so 
leaving  the  price  of  green  coffee  to  adjust  itself 
according  to  normal  conditions. 

Second. — It  asserted  that  the  supply  of  coffee 
was  abundant,  which  no  one  questions.  Also  that 
the  price  was  low,  which  statistics  confirm.  For 
example:  Before  the  war,  that  is,  July  1912,  Spot 
Rio  7s  were  quoted  at  14^4  cents,  whereas  at  the 
present  time  they  are  quoted  at  8^4  cents.  Indeed, 
considering  conditions  as  they  exist,  the  former 
price  would  hardly  be  normal  to-day  compared 
with  ruling  values,  of  other  commodities. 

Third. — It  declared  that  there  was  no  profiteer- 
ing in  green  coffee.  It  can  be  shown  that  normal 
profits  are  less  than  in  other  lines.  There  are 
houses  in  the  business  whose  books  will  show  that 
their  profits  for  a space  of  ten  years  have  not 
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averaged  over  \/2  per  cent,  and  it  is  believed  that 
even  this  percentage  would  not  be  sustained  by  a 
general  canvass  of  the  importing  and  jobbing 
trade.  Certainly,  no  fortunes  have  been  earned 
by  green  coffee  merchants  through  their  dealings 
in  this  country.  On  the  contrary,  many  of  those 
engaged  in  it  have  lost  their  all. 

Fourth, — ' The  petition  was  unanimously  adopted 
and  generally  and  voluntarily  signed.  There  were 
some  houses  who  did  not  sign,  possibly,  because: 

(a)  They  did  not  wish  to  go  on  record,  fearing 
their  action  might  be  construed  as  antagonistic  to 
the  Government. 

(b)  They  were  commission  merchants  or  re- 
ceivers of  consignments,  and  their  business  was 
not  materially  affected;  for,  in  the  case  of  con- 
signments, there  being  no  purchase  price,  the  cost 
would  not  be  established  and  the  goods  could 
always  be  sold  at  the  market. 

The  commission  merchant  making  advances 
probably  earns  1 per  cent  interest  per  month,  on 
same  as  well  as  a renewal  commission  every  three 
or  six  months,  to  say  nothing  of  perquisites  on 
charges ; also  a selling  commission  for  disposing 
of  the  goods.  Naturally,  the  profits  of  one  so 
engaged  are  not  affected  by  the  rules  and  regula- 
tions except  as  his  business  is  curtailed,  which 
would  hardly  be  the  case,  since  the  rules  dis- 
criminate against  the  importer  or  jobber  who  buys 
for  his  own  account.  Hence,  the  favoring  of  com- 
mission and  consignment  business  would  naturally 
stimulate  rather  than  decrease  it. 

Fixed  Profits 

The  method  of  merchandising  green  coffee  by 
the  importer  and  jobber  will  not  permit  selling  it 
at  a fixed  profit. 

First, — Because  coffeeMs  not  like  sugar,  flour, 
milk,  canned  goods,  etc. ; it  is  all  these  articles 
combined.  It  is  more  than  1,000  articles  in  one. 

Second. — Because  ten  lots  of  coffee,  each  of 
same  grade,  may  each  have  a different  selling 
value. 

(a)  On  account  of  the  different  roasts;  that  is, 
dull,  bright,  dark,  light,  rough,  smooth,  stylish, 
open  center,  closed  center,  number  of  “quakers,” 
etc. 

(b)  Because  of  different  cup  merits — without 
character,  mild,  sweet,  harsh,  acidy,  flat,  groundy, 
musty,  Rio  flavor,  etc. 

(c)  Because  of  size  of  bean — large,  extra  large, 
bold,  medium,  fair,  small,  broken,  bourbon,  etc. 

(d)  Because  of  color,  style  and  age — dark, 
green,  medium,  light,  yellow,  faded,  stylish,  bright, 
dull,  clear,  flinty,  old  or  new  crop,  etc. 

(e)  Because  of  character  of  imperfections — 
‘‘bullheads,”  “ears,”  “leather,”  parchment,  black 
beans,  broken,  etc. 

You  can  readily  see  from  the  above  that  when 
valuing,  say,  1,400  bags  of  coffee,  grading  from 
Standard  2 to  8 (equaling  No.  5),  that  cost  10% 
cents  in  store,  how  impossible  it  is  to  figure  the 
actual  cost  of  each  chop  for  the  premiums  and 
discounts,  for  the  different  characters  of  coffee 
are  not  fixed.  They  fluctuate  and  depend  upon 
the  supply  and  demand.  If  a merchant  were  to 
follow  a fixed  profit  over  a fixed  cost,  the  same 
quality  of  coffee  would  have  to  appear  on  his  price 
list  at  different  prices,  and  no  uniform  selling 


basis  could  be  followed.  The  custom  with  large 
importing  and  jobbing  houses  has  always  been  to 
make  up  their  price  lists  of  green  coffee  on  a uni- 
form basis  of  selling  values,  with  most  houses 
regardless  of  cost ; the  largest  dealers  always  sell- 
ing at  the  market  as  they  find  it.  Thus,  it  can  be 
seen  that  a uniform  basis  for  price  lists  is  imprac- 
ticable, not  only  because  of  different  first  costs, 
but  owing  to  the  difference  in  intermediate 
charges,  due  to — 

(a)  Difference  in  freight  rates.  An  importer 
may  purchase  5,000  bags  of  Santos  4s  F.  O.  B. 
Brazil — 

Per  Bag 

1,000  bags  shipped  at  freight $1.70 

1,000  “ “ “ 2.00 

1,000  “ “ “ 2.50 

1,000  “ “ “ 3-°° 

1,000  “ “ “ 3-50 

If  the  coffee  should  chance  to  be  bought  in 
Central  America  for  shipment  to  New  York  via 
San  Francisco,  not  only  the  steamer  freight  might 
change,  but  also  the  railroad  freight. 

Many  importers  have  ordered  shipments  from 
Central  America  via  San  Francisco,  with  the  ex- 
pectation of  the  coffees  coming  through  at  the 
50-cent  rate,  whereas  when  they  arrived  the  im- 
porters were  obliged  to  pay,  from  San  Francisco 
to  New  York,  80  cents  per  100  pounds,  owing  to 
an  embargo  placed  by  the  Government  on  the 
Southern  Pacific  line  at  Galveston,  which  was  the 
only  transportation  company  handling  the  goods 
at  50-cent  rate. 

(b)  Because  of  fluctuations  in  insurance  and 
war  risk.  The  latter  when  raiders  were  in  the 
Atlantic  fluctuated  between  Brazil  and  New  York 
as  much  as  5 per  cent;  and  as  no  engagement  for 
insurance  can  be  made  until  the  vessel’s  name  is 
given,  the  shipper  cannot,  with  any  degree  of 
safety,  sell  C.  I.  F.,  or  ex  ship  for  shipment  from 
the  source  with  any  certainty  of  realizing  a fixed 
profit. 

(c)  Because  of  damage  to  coffee  in  transit, 
which  cannot  be  ascertained  until  the  coffee  is 
stored  in  warehouse  at  destination,  cleaned  and 
made  merchantable  for  delivery. 

(d)  Because  of  coffee  not  coming  up  to  grade 
description  given  in  the  contract.  For  example : 
If  a merchant  sells  1,000  bags  of  Santos  4s  on  de- 
scription given  by  the  shipper,  and  the  coffee  on 
arrival  at  New  York  should  be  graded  as  4-25, 
the  shipper  would  be  obliged,  under  a guaranteed 
contract,  to  pay  the  purchaser  25  points,  or  R* 
cent  per  pound,  which  would  consume  his  entire 
2R>  per  cent  commission. 

(e)  Because  of  difference  in  weight  outturn. 
If  the  shipper  sold  coffee  ex  ship,  or  in  store  New 
York,  and  he  calculated  on  a loss  in  weight  of  il/2 
per  cent,  and  instead  the  loss  was  2 or  3 per  cent, 
or  even  4 per  cent,  as  sometimes  is  the  case,  the 
commission  might  also  be  consumed. 

It  is  not  likely  that  all  of  the  above  would  occur 
on  any  single  shipment,  but  any  of  them  might 
have  to  be  reckoned  with  at  any  time,  and  no 
merchant  is  safe  in  assuming  the  risks  in  selling 
unless  those  risks  are  taken  into  consideration 
when  fixing  a selling  price. 

With  fixed  profits,  how  can  a merchant  sell  in 
competition  with  another  who  has  cheaper  coffee, 
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which  he  is  is  obliged  to  sell  at  5 per  cent  profit, 
or  with  a merchant  who  has  cheapened  his  coffee 
by  an  Exchange  operation,  and  is  obliged  to  sell 
it  at  a fixed  profit?  It  forces  the  owner  having 
the  higher-cost  coffee  either  to  sell  at  a loss  or  to 
hoard  his  stock — which  is  objected  to — until  all 
the  cheap  coffee  is  sold. 

With  fixed  profits,  experience  and  expert 
knowledge  count  for  nothing.  Experts  who  have 
been  in  the  business  from  ten  to  fifty  years  dis- 
cover their  vocation  to  be  of  no  value,  as  com- 
pared with  the  inexperienced.  Why  a fixed  profit 
of  2l/2  and  5 per  cent  on  green  coffee,  when  there 
is  no  profit  fixed  for  other  branches  of  the  busi- 
ness, where  the  chances  for  profit  are  unlimited? 
For  example:  The  first  hands  invoice  quotation 

for  Spot  Rio  7s  is  at  present  8*/\  cents ; for  San- 
tos 4s,  11  cents.  This  means  that  any  buyer 
having  a license  can  purchase  coffee  in  invoice  lots 
on  the  above  basis.  When  the  buyer  is  no  longer 
able  to  purchase  at  the  quotations  they  are  ad- 
vanced to  the  price  at  which  the  holder  is  willing 
to  sell.  These  quotations  are  published  daily  by 
the  press,  and  can  always  be  obtained  from  the 
officials  at  the  Coffee  Exchange.  Every  buyer  of 
green  coffee  throughout  the  country  aims  to  pur- 
chase on  the  basis  of  quotations.  Orders  from 
interior  buyers  are  sent  to  New  York  brokers  to 
purchase  their  supplies  accordingly. 

Calculating  the  loss  in  weight  of  16  per  cent, 
and  the  cost  of  roasting  at  J4  cent  per  pound — 
Rio  7s  at  8J4  cents  equal  11.02  roasted. 
Santos  4s  at  11  cents  equal  13.70  roasted. 
Bogotas  at  15  cents  equal  18.45  roasted. 
Javas  at  25  cents  equal  30.35  roasted. 

One  pound  of  roasted  coffee  is  said  to  make 
thirty-five  to  forty  cups  of  coffee.  Allowing  for 
wastage  and  taking,  say,  thirty  cups  to  a pound, 
the  customer  in  a restaurant  pays  as  follows : 

Per  Pound 


30  cups  at  5 cents  equal $1.50 

30  cups  at  10  cents  equal 3.00 

30  cups  at  15  cents  equal 4.50 

30  cups  at  20  cents  equal 6.00 


The  latter  price  is  now  being  charged  in  many 
of  the  leading  restaurants. 

Where  is  there  an  investment  that  costs  the 
manufacturer  the  price  stated  that  yields  the  re- 
turns above  mentioned? 

Kindly  take  note,  that  if  the  price  of  green 
coffee  was  to  advance  to  20  or  30  cents  per  pound, 
there  would  be  no  justification  for  advancing  the 
price  the  consumer  has  to  pay  when  purchasing 
his  cup  of  coffee  in  a restaurant.  Also,  that  the 
green  coffee  jobber  does  not  share  in  any  of  the 
profit,  for  the  2^  or  5 per  cent  profit  makes  no 
allowance  for  his  overhead  expenses,  which  ex- 
ceed the  profit  allowed. 

Overhead  Expenses 

It  can  be  substantiated  that  the  average  over- 
head expenses  of  the  green  coffee  importer  and 
jobber  are  at  least  2%.  per  cent  on  sales,  excluding 
interest  on  capital,  taxes  and  partners’  salaries, 
and  that  those  expenses  are  at  least  5 per  cent  on 
sales  that  include  interest  but  not  taxes  or  part- 
ners’ salaries. 

If  there  is  any  question  in  the  minds  of  the  food 


authorities  as  to  the  above,  they  should  ask  the 
green  coffee  trade  what  their  overhead  expenses 
are ; also  their  annual  percentage  of  profits  on 
actual  legitimate  sales,  independent  of  profit  on 
hedges  or  salaries  of  members  of  the  firm. 

According  to  accurate  information  that  has  been 
obtained,  it  is  said  that  the  business  of  some  con- 
cerns for  the  past  ten  years  will  not  show  1 x/z 
per  cent  profit  on  actual  sales.  Unless  overhead 
charges  are  allowed  to  be  considered  in  establish- 
ing the  cost,  it  is  impossible  to  do  business  on  a 
2l/2  or  5 per  cent  average  profit  on  sales  without 
loss,  because  the  expense  is  greater  than  the  profit 
allowed,  and  there  is  no  provision  for  extra- 
ordinary losses  such  as : 

(a)  Fluctuation  in  the  market.  During  the  cof- 
fee year  1912-1913,  according  to  the  New  York 
Coffee  Exchange  circular,  the  price  of  Rio  7s 
ranged  from  13%  to  14%  cents.  Since  then  the 
market  has  declined  so  that  the  price  to-day  for 
the  same  coffee  is  8^/4  cents.  No  merchant,  unless 
he  was  protected  on  the  Exchange,  could  stand  a 
loss  of  this  kind  on  stock  on  hand  if  there  was  no 
chance  to  recover  it  on  an  advancing  market, 
which  would  not  be  the  case  where  fixed  profits 
are  allowed. 

(b)  Because  of  losses  by  bad  debts,  which  are 
unavoidable.  (A  large  jobbing  house  that  en- 
deavors to  do  its  business  upon  the  safest  possible 
basis,  paying  cash  on  delivery  for  everything  it 
buys,  recently  lost  $15,000,  because  the  foreign 
shipper  drew  against  documents  which  turned  out 
to  be  a forgery.  In  order  to  repair  this  loss  the 
merchant  will  have  to  sell  40,000  bags  of  coffee  at 
2R2  per  cent  commission.) 

(c)  Importers  and  jobbers  on  a declining  mar- 
ket sometimes  sustain  losses  through  cancellation 
by  buyers  of  their  orders'.  Often  crops  of  coffee 
are  sold  for  shipment  from  the  source  during  the 
crop  year,  buyer  taking  delivery  on  arrival  here, 
which  in  some  cases  is  from  one  month  to  one 
year  or  more  after  the  date  of  sale;  the  latter 
being  the  case  on  sales  of  crops  purchased  in  the 
Dutch  East  Indies.  Sometimes  a buyer  fails  be: 
fore  the  coffee  arrives.  Should  the  coffee  on  its 
arrival  be  worth  more  than  the  buyer  paid  for  it, 

• the  assignee  would  probably  claim  delivery,  be- 
cause of  the  profit  from  the  transaction.  Should, 
however,  the  market  have  declined  in  the  mean- 
time, he  would  probably  refuse  delivery,  and  the 
loss  would  be  for  account  of  the  seller.  Some  of 
the  largest  losses  made  in  the  coffee  business  have 
been  the  result  of  such  transactions. 

(d)  Losses  because  of  advance  in  freights. 
Before  the  war  steamer  freights  were: 

Brazil  to  the  States,  $0.35  versus  United  States 
Government  charter  rate  of  $1.70,  and  berth  rate, 
which  has  gone  as  high  as  $4.00  per  bag. 

Salvador  to  New  York,  $1.10  versus  $1.65  per 
100  pounds. 

Mexico  to  New  York,  25  cents  versus  97  cents 
per  100  pounds. 

Venezuela  to  New  York,  20  cents  versus  71 
cents  per  100  pounds. 

Pto.  Barrios,  Guatemala  to  New  York,  40  cents 
versus  98  cents  per  100  pounds. 

Railroad  freights  in  the  States  also  have  shown 
a nominal  advance.  More  particularly  has  this 
been  true  of  the  rate  from  San  Francisco  to  New 
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York.  The  Southern  Pacific  rate  from  San  Fran- 
cisco of  50  cents  per  100  pounds  has  been  em- 
bargoed, so  that  shipments  from  there  to  New 
York  cannot  at  present  be  made  at  less  than  80 
cents  per  100  pounds. 

(e)  Because  of  losses  growing  out  of  advance 
in  charges  attending  the  importation  and  handling 
of  coffee,  particularly  those  arising  from  goods 
being  detained  in  the  primary  markets  on  account 
of  lack  of  shipping  facilities,  involving  loss  of 
interest  on  the  investment,  loss  in  weight,  extra 
insurance  and  storage  charges.  Many  merchants 
are  still  holding  coffees  in  Brazil  that  were  pur- 
chased in  December  and  January;  in  Guatemala, 
that  were  purchased  in  November  and  December ; 
in  Salvador  and  the  West  Coast  of  Mexico,  that 
were  purchased  in  November,  December  and 
January — all  because  shipping  opportunities  can- 
not be  obtained. 

(f)  Because  of  losses  accruing  to  houses  that 
are  established  in  foreign  countries  where  condi- 
tions have  arisen  beyond  their  control,  such  as  to 
those  established  in  Mexico,  where  political  con- 
ditions have  been  so  upset  that  business  at  times 
has  been  impracticable,  and  when  accomplished 
could  only  be  carried  on  under  the  utmost  diffi- 

I culties ; and  sometimes  attended  with  losses,  such 
! as  the  commandeering  of  a merchant's  stock  by 
the  Government,  thefts  on  the  railway  while  cof- 
fees are  in  transit;  depreciation  and  changes  in 
the  currency  of  the  countries,  such  as  has  been 
the  case  in  Mexico;  and  because  of  the  earth- 
quake in  Guatemala,  which  completely  destroyed 
the  offices,  furniture  and  household  goods  of 
I coffee  importers  established  there,  occasioning 
I considerable  loss,  for  which  there  is  no  recovery. 

(g)  The  loss  to  merchants  established  in  pro- 
ducing countries  where  the  cessation  of  ship- 
ments has  made  business  absolutely  impracticable, 
such  as  in  Batavia,  Java,  Aden  and  Arabia,  there 
having  been  no  shipments  of  Mocha  coffee  made 
from  the  latter  port  to  the  United  States  for  prac- 
tically a year.  The  stock  carried  there  at  that 
time  by  some  American  houses  had  to  be  resold 
because  of  inability  to  ship  it. 

Consignments 

Is  it  just  to  limit  importers’  and  jobbers’  profits 
on  importations  and  purchases  when  no  limit  of 
profit  is  fixed  on  consignments?  Possibly  one- 
third  of  the  coffee  recently  imported  to  the  United 
States  under  present  conditions  is  on  consign- 
ment. Such  stocks  are  a menace  to  the  jobbing 
trade,  since  no  jobber  can  tell  when  they  will 
I come  on  the  market.  Besides,  the  jobber  who  is 
legitimately  in  the  business  must  sell  at  a fixed 
profit,  while  the  commission  merchant  who  holds 
: a consignment  can  take  advantage  of  the  market 
as  he  finds  it.  If  there  is  any  discrimination  it 
should  be  in  favor  of  the  American  jobber,  be- 
cause of  risks  assumed  in  buying  in  foreign 
countries. 

J (a)  In  Brazil  many  American  houses  estab- 
lished there  buy  in  the  interior.  They  do  not 
[ know  the  grade  they  will  receive.  There  are  fre- 
: quent  losses  because  of  failure  of  sellers  to  keep 
• their  contracts.  It  is  often  the  case,  when  the 
| seller  finds  later  on  that  he  can  sell  at  a premium 
; over  the  original  sale  price,  he  will  dispose  of  his 


coffee  elsewhere  and  not  keep  good  his  original 
contract.  There  are  losses  because  of  fluctuations 
in  the  exchange.  These  are  frequently  quite  se- 
vere, especially  when  a contract  is  canceled,  or  the 
seller  fails  to  make  good,  and  the  exchange  is 
already  covered. 

In  selling  a specific  grade,  such  as  that  recently 
wanted  by  our  Government,  namely,  20,000  bags 
Santos  4s,  it  is  not  possible  to  enter  the  market 
and  buy  the  grade  and  description  wanted  without 
buying  other  lots  in  conjunction  with  it,  as  the 
buyer  must  purchase  the  assortment  that  the 
planter  or  commissario  offers,  who  will  not  sell 
selections  from  it.  As  a result  it  is  often  neces- 
sary to  buy  many  times  the  quantity  of  coffee  sold 
in  order  to  fill  the  order.  Consequently,  the  ex- 
porter, to  do  the  business  to  advantage,  must  carry 
a liberal,  well-assorted  stock,  so  as  to  enable  him 
to  make  firm  offers,  and  protect  descriptive  sales 
that  he  may  make  against  such  stock,  with  the 
expectation  later  on  of  making  the  selection  sold 
out  of  daily  purchases.  The  business,  to  be 
worked  to  advantage,  requires  the  exporter  to  be 
active  and  continually  in  the  market  as  a buyer. 
In  order  to  fill  an  order  for  20,000  bags  of  well- 
described  4s  it  might  be  necessary  to  buy  as  much 
as  50,000  bags  of  coffee.  This  would  leave  the 
seller  with  a stock  of  30,000  bags,  possibly  the 
grades  not  wanted,  and  if  the  seller  had  not 
storage  room  of  his  own  he  might  have  difficulty 
in  caring  for  the  surplus  coffee,  because  at  present 
there  is  no  opportunity  to  ship,  and  the  storage 
facilities  in  Brazil,  especially  Santos,  are  very 
limited.  Besides,  an  American  house  does  not 
care  to  have  coffee  stored  with  commissarios, 
whose  financial  standing  may  not  be  of  the  best, 
after  it  is  paid  for. 

(b)  In  Central  American  countries  it  is  the 
custom  with  houses  established  there  to  buy  the 
planters’  crops  during  the  months  of  September, 
October,  November,  December;  they  to  deliver  to 
the  purchaser  'as  prepared,  say  from  the  begin- 
ning of  November  up  to  the  end  of  the  following 
August.  The  buyer  takes  the  risk  of  freight,  ad- 
vance in  charges  and  fluctuations  in  exchange. 
These  crops  are  frequently  sold  to  buyers  in  the 
States  soon  after  they  are  purchased  for  ship- 
ment as  rapidly  as  they  are  prepared.  During  the 
past  year  this  business  has  been  a very  unprofit- 
able one  for  the  American  importer  and  jobber, 
for  freights  and  charges  of  all  kinds  have  ad- 
vanced, and  as  this  could  not  be  recovered  from 
the  buyer  the  business  has  consequently  been  done 
at  a loss.  At  present  any  American  house  estab- 
lished in  a foreign  market  that  is  also  in  the 
roasting  business  in  the  States  is  a source  of  keen 
competition  to  the  green  coffee  importer  and 
jobber,  because,  his  purchases  being  made  for 
manufacturing  purposes,  he  is  able  to  pay  at  the 
source  any  price  that  is  necessary  to  secure  the 
goods ; while  he  is  not  restricted  in  selling  his 
roasted  coffee,  as  there  is  no  limit  on  his  manu- 
factured profit. 

It  should  not  be  overlooked  that  in  all  pro- 
ducing countries  coffee  is  practically  at  or  below 
the  cost  of  production,  and  with  a yearly  average 
of  consumption  in  the  United  States  of,  say,  eight 
or  nine  pounds  per  person,  that  the  . effect  of  an 
advance  of  5,  or  even  10  cents,  per  pound  in  green 
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coffee  is  to  the  consumer  a nominal  matter.  In- 
deed, it  is  a question  whether  it  would  be  felt  at 
all.  It  certainly  would  not  advance  the  price  at 
which  it  is  now  being  sold  per  cup  ! 

Every  bag  of  coffee  imported  is  systematically 
covered  by  marine  insurance  at  10  per  cent  over 
cost.  Such  a profit  has  always  been  recognized 
everywhere  for  the  making  of  claims  or  the  set- 
tlement of  losses.  Therefore,  it  is  hard  to  un- 
derstand why  the  Food  Administration  should 
restrict  profits  to  2F2  and  5 per  cent,  without  any 
provision  for  overhead  expenses,  which  in  the 
conduct  of  the  green  coffee  business,  considering 
that  it  is  a single  article,  are  probably  as  mod- 
erate as  in  any  other  commercial  undertaking. 

Rules  and  Regulations 

Those  who  have  given  the  matter  some  study 
cannot  conceive  any  regulations  that  can  equitably 
cover  green  coffee  sales  at  fixed  prices.  In  order 
to  carry  out  such  a plan  chop  costs  .of  invoices 
must  be  arbitrarily  estimated.  These,  under  vary- 
ing conditions,  which  constantly  occur,  necessarily 
change  the  cost,  which  is  also  affected  by  the 
supply  and  demand.  No  limit  of  profit  can  provide 
for  extraordinary  expenses,  unforeseen  losses, 
decline  in  the  market,  overhead  charges  and  in- 
terest and  risk  on  capital.  Any  argument  th^t  is 
advanced  in  favor  of  the  elimination  of  limits  as 
to  profits  on  mild  coffees  is  applicable  to  Brazil 
coffees  in  a greater  or  less  degree,  and  to  treat 
one  differently  from  the  other  would  be  an  unjust 
discrimination. 

Rules  2 and  3 

These  two  rules  should  be  suspended.  The 
daily  market  quotations  clearly  show  any  advance 
or  decline  in  the  market,  and  the  Food  Adminis- 
tration can  determine  from  same,  under  the 
license  system,  the  regulating  course  to  pursue. 
The  green  coffee  trade  is  only  seeking  a reason- 
able profit;  competition  has  always  prevented 
more.  By  a reasonable  profit  is  meant  a pre-war 
profit,  which  Mr.  Hoover,  in  his  address  to  the 
Grain  Dealers  and  Millers,  held  in  -the  Chamber 
of  Commerce,  New  York,  April  30,  endorsed 
when  he  is  quoted  as  saying : 

“These  are  not  times  when  any  man,  whether 
farmer,  workman,  manufacturer  or  grain  dealer, 
has  a right  to  take  one  cent  of  profit  over  and 
above  his  pre-war  normal  earnings,  otherwise  he 
is  taking  money  from  the  blood  and  sacrifice  of 
the  nation  to-day.” 

This  is  only  what  the  green  coffee  people  desire, 
and  if  the  Food  Administration  will  adjust  its 
rules  and  regulations  accordingly  they  will  re- 
joice, and  there  will  not  be  one  word  of  com- 
plaint from  the  trade.  Indeed,  I believe  I am 
justified  in  saying  they  would  gladly  turn  over  to 
the  Red  Cross  or  the  Government  any  extra  profit 
if  it  were  possible  to  make  same.  The  only  way 
that  could  accrue  would  be  through  a material 
advance  in  the  market,  thus  enhancing  the  value 
of  stock  on  hand.  This  benefit  in  reality  belongs 
to  the  trade,  because  when  the  market  declines 
neither  the  Red  Cross,  the  Government,  nor  any- 
one else,  makes  good  the  green  coffee  jobber’s 
losses. 

The  rules  are  severe  on  the  importer,  because 
under  the  coffee  restrictions  and  freight  limita- 


tions he  cannot  carry  the  stocks  that  have  here- 
tofore been  the  basis  of  supplies  for  the  larger 
portion  of  the  roasting  interests  throughout  the' 
country.  Therefore,  with  decreasing  importa-  . 
tions,  the  roaster’s  position  will  become  extremely 
difficult,  for  he  cannot  rely,  with  any  degree  of 
certainty,  on  Government  allotments,  and  outside 
coffees  may  disappear  entirely  from  the  surface 
if  existing  conditions  continue  for  any  great 
length  of  time. 

Following  out  your  request,  there  is  attached 
hereto  suggestions  for  a revision  of  the  rules  and 
regulations,  which  seem  just  and  equitable. 

Monthly  Reports 

The  form  seems  made  up  for  a middleman. 

It  is  not  suited  for  a large  importing  and  jobbing 
business,  where  stocks  are  held  at  the  source  for 
shipment  to  all  parts  of  the  world  and  scattered 
through  markets  in  consuming  countries.  It  is " 
almost  impossible  for  such  concerns  to  adapt  their 
business  to  the  form  in  use.  An  accurate  state- 
ment cannot  be  made,  because  in  many  cases  there 
is  no  fixed  cost ; in  others  the  bookkeeping  is  not 
adapted  to  it.  Concerns  that  use  a loose-leaf 
system  have  experienced  no  end  of  difficulty — 
stocks  had  to  be  traced  back  over  a year,  and  the 
work  in  compiling  the  reports  has  been  enormous, 
and  does  not  appear  justified  in  the  results  at- 
tained, from  the  merchants’  viewpoint.  Could 
not  these  monthly  reports  be  simplified  by  re- 
quiring only  the  average  monthly  sales  in  bags 
for  the  three  preceding  years,  say  1915,  1916,  1917, 
and  on  the  first  of  each  month : 

Spot  stock  on  hand each  kind  separately 

Plus  arrivals  during  the  month “ “ “ 

Plus  spot  purchases  during  the 

month  “ “ 

Less  sales  from  spot  stock “ “ 

Total  spot  stock  at  end  of  the  month.  “ “ 

Total  stock  other  than  the  above “ 

Add  purchases  during  month  other 

than  the  above  “ “ 

Less  sales  other  than  the  above “ “ 

Total  stock  other  than  the  above 

end  of  month  “ “ 

Total  stock  on  hand  all  positions 

end  of  month  “ “ 

The  above  should  not  include  consignments, 
which  should  be  reported  on  the  reverse  side  of 
the  bank,  following  the  same  form. 

A report  of  this  kind  could  be  readily  made  up, 
and  would  tell  at  a glance  how  the  merchant’s 
stock  is  assorted,  if  sales  were  normal,  purchases 
speculative,  the  supply  adequate,  and  his  stock 
was  moving  into  consumption.  If  necessary  to 
inquire  minutely  into  a merchant’s  transactions 
a detailed  list  of  sales  could  be  called  for,  and  the 
comparison  made  with  the  market  at  that  time, 
as  daily  quotations  of  Rio  7s  and  Santos  4s  are 
always  available. 

Freight  Allotment 

If  the  Administration  intends  to  continue  the 
allotment  of  Brazil  freight  upon  the  basis  of 
Brazilian  exports  of  different  exporters  the  fol- 
lowing conditions  should  govern  : 

The  tonnage  on  Government  steamers  should 
be  allotted  to  American  firms ; that  is,  shippers 
who  are  liable  for  income  and  excess  profits  taxes, 
and  the, allotment  should  be  made  on  the  basis  of 
their  total  Brazil  exports  to  the  United  States 
during  the  past  three  years. 
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In  case  of  charters  or  the  engagement  of  freight 
room  on  other  than  Government  vessels,  the 
amount  should  be  deducted  from  each  shippers 
share. 

Shippers  other  than  American  should  be  al- 
lowed to  charter  or  engage  freight  on  other  ves- 
sels not  exceeding  the  berth  or  charter  rates,  but 
their  shipments  should  be  limited  to  the  pro  rata 
share  of  their  total  exports  during  the  past  three 
years.  * 

All  bona  fide  sales  and  purchases  of  American 
houses  before  coffee  went  under  license  should  be 
cared  Tor  before  any  room  is  allotted  on  Gov- 
ernment steamers,  and  such  sales  and  purchases 
should  not  count  against  the  allotment. 

No  room  on  Government  vessels  should  be  al- 
lotted to  other  nationals,  because  their  Govern- 
ments, as  a rule,  discriminate  in  their  own  favor. 
This  is  clearly  shown  in  the  recent  adjustment 
of  the  Canadian  tariff.  This  provides  that  coffee 
bought  in  British  possessions  has  2 cents  per 
pound  preferential  duty.  Spot  coffee  in  the 
United  States  cannot  be  imported  by  Canada  un- 
less it  pays  a 10  per  cent  discriminating  duty. 
Puerto  Rico  enjoys  a preferential  duty  into  Cuba 
on  coffee.-  France  would  not  allow  American 
houses, , established  in  Brazil,  to  bid  for  bean 
contracts  for  shipment  to  France.  The  American 
navy  when  calling  for  tenders  of  130,000  bags  of 
coffee  in  Brazil  solicited  bids  only  from  American 
houses,  as  was  also  the  case  when  the  Food  Ad- 
ministration recently  asked  for  tenders  for  20,000 
bags  of  Santos  4s  from  various  New  York  con- 
cerns. 

Some  clearly  defined  plan  of  allotment  of 
freight  room  should  be  decided  upon  and  made 
known  to  the  trade  without  delay,  so  that  each 
shipper  will  know  the  exact  proportion  of  room 
he  can  count  upon.  Those  engaged  in  the  busi- 
ness are  seeking  only  a fair  distribution  of  the 
room  to  be  allotted. 

Shipments  in  Minimum  Cars  of  60, coo  Pounds 
Each 

The  minimum  weight  of  coffee  constituting  a 
carload  should  be  unalterably  fixed  as  6o,oco 
pounds,  or  reduced  to  the  minimum  fixed  some 
time  back  by  the  Interstate  Commerce  Commis- 
sion, of  30,000  pounds,  with  an  injunction  upon 
those  directly  concerned  to  load  to  full  capacity. 
All  uncertainty  in  the  minds  of  interior  buyers 
should  be  dispelled  on  the  subject.  It  is  not  reas- 
onable to  make  the  seller  (shipper)  responsible 
for  the  constitution  of  a carload,  when,  according 
to  the  general  understanding,  an  invoice  (250 
bags)  of  Brazil  coffee,  weighing,  say,  32,500 
pounds,  is  entitled  to  carload  rates ; and  when  the 
seller  (shipper)  has  absolutely  no  control  over 
the  car  service  furnished  by  the  transportation 
companies.  As  the  matter  stands,  the  “country 
buyer”,  proceeds  along  one  line  of  calculation, 
which  is,  that  buying  as  much  as  30,000  pounds — 
if  the  state  of  his  supply  will  permit  of  his  doing 
so  under  the  regulations — the  seller  must  see  to 
it  that  he  (the  country  buyer)  is  assured  of  a 
freight  charge  no  greater  than  that  applicable  to 
a carload. 

.The  transportation  companies  are  apparently 
willing,  if  not  eager,  to  take  on  the  business  on 


that  basis,  but  the  seller  finds  himself  in  a hope- 
less state  of  puzzlement  over  what  he  shall  do 
as  to  effecting  a “tripedal  straddle,”,  so  to  speak, 
between  the  country  buyer’s  expectations,  the 
railroad  companies’  disposition  and  your  regula- 
tions. That  is  altogether  wrong.  The  situation 
should  be  made  clear  to  the  country  buyer,  be- 
cause he  buys  for  delivery  at  point  of  shipment, 
not  in  his  home  town ; and  the  transportation  peo- 
ple who  serve  the  buyer,  not  the  seller,  should  be 
made  cognizant  of  the  necessities,  and  be  com- 
pelled to  abide  by  them,  or  be  compelled  to  refuse 
service  to  the  country  buyer  under  the  restric- 
tions placed)  upon  them.  The  seller,  unless  he 
sells  “delivered”  at  a certain  interior  point— which 
he  is  not  likely  to  do  under  existing  conditions — 
can  do  no  more  than  endeavor  to  carry  out  the 
buyer’s  shipping  directions.  Therefore,  he  should 
not  be  held  responsible  for  inability  to  do  so,  as 
instructed  by  the  buyer,  if  that  inability  is  due  to 
a power  beyond  his  control. 

A certain  merchant  recently  had  3,000  bags  of 
coffee  arrive  from  the  source,  at  San  Francisco, 
intended  for  shipment  to  New  York.  Orders 
were  given  to  forward  the  coffee  ex  ship.  Before 
doing  so  the  transportation  company  at  San  Fran- 
cisco required  a permit.  Application  was  made 
in  New  York  immediately,  but  notwithstanding 
diligent  effo/t  to  obtain  it  with  the  least  possible 
delay  it  was  not  received  until  the  fourth  day. 
Meanwhile  the  steamship  company  in  San 
Francisco  ordered  the  goods  in  store,  and  the  mer- 
chant was  put  to  the  expense  of  extra  cartage, 
storage  and  labor  charges,  which  added  cost  was 
a dead  loss  to  the  owner,  on  his  inability  to  re- 
cover from  anyone. 

Recently  the  New  York  Transportation  Di- 
vision of  the  Food  Administration  requested  a 
merchant  when  forwarding  300  bags  of  coffee  in 
bond  to  Canada  to  make  the  shipment  in  two  lots 
on  different  dates,  so  as  to  avoid  the  appearance 
of  breaking  the  6o,oco-pound  car  regulation,  for 
if  the  300  bags,  weighing  approximately  40,000 
pounds,  had  been  shipped  as  one  lot,  the  trans- 
portation company  would  probably  have  billed  it 
at  car  rate,  since  the  weight  of  it  exceeds  the 
30,000  pounds  minimum  carload  railroad  require- 
ment for  such  rate. 

Tentative  Suggestions  Respecting  . Special 
Rules  and  Regulations  Relative  to  Green 
Coffee,  Promulgated  by  the  United  States 
Food  Administration  March  9,  1918. 

rule  1 

The  licensee  in  any  sale  of  green  coffee  shall 
take  no  more  than  a reasonable  profit  for  such 
sale  over  the  average  cost,  including  overhead 
charges  of  his  stock  on  hand  or  under  contract 
not  at  that  time  contracted  to  be  sold. 

A reasonable  profit  is  a pre-war  profit  shown 
by  the  books  of  the  licensee.  This  has  always 
been  reasonable,  because  competition  prevents 
any  first-hand  jobber  from  obtaining  more. 

Hedging  operations  and  Exchange  transactions 
should  be  kept  separate  and  distinct  and  have  no 
bearing  on  the  sale  of  actual  coffee. 

rule  2 

No  objection  to  such  characterization  of  an  “im- 
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porter”  including  a jobber  dealing  in  the  same 
manner.  In  the  First  paragraph  of  this  rule  the 
words  “not  Jess  than  500  bags”  should  be  omitted, 
for  the  quantities  shipped  in  mild  coffees  do  not 
always  run  so  large.  This  would  make  the  para- 
graph reads  as  follows : 

For  the  purposes,  of  this  rule  an  importer 
shall  be  any  person  who  buys  for  shipment 
from  the  producing  country,  whether  or  not 
on  C.  & F.,  C.  I.  F.,  ex  ship  or  in  store  con- 
tract, and  if  he  sells  his  invoice  as  shipped,  in 
any  position,  as  a whole  or  in  divided  quanti- 
ties without  selection  of  specified  chops.  A 
jobber  dealing  in  this  manner  shall  be  con- 
sidered an  importer. 

The  balance  of  the  rule  should  be  omitted,  be- 
cause characterization  of  “reasonable  profit”  for 
an  importer  as  no  more  than  “2^2  per  cent  gross 
margin  over  cost,  plus  any  brokerage  or  commis- 
sion, and  the  usual  ex  ship  or  in  store,  and  ship- 
ping charges,  actually  incurred  by  the  licensee,” 
should  be  eliminated  as  unjust  to  the  trade  “on 
the  market”  (on  current  quotations)  because  of 
the  risks  he,  as  an  importer,  inevitably  faces.  It 
is  entirely  out  of  proportion  to  the  commission 
earned  by  the  broker  or  distributing  agent  for 
foreign  shipper  on  commission,  who  has  no  risk, 
and,  comparatively  speaking,  no  overhead  charges. 
The  licensee  should  be  allowed  to  realize  on  his 
commitments  on  a reasonable  basis — reasonable, 
that  is,  as  determinable  on  current  market  values, 
readily  controllable  by  the  Government  under  its 
license  system.  If  the  Government  observes,  on 
the  run  of  market  quotations,  signs  suggestive  of 
a speculative  tendency,  its  powers  of  regulation 
are  unquestionable ; and  any  one  detected  in  vio- 
lation of  regulative  measures,  after  promulgation, 
should  be  rendered  subject  to  revocation  of 
license. 

rule  3 

No  objection  to  such  definition  of  “jobber.” 
But  the  5 per  cent  profit  limitation  should  be 
eliminated  for  the  same  reason  stated  in  relation- 
ship to  the  characterization  of  an  importer.  It  is 
not  equitable  that  a profit  should  be  fixed  on 
licensee’s  purchases  ' and  not  on  consignments, 
which  probably  constitute  40  per  cent  of  the  im- 
ports to  the  United  States. 

rule  4 

The  principle  that  the  licensee  “shall  keep  it 
[green  coffee]  moving  to  the  consumer  in  as 
direct  a line  as  practicable  and  without  unreason- 
able delay,”  is  a correct  one ; and  the  principle 
with  regard  to  resales  within  the  same  trade 
“without  reasonable  justification,  especially  if 
tending  to  result  in  a higher  market  price  to  the 
retailer  or  consumer,”  is  also  correct,  but  prefer 
omission  of  this  rule,  for  it  should  be  assumed 
that  the  ’buyer  always  purchases  the  cheapest 
coffee  on  the  market.  If  so,  why  fix  any  profit? 

The  “NOTE”  embodied  in  this  rule  appears 
quite  reasonable.  If  the  rule  is  deemed  neces- 
sary it  should  read  as  follows: 

The  licensee  in  selling  geeen  coffee  shall 
keep  it  moving  to  the  consumer  in  as  direct  a 
line  as  practicable  and  without  unreasonable 
delay.  Resales  within  the  same  trade  with- 
out reasonable  justification,  especially  if 


tending  to  result  in  a higher  market  price  to 
the  retailer  or  consumer,  will  be  dealt  with 
as  an  unfair  practice. 

This  should  be  followed  by  the  “NOTE”  under 
this  rule. 

rule  5 

Indeterminate  as  written.  The  question  of 
supply  should  be  determined  by  consideration  of 
several  (possibly  as  many  as  three)  pre-war  cor- 
responding periods,  and  with  due  regard  to  the 
dealer’s  development  of  business  in  the  meantime. 
For  one  dealer  might  have  gone  ahead,  and  an- 
other gone  behind  in  the  interim ; and,  conse- 
quently, a “rule  of  reason”  should  govern  a de- 
termination of  the  rights  of  every  dealer,  on 
what  he  may  be  able  to  submit  in  support  of  his 
claim  as  to  what  constitutes  for  him  a present 
adequate  supply. 

This  rule  should  in  reality  not  include  the  im- 
porter or  jobber  at  the  port,  for  he  is  the  roaster’s 
source  of  supply.  Therefore,  if  his  stock  is 
always  for  sale  at  the  market  he  ought  to  be 
allowed  to  carry  all  the  green  coffee  that  his 
judgment  indicates  is  necessary  to  meet  the  de- 
mands of  his  business.  No  importer  or  jobber 
can  foresee  the  extent  of  his  demand.  The 
smallest  total  monthly  sales  as  compared  with  the 
largest  may  be  in  ratio  of  one  to  seven',  that  is, 
for  the  largest  houses  40,000  bags  minimum  versus 
280,000  maximum  per  month.  Records  of  green 
coffee  sales  show  that  transactions  in  actual  cof- 
fee to  the  extent  of  ico,ooo  bags  have  been  made 
in  single  sales. 

It  is  possible  that  this  rule  might  be  made  ap- 
plicable to  the  spot  stocks  of  interior  buyers ; but 
in  such  case  it  should  stop  at  ninety  days’  supply, 
but  this  would  make  it  all  the  more  necessary  that 
the  importer  and  jobber  at  the  port  carry  an 
ample  stock  to  permit  the  filling  promptly  of  the 
needed  requirements  of  the  interior  buyer.  The 
rule  would  then  read  as  follows : 

The  licensee,  other  than  the  importer  and 
jobber  at  the  port,  shall  not,  without  the 
written  consent  of  the  United  States  Food 
Administrator,  or  his  duly  authorized  repre- 
sentative, keep  on  hand  or  have  in  possession 
or  under  control,  by  contract  or  other,  ar- 
rangement, at  any  time,  green  coffee  in  a 
quantity  in  excess  of  the  reasonable  require- 
ments of  his  business  for  use  or  sale  by  him 
during  a period  of  ninety  days. 

Green  coffee  to  be  imported  into  this 
country,  but  which  has  not  yet  arrived,  shall 
not  be  included  in  calculating  the  ninety  days’ 
supply  under  this  rule. 

rule  6 

This  rule  should  not  place  the  burden  of  re- 
sponsibility on  the  seller.  The  burden  of  proving 
adequate  needs  should  be  placed  entirely  upon  the 
buyer,  who,  manifestly,  is  the  only  one  in  posses- 
sion of  the  facts  relating  thereto. 

Business  must  of  necessity  be  kept  going.  It  is, 
therefore,  the  seller’s  duty  to  sell  as  much  as  he 
can,  commensurate  with  consumptive  demand. 
Therefore,  the  penalty  of  over-buying  (or  over- 
trading) should  attach  to  the  buyer. 

rule  7 

Quite  reasonable  and  commendable.  No  “over- 
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ages”  nor  “scalings”  of  any  sort  beyond  the  cus- 
tomary rates  of  brokerage  or  commission  should 
be  countenanced. 

rule  8 

Right  and  commendable.  It  would  be  prefer- 
able, however,  that  only  one  broker  be  employed, 
and  where  the  second  is  used  the  total  rate  of 
brokerage  should  be  the  same  as  if  only  one  was 
employed. 

rule  9 

Correct  in  principle.  But  the  burden  of  regu- 
lating carloads  should  rest  principally  on  the  rail- 
road or  transportation  companies,  because  they 
control  the  car  service  which,  under  existing  con- 
ditions, is  difficult  enough  for  the  shipper  to 
secure,  without  placing  upon  him  the  responsi- 
bility of  determining  what  he  may  ship  as  a car- 
load in  relationship  to  cars  furnished.  How  can 
a shipper  be  reasonably  held  responsible  for  the 
loading  and  despatch  of  what  the  railroad  or 
transportation  companies  will  receive  as  a “car- 
load,” ranging  from  30,000  to  60,000  pounds? 
How  can  he  know,  unless  the  railroad  or  trans- 
portation companies  see  fit,  or  are  compelled  to 
tell  him  the  capacity  of  the  car  they  propose  to 
furnish?  He  can  be  compelled  to  ask  for  a car 
of  suitable  capacity  for  a full  loading  of  what 
he  has  to  go  forward,  but  he  is  not  in  position  to 
compel  the  railroad  or  transportation  companies 
to  furnish  what  he  asks  for. 

The  unit  for  a carload  should  be  250  bags, 
which  is  the  unit  for  an  importer’s  terms.  When 
this  coffee  is  delivered  to  the  transportation  com- 
pany the  seller’s  obligation  should  be  considered 
as  properly  fulfilled,  and  entitle  receiver  to  the  car 
rate.  The  transportation  companies,  being  under 
the  control  of  the  Government,  should  be  re- 
sponsible for  their  acts,  as  they  only  know  how 
and  can  regulate  its  tonnage. 

General  Rules 

Understandable  and  reasonable  in  the  light  of 
subsequent  events.  It  appears,  however,  that 
some  licensees  are  using  “G,”  others  “F,”  before 
their  numbers.  This  leaves  the  seller  in  a quandary 
whether  the  “G”  license  includes  coffee.  A system 
should  be  devised  so  that  the  license  number  in  all 
cases  would  definitely  determine  that  it  covered 
coffee. 

Roasted  Coffee 

Quite  reasonable. 

Co-operation  between  tke  Government  and 
business  is  the  desirable  end  to  be  attained. 
Therefore,  Governmental  rules  and  restrictions 
should  not  be  of  a more  hampering  character 
than  is  absolutely  essential  to  enforce  co-opera- 
tion. It  is  our  conviction  that  all  dealers  are 
virtually  placed  under  bond  to  the  Government 
by  the  license  system,  and  that  the  Government 
is  fully  in  position  to  check  or  stop  any  evident 
trading  abuses  without  requirement  of  the  bur- 
densome monthly  reports,  in  detail,  of  business 
done. 

These  reports  can  only  be  compiled  at  great 
labor  and  expense  to  both  the  licensee  and  Gov- 
ernment without  apparent  commensurate  returns 
in  consideration  of  present  market  conditions. 

It  should  be  remembered  that  the  merchants  of 
our  country  are  the  bone  and  sinew  of  our  com- 


mercial system,  and  that  in  this  country  they,  as 
a rule,  are  exceedingly  devoted  and  aggressive  in 
the  prosecution  of  their  vocations  and  liberal  in 
their  charitable  gifts,  as  well  as  loyal  supporters 
of  our  Government.  .Therefore,  it  behooves  the 
Government  in  these  trying  times  to  treat  them 
equitably,  otherwise  it  is  apt  to  “kill  the  goose 
that  lays  the  golden  egg.” 

^ Buy  War  SavingN  Stamp*  ^ 

PROTEST  SIGNERS  WITHDRAW? 

Washington  and  New  Orleans  Declare  Some 
Coffee  Firms  Have  Asked  to  Have  Their 
Names  Removed — Chairman  Hart- 
ranft  Denies  the  Statement 


I T was  reported  during  the  latter  part  of  the 
month  that  some  of  the  signers  of  the  green 
coffee  trade’s  petition  to  have  the  Food  Admin- 
tration’s  rules  and  regulations  rescinded  had  suf- 
fered a change  of  heart  and  asked  that  their 
names  be  removed  from  the  petition.  Late  in 
May  a Washington  correspondent  advised  that  one 
large  firm  which  signed  the  petition  had  requested 
that  its  name  be  withdrawn. 

When  this  report  was  called  to  the  attention  of 
Chairman  W.  F.  Hartranft,  he  stated,  “No  one 
signing  the  petition  has  in  any  way  signified  to  me 
any  feelings  of  regret  for  doing  so,  nor  has  any 
one  requested  that  their  name  be  withdrawn.  The 
signatures  were  all  voluntary,  and  the  parties  who 
signed  the  petition  must  have  known  its  contents, 
because  it  was  read  at  a public  meeting,  published 
in  the  press,  and  the  signers  practically  all  fur- 
nished with  a printed  copy,” 

Later  advices  from  our  Washington  correspond- 
ent stated  that  the  evidence  as  to  the  name  with- 
drawn from  the  petition  is  in  the  Government 
files,  but  it  cannot  be  made  public  at  this  time. 
When  this  question  of  fact  was  brought  to  Mr. 
Hartranft’s  notice,  he  said,  “I  reiterate  my  former 
statement,  namely,  that  no  signer  of  the  petition 
has  in  any  way  signified  to  me  any  feeling  of  re- 
gret for  doing  so,  nor  has  anyone  requested  that 
.their  name  be  withdrawn.  If  there  is  a case  of 
that  kind  it  would  appear  reasonable  that  it  should 
have  been  made  known  to  me.” 

At  about  this  time  New  Orleans  advices  were 
received  to  the  effect  that  all  signers  in  that  city 
had  asked  Washington  for  permission  to  with- 
draw their  names  from  the  protest.  When  Mr. 
Hartranft  was  asked  about  this  he  stated,  “I  have 
heard  that  someone  in  authority  at  Washington 
suggested  that  it  would  be  wise  for  the  New 
Orleans  trade  to  request  the  withdrawal  of  the 
petition,  but  I am  not  aware  that  it  has  been  made, 
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or  is  contemplated,  nor  am  I particularly  concerned 
about  it.  1 am  still  a firm  believer  that  right  must 
prevail;  therefore,  ultimately  the  authorities  will 
recognize  in  some  way  the  just  demand  of  the 
green  coffee  trade.” 


New  Orleans'  Part  in  the  Coffee  Protest 
[from  a staff  correspondent] 

New  Orleans,  La.,  June  1,  1918. — Regarding 
the  statement  that  New  Orleans  green  coffee 
dealers  have  asked  at  Washington  that  their 
names  be  removed  from  the  protest  to  the  Food 
Administration,  members  of  the  committee  (Ben 
Meyer,  Charles  F.  Goll,  Charles  Dittman,  William 
B.  Burkenroad)  stated  that  they  were  not  in- 
formed of  any  such  action  by  the  New  Orleans 
dealers.  Most  of  the  committee  said  they  were 
uninformed  as  to  the  matter,  but  it  was  admitted 
that  there  had  been  some  suggestion  of  such  ac- 
tion, which  did  not  eventuate  into  definite  results. 
In  the  meantime  the  petition  before  the  Food  Ad- 
ministration, in  which  they  were  acting  with  the 
New  York  dealers,  took  its  course,  so  that  now 
they  say  there  is  no  answer  to  be  made  to  the 
question  of  why  they  wished  to  withdraw. 

E.  K.  P. 

|H|  Buy  War  Savings  Stamps  ]H§ 

TEA  AND  COFFEE  TAX  AGAIN  UP 
[from  a staff  correspondent] 
Washington,  D.  C.,  June  3,  1918. — A war  tax 
on  tea,  coffee  and  sugar  has  again  been  proposed. 
It  will  be  remembered  that  it  was  just  about  a 
year  ago  that  a levy  on  these  commodities  was 
first  considered  in  Congress. 

It  is’  said  that  the  Republicans  in  the  Senate 
will  try  to  introduce  a consumption  tax  in  the 
new  war  revenue  bill  which  President  Wilson  told 
Congress  recently  was  imperatively  needed.  Tea, 
coffee  and  sugar  are  certain  to  be  again  consid- 
ered. It  is  believed  that  the  bill  cannot  be  com- 
pleted much  before  the  November  elections. 

L.  M.  L. 

^ Buy  War  Savings  Stamps 

JOBBERS’  COFFEE  REPORTS 
Those  coffee  jobbers  who  are  still  uncertain 
about  the  information  to  be  given  in  their  monthly 
coffee  reports  are  advised  by  the  National  Whole- 
sale Grocers’  Association  to  change  Item  12  to 
read,  “Purchases  arrived  during  the  month,  in- 
cluding those  reported  under  Item  18  in  previous 
reports.”  Eliminate  from  Item  18  the  words 
“during  the  month.” 

^ Buy  War  Savings  Stain ps 

Winning  the  war  is  of  more  importance  than 
any  man’s  tea  and  coffee  business. 


AN  ADVISORY  COFFEE  BOARD 


Food  Administration  Requests  Trade  Members 
to  Serve  on  a Committee  That  Will 
Co-operate  in  Carrying  Out  Gov- 
ernmental Control 


[from  a staff  correspondent] 

Washington,  D.  C.,  June  5,  1918. 

IT  has  been  decided  that  an  advisory  committee, 
composed  of  members  of  all  branches  of  the 
coffee  business,  would  be  of  great  assistance  to 
the  Government,  the  trade  at  large,  and  to  con- 
sumers at  the  present  time.  The  following  men 
have,  therefore,  been  asked  by  officials  of  the  Food 
Administration  to  serve  on  such  committee : 
Henry  Schaefer,  of  S.  Gruner  & Co.,  New 
York;  William  Bayne,  Jr.,  of  William  Bayne  & 
Co.,  New  York;  S.  H.  Dorr,  of  Arnold,  Dorr  & 
Co.,  New  York;  A.  Schierenberg,  of  Corn, 
Schwarz  & Co.,  New  York;  Leon  Israel,  of  Leon 
Israel  & Bros.,  New  York;  Joseph  Purcell,  of 
Hard  & Rand,  New  York;  B.  F.  Peabody,  of  T. 
Barbour  Brown  & Co.,  New  York;  J.  D.  Pickslay, 
of  Williams,  Russell  & Co.,  New  York;  Charles 
L.  Meehan,  of  P.  C.  Meehan  & Co.,  New  York; 
Carl  H.  Stoffregen,  of  Steinwender,  Stoffregen  & 
Co.,  New  York;  B.  C.  Casanas,  of  Merchants 
Coffee  Company,  New  Orleans,  and  John  R.  Moir, 
of  Chase  & Sanborn,  Boston.  At  this  writing  re- 
plies as  to  whether  or  not  these  men  will  serve 
have  not  been  received. 

It  is  the  plan  now  to  have  the  headquarters  in 
New  York  City.  The  committee  will  co-operate 
with  the  Food  Administration,  recommending 
any  changes  in  the  regulations  and  in  the  conduct 
of  the  coffee  control,  as  conditions  seem  to  require, 
and  acting  also  where  advisable  as  an  inter- 
mediary upon  the  subject,  to  consider  requests  or 
suggestions  made  by  the  trade,  and  to  submit  to 
the  Food  Administration  those  of  which  the  com- 
mittee approves,  with  its  recommendations  for 
final  action.  In  this  way  the  Government  and 
the  trade  will  have  the  assistance  of  a representa- 
tive and  experienced  body. 

As  soon  as  the  acceptances  have  beep  received 
a meeting  of  the  committee  will  be  held  in  New 
York,  in  order  that  they  may  form  their  own 
organization  and  determine  their  method  of  pro- 
cedure. Lamm. 

pF..^  Buy  War  Savings  Stamps  ^ 

The  duty  that  faces  us  all  now  is  to  serve  one 
another,  and  no  man  can  afford  to  make  a for- 
tune out  of  this  war. — Woodrow  Wilson. 
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TEA  EMBARGO  PLANNED 


Government  Contemplates  Tea  Import  Restric- 
tions to  Save  Tonnage— Trade  Appoints 
Committee  to  Confer  With  Washington 


HTHE  tea  trade  was  much  disturbed  during  the 
month  because  of  rumored  Governmental 
regulation  of  tea  imports,  in  order  to  conserve 
\ tonnage.  The  news  was  circulated  that  imports 
1 would  be  cut  in  half,  and  that  tea  would  be 
brought  in  only  from  the  nearest  producing  coun- 
[ tries,  because  of  the  shorter  hauls  involved.  This 
• would  favor  Japan,  China  and  Formosa  as  against 
Java,  India  and  Ceylon. 

! Early  in  the  month  J.  F.  Hartley*  and  O.  C. 
I Macy,  of  Carter,  Macy  & Co.,  New  York,  and  M. 
Brandenstein,  of  M.  J.  Brandenstein  & Co.,  San 
Francisco,  held  an  informal  conference  with  the 
| Shipping  Board  at  Washington  concerning  the  tea 
| situation.  Upon  their  return  to  New  York  a 
1 meeting  of  the  Tea  Association  of  United  States 
was  called  on  May  24,  when  the  subject  of  the 
proposed  restrictions  was  discussed  at  length. 

I The  majority  present  seemed  to  be  of  the  opinion 
' that  if  restricted  imports  were  necessary  it  would 
be  more  equitable  if  they  were  prorated  among 
the  various  growths.  Some  were  of  the  opinion 
that  the  embargo  would  not  save  tonnage,  and 
that  it  would  be  inadvisable  to  adopt  restrictive 
measures. 

At  the  meeting  a committee  of  five  was  ap- 
pointed to  draft  recommendations  and  to  seek  a 
conference  with  the  Shipping  Board.  It  was 
agreed  that  the  committee  would  present  its  con- 
clusions to  the  trade  before  going  to  Washington. 
'The  committee  consists  of  J.  F.  Hartley,  of  Carter, 
’ Macy  & Co.,  New  York;  Herbert  Woodworth,  of 
Robinson  & Woodworth,  Boston;  C.  E.  Atwood, 

1 of  J.  C.  Whitney  & Co.,  Chicago;  M.  Branden- 
stein, of  M.  J.  Brandenstein  & Co.,  San  Francisco, 

[ and  A.  P.  Irwin,  of  Irwin-Harrisons  & Crosfield, 
j Inc.,  Philadelphia. 

L A meeting  of  the  Board  of  Directors  of  the 
1 Tea  Association  was  held  in  New  York  on  June 
|«5,  when  the  subject  of  the  proposed  restrictions 
J was  further  considered.  Another  meeting  of  this 
organization  was  set  for  June  11,  and  it  is  ex- 
pected that  the  committee  will  submit  its  recom- 
L mendations. 

Advices  from  Washington  are  to  the  effect  that 
\ no  definite  decision  regarding  tea  restrictions  is 
[possible  until  certain  matters  involving  interna- 
j tional  understandings  are  settled  by  the  State 
! Department. 


READ  TEA  TEST  MODIFIED 


Treasury  Department  Authorizes  Continued 
Use  of  the  Disputed  Method  After 
Slightly  Revising  it 


[from  a staff  correspondent] 

Washington,  D.  C.,  May  21,  1918. 
r I ’HE  Treasury  Department  announced  yester- 
day  that  in  examining  teas  for  “purity”  it 
will  continue  as  heretofore  to  use  as  preliminary 
examination,  but  not  necessarily  as  final,  the  Read 
test,  slightly  modified,  for  detecting  impurities 
consisting  of  artificial  color  and  facing  matter 
in  connection  with  the  “cup  test,”  double  weight, 
for  detecting  other  impurities  (sediment,  scum, 
etc.). 

The  changes  in  the  regulations  in  comparing 
teas  with  the  Government  standards  for  “purity” 
will  still  admit  of  tea  buyers  in  the  Far  East  using 
the  Read  test  and  the  “cup  test,”  and  deriving 
from  their  use  the  same  protection  against  the 
rejection  of  their  teas  in  the  United  States  as 
they  have  enjoyed  in  the  past.  Tea  buyers  are 
advised  to  continue  the  use  of  these  simple,  prac- 
tical tests  for  their  own  protection. 

The  Revised  Regulations 
Regulations  authorizing  the  continued  use  of 
the  Read  test,  but  in  conformity  with  the  Supreme 
Court  decision,  have  been  issued  as  follows : 

(T.  D.  37637) 

Tea 

Tea  Regulations  (T.  D.  37566  of  March  29,  1918) 
amended  to  conform  with  recent  decision 
of  the  Supreme  Court  of  the 
United  States 

Treasury  Department,  May  16,  1918. 
To  officers  of  the  customs  and  others  concerned: 
Regulations  22  and  23  of  the  tea  regulations 
(T.  D.  37566  of  March  29,  1918)  are  hereby 
amended  to  read  as  follows  to  meet  the  recent 
decision  of  the  Supreme  Court  in  the  case  of 
United  States  v.  Carter,  Macy  & Co. : 

22.  To  examine  for  impurities  the  following 
tests  should  be  used  in  comparison  with  the 
standard,  viz. : 

read  test,  with  additions  and  modifications, 

AND  THE  “cup  TEST,”  DOUBLE  WEIGHT 
Place  2 ounces  of  tea  in  a sieve  5 or  6 inches 
in  diameter,  having  60  meshes  to  the  inch  and 
provided  with  a top.  Sift  a small  quantity  of  the 
dust  onto  a semi-glazed  white  paper  about  8 by 
10  inches.  The  amount  of  dust  placed  on  the 
paper  should  be  approximately  1 grain.  To  get 
the  requisite  amount  of  dust  it  is  sometimes  neces- 
sary to  rub  the  leaf  gently  against  the  bottom  of 
the  sieve,  but  this  must  not  be  done  until  the  sieve 
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has  been  well  shaken  over  the  test  paper.  The 
dust  thus  collected  should  he  poured  from  the 
paper  into  the  scales,  and  after  weighing  the 
amount  of  1 grain  it  is  returned  to  the  same  paper, 
and  should  be  well  distributed  over  the  surface  of 
the  paper.  The  paper  should  then  be  placed  011 
a plain,  firm  surface,  preferably  glass  or  marble, 
and  the  dust  crushed  by  pushing  over  it,  with 
considerable  pressure,  a flat  steel  spatula  about  5 
inches  long.  This  is  done  repeatedly,  the  tea  dust 
being  ground  almost  to  a powder,  and  the  particles 
of  coloring  matter,  if  any,  being  thus  spread  or 
streaked  on  the  paper,  so  as  to  become  more 
apparent.  The  loose  dust  should  then  be  brushed 
off  and  the  paper  examined  by  means  of  a simple 
lens  magnifying  jl/2  diameters.  In  distinguishing 
these  particles  and  streaks  bright  light  is  es- 
sential. 

The  crushed  leaf  in  either  black  or  green  tea 
appears  in  such  quantity  that  there  is  no  chance  of 
mistaking  the  leaf  for  artificial  coloring  or  facing 
material. 

This  test  is  performed  in  comparison  with  the 
standard,  and  if  the  tea  is  clearly  equal  to  the 
standard  as  regards  artificial  coloring  or  facing 
matter  the  operation  need  not  be  repeated.  If 
particles  of  artificial  coloring  or  facing  are  found 
in  the  sample  under  comparison  with  the  standard, 
this  operation  should  be  repeated  a sufficient 
number  of  times  for  the  examiner  to  satisfy  him- 
self whether  or  not  the  tea  contains  impurities, 
consisting  of  artificial  coloring  or  facing  matter 
in  excess  of  the  standard.  If  found  to  contain 
artificial  coloring  or  facing  matter  in  excess  of 
the  standard,  samples  should  be  drawn  from 
packages  representing  at  least  5 per  cent  of  the 
line  in  question,  and  subjected  to  the  above  test 
to  see  if  a majority  of  these  samples  contain 
artificial  coloring  or  facing  matter  in  excess  of 
the  standard. 

The  above  test  may  be  applied  to  all  varieties 
of  tea. 

In  the  case  of  Japans  and  all  other  green  (un- 
fermented) teas,  in  addition  to  the  above  white- 
paper  test,  repeat  the  operation  in  comparison 
with  the  respective  standard  on  semi-glazed  black 
paper  for  facings,  and  if  it  is  not  equal  to  the 
standard,  additional  samples  should  be  drawn  and 
tested  as  provided  above  in  the  test  on  white 
paper.  This  black-paper  test  detects  all  facings 
like  talc,  gypsum,  barium,  sulphate,  clay,  etc. 

Should  the  examination  of  the  sample  by  the 
“cup  test,”  double  weight,  for  scum,  sediment, 
etc.,  or  the  “Read  test,”  or  both,  disclose  more 
impurities  than  the  standard  then  a pound  sample 
should  be  sent  to  the  local  appraiser’s  chemist,  or 
to  the  nearest  pure  food  laboratory  of  the  Depart- 
ment of  Agriculture,  and  an  analysis  made  in 
comparison  with  the  standard  to  determine 
whether  it  contains  more  impurities  than  the 
standard.  If  the  tea  in  question  is  found  to  con- 
tain more  impurities  than  the  standard,  ft  would 
properly  be  rejected  as  not  being  equal  to  the 
standard  in  purity. 

All  extraneous  substances  are  impurities,  and 
the  presence  of  any  may  be  detected  in  any  way 
found  efficient. 

23.  Should  a tea  prove  on  examination  to  be 
inferior  to  the  standard  in  any  one  of  the  requi- 


sites— namely,  quality,  quality  of  infused  leaf,  or 
purity- — it  would  justly  be  rejected,  notwithstand- 
ing that  it  be  superior  to  the  standard  in  some  of 
the  qualifications.  No  consideration  shall  be  given 
to  the  appearance  or  so-called  style  of  the  dry  leaf. 

L.  S.  Rowe, 

Acting  Secretary  of  the  Treasury. 

It  appears  that  the  Supreme  Court’s  decision 
has  made  very  little,  if  any,  change  in  the  tea 
regulations.  It  was  feared  at  first  that  the  Read 
test  and  the  “cup  test” — double  weight  for  “purity” 
• — would  be  replaced  by  some  complicated  method 
that  might  have  necessitated  the  trade  hiring 
chemists  and  other  technical  experts  to  pass  on 
their  teas  in  the  Far  East,  which  would  have  been 
expensive  and  uncertain. 

It  is  thought  that  even  though  the  decision  of 
the  Supreme  Court  prevents  the  Government 
from  rejecting  teas  for  artificial  coloring  alone, 
teas  that  are  “camouflaged”  with  artificial  color- 
ing and  facing  -matter  will  no  doubt  show  more 
total  impurities  than  the  total  impurities  of  the 
standard,  and  will  be  rejected,  anyway. 

The  revised  regulations  seem  to  indicate  that 
the  “cup  test”  will  be  used  by  the  Treasury  De- 
partment in  passing  on  the  purity  in  comparison 
with  the  Government  standard  for  all  teas  seek- 
ing admission  into  the  United  States.  The  teas 
that  pass  these  tests  in  comparison  with  the 
standard  will  be  admitted  as  far  as  “purity”  is 
concerned.  Teas  that  do  not  meet  the  standard 
under  these  tests  will  be  sent  to  the  chemists  by 
the  tea  examiner  to  finally  determine  whether  or 
not  the  total  impurities  in  the  tea  in  question  are 
more  than  the  total  impurities  in  the  standard. 
As  far  as  “purity”  is  concerned  it  is  construed 
that  all  that  a buyer  has  to  do  in  the  Far  East  is 
to  see  that  the  teas  that  he  is  to  ship  to  America 
are  up  to  the  Government  standards  in  “purity” 
by  the  Read  test  and  the  “cup  test” — double 
weight. 

The  test  for  “quality”  has  not  been  changed  in 
any  way,  and  teas  will  have  to  meet  the  quality 
test  as  in  the  past.  Lamm. 

|ij|  Buy  War  Saving's  Stamps  Hn 

NEW  IMPORT  LICENSE  RULE 

In  the  interest  of  greater  expedition  in  the 
issuance  of  import  licenses  the  War  Trade  Board 
has  asked  that  after  May  20,  1918,  applicants  for 
import  licenses  state  the  paragraphs  in  the  tariff 
schedules  under  which  is  classified  the  com- 
modity sought  to  be  imported.  This  will  enable 
the  Bureau  of  Imports  to  determine  at  once 
whether  the  article  is  restricted  or  not.  The 
tariff  schedule  should  be  set  forth  just  beneath 
the  description  of  the  commodity. 
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COFFEE  FREIGHT  RATE  FIXED 

War  Board  Sets  a Maximum  for  Shipping 
Costs  to  Stop  Speculation  and  Further 
Conserve  Tonnage 

[from  a staff  correspondent] 

Washington,  D.  C.,  May  25,  1918. 
<*\TO  coffee  shall  be  imported  into  the  United 
^ States  which  is  carried  at  a rate  of  freight 
greater  than  the  rate  established  by  the  United 
States  Shipping  Board,”  states  an  announcement 
issued  to-day  by  the  War  Trade  Board,  which  also 
adds : 

“All  licenses  heretofore  issued  for  the  importa- 
tion of  coffee  have  been  suspended ; and  any  such 
license  will  become  valid  only  after  it  has  been 
presented  to  a branch  office  of  the  War  Trade 
■ Board,  together  with  an  affidavit  duly  verified  by 
the  licensee,  stating  that  the  rate  of  freight  paid 
on  the  shipment  of  coffee  covered  by  his  license 
| does  not  exceed  the  rate  established  by  the  United 
j States  Shipping  Board. 

“Every  applicant  for  a license  to  import  coffee 
into  the  United  States  must  hereafter  file  with  his 
; application  an  affidavit  containing  the  statement 
set  forth  in  the  foregoing  paragraph.” 

The  rates  enforced  at  the  present  time  by  the 
j United  States  Shipping  Board  are  per  bag  net  for 
I steamers,  $1.70;  motors,  $1.20,  and  for  sailers,  $1. 

|gi  Buy  War  Savings  Stamps  ^ 

NEW  EXPORT  CONSERVATION  RULE 
[from  a staff  correspondent] 
Washington,  D.  G.,  May  20,  19.18. — The  War 
Trade  Board  has  added  the  following  com- 
modities to  the  export  conservation  list.  The 
ruling  became  effective  May  17,  and  includes 
chocolate,  cocoa,  spices,  tea,  cocoa  beans,  cocoa 
powder.  Lamm. 


Ky  Buy  War  Saving's  Stamps  jSg§ 

NAVY  CHANGES  TEA  SPECIFICATIONS 
In  asking  for  bids  on  320,000  pounds  of  tea 
during  May  the  Navy  Department’s  specifications 
provided  for  tenders  of  Javas,  Indias  and  Ceylons 
in  place  of  Formosas,  to  which  Government  pur- 
chases have  heretofore  been  confined. 

Buy  War  Savings  Stamps  ^ 

TEA  AND  COFFEE  FOR  NORWAY 
In  issuing  licenses  for  exports  to  Norway,  the 
War  Trade  Board  recently  stipulated  that  tea, 


coffee,  sugar,  rice  and  similar  commodities  will 
be  permitted  to  be  shipped  to  the  Norwegian 
Wholesale  Grocers’  Association,  and  cocoa  and 
cocoa  butter  to  the  Norwegian  Chocolate  Manu- 
facturers’ Association,  under  certain  conditions. 
In  this  way  it  is  expected  that  none  of  these  com- 
modities can  reach  enemy  countries. 

^ Buy  War  Savings  Stamps  ^ 

WHO’S  WHO  IN  THE  TRADE 

An  Appreciation  of  John  H.  Rosseter,  Vice- 
President,  W.  R.  Grace  & Co.,  and  Vice- 
President  and  General  Manager, 

Pacific  Mail  S.  S.  Company 

JOHN  H.  ROSSETER  is  credited  with  being 
the  man  chiefly  responsible  for  the  develop- 
ment of  San  Francisco  as  a coffee  port. 

In  commenting  on  the  remarkable  career  of 
Mr.  Rosseter,  one  of  his  long-time  admirers  re- 
ferred to  some  of  his  achievements  as  follows: 
“To-day  the  bulk  of  the  coffee  produced  in  Cen- 
tral America  is  coming  to  San  Francisco,  and 
most  of  it  is  brought  in  bottoms  made  possible  by 
the  genius  of  John  H.  Rosseter.  The  rapid 
strides  San  Francisco  is  now  making  as  a coffee 
receiving  port  are  due  in  part  to  conditions 
brought  on  by.  the  war,  but  were  it  not  for  Mr. 
Rosseter’s  foresight  and  ability  San  Francisco 
might  not  to-day  be  America’s  fastest-growing 
coffee  port. 

“Pacific  Coast  coffee  merchants  believe  that 
San  Francisco  will  maintain  its  supremacy  as  a 
receiver  of  coffee  after  peace  comes,  in  spite  of 
German  competition.  In  making  this  prediction, 
they  are  staking  much  on  the  guiding  hand  of 
John  H.  Rosseter  and  his  ability  to  accomplish 
what  he  sets  out  to  do. 

Restored  American  Flag  to  Pacific 
“Two  years  ago  the  shipping  industry  of  the 
Pacific  Coast  was  in  dire  straits,  due  to  adverse 
laws  and  shipping  complications  brought  about  by 
the  war.  The  American  flag  was  all  but  wiped  off 
the  Pacific.  The  pioneer  Pacific  Mail  Steamship 
Company,  which  had  been  operating  under  the 
Stars  and  Stripes  for  sixty  years,  gave  up.  All 
things  pointed  toward  the  permanent  eclipse  of 
the  American  flag  on  the  Pacific.  When  condi- 
tions were  at  their  worst,  Mr.  Rosseter  revived 
the  American  merchant  marine  on  the  Coast. 
To-day  he  is  vice-president  and  general  man- 
ager of  the  new  Pacific  Mail  Steamship  Company, 
operating  ten  steamships.” 

At  a recent  banquet,  at  which  125  of  San 
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Francisco’s  leading  merchants  and  shipping  men 
did  honor  to  Mr.  Rosseter,  he  was  toasted  as 
“the  man  who  restored  the  American  flag  to  the 
Pacific.” 

Born  in  San  Francisco,  young  Rosseter  made 
an  humble  beginning  as  an  office  boy  with  W.  R. 
Grace  & Co.  His  advance  was  rapid.  Although 
now  a comparatively  young  man,  in  his  late 
forties,  he  is  vice-president  of  W.  R.  Grace  & 
Co.,  the  well-known  import  and  export  house,  and 
is  also  president  of  the  Sperry  Flour  Company, 
with  headquarters  at  San  Francisco.  Mr.  Ros- 
seter is  one  of  the  most  active  men  with  the 
Grace  Company,  and  because  of  his  great  organ- 
izing ability  has  surrounded  himself  with  a staff 
of  willing  and  able  workers. 

The  consideration  he  shows  his  co-workers  has 
gained  for  him  their  loyal  support.  He  is  a great 
believer  in  rewarding  merit  with  large  compensa- 
tion. He  has  no  children  of  his  own,  but  looks 
upon  all  the  boys  of  his  organization  as  his  own 
and  takes  a fatherly  interest  in  them. 

Mr.  Rosseter  is  active  in  sports.  He  maintains 
a 2,000-acre  estate  in  California, .where  he  raises 
thoroughbred  horses.  Just  recently  he  brought  a 
string  of  horses  to  New  York  for  the  racing 
season  at  Belmont  Park. 

One  of  Mr.  Rosseter’s  interesting  characteris- 
tics is  a love  of  nature  and  the  esthetic  in  life. 
As  a diversion,  and  for  the  comfort  and  enter- 
tainment of  his  guests,  he  has  a Japanese  garden 
adjoining  his  San  Francisco  offices.  It  com- 
mands a vista  of  San  Francisco  Bay.  To  this  he 
has  brought  rare  trees,  works  of  art,  curios  and 
souvenirs  from  all  corners  of  the  world. 

If  Mr.  Rosseter  has  a hobby  it  is  ships.  From 
boyhood  he  has  been  fascinated  by  them.  One  of 
his  greatest  ambitions  is  to  make  the  United 
States  a maritime  power  of  the  first  magnitude. 

The  key  to  Mr.  Rosseter’s  success,  according 
to  those  who  know  him  best,  can  be  summed  up 
in  three  words — loyalty,  organization  and  co- 
operation. 


Buy  War  Savings  Stamps  ^ 


NEW  ARMY  BUYERS  APPOINTED 
[from  a staff  correspondent] 
Washington,  D.  C.,  May  25,  1918. — The  follow- 
ing have  been  added  to  the  Quartermaster  Gen- 
eral’s department  to  buy  foodstuffs  for  the  army: 
E.  F.  Holbrook,  tea  and  issue  coffee  and  sales 
articles  coffee ; Lieut.  R.  S.  Racey,  cocoa ; A.  A. 
Beebe,  black  and  cayenne  pepper  and  lemon  flavor- 
ing extract.  Lamm. 


GROCERY  TRADE  DIGEST 

•I  The  most  important  news  happenings 
of  the  month  boiled  down  for  busy  readers. 


RETAIL  GROCERS’  CONVENTION 

Digest  of  the  Proceedings  of  the  Twenty-first 
Annual  Meeting,  Held  at  Chi- 
cago, May  20-23 

THE  closing  hours  of  the  National  Association 
of  Retail  Grocers’  convention,  which  began  in 
Chicago  on  May  20  and  ended  May  23,  developed 
one  of  the  bitterest  fights  in  the  history  of  the  or- 
ganization, when  John  H.  Schaefer,  of  Iowa,  was 
re-elected  president  for  a third  term,  against  Sol 
Westerfeld,  of  Chicago.  The  count  stood  91 
votes  for  President  Schaefer  and  83  for  Wester- 
feld. In  the  other  elections,  Leon  M.  Hattenbach, 
of  Colorado,  won  over  John  S.  Carver  for  a 
trusteeship;  John  A.  Ulmer,  of  Toledo,  Ohio,  was 
chosen  vice-president,  and  William  Jeffrey,  of 
New  York,  was  re-elected  treasurer. 

The  convention  pledged  its  support  to  President 
Wilson  and  the  Food  Administration,  and  urged 
the  prohibition  for  the  duration  of  the  war  of  the 
giving  of  premiums,  trading  stamps  and  cou- 
pons, that  all  merchandise  be  sold  by  weight  or 
numerical  count,  that  the  secretaries  of  local  gro- 
cery organizations  be  made  official  members  of  the 
Food  Administration,  and  that  as  a war  measure 
the  Government  should  fix  a maximum  ten-hour 
day  in  the  mercantile  business  and  compel  Sunday 
closing. 

Salt  Lake  City  was  selected  for  next  year’s  con- 
vention. 


Hoover  Issues  Foodstuffs  Specifications 
The  United  States  Food  Administration  has 
ordered  that  after  July  1,  1918,  licensees  shall  not 
sell  or  quote  products  of  corn  unless  they  conform 
to  the  new  specifications  issued  by  the  Adminis- 
tration covering  table  grits,  hominy,  cream  meal, 
corn  flour,  and  standard  pearl,  unbolted  or  plain 
meal.  The  specifications  are  known  as  Series  B, 
Supplement  32. 

Orange  and  Lemon  Shortage  Predicted 
From  present  indications  the  shipment  of  Cali- 
fornia oranges  from  May  15  to  November  15  will 
be  about  one-third  the  quantity  of  last  year,  ac- 
cording to  the  California  Fruit  Growers  Ex- 
change, which  also  says  the  California  lemon 
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shipments  for  the  year  ending  August  31  will  be 
about  82  per  cent  of  last  year’s  shipments. 

$ 

The  Tapioca  and  Sago  Association 
, The  Tapioca  and  Sago  Association  was  recently 
] formed  in  New  York,  with  L.  Littlejohn,  presi- 
dent; E.  P.  Stone,  treasurer,  and  Joseph  Morn- 
ingstar,  secretary.  The  association  held  a meet- 
ing May  9 in  the  rooms  of  the  Spice  Trade  Asscf- 
, ciation. 


Manufacture  of  Gluten  Flour  Stopped 
i The  manufacture  of  gluten  flour  from  the  1917 
| wheat  crop  has  been  closed  down  tight  because 
sufficient  stocks  are  now  on  hand  to  supply  meri- 
i torious  demands. 

Dried  Fruits  Not  to  Be  Faced 
As  a measure  of  conservation,  the  United  States 
j Food  Administration  recently  issued  the  follow- 
ing rule  to  the  packers  of  dried  peaches,  dried 
j apples,  dried  prunes  and  dried  apples : ' “The 
licensee  shall  not  face  or  cause  to  be  faced  any 
: licensed  dried  fruits  in  packages.  Such  facing 
| will  be  regarded  as  wasteful.” 


Combination  Sales 

| Grocers  can  now  sell  sugar  in  combination  with 
I cornmeal  at  the  rate  of  one  pound  of  sugar  to  two 
or  more  of  cornmeal,  and  can  sell  wheat  flour  in 
i combination  with  one  or  more  wheat  flour  sub- 
stitutes as  prescribed  by  wheat  conservation  Rules 
25,  26,  29,  30  and  31.  • 

Wholesalers'  Conservation  Convention 
The  National  Wholesale  Grocers’  Association 
- is  preparing  for  its  twelfth  annual  meeting,  to  be 
held  in  Cleveland,  Ohio,  June  12-14.  They  are 
calling  the  meeting  the  “Conservation  Conven- 
tion.” 



California  Grocers  in  Washington 
A delegation  of  California  grocers  called  on 
Herbert  Hoover  at  Washington  to  persuade  him 
f that  retail  grocers  should  have  larger  profits. 

They  also  asked  for  a simpler  form  for  reporting 
i weekly  sales  and  prices,  and  to  have  the  Food 
Administration  compel  a reduction  of  working 
hours  in  retail  stores.  The  delegation  was  headed 
by  State  Secretary  Frank  B.  Connolly,  former 
president  of  the  National  association,  and  included 
several  large  Pacific  Coast  grocers,  one  of  them 
i proprietor  of  a chain  of  thirty  stores  as  follows : 
1 C.  D.  Hinkle,  Santa  Cruz,  president,  California 
State  Grocers’  Association;  C.  E.  Clinch,  Grass 
Valley,  president,  Licensed  Retail  Grocers  of 
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California;  Joseph  A.  Daley,  Los  Angeles,  presi- 
dent, Licensed  Retail  Grocers  of  Southern  Cali- 
fornia; George  E.  Satchell,  Coalinga;  A.  P.  May, 
Inc.,  licensed  grocers ; R.  H.  Ingram,  San  Fran- 
cisco, Retail  Grocers’  Association  of  San  Fran- 
cisco; A.  S.  Johnson,  San  Francisco,  Johnson 
Bros.,  licensed  grocers ; Arthur  H.  Connolly,  San 
Francisco,  Retail  Grocers’  Association. 


Larkin  to  Open  Self-Serve  Stores? 

The  Larkin  Company,  Buffalo,  the  widely- 
known  soap  and  premium  house,  has  been  experi- 
menting with  self-service  grocery  stores  and  is 
said  to  have  found  them  practicable.  While  the 
company  has  not  divulged  its  plans,  indications 
are  that  it  will  open  a string  of  them  in  a number 
of  cities  and  do  away  with  the  mail-order  busi- 
ness, in  part  if  not  altogether. 


Heavy  Demand  for  Canned  Goods 
Because  of  the  reluctance  of  the  big  canneries 
to. name  future  prices,  wholesale  grocers  are  find- 
ing the  canned  goods  problem  most  difficult  to 
solve.  The  canners  declare  that  costs  are  so  un- 
certain they  cannot  set  prices.  Those  packers  who 
are  giving  rates  are  being  flooded  with  orders. 


pig  Buy  War  Savings  Stamps  fug 


CAUTIONS  SELLERS  OF  EXTRACTS 
The  Flavoring  Extract  Manufacturers’  Asso- 
ciation is  circulating  a bulletin  among  its  members 
warning  them  against  permitting  their  flavoring 
extracts  to  be  sold  in  any  way  that  will  bring 
them  within  the  law  on  selling  or  manufacturing 
beverage  alcohol.  The  law  is  very  definite,  and 
any  one  found  guilty  will  be  speedily  punished, 
with  the  possible  result  that  the  whole  extract 
trade  would  be  interdicted. 


^ Buy  War  Savings  Stamps  ^ 

A PLEDGE  FOR  TRUE  AMERICANS 
“America  shall  win  this  war.  Therefore,  I will 
do  a full  day’s  work ; I will  save,  I will  endure,  I 
will  fight — cheerfully  and  to  my  utmost — as  if  the 
whole  outcome  of  the  struggle  depended  upon  me 
alone.” — From  Do  Your  Bit. 


OUR  MOST  IMPORTANT  JOB 
Helping  to  build  more  ships  is  the  most  im- 
portant war  job  at  this  time.  The  man  or  organ- 
ization that  successfully  helps  in  this  is  doing  a 
job  which  at  this  time  is  more  important  than  that 
of  the  man  with  the  gun. 


PATENT  AND  TRADE  MARK  SERVICE 

<1  A Department  giving  the  latest  information  from  the  United  States  Patent 
Office  on  patents  and  trade  marks.  <f  Subscribers  and  advertisers  may  consult 
this  bureau  without  charge  except  that  postage  for  reply  must  accompany  all 
inquiries;  there  are  no  fees  for  trade  mark  searches. 

(Address  all  communications  Patent  and  Trade  Mark  Service,  The  Tea  and  Coffee  Trade  Journal) 


URGES  NATIONAL  TRADE  MARK 


Government  Official  Says  American  Manufac- 
turers Could  Thus  Protect  Rights 
in  Foreign  Countries 

THE  need  of  a national  trade  mark,  owned  and 
protected  by  the  United  States  Government, 
was  urged  recently  by  Chauncey  P.  Carter,  of  the 
Bureau  of  Foreign  and  Domestic  Commerce,  who 
had  an  important  part  in  drafting  the  National 
Trade  Mark  Bill  now  before  Congress.  Mr. 
Carter  said  such  a mark  would  help  suppress  the 
legalized  piracy  of  private  trade  marks  in  foreign 
countries. 

“The  average  manufacturer  in  this  country  does 
not  consider  that  he  ought  to  protect  his  trade 
mark  in  foreign  countries,”  said  Mr.  Carter.  “See 
what  happens,  though:  A New  York  exporter 

purchases  some  of  his  products  and  sends  them 
to  a certain  country  in  South  America.  The  buyer 
there  finds  that  they  will  sell  well,  and  writes  back 
to  the  New  York  exporter  for  an  exclusive 
agency.  Naturally,  the  exporter  is  not  able  to 
give  him  an  exclusive  agency,  nor  is  he  anxious  to 
put  him  in  direct  touch  with  the  manufacturer. 
What  does  the  South  American  merchant  do 
then?  He  finds  that  the  manufacturer’s  trade 
mark  is  not  registered  in  his  country,  so  he  takes 
out  a registration  in  his  own  name.  Some  years 
later  the  manufacturer  decides  to  enter  the  export 
field;  he  secures  an  order  from  a reputable  con- 
cern in  that  same  South  American  country.  The 
order  is  accepted  and  the  goods  shipped;  but  lo 
and  behold ! when  they  reach  their  destination 
they  are  confiscated  and  held  upon  complaint  of 
the  other  merchant,  who  cites  his  trade  mark 
registration  as  proof  of  his  ownership  of  the 
mark,  also  adducing  evidence  to  show  that  he  was 
the  first  user  of  the  mark  in  his  country.  And 
he  has  the  law  on  his  side. 

“If  we  had  a national  trade  mark,  owned  and 
protected  by  our  Government,  this  American 
manufacturer  could  outwit  the  pirate  merchant 


by  merely  substituting  the  national  trade  mark 
for  his  private. mark  on  all  shipments  to  that 
country.” 

The  mark  should  be  granted,  it  was  urged,  only 
to  the  manufacturers  of  goods  that  reflect  credit 
on  the  industries  of  the  country.  It  was  also 
pointed  out  that  the  measure  providing  for  a na- 
tional trade  mark  was  only  one  of  a number  now 
being  put  in  shape  and  considered  by  the  Depart- 
ment of  Commerce,  with  a view  to  preparing  the 
American  manufacturer  and  exporter  to  hold  his 
own  in  the  struggle  for  world  trade  that  is  ex- 
pected to  follow  the  making  of  peace. 

Buy  War  Saving's  Stamps  ^ 

PATENT  OFFICE  RECORD 


Patents  Granted,  Trade  Mark  Applications, 
Certificates  Issued  and  Labels  and  Prints 
Registered  During  the  Month 

[staff  correspondence] 
Washington,  D.  C.,  May  25,  1918. 

HERE  follows  a complete  record  of  the  ac- 
tivities of  the  United  States  Patent  Office 
during  the  month,  in  so  far  as  they  apply  to  the 
tea,  coffee,  spice  and  general  grocery  trades : 

Patents  Granted 

Coffee  Mill  Burs. — Jesse  F.  Carson,  assignor 
to  the  Cleveland  Electric  & Machine  Manufac- 
turing Company,  Cleveland,  Ohio.  (1,262,636.) 
In  a mill  construction,  a bur  having  a group  of 
teeth  upon  the  working  face  thereof,  said  teeth 
being  arranged  in  substantially  radial  rows,  and 
grooves  adjacent  said  teeth,  one  of  said  grooves 
having  a portion  thereof  cut  at  one  depth  with 
respect  to  the  tops  of  the  teeth,  and  another  por- 
tion cut  at  less  depth  with  respect  to  the  tops  of 
the  teeth,  a second  groove  which  is  cut  at  a depth 
with  respect  to  the  tops  of  the  teeth  intermediate 
the  depths  in  the  groove  previously  mentioned,  a 
third  groove  which  is  cut  at  a depth  with  respect 
to  the  tops  of  the  teeth,  which  is  less  than  the 
depth  of  the  outer  portion  of  the  first  mentioned 
groove,  and  a fourth  groove  which  is  cut  to  a less 
depth  with  respect  to  the  tops  of  the  teeth  than 
the  groove  just  mentioned.  (Illustrated.) 
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Method  of  Grinding  and  Packing  Coffee. — John 
E.  King,  Detroit,  Mich.  (1,263,434.)  The  method 
of  preparing  and  packing  ground  coffee,  which 
consists  in  coarsely  grinding  approximately  90  per 
'ent  of  the  coffee  and  finely  grinding  approxi- 


Inventions  Patented  During  the  Month 


mately  10  per  cent  of  the  coffee,  and  packing  the 
two  grinds  in  one  package  or  container,  for  the 
purpose  specified.  

Peanut  Shell cr. — Benjamin  J.  Pike,  Mauk,  Ga. 
(1,264,-329.)  A nut  shelling  device,  including  a 
centrally  disposed,  vertically  corrugated  drum 
held  from  rotation,  an  outer  cylinder  surrounding 
the  drum  and  disposed  concentrically  thereto,  and 
including  a plurality  of  vertically  disposed  bars, 
certain  of  said  bars  being  mounted  for  adjust- 
ment toward  or  from  each  ether,  and  means  for 
rotating  the  outer  cylinder  with  respect  to  said 
drum.  (Illustrated.) 


Trade  Marks  Registered 

Here  is  a list  of  trade  marks  which  have  been 
registered  and  for  which  certificates  have  been 
issued : 

“Hi-Lo.”  (121,263.)  Alfred  Churchman,  Kan- 
sas City,  Mo.  Coffee.  First  use,  Nov.  1,  1917. 

“Circles  crossed  by  a panel.”  (121,303.)  The 
Jones  Thierback  Co.,  San  Francisco,  Cal.  Coffee, 
tea  and  flavoring  extracts  for  foods.  First  use, 
April  21,  1908. 

“Baron.”  (121,311.)  Samuel  Mahon,  Ottumwa, 
la.  Coffee.  First  use,  1911. 

“Lark  and  figure  of.”  (121,322.)  Samuel  M. 
Newark,  St.  Louis,  Mo.  Coffee.  First  use,  Oct. 
29,  1917.  Registered  April  23,  1918. 


“Majestic.”  (121,487.)  George  P.  Papa- 
dopulos,  New  York,  N.  Y.  Olive  oil.  First  use, 
1904. 

“Morado.”  (121,473.)  The  Morey  Mercantile 
Co.,  Denver,  Col.  Certain  named  foods.  First 
use,  Dec.  1,  1915. 

“Bee  and  figure  of  belt.”  (121,467.)  McCor- 
mick & Co.,  Baltimore,  Md.  Tapioca  and  mayon- 
naise dressing.  Registered  April  30,  1918. 


Labels  Registered 

This  is  a record  of  labels  which  have  been 
registered  and  for  which  certificates  have  been 
issued : 


“Boston  Market.”  (20,590.)  Clark  & Mac- 
Kusick  Co.,  Boston,  Mass.  Coffee. 

Registered  April  23,  1918. 


TRADE  MARKS  PENDING 
The  following  trade- marks  have  been  favorably 
acted  upon.  Any  person  who  believes  he  would 
be  damaged  by  the  registration  of  a trade  mark, 
may  within  thirty  days  enter  opposition  to  pre- 
vent the  proposed  registration.  All  inquiries  per- 
taining to  these  marks  should  be  addressed  to 
The  Tea  and  Coffee  Trade  Journal,  79  Wall 
street,  New  York  City: 

Week  Ending  April  16,  1918 
“MTW.”  (109,378.)  Mark  T.  Wendell,  Bos- 
ton, Mass.  Tea. 

“H  and  double  dragon.”  (109,379.)  Mark  T. 
Wendell,  Boston,  Mass.  Tea. 


Week  Ending  April  23,  1918 
“Ochesno.”  (79,774-)  Altonaer  Margarine- 
Werke  Mohr  & Co.,  G.  M.  B.  H.,  Altona-Ottensen, 
Germany.  A vegetable  food  extract. 


Week  Ending  April  30,  1918 
“Over  the  Top.”  (109,649.)  Robert  L.  Ger- 
hart, Lancaster,  Pa.  Coffee. 

“Soldier.”  (109,659.)  Stiles-Pelens  Coffee  Co., 
Cincinnati,  Ohio.  Coffee. 

“The  Gleaners”  and  picture  of.  (109,660.) 


Trade  Marks  Pending 


Symons  Bros.  & Co.,  Saginaw,  Mich.  Coffee. 

“C.  C.”  (108,937.)  The  Curtis  Corporation, 

Bloomington,  Cal.  A sauce  or  relish  for  season- 
ing foods. 

Buy  War  Savings  Stamps  ^ 


The  British  Food  Controller  recently  declared 
that  under  the  Defense  of  the  Realm  Regulations 
tea  is  to  be  regarded  as  an  article  of  food. 
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BOOKS  RECENTLY  RECEIVED 


Brief  Reviews  of  Busineses  and  Other  Publica- 
tions Coming  to  the  Editor’s  Desk 

D FLOW  will  be  found  brief  comments  on  re- 
cently  published  business  books  sent  to  the 
editor  for  review.  The  contents  of  each  are  pre- 
sented in  digest  form,  so  that  busy  men  can  tell 
quickly  if  they  are  interested. 


Trading  With  the  Enemy 
Huberich  on  Trading  With  the  Enemy.  By 
Charles  Henry  Huberich,  a practitioner  at  the 
bar  of  the  U.  S.  Supreme  Court.  New  York: 
Baker,  Voorhis  & Co.,  45  John  street.  485 
pages,  comprehensive  index  and  bibliography. 

This  book  will  be  found  especially  useful  dur- 
ing these  war  times.  It  is  a legal  commentary  on 
the  “Trading  With  the  Enemy  Act,”  with  par- 
ticular attention  given  to  such  features  as  the 
special  purposes  of  the  act,  the  true  tests  of 
enemy  character,  the  meaning  of  the  phrase 
“doing  business  in  enemy  territory,”  the  effect  of 
the  act  on  antecedent  transactions,  and  questions 
relating  especially  to  patents  and  trade  marks. 


The  Story  of  Cocoa 

Chocolate  and  Cocoa.  By  Otto  J.  Schoenleber. 
Published  by  the  Ambrosia  Chocolate  Com- 
pany, Milwaukee,  Wis.  16-page  booklet. 

This  booklet  is  made  up  of  an  address  deliv- 
ered by  Mr.  Schoenleber  before  the  Chicago 
Candy  Club  in  1917.  The  author  calls  it  “Clip- 
pings from  a Life’s  Experience  as  a Manufac- 
turer.” A large  part  of  the  story  is  about  the 
commercial  history  of  the  chocolate  industry  of 
the  world,  with  comments  on  present-day  methods 
of  cultivation  and  distribution,  the  food  values 
of  chocolate  and  manufacturing  processes. 

F.  H.  F. 

A Directory  of  Wholesale  Grocers 
The  1918  Red  Book.  Published  by  The  Orrin 
Thacker  Directory,  33  West  Gay  street,  Co- 
lumbus, Ohio.  208  pages.  Paper.  $1.50  post- 
paid. 

This  book  is  the  1918  edition,  and  contains 
more  than  5,300  names  of  wholesale  grocers,  semi- 
jobbers,  chain  stores,  etc.,  in  the  United  States 
and  Canada.  There  also  are  tables  showing  the 
number  of  houses  listed  in  each  State.  We 
recommend  this  book  for  business  concerns  deal- 
ing with  the  trades  covered  by  the  directory. 


The  Story  of  the  United  States 
This  Country  of  Ours.  By  H.  E.  Marshall. 
New  York:  George  H.  Doran  Company. 

612  pages,  10  illustrations  in  colors  by  A.  C. 
Michael. 


This  volume,  the  work  of  an  English  historian 
who  visited  the  United  States  recently,  is  prac- 
tically a history  of  our  country,  beginning  with 
the  voyages  of  discovery  of  the  Vikings  and 
ending  with  President  Wilson’s  declaration  of 
war  against  Germany  in  1917.  It  is  told  in  an 
entertaining  narrative  style  and  handsomely  illus- 
trated in  colors.  The  author’s  preface  well  de- 
scribes its  contents:  “It  is  not  a book  which  you 
need  knit  your  brows  over,  or  in  which  you  will 
find  pages  of  facts  or  politics  and  long  strings 
of  dates.  But  it  is  a book,  I hope,  which  when 
you  lay  it  down  will  make  you  say,  ‘I’m  glad  that 
I was  born  an  American.  I’m  glad  that  I can 
salute  the  Stars  and  Stripes  as  my  flag.’  ” 

MOLASSES  VS.  SUGAR 

As  a Sweetening  Agent  for  Coffee  it  Not  Only 
Has  a Lower  Power  but  Its  Calorific 
Value  is  Much  Less 


A QUESTION  has  been  raised  as  to  the  avail- 
ability  of  molasses  as  a sweetening  agent  for 
coffee  because  of  statements  recently  published 
by  a well-known  molasses  concern  making  rather 
sweeping  claims  concerning  the  advantages  pos- 
sessed by  molasses  as  a substitute  for  sugar. 

Molasses,  being  the  residue  from  cane  sugar 
crystallization,  contains  a large  percentage  of  cane 
sugar,  together  with  a substance  known  to  the 
chemists  as  invert  sugar.  Invert  sugar  is  a 
mixture  of  glucose  and  fructose,  both  of  which 
are  very  desirable  as  foods,  but  lack  the  sweeten- 
ing power  of  cane  sugar.  It  stands  to  reason, 
therefore,  that  molasses  will  be  defective  in 
sweetening  power  even  though  it  have  the  same 
food  value. 

Of  course,  since  molasses,  as  bought,  contains 
about  25  per  cent  of  water  and  only  70  per  cent 
of  carbohydrate,  it  will,  weight  for  weight,  be  less 
valuable  for  food  than  sugar,  aside  from  the  fact 
that  it  has  a lower  sweetening  power.  Some  of 
the  sugar  sold  during  the  recent  shortage  was 
quite  low  in  sweetening  power,  probably  because 
it  had  not  been  carefully  refined.  The  last  traces 
of  molasses  that  stick  to  the  crude  sugar  seem 
to  impair  its  sweetening  power  more  than  one 
might  expect.  For  the  sake  of  comparison  we 
append  some  data  on  the  calorific  value  per  pound 
of  sugar  and  molasses. 


Molasses  (cane) 1,290 

Brown  sugar 1,765 

Maple  sugar 1.540 

Cane  sugar 1,860 


You  cannot  defeat  a German  by  hurting  his 
body.  But  you  can  defeat  him  or  any  other 
man  by  worrying  his  mind. — Arthur  Brisbane. 


'g'  FOR  OUR  BOYS  OVERSEAS  ^gf 

Tf  Bits  of  verse  and  inspirational  prose  that  make  for  comfort  and  better 
cheer.  News  of  members  of  the  trade  in  service  at  home  and  abroad. 


THE  BROTHERHOOD  OF  FREEMEN 
Only  where  men  are  free  do  they  think  the; 
thoughts  of  comradeship ; only  where  they  are 
free  do  they" think  the  thoughts  of  sympathy;  only 
where  they  are  free  are  they  mutually  helpful; 
only  where  they  are  free  do  they  realize  their 
dependence  upon  one  another  and  their  com- 
radeship in  a common  interest  and  common  neces- 
sity.— Woodrow  Wilson. 


A TOAST  TO  “OUR  BOYS” 

Senator  John  Sharp  Williams  recently  read  to 
his  colleagues  in  the  United  States  Senate  the 
following  poem,  which  was  written  by  George 
Morrow  Mayo,  formerly  a railway  mail  clerk, 
and  now  a gunner’s  mate  in  the  navy : 

Here’s  to  the  Blue  of  the  wind-swept  North 
When  we  meet  on  the  fields  of  France; 

May  the  spirit  of  Grant  be  with  you  all 
As  the  sons  of  the  North  advance. 

And  here’s  to  the  Gray  of  the  sun-kissed  South 
When  we  meet  on  the  fields  of  France ; 

May  the  spirit  of  Lee  be  with  you  all 
As  the  sons  of  the  South  advance. 

And  here’s  to  the  Blue  and  Gray  as  one 
When  we  meet  on  the  fields  of  France; 

May  the  spirit  of  God  be  with  us  all 
As  the  sons  of  the  Flag  advance. 


WAR  RALLIES 
Gather,  O patriots ! 

Hear  the  great  story, 

Fired  and  inspired  by  the  sight  of  Old  Glory! 
Gather  from  near  and  from  far — stanch,  united — 
Vowing  no  stop  till  a world’s  wrongs  are  righted. 

Gather,  O patriots,  banded  to  do — 

Yes,  or  to  die — for  the  Red,  White  and  Blue! 

Come,  in  your  strength, 

Standing  shoulder  to  shoulder ! 

Outraged  your  Land,  by  a foe  growing  bolder. 
Come,  voice  your  protest  in  terms  unmistaken ! 

Is  there  one  sluggish  soul?  Let  it  awaken! 

Come,  every  patriot,  burning  to  do — 

Yes,  and  to  die — for  the  Red,  White  and  Blue. 


Harken — men — women — all ! 

Peril’s  before  us ! 

Hear  what  they’re  singing — the  Liberty  Chorus  ! 
Ours  is  one  aim,  till  the  war  we  are  winning — 
What  we  have  done  is  the  merest  beginning! 
Cheer,  till  Berlin  hears  you!  Now,  pledge  to 
do — 

Yes,  and  to  die — for -the  Red,  White  and  Blue. 

— Ella  A.  Fanning,  in  the  New  York  Times. 


Creed  of  the  Allies 

Said  Professor  Kohler,  a German  authority  on 
international  law,  “No  right  is  so  strong  and  ab- 
solute but  it  must  give  way  to  necessity.  And  if 
we  act  guided  by  necessity  we  do  not  violate  right, 
for  right  must  give  way  to  necessity.” 

At  this  stage  in  the  war  it  is  well  to  hearten 
ourselves  by  repeating  our  creed — and  we  do  so 
literally  facing  east.  It  is  that  in  this  20th  cen- 
tury of  the  Christian  Era — Right  not  Might  is  the 
Order  of  the  Day — and  the  so-called  necessity 
must  give  way  to  common  Justice  and  Honor  in 
international  relationships,  if  peace,  prosperity 
and  progress  are  to  survive. 


The  Hun  Bigamist 

He  had  captured  a prisoner,  and  while  they 
were  waiting  for  the  escort  to  come  up  he  said, 
“Have  you  got  a wife?” 

“Nein,”  answered  the  German. 

“Nine !”  gasped  the  Tommy.  “Blimy!  Where’s 
yer  Iron  Cross?” 


American  Gum  Rations 

Harry  (just  out) — Listen,  Bill!  Sounds  like  old 
Fritz  cornin’  over  in  the  mud — squish  squash, 
squish  squash. 

Bill — That’s  orl  right — that’s  only  the  Ameri- 
cans further  up  a-chewing  their  gum  rations. 

Habit 

“That  new  recruit  must  have  been  a book- 
keeper.” 

“Why  so?” 

“I  just  noticed  him  trying  to  put  his  bayonet 
behind  his  ears.” — Boston  Transcript. 
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THE  TRADE’S  ROLL  OF  HONOR 

The  Latest  Information  Concerning  Those  Men 
in  the  Trade  Who  Are  Fighting  for 
America  and  Her  Allies 

r\URING  the  month  several  boys  of  the  tea 
ajid  coffee  trade  have  been  called  to  service. 
Their  names  are  recorded  in  the  Roll  of  Honor 
below.  There  are  also  some  interesting  letters 
and  pictures. 

In  Military  and  Naval  Service 
Joseph  T.  Ennis,  son  of  George  A.  Ennis,  a 
member  of  the  Ennis-Hanley-Blackburn  Coffee 
Company,  Kansas  City,  Mo., 
has  enlisted  in  the  Photo- 
graphic Section  of  the  Sig- 
nal Corps,  and  is  at  the 
United  States  School  of 
Aerial  Photography,  Roch- 
ester, N.  Y. 

Fred  H.  Baruch,  of  Haas, 
Baruch  & Co.,  coffee  im- 
porters, Los  Angeles,  Cal., 
is  now  in  the  Reserve  Engi- 
neers’ Signal  Corps,  U.  S.  A., 
as  a flying  cadet  with  Squad 
4 2,  Aviation  Barracks, 
Berkeley,  Cal. 

Henry  D.  Ludeman,  New 
York  salesman  for  the  G. 
Washington  Sales  Company, 
Brooklyn,  N.  Y.,  volunteered 
for  service  in  the  Regular 
Army,  Sanitary  Corps,  and 
is  now  at  Fort  Slocum, 
New  York. 

Alexander  Owen,  of 
Williams,  Russell  & Co.,  New  York,  has  joined 
the  army  and  is  training  at  Fort  Slocum,  New 
York. 

Fred  Satinic,  of  Arnold,  Dorr  & Co.,  New 
York,  is  training  for  overseas  service  at  Camp 
Hancock,  Ga. 

John  Tiejten,  of  Russell  & Co.,  New  York,  is 
at  Camp  Hancock,  Ga.,  preparing  for  service  in 
France. 

Jerome  J.  Jacoby,  of  J.  H.  Windels,  New  York, 
left  May  28  for  Camp  Wadsworth,  Spartanburg, 
S.  C. 


Joseph  T.  Ennis 


He  is  studying  to 
be  an  army  aerial 
photographer. 


The  American  Sugar  Refining  Company  re- 
ports that  10,978  of  its  employees,  or  93  per  cent 
of  the  total  force  employed  in  its  six  refineries, 
subscribed  to  $750,000  worth  of  bonds  in  the 
Third  Liberty  Loan. 


The  Duties  of  a Personnel  Officer 
Captain  Coffin,  the  writer  of  the  following 
letter,  gives  an  interesting  glimpse  into  the  life 
and  duties  of  a personnel  officer.  He  also  makes 
an  appeal  for  letters  for  himself  and  his  comrades 
in  arms.  Evidently  his  “Blue  Book”  has  gone 
astray,  for  he  and  the  other  tea  and  coffee  boys 
in  service  are  still  on  our  mailing  lists : 


Headquarters,  Provisional  Depot  for  Corps  and 
Army  Troops 
Camp  Wadsworth,  S.  C. 

April  16,  1918. 

Mr.  W.  H.  Aborn,  New  York. 

Dear  Mr.  Aborn  : 


Has  New  York  established  a censorship  on  let- 
ters to  soldiers  or  passed  a law  prohibiting  the 
sending  of  same,  or  is  the  coffee  market  on  such 
a rampage  that  the  many  members  of  the  Soldiers’ 
and  Sailors’  Welfare  League  have  not  had  time  to 
continue  the  good  work  that  they  started? 

Whatever  the  cause,  I will  overlook  same  in 
your  case,  as  you  have  been  my  most  faithful 
correspondent.  This 
month  have  not  received 
the  copy  of  the  “Blue 
Book,”  which  we  all 
hope  has  not  been  dis- 
continued, as  it  was  the 
means  of  keeping  all 
the  boys  in  touch  with 
the  Street  in  a sort  of 
official  manner. 

While  I have  it  in 
mind  and  fully  appreci- 
ating that  you  are  not 
much  given  to  theater- 
going, be  sure  and  see 
‘‘You  Know  Me,  Al,” 
written,  staged  and 
produced  by  the  boys 
of  the  27th  Division. 

To  those  who  have  not 
followed  closely  events 
in  Europe  it  might 
seem  that  the  work 
these  boys  have  been 
doing  has  been  so 
much  time  wasted,  but 
the  entire  cast,  to- 
gether with  others  who 
have  been  selected,  will 
form  the  nucleus 
around  which  will  be 
built  the  organization 
that  will  amuse  this  di- 
vision after  they  have 
done  a turn  in  the 
trenches. 

Many  thousand  new 
men  are  arriving  here,  increments  coming  in  daily, 
and  it  is  a pleasure  to  see  how  well  the  drafted 
men  mingle  with  the  old  National  Guardsmen. 
What  the  old-timers  were  going  to  do  to  those 
fellows  was  a caution,  but  when  they  came  it 
seemed  that  they  could  not  do  enough  for  them, 
watched  over  them  as  a hen  might  her  brood. 

The  training  here  has  reached  such  a state  that 


Charles  F.  Of.hlers 

He  is  training  for  over- 
seas service  with  the 
Marine  Corps. 


June , 1918 


THE  TEA  AND  COFFEE  TRADE  JOURNAL 


55i 


the  only  thing  lacking  after  a day’s  work  is  the 
dead  or  dying  Huns.  The  shortest  trench  trick 
here  now  is  72  hours,  during  which  time  gas  at- 
tacks occur  at  unknown  times,  and  while  these  are 
in  progress  there  are  a whole  lot  of  places  one 
would  rather  be.  A very  strong  laughing  gas 
is  used,  and  while  not  fatal  results  are  likely  to 
happen,  it  surely  can  make  you  about  as  sick  as 
anything  you  can  imagine.  Advances  are  made 
behind  barrage  fire,  and  if  you  feel  as  though  you 
would  like  something  thrilling  try  this  form  of 
amusement.  It  is  all  right  if  those  pesky  artil- 
lerymen keep  their  mind  on  their  jobs.  You  feel 
like  the  Irishman  who  was  in  the  trenches  on  the 
other  side  and  was  taken  with  an  attack  of  hic- 
coughs during  a very  heavy  bombardment,  with 
shells  bursting  all  around  him,  and  turned,  to  his 
bunkie  and  said,  “Scare  me,  Mike,  so  I can  get  rid 
of  these  damned  things” ! 

My  work  here  is  about  as  interesting  a job  as 
one  could  possibly  select.  Men  are  assigned  to  the 
different  organizations  (by  me)  according  to  skill. 
In  other  words,  a regiment  requires  so  many 
carpenters,  so  many  auto  drivers,  so  many  with  a 
knowledge  of  the  care  and  handling  of  horses,  to 
be  properly  equipped  with  what  we  term  the  per- 
sonnel. 

Some  of  these  vocations  call  for  men  who  are 
expert  in  their  line,  while  others  can  be  filled  from 
the  semi-skilled  class.  I have  a force  of  eight 
enlisted  men  and  three  officers,  and  all  assign- 
ments, whether  for  special  duty  or  permanent,  are 
made  by  the  personnel  officer. 

Did  you  ever  stop  to  consider  how  many  various, 
ways  there  are  for  one  to  make  a living?  On 
what  I call  the  Index  to  Occupations  there  are 
106  distinct  lines,  and  in  most  all  of  them  they 
contain  sub-classifications ; for  instance,  in  the 
case  of  bakers — they  can  be  divided  into  bakers, 
•cooks,  caterers,  etc.  We  act  as  a sort  of  employ- 
ment agency  for  the  camp  as  far  as  special  jobs 
are  concerned,  but  the  primary  usefulness  is,  of 
course,  with  a view  to  having  the  right  kind  and 
number  of  men  of  the  various  trades  in  the  regi- 
ments that  are  going  over. 

While  writing  the  foregoing  I had  a call  for  an 
expert  moving  picture  machine  operator,  the 
regular  Y.  M.  C.  A.  man  having  been  taken  sick, 
so  a soldier  will  fill  in  to-night  so  that  the  boys 
will  not  miss  their  movies.  And  so  it  goes.  The 
-best  part  of  this  entire  system  is  the  speed  with 
which  this  is  accomplished.  No  matter  what  the 
size  of  the  detail  requested  we  can  supply  them  in 
less  than  five  minutes  after  the  call  comes  in. 
This  is  done  by  a card  system  with  the  numbers 
of  the  occupations  printed  along  the  top  edge  of 
the  card.  Small  tabs,  are  used  in  a color  arrange- 
ment for  the  grade,  i.  e.,  apprentice,  journeyman 
or  expert,  and  this  worked  in  connection  with  the 
numbers  enables  locating  special  skills  almost  at 
a glance.  The  French  and  English  armies  had 
nothing  like  a system  of  this  kind,  and  the  foreign 
officers  who  have  had  an  opportunity  of  observing 
this  service  are  most  enthusiastic  about  its  work. 

Instead  of  setting  around  your  darn  old  tea- 
table  gassing  with  A1  Hill  and  the  rest  of  that 
“gang”  drop  a fellow  a line. 


With  kindest  regards  to  all  the  boys  and  best 
wishes, 

Sincerely, 

R.  C.  Coffin. 

(Formerly  with  A.  C.  Israel,  New  York.) 

P.  S. — Give  my  kindest  regards  to  Mr.  Will 
Bayne.  Was  dreaming  last  night  that  I was  back 
on  the  Street  and  trying  to  get  a job  at  105,  and 
he  has  been  in  my  mind  all  day.  Will  take  a half 
day  off  soon  and  write  him  a line. 


The  Spirit  of  the  Canadian  Army 

This  former  coffee  man  shows  the  sturdy  spirit 
of  the  Canadians.  Though  “seedy”  he  works  13 
hours  a day  and  wants  to  see  it  through  “to  the 
bitter  end/’  His  letter  follows : 

Can.  Conv.  Officers’  Hospital, 
Matlock  Bath,  Derbyshire, 
England. 

March  11,  1918. 

W.  H.  Ukers,  Esq.,  Editor,  “The  Blue  Book  of 
the  Trade.” 

Dear  Sir  : 

You  may  remember  that  you  wrote  me  on  Oc- 
tober 29,  1917,  stating  that  you  were  sending  me 
copies  of  your  .magazine,  and  I received  the 
October  and  November  copies  but  have  got  no 
more.  I find  them  very  interesting,  and  am  send- 
ing you  my  latest  address  as  above,  and  hope  you 
will  be  good  enough  to  let  me  have  copies.  I 
heard  from  a friend  of  mine  in  France,  who  men- 
tioned that  he  had  read  an  article  in  one  of  your 
recent  magazines  written  by  me.  I presume  it’s 
the  account  I sent  you  of  my  short  army  career. 

I have  recently  been  promoted  to  Sergeant 
Ward  Master  at  this  hospital,  situated  in  a beau- 
tiful part  of  England,  on  the  banks  of  the  River 
Derwent  and  surrounded  by  hills  and  forests. 
We  are  far  from  the  madding  crowd  and  also 
air  raids.  Our  hospitals  were  moved  from  the 
Kentish  coast  (Broadstairs  and  Ramsgate)  on  the 
latter  account,  as  we  were  constantly  in  danger 
there,  and  it  was  hardly  fair  on  the  wounded  men 
to  put" them  in  danger  when  convalescing. 

Since  leaving  the  last  hospital  I have  been  quite 
seedy,  and  our  Colonel  wished  to  return  me  to 
Canada,  but  I prevailed  on  him  to  let  me  remain, 
and  have  bucked  up  sufficiently  as  to  undertake  my 
present  duties  of  13  hours  per  day,  and  wish  to 
see  the  whole  thing  through  to  the  bitter  end. 

Hoping  to  get  the  magazine  in  due  course,  with 
kindest  regards, 

I remain,  dear  sir, 

(Sergeant)  James  Hendy. 

(Formerly  with  Hard  & Rand,  New  York.) 


SWEDES  USE  DANDELION  “COFFEE” 
The  food  problem  in  Sweden  is  daily  becoming 
more  difficult,  says  an  American  Government  offi- 
cial in  Stockholm.  He  advises  that  “while  the 
Swedes  are  a coffee-drinking  people,  they  are 
obliged  to  use  as  a substitute  roasted  dandelion 
roots.” 


HOW  TO  HELP  WIN  THE  WAR 

If  Practical  suggestions  for  the  solution  of  war-time  problems  by  leaders  in 
the  tea  and  coffee  trade.  A digest  of  national  activities  in  which  all  may  partici- 
pate or  to  which  they  may  lend  a hand. 

“OUR  TASK — TO  WIN  THIS  WAR." — President  Wilson. 


SUGGESTIONS  FOR  COFFEE  MEN 


Importers,  Jobbers  and  Roasters  Can  Do  Their 
Bits  by  Bringing  About  Economies  in 
Handling  and  Manufacturing 


By  Edward  Aborn 
New  York 

"\V7E  expressed  our  theories  of  coffee  conserva- 
V*  tion  and  economy  long  before  the  war 
started.  The  present  crisis  simply  more  forcibly 
emphasizes  these  principles.  In  either  peace  or 
war  time  the  true  interests’  of  the  coffee  trade  lie 
parallel  with,  not  contrary  to,  the  interests  of  the 
people.  The  best  quality-producing  and  cost- 
reducing  methods,  for  the  consumer  as  well  as 
the  producer,  are  sound  business  principles,  par- 
ticularly in  relation  to  the  product  of  coffee,  as 
events  ultimately  prove. 

All  factors  in  the  trade  assume  a patriotic  spirit. 
They  figuratively  put  on  the  uniform  of  the  coun- 
try’s service.  They  must  thus  stand  for  what  the 
country’s  service  demands,  or  else  their  uniform 
is  mere  camouflage  and  their  loudly  announced 
patriotic  intentions  a new  form  of  boomerang 
gas. 

We  have  given  thought  to  conservation  and 
economy  in  handling  and  manufacturing  green 
coffee  into  roasted.  The  roasting  process  should 
be  scientifically  studied.  We  have  always  favored 
a thorough  research  on  this  matter. 

A change  from  the  low  shade  of  roast  could 
well  be  replaced,  with  economy  and  conservation 
results,  by  the  darker,  medium  shades  producing 
a greater  proportion  of  color  in  the  brew  to  a 
given  weight  of  coffee.  The  still  darker  city 
shade  produces  a greater  yield  of  color  without 
reaching  the  burned  taste  that  occurs  in  French 
and  Italian  shades,  but  is  of  a distinctly  higher 
“toast”  in  the  flavor  than  the  medium,  and  is  not 
liked  as  well  as  the  medium  flavor  by  most  con- 
sumers. On  the  other  hand,  the  medium  shade 
more  fully  develops  the  flavor  than  the  low 
roast  and  satisfies  the  consumer’s  inclination  for 
mildness. 


There  are  economies  possible  in  the  handling 
of  green  coffee  at  the  docks,  and  in  the  trucking 
of  both  green  and  roasted  coffees,  which  perhaps 
could  be  best  brought  about  by  co-operative  ar- 
rangements among  the  jobbers  and  roasters.  It 
is  a subject  with  many  angles,  requiring,  like 
many  other  problems  of  the  day,  careful,  thor- 
ough study. 

War  is  a benefactor,  to  this  degree  at  least — that 
it  makes  necessary  activity  of  thought,  where 
before  sluggish  content  with  things  as  they  are 
has  paralyzed  progress. 


^ Buy  War  Savings  Stamps  ^ 

A MESSAGE  FROM  MINNESOTA 

Coffee  Roaster  Tells  What  Business  Men  Can 
Do  to  Help  Foreign-Born  Employees 
Be  Loyal  Americans 

T IELPING  foreign-born  employees  to  become 
A A loyal  Americans  is  of  prime  importance  in 
winning  this  war,  in  the  opinion  of  the  Stone- 
Ordean-Wells  Company,  Duluth,  Minn.,  which 
publishes  the  following  in  its  house  organ, 
“Ginger” : 

Every  man  or  woman  who  does  not  speak  Eng- 
lish should  be  learning  it.  Insist  upon  their 
learning  it  in  school  or  in  your  shop,  and  desig- 
nate one  of  your  employees  to  see  that  it  gets 
done. 

Urge  the  public  educational  authorities  to  start 
language  classes  in  the  factory  for  those  who  do 
not  understand  English  and  are  unable  to  attend 
school.  Efficiency  increases  with  knowledge  of 
English  and  citizenship.  Give  it  recognition  by 
increased  wages  and  promotion. 

Stop  anti-American  propaganda  and  agitation 
the  instant  it  raises  its  head  in  your  plant  by  pro- 
viding information  and  co-operation  on  true 
Americanism. 

Invite  naturalization  officers  to  explain  citizen- 
ship to  your  aliens  and  encourage  them  to  make 
America  their  home.  Give  them  time  off  with 
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WAR  NEWS! 


W RUIN  IN  TUI  BEAN 


U.  S.  GOVERNMENT 


mWEMI 


WE  SAVE 

Unneo«»«»ry  and  War-High 

COSTS 

»*  Tina,  Carton*,  etc,  and  otter 

COFFEE  INJ3ULK 


AMERICANS! 

SAVE  COFFEE 
SAVE  SHIPS 

rVERY  INCH  Of  SHIPPING  SPACE  IS  NEEDED 
FOP  OOH  BOYS  TO  WIN  THE  WAP 

Stop  the  Waste  or  Ireffioent  Grimfng 

Ihe  Foesl  Grid  wtacti  trews  BETTER  COETEE 


A War-Time  Coffee  Conservation  Window  Display 

The  importance  of  buying  coffee  wisely,  thus  conserving  ships  and  stopping  waste  in  brewing  and 
grinding,  is  being  impressed  upon  the  minds  of  grocers  and  consumers  by  Arnold  & Aborn,  New  York,  by 
means  of  the  window  display  shown  above. 

In  this  display  emphasis  is  placed  upon  buying  coffee  in  the  bean  and  grinding  it  fresh  and  fine. 
Arnold  & Aborn  believe  that  if  consumers  are  taught  correct  coffee  buying,  grinding  and  brewing, --it  will 
help  win  the  war  and  make  new  friends  for  coffee.  Complete  instructions  are  sent  with  each  exhibit,  which 
includes  timely  worded  posters,  grinding  and  brewing  circulars  and  booklets,  as  well  as  a home  coffee  mill 
and  coffee-making  device. 

As  part  of  this  educational  effort,  the  grocer  is  urged  to  conserve  coffee  with  gain  to  himself  by  con- 
centrating on  better  value  for  the  money  spent  instead  of  merely  cheap  price,  the  aim  being  to  put  a less 
expensive  and  higher  quality  cup  of  coffee  on  everyone’s  breakfast  table. 


pay  to  attend  to  their  naturalization  examinations. 

Develop  incentives  through  wages,  hours, 
bonuses,  insurance  pensions,  safety,  profit-sharing 
and  co-operative  management.  The  employer  who 
keeps  his  men  at  work  contentedly  to-day  is 
America’s  most  practical  patriot. 

Don’t  waste  men.  If  you  employ  two  men  to 
keep  one  at  this  crisis,  this  is  anti-American. 


Conserve  men.  Go  further  than  eliminating 
waste,  and  see  that  the  safety,  sanitation  and 
Jhousing  of  your  men  is  keeping  them  fit  during 
the  war. 


Every  man  who  isn’t  taking  this  war  home  to 
himself  and  making  it  a part  of  his  life  is  a non- 
essential. 
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SELF-DENIAL  PAYS 

An  Epitome  of  the  Gospel  of  Service  for  Those 
of  Us  Who  Have  to. Remain 
at  Home* 


By  Arnold  Bennett 

T WISH  that  people,  including  the  lofty  official 
-*•  people,  would  not  always  talk  as  if  money  was 
the  only  thing  or  the  chief  thing  concerned  in  pay- 
ing for  the  war.  You  could  not  in  a modern  State 
pay  for  war  without  using  the  machinery  of 
money,  nevertheless  the  constant  use  of  the  word 
money,  money,  money,  is  apt  to  put  people’s 
thoughts  on  the  wrong  track  and  to  send  them 
wide  of  the  real  point.  Money  is  only  the  out- 
ward sign  of  something  else — something  which 
is  essential.  That  something  else  may  be  ex- 
pressed as  work  and  self-denial. 

The  war,  so  far  as  it  is  paid  for  by  civilians,  is 
paid . for  by  work  and  self-denial.  Many  who 
never  worked  before  are  now  working,  and  those 
who  did  work  before  are  working  much  harder 
than  they  used  to  work.  Now  I think  that  the 
vast  majority  of  us  are  working  just  about  as 
hard  as  we  can,  but  I greatly  doubt  whether  the 
vast  majority  of  us  are  practicing  as  much  self- 
denial  as  we  might. 

Mind,  I am  not  arguing  that  we  must  go  in 
rags,  take  no  pleasures  and  divide  our  existence 
between  work  and  bed.  To  do  so  would  be 
ridiculous.  Some  pleasure  and  diversion  are 
necessary  to  our  efficiency.  I am  merely  argu- 
ing that  just  as  we  ought  to  work  as  hard  as 
is  consistent  with  health,  so  we  ought  to  indulge 
ourselves  as  little  as  is  consistent  with  that  of 
cheerfulness,  which  is  essential  to  efficiency. 


||g§  Buy  War  Savings  Stamps  m 


YOU  CAN  SERVE  BY  SAVING 

In  every  State,  county,  city,  town  and  village 
the  War  Savings  Committees  are  preparing  for 
the  National  War  Savings  Day  patriotic  rally  of 
June  28.  Unless  you  have  already  bought  War 
Savings  Stamps  to  the  $1,000  limit,  get  busy  with 
paper  and  pencil  and  figure  out  the  utmost  you 
can  do. 

Remember  this:  You  take  no  chances  when 

you  go  the  limit  on  War  Savings  Stamps.  They 
are  the  best  and  safest  investment  in  the  world. 
They  pay  you  4 per  cent  interest  compounded 
quarterly.  They  can’t  go  below  par.  You  can  get 
back  every  dollar  you  put  into  War  Savings 

* Reprinted  from  The  New  York  Times. 


Stamps  any  time  you  need  it.  You  can  turn  them 
in  at  the  postoffice  any  time  for  their  full  value 
plus  interest. 

4 _____________ 

Buy  War  Savings  Stamps 


WOMEN  AS  WAR  HELPERS 

The  National  Cash  Register  Company,  like 
other  large  industrial  enterprises,  has  had  to  meet 
the  male  labor  shortage  by  using  women  in  its 
factory.  The  manager  of.  the  employment  de- 
partments says : “Women  engaged  in  industrial 

work,  in  the  shop  and  factory,  are  adapting  them- 
selves to  conditions,  and  grasping  the  fundamental 
principles  of  their  work  with  a readiness  and  effi- 
ciency that  is  truly  surprising  and  gratifying; 

“Their  induction  into  industry  will  have  a 
beneficent,  permanent  result.  It  will  mean  the 
introduction  in  many  factories  of  systems  that 
are  important  to  the  health,  safety  and  welfare  of 
all  employees.  Improper  surroundings  will  be 
eliminated,  and  labor  in  general  will  be  better  off 
and  better  satisfied  because  of  more  desirable 
working  conditions.” 

^ |§§  Buy  War  Savings  Stamps  |H 


WAR  SUBSTITUTES 
Economy  for  Waste. 

Co-operation  for  Criticism. 

Knowledge  of  Prices  for  Gossip  about  Profits. 
Cornmeal  and  Oatmeal  for  Wheat  Flour. 

Fish  for  Beef  and  Bacon. 

Vegetable  Oils  for  Animal  Fats. 

The  Garden  Hoe  for  the  Golf  Stick. 
Performance  for  Argument. 

Service  for  Sneers. 

Patriotic  Push  for  Peevish  Puerilities. 
Perishable  for  Preservable  Foods. 

Greater  Production  for  a German  Peace. 

The  Beef  You  Do  Not  Eat  for  the  Rifle  you 
Cannot  Carry. 

Conservation  for  Conversation. 

Common  Sense  for  Common  Gossip. 

Marketing  for  Telephoning. 

Production  for  Pessimism. — Canadian  Food 
Bulletin. 

|m  Buy  War  Savings  Stamps  ^ 


WASTE 

“Extravagance  costs  blood,  the  blood  of  he- 
roes,” says  Lloyd  George. 

War  savers  are  life  savers.  The  sinews  of  war 
are  gathered  largely  from  thrift.  The  war  cannot 
be  won  by  stored-up  resources,  for  a nation  lives 
from  hand  to  mouth.  We  must  save  out  of  the 
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present  products  of  labor.  The  British  people 
had  to  learn,  as  we  must  learn  it,  that  goods  and 
services  must  be  saved  by  all.  Saving  must  be- 
come a habit.  For  war  is  a battle  of  resources. 
Germany  saves  with  efficiency  because  she  saves 
scientifically.  She  conserves  her  resources. 

To  waste  in  these  times  is  to  fight  on  the  side 
of  the  Kaiser. 

^ Buy  Wni*  Suvings  Stamps  Hg 


SIX  REAL  SAVINGS 

The  economy  being  compelled  by  war’s  de- 
mands is  proving  a blessing  instead  of  a hard- 
ship to  many  merchants  and  manufacturers.  They 
are  learning,  real  economy.  System  says  the  fol- 
lowing are  fruitful  sources  for  war-time  economy 
profits : 

Watching  for  needless  words  in  telegrams  and 
for  needless  telegrams. 

Shifting  hours  of  work  a half  hour  earlier  to 
cut  down  the  light  bill. 

Routing  traveling  men  more  carefully. 

Asking  customers  to  co-operate  in  saving  the 
time  of  sales  people,  in  “bunching”  their  telephone 
orders,  and  in  carrying  home  small  packages. 

Stopping  the  C.  O.  D.  privilege  for  purchases  of 
less  than  $1. 

Guarding  against  waste  in  wrapping  and  pack- 
ing. 

^ Buy  War  Savings  Stamps  |g§ 


MAIL  SERVICE— IMPORTANT 
The  Postoffice  Department  at  Washington,  D1.  C., 
has  requested  that  a rearrangement  of  the  time 
of  mailing  all  outgoing  mail  from  offices  every- 
where be  instituted,  in  order  to  more  evenly  divide 
the  work  incident  to  the  cancellation  and  assorting 
thereof  and  expedite  delivery  at  destination. 

It  is  therefore  suggested  that  letters  be  posted 
promptly,  or  as  soon  as  signed,  rather  than  leaving 
the  bulk  of  mail  matter  for  the  evening  period, 
in  order  to  secure  their  dispatch  on  the  first 
scheduled  train,  as  train  times  are  much  more 
uncertain  than  during  normal  times. 


|i||  Buy  War  Savings  Stamps  ^ 


THE  GREAT  ADVENTURE 
Many  questions  vex  us ; all  others  lead  to  one : 
when  man  vanishes  does  he  pass  into  the  stillness 
of  the  earth’s  atmosphere  and  sink  toward  the 
stillness  of  its  rocks  like  every  other  species? 
He  answers  with  his  faith  ; that  his  spirit  is  here 
he  knows  not  why,  but  takes  flight  from  it  he 
knows  not  how  or  whither.  Only,  faith  discloses 
to  him  one  picture : the  snowy  pinion  folded  and 
at  rest  in  the  Final  Places. — John  Lane  Allen. 


IN  THE  EDITOR’S  MAIL  BAG 


Here  Will  Be  Found  Letters  from  Readers 
Who  Say  Something  Worth  While 

NLY  letters  are  published  in  this  column 
which  deal  with  subjects  of  general  trade  in- 
terest. Readers  should  remember  whenever  they 
write  us  they  can  best  serve  themselves  and  us 
by  being  brief.  We  find  it  impossible  to  print 
many  letters  because  of  their  length. 

Home  Grinder  Versus  Factory  Grinder 

The  following  letter  from  the  vice-president  of 
Jabez  Burns  & Sons,  of  New  York,  presents  an- 
other viewpoint  on  the  subject  of  home  grinding 
versus  factory  grinding.  The  writer  takes  ex- 
ception to  Edward  Aborn’s  statement  in  the  May 
issue  that  the  increase  of  factory  grinding  ma- 
chinery in  certain  sections  of  the  country  repre- 
sents in  these  war  times  an  unnecessary  use  of 
metal,  capital  and  labor : 

May  15,  1918. 

Tea  and  Coffee  Trade  Journal,  79  Wall  Street, 
New  York  City. 

Gentlemen  : 

In  your  May  issue  Mr.  Edw.  Aborn’s  article  on 
“How  the  Roaster  Can  Help”  to  win  the  war, 
states  that  the  factory  grinding  of  coffee  is  “an 
unnecessary  use  of  metal,  capital  and  labor,”  as 
compared  with  home  grinding.  There  are  plenty 
of  good  reasons  for  grinding  coffee  just  before 
it  is  brewed,  but  not  that  there  is  any  saving  in 
metal  or  capital  or  labor.  On  the  contrary,  the 
way  to  save  these  resources  would  be  to  have  all 
the  coffee  ground  in  factory  machines.  It  is  the 
little  home  grinder,  used  only  a few  minutes  daily, 
which  represents  a waste  of  metal,  capital  and 
labor  except  for  the  greater  satisfaction  obtained 
from  coffee  ground  just  before  it  is  used. 

The  matter  is  easily  understood  by  imagining 
a parallel  case.  Sfippose  all  the  coffee  roasting 
of  the  country  were  done  in  kitchen  roasters. 
What  an  increased  use  of  metal,  capital  and  labor 
that  would  mean  as  compared  with  the  present 
methods  of  roasting  coffee  on  a larger  scale ! 

Yours  very  truly, 

A.  L.  Burns. 


How  a Coffee  Man  Regards  Front  Street 
The  interesting  letter  printed  below  shows 
how  one  New  York  importer  regards  the  green 
coffee  business  as  it  is  now  being  conducted,  and 
also  gives  his  opinion  of  the  trade’s  attitude  to- 
ward Government  regulation.  He  closes  with  an 
appeal  for  trade  unity  and  rejuvenation: 

W.  H.  Ukers,  Editor,  The  Tea  and  Coffee  Trade 
Journal,  New  York  City. 

Dear  Mr.  Ukers  : 

Vision  is  the  ability  to  see  future  possibilities 
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broadly.  Efficency  is  the  ability  to  carry  out  these 
possibilities.  Success  is  the  result  of  vision  and 
efficiency  applied  to  any  undertaking. 

Front  street,  around  Wall,  Water  and  Old  Slip, 
the  home  of  the  green  coffee  business,  has  never 
been  guilty  of  the  first  two  attributes,  so  that  the 
third  is  unattainable. 

Scientific  merchandising  has  swept  men  along 
on  the  crest  of  fortune — modern  methods  have 
opened  gateways  to  profitable  enterprises,  but  the 
green  coffee  business  has  slumbered  on,  obsolete 
in  its  methods,  shiftless  in  its  distribution,  wase- 
ful  of  its  time,  parrot-like  in  its  phrases,  hope- 
lessly, but  ever  hopefully,  uncertain  of  its  dis- 
tribution, with  no  directed  system  except  an  un- 
paralleled lavishness  of  its  samples,  the  accumu- 
lation of  which  maintains  in  comfort  many  a retail 
roasted  coffee  business  in  a country  broker’s  office. 

Peacefully  slumbering  on  Front  street  stoops 
in  summer  and  in  comfortable  chairs  in  winter, 
interrupted  only  by  the  “Did  you  hear  that  * * *” 
or  “What  do  you  know?”  It  waits — and  waits — 
'for  that  country  bid— that  uncertain  country  bid ! 

To  disturb  the  world’s  peacefulness — the  war  ! 
Merely  rippling  the  serenity  of  Front  street,  it 
opened  the  eyes  of  alert  outside  speculative  in- 
terests to  possible  easy  money,  and  so  effectively 
did  they  interest  the  “get-rich-quicklys”  that  in  a 
short  time  there  was  every  evidence  of  a real  boom 
in  coffee.  Front  Street,  languidly  interested,  for 
incipient  booms  had  come  and  gone  so  often,  got 
ready  to  reap  the  inevitable  harvest,  when  a 
benevolent  government  stepped  in  to  protect  the 
public  from  a still  higher  cost  of  living,  and  made 
such  sensible  and  drastic  rulings  that  enterprising 
profiteering  was  effectually  nipped  in  the  bud. 

So  protectively  framed  were  these  rulings  that 
Front  street,  whom  no  one  could  ever  justly  ac- 
cuse of  initiative  and  enterprise,  felt  itself  un- 
fairly picked  upon.  Shades  of  Arnold  and  Sielcken 
— that  any  interference  could  be  permitted  with 
profits  in  a trade  that  had  lived  for  years,  yes, 
generations,  without  work,  was  unthinkable ! In- 
stead of  adapting  itself  to  new  war-time  condi- 
tions, Front  street  became  angry  and  indignant. 
Those  that  knew  how  wrote  protesting  letters, 
those  that  didn’t  indulged  in  the  American  citi- 
zen’s prerogative  of  criticising  the  Government. 
Finally,  those  considered  representative  of  logical 
arguments  and  rhetorical  eloquence  were  se- 
lected to  visit  Washington  in  formal  protest,  but 
to  no  avail. 

Unmoved  by  protest  the  Government  rulings 
had  to  be  accepted,  and  Front  street,  sick,  melan- 
choly and  disheartened,  was  for  the  first  time  in 
its  existence  face  to  face  with  the  realization  that 
with  speculation  eliminated  and  profits  curbed 
and  curtailed,  nothing  remained  but  straight- 
forward merchandising  along  definite,  recognized 
commercial  lines,  and,  worst  of  all,  Front  street 
was  face  to  face  with  work! 

Now  merchandising  coffee  along  regular  lines 
is  not  easy  for  Front  street— it  has  never  been 
trained  that  way.  Co-ordinated  effort  and  sys- 
tematic distribution  from  place  of  production  to 
the  place  of  consumption  is  not  worked  up  in  a 
day,  a month  or  a year,  but  necessity  is.  the 
mother  of  invention,  and  times  of  stress  and  war 
call  out  energy  and  executive  ability. 


Preparatory,  however,  to  the  new  order  of 
things,  a few  suggestions  may  not  be  amiss. 
Front  street  will  have  to  work  instead  of  gossip. 
It  will  have  to  recognize  New  Orleans  as  a com- 
petitor and  not  hold  it  in  contempt.  It  will  have 
to  have  controlled  representatives  that  are  di- 
rectly interested  in  the  selling  of  its  individual 
offerings,  and  not  one  broker  in  a city  that  handles 
everybody’s  account  just  to  keep  someone  else 
from  getting  it.  It  will  have  to  get  together  an 
organization  representative  of  the  Street,  that 
shall  agree,  just  as  an  instance,  whether  coffees 
sold  to  the  country  should  be  F.  O.  B.  or  ex- 
warehouse, and  all  agree  to  stick  to  it ; and,  above 
all,  Front  street  must  wake  up  and  become  mod- 
ern, up  to  date,  alert  in  its  operations,  and  be 
large  enough,  broad  enough,  to  realize  that  there 
never  was  so  great  a chance  of  making  a real, 
dignified  business  of  selling  green  coffee  as  the 
present,  when  the  world’s  markets  for  import  and 
export  lie  at  America’s  feet. 

Vision  alone  can  grasp  the  possibilities  that  lie 
in  the  world’s  consumption  of  coffee  of  3,150,000,- 
000  pounds,  of  which  America  takes  1,260,000,000; 
vision  alone  can  see  the  great  coffee-producing 
centers  and  New  York,  London,  Havre,  New 
Orleans  the  great  distributing  centers,  and  show 
to  American  capital  its  opportunity. 

Efficiency  alone  can  take  up  the  channels  broken 
by  war,  develop  what  has  taken  years  to  create, 
direct  the  efforts  of  the  right  men,  and,  grasping 
the  possibilities  broadly,  knit  together  the  details 
into  one  harmonious  whole — an  organization  that 
could  secure  for  America  the  world’s  coffee 
market. 

Success — the  result — the  prize  ! 

Is  there  a man  big  enough  on  Front  street? 

Yours  very  truly, 

A Coffee  Distributer. 
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William  Hoh meyer 

William  Hohmeyer,  of  the  Meiji  Trading  Corn- 
pan}/,  Ltd.,  and  one  of  the  most  popular  and  suc- 
cessful American  buyers  of  Formosa  and  other 
teas,  died  at  his  home  in  East  Orange,  N.  J.,  May 
22,  in  his  39th  year.  Mr.  Hohmeyer  was  born  in 
Bordeaux,  France,  March  19,  1879,  coming  to  this 
country  when  three  years  old.  He  had  b.een  in 
the  tea  business  since  he  was ‘15  years  of  age, 
starting  with  Hewlett  & Lee  in  New  York.  He 
later  was  identified  with  Mourilyan,  Heyman  & 
Co.,  Averill  & Co.,  the  A.  Colburn  Company,  of 
Philadelphia,  J.  C.  Whitney  Company,  and  other 
prominent  tea  importing  concerns.  Altogether 
Mr.  Hohmeyer  made  seventeen  round  trips  to 
Formosa  and  Japan,  first  going  abroad  in  1901. 


Charles  Henry  Applegate 
Charles  Plenry  Applegate,  widely  known  as 
coffee  editor  of  the  “American  Grocer,”  died  May 
4 in  New  York.  He  was  born  near  Red  Bank, 
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N.  J.,  about  eighty  years  ago.  As  a merchant  in 
New  York  he  is  understood  to  have  acquired  a 
considerable  fortune.  He  turned  to  journalism 
in  1883. 

Robert  L.  Woods 

Robert  L.  Woods,  of  the  American  Extract  and 
Supply  Company,  New  York,  and  a prominent 
member  of  the  National  Manufacturers’  Associa- 
tion of  Soda  Water  Flavors,  died  April  28. 


E.  Frank  Brewster 

E.  Frank  Brewster,  head  of  Brewster,  Gordon 
& Co.,  wholesale  grocers  of  Rochester,  N.  Y., 
died  May  20.  Aside  from  his  large  grocery  in- 
terests Mr.  Brewster  was  generally  accredited 
with  having  left  a large  estate  invested  in  other 
fields.  He  was  a director  of  two  financial  insti- 
tutions in  Rochester. 
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MAINLY  ABOUT  PEOPLE 


News  About  Men  in  the  Trade  at  Work 
and  at  Play 


GEORGE  WASHINGTON,  president  of  the 
G.  Washington  Coffee  Refining  Company,  Brook- 
lyn, N.  Y.,  formerly  a subject  of  the  British  King, 
has  become  a citizen  of  the  United  States. 

FRANK  B.  CONNOLLY,  secretary  of  the 
California  State  Grocers’  Association,  early  in 
May  made  a transcontinental  trip  to  confer  with 
the  Food  Administration  at  Washington,  after 
which  he  visited  New  York  and  attended  the  Na- 
tional Retail  Grocers’  convention  at  Chicago. 

A.  HANSEN,  manager  of  the  tea  department 
of  M.  J.  Brandenstein  & Co.,  San  Francisco,  left 
April  29  for  a tour  of  the  Far  Eastern  tea  dis- 
tricts. 

DAVID  HILL,  manager  of  the  tea  and  coffee 
department  opened  recently  by  the  Boren-Stewart 
Company,  Dallas,  Tex.,  visited  New  York  during 
May  to  buy  coffee  machinery. 

F.  G.  VARRELMAN,  manager  of  the  coffee 
department  of  Produce  & Warrant  Company,  Inc., 
New  York,  will  leave  for  Brazil  on  June  14,  where 
he  expects  to  stay  about  a year.  This  is  his 
fourth  trip.  He  will  be  accompanied  by  his 
bride,  whom  he  married  May  14.  During  his 
absence,  F.  NETTLE  will  act  for  Mr.  Varrelman 
in  New  York. 

A.  S.  MACKEY,  of  the  New  York  office  of 
C.  E.  Bickford  & Co.,  left  with  his  wife  on 


May  31  for  San  Francisco,  where  he  expects  to 
familiarize  himself  with  the  Bickford  organiza- 
tion’s home  office.  He  will  stop  en  route  at 
Chicago,  St.  Louis  and  Kansas  City. 

R.  J.  KELLY,  -of  W.  R.  Grace  & Co.’s  Santos 
office,  leaves  for  Brazil  on  June  15.  He  has  been 
visiting  in  this  country  for  about  two  months. 

COFFEE  BUYERS  ARRIVING  from  Santos, 
Brazil,  during  the  month  included  Louis  R.  Gray, 
of  Arbuckle  Bros.;  G.  Watson,  of  E.  Johnston  & 
Co. ; A.  S.  Cahn,  Leon  Israel  & Bros.,  and  David 
Brown,  J.  Aron  & Co 
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THE  UPLIFT  CORNER 


Helpful  Thoughts  and  Verses  that  Make 
for  Self-Reliance  and  Freedom,  in 
Blending  Sentiment  with 
Business 


JUST  TO  GO  HOME 

What  a good  world  is  this  world  which  we  live  in, 
What  a good  life  is  this  life  which  we  lead ! 
Weary  we  grow  in  the  race  which  we  strive  in, 
But  the  reward  is  payment  indeed ! 

Long  is  the  work-day,  but  sure  is  the  guerdon 
When  stars  awake  in  the  darkening  dome; 
Gladly  we  live  and  toil  on  with  the  burden, 

Just  to  go  home. 

— -Lee  Shipley. 


THE  LAND  OF  HEART’S  DESIRE 
I’m  so  glad  you’re  coming  on  with  me — 
courage!  The  way  is  not  so  far  to  the  Land  of 
Heart’s  Desire.  And,  whisper ! tho’  we  may  never 
reach  it,  still  shall  we  be  happy  striving  to  make 
the  goal. — Thomas  Monahan. 


SWEET  REGRETS 

What  I aspired  to  be,  and  was  not,  comforts 
me. — Robert  Browning. 


WAR  FRUITS 

Blessed  are  they  who  save  us  from  our  self- 
despisings. — Mark  Rutherford. 


BE  BRIEF 

The  surest  way  to  be  dull  is  to  say  it  all. — 
French  Proverb. 


Youth  is  a blunder — manhood  a struggle — old 
age  a regret. 
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TEA  TRADE  NEWS  AND  THE  TRADE  PAPER’S  RESPONSIBILITY 
Certain  well  meaning  but  misguided  members  of  the  Tea  Association,  lacking 
that  broad  vision  which  enables  a man  to  see  beyond  the  confines  of  his  particular 
interest,  have  urged  us  not  to  print  anything  about  the  proposed  tea  restrictions  at 
this  time.  We,  however,  believe  this  to  be  a matter  that  concerns  the  entire  trade, 
not  only^the  large  importing  interests  but  the  humblest  tea  distributers.  The 
small  merchant  should  be  made  acquainted  with  developments  of  this  character  be- 
cause they  are  likely  to  affect  his  business. 

This  paper  represents  the  trade  as  a whole  and  we  would  be  faithless  to  the 
trust  imposed  in  us  if  we  did  not  publish  all  the  news,  regardless  of  any  considera- 
tion. This  by  way  of  explanation  to  those  Tea  Association  members  who  may 
not  understand  the  true  function  of  a real  trade  paper. — U. 

FOR  INTELLIGENT  TEA  RESTRICTIONS 
The  Government  is  considering  certain  restrictions  on  the  import  of  teas  with  a 
view  of  saving  tonnage.  The  Tea  Association  claims  these  restrictions  will  not  ac- 
complish the  end  sought.  There  has  been  suggested  a pro-rata  plan,  and  a plan 
of  curtailing  shipments  from  all  except  the  nearest  points. 

There  is  no  good  reason  why  the  tea  men  shouldn’t  share,  with  the  coffee  men, 
our  war-time  burdens,  but  it  would  be  interesting  to  learn  how  the  officials  figure  that 
it  should  be  necessary  to  cut  the  tea  imports  in  half  and  why  they  for  a moment 
seriously  considered  allowing  Japan,  China  and  Formosa  to  have  any  advantage 
over  Java  and  India-Ceylon.  We  believe  the  Government  will  find  that  pro-rata 
restrictions  are  less  likely  to  spell  trade  friction  than  discrimination  against  par- 
ticular teas.  It  can’t  be  said  that  tea  is  tea,  as  it  might  be  argued  that  coffee  is  coffee; 
there  are  so  many  marked  tea.  characteristics. 

As  in  the  case  of  coffee,  what  Washington  needs  is  enlightenment,  and  it  is  to  be 
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hoped  that  the  tea  men  will  act  with  wisdom  and  dispatch  in  getting  their  case  before 
the  Administration  in  time  to  prevent  any  mistakes  being  made.  This  does  not 
mean  that  the  Government  should  consider  only  the  viewpoint  of  the  Tea  Associa- 
tion or  of  the  enterprising  tea  merchants  who  have  been  making  recent  pilgrimages 
to  Washington.  The  little  fellows  should  be  given. a hearing  and  the  consumer 
ought  to  be  represented.  There  is  an  amazing  amount  of  shortsightedness  displayed 
by  both  parties  in  settling  these  trade  questions.  On  the  one  hand  there  is  the 
tendency  of  the  trade  to  hold  off  and  not  offer  any  constructive  suggestions  looking 
toward  conservation,  economies,  or  tonnage  saving.  On  the  other,  the  Government 
seems  to  overlook  its  most  logical  means  for  securing  accurate  first-hand  informa- 
tion concerning  trade  conditions  and  for  obtaining  unbiased  advice.  For  example, 
in  the  case  of  coffee  it  was  late  in  the  day  before  the  need  of  a coffee  regulator 
became  apparent  to  Washington,  and  we  have  yet  to  hear  of  the  Government’s  tea 
expert  being  called  in  consultation  on  the  tea  problem. 

We  do  not  believe  that  the  gentlemen  of  the  War  Trade  Board,  the  Shipping 
Board  and  the  Food  Administration  mean  to  be  unfair,  but  if  they  wish  to  avoid 
repetition  of  the  embarrassments  caused  them  by  their  coffee  regulations  we  would 
ask  their  consideration  of  the  following  constructive  suggestions : 

1.  Have  no  secret  hearings;  this  is  a matter  which  vitally  concerns  the  American 
people  and  they  ought  to  know  every  move  that  is  being  made. 

2.  Particular  trade  interests  seeking  advance,  inside  information  or  any  form 
of  special  privilege  should  be  discouraged  and  their  advice  should  be  carefully 
scrutinized. 

3.  Representations  by  the  Tea  Association  are  entitled  to  respectful  and  careful 
consideration,  but  the  Tea  Association  does  not  represent  all  the  tea  interests  of 
the  United  States. 

4.  It  might  be  well  to  have  a tea  advisory  committee  similar  to  the  coffee  ad- 
visory committee,  which  the  Food  Administration’s  hind-sight  has  finally  suggested 
as  the  best  means  of  smoothing  out  the  misunderstandings  that  have  arisen  in  the 
coffee  trade. 

5.  In  this  event,  we  would  suggest  that  representatives  of  all  branches  of  the 
trade  be  asked  to  serve. — W.  G, 


COFFEE  CONSERVATION  AND  ECONOMY 

Suggestions  continue  to  reach  us  for  further  conservation  and  economies  in 
coffee.  A number  of  men  in  the  trade  have  been  giving  thought  to  economies  in  the 
handling  and  manufacturing  of  green  coffee  into  roasted.  It  becomes  daily  more 
evident  that  the  roasting  process  should  be  scientifically  studied.  Many  of  our  readers 
will  recall  that  this  was  one  of  our  earliest  arguments  for  the  establishment  of  a 
research  bureau  in  this  trade. 

Of  course  there  are  the  usual  economies  of  routine  administration  in  saving  labor, 
fuel,  etc.  Beyond  this,  Edward  Aborn,  of  New  York,  suggests  that  the  low  shade 
of  roast  now  required  in  certain  sections  could  well  be  replaced,  with  economy  and 
conservation  results,  by  the  darker,  medium  shades  producing  a greater  proportion 
of  color  in  the  brew  to  a given  weight  of  coffee.  The  still  darker  City  shade  pro- 
duces a greater  yield  of  color  without  reaching  the  burned  taste  that  occurs  in 
French  and  Italian  shades,  but  is  of  a distinctly  higher  “toast”  in  the  flavor  than  the 
medium  and  is  not  liked  as  well  as  the  medium  flavor  by  most  consumers. 

On  the  other  hand,  Mr.  Aborn  thinks  the  medium  shade  more  fully  develops  the 
flavor  than  the  low  roast  and  satisfies  the  consumer’s  inclination  for  mildness. 

Undoubtedly,  there  are  economies  possible  in  the  handling  ;of  green  coffee  at 
the  docks  and  in  the  trucking  of  both  green  and  roasted  coffees,  which  perhaps  could 
best  be  brought  about  by  co-operative  arrangements  among  the  jobbers  and  roasters.  Tt 
is  a subject  with  many  angles,  requiring,  like  ether  problems  of  the.  day,  careful, 
thorough  study.  War  is  a benefactor  in  that  it  increases  activity  of  thought  where 
before  sluggish  content  with  things  as  they  are  has  paralyzed  progress. — A. 


MISCELLANEOUS  TRADE  NEWS 

<1  A Department  Covering  the  Activities  and  Developments  of  the  Man- 
ufacturing Tea,  Coffee,  Spice  and  Fine  Grocery  Interests  and  the  Supply  Trades 


STANDARDIZING  CARTONS 

In  This  Second  Article  the  Author  Shows  How 
to  Economize  in  Both  Individual  Pack- 
ages and  Shipping  Containers 

By  Charles  P.  Wellman 

Boston,  Mass. 

^\NE  of  the  first  arguments  raised  against 
standardization  is  that  it  eliminates  indi- 
viduality, and  individuality  is  one  of  the  big  guns 
covering  the  front  line  trenches  in  the  war  of 
competition.  The  folly  of  recommending  that 
every  one-pound  coffee  carton,  for  instance, 
should  be  of  exactly  the  same  size  and  shape  is 
immediately  apparent;  but  let  us  not  confuse  such 
unification  with  a practical  standardization. 

Assuming  that  an  average  pound  of  coffee  may 
be  safely  contained  in  72  cubic  inches,  we  find  that 
a carton  3 inches  thick  by  4 inches  wide  by  6 
inches  high  will  serve  our  purpose,  and  as  an  illus- 
tration of  extremes  a carton  3 inches  thick  by 
3 inches  wide  by  8 inches  high,  or  one  2 inches 
thick  by  6 inches  wide  by  6 inches  high,  will  each 
have  exactly  the  same  cubical  contents.  In  fact, 
there  is  an  almost  infinite  variety  of  combinations 
of  dimensions  which  will  contain  substantially  72 
cubic  inches. 

Some  Instances  of  Uneconomical  Packaging 
Among  a dozen  well-known  brands  of  coffee 
now  marketed  in  cartons  I find  that  one  holds 
less  than  67  cubic  inches  and  another  holds  more 
than  79  cubic  inches.  Obviously  both  cannot  be 
the  right  size  for  a pound,  and  the  probability  is 
that  neither  of  these  packages  is  best.  The  packer 
using  the  smaller  carton  is  paying  too  much  for 
labor  to  pack  or  pound  his  coffee  into  such  small 
compass,  and  because  of  this  crowding  his  cartons 
bulge  and  break,  and  he  feels  dissatisfied  with  the 
carton,  believing  it  is  not  a strong  enough  pack- 
age. The  packer  using  the  larger  carton  is  paying 
too  much  for  the  materials  of  which  his  packages 
and  shipping  cases  are  made,  and  largely  because 
of  the  undue  amount  of  air  space  in  his  package 
his  coffee  deteriorates  and  he  feels  dissatisfied 


with  the  carton,  believing  it  is  not  a sufficiently 
protective  package. 

That  all-paper  packages  are,  and  can  be,  made 
to  protect  and  preserve  the  quality  of  non-fluid 
food  products  must  now  be  admitted.  Thor- 
oughly dependable  automatic  sealing  machinery 
may  be  obtained  to  produce  strong  and  tight 
packages  from  foldable  cardboard,  but  when  they 
contain  products  affected  by  the  volatilization  of 
natural  oils  or  the  absorption  of  moisture  some 
additional  precautions  become  necessary.  For  the 
packer  who  prefers  a grease-proof  liner,  or  inside 
bag,  an  automatic  lining-making  and  inserting 
machine  has  been  developed.  For  the  packer  who 
prefers  an  outside  waterproof  wrapper  a high- 
speed, adjustable  machine  is  available.  It  is  a 
simpler  and  surer  mechanical  process  to  hermetic- 
ally seal  a wrapper  around  the  fairly  uniform  out- 
side surfaces  of  a carton  than  to  effectively  close 
the  top  of  a bag  or  lining,  containing  a varying 
bulk  of  yielding  material,  inside  a carton. 

For  some  years  I have  been  advocating  that 
such  protective  materials  should  be  associated 
with  the  cardboard  itself,  but  a persistent  series 
of  experiments  with  boxboard  surfaced  with  tin- 
foil,  parchment,  paraffine,  chemical  coatings,  etc., 
has  always  developed  a marked  tendency  to  warp 
or  curl  the  stock,  making  its  eventual  use  imprac- 
tical. At  this  writing  one  mill  has  gone  to  the 
expense  of  producing  a small  quantity  of  card- 
board which  has  an  insulating  substance  incor- 
porated in  its  inside  layers.  This  stock  has  with- 
stood the  penetrating  qualities  of  machine  oil 
under  varying  conditions  of  temperature  and 
moisture,  and  gives  the  greatest  promise  of  any 
trial  I have  made  along  similar  lines.  Shapely 
coffee  and  spice  cartons  have  now  been  mechan- 
ically produced  from  it  and  are  awaiting  tests  in 
various  parts  of  the  country. 

Suggested  Standards  for  Coffee  Cartons 

Because  preferences  and  opinions  will  continue 
to  differ  as  to  the  best  styles  of  all-paper  pack- 
ages, let  me  return  to  the  discussion  of  stand- 
ardization of  sizes  by  citing  a prominent  coffee 
substitute  put  up  in  two  sizes — a 1 -pound  carton, 
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inches  square  by  6 inches  high,  and  a 54- pound 
carton,  3 inches  square  by  5 inches  high.  You 
will  see  there  is  absolutely  no  relation  in  the 
dimensions  or  capacities  of  these  two  packages. 
The  pound  carton  holds  a little  less  than  79  cubic 
inches,  yet  two  of  the  54-pound  cartons  hold  90 
cubic  inches.  About  a year  ago  I had  the  oppor- 
tunity to  design  a line  of  three  sizes  of  cartons 
for  coffee  on  a standardized  basis.  The  dimen- 
sions of  these  packages  are  as  follows : 


Size 

Thick  and  Wide, 
Inches 

High, 

Inches 

Contents, 
Cubic  Ins. 

1 

lb. 

2§4  by  4 54 

634 

73.83 

34 

lb. 

234  by  3/s 

534 

36.91 

34 

lb. 

1 9/16  by  25/8 

434 

18.46 

Each  package  is  well  proportioned  and  makes  a 
good  selling  appearance.  Each  bears  a direct 
relation  to  the  other  two,  and  all  may  be  handled 
with  uniformly  good  results  on  the  sabie  set  of 
standardized  packaging  machinery.  One  size  of 
shipping  container,  instead  of  three,  may  be  used 
to  hold  exactly  the  same  number  of  pounds  of 
coffee,  regardless  of  whether  shipped  in  these 
i-pound,  54-pound  or  54"P°und  cartons.  For  the 
small  dealer  assortments  o>f  any  two  or  all  three 
of  these  sizes  will  also  exactly  fit  my  standard 
containers,  the  dimensions  of  which  are : 

For  86  lbs.,  13?4  ins.  by  1 6/  ills,  by  12^4  ins.  high. 

For  54  lbs.,  13J4  ins.  by  16J4  ins.  by  19 % ins.  high. 

This  results  in  a lower  price  on  containers  and 
a smaller  stock  to  carry,  with  attendant  reduc- 
tions in  detail  in  the  purchasing  and  billing  depart- 
ments, in  the  inventory  and  in  many  other  ways. 

Economies  in  Tea  Packages 
* A popular  brand  of  tea  marketed  in  cartons  in- 
cludes a 54“P'°und  package  3 inches  by  3 inches  by 
3 inches,  holding  27  cubic  inches,  and  requiring  an 
individual  sheet  of  cardboard  9 inches  by  I2j4 
inches.  I have  suggested  as  a substitute  for  this 
package  a carton  254  inches  thick  by  3 inches 
wide  by  4 inches  high,  which  also  contains  exactly 
27  cubic  inches,  but  requires  an  individual  sheet 
of  cardboard  only  854  inches  by  11  inches.  This 
recommendation  will  result  in  a saving  of  19 
square  inches  of  cardboard  in  each  54 “Pound 
carton,  equivalent  to  over  16%  per  cent.  As  these 
smaller  sheets  may  be  printed  arid  cut  many 
more  at  a time  on  the  large  presses  in  general 
commercial  use,  this  will  result  in  increased  press 
efficiencies  o-f  nearly  40  per  cent.  In  addition  I 
have  increased  the  advertising  face  of  the  package 
33V3  per  cent,  which  should  by  no  means  be  over- 
looked. Taking  27  cubic  inches  as  a safe  basis  for 
54  pound  of  his  tea  I have  suggested  to  this 
packer  the  following  standardized  sizes  of 
cartons : 


Thick  and  Wide,  High,  Contents, 

Size  Inches  Inches  Cubic  Ins. 

1 lb.  4 by  4 y2  6 108.00 

lb.  3 by  4 4 54  54.00 

14  lb.  214  by  3 4 27.00 

14  lb.  l'/&  by  3 4 13.50 

Extra  l/s  by  2 6 13.50 

One  size  of  shipping  container  will  hold  just  24 
pounds  of  tea,  regardless  of  whether  packed  in 
these  i-pound,  54-pound,  54 "pound,  54-Pound,  or 
“Extra’7  sizes  of  cartons.  Also  one  size  of 
counter-display  box,  within  the  range  of  auto- 
matic assembling  machines,  will  hold  just  4 pounds 
of  tea  regardless  of  whether  packed  in  these 
54-pound,  54-pound,  or  “Extra”  sizes  of  cartons. 
Any  assortment  of  six  of  these  4-pound  boxes  will 
just  fit  one  size  of  shipping  container,  also  holding 
24  pounds  of  tea. 

Space  will  not  permit  my  enlarging  upon  the 
many  advantages  resulting  from  such  a system  of 
standardization.  If  you  as  a packer  cannot  spare 
time  to  study  the  application  of  its  principles  to 
your  own  business  it ' will  pay  well  to  employ 
some  one  to  work  it  out  for  you. 

For  Your  Country — Be  patriotic — conserve 
needed  materials. 

For  Your  Customers — Be  considerate — elimi- 
nate unnecessary  costs. 

For  Yourselves — Be  business-like — increase  the 
margin  of  profit. 


jSi8  Buy  War  Savings  Stamps  |gj 


SOLUBLE  COFFEE  FOR  THE  ARMY 
The  entire  output  of  refined,  soluble  coffee  pro- 
duced by  the  G.  Washington  Coffee  Refining  Com- 
pany, Brooklyn,  N.  Y.,  has  been  commandeered  by 
the  United  States  Government  for  supplying  the 
American  army  and  navy.  In  speaking  of  the  ar- 
rangement, officials  of  the  company  said  that 
while  it  would  mean  a big  sacrifice,  they  are 
willing  to  go  the  limit  in  helping  the  boys  in  the 
trenches  and  on  the  high  seas  get  all  the  good 
coffee  they  need. 


|igi  Buy  War  Savings  Stamps  ^ 

LIPTON  PLANT  IN  SAN  FRANCISCO 
Advices  from  San  Francisco  are  that  Thomas 
J.  Lipton’s  South  American  representative,  E. 
Hope  Pearse,  had  been  negotiating  early  in  May 
for  a large  tea  packing  plant  in  that  city  for  the 
purpose  of  centralizing  the  Lipton  tea  business 
for  the  entire  Western  hemisphere  on  the  Pacific 
Coast.  Mr.  Pearse  has  been  quoted  as  follows: 
“Under  this  new  proposition  our  entire  importa- 
tion of  tea  from  China  would  be  landed  at  this 
port  (San  Francisco)  and  distributed  from  here. 
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We  are  prepared  at  this  time  to  export  $1,000,000 
worth  of  tea  annually  to  Brazil,  Uruguay  and 
Argentine  alone.” 

The  project  is  said  to  hinge  on  the  question  of 
obtaining  ships  to  establish  a direct  line  between 
San  Francisco  and  South  American  east  coast 
ports.  Mr.  Pearse  announced  before  sailing  to 
Chili  that  he  had  received  encouragement  from 
the  shipping  interests  in  California. 


LAMBERT  COMPANY  TO  EXPAND 

Manufacturer  of  Coffee,  Peanut  and  Cereal 
Machinery  Exchanges  Its  Old  Plant 
for  One  Four  Times  Larger 

TTINDING  the  manufacturing  facilities  of  its 
* present  plant  inadequate  to  meet  the  demands 
for  coffee,  peanut  and  cereal  machinery  expected 
to  develop  after  the  end  of  the  war,  the  Lambert 
Machine  Company,  Marshall,  Mich.,  has  arranged 
with  the  Page  Bros.  Buggy  Company,  of  the  same 
city,  to  take  over  its  factory  and  grounds. 

The  Page  Bros,  factory  is  the  largest  in 
Marshall  and  affords  four  times  the  capacity  of 
the  Lambert  plant.  It  is  a three-story  brick  struc- 
ture, 385  feet  long  by  60  feet  wide,  and  with  the 
annex  and  power  plant  contains  about  90,000 
square  feet  of  floor  space.  The  two  longest  sides 
of  the  building  are  flanked  by  railroad  sidings 
with  loading  docks  running  the  full  length  of  the 
plant.  The  factory  was  appraised  recently  at 
$75,000. 

All  the  details  of  the  deal  concluded  by  A.  P. 
Grohens,  of  the  Lambert  Machine  Company,  and 
W.  L.  Page  of  the  Page  Bros.  Buggy  Company, 
have  not  yet  been  made  public.  However,  it  is 
understood  that  the  Page  Bros.  Company  will  in 
part  payment  take  the  Lambert  Machine  Com- 
pany’s factory  and  real  estate  and  a goodly  in- 
terest in  the  Lambert  Machine  Company.  The  re- 
mainder is  a cash  consideration. 

The  Lambert  Machine  Company  is  now 
planning  to  take  possession  of  its  new  home  about 
August  1. 

In  speaking  of  the  transfer  of  the  properties, 
Mr.  Grohens  said  that  one  of  the  great  advan- 
tages to  the  Lambert  Company  will  be  the  fine 
shipping  facilities,  which  they  did  not  have  in  the 
old  plant. 
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Friendship  is  the  only  cement  that  will  ever 
hold  the  world  together. — Woodrow  Wilson. 


CHANGES  IN  EXPORTING  FIRM 


Two  of  Three  Founders  of  Gaston,  Williams 
& Wigmore,  Inc.,  New  York, 

Retire  from  Company 

YV7ILLIAM  H.  WILLIAMS  and  J.  A.  Wig- 
^ * more,  both  of  whom  have  served  as  vice- 
presidents  and  directors  of  Gaston,  Williams  & 
Wigmore,  Inc.,  New  York,  exporters  of  coffee  and 
other  products,  retired  from^office  during  May. 
Messrs.  Williams  and  Wigmore  sold  substantial 
amounts  of  their  holdings  in  the  company  through 
a Boston  banking  house.  George  A.  Gaston  con- 
tinues as  president. 

At  an  organization  meeting,  Charles  A.  Corliss, 
president  of  Lamont,  Corliss  & Co.,  was  elected 
a directoh  Harry  Payne  Whitney  and  G.  M. 
Dahl,  vice-president  of  the  Chase  National  Bank, 
were  elected  directors  of  the  Gaston,  Williams  & 
Wigmore  Steamship  Company,  Ltd. 

The  firm  of  Gaston,  Williams  & Wigmore  was 
formed  on  October  10,  1914,  to  handle  a large 
export  business  which  had  been  obtained  by  Geo. 
A.  Gaston  from  foreign  governments  immediately 
following  the  outbreak  of  the  war.  As  the  busi- 
ness expanded  the  - company  was  incorporated 
with  300,000  shares  of  stock  of  no  par  value  and 
entered  the  steamship  field  with  the  Globe  Line, 
operating  numerous  vessels.  The  company  re- 
cently completed  a five-story  building  for  its  own 
use  at  39  Broadway.  President  Gaston  advises 
that  there  would  be  no  change  in  the.  name  or 
business  of  the  corporation. 

pH  Buy  War  Saving’s  Stamps  ^ 

A DRUGGIST’S  ADVENTURE  IN  COFFEE 

A druggist  in  a Minnesota  city  advertised  two 
pounds  of  40-cent  coffee  for  41  cents  and  thereby 
drew  the  fire  of  the  local  grocers.'  It  was  a pri- 
vate brand  which  the  druggist  had  had  put  up  for 
his  own  selling,  but  was  regularly  sold  under  the 
name  of  the  manufacturers  for  19  cents.  The 
grocers  complained  to  the  Associated  Advertising 
Clubs  of  the  World,  who  pointed  out  to  the  drug- 
gist the  error  of  his  ways.  The  latter  soon  with- 
drew his  claim. 


^ Buy  War  Savings  Stamps 

THE  HISTORY  OF  MACARONI 
The  history  of  macaroni  and  spaghetti  is  en- 
tertainingly outlined  in  a little  historical  sketch 
being  distributed  by  the  Warner  Macaroni  Com- 
pany, Inc.,  Syracuse,  N.  Y.  The  story,  which  is 
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Let  me  try  some  of  that.” 


“Yes,  it  is  an  attractive  package.  And  yet  the  Blank  people 
aren’t  spending  nearly  so  much  on  their  packing  now.  And 
they’re  offering  only  one-pound  units.  So,  by  merely  order- 
ing a little  more  frequently,  you  can  get  their  coffees  even 
stronger  and  fresher  than  before.” 

■ ■ ■ 

It  is  true  that,  today,  the  housewife  demands  value  in  foodstuffs  rather 
than  in  an  elaborate  and  expensive  container. 

But  the  housewife  is  by  no  means  dead  to  the  appeal  of  a package’s 
decoration.  The  attractive  article,  as  always,  will  catch  her  eye— and 
thereby  give  the  contents,  through  their  intrinsic  value,  a fighting  chance 
to  hold  her  favor. 

No  conceivable  value,  with  indifferent  presentation,  stands  a fair  chance 
against  the  same  value  in  attractive  “dress.” 

The  demand,  then,  is  for  an  inexpensive,  practical  container  which — 
through  Its  materials,  its  trim  manufacture  and  its  decoration — constitutes 
a positive  selling-force  in  spite  of  its  low  cost. 

Vhe  UNION  DUPLEX  BAGS  and  <Uhe  UNION  DUPLEX 
SACKS  are  just  such  containers. 

UNION  BAG  & PAPER  CORPORATION 

( Name  of  the  Nearest  Selling  Agent  upon  request) 
PRINCIPAL  OFFICES  - WOOLWORTH  BUILDING  - NEW  YORK  CITY 
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contained  in  a two-color  four-page  pamphlet, 
starts  with  the  origin  of  macaroni,  reciting  the 
legend  that  a Chinese  woman  accidentally  dis- 
covered how  to  turn  out  the  long  strings  of  dough 
with  which  spaghetti  lovers  are  familiar.  The 
sketch  also  tells  how  macaroni  got  its  name. 


Huy  War  Savings  Stamps 

ARMY'  BUYS  PREPARED  COFFEE 
[from  a staff  correspondent] 

Chicago,  III.,  May  19,  1918. — The  C.  F.  Blanke 
Tea  & Coffee  Company,  of  St.  Louis,  has  received 
an  order  from  the  Government  for  250,000  cans 
of  Faust  Instant  Coffee.  This  is  the  second  large 
order  this  firm  has  received  from  the  Govern- 
ment within  the  past  three  weeks'.  This  coffee 
is  being  sent  to  the  soldiers  in  the  trenches.  Each 
can  is  sufficient  to  make  100  cups  of  coffee. 

In  France  this  coffee  is  to  be  known  as  “Faust 
U.  S.  Trench  Coffee,”  and  this  trade  mark  ap- 
pears upon  each  package.  The  Blanke  Company 
reports  that  on  the  previous  order  received  from 
the  Government,  within  ten  days  they  were  able 
to  deliver  for  export  960,000  cups.  H.  W‘.  B. 


|Hi  Buy  War  Savings  Stamps  ^ 

NAVY  AWARDS  BIG  TEA  CONTRACT 
Irwin-Harrisons  & Crosfield,  Inc.,  New  York, 
was  recently  awarded  an  order  for  280,000  pounds 
of  Formosa  Oolong  tea  for  the  Navy  Department. 
It  is  understood  that  this  is  the  largest  tea 
order  that  was  ever  placed  by  the  navy.  Irwin- 
Harrisons  & Crosfield,  Inc.,  was  the  only  concern 
that  bid  to  supply  the  entire  quantity.  The  price 
was  34^4  cents  per  pound. 


jig  Buy  War  Savings  Stamps  |Sg 

BOTTLE  MAKERS  AGREE  TO  CURTAIL 
Representatives  of  the  Automatic  Machine  Bot- 
tle Manufacturers’  Association  have  voluntarily 
agreed  to  curtail  their  production  of  less  essential 
articles  to  85  per  cent  of  normal,  as  a measure  of 
fuel  conservation  and  to  allow  larger  supplies  of 
materials  to  go  into  the  manufacture  of  glass  jars 
and  other  food  containers. 


TRADE  BOARD  AFTER  CAN  COMPANY 
The  Federal  Trade  Commission  has  charged 


the  American  Can  Company  with  violation  of  the 
Clayton  and  Federal  Trade  Commission  Acts,  al- 
leging price  discrimination,  which  has  had  the 
effect  of  lessening  competition,  and  also  creating 
a monopoly  in  that  line  of  commerce  which  relates 
to  tin  cans,  canning  machinery  and  incidental  ac- 
cesories  of  that  business. 

The  charges  also  bring  out  that  the  American 
Can  Company  manufactures  more  tin  cans  than 
any  other  concern,  and  at  least  half  of  all  made 
and  sold  in  the  United  States. 


^ Buy  War  Savings  Stamps  ^U§ 


ARMY  ORDERS  COMPEL  EXPANSION 
The  Dannemiller  Coffee  Company,  Brooklyn,  ■ 
N.  Y.,  is  devoting  one  entire  building  to  roasting, 
grinding  and  packing  coffee  for  the  army  and 
navy.  The  company  has  just  received  another 
large  order  from  the  army  and  is  installing  new 
equipment. 


Hg  Buy  War  Savings  Stamps  ^ 

“FUJI”  TEA  MARK  REGISTERED 
Charles  de  Cordova,  tea  importer,  New  York, 
has  registered  the  word  “Fuji”  for  tea.  He  states 
that  this  mark  has  been  imitated  considerably  of 
late,  and  therefore  registered  it  as  a measure  of 
protection.  The  mark  has  been  used  by  Mr.  de 
Cordova  since  1909. 


|U!  Buy  War  Savings  Stamps  |B§ 

THE  JAPAN  TEA  FREIGHT  RATE 
This  year’s  freight  rate  to  the  United  States 
for  Japanese  tea  has  been  set  at  $30  per  ton  of 
40  cubic  feet  in  the  agreement  recently  made  by 
the  shippers  of  Japanese  tea  and  the  steamship 
companies.  The  contract  also  calls  for  55,000  tons 
of  tea,  to  be  carried  by  ships  of  the  Nippon  Yusen 
Kaisha,  the  Osaka  Shosen  Kaisha  and  the  Toyo 
Kisen  Kaisha. 

^ Buy  War  Savings  Stamps  ^ 

AMERICAN  BANK  OPENED  IN  JAVA 
In  the  recent  opening  of  a sub-branch  bank  in 
Soerabaya,  Java,  by  the  International  Banking 
Corporation,  trade  interests  dealing  in  Dutch  East 
India  products  see  prospects  of  an  extension  of 
American  commercial  relations  with  those  islands. 


NEW  EQUAL  VALUE  ASSORTMENTS 

Puritan  China  will  delight  your  most  discriminating  patrons.  Ask  for  samples 
and  details — there’s  no  obligation. 

THE  LIMOGES  CHINA  CO.  w.  I.  gahris,  Pres.  SEBRING,  OHIO 
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Our  Task:  To  Win  this  War. ” 

— President  Wilson.  1 
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“All  of  us,  from  the  most  important  to  the 
least  of  us  in  all  trades  and  occupations,  now 
have  an  opportunity  to  put  our  hands  on  the 
rope  that  is  pulling  civilization  out  of  the  fire.” 

— Newton  D.  Baker. 
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MARKETS  OF  THE  WORLD 


Latest  News  Letters  from  Staff  and 
Special  Correspondents  in  Foreign 
and  Domestic  Trade  Centers 


OUR  LONDON  LETTER 


The  Latest  News  From  Mincing  Lane  and  the 
Continental  Trade  Centers 

Office  of  The  Tea  and  Coffee  Trade  Journal, 
34  Cranbourn  Street,  London,  W.  C. 

London,  May  4,  1918. 

A SCHEME  for  the  partial  rationing  of  tea 
is  now  being  considered  by  the  officials  of 
the  Ministry  of  Food  in  this  country.  The  exact 
form  has  not  yet  been  decided,  but  it  is  under- 
stood that  the  scheme  will  involve  the  registration 
of  customers  with  retailers  upon  the  basis  of 
ounces  per  head  per  week,  the  quantity  which  has 
already  been  adopted  in  many  of  the  provincial 
towns. 

The  main  idea  of  the  Food  Ministry  is  to  bring 
about  a more  equal  distribution  of  tea. 

At  the  present  moment  about  17,629,000  people 
(this  is  outside  London  and  the  home  counties) 
are  already  rationed  for  tea  upon  the  ij4-ounce 
basis,  and  this  quantity  is  believed  to  be  ample  if 
used  with  economy.  The  average  weekly  con- 
sumption of  tea  per  head  of  .the  population  in 
pre-war  days  was  2. ounces.  Mincing  Lane  dealers 
consider  the  need  for  rationing  tea  is  still  non- 
existent. 

The  situation  in  tea  appears  to  be  fair  and  to 
show  improvement.  The  official  returns  show 
that  the  total  stock  in  this  country  at  the  end  of 
March  was  93,000,000  pounds,  which  is  a half 
million  more  than  at  the  corresponding  date  in 
last  year.  Special  trade  advices  state  that  the 
chief  difficulty  in  the  business  is  in  connection 
with  transport.  Delays  and  hold-ups  are  numer- 
ous, and  deliveries  are  consequently  difficult  to 
locate.  Large  supplies  of  Ceylon  tea  are  said  to 


be  on  the  way,  the  stock  of  this  description  being 
rather  scarce  at  present.  Indian  tea  is  plentiful 
and  consignments  are  en  route. 

The  End  of  the  Tea  Queues 

The  last  of  the  tea  queues  has  vanished.  By 
a tea  queue  I mean  the  string  of  people  waiting 
outside  a tea  shop  to  be  served.  Queues  were 
common  outside  West  End  shops  many  months 
ago,  but  increased  supplies  came  along  and  they 
were  practically  wiped  out. 

One  curious  example  of  the  tea  scarcity  was 
found  in  the  advertising  campaign  emanating 
from  Liverpool  to  sell  “Big  T Leaves.”  These 
were  chemically  prepared  leaves  of  pape/  which 
slightly  softened  the  water  and  were  held  thereby 
to  improve  the  flavor  of  the  tea  made  with  the 
water.  The  name,  however,  was  not  acceptable 
to  the  Director  of  Tea  Supplies,  and  so  the  firm 
running  the  campaign  discontinued  selling.  The 
idea  was  perhaps  a rather  queer  one,  but  it  would 
have  got  a much  better  run  in  ordinary  times, 
when  people  are  more  apt  to  respond  to  interest- 
ing advertising  campaigns. 

Food  hoarding  is  an  offense  punishable  by  a 
fine  and  imprisonment  in  this  country  now,  and 
the  law  has  been  administered  in  a very  large 
number  of  cases  suddenly  and  drastically.  Peo- 
ple who  hoarded  flour,  groceries,  canned  goods, 
etc.,  found  themselves  pulled  up  short  by  the  visit 
to  their  larders  of  a food  inspector,  the  seizure  of 
the  hoarded  stock  and  a subsequent  appearance  at 
the  local  police  court,  with  a fine  to  follow.  There 
were  many  prosecutions  for  hoarding  tea  at  first, 
but  then  some  bright  legal  genius  discovered  that 
tea  was  not  a food ; it  was  a drink.  Being  a drink 
it  could  not  come  under  the  food  hoarding  order. 
People  who  had  been  compelled  to  pay  fines,  there- 
fore, for  hoarding  tea  had  their  fines  remitted  and 
were  apologized  to.  Now  the  Defense  of  the 
Realm  Act  (a  wonderful  measure  in  this  country 
that  can  cover  any  or  every  thing  by  edict,  and 
which  is  known  in  short  as  Dora  from  its  initials) 
has  declared  that  tea  is  a food  by  means  of  a 
new  regulation  which  includes  tea  in  the  articles 
covered  in  the  food  hoarding  order.  It  looks  like 
being  equally  unsafe  now  for  anyone  to  hoard 
undue  quantities  of  coffee  and  cocoa,  because 
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Dora  could  at  any  moment  issue  another  regula- 
tion that  “tea”  includes  these  things. 

The  Coffee  Market 

The  coffee  position  is  still  dominated  by  increas- 
ing consumption,  and  many  firms  that  formerly 
confined  themselves  to  tea  are  now  getting  well 
into  the  coffee  distribution,  business.  Recent 
markets,  however,  have  had  a weaker  tendency, 
but  on  the  whole  any  weakness  in  value  appears 
to  have  been  mainly  concentrated  on  the  sales  in 
Prize.  These  included  about  2,500  bags  of  Santos 
— good  brownish  and  greenish  to  fine  greenish  and 
palish.  The  stock  of  coffee  in  this  country  on 
March  31  was  46,750  tons,  against  64,900  tons  last 
year.  The  stock  of  chicory  is  10,000  hundred- 
weights (of  1 12  pounds  each),  against  14,000 
hundredweights  at  the  corresponding  date  in  1917. 

|ig|  Buy  Wax*  Savings  Stamps  }H| 

NEW  COFFEE  RULE  FOR  PORTO  RICO 
[from  a staff  correspondent] 

San  Juan,  Porto  Rico,  April  27,  1918. — By 
order  of  the  Federal  War  Trade  Board  all  ap- 
plications for  shipment  of  Porto  Rican  coffee  to 
Cuba  must,  until  further  notice,  be  approved  and 
corresponding  license  be  authorized  by  the  special 
agent  of  the  War  Board,  Hayden  L.  Moore.  Ship- 
pers have  been  notified  that  their  applications 
must  be  in  the  hands  of  the  special  agent  at  least 
a week  before  the  sailing  of  steamers,  and  are 
asked  to  declare  where  the  coffee  was  grown. 

Since  this  ruling  applies  only  to  coffee  grown  in 
Porto  Rico  and  exported  to  Cuba,  the  sub-collec- 
tors of  customs  in  the  various  parts  of  the  island 
are  urged  to  take  precautions  to  prevent  fraudu- 
lent shipments  to  other  ports. 


^ Buy  Win*  Savings  Stamps  ^ 

INCREASED  IMPORTS  FROM  CEYLON 
Big  increases  are  seen  in  the  shipments  of 
tea  and  spices  from  Ceylon  to  the  United  States 
during  1917  as  compared  with  1916,  as  shown  in 
the  following:  Tea,  8,309,369  pounds  in  1916  and 
25*583,891  pounds  in  1917;  cardamoms,  82,467 
pounds  in  1916  and  136,225  pounds  in  1917;  cin- 
namon, 901,310  pounds  in  1916  and  1,922,260 
pounds  in  1917. 


THE  DOMINICAN  COFFEE  CROP 
Though  not  as  large  as  usual  the  1917  coffee 
crop  of  the  Dominican  Republic  is  of  excellent 
quality,  according  to  the  American  Consul  at 
Puerto  Plata.  This  is  due  to  the  fact  that  very 
little  rain  fell  during  October,  November  and 
December,  the  harvesting  period,  and  consequently 
the  coffee  was  dried  properly. 

The  total  crop  of  the  Puerto  Plata  district, 
which  comprises  the  northern  half  *of  the  Re- 
public, was  not  over  1, 8(50, 000  pounds,  about  half 
of  which  was  exported  to  the  United  States  for 
consumption  or  re-export  to  Europe. 

V 

]K|  Buy  War  Savings  Stamps  ^ 

VENEZUELA’S  EXPORTS  DECLINING 
Shortage  of  tonnage  and  lower  prices  for 
products  are  responsible  for  a big  decline  in 
Venezuela’s  exports  to  the  United  States  during 
the  first  quarter  of  1918.  The  American  Consul 
at  Puerto  Cabello,  reporting  for  his  district, 
shows  the  falling  off  in  coffee  and  cocoa  exports 
in  the  following  table : 


Jan. -Mar.  Jan. -Mar. 

1918  1917 

Pounds  Pounds 

Coffee 1,798,894  2,555,851 

Cocoa,  crude  663,297  1,080,188 


|8lg  Buy  War  Savings  Stamps  )8g 

GUADELOUPE’S  COFFEE  AND  COCOA  • 
Unofficial  figures  for  the  1917-18  coffee  crop  oL 
Guadeloupe,  French  West  Indies,  place  the  total 
production  at  about  2,000,000  pounds,  which  is 
practically  25  per  cent  greater  than  the  average 
yield.  The  cocoa  crop  is  estimated  to  have  been 
at  least  25  per  cent  below  the  normal  production 
of  2,000,000  pounds.  The  scarcity  of  shipping 
facilities  is  affecting  buying,  but  it  is  expected 
that  the  French  Government  will  come  to  the 
rescue  by  supplying  ships. 


LIFTS  BAN  ON  EAST  INDIES  GOODS 
The  Department  of  State,  Washington,  has  re- 
ceived a cablegram  from  the  American  Consul  at 
Padang,  Sumatra,  advising  that  the  ban  on  ex- 
ports from  the  Dutch  East  Indies  had  been  lifted, 
and  that  licenses  to  export  to  the  United  States 
are  freely  granted  for  all  goods  on  the  embargo 
list. 
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Also  High  Grade  Cocoas  under  Private  Brands 

MANHATTAN  BAKING  POWDER  CO.,  264  Spring  St.,  New  York 


June,  1918 


THE  TEA  AND  COFFEE  TRADE  JOURNAL 


569 


Ritchie 's 


ALL  FIBER  CANS 
TIN  TOP  AND  BOTTOM  CANS 


The  ideal  container  in  place  of  expensive  tin  cans.  Ritchie*s  Paraffined  or  Parchment  lined  cans 
hold  the  aroma,  are  airtight  and  non-absorbing.  The  ideal  package  for  Coffee,  Tea,  Spices,  Cocoa- 
nut  and  all  dry  foods. 

Quotations  and  samples  promptly  forwarded. 

W.  C.  RITCHIE  AND  COMPANY 
414  SO.  GREEN  ST.,  CHICAGO,  ILL. 


,Trade  P3APACAN  Mark) 


S The  highest  grade  all  paper  can  on 
the  market.  Its  impervious  qualities 
are  “built  into  it”,  the  manufacturing 
process  being  entirely  different  from  all 
other  forms  of  paper  containers. 

A Baltimore  Coffee  Roaster  writes: 
“The  Napacan  has  proven  the  best  for 
ground  coffee  that  we  have  tried  since 
the  advance  in  tin.  We  are  enthu- 
siastic about  it.” 

It  is  also  the  handsomest  package 
on  the  market.  The  patent  Hermetic 
Seal  Closure  is  ideal  for  Coffee.  Write 
for  catalogue  and  samples. 


NATIONAL  PAPER  CAN  CO., 
576-598  Clinton  St.,  Milwaukee. 
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NEW  ORLEANS  LETTER 


News  of  the  Trade  in  the  “Logical  Port’’  as 
Gathered  by  Our  Own  Correspondent 

New  Orleans,  May  28,  1918. 
ii'  I 'HE  best  thing  a coffee  man  can  do  now  is 

A to  keep  still  and  say  nothing,”  said  Presi- 
dent Ben  C.  Casanas,  of  the  National  Coffee 
Roasters’  Association.  The  situation  is  very  com- 
plex, and  business  in  green  coffee  is  limited  to 
comparatively  small  sales  to  the  local  trade  and 
the  interior.  No  arrivals  have  been  reported  for 
some  weeks,  and  stocks  are  very  low  in  New 
Orleans.  Mr.  Casanas,  commenting  on  this,  said 
that  special  grades  are  impossible,  and  coffee  must 
be  taken  as  it  comes.  The  roasters  have  been  able 
to  keep  up  their  business,  but  in  case  the  lack  of 
arrivals  of  green  coffee  continues,  and  the  stock 
is  reduced  by  continued  Government  buying  and 
the  limited  general  trade,  roasters,  who  are  al- 
lowed to  carry  only  90  days’  stock,  will  find  their 
supply  limited  unless  the  Government  allots  ships 
to  bring  supplies. 

The  regulation  prohibiting  receipt  of  coffee 
where  the  freight  is  over  the  Government  rate, 
so  far  has  apparently  not  caused  any  great  diffi- 
culty, though  it  is  understod  some  coffee  was  ex- 
pected at  higher  rates,  which  dealers  who  want 
coffee  at  any  price  would  gladly  pay.  Some  of 
them  are  convinced,  however,  that  the  Govern- 
ment will  not  permit  the  stock  to  get  too  low  and 
that  the  regulation  of  the  freight  rate  will  prove 
a benefit. 


sion  of  B.  C.  Casanas,  who  also  approves  the 
purchases.  The  Government  also  has  bought 
coffee  in  Brazil  that  is  to  be  sent  to  New  Orleans 
for  roasting.  A ship  expected  soon  is  also  to 
carry  a considerable  amount  for  the  trade.  Most 
of  it  is  for  interior  dealers  who  have  not  already 
received  their  percentage  of  the  amount  of  coffee 
handled  by  them  last  year. 

The  Government  takes  all  kinds  of  coffee,  in- 
cluding milds,  which  leading  dealers  in  those 
varieties  say  are  quite  hard  to  get  in  grades.  The 
stock  of  milds  has  been  considerably  larger  than 
usual,  coming  from  Guatemala  and  Mexico.  Re- 
cently a considerable  amount  of  Costa  Ricas  ar- 
rived. 

The  Tea  Market 

In  the  tea  trade  more  activity  has  been  reported 
than  for  some  time.  Tea  has  advanced  about  3 
cents  a pound  over  last  month’s  prices.  A new  tea 
concern  is  to  locate  in  New  Orleans,  represented 
by  Harry  C.  Danaher.  Handsome  quarters  are 
being  finished  in  the  upper  stories  of  the  Bright 
building  in  Gravier  street,  in  the  coffee  center. 
Mr.  Danaher  is  away  on  a business  trip. 

President  Casanas  and  Secretary  Toms  stated 
that  there  is  little  activity  beyond  routine  in 
connection  with  the  National  Coffee  Roasters’ 
Association.  E.  K.  Pelton,  Sr. 


THE  NEW  YORK  MARKETS 


Special  Market  Reviews  for  “The  Tea  and 
Coffee  Trade  Journal’’ 


Government  Active  in  Coffee  Market 

The  Government  has  been  buying  coffee  steadily 
in  the  New  Orleans  market,  taking  15,000  to  19,000 
bags  per  week.  The  roasting  has  been  done  at 
the  two  local  plants  that  have  been  designated  as 
Government  roasting  plants,  under  the  supervi- 


New York,  June  1,  1918. 

rT",HE  May  coffee  market  carried  over  the  dull 
* features  of  the  preceding  month,  and  there 
seems  little  prospect  of  an  immediate  change. 
Just  now  the  futures  trade  is  in  a state  of  un- 
certainty, brought  about  by  the  War  Trade 
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Keep  Impurities  Out— Keep  Original  Goodness  In 


DIAMOND-F  Protective  Papers  are  made  to  protect 
your  products  from  air,  water,  grease — anything  in  fact 
that  threatens  to  destroy  their  purity. 

Goods  well-wrapped  are  already  half  sold.  Customers 
appreciate  careful  packing.  They  realize  that  the  same  care 
that  is  given  to  their  wrapping  has  undoubtedly  been  given 
to  their  manufacture.  It's  a big  selling  point. 

Ask  your  jobber  to  show  you  the  complete  line  of  Diamond- 
F Protective  Papers.  It  includes  Glassine,  Greaseproof 
(Imitation  Parchment),  Vegetable  Parchment  and  Parch- 
moid.  Some  one  of  these  different  brands  will  probably  just 
fill  the  requirements  of  your  business.  Many  industries  all 
over  the  United  States  are  wrapping  their  products  exclusively 
in  Diamond-F  Protective  Papers. 

From  raw  material  to  finished  product  the  manufacture 
is  under  the  careful  supervision  of  paper  experts.  Pure  spring 
water  onlyjs  used  in  making  Diamond-F  Protective  Papers. 

Ask  your  jobber  about  Diamond-F^Protective  Papers.  Or 
write  direct  to  us. 


A Mark  of  Quality — 
A Sign  of  Service 


Diamond  State  Fibre  Co.,  Bridgeport,  Pa.  (Near  Phila.) 


Fibre  Containers  for  Coffee,  Tea,  Baking 
Powder,  Cocoa,  Spices,  Etc. 

Solve  your  packaging  problem  in  points  of  imperviousness,  compactness  and  economy.  Weis 
Parchment  Lined  Containers  for  Teas,  Coffees  and  Spices  hold  the  full  aroma  of  your  product,  none  of 
the  volatile  oils  escape  or  absorb. 

Weis  Paraffined  Fibre  Containers  are  absolutely  damp-proof  and  impervious  to  contaminating 
influences.  The  Ideal  Baking  Powder  Package.  Endorsed  by  Good  Housekeeping  Institute  and  other 
leading  Food  Authorities. 

Put  your  packaging  problems  up  to  us.  Our  containers  are  made  in  Square  form,  with  Round, 
Air-tight  cap;  any  capacity  from  four  to  two  hundred  and  fourteen  cubic  inches. 

Get  samples,  state  your  requirements — and  quotations  will  be  forwarded  promptly. 

The  fibre  container  corporation 

160  WEST  FRONT  STREET  MONROE,  MICH. 
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Board’s  restriction  of  freight  to  not  more  than 
the  Government  rates  of  $1.70  for  steamers,  $1.20 
for  motors  and  $1.00  for  sailers.  The  order  has 
served  to  check  the  profiteering  that  had  been 
going  on  among  certain  elements.  The  uncer- 
tainty is  expected  to  be  removed  as  soon  as  the 
War  Trade  Board  and  the  coffee  interests  can 
reach  an  understanding.  Shipping  is  still  scarce, 
though  there  is  a large  visible  supply  for  the 
United  States  in  Brazil. 

Brazil  has  now  in  stock  at  ports  about  6,750,000 
bags,  including  Government-purchased  coffee,  as 
compared  with  1,275,000  bags  this  time  last  year. 
Importers  predict  a smaller  supply  in  this  country, 
pointing  to  the  fact  that  deliveries  in  the  United 
States  for  the  eleven  months  of  this  crop  year 
will  be  about  375, 000  bags  below  last  year.  One 
claims  the  present  dull  period  will  end  by  July  1. 

The  spot  market  has  been  very  conservative, 
with  prices  about  nominal  and  irregular.  The 
demand  for  milds  has  been  poor,  with  lowered 
stocks. 

The  Tea  Market 

The  tea  market  has  continued  quiet,  with  buyers 
showing  little  interest  in  offerings,  which  have 
been  light  in  most  lines.  Japans  have  sold  better, 
with  practically  no  change  in  price  over  last  quo- 
tations. In  fact,  about  the  only  changes  in  line 
prices  have  been  in  Indias  and  Ceylons,  which 
have  fallen  off  considerably. 

Markets  for  new-crop  teas  are  now  open  in 
Japan,  Formosa  and  Hankow,  better  grade  Japans 
showing  an  advance  of  10  to  12  cents  per  pound 
over  last  year.  Low  grades  are  not  yet  available, 
but  it  is  expected  they  will  show  the  same  ratio 
of  advance.  The  increase  is  attributed  to  ad- 
vanced cost  of  supplies,  preparation  and  freights. 

The  Formosa  situation  is  still  uncertain,  because 
the  Japanese  Government,  the  steamship  lines  and 
tea  shippers  have  not  yet  agreed  on  the  freight 
rate  or  tonnage  to  be  allotted.  Dependable  tea 
men  believe  the  freight  rate  will  be  at  least  $45, 


making  the  price  of  standard  grade  tea  about  29 
cents  to  30  cents  C.  I.  F. 

Hankow  advices  on  new  Congous  are  that  the 
new  Keemuns  are  not  equal  to  last  year’s  tea,  and 
quotations  on  standard  are  28  cents  C.  I.  F. 

The  tea  trade  is  somewhat  disquieted  by  the 
imminent  restriction  of  tea  imports  by  Govern- 
ment decree.  A committee  from  the  Tea  Asso- 
ciation of  America  has  been  formed  to  repre- 
sent Boston,  New  York,  Philadelphia,  Chicago 
and  San  Francisco  at  a conference  with  the 
Shipping  Board  in  the  near  future  on  how  best  to 
work  out  a programme  that  will  interfere  the  least 
with  the  legitimate  trade.  Tea  traders  find  the 
Government’s  requirement  that  importers  supply 
American  Consuls  with  their  license  numbers 
before  each  shipment  is  released  makes  trading 
Hiore  difficult  and  adds  to  expense. 

» 

The  Spice  Market 

The  spice  market  continues  routine.  Jobbers 
and  grinders  have  been  quiet  and  buy  for  imme- 
diate requirements  only.  Prices  continue  firm 
throughout  the  list.  The  future  is  uncertain — 
rumors  that  spice  importations  will  be  restricted 
soon  by  Government  order  serve  to  upset  the 
usual  course  of  trade  events.  Arrivals  continue 
far  below  normal. 

Pepper — Stocks  are  quite  low.  The  demand  is 
steady  for  spots  and  the  prices  firm.  Cloves — 
Heavy  buying  suddenly  developed  the  last  of  May 
and  stocks  suffered.  The  market  is  on  edge  and* 
is  going  upward.  Pimento — Situation  practically 
unchanged  from  last  month.  Cassias — The.  mar- 
ket has  eased  off  a bit.  The  future  is  hard  to 
judge.  Nutmegs — Prices  are  practically  certain 
to  go  higher  soon.  Stocks  are  disappearing  and 
arrivals  are  limited.  Mace — Prices  hold  firm. 

Stocks  are  small.  Gingers — The  demand  is  by 
jobbers  only.  Large  receipts  are  not  expected. 
Stocks  are  very  low. 


General  Can  Company 

Tin  and 

Fibre 

Sixteenth  & Canal  Sts. 
Chicago,  111. 
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INFORMATION  FOR  BUYERS 

Pithy  Suggestions  as  to  Where  and  Flow 
to  Buy  to  the  Best  Advantage 


DUYERS  in  all  branches  of  the  tea,  coffee  and 
grocery  business  will  find  it  to  their  advan- 
tage to  read  this  department  every  month.  Only 
items  of  legitimate  trade  news  intended  to  be  in- 
formative and  helpful  to  buyers,  and  all  carefully 
edited,  will  be  published  here. 


A Baseball  Coffee  Package 
The  International  Coffee  Company,  New  York, 
believes  in  enlisting  the  interest  and  co-operation 
of  the  young  people  in  the  sale  of  their  package 
coffee.  This  firm  has  for 
some  time  featured  pre- 
miums appealing  particu- 
larly to  the  younger  ele- 
ment, and  the  latest  move 
is  the  adoption  of  a trade- 
in  a r k e d package  coffee 
called  “Home  Run”  brand, 
packed  in  a paper  bag.  The 
package  is  shown  in  the 
accompanying  picture. 

Premiums  are  given  in 
exchange  for  labels  cut 
from  this  package,  the 
articles  being  limited  to 
baseball  paraphernalia, 
such  as  bats,  masks,  gloves 
and  balls.  The  campaign  on  this  brand  was 
launched  at  the  opening  of  the  baseball  season. 
The  coffee  retails  for  21  cents  and  is  packed  for 
delivery  in  barrels  only. 


A New  Coffee-Flavor  Extract 
W.  J.  Bush  & Co.,  100  William  street,  New 
York,  announce  in  their  new  catalogue  that  they 
now  have  “Coffee  Valex,”  a new  flavoring  for 
creams,  syrups,  fondants,  ice  cream,  etc.  The 
company  guarantees  it  to  be  pure  and  to  have 
the  full  flavor  and  aroma  of  the  freshly-roasted 
bean.  Samples  can  be  obtained  upon  request. 
The  new  catalogue  contains  a May,  1918,  price 
list  on  flavoring  extracts  and  other  products  of 
this  house. 

A Wheat  Conservation  Macaroni 
Kornroni,  a new  wheat  conservation  macaroni, 
is  now  being  manufactured  by  the  Skinner  Manu- 
facturing Company,  Omaha,  Neb.  It  is  under- 
stood to  consist  of  40  per  cent  corn  flour  and  60 
per  cent  wheat. 


A New  Coffee  Malt  Product 

The  Kofey-Malt  Products  Company,  3 Alton 
Place,  Brookline,  Mass.,  is  preparing  to  market  a 
coffee-malt  product  which  contains  coffee  and  a 
percentage  of  malt  and  is  put  up  in  liquid  form. 

Buy  Wax*  Savings  Stamps  jgn 

SALIENT  TRADE  NOTES 

Produce  & Warrant  Company,  Inc.,  New  York 
and  New  Orleans,  export  and  import  commission 
merchants,  have  opened  a branch  at  Kingston, 
Jamaica,  handling  all  the  products  of  the  island, 
including  coffee,  cocoa  and  spices. 

A.  C.  Israel,  the  New  York  coffee  importer,  has 
moved  to  103  Front  street.  The  building  has  been 
remodeled  throughout  and  is  now  one  of  the 
most  attractive  in  the  green  coffee  district.  The 
sampling  room  is  in  the  basement,  the  salesroom 
on  the  first  floor  and  the  accounting  and  grading 
departments  on  the  second  floor. 

Bert  D.  Ballart,  formerly  manager  of  the  Pa- 
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“TEAS  THAT  ARE  BETTER” 
are  the  only  sorts  that  will  make  for  a 
continuity  of  business. 

Whether  it  be  JAVA,  SUMATRA,  CEY- 
LON, INDIA  or  FORMOSA  TEAS  that 
you  need,  get  “the  teas  that  are  better.” 

Let  us  help  you! 

■iiiiiiiiiiimmiiiiiiiiiiiiiiiiimiimiiiiiiitiiiimiiiiiuiiuiiiiiiiiiimiiiiiimiiiitiuiimiiiiiiiiimiiiiiiiiiiimiiiiiiMiiiiiiimiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiil 


HANDELMAATSCHAPPY  “TRANSMARINA,”  INC. 
(Trading  Co.  “Transmarina”) 

62  William  Street, 

New  York  City,  N.  Y. 

5 5 5 5 

11  11 

il  If 
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cific  Coast  Grocer  Company,  Fresno,  Cal.,  is  now 
in  Central  America  as  coffee  buyer  for  Schwartz 
Bros.,  San  Francisco. 

The  four  Burns  coffee  roasters  used  in  the 
coffee  department  of  C.  A.  Murdock  Manufactur- 
ing Company,  Kansas  City,  came  through  the  re- 
cent serious  fire  in  that  company’s  plant  in  suf- 
ficiently. good  shape  to  be  set  up  in  the  new 
factory  taken  over  by  the  Murdock  Company  on 
Tenth  street,  Kansas  City.  New  Burns  equipment 
will  be  added,  including  a No.  1 milling  machine, 
a 12-bag  green  coffee  mixer  and  two  granulators 
for  “steel-cut”  coffee. 

J.  J.  Slechta,  formerly  of  the  Lloyd-Brazileiro 
Steamship  Company,  is  now  manager  of  the  traffic 
department  of  the  Gaston,  Williams  & Wigmore 
Steamship  Company,  New  York. 

P.  R.  Nelson,  formerly  with  Franklin  Mac- 
Veagh  & Co.,  Chicago,  has  taken  charge  of  the 
coffee  department  recently  opened  by  Wilson  & 
.Co.,  Chicago  meat  packers.  A complete  green 
coffee  testing  equipment  has  been  installed,  in- 
cluding a Burns  sample  roaster  with  three  tilting 
cylinders,  electric  sample  grinder,  Tuxedo  table, 
double  kettle  outfit,  etc. 

W.  R.  Grace  & Co.,  New  York,  have  secured 
property  adjoining  their  new  banking  house  that 
now  gives  them  control  of  approximately  24,000 
square  feet  of  space,  fronting  on  Old  Slip,  Water 
and  Pearl  streets. 

The  McCord-Stewart  Company,  Atlanta,  Ga., 
has  added  to  its  coffee  equipment  four  No.  11 
grinding  mills  and  special  labor-saving  devices. 
The  new  equipment  was  designed  by  Jabez  Burns 
& Sons  to  suit  the  special  space  requirements  of 
the  McCord-Stewart  Company. 

The  Hanley  & Kinsella  Coffee  & Spice  Com- 
pany, St.  Louis,  has  opened  a new  plant,  which 
a St.  Louis  newspaper  describes  as  the  “largest 
and  most  complete  roasting  plant  in  the  country.’” 

The  G.  Washington  Coffee  Refining  Company, 
Brooklyn,  N.  Y.,  is  increasing  its  manufacturing 


facilities  to  keep  pace  with  the  demand  for  its 
soluble  prepared  coffee.  The  cooler  boxes  will 
be  provided  with  the  latest  Burns  flexible  arm  im- 
provement, and  the  installation  of  granulators, 
for  getting  a fine  grind  without  dust  or  chaff,  will 
be  the  most  extensive  in  existence.  Labor-saving 
will  be  effected  by  a system  of  elevators,  con- 
veyors and  bins. 

G.  Amsinck  & Co.,  Inc.,  New  York  importers 
and  exporters,  are  renovating  both  the  exterior 
and  interior  of  the  Wall  street  building  recently 
taken  over  by  the  company,  and  expect  to  move 
in  about  August  1. 

Berdan  & Co.,  Toledo,  Ohio,  recently  added  to 
their  coffee-grinding  equipment  two  more  No.  1 
Burns  granulators,  making  ten  of  these  machines 
now  in  use  in  their  plant. 

The  Enterprise  Coffee  Company,  Harrisburg, 
Pa.,  has  been  incorporated,  with  a capital  of 
$50,000. 

The  Ambrosia  Chocolate  Company,  Milwaukee, 
will  soon  install  another  No.  1 Burns  roasting 
machine.  It  will  be  bricked  in. 

H.  E.  Packard  has  retired  from  the  Packard 
Manufacturing  Company,  manufacturer  of  gro- 
cery specialties  in  San  Francisco.  His  interest 
has  been  purchased  by  other  members  of  the 
company. 

The  Bosnian  & Lohman  Company,  Norfolk, 
Va.,  is  to  install  a Burns  suction  cleaner  in  its 
peanut  butter  department. 

The  Sterling  Chocolate  Company,  Inc.,  Brook- 
lyn, N.  Y.,  has  been  incorporated  for  $100,000. 
The  incorporators  are : J.  B.  Boudin,  299  Broad- 

way; B.  Kronenberg,  269  East  Broadway,  and  L. 
Janower,  302  Broadway,  New  York. 

Six  additional  No.  6 Burns  gas-fuel  peanut 
roasters  and  attachments  are  to  be  added  to  the 
peanut  butter  department  of  Armour  & Co., 
Chicago. 

The  Jewel  Tea  Company  is  to  discontinue  trans- 
porting coffee  from  its  Chicago  plant  to  San 
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We  can  increase  your  bulk  coffee  sales 

B.  F ischer  and  Co. 

IMPORTERS 

Tea— Coffee— Spice— Rice 


NEW  YORK  CITY 
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JAVA  TEAS  OF  DIRECT  IMPORT 

ROWLEY  DAVIES  & CO.,  LTD. 

BATAVIA,  JAVA 
OR  FENCHURCH  HOUSE, 

5,  FENCHURCH  STREET, 

LONDON,  E.  C. 

WILL  GLADLY  SUPPLY  ALL  INFORMATION 

IRWIN -HARRISONS  & CROSFIELD,  Inc. 

Importers  and  Jobbers  of  Teas 

PHILADELPHIA  NEW  YORK  BOSTON  CHICAGO 

50  So.  Front  St.  96  Wall  St.  27  India  St.  425  W.  Ontario  St. 

SAN  FRANCISCO,  25  California  St. 

London  Colombo  Calcutta  Batavia  Shanghai  Hankow  Foochow 
Shidzuoka  Daitotei  Medan  (Sumatra)  Singapore 


FRANCIS  PEEK  & CO.,  Lro. 

Head  Office:  20  Eastcheap,  London,  E.  C. 

SINGAPORE  JAVA  SUMATRA 

Laidlaw  Buildings  Batavia,  Soerabaja,  Bandoeng  Medan 


OF 


JAVA  TEA 

AND  OTHER 

DUTCH  EAST  INDIAN  PRODUCE 
TIN  RUBBER  SUGAR 

COFFEE  RICE  TAPIOCA  PEPPER  CITRONELLA  OIL,  ETC. 

Write  to  our  Batavia  Mouse  and  ask  to  be  placed  on 
Mail  List  to  receive  our  Java  Monthly  Produce  Report 
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Francisco.  The  company  has  leased  a plant  in  the 
California  city  at  Fifteenth  and  Alameda  streets. 
The  factory  is  said  to  be  the  largest  on  the 
Pacific  Coast,  and  will  have  nine  large  coffee 
roasters,  twelve  grinders  and  seven  automatic 
scales.  In  addition  to  coffee,  teas, 'spices,  extracts 
and  macaroni,  other  products  will  be  carried  in 
stock  and  supplied  to  all  the  Jewel  Tea  Company 
branches  on  the  Pacific  Coast  and  in  Far  West- 
ern States. 

The  National  Coffee  Company,  Fort  Worth, 
Tex.,  will  soon  install  a complete  plant  for  manu- 
facturing peanut  butter,  including  a No.  6 Burns 
roaster  with  cooler,  No.  2 blancher,  suction 
cleaner  for  blanched  nuts,  12-foot  picking  table 
and  a No.  2 nut  mill. 

The  Bayle  Food  Products  Company,  St.  Louis, 
has  ordered  four  No.  5 Burns  peanut  roasters  of 
4-bag  capacity  each,  suction  cleaners  and  attach- 
ments. 

Frank  K.  Woodworth  has  been  appointed  man- 
ager of  the  Chicago  office  of  the  Antoine  Chiris 
Company,  New  York,  with  headquarters  at  1103 
Garland  building. 

Gerald  Byrne,  formerly  of  the  Greenhut  Com- 
pany, New  York,  is  now  general  manager  and 
vice-president  of  the  D.  Pender  Grocery  Com- 
pany, Norfolk,  Va. 


NORDHEIM  & CO. 

61  WILLIAM  STREET  NEW  YORK 

IMPORTERS  OF 

TEA,  RUBBER,  COFFEE,  TIN,  COPRA 

and  other  Dutch  Indian  Produce 

Agents  of  von  Nordheim  & Co.,  Batavia,  and  Indische  Handels 
Maatschappy  (Indian  Trading  Company),  Rotterdam  and  Soerabaia, 
Java. 

Directors  of  tea,  rubber,  cocoanut  and  tobacco  plantations  in  the 
Dutch  East  Indies. 


Save  and  Be  Saved 

Lend  your  small  savings 
X^yy  to  the  Government 

Buy  Thrift  and  War  Savings  Stamps 

Help  Win  the  War 

EVERYBODY  Lifces  SUMORE 


EVERYBODY  Wants  SUMORE 
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JOHN  C.  SIEGFRIED  & CO. 

FOUNDED  — 1894 

IMPORTERS  EXPORTERS 


NUTS 


TEA 


BEANS 


All  products  of  JAPAN,  CHINA  and  JAVA 


Shldzuoka,  «Japan 
Shanghai,  China 


San  Francisco.  Cal, 
Chicago,  111. 


E.  B.  MULLER  & CO. 

Importers,  Growers  and  Manufacturers  of 

CHICORY  AND 
COFFEE  SUBSTITUTES 

OF  EVERY  GRADE 

211  FRANKLIN  STREET,  NEW  YORK 


REEVE 


& VAN 

WAREHOUSEMEN 


RIPER 


J7  Milling,  Cleaning,  Hulling, 

L>L Jr r H±h  Separating  and  Picking 

Packers  of  Teas  £ckl^^.i*d5w 

Storage  and  Weighing 

46-48-49  WATER  ST..  NEW  YORK 


Direct  Importers  Java  Teas 

EUGEN  BOISSEVAIN  & CO.,  INC. 

128  Water  Street,  New  York 

Coffee,  Cocoa,  Spices,  Copra,  Cocoanut  Oil,  Damar,  Copal,  Kapok 
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II  PRODUCE  & WARRANT  COMPANY,  Inc.  I 

( New  York  Agency ) I 

78-80  Wall  Street  New  York 

433  Gravier  Street  New  Orleans 

(I  Export  and  Import  Commission 

Merchants 


COFFEES 


ALL 

VARIETIES 


COCOA , RICE , BEANS , SUGAR  and  other 
North,  Central  and  South  American  Products 

Sole  North  American  Agents  for  Companhia  Leme*  Ferreira,  S.  A.  Santos 
Sole  New  Orleans  Agents  for  Villas,  Boas  & Co,,  SantOS 
HEAD  OFFICE:  ANTWERP,  BELGIUM 

Branches:  Amsterdam,  Holland.  Rio  de  Janeiro,  Santos,  Bahia,  Brazil.  Genoa  and 
Milano,  Italy.  London,  Eng.  San  Salvador,  C.  A.  Havana,  Cuba.  Kingston,  Jamaica 
And  represented  in  all  the  principal  markets  of  the  world. 
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THE  PRACTICAL  RETAIL  GROCER 

9 A department  devoted  to  the  discussion  of  problems  which  vex  retailers; 
telling  how  to  arrange,  display  and  sell'  goods;  how  to  systematize;  how  to  ad- 
vertise, how  to  obtain  the  maximum  efficiency  in  the  grocery  business. 


THE  RETAILER  AND  THE  WAR 

The  World  is  Up  Against  a Nasty  Thing, 
Called  Famine — Are  You  Doing  Your 
Best  to  Help  Avert  It? 

TV 7 HAT  are  y°u  doing  to  win  your  war?  We 
W have  now  been  at  war  with  Germany  for 
more  than  a year.  Enough  time  has  elapsed  for 
every  retail  merchant  in  America  to  have  en- 
listed himself  and  his  store  in  the  service  of  his 
Government.  You  have  unequaled  facilities  for 
influencing  the  people  of  your  community.  The 
possession  of  special  facilities  of  any  kind  entails 
a special  responsibility. 

You  and  your  entire  staff  have  been  trained  to  a 
selling  efficiency.  Have  you  given  this  priceless 
talent  to  your  country?  Are  you  pushing  patriot- 
ism— not  the  kind  that  makes  us  want  to  wave 
flags  and  sing,  but  the  kind  that  makes  us  grit 
our  teeth  and  help  till  it  hurts ? 

Are  you  talking  individual  duty  so  that  every 
citizen  of  your  town  will  realize  that  he  must  do — 
not  his  bit,  but  his  bdstf 

Lord  Rhondda,  the  British  Food  Controller, 
says  the  word  “shortage”  is  not  strong  enough  to 
express  the  present  food  situation.  He  does  not 
mince  words ; he  tells  you  the  whole  world  is  up 
against  a nasty  thing — called  famine.  Have  you 
advertised  that  fact  to  such  an  extent  that  not  a 
person  in  your  town  can  possibly  escape  knowl- 
edge of  the  condition  and  his  responsibility  toward 
it? 

Mr.  Hoover,  our  own  Food  Administrator,  says 
this  situation  must  be  met  by  voluntary  effort  on 
the  part  of  Americans.  He  puts  it  straight  up  to 
us  to  prove  the  efficiency  of  that  democracy  which 
we  are  fighting  to  maintain.  He  says  that  if  we 
have  not  reached  the  stage  where  we  will  volun- 
tarily deny  ourselves  the  food  necessary  to  feed 
the  men  who  are  giving  their  lives  to  protect  our 
democracy,  then  we  deserve  to  go  down  under  the 
German  hand  and  have  another  form  of  civiliza- 
tion forced  upon  us. 


Have  you  displayed  the  recommendations  of  the 
Food  Administration  in  your  windows  so  fre- 
quently that  your  townspeople  cannot  possibly 
plead  ignorance  of  the  needs  of  our  soldiers  and 
the  Allies  ? 

Some  merchants  have  said,  “But  if  we  devote 
our  selling  facilities  to  the  war  we  will  hurt  our 
business.”  War  is  your  business.  If  Germany 
wins,  you  won’t  have  any  business  worth  the 
having.  What  will  it  profit  you  to  keep  your 
“business  as  usual”  and  lose  the  war? 

Your  Employees 

Are  you  sure  your  employees  have  the  right 
attitude  toward  food  conservation  ? Call  them  to- 
gether and  talk  to  them  about  it.  Tell  them  it 
reflects  on  the  store  if  they  are  contemptuous  or 
even  indifferent  about  the  food  regulations. 
Arouse  in  them  a sense  of  pride  to  be  a good 
soldier  and  obey  the  directions  of  the  Food  Ad- 
ministration. Teach  them  in  their  eating  to  set 
an  example  for  those  around  them. 

Make  it  a point  to  keep  your  employees  well  in- 
formed on  food  subjects.  That  knowledge  will 
filter  through  to  your  customers  surprisingly  fast. 

Demonstration  Booth 

Establish  a demonstration  booth  in  your  store, 
where  wheatless  breads  and  potato  cookery  will 
be  shown  in  the  making.  Print  and  distribute 
recipes  to  your  customers,  with  your  compliments. 
This  is  good  business,  in  addition  to  being  real 
war  service.  Your  State  merchant  representative 
can  furnish  you  approved  recipes  for  all  kinds  of 
food  conservation  dishes. 

Advertising 

In  all  of  your  newspaper  advertising,  and  in 
every  piece  of  direct  advertising  issued  by  your 
store,  include  one.  of  these  slogans,  under  this 
caption : 

The  United  States  Food  Administrate  says : 

i.  Unless  we  can  increase  the  consumption  of 
potatoes  75  per  cent,  30,000,000  bushels  will  spoil 
within  the  next  few  months.  It  is  criminal  to 
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Ross  W.  Weir  & Co.,  New  York 


Your  War  Duty  and  Ours 


The  Government  has  taken  its  heavy  toll  of  everything  that  will  contribute 
to  the  winning  of  the  war.  It  is  sending  wheat  to  the  soldiers  because  it  is  the 
one  perfect  food  for  men  who  must  be  properly  nourished — for  men  whose  work 
calls  for  the  highest  test  of  physical  endurance.  We  have  given  up  30  per  cent, 
of  our*wheat.  You  may  have  difficulty  in  supplying  all  the  demand  for 

Shredded  Wheat  Biscuit 

No  use  to  grumble  or  complain.  We  must  all  do  our  bit — dealers,  manufacturers  and  con- 
sumers. You  can  depend  upon  one  thing,  however,  and  that  is  that  Shredded  Wheat  is  100 
per  cent,  whole  wheat — nothing  added,  nothing  wasted — that  it  is  pure,  clean  and  wholesome 
and  always  the  same  high  quality. 

Made  only  by  , 

The  Shredded  Wheat  Company,  Niagara  Falls,  N.  Y. 
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allow  food  to  be  wasted  in  America  while  part  of 
the  world  is  starving.  Eat  More  Potatoes  and 
Less  W heat! 

2.  All  who  can  should  give  up  wheat  and  eat 
other  things.  Are  you  one  who  can’t? 

3.  Uncle  Sam  is  the  quartermaster  of  a hungry 
world.  He  is  playing  square.  Eat  more  potatoes 
and  help  him  send  more  wheat  to  the  fighters. 

4.  Must  you  have  a_policeman  stand  over  you 
while  you  eat?  Why  not  save  wheat  voluntarily? 

5.  We  are  asked  to  share  our  plenty  with  those 
who  are  fighting  our  battle.  It  would  make  little 
difference  which  side  of  the  Atlantic  we  lived  on 
if  Germany  won.  Eat  more  potatoes  and  corn. 
Our  fighters  need  the  wheat. 

6.  Are  you  so  comfortably  fixed  that  you  can 
afford  to  eat  what  you  please?  You  still  can’t 
afford  to  eat  what  your  country  needs.  Your 
Country  Needs  Wheat. 

7.  Your  Government  asks  you  to  prove  that  free 
people  can  give  voluntary  service.  If  Germany 
should  win  this  war  you  would  be  obeying  orders 
very  shortly.  Give  Wheat  to  Those  Who  Are 
Protecting  Your  Freedom. 

8.  American  soldiers  are  facing  discomfort,  dis- 
ease and  death  to  protect  you.  Must  they  face 
hunger  also  ? Do  you  think  you  need  wheat  more 
than  they  do? 

9.  Eat  potatoes, 
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10.  Save  wheat. 

11.  We  have  hundreds  of  items  of  foodstuffs 
in  plenty.  The  Government  asks  for  wheat  to 
win  the  war.  Isn’t  there  something  else  you  can 
eat? 

12.  All  the  blood,  all  the  heroism,  all  the  money, 
all  the  munitions  in  the  world  will  not  win  this 
war  unless  our  armies  are  fed.  The  Food  Ad- 
ministration has  undertaken  to  feed  them  with 
the  voluntary  help  of  loyal  Americans.  Are  you 
doing  your  share? 

ft  Buy  War  Savings  Stamps  ^ 


FOOD  CONSERVATION  DIGEST 

<1  Practical  suggestions  for 
dealer  and  consumer  co- 
operation with  the  United 
States  Food  Administration. 


Push  Potatoes 

The  Food  Administration  says : The  food  situ- 
ation of  the  Allies  continually  grows  more  critical. 


The  Display  Wpiich  Won  First  Prize  in  Colorado’s  Food  Conservation  Contest 

The  Dern  Tea  & Coffee  Company,  Colorado  Springs,  won  first  prize  in  Colorado’s  State-wide  window 
display  contest  during  Food  Conservation  Week  last  fall.  In  describing  the  window,  the  Dern  Company 
writes:  “While  we  made  the  week  an  excuse  to  feature  uncoated  rice  again,  we  tried  to  keep  in  line  with 

the  spirit  of  the  idea  and  featured  corn  meal,  buckwheat,  rye  flour,  rolled  oats  and  so  on,  although  we  sell 
none  of  these.  While  we  do  sell  candy,  butter  and  cream,  we  did  not  hesitate  to  call  special  attention  to 
the  fact  that  it  was  important  to  save  on  these  items.  In  other  words,  we  tried  to  make  this  window 
helpful  to  the  Food  Administration.” 


June , 1918 


THE  TEA  AND  COFFEE  TRADE  JOURNAL 


583 


Sugar  Wafers 


The  Sunshine  Selling  Plan  will  interest  you.  If  put  into  op* 
eration  in  your  store  it  is  sure  to  bring  you  additional  busi- 
ness at  minimum  selling  cost.  Sunshine  Biscuits  sell  and  sell 
fast.  Write  us  today. 

[oosE-\yiLEs  giscuiT  (ompany 

Bakers  of  Sunshine  Biscuits  Branches  in  Over  100  Cities 


Perfetto 


Dealers  use  these  dainty,  tempting  wafers 
with  great  success  as  an  introduction  to 
the  many  varieties  of  Sunshine  Biscuits. 
This  well-known  line  ot  crackers,  cookies 
and  wafers,  in  pleasing  shapes  and  flavors 
— staples  and  novelties,  offers  tempting 
selections  especially  for  the  war-time  menu. 
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The  French  are  reducing  their  bread  ration ; the 
English  have  adopted  bread  cards ; Italy  has  tight- 
ened her  bread  belt  to  the  last  notch.  We  must 
send  more  wheat.  We  have  an  abundance  of  pota- 


men  of  the  State,  who  are  asked  to  report  to  the 
Administration  all  cases  of  violation  of  the  rules. 
This  sales  force  is  to  be  thoroughly  organized  as 
a branch  of  the  Food  Administration. 


SAVE  SUGAR 


FOB.  THE 
MAN 
VHO 
FIGHTS 


Official  Food  Administration  Sugar-Saving 
Poster  for  Grocers 


toes.  We  cannot  export  them,  but  we  can  eat 
potatoes  in  place  of  wheat.  Show  your  patriot- 
ism. Urge  every  customer  to  use  more  potatoes. 
Advertise  their  use.  Push  potatoes  and  serve 
Uncle  Sam. 


Grocers  Substitute  Potatoes  for  Wheat 
Splendid  response  has  been  given  by  nearly 
every  retail  grocers’  association  in  the  United 
States  to  a circular  letter  which  was  sent  out  by; 
the  Food  Administration,  asking  their  support 
toward  furthering  the  consumption  of  potatoes. 
Many  of  these  associations  are  urging  their  mem- 
bers to  have  special  window  displays  of  potatoes, 
showing  their  value  as  a food  and  how  they  may 
be  substituted  for  wheat  in  one’s  diet.  Quite 
a number  of  associations,  particularly  those 
throughout  Texas,  have  passed  resolutions  agree- 
ing to  discontinue  the  sale  of  wheat  flour  for 
periods  of  30  to  60  days  and  substitute  potatoes 
in  its  place. 


Urging  Food  Saving  With  Package  Slips 
Splendid  work  in  urging  food  conservation  is 
being  done  by  the  American  Specialty  Manufac- 
turers’ Association  and  by  many  manufacturers 
who  put  up  their  products  in  package  form. 
These  manufacturers  place  a neatly  printed  slip  in 
each  package.  These  slips  carry  the  messages, 
“Food  will  win  the  war;  don’t  waste  it.”  “Food 
is  fuel  for  fighters.”  “He  is  fighting  for  you; 
you  must  save  food  for  him,”  and  other  slogans 
which  have  been  used  in  urging  the  conservation 
of  food. 

Rye  Flour  Removed  from  Substitute  List 
Numerous  inquiries  have  come  to  the  Food 
Administration  asking  why  rye  flour  was  re- 
moved from  the  list  of  substitutes  for  wheat  flour. 
On  May  1 it  was  estimated  that  there  remained 
but  16,000,000  bushels  of  rye  in  the  United  States. 
Against  this  amount  our  normal  consumption  of 
rye  from  May  1 to  August  1 amounts  to  31,000,000 
bushels.  If  rye  flour  had  been  continued  on  the 
substitute  list  our  available  supply  would  not 
have  lasted  one  month.  In  order  that  there  might 
be  even  a limited  supply  for  the  normal  uses  of 
rye  flour,  this  cereal  was  taken  off  the  substitute 
list.  

New  Mexico  Investigation  Bureau 
The  Food  Administration  of  New  Mexico  has 
created  a division  of  investigation  for  procuring 
evidence  of  the  violation  of  the  food  regulations. 
This  work  is  to  be  done  by  the  traveling  sales- 


Retailers  Urged  to  Push  Beans 
Due  to  the  fact  that  the  white  navy  bean  is 
popularly  supposed  to  be  used  wholly  for  army 
and  navy  requirements,  this  excellent  meat  sub- 
stitute is  in  scant  demand.  The  truth  of  the 
matter  is  that  the  army  and  navy  requirements, 


let  poi/jqes  hght 

THey  Save ‘Wheat. 
When,  ■yon  eat  Potatoes 


A Patriotic  Potato  Poster  Designed  for 


Grocers  by  the  Food  Administration 


until  the  1st  of  October,  are  fully  covered,  and 
that  there  is  now  a surplus  on  the  market  of  not 
only  the  white  navy  bean  but  of  all  domestic^ 
grown  beans. 

At  the  present  time  the  bean  market  is  weak, 
because  the  traffic  blockade  of  last  winter  has 
caused  the  spring  market  to  be  flooded  with  beans, 
which  under  normal  conditions  would  have  been 
consumed  in  the  winter  months.  It  is  possible 
that  this  may  have  an  undesirable  effect  on  the 
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No.  9211 

RAPID  DOUBLE  GRINDER 
Floor  space  36  x 19J4  in. 
Height  62  in. 


PROFITABLE  SALES 

Coffee  is  one  of  the  products  that  pays  a good  profit. 
The  Merchant  that  can  deliver  the  best  coffee  service 
gets  the  business.  By  the  use  of  a 
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ELECTRIC  COFFEE  MILL 

you  can  give  each  customer  the  grade  preferred — 
coarse,  fine  or  pulverized. 

The  store  with  the  UNIVERSAL  Mill  the 
customers  will  fill. 

LANDERS,  FRARY  & CLARK 

NEW  BRITAIN  ::  ::  CONN. 

ORDER  FROM  YOUR  JOBBER 


Roasting  and  Grinding  for  the  Trade 

A newly  equipped,  up-to-date  plant  enables  us  to  roast, 
grind  and  pack  coffees  efficiently  and  economically. 

We  are  specialists  in  trade  work.  The  “Commonwealth 
Way”  assures  satisfaction  and  fair  dealing.  Let  us  show 
you  what  conscientious  service  can  mean  to  you. 

The  Commonwealth  Coffee  Company,  Inc. 

42  Cliff  Street,  New  York 

U.  S.  Food  Administration  License  No.  F.  20664 


When  Writing  Advertisers,  Kindly  Mention  The  Tea  and  Coffee  Trade  Journal 


586 


THE  TEA  AND  COFFEE  TRADE  JOURNAL 


June,  1918 


acreage  to  be  planted  next  month.  It  would  be 
unfortunate  to  have  production  curtailed.  To 
guard  against  this,  grocers  are  urged  to  make  at- 
tractive window  displays  showing  the  value  of 
beans  as  a food  and  how  their  substitution  will 
assist  the  Food  Administration  in  carrying  out  its 
programme  to  feed  the  fighters  at  the  front. 
Such  assistance  on  the  part  of  the  grocer  will  aid 
materially  not  only  in  saving  meat  and  wheat  but 
also  will  be  a factor  in  making  the  1918  bean 
acreage  as  large  or  larger  than  that  of  1917. 


Feterita  Flour 

Of  all  the  cereal  substitutes  for  wheat  flour 
feterita  flour  and  meal  have  created  the  most 
numerous  inquiries,  especially  in  sections  where 
this  sorghum  crop  is  unknown.  When  this  cereal 
substitute  was  first  announced,  even  many  food 
officials  in  the  East,  Middle  West  and  Northwest 
were  unable  to  answer  the  inquiries  which  poured 
into  their  offices.  These  inquiries  were  later  fol- 
lowed by  requests  for  the  product  itself. 

Many  milling  concerns  in  the  Southwest  report 
that  since  they  began  to  grind  feterita  meal  it  has 
been  almost  impossible  to  fill  orders.  According 
to  the  “Price  Current,”  feterita  is  equal  to  corn- 
meal  in  food  value,  and  can  be  .ground  finer  and 
bolted  for  mixing  with  other  products  in  bread. 
Feterita  and  kafir  corn,  ground  midway  between 
cornmeal  and  flour,  as  to  fineness,  have  been 
found  most  satisfactory. 


Fresh  Eggs  as  an  Advertising  Medium 

As  a means  of  increasing  the  sales  of  eggs,  a 
live  Western  grocer  set  aside  a small  portion  of 
the  counter  at  the  end  of  his  store.  On  this 
counter  was  installed  a small  egg  candler.  He 
then  arranged  with  a number  of  his  farmer 
friends  to  secure  all  the  fresh  eggs  possible. 
These  were  brought  in  daily  and  stamped  with 
the  date  on  which  they  were  laid  and  placed  in 
a basket  on  the  egg  counter.  In  the  meantime  the 
grocer  had  informed  the  public,  by  means  of 
newspaper  advertisements,  showcards  and  circu- 
lars, that  he  had  installed  an  egg  candler  in  his 
store  so  that  they  might  test  for  themselves  every 
egg  before  paying  for  it. 

This  small  device  attracted  to  his  store  a large 
amount  of  business  in  eggs ; and  as  the  egg 
counter  was  at  the  end  of  the  store  farthest  from 


the  entrance,  those  who  came  to  purchase  eggs 
often  saw  something  else  that  they  wanted  before 
they  left,  and  his  sales  of  other  goods  increased 
accordingly. 


TEA  NOTES  FOR  GROCERS 

Some  Helpful  Suggestions  That  Will  Enable 
Merchants  to  Buy  and  Sell  to 
Better  Advantage. 

By  H.  L.  Maclean 

Vancouver,  B.  C. 

No.  1 HOW  TO  SELECT  TEA 

A GOOD  deal  depends  upon  the  locality  you 
are  doing  business  in  and  the  water  to  be 
found  there,  as  to  the  kind  of  tea  most  desirable 
for  you  to  handle.  If  the  water  is  very  hard  or 
contains  mineral  deposits,  Ceylon  in  the  broken 
leaf  is  by  far  the  most  advantageous  tea  for  you 
to  sell.  Irrespective  of  the  quality  of  the  tea,  it 
is  next  to  impossible  to  make  good  tea  from  very 
hard  water. 

Although  choice,  high  quality  Ceylons  will  show 
a difference  as  compared  with  medium  Cey- 
lons, the  difference  is  not  as  noticeable  by  about 
almost. 50  per  cent  as  the  same  teas  would  show 
were  the  water  soft.  So,  consequently,  while  not 
going  to  the  other  extremes  in  buying  real  low- 
grown,  poor,  thin  liquoring  teas,  the  most  advan- 
tageous teas,  teas  showing  the  best  results,  are 
medium-grown,  good  color,  broken  (not  too 
broken)  Ceylons. 

Orange  Pekoes,  or  tight-rolled  teas,  while  very 
nice  to  look  at,  are  not  as  suitable  for  hard  water 
as  Broken  Pekoes  or  Broken  Orange  Pekoes.  It 
takes  too  long  to  steep  out  the  hard-rolled  leaf, 
and  all  the  advantage  possible  should  be  given 
the  tea,  on  account  of  the  nature  of  the  water. 

Another  thing,  and  this  applies  all  over,  brokens 
are  preferable  to  leaf  teas,  for  the  reason  the 
average  housewife  puts  into  the  pot  more  weight 
to  the  same  measure  of  broken  teas  than  she  does 
whole-leaf  teas,  and  consequently  thinks  the  brew 
is  stronger;  and  the  majority  of  people  like  good, 
strong  tea.  All  of  the  above  is  applicable,  par- 
ticularly where  the  water  is  hard. 

D n y War  Savings  Stamps 

W.  J.  Meek,  315  West  Fifth  avenue,  Denver.  Col., 
writes:  “I  have  enjoyed  the  Journal  very  mucn,  and 

would  sure  miss  it  if  it  stopped  coming.” 
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Ws  a Sure  TJwig 

A fact  is  a fact  and  certain  conditions  produce  certain  results  every  time — 
the  high  grade  material  and  workmanship  used  in  developing  mechanical  ex- 
cellence in  every  detailed  part  of  a COLES  Coffee  Mill  is  a lasting  assurance 
of  long  and  perfect  grinding . It’s  just  “as  sure  as  shootin’;”  and  then, 
too,  these  excellent  mills  are  reasonably  priced. 

Our  Mill  No.  48 

= ' ' : 

is  the  result  of  specialized  development — one  of  the  COLES 
most  popular  models.  It  granulates  one  pound  in  fifty 
seconds,  with  one-quarter  horsepower  motor.  Has  an 
indicating  regulator  which  provides  for  six  grades  of  coffee. 
The  tooth  grinders  are  harder  than  steel;  and  it  is  supplied 
with  a self-cleaner  and  dust-proof  pan.  It’s  a mill  that 
keeps  up  the  COLES  reputation  at  every  twist  and  turn. 

Write  us  for  detailed  information  about  it  and  other  mills. 
We’re  here  to  answer  questions. 

COLES  MANU£A^^^^^  gOMPAJW 

TwenJy^JhJrd  and  Tuj^ner  Streets,  PHILADELPHIA 


Over  8000  grocers  in  Greater  New  York  alone 
supply  Yuban  regularly  to  their  trade.  Do  you? 


ARBUCKLE  BROTHERS  coffee  NEW  YORK  CITY 
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SYSTEM  AND  SALESMANSHIP 

*1  Helpful  suggestions  on  organization, 
advertising  and  sales  factors,  for  Execu- 
tives, Store  Managers  and  Clerks 


CONSIDER  THE  SMALL  BUYER 


Why  Grocers  Should  Cater  to  the  Customer 
Who  Makes  Small  Purchases  and 
How  They  Can  Do  It 


By  Brooks  Butterfield 

Dorchester  Center,  Mass. 

IN  the  May  number  of  The  Tea  and  Coffee 
Trade  Journal  there  was  a very  pertinent  para- 
graph headed  “Good  Counsel  for  Grocers.”  It 
stated  that  the  small  sale  may  be  the  foundation 
stone  of  a big  and  valuable  account,  that  grocers 
should  make  every  sale  the  stepping  stone  to  an- 
other, because  in  that  way  successful  business  is 
built,  and  that  it  is  not  the  one  big  sale  that  counts 
but  the  number  of  little  ones  that  help  to  make  a 
big  and  growing  business. 

That  paragraph  should  be  printed  in  large  type 
and  posted  conspicuously  in  every  retail  grocery 
store,  for  there  are  many  who  do  not  seem  to 
fully  realize  the  importance  of  such  truths  as  are 
stated  therein. 

At  a recent  meeting  of  the  Boston  Retail  Gro- 
cers’ Association  this  question  was  put  to  the 
members : “Do  those  o»f  you  who  do  a large 

business  consider  the  small  buyer  a profitable  cus- 
tomer?” The  members  discussed  it  quite  at 
length,  and  the  sum  and  substance  of  their  re- 
marks was  that  the  small  customer  who  came  to 
the  store  in  person,  paid  cash  and  carried  home 
the  goods  was  certainly  a profitable  one.  More- 
over, every  speaker  said  that  he  would  be  glad  to 
have  all  such  customers  he  could  get. 

Do  Not  Make  Small  Customers  Feel  “Small” 
There  is  one  point  which  is  most  important  in 
handling  the  small  customer,'  and  that  is  not  to 
make  the  customer  feel  “small.”  There  are  count- 
less people  who  have  to  buy  in  small  quantities  be- 


cause of  circumstances,  and  the  smallness  of  their 
purchases  should  not  exclude  them  from  the  best- 
class  grocery  store  in  operation.  Now,  some 
clerks  do  not  give  the  small  buyers  the  attention 
and  service  they  would  larger  buyers,  and  the 
small  customers  know  this ; they  feel  that  their 
patronage  is  not  particularly  desirous  to  the  store, 
and  that  they  are  looked  upon  as  more  or  less  of 
a nuisance  because  they  buy  only  small  amounts 
and  want  the  very  best  quality. 

Right  here  is  the  remedy  for  many  lost  sales. 
These  small  customers  are  more  particular  many 
times  than  the  larger  ones.  They  have  to  be. 
They  pay  cash  and  buy  only  a small  amount,  hence 
it  is  absolutely  necessary  that  all  of  that  small 
purchase  shall  be  of  the  quality  desired  and  paid 
for.  It  does  not  make  so  much  difference  to  the 
larger  buyer  if  a small  part  of  her  aggregate  pur- 
chases do  not  equal  the  rest  in  quality,  but  the 
small  buyer  cannot  afford  to  lose  a particle.  This 
does  not  mean  that  large  buyers  may  be  sold 
goods  which  are  not  uniformly  good  quality,  but 
is  taken  as  an  illustration 'in  favor  of  the  small 
buyer. 

Accord  the  small  cash  customer  exactly  as  at- 
tentive and  courteous  service  as  the  large  cash  or 
credit  buyer,  and  a steady,  loyal  customer  will  be 
added  to  the  store.  Moreover,  circumstances  have 
a habit  of  changing  as  time  goes  on,  and  the  store 
that  has  catered  to  the  buyer  who  purchases  in 
small  quantities  will  be  the  one  favored  when 
larger  quantities  are  desired. 

Tend  the  small  customer  as  carefully  and, 
watchfully  as  you  would  the  choicest  growth  in 
your  garden,  and  she  will  eventually  grow  into  a 
larger  customer. 


Buy  War  Savings  Stamps  ^ 

SUMMERTIME  ADVICE 
During  these  warm  days  do  your  part  toward 
making  the  store  inviting,  and  if  it  is  your  job  to 
dress  the  windows  make  them  so  attractive  as  to 
command  the  attention  of  the  passerby. 

Your  personal  appearance  counts  for  a lot  at 
any  time ; in  the  summer  it  counts  for  more  than 
at  any  other  season.  Present  a clean  person, 
clean  linen,  and  if  you  wear  an  apron  or  white 


Empire  Hardware  Company 
gS3Sk  STORE  FURNISHINGS 

SCALES,  CANISTERS,  SHOW  CASES,  REFRIGERATORS,  Etc. 
ELECTRIC  COFFEE  MILLS 

85  Warren  St.  Betawnede' New  York  City 

Write  for  complete  Catalogae 
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It  now  costs  you  more  to  wrap  sugar 

Labor  is  scarce,  wages  are  high ; so  are  paper  bags  and 
twine.  All  the  more  reason  why  you  should  sell 

$00#° 

Package  Sugars 

These  sturdy  cartons  and  cotton  bags,  weighed,  packed  and 
sealed  in  the  refinery,  are  ready  to  put  into  your  customers’  hands. 
They  save  time,  spilled  sugar,  overweight,  paper  bags  and  twine. 

American  Sugar  Refining  Company 

' “Sweeten  it  with  Domino 99 

Granulated,  Tablet,  Powdered,  Confectioners,  Brown 


IMPERATOR  COFFEE 

A blend  of  some  of  the  finest  coffees 
grown.  It  “rules”  in  the  realm:  of 
coffeedom,  thus  deserving  its  name. 

Make  your  store  headquarters  for  “Imperator’’ 
coffee  in  your  town.  We  are  looking  for  the  most 
representative  retail  concern  in  each  city  or  town  of 
the  United  States  to  take  the  exclusive  agency  for 
this  sales  building  coffee.  Write  for  particulars. 

JABURG  BROS.,  New  York 

IMPORTERS 


NEW  ORLEANS 
The  Logical  Coffee  Port 
Home  of 

Alameda  Coflee 

Sold  only  in  1 and  3-lb.  Tins 
Under  Our  Trad  e-M  ark 

CAREFULLY  SELECTED  for 
PARTICULAR  TRADE 

Mr.  GROCER,  put  YOUR  TRADE 
WISE 

MERCHANTS’  COFFEE  CO. 

OF  NEW  ORLEANS,  Ltd. 

New  Orleans 

D.  C.  CASANAS,  Prest. 
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coat,  see  to  it  that  it  is  clean.  Especially  give  par- 
ticular attention  to  the  conditions  of  your  hands. 

W.  W. 

|«g§  Buy  War  Savings  Stamps  |g§ 

DON’T  KNOCK 

Don’t  knock  other  stores ; the  surest  way  to 
advertise  the  other  fellow  is  to  knock  him.  When 
other  stores  are  discussed  by  your  customers, 
either  keep  silent  or  speak  nicely  of  them,  but 
don’t  knock.  Some  men  take  a special  delight  in 
running  other  people  down.  This  is  rank  stupidity. 
It  pays  to  speak  well  of  your  rivals  in  business. 
The  other  fellow  soon  begins  to  understand  that 
there  is  no  animosity  between  you  and  he  will 
pay  you  measure  for  measure.  W.  W. 

^ Buy  War  Savings  Stamps  ^ 

BULK  GOODS  IN  WAR  TIMES 

Manufacturer  of  Sanitary  Store  Equipment 
Tells  Why  Some  Foods  Should  Be  Sold 
by  Weight  Rather  Than  in  Packages 

'"THAT  large  savings  in  foodstuffs  can  be  af- 
* fected  by  selling  them  by  weight  rather  than 
in  packages  is  the  sum  of  opinion  expressed  in 
the  16-page  booklet  recently  published  by  the 
Sherer-Gillett  Company,  Chicago.  The  booklet 
presents  the  bulk  goods  side  of  the  case  as  against 
packages,  and,  according  to  a statement  therein, 
“is  issued  in  response  to  the  questions  of  those 
people  who  want  to  know  just  why  we  believe 
that  some  foods  should  be  bought  by  the  pound 
and  not  by  the  package.” 

Briefly  summarized  these  reasons  are:  Pack- 

aging costs  the  consumer  money.  Equally  good 
goods  can  be  furnished  by  the  pound  from  bulk. 
The  grocer  can  make  as  much  or  more  money 
and  render  a patriotic  service  by  giving  more 
goods  for  the  same  money  or  an  equal  amount 
of  goods  for  less  money.  Water  in  cans,  along 


with  vegetables  and  fruits,  is  an  expensive  luxury. 
The  grocer  who  is  wise  will  point  out  to  the  con- 
sumer the  saving  in  money  by  buying  dried  in- 
stead of  canned  eatables. 


The  cost  of  package  goods  over  those  same 
goods  in  bulk  is  shown  in  a table  in  the  booklet, 
and  should  prove  interesting  indeed  to  both  gro- 
cers and  consumers.  The  table  was  prepared  by 
a firm  of  Chicago  chemists,  and  shows  the  per- 
centages per  pound,  per  1,000  calories  and  per 
protein  pound.  The  table  follows  : 


Canned  peaches,  cost  in 
money  percentages  over  dried 

peaches,  as  follows 

Canned  beans  over  dried  beans. 
Shredded  wheat  over  cracked 

wheat  

Corn  flakes  over  corn  meal.... 

Rolled  oats  over  oatmeal 

Puffed  rice  over  rice 


Per 


Per 

Per  1,000 

Protein 

Pound, 

Calories, 

Pound, 

Per  Ct. 

Per  Ct. 

Per  Ct. 

6 

206 

972 

0 

87 

75 

375 

331 

208 

288 

262 

293 

140 

122 

56 

171 

127 

140 

Another  statement  is  that,  “In  a pound  of  dried 
beans  there  are  1,540  calories;  in  a pound  of 
canned  baked  beans  only  562  calories.  Hence  at 
market  prices  1,000  calories  cost  13  cents  in  dried 
beans  and  24^  cents  in  the  canned  form.” 

On  the  last  page  of  the  booklet  is  a scientific 
analysis  of  dried  and  canned  peaches,  dried  and 
canned  beans,  cracked  and  shredded  wheat,  corn- 
meal  and  corn  flakes,  oatmeal  and  rolled  oats,  rice 
and  puffed  rice.  The  analysis  shows  in  each  com- 
parison that  goods  in  bulk  are  cheaper  than  in 
package. 

The  Sherer-Gillett  Company  has  linked  up  its 
booklet  with  the  national  food  conservation  cam- 
paign, showing  that  huge  money  and  food  savings 
are  possible  by  buying  in  bulk.  Statements  by 
several  State  food  officials  on  the  subject  of  the 
economy  and  the  wholesomeness  of  bulk  goods 
are  also  presented. 

The  booklet  should  interest  everyone  dis- 
tributing the  many  kinds  of  foodstuffs.  It  is 
designed  to  reopen  the  case  of  bulk  goods  versus 
packages,  and  cause  the  retail  dealer  to  study  the 


1NG  EXTRACTS 


Largest  Selling  Brand  THE  U-  §. 

Awarded 

Highest  and  Only  Grand  Prix  at  the 
Panama-Pacific  Exposition,  also 
15  other  highest  awards  for 
Purity,  Strength  and  Fine  Flavor 
Prices  10c.,  25c.,  35c.,  50c,  $1.00 

F.  SAUER  COT  Richmond,  Va, 
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Loose  Sugar  Loss  Is 
Sheer,  Waste 

Many  paper  bags  of  sugar  break  while  being  wrapped  or 
delivered.  Many  pounds  of  loose  sugar  are  thus  wasted. 


Franklin  Package  Sugars 

save  this  loss.  No  broken  paper  bags.  No  spilled  sugar.  No 
scooping  and  wrapping.  The  sturdy  cartons  and  cotton 
bags  are  weighed,  wrapped  and  sealed  by  machine  in  the 
refinery.  They  are  ready  to  put  in  your  customers’  hands. 

The  Franklin  Sugar  Refining  Company 

PHILADELPHIA 

“A  Franklin  Cane  Sugar  for  every  use” 

Granulated,  Dainty  Lumps,  Powdered,  Confectioners,  Brown 


START  YOUR  SPRING  DRIVE 

wrra  DWIGHT'S  IEM0N  PIE  FILLING 

Guaranteed  to  make  better  pies  than 
can  be  made  from  fresh  lemons  or  money 
refunded. 

It  makes  other  desserts  as  well.  En- 
dorsed by  hundreds  of  Wagon  Route  Tea 
and  Coffee  men,  as  their  best  selling 
Specialty. 

ASK  US  FOR  A SAMPLE 

WOLVERINE  SPICE  CO. 

Grand  Rapids,  Mich. 
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question  of  packaging  such  articles  as  rice,  corn- 
meal,  crackers,  etc.,  with  an  open  mind.  The 
Sherer-Gillett  Company  is  confident  that  when 
these  goods  are  handled  in  a strictly  sanitary  man- 
ner no  argument  for  the  necessity  of  packages, 
in  order  to  protect  many  of  these  articles  of  food 
will  stand  for  a minute. 


Buy  War  Saving's  Stamps  )5g 


Personal  character  is  all  there  is  in  this  world 
that  amounts  to  anything  in  the  final  resolution  of 
things.  It  is  not  money,  nor  governments,  nor 
machines,  that  are  of  value  in  .the  last  analysis. 
It  is  character  ! It  is  individuality  ! It  is  men  ! — 
William  Hawley  Smith. 


Want  gfobertteementa 


Subscribers  are  entitled  to  one  free  insertion  in  this  de- 
partment during  the  year. 

Classified  want  advertisements  under  regular  heading  $2 
for  twenty-five  words  or  less.  Additional  words  four  cents 
each.  Payable  cash  with  order. 


gutuattons  l^anteb 


AGENCIES  WANTED — Representation  in  Montreal  for 
high-grade  teas  and  coffees  is  desired  by  John  E.  Tur- 
ton,  Commission  Merchant,  55  St.  Francois  Xavier  street, 
Montreal,  Canada. 


jUtgcellatteous: 


FOR  SALE — Tea  and  coffee  store  in  good  town,  Middle 
State.  Roaster,  peanut  butter  machine  and  grinder. 
Cash  and  carry  trade;  good  chance  for  a man.  About 
$2,500  capital  required.  Address  Box  431,  care  of  The 
Tea  and  Coffee  Trade  Journal. 


FOR  SALE — One  Huntley  Monitor  green  coffee  sep- 
arator, capacity,  10  to  15  bags  per  hour.  Price,  $75 
F.  O.  B. ; Albany,  N.  Y.  Address  Box  441,  care  of 
The  Tea  and  Coffee  Trade  Journal. 


WANTED! 

COFFEE  ROASTER,  SECOND  HAND, 
Good  condition.  Capacity  one-half  to  one 
bag  per  hour.  Address , 

F.W.L.,  Post  Office  Box  1743,  New  York  City 


Large  firm  is  desirous  of  corresponding 
with  HIGH-CLASS  MAN  EXPERI- 
ENCED in  the  BUYING  and  HANDLING 
of  TEAS  and  SPICES  for  direct  import 
from  countries  of  origin,  intention  be- 
ing to  establish  business  in  these 
articles,  selling  to  the  strict  wholesale 
or  jobbing  trade.  Opportunity  is  of- 
fered to  RIGHT  MAN  to  make  HIGH- 
CLASS  CONNECTION  PROVIDED  ex- 
perience and  credentials  are  satisfac- 
tory. ADDRESS  “TEAS  & SPICES,” 
Box  440,  New  Orleans,  La. 


Do  You  Want  Help?  State  your  needs  in  the  Classi- 
fied Ad  Department  of  The  Tea  & Coffee 
Trade  Journal.  Two  Dollars  is  all  it  costs. 

Do  You  Want  a Job?  Try  the  Want  Columns  cJ 
The  Tea  & Coffee  Trade  Journal.  $2.00  for 
twenty-five  words  or  less. 

Do  You  Want  to  Sell  Out?  Advertise  in  the  Classi- 
fied Ad  Department  of  “The  Blue  Book  of  the 
Trade.” 

Have  You  a Factory  or  Store  Equipment  to  Sell? 

Do  You  Want  to  Buy  a Business? 

Are  You  Looking  for  New  Capital? 

Are  You  Seeking  a Business  Opportunity? 

No  matter  what  you  want,  The  Tea  & Coffee 
Trade  Journal  can  help  you.  Give  it  a triaL 

Subscribers  are  entitled  to  one  free  insertion  in  the  Classified 
Ad  Columns  during  the  year. 

THE  TEA  & COFFEE  TRADE  JOURNAL 
“The  Blue  Book  of  the  Trade.” 

79  Wall  Street  New  York 


TEA  AND  COFFEE  CURIOS 
WANTED 

Old  books,  papers,  advertisements, 
hand  bills,  etc.  having  to  do  with  the 
Early  Days  of  the  Tea  and  Coffee  Trade 

in  America  wanted  for  our  permanent 
historical  collection.  Donors  will  be  suit- 
ably memorialized.  If  not  offered  as  a 
gift,  state  price  and  full  particulars.  Address 
The  Library  of  The  Tea  & Coffee  Trade 
Journal,  79  Wall  Street,  New  York. 
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fhVasfhnyUris  REFINED,  SOLUBLE  Gbjfee 

It  is  the  only  coffee  the  soldier  can  serve  to  himself  when  in  camp,  trench  and 
dug-out.  Even  without  milk  or  sugar  he  can  have  the  stimulating  benefits  of 
a cup  of  coffee.  It  will  add  to  his  comfort  and  relieve  his  fatigue. 

SAVES:  WASTE,  TIME,  TROUBLE,  HEALTH 
DISSOLVES  INSTANTLY  IN  EITHER  HOT  OR  COLD  WATER 

All  the  crystallized  goodness  that  is  in  the  coffee  berry  that  is  good  to  use — 
the  part  with  the  flavor. 

FEATURE  IT  FOR  THE  SOLDIERS 
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The  Best  Asset  of  a 
Grocery  Business  is 
Satisfied  Customers 


Baker’s  Cocoa 
and  Chocolate 


REG.  U.  S. 
PAT. OFF. 


Preparations  are  re- 
liable, always  of 
uniformly  high 
quality,  easily  sold, 
in  constant  de- 
mand ; the  stand- 
ards of  the  trade. 


ALWAYS  SATISFACTORY 


Walter  Baker  & Co.  Ltd. 

Established  1780  Dorchester,  Mass. 


apramni 

SjKAFFEEHAG, 

*'  NOT  a substitute 


I 


1 III 
111 


but  real  coffee  with 
95%  of  the  caffeine 
removed. 

Prepared  at  New  Brunswick,  N.  J. 
Sold  by  grocers  everywhere. 

KAFFEE  HAG  CORPORATION 
225  5th  Ave.,  New  York 


I! 


Ill 

iiiiiii 


Satisfactory  sugar  makes  and  keeps  satisfied 
customers.  That  means  sugar  perfect  in 
sweetening  power,  even  in  texture,  of  spark- 
ling pure  white  crystals,  and  free  from  dirt. 

That  means  sugar  from  the  Warner  Re- 
finery, because  only  pure  cane  is  used  and 
our  modern  refinery  insures  a perfect  pro- 
duct, refined  and  packed  under  conditions 
of  absolute  cleanliness  and  up-to-the-min- 
ute efficiency. 

This  applies  with  equal  force  to  all  kinds 
of  Warner  Sugar — extra  granulated  in 
convenient,  attractive  2 lb.  and  5 lb. 
cartons,  dainty  cubes  for  coflee  and  tea  or 
any  of  our  2 7 kinds  in  bags,  barrels  or  boxes. 

WARNER  SUGAR  REFINING  CO. 

79  Wall  Street,  New  York 


GRANULATED 
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PRICES  CURRENT 

Wholesale  and  Retail 
As  of  Jane  1,  1918 

Prices  to  Wholesalers 


GREEN  COFFEE 
(250  Bags  or  Over) 


Brazil  Grades. 

Line  or  Grade  Price. 

Cup  Selected  Price. 

Santo3  7 

101$ 

101$ 

“ 

6 

10?$ 

101$ 

“ 

5 

101$ 

101$ 

»• 

4 

11 

11 

« 

3 

111$ 

111$ 

ft 

2 

111$ 

111$ 

Rio 

7 

81$ 

“ 

6 

9 

II 

5 

91$  * 

“ 

4 

91$ 

(No  Rio  Cup 

“ 

3 

91$ 

Selections) 

Cl 

2 

10 

Green  Coffee,  Mild  Grades — Line  or  Grade  Prices— 
(250  Bags  or  Over) 


Maracaibo — 


Truxillos 

..10K@H 

Bocono 

,.10?$@11!$ 

Tovar 

..10?$@11!$ 

Merida 

..12  @13 

do  washed . . 

,.121$@14 

Cucuta — 

Ordinary 

,.101$@11 

Fair  to  good . . . . 

,.111$@121$ 

Prime  to  choice.. 

.12?$@131$ 

do  washed  — 

,.12}$@13 

tLaguayra — 

Caracas 

..10}$  @101$ 

do  washed . . . 

, . 11?$  @13 

Porto  Cabello . . 

..10  @101$ 

do  washed . . 

..11  @12 

Colombian — 

Ocana 

..10!$@11 

Bucaramanga . . 

..11  @131$ 

do  washed . . 

..13  @141$ 

tTolima 

..12  @14 

tBogotas- 

..10  @151$ 

tMedelin 

..11  @17 

fManizales 

..10  @15 1$ 

Cauca 

@.... 

Mexican — 

{Cordoba 9}$@  9?$ 

do  washed....  12}$@13}$ 

{Coatepec 12K@14 

{do  washed 12  @14 

{Oaxaca 10  @10}$ 

tdo  washed...  13  @15 


Central  America — 
tCosta  Rica — 

Common 8}$@10}$ 

Fair  to  good 11}$@12}$ 

Prime  to  choice  . . 12?$@13J$ 

San  Salvador 1 OK  @ 1 1 

do  washed 11  @11?$ 

Nicaragua 101$  @10?$ 

do  washed 10?$@11?$ 

tGuatemala  Coban 

Common 8}$@  91$ 

Fair  to  good 11  @11  ?$ 

Prime  to  choice.. . 121$ @13 
do  unwashed.  ..10}$  @10  ?$ 
Puerto  Rico — 


{Unwashed 

.101$@11 

Washed 

..11}$@13!$ 

tHayti — 

tUnwashed. . . . 

@ 91$ 

{Washed 

..10}$@11 1$ 

{Jamaica — 

Ordinary 

..  91$@  91$ 

G’d  ordinary 

..  9}$@  9?$ 

Washed 

East  India — 

@11 

Padang  Int. . . . 
Corinche 

..25 

@26 

@26 

Kroe 

..24} 

$@25 

Timor 

$@23 

Private  Estate. 

..251$  @261$ 

Fancies 

@28}$ 

Abyssinian . . . . 

@. . 

Mocha 

Liberian — 

@.. 

{Straits 

@141$ 

{Surinam 

@141$ 

Pamanoekin 

..13 

@14'$ 

t Nominal  because  of  small  arrivals, 
t Common  to  fancy. 


TEAS. 

China  and  Japan — Line  Prices 
(75  or  More  Packages  of  One  Number) 


Foochow — 


Common..  ., 

Fair 

Good 

Superior 

Fine 

Formosa — 

Fair 

Good 

Superior 

Fine 

Finest 

Choice 

Choicest 

Formosa — Cont. 

Fancy 1.00  @1.20 

COUNTRY  GREEN 
Gunpowder — 

Extra 45  @60 

Firsts 42  @43 

Seconds @ 

Imperial — 

Firsts 45  @48 

Seconds 33  @35 

Thirds @ . . 

Young  Hyson- 
Extra 50  @55 


Young  Hyson — Cont. 

Firsts 

..44 

@45 

Seconds  

@36 

Thirds 

@34 

Hyson — 

Seconds 

@30 

Thirds 

@ 

PINGSUEY 

Gunpowder — 

Pinheads 

@45 

Extra  Firsts 

@41 

Firsts 

@39 

Seconds 

. 35 

@36 

Thirds 

@30 

India  and 

Ceylon 

Pekoe  Souchong . . . 

,.30 

@31 

Pekoe 

@35 

Orange  Pekoe . . . . , 

@50 

Ceylon — 

Pekoe  Souchong . 

.32 

@33 

Pekoe 

@40 

Orange  Pekoe . . . 

.36 

@45 

B.  O.  Pekoe 

@50 

Imperial — 

Firsts 

..39 

@40 

Seconds 

..35 

@36 

Thirds 

..31 

@33 

Japan — 

Basket  fired. . . . 

@40 

Pan  fired 

@40 

Congou — 

Common 

@26 

Good 

@28 

Superior 

@31 

Fine  to  finest . . . 

.35 

@40 

Choice  to  choicest . 

.50 

@75 

■Line  Prices. 
Darjeeling— 


Fancy  Orange 40 

@1.00 

Java- 

Pekoe  Souchong . . 25 

@26 

Pekoe 27 

@29 

Orange  Pekoe ....  31 

@35 

SPICES — First-Hand  Prices. 


Black  Peppers— 

’'Singapore 28  @28}$ 

Acheen  A @ . . 

Acheen  B @ . . 

Acheen  C @.. 

.Lampong 28}$  @29 

White  Peppers — 

Singapore 331$  @34 

Penang @.. 

Muntok 32  @32}$ 

Heavy — 

Aleppy 29}$  @30 

Tellicherry .30  @31 

Cloves — 

Zanzibar 461$  @47 

Amboyna 58  @59 

t Penang @60 

Pimento 7}$@  7 1$ 

Red  Peppers — 

Mombassa 30  @31 

Japan 18  @19 


Cassia — 

Saigon,  rolls 54  @56 

China,  rolls 21  @22 

do  seal,  bk . . . 19  @20 

Kwangsi 26 1$  @27 

Batavia,  Ext 35  @36 

do  short  stick 271$  @ . . 

Cinnamon — 

Ceylon 28  @30 

Ginger — 

Japan 12?$@13 

Cochin— ABC....  161$  @17 

do  D 16  @161$ 

Lemon.. 17  @20 

African 14  @141$ 

Jamaica,  g’g 171$  @20 

Nutmegs — 

75s  to  80s 35  @36 

105s  to  110s 33  @34 

Mace 47  @55 


CHICORY— First-Hand  Prices. 
t Domestic,  granulated,  coarse  or  medium,  in  bags. . 

tin  barrels 

t Best  English,  in  barrels 

t Domestic  yellow  roll 

COCOA— First-Hand  Prices. 


Accra 111$@12  Grenada... 

African 13V$@14  Hayti 

Bahia 12?$@13  Jamaica... 

Caracas 12)$  @13  Maracaibo. 

Guayaquil — Para 

Arriba 13  @13}$  Sanchez 

Machala 12!$@13  St.  Vincent 

Caraques 12}$@12?$  Savanilla . . 

Cuban 12  @13  Surinam..., 

Dominica 12?$@13}$  Trinidad . . 


.12 

11 

12 


@12J$ 

@111$ 


22  @24 
12}$@13  ‘ 
11  @111$ 


13  @14 
12  @12>$ 


Prices  to  Retailers 

Coffee 

(Bag  Lots— 130  Pounds.) 

Kind  of  Coffee.  Green  Roasted. 


From 

To 

From 

To 

Santos 

111$ 

141$ 

131$ 

141$ 

“ Peaberry . 

14 

15}$ 

171$ 

Rio 

91$ 

121$ 

12 

151$ 

Maracaibo 

18 

16 

22 

Caracas 

17 

16?$ 

21 

Bucaramanga . . . 

18 

16?$ 

22 

Bogotas 

141$ 

19 

17?$ 

231$ 

Mexican 

121$ 

19 

18 

231$ 

Costa  Rica 

17 

16?$ 

21 

Guatemala 

171$ 

16 

211$ 

Jamaica 

131$ 

15 

16?$ 

Padang 

33 

41 

43 

IMocha 

34 

41 

42 

{Abyssinian 

33 

34?$ 

40 

Java 

33 

311$ 

40 

Porto  Rico 

181$ 

17 

231$ 

TEAS. 

(Single  Package  Lots.) 

From 

To 

Formosa 

30 

45 

Foochow 

28 

41 

Congou 

40 

Japan  P.  F 

24 

45 

“ B.  F 

25 

45 

India 

50 

Ceylon 

55 

Gunpowder 

1#4f  



35 

40 

Young  Hyson .... 

43 
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Work  together  f 


/ Tke  Hcckanic  • 
must  produce  nu^e:-*^' 


The  Railroads 
must  speedup. 


(Signed) 


Tke  Business  Maa 


President 

The  National  Cash  Register  Company 
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WARNER’S  MACARONI 

A High  Grade  All  Durum  Semolina  Product  that  can 
be  profitably  Retailed  at  10c.  Per  Package. 

WARNER  MACARONI  COMPANY,  Inc. 

Sales  Office  : SYRACUSE,  N.  Y. 


S.  A.  SCHONBRUNN  $ CO. 

83  Front  Street,  New  York 

jm porters  and  ^ ^ 

i 'Roasters  of  ^O/^ee 

DISTRIBUTORS  OF  COFFEE  OF  QUALITY 

Samples  and  prices  that  will  bear  competition,  furnished 
on  request. 


Protect  Your  Trade 
Marks  and 

Your  Trade  Marks 
will 

Protect  You, 

For  all  information  and  services  relating 
to  Trade  Marks,  Write 

TRADE  MARK  TITLE  CO. 

Ft.  Wayne,  Ind. 

Tea  Hints 
for  Retailers 

By  JOHN  H.  BLAKE 

275  Pages;  24  Illustrations;  Cloth  Bound 

A book  of  practical  and  accurate  information 
that  will  satisfactorily  solve  the  various 
TEA.  PROBLEMS  which  every 
grocer,  in  his  capacity  as  buyer  and  seller  is 
called  upon  to  face  and  which  are  often 
difficult  of  solution  without  outside  help. 
Every  retail  grocer  should  have  this  book 
and  become  versed  in  the  knowledge  of  one 
of  the  most  important  items  in  his  stock — 
one  of  the  few  articles  on  which  he  may 
make  a really  good  profit. 

Sent  postpaid  on  receipt  of  $1.50  by 
The  Tea  and  Coffee  Trade  Journal 

SOLE  AGENTS 
79  WALL  STREET 

NEW  YORK 


Jump  square-footed  into  this  Shaw - 
Walker  drawer— it  can't  be  hurt / 


ShawWalker 

Steel 

Letter  Files 

Skyscrapers  in  minia- 
ture, having  girders,  cross- 
pieces, sills,  etc.,  of  channel- 
steel,  interlocking  and  bracing 
each  other  against  strain. 

In  addition,  it  is  solid  one- 
piece  steel — made  so  by  elec- 
tric spot-welding.  No  nuts — 
no  holts — no  rivets — no  rods 
— no  screws. 

Drawers  non-rebounding — 
stay  closed  without  superfluous 
mechanism.  Will  run  silent, 
smooth  and  speedy  1 00  years 
without  repair  or  attention. 

Highest  awards  San  Francisco 
and  San  Diego  Expositions.  You 
will  understand  why  when  you  ex- 
amine a Shaw-Walker  File  beside 
your  old  equipment.  You  will  also 
understand  our  guarantee:  Money 

back  if  it  isn’t  the  best  file  you 
ever  owned. 


When  Writing  Advertisers,  Kindly  Mention  The  Tea  and  Coffee  Trace  Tottrnal 


PREMIUMS 

AND 


NOVELTIES  J 


PREMIUMS  FOR  CASH  SALES 


Why  Merchants  Should  Share  Profits  With 
Cash  Purchasers  Rather  Than  With 
Charge  Customers 


By  Jane  J.  Martin 
New  York 

ROFIT  - SHARING  — the  words  are  on 
everybody’s  tongue,  at  least  throughout  the 
United  States — at  the  present  time.  In  fact,  it  has 
almost  become  an  obsession  with  us.  No  one  of 
the  rank  and  file  denies  that  profit-sharing  is  a 
justifiable  and  equitable  course.  The  way  to  .share 
profits,  the  percentage  to  share,  how  the  distribu- 
tion can  best  be  made,  and  a dozen  other  questions 
immediately  present  themselves.  The  solution  is 
not  always  to  the  liking  of  all  those  who  are  to 
participate.  There  is  no  cast-iron  rule  which  can 
be  laid  down  to  cover  all  the  different  phases  of 
the  individual  proposition. 

The  one  least  considered  in  this  profit-sharing 
scheme  is  the  housewife — acknowledged  to  be  the 
purchasing  power  of  the  world,  actually  making 
about  85  per  cent  of  the  purchases  for  the  men, 
and  undoubtedly  having  a large  share  in  con- 
trolling the  remaining  15  per  cefit.  In  fact,  nowa- 
days even  the  automobile  industry  admits  that 
women  are  the  controlling  factor  in  the  purchas- 
ing of  automobiles. 

But  how  can  a housewife  share  profits?  To 
share  profits  one  must  first  have  a hand  in  the 
production.  No  one  has  yet  placed  the  home, 
with  its  manifold  responsibilities,  cares  and  ex- 
penses and  diversified  requirements,  upon  such  a 
business-like  plan  that  the  words  “Profit”  or 
“Profit-Sharing”  would  have  a logical  place. 

There  is,  however,  one  thing  which  the  house- 
wife almost  invariably  controls,  and  that  is  the 
providing  of  the  necessities  for  the  home  and 
the  family.  With  rare  exceptions,  she  controls 
the  purchases  from  the  butcher,  grocer,  baker, 
candlestick  maker  and  others.  While  the  high 
cost  of  living  to-day  makes  it  imperative  that 
she  obtain  the  most,  as  well  as  the  best,  for 


her  expenditures,  it  has  been  an  accepted  fact 
that  she  has  always  had  to  make  her  allow- 
ance go  to  the  utmost  lengths.  With  all  the  edu- 
cational helps  along  domestic  science  and  house- 
hold economic  lines  which  to-day  are  overwhelm- 
ingly abundant  for  the  housewife,  it  is  an  insult 
to  her  intelligence  to  say  that  she  indulges  in 
foolish  extravagance  or  reckless  expenditure. 
That  old-time  fable  of  women  and  bargain  coun- 
ters is  fast  passing  into  the  discard.  (As  a 
matter  of  fact,  men  are  just  as  fervent  bargain 
hunters  as  women  ever  were.)  Of  course,  you 
cannot  make  anything  in  this  world  where  human 
frailty  must  be  reckoned  with  absolutely  fool- 
proof, so  we  may  still  have  among  us — here  and 
there — now  and  then — an  isolated  case  of  a 
woman  who  is  not  awake  to  the  best  merchan- 
dising standard  of  the  economic  world  to-day. 

One  of  the  most  unfair  propositions  with 
which  the  housewife  to-day  is  confronted,  is  the 
disadvantage  the  cash  customer  has  to  contend 
with  against  her  “charge-account”  sister.  At  least, 
it  certainly  seems  unfair  to  me  that  I,  paying 
cash  on  my  grocer  or  butcher  bills,  should  get 
no  better  price  or  service  than  my  neighbor 
who  has  her  purchases  charged  in  a book  and 
does  not  pay  for  a month,  sometimes  longer,  and 
very  often  fades  out  of  sight  and  pays  not  at  all. 
In  ninety-nine  cases  out  of  a hundred  she  has 
had  better  service  and  more  deferential  treatment 
from  her  merchant  than  the  cash  customers  have 
had.  It  has  long  been  a matter  of  curiosity 
with  me  as  to  just  why  these  conditions  pre- 
vail. Studying  it'  psychologically,  I have  come 
to  the  conclusion  that  the  merchant  is  afraid  of 
his  “charge  account.”  The  reason  for  this  fear 
is  that  when  every  purchase  is  entered  in  a book 
and  footed  up,  the  average  makes  a sum  suffi- 
ciently large  to  be  a factor  in  the  merchant’s 
mind  when  considering  that  customer.  But  he 
failed  to  make  a memorandum  of  every  purchase 
by  the  cash  customer,  and  so  the  aggregate 
amount  has  no  bearing  in  the  case.  In  other 
words,  the  cash  customer  represents  in  the  mer- 
chant’s mind  15  cents,  50  cents,  63  cents,  or  $1.00, 
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figuratively  speaking,  while  the  “charge  account” 
may  represent — judged  by  the  month’s  account — 
$20.00,  $30.00,  etc.,  and  he  fails  to  realize  that  the 
50  cents  and  $1.00  of  the  cash  customer  may 
aggregate  at  the  end  of  the  month  considerably 
more  than  that  $20.00  or  $30.00  shown  on  the 
“charge  account’s”  book. 

Is  it  fair  that  I,  who  pay  cash  as  I go  along, 
should  have  no  advantage  over  this  “charge” 
customer  while  my  cash  is  helping  the  merchant 
run  his  business,  buy  his  goods,  discount  his  bills, 
make  his  turnovers,  and  incidentally  produce  his 
profits?  The  answer  is  emphatically,  “No!  it  is 
decidedly  unfair.” 

Now,  of  course,  I realize  that  a merchant  can- 
not always  give  me  a reduction  of  1 cent  on  every 
purchase  I make,  because  it  would  more  than 
represent  his  profit — and  the  United  States  mint 
makes  no  smaller  currency  than  1 cent.  For  in- 
stance, he  probably  could  not  afford  to  sell  me  a 
quart  of  potatoes  for  14  cents  cash  if  his  “charge” 
account  pays  15  cents.  Even  if  he  could  afford  it, 
he  would  not  have  the  courage  to  take  such  a 
decided  out-and-out  stand  against  the  “charge” 
customer,  because  she  would  immediately  threaten 
to  take  her  account  somewhere  else,  and  his  mind 
immediately  visualizes  that  $20.00  or  $30.00  and 
not  my  14  cents  for  a quart  of  potatoes.  I am  not 
blaming  him  for  his  lack  of  courage ; it  is  more  or 
less  the  human  viewpoint;  and  I cannot  blame  him 
for  his  inability  to  give  me  that  i-cent  discount, 
because,  as  I said  before,  conditions  in  the  mer- 
chandise market  would  not  permit  it,  and,  having 
no  smaller  currency,  even  with  the  disposition  to 
show  me  some  little  better  treatment  because  of 
his  appreciation  of  my  cash  business,  what  is  he 
to  do? 

Echo  answers,  “Show  your  appreciation  to  the 
ones  who  make  your  profits  possible.”  But  how? 
Premiums ! Yes,  but  he  gives  his  charge  cus- 
tomer a premium.  Of  course,  he  doesn’t  call  it 
a “Premium.”  When  “hubby”  stops  in  to  pay  the 
monthly  bill,  he  is  handed  a 25-cent  or  50-cent 
“Perfecto.”  It  isn’t  called /a  premium,  but  is  it 
anything  else?  And  if  a premium  on  charge  ac- 
counts, why  not  a premium  on  cash  accounts  ? 

The  answer,  to  my  mind,  is  simple,  legitimate, 
equitable — coupons  or  trading  stamps ; anything 
which  will  represent  that  small  fraction  of  a 
cent  which  the  merchant  can  afford  to  give  me 
as  his  appreciation  of  my  cash  constantly,  regu- 
larly and  daily,  and  which  fraction  from  my 
grocer,  butcher,  baker  and  candlestick  maker  can 
be  collected  and  put  into  one  clearing  house — 
be  it  the  manufacturer  who  gives  coupons  with 
package  goods  or  a premium  from  the  trading 


stamp  redemption  store — finally  redeemable  for 
some  tangible  and  lasting  evidence  of  the  mer- 
chant’s good  will. 

Incidentally,  there  can  be  no  gainsaying  the 
fact  that  that  tangible  and  lasting  evidence  of  the 
merchant’s  good  will,  which  we  call,  for  lack  of  a 
better  name,  a premium,  in  the  hands  of  a satis- 
fied customer,  is  a permanent  and  ever-productive 
advertisement  of  untold  value  to  the  merchant 
or  manufacturer  whose  profit-sharing  it  repre- 
sents. 


^ Buy  War  Savings  Stamps  ^ 


Bonita  Art  Company 

WHEELING,  W.  VA. 

“The  Homs©  of  Mew  Ideas" 

Anyone  using  the  best  and  most 
appropriate  premiums  will  find 
it  to  their  advantage  to  corre- 
spond with  us,  giving  some  idea 
of  their  wants. 

WE  ARE  MANUFACTURERS  AND  HEAD- 
QUARTERS FOR 

GLASSWARE  PREMIUMS 


National 

War  Savings  Day 
June  28th 

That’s  the  day  we  sign  up. 

That’s  the  day  we  tell  Uncle  Sam 
just  how  hard  we  want  to  win  this 
war.  That’s  the  day  our  govern- 
ment has  officially  set  for  us  to  pur- 
chase War  Savings  Stamps. 

On  June  28th  every  man,  woman 
and  child  in  the  United  States  will  be 
called  upon  to  pledge  his  or  her  full 
quota  of  War  Savings  Stamp  pur- 
chases for  1918. 

You  will  be  expected  to  pledge  the 
full  amount  that  you  can  afford — no 
more — but  by  the  same  token,  no  less. 

NATIONAL  WAR  SAVINGS  COMMITTEE 
WASHINGTON 

This  space  is  contributed  for  the  Winning  of  the 
War  by 

THE  TEA  AND  COFFEE  TRADE  JOUR- 
NAL COMPANY 


l\V*  ^ \Vi  k\Vi  ^ Wj  k^/i  kVVi  aW;  lWj  iW;  wWi  i^i  iK/j  k£/i  tNVi  iNg/i  flS/j  ^ X/j  WjWj  Wj  M4  ^ Wj  Wj  ^ ^ iNS/j  Mj  &/a  W 


i 


theTEA  & COFFEE 
TRADE  JOURNAL 


Vol.  XXXIV,  No.  6 


^£-\rv!j 


JUNE,  1918 
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SERVICE 


MARK 


REPRESENTING  THE  TEA,  COFFEE. 
SPICE,  AND  FINE  GROCERY  TRADES. 


FEATURE  ARTICLES  IN  THIS  ISSUE 

OUR  FASTEST  GROWING  COFFEE  PORT 

THE  WORLD’S  CACAO  TRADE 

URUGUAY’S  TEA  CONSUMPTION 
By  Sherwood  H.  Avery 

FOR  BETTER  ARMY  COFFEE 

SUGGESTS  NEW  COFFEE  RULES 

AN  ADVISORY  COFFEE  BOARD 

TEA  EMBARGO  PLANNED 

READ  TEA  TEST  MODIFIED 


THE  BLUE  BOOK  OF  THE  TRADE" 
WILLIAM  H.  UKERS.  EDITOR 
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TRADE  MARK 


Butcb  /UMlls” 

65  Front  Street  New  York 


HARISCO  STANDARDIZED 
GREEN  AND  ROASTED  COFFEES 
BRANDS: 

Royal  Stag  Royal  Standard  Royal  Cup 
Royal  Signet  Royal  Mail  Old  Hermitage 
Royal  Gauntlet  Royal  Seal  Red  Seal 
Royal  Crest  Royal  Sirrah  Jamestown 
Royal  Stag  Java  and  Mocha  Harisco  Special 
The  above  coffees  represent  the  cream  of  the  shipments 
that  reach  New  York. 

If  you  make  “Kup  Kwality  First  Konsideration”  you 
can’t  get  along  without  HARISCO  STANDARDIZED 
COFFEES.  Write  for  samples  and  quotations. 

At  the  same  time  mention  the  grades  of  teas  that 
would  interest  you  and  your  inquiry  will  have  our  prompt 
and  careful  attention. 


Coffees,  Ceas,  Cocoa  anti  Apices 

OLD  DUTCH  MILLS,"  successors  lo  WILLIAM  B.  HARRIS  CO. 


The  Standard  ol 


Purity  and  Quality 


MOCHA 


L B Longberry  Harrar 

LI  VI  ERATO  - KI  DDE  CO. 

Largest  Importers  ol  IVIoelra 
106  WALL  STREET  NEW'  YORK 

Cable  Address,  “ MOCHA  ” 
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EPPENS,  SMITH  COMPANY 

Importers  and  Jobbers 

COFFEES  and  TEAS 

267-269-271  Washington  St.,  103-105-107  Warren  St., 

124  Front  St.,  New  York 

JAVA  and  SUMATRA 
COFFEES 

SPOT  AND  AFLOAT 

Offering  some  choice  lots . Ask  for  Samples 
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Buy  by  the  name 

“Cogollo” 


COGOLLO 

The  mark  of  one  of  the  highest  Grade 
Coffees  Grown  in  Colombia,  S.  A. 

A coffee  noted  for  its  mild  and  delicious  flavor 
and  unsurpassed  fragrancy.  Grown  in  fertile 
soil  and  cultivated  in  accordance  with  the  latest 
methods.  Carefully  picked,  hulled,  selected  and 
stored  under  sanitary  conditions. 

Whether  you  buy  “Cogollo  Lavado,  ” “Cogollo 
Selecto”  or  “Cogollo  Especial”  you  are  certain 
of  getting  a coffee  of  uniform  quality,  a coffee 
that  will  add  character  to  your  blends — one  that 
will  build  your  coffee  trade. 

For  full  particulars  apply  to  M.  Duran,  11  Wall 
St.,  New  York. 

ORDER  BY  THE  NAJME1  “COGOLLO,, 

COGOLLO  & CO.  Rep.  of 

Cucuta  Coffee  Planters  Colombia, 

s.  A. 


EXPORTERS 

THE  FOREIGN  AND  HOME  PRODUCTS  CORP’N 

93  FRONT  ST.,  N.  Y.  CITY  ’Phone  Hanover  1070 
Desires  to  QUOTE  PRICES  and  to  SUBMIT  SAMPLES  of 


Packed  to  Suit  Export  Buyers 


Leads  and  Tins 

Vs— 'A— K— i 

pound  packages. 


Caddies  and  Boxes 
Lead  Lined 
5 lbs.  to  25  lbs. 
Iron  strapped. 


Original  Boxes 
Half  Chests 
Cases 

Iron  strapped. 


When  Writing  Advertisers,  Kindly  Mention  The  Tea  and  Coffee  Trade  Journal 


June,  1918 


THE  TEA  AND  COFFEE  TRADE  JOURNAL 


509 


“ The  Line  That  Excels 


Class  E— Electric  Coffee^ 
Roasting  Outfit 


The  Lambert  Electric  Coffee  Roaster 

The  Lambert  coffee  roaster  excels  because  it  is  the  pioneer  indirect 
flame  (underneath)  gas  roaster.  Because  it  is  the  most  compact, 
self-contained,  two  bag  roaster  on  the  market.  Because  it  requires 
the  minimum  of  power  for  operation.  Because  it  is  easily  installed. 
Because  it  is  substantially  constructed. 

A complete  outfit  designed  for  coffee,  peanuts,  cocoa  beans, 
cereals,  etc.,  comprising  roaster,  cooling  apparatus,  elevator,  feed 
hopper,  electric  motor,  with  geared  connections  and  gas  attachments; 
also  stoning  and  chaffing  attachments  for  coffee.  Built  in  two  stan- 
dard sizes — three  hundred  pounds  and  two  hundred  pounds  capacity. 

Plans  for  larger  plants  prepared  on  application.  Ask  for 
catalog  of  complete  line. 


HIIIIHIIIIIHHUIIHIIIIlllHIIHIIIIlllHIIIIIIIHIIimiHIIIIHHHHllimmmHIHIHHHIII»IIIHIIItlHH 


] L amber!  Machine  Co.,  Marshall 
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“in  all  of  the  years  that  we  have  done  busi- 
ness together  our  experience  has  been  that 
your  machines  always  prove  highly  efficient.” 


Cal  Sept,  29th, 
19  17. 


Jabez  Bums  & Sons, 

600  W*  43rd  St., 

Hew  York,  N.  Y. 

Gentlemen : 

In  reply  to  your  letter  Of  the  24th  inst.  we  de- 
sire to  say  that  the  ground  coffee  mixer  referred  to  is 
working  to  our  entire  satisfaction. 

It  is  hardly  necessary  for  us  to  make  this  state- 
ment, for  in  all  of  the  years  that  we  have  done  business  to- 
gether our  experience  has  been  that  your  machines  always 
prove  highly  efficient. 


Very  truly  yours, 

HILLS  BROS. 


EMC: VO 


We  wonder  we  haven’t  used  before  the  statement  in  this  letter 
which  we  emphasize  at  the  top  of  the  page,  as  it  expresses  so  well  the 
kind  of  service  we  try  to  give  the  coffee  roasting  trade. 


New  customers  come  to  us  with  confidence  because  old  customers 
— successful,  experienced,  enterprising,  critical  people— can  give  en- 
dorsements of  this  sort. 


JABEZ  BURNS  & SONS 


IFAve.  &43dSt.NEW  YORK 
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Does  Coffee  Separating  Pay? 


That  depends  on  how  it  is  done. 
There  is  always  profit  in  mak- 
ing grades  of  more  uniform  ap- 
pearance, provided  the  equip- 
ment works  reliably  and  econom- 
ically. Our  apparatus  satisfies 
the  experienced  coffee  man . 


This  is  our 
No. 4 Separator 
without  fan, 
installed  with 
desirable 
connections. 


4 


Memphis , Tenn.,  Oct.  22 , 1917. 

Jahez  Burns  & Sons , New  York: 

The  N0.4 . Green  Coffee  Separator  wis  installed  several 
weeks  ago.  It  is  giving  first-class  satisfaction  and  we  are  much 

pleased  with  it.  MAURY-COLE  COMPANY. 


JABEZ BURNS  & SONS 


irAvE.&43DST.  NEW  YORK 
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Sizes  Nos.  2 and  3 


The  best  made  and 
most  dependable 
factory  Roaster 
made 


Ask  any  user 


BRIGHT  ROASTS 


A Bright  roast  is  a big  point  in  selling  coffee  in  a good  many  cases. 
In  the  MONITOR  roaster  there  are  several  features  embodied  in  its 
general  make-up,  which  produce  the  brightest  possible  roasts 
obtainable  from  any  lot  of  coffee.  Let  us  show  this  to  you.  While 
we  are  getting  this  brighter  work,  we  are  also  getting  other  very 
advantageous  features,  which  we  should  be  very  glad  to  show  to 
any  interested  party.  Our  CATALOGUE  No.  54. 


New  York  City 

121  Front  Street 

Chicago 

310  Traders  Building 


HUNTLEY  MFG.  CO. 
Factory  and  Main  Office 
Silver  Creek,  N.  Y. 


Minneapolis,  Minn. 

218  Iron  Exchange 
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Hold  Up 


“Service  is  a Science” 


Let  Us  Plan  for  You 


Manufacturers  interested  in  cutting 
down  their  operating  expenses  by 
using  automatic  machinery  for  mak- 
ing, filling,  sealing  and  moisture- 
proofing cartons  and  sealing  contain- 
ers automatically,  should  write  for 
particulars  regarding  complete  Pack- 
ing Room  Equipment. 


JOHNSON  AUTOMATIC  SEALER  CO. 

LIMITED 

BATTLE  CREEK  MICHIGAN 
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Adopt  Packaging  Machinery 
Handling  Triple -Strength  Cartons 


The  Strongest  Carton  Made 


By  this  we  mean  the  ordinary  carton  that  you  are  familiar  with,  which  is  fur- 
nished by  all  carton  makers  with  the  sides  already  glued.  A carton  made  in  the 
above  manner  is  the  only  one  that  is  structurally  correct,  and  having  Triple- 
Strength  at  all  points  of  stress. 

The  “Pneumatic  Way”  is  the  only  system  that  automatically  fills,  weighs 
and  packages  all  classes  of  package  goods  in  Triple-End  Cartons. 

The  Triple-Strength  is  at  both  ends  of  the  carton,  and  it  means  folding  four 
tabs  in  for  both  top  and  bottom,  thus  giving  you  an  absolutely  tight,  square, 
and  strong-cornered  bottom  and  top  of  Three-Ply  Thickness. 

The  Triple-End  Cartons  handled  on  Pneumatic  Machines  will  not  skew 
at  the  sides  or  buckle  at  the  corners,  a common  fault  with  the  one-ply  bottom 
carton.  Triple-End  Cartons  afford  better  protection  against  moisture  than 
the  one-ply  bottom  carton,  which  quickly  soaks  up  moisture. 

The  Triple-Strength  Cartons  are  fed  from  a supply  stack  to  our  Automatic 
Carton  Feeder,  which  opens  up  the  knock-down  cartons  against  the  way  they 
are  scored,  thus  preventing  skewing  and  insuring  proper  rectangular  form  for 
square  top  seal.  The  Carton  Feeder  now  carries  the  open  cartons  to 
the  Bottom  Sealing  Machine,  thus  making  the  Pneumatic  System 
Entirely  Automatic.  Cartons  are  fed  continuously  to  the  Sealing  Ma- 
chine, and  the  certainty  with 
which  they  are  mounted  on 
the  forming  blocks  greatly 
increases  the  output  over 
hand  feeding.  The  speed  of 
our  Automatic  Carton  Feeder 
is  at  the  rate  of  from  15,000 
to  18,000  accurately 
weighed  and  perfectly 
sealed  packages  per  day. 

Let  us  explain  our  com- 
plete method  of  handling 
TRIPLE-STRENGTH 
CARTONS. 


PNEUMATIC  SCALE  CORPORATION,  Ltd. 

NORFOLK  DOWNS,  MASS. 

NEW  YORK  CHICAGO  KANSAS  CITY  TORONTO,  ONT. 

W.  & C.  PANTIN,  147  Upper  Thames  Street,  LONDON,  ENGLAND 
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VULCAN  TRADING  CORPORATION 

120  BROADWAY  NEW  YORK 

IMPORTERS 

OF 

COFFEES,  COCOAS, 
SPICES 


CORRESPONDENCE  SOLICITED 


TALKS  WITH  THE 
GREEN  COFFEE  BUYER 


4.— FRIENDSHIP 

In  commenting  on  the  second  Red  Cross  campaign,  President  Wilson  made 
the  statement  that  “Friendship  is  the  only  cement  that  will  ever  hold  the  world 
together.  ” If  there  had  been  a bond  of  fellowship  and  mutual  confidence  exist- 
ing between  all  nations  of  the  world  in  August,  1914,  we  would  not  now  be  in 
the  midst  of  the  greatest  struggle  in  history. 

Not  only  international  relations  but  the  relationship  between  one  business 
man  and  another  are  predicated  on  friendship  and  mutual  confidence.  The 
foundation  principle  of  this  business  is  to  make  our  every  transaction  a basis  for 
friendship. 

Emerson  says  that  the  only  way  to  have  a friend  is  to  be  one.  Much  of 
the  satisfaction  we  get  out  of  building  this  business  is  that  it  enables  us  to  be 
real  friends  to  green  coffee  buyers,  assisting  them  in  meeting  war  time  coffee 
buying  problems  and  making  sure  that  they  get  full  value  for  their  money. 

M.  LEVY’S  SONS 

Importers  and  Jobbers  of  Green  Coffee 

436  Gravier  Street  ::  New  Orleans 
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J.  Aron  & Company,  Inc. 

Importers  COFFEE  Exporters 

New  York  New  Orleans  Santos,  Brazil 

Chicago 
London 
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Mine,  Matheson  & Co., 

LIMITED 

Importers  of  all  classes  of  tea,  including 

CEYLONS.INDIAS 
and  JAVAS 

63  Wall  Street,  New  York 

BE 

India 

Impo 

AIM 

TEAS 

, ST  VALUES  IN 

, Ceylon  \ Java  s 

rters  and  Jobbers 

IT  A PD  87  Front  st>  New  Vork 

111  OtllUii  Tel.—  HANOVER— 6664 

The  Laurel  Improved  r 
Coffee  Granulator 
and  Chaff  Remover 

Cheapest  and  best  raa-  j 
chine  on  the  market. 

The  machine  you  will 
want  to  increase  your 
sales  of  clean  ground  cof- 
fee. Write  for  photo 

and  sample  of  the  work 
of  machine. 

Used  Coffee-Roasting 
and  Grinding  Ma- 

chinery. Send  for  list. 

TheLaureIMfg.Co. 

627  N.  3d  St.,Phila.,Pa. 

ft 

HUNT  & CO. 

The  Oldest  Japan  Tea  Exporting  House 
in  the  Orient 

JAPAN  TEA  ::  CHINA  TEA 


135  Front  St.,  New  York 


CHICAGO 
326  W.  Madison  St. 


MONTREAL 
3 St.  Nicholas  St. 


Agencies  in  Important  Cities 


TEMPLE  GARDEN  PRODUCTS 


TEA 

COFFEE 

COCOA 

CHOCOLATE 

SPICES 

EXTRACTS 


THE  TEMPLE  GARDEN  CO., 


BOSTON 


Chas.  Dittmann  F.  V.  Allain  Chas.  S.  Dittmann,  Jr. 
Member  N.  Y-  Coffee  Exchange 

CHARLES  DITTMANN  CO. 

Coffee  Commission 

New  Orleans — 501  Gravier  St.,  P.  O.  Box  747 
Chicago,  326  River  St.,  Rooms,  215-216 

AGENTS  FOR: 


Messrs.  Ed.  Johnston  Son  & Co.,  London 
Messrs.  E.  Johnston  & Co.,  Ltd.,  Santos 
Messrs.  E.  Johnston  & Co.,  Ltd.,  Rio-de- Janeiro 
Messrs.  Norton  Megaw  & Co.,  Ltd.,  London 
Messrs.  Norton  Megaw  & Co.,  Ltd  Rio-de- Janeiro 
Messrs.  Carlo  Pareto  & Co.,  Rio-de-Janeiro 
Messrs.  Arbuthnot,  Latham  & Co.,  Bankers,  London 
Messrs.  Fred’k  Huth  & Co.,  Bankers,  London 
U.  S.  Branch  of  Thames  & Mersey  Marine  Insurance 
Co.,  Ltd.,  of  London  and  Manchester 
London  Assurance  Corporation  (Fire  Insurance) 
Commercial  Letters  of  Credit  Issued 
Our  spot  department  makes  a specialty  of  selecting 
and  purchasing  coffees  for_the_interior_trade:_____ 


“Arksafe”Elastic  Paper  Linings 


VRKSAFE 
um\G  BA 
isTIC  UN1I 

PATENTED'^ 


FOR  BAGS  AND  BARRELS 

Absolute  protection  to  Coffee,  Rice,  Sugar 
and  Spices.i 

Samples  Upon  Request 

Arkell  Safety  Bag  Co., 

CHICAGO  NEW  YORK 

14  East  Jackson  Boulevard  120  Broadway 
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“SEALRIGHT” 
High  Grade  Paper  Cans 


knock 

in  vain  at 

Kalamazoo 

Vegetable 
Rarchment 
Paper 


for  the  packaging  of  Coffee,  Tea  and 
other  Dry,  Liquid  and  Semi-Liquid 
Foods. 

Fine  appearing,  durable,  water-tight, 
odorless  and  tasteless. 

The  superior  appearance  and  construc- 
tion of  “Sealright”  Cans,  attract  im- 
mediate attention  wherever  shown.  „ 

Write  for  Samples  and  Prices 

SEALRIGHT  CO.,  INC. 

FULTON,  N.  Y. 


These  things  go  through  the  basic  stock  almost  like 
water  through  a sieve. 

But  parchmentize  the  sheet — subtract  the  animal 
and  mineral  matter — leave  only  the  vegetable  sub- 
stances blended  inseparably  together — finish  this 
paper — and  you  have  a crisp,  clean,  sturdy  sheet  that 
REALLY  PROTECTS  products  around  which  it  is 
wrapped.  It  withstands  the  knocks  of  moisture,  of 
dust  and  vermin,  of  acids  and  greases,  of  odors  and 
aromas. 

It  says  “Nothing  didding!”  to  objectionable  qualities 
■ — and  keeps  willing  prisoner  those  sterling  qualities 
which  are  necessary  to  a good  price. 

Each  month  the  “Prattler”  prints  interesting  facts 
about  Vegetable  Parchment  and  waxed  papers — 
sometimes  in  narrative  form. 

KALAMAZOO  VEGETABLE  PARCHMENT  CO. 
Kalamazoo,  Michigan. 


What  Will  Happen  Next? 

Ever  since  our  firm  was  established  we  have  been  pleasing  and  dis- 
pleasing customers;  we  have  made  and  lost  money;  seen  good  and 
bad  times,  been  cussed  and  discussed,  knocked,  talked  about,  lied 
about,  lied  to,  held  up,  robbed,  etc.,  etc.,  and  the  only  reason  we 
stay  in  business  is  to  see 

WHAT-  WILL  HAPPEN  NEXT  ? 

We  are  the  Oldest  and  Largest 
firm  Manufacturing  Urn  Bags  and 
Novelty  Bags.  Our  facilities  are 
unequaled.  The  name  (National  Urn 
Bag  Co.)  is  a guarantee  for  service  + 
quality  + workmanship  + uniformity 
of  goods  = 100%  for  your  dollar. 

SAMPLES  MAILED  ON  REQUEST 

NATIONAL  URN  BAG  CO. 

Manufacturers  of  cotton  bags 
of  every  description 

174-176  East  104th  St.,  N.  Y.  C.  mailing  bag 
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BULK  COCOAf 

IN  BARRELS  AND  DRUMS 

Also  packed  in  tin  cans  under  your 

Private  Label 

We  make  American  and  Dutch 
Process  Cocoa. 

Write  for  our  Latest  Price  List 

State  Style  of  Packing  and 
Quantity  Required  Annually. 

Tell  us  where  you  saw  this 
advertisement. 

'Ambrosia  Chocolate  Co.1 

331-333-335  FIFTH  STREET 
MILWAUKEE,  WIS, 

THE  PROGRESSIVE  CHOCOLATE  AND  COCOA 


MANUFACTURERS 


VANILLA 

BEANS 


THURSTON  & BRAIDICH 


27  CLIFF  STREET 
NEW  YORK 


-'Vj 


UNDER  DEALER’S  BRANDS  FOR  WHOLESALE  GROCERY  AND  SPECIALTY  HOUSES— 

In  Is,  l-2s,  l-4s,  and  l-5s,  packed  under  customer’s  labels,  or  under  our  own  stock  labels. 

All  goods  guaranteed  under  U.  S.  Serial  No.  151. 

FOUNTAIN  CHOCOLATE 

IN  BULK — Barrels — Kegs — Drums — Tins 

For  Soda;  Ice  Cream;  and  Baking  Trade.  Both  “Natural”  and  "Dutch  Process”  grades. 

Write  us  for  samples  and  prices.  State  size  used  and  quality  needed.  Address 

HOOTON  COCOA  CO.,  NEWARK,  N.  J. 


*MORE  PROFIT  FROM  YOUR  COFFEE  BUSINESS* 

35  years  experience  in  supplying  the  steady  requirements  of  the  largest  coffee 
concerns  enables  HILL  IS  to  turn  out 

COFFEE  SUBSTITUTES— COFFEE  FILLERS 
and  CHICORY  SUBSTITUTES  suitable  in  DRINK,  ROAST  and  GRIND. 

For  every  purpose 

HILLIS*  PRODUCTS  have  been  a continued  source  of  revenue  for  all  who 
use  them.  If  interested,  write  for  samples  and  prices. 

HILLIS  CEREAL  MFG.  CO. 

Rodney  & Ainslie  Sts.  Brooklyn,  N.  Y. 


When  Writing  Advertisers,  Kindly  Mention  The  Tea  and  Coffee  Trape  Journal 


June , 1918 


THE  TEA  AND  COFFEE  TRADE  JOURNAL 


521 


Comores 

Bourbon  Vanilla  Beans 

We  are  direct  receivers 
from  the  Islands. 

Tahiti 

Vanilla  Beans 

White  and  Y ellow  Label  | 

Shipments  received  at  f 
regular  intervals. 

ANTOINE  CHIRIS  CO. 

18-20  PLATT  ST. 

NEW  YORK 

iiiimiiiiiniiiiiiiiiiiiiiiiniiiiiiimiiiiiiiiiiiimiiiiiiiiniiiiiiiiiiiimiimiiniiiiiiiiiiiiiiiiiinniuiiiiiiiiiiiiiiiiiiiiiiiiiiiiii?  = 


WABASH  BAKING  POWDER  CO. 

King  of  Private  Brands 

The  Largest  Exclusive  Private 
Brand  Baking  Powder,  Extracts, 
Gelatine  Dessert,  Corn  Starch 
and  Soda  Factory  in  the  World. 

Wabash,  Indiana. 

Established  1892. 


FRUIT  FLAVORS 
ESSENTIAL  OILS 

Price  List  upon  request 

W.  J.  BUSH  & CO., 

INCORPORATED 

100  William  St.  NEW  YORK 


VANILLA  BEANS 

MEXICANS,  BOURBONS 
TAHITI,  TONKA  BEANS 

FRUIT  FLAVORS 
RUSSELL  COMPANY 

101  Beekman  St.  New  York  City 

VANILLAS 

of  every  variety 
ESSENTIAL  OILS  ETHERS 

M.  L.  BARRETT  & CO.,  Importers 

Oldest  Vanilla  Dealers  in  U.  S.  A 

233  W.  Lake  St.  Chicago 
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efficiency — 

is  fully  as  essential  in  the  distribution  of  food  products  as  in  manufacturing. 

1 The  government  realizes  it.  The  housewife  realizes  it,  and  is  buying  her  coffee 
f where  she  can  obtain  it  FRESH  ROASTED  and  without  the  necessity  of  paying 
| an  extra  profit  and  for  a fancy  container! 

The  Royal  Coffee  System  is  the  Answer 

With  the  Royal  System  the  merchant  buys  his  coffees  green  at  first  hands, 
| roasts  FRESH  DAILY  and  steel  cuts  or  pulverizes  as  his  trade  requires,  eliminat- 
[ ing  all  unnecessary  expense  and  furnishing  his  trade  better  coffees  full  of  that 

| delightful  aroma  and  flavor  obtainable  only  through  fresh  roasting  daily  and 

1 steel  cutting  as  sold. 

These  better  coffees  are  furnished  at  the  popular  prices,  giving  the  housewife 
\ full  value  for  her  money  and  the  retail  merchant  a substantial  profit  on  which 
1 to  do  business  through  handling  his  coffee  department  on  an  efficient  basis. 


“Every  User  a Booster” 

has  been  the  experience  of  thousands  of  merchants  equipped  to  render  this  better 
service,  and  through  increasing  the  business  materially  wherever  installed 
ROYAL  SYSTEMS  have  paid  for  themselves  in  even  less  time  than  we  allow 
for  payment. 


A 


will  pay  for  itself  in  your  store  in  a very  short  time. 


Write  us  today  for  full  particulars  in  regard  to  our 
complete  service  and  convenient  payment  plan. 


THeM.  Deer  (ft. 


1127  West  Street, 
HORNELL,  N.  Y.,  U.  S.  A. 


We  have  openings  for 
a few  live  salesmen 


No.  5.  Royal  Roaster. 

Uses  electric  power,  gas  or  gasoline  heat. 


No.  77 — Royal  Electric  Coffee  Mill 
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FOR  THE  ASKING 

We  Will  Tell  You 

A NEW  ICED  TEA  STORY 

That’s  Worth  Your  While 


The  Hotel  Astor 

and 

Food  Administration’s  Cafeteria 

Have  Caught  The  Big  Idea 

• • • • 

• • • • 

But  if  it’s  too  hot  for  the  story,  we  will,  for 
$2.00,  Parcel-Post  a Demonstrator  maKing' 
30  glasses;  for  $4.00,  one  maKing'  60 
glasses ; and  for  $10.00,  one  maKing'  150 
glasses. 

THE  TRICOLATOR  COMPANY 

62-64  E.  So.  Water  Street 
CHICAGO 


When  Writing  Advertisers,  Kindly  Mention  The  Tea  and  Coffee  Trade  Journal 


THE  TEA  AND  COFFEE  TRADE  JOURNAL 


June,  1918 


Coffee  Bags 

now 

2 5 cents  each 

are 

The  Beginning  and  End  of  All 

Coffee  Troubles 

Furnish  Paper 
Filters  Instead 

At  $1.50  to  $5.00  a Thousand 

Or 

The  Other  Fellow  Will  Get  Your  Customers 
If  You  Don’t  Watch  Out 

write:  for  particulars  today 

• • • • 

• • • • 

THE.  TRICOLATOR  COMPANY 

62-64  E.  So.  Water  Street 
CHICAGO 
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The  Premium  De  Luxe 

Hundreds  of  the  livest  Coffee  Roasters  and 
Wholesale  Grocers  have 

REVOLUTIONIZED  THEIR  SALES 


by  using  Saxon  Chinaware — "the  premium 
with  no  back-fire.”  We  have  new  and  up-to-date 
plans  consistent  with  all  rulings  and  statutes. 
We  can  help  you — will  you  ^ 
let  us  ? 

Write  Today. 

^§<txou\  THE  /Saxon' 

J liny  SAXON  CHINA  CO. 

SEBRING,  OHIO 


APANESE 

Chinaware — Dinnerware — Toys 
Dry  Goods — Novelties — Art  Goods 


General  Oriental  Merchandise 
FOR  PREMIUM  PURPOSES 

IMMEDIATE  DELIVERY  OR  IMPORT 


TAKITO,  OGAWA  & CO. 

NEW  YORK  CHICAGO 

101  Fifth  Avenue  325  W.  Madison  Street 

—CATALOG  UPON  REQUEST — 


Good  Merchandising 

Is  selling  QUICK  at  a PROFIT. 
DON’T  ask  price — ORDER. 

Half  Dozen  to  a Gross. 

If  not  SATISFACTORY— return. 


KORN  : 

10  w ^ 

25c  Item 

If  your  Jobber  cannot  furnish — 
order  direct. 

GOOD  for  PREMIUM  or  SPEC- 
IAL Sale. 

BUCKEYE  ALUMINUM  CO. 

Manufacturers  of  “REAL  SOLID” 
Aluminum  Cooking  Utensils. 

WOOSTER,  OHIO 


TEA  AND  COFFEE  POST  CARPS 

Two  Series  of  Beautiful  Three-Color  Pictures 
Showing 

Set  No.  1— Tea  Culture  and  Manufacture  Around  the  World. 
Set  No.  2— Coffee  Culture  and  Preparation  Around  the  World. 

Scenes  in  every  tea  and  coffee  country  on  the  globe;  many  reproduced  from  original  photographs.  With  descriptive  text  written  by 
WILLIAM  H.  UKERS,  Editor  of  THE  TEA  AND  COFFEE  TRADE  JOURNAL. 

25  Colored  Cards  in  Each  Set 

25  Tea  Cards  in  Set  No.  I 25  Coffee  Cards  in  Set  No.  2 

No  printing  on  the  picture  side,  but  ample  space  reserved  for  advertising  under  the  descriptive  text  on  the  cards  and  on  the  boxes.  Each  set  is 
packed  in  a neat  carton. 

AN  EDUCATIONAL  PREMIUM 

These  cards  can  be  used  as  an 

Advertising  Novelty 

or  as  a PREMIUM  with,  or  without  coupons. 

Parents  and  teachers  will  approve  and  encourage  the  children  to  collect  them  as  they  tell 
the  Complete  Tea  and  Coffee  Story. 

Quantity  Price  List  on  Request 

NO  FREE  SAMPLES 

Sample  Sets,  25  Cents  Each 

ORDER  BY  NUMBER 

THE  AJAX  PUBLISHING  CO.,  85  Wall  St.,  New  York 


When  Writing  Advertisers,  Kindly  Mention  The  Tea  and  Coffee  Trade  Journal 


6oo 


THE  TEA  AND  COFFEE  TRADE  JOURNAL 


June , 1918 


INDEX  TO  ADVERTISERS 


Page 

Ambrosia  Chocolate  Co 520 

American  Can  Co 565 

American  Sugar  Refining  Co 589 

Arbuckle  Bros 587 

Arkell  Safety  Bag  Co 518 

Aron,  J.,  & Co.,  Inc 517 

Baker,  Walter,  & Co.,  Ltd 593 

Barrett,  M.  L.,  & Co 521 

Boissevain,  Eugen 579 

Bonita  Art  Co 598 

Buckeye  Aluminum  Co 599 

Burns,  Jabez,  & Sons 510,  511 

Bush  & Co.,  W.  J 521 

Canister  Company  of  N.  J 567 

Chiris,  Antoine,  Co 521 

Cogollo  & Co • • 506 

Coles  Manufacturing  Co 587 

Commonwealth  Coffee  Co 585 

Continental  Paper  Bag  Co inside  back  cover 

Dannemiller  Coffee  Co 754 

De  Cordova,  Charles 570 

Deer,  The  A.  J.,  Co 522 

Diamond  State  Fibre  Co 571 

Dittmann,  Charles,  Co 518 

Dwinell- Wright  Co outside  back  cover 

Empire  Hardware  Co 588 

Eppens,  Smith  Co 505 

Fischer  & Co.,  B 576 

Foreign  & Home  Products  Corp 506 

Franck  Sons,  Henry,  Inc 521 

Franklin  Sugar  Refining  Co 591 

General  Can  Co 572 

Grace,  W.  R.,  & Co 516 

Hillis  Cereal  Mfg.  Co 520 

Hooton  Cocoa  Co 520 

Hunt  & Co 518 

Huntley  Mfg.  Co 512 

International  Coffee  Co outside  back  cover 

Irwin-Harrisons  & Crosfield,  Inc 577 

Jaburg  Brothers 589 

Jardine,  Matheson  & Co.,  Ltd 518 

Johnson  Automatic  Sealer  Co.,  Ltd 513 

Kaffee  Hag  Corporation 593 

Kalamazoo  Vegetable  Parchment  Co 519 

Lambert  Machine  Co 508,  509 

Landers,  Frary  & Clark  585 

Laurel  Mfg.  Co 518 


Page 

Levy’s  Sons,  M 515 

Limoges  China  Co.,  The 564 

Livierato-Kidde  Co inside  front  cover 

Loose-Wiles  Biscuit  Co 583 

Manhattan  Baking  Powder  Co ...  568 

Merchants  Coffee  Co.  of  New  Orleans,  La 589 

Mitsui  & Co.,  Ltd 573 

Muller,  E-  B.,  & Co 579 

National  Cash  Register  Co 595 

National  Packaging  Machinery  Co . . . .outside  back  cover 

National  Paper  Can  Co 569 

National  Urn  Bag  Co 519 

Nordheim  & Co 578 

Old  Dutch  Mills inside  front  cover 

Peek  & Co.,  Ltd.,  Francis 577 

Pneumatic  Scale  Corporation,  Ltd 514 

Produce  & Warrant  Co 579 

Provident  Chemical  Works .' 566 

Reeve  & Van  Riper 579 

Ritchie  & Co.,  W.  C 569 

Rowl§y,  Davies  & Co 577 

Royal  & Co.,  Thomas  M 505 

Russell  & Co 521 

Saklat  & Co.,  A.  H 518 

Sauer,  C.  F.,  Co.,  The 590 

Saxon  China  Co 599 

Schonbrunn,  S.  A.,  & Co 596 

Sealright  Co.,  Inc 519 

Shaw-Walker  596 

Shredded  Wheat  Co 581 

Siegfried  & Co.,  John  C 579 

Takito,  Ogawa  & Co 599 

Temple  Garden  Co 518 

Thum  Co.,  O.  & W 586 

Thurston  & Braidich 520 

Trade  Mark  Title  Co 596 

“Transmarina”  Handelmaatschappy,  Inc 575 

Tricolator  Co.,  The 568a,  568b 

Union  Bag  & Paper  Corp 563 

Vulcan  Trading  Corporation 515 

Wabash  Baking  Powder  Co 521 

Warner  Macaroni  Company 596 

Warner  Sugar  Refining  Co 593 

Washington,  G.,  Coffee  Sales  Co 592 

Weir,  Ross  W.,  & Co.,  Inc 581 

Weis  Fibre  Container  Co 571 

Wiemann,  Geo.  F.,  Co 578 

Wolverine  Spice  Co 591 


pi 


When  Writing  Advertisers,  Kindly- Mention  The  Tea  and  Coffee  Trade  Journaj 


A Manufacturing 

Wholesale  Grocer 

in  St  Louis 

who  was  badly 
cramped  for  room, 
solved  his  problem 
with  a “Scott”  auto- 
matic net  weighing 
machine,  here  shown 
(portably  mounted) 
handling  Rolled 
Oats,  Seda,  Etc. 

Owing  to  our  standard- 
ized unit  basis  of  con- 
struction we  are  still 
making  shipments  in 
30  days. 


National  Packaging 
Machinery  Company 

172-186  Green  Street 

Jamaica  Plain,  Boston,  Mass. 


Homestead 

COFFEE 


THE  WH/TE  BAG 
W/TH  THE  RED  STR/PE 

Has’em  all  beat" 

WRITE  FOR  SAMPLE 

' ' , ; i i - ■ -*  0 

International  Coffee  Co. 

NEW  YORK 
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